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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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LANCOME 


PARIS BREAKTHROUGH: 


the first dermo-crease wrinkle treatment with D-Contraxo 





the next generatio 
of anti-wrinkle DOWEF, 


THE PROBLEM 


Today, you will squint, frown, laugh up to 
15,000 times. Lancéme research shows that SEE THE RESULTS*: 


years of these repeated facial movements 





» Résolution D-Contraxol™., Effective on 
cause deep wrinkles known as dermo-creases. key facial areas most prone to dermo-creases. 
Within 4 weeks, the following percentages 
of women, tested under dermatologist control, 
THE SOLUTION r : ‘NGh ¢ 
showed improvement in the appearance o 


Lancéme Laboratories have created Résolution D-Contraxol™, wrinkles in key facial areas. 


FOREHEAD 80% 








a unique, non-invasive treatment that works deep within the 


skin’s surface to target dermo-creases. So advanced, when used 





regularly, Résolution D-Contraxol™ reduces the appearance 


of wrinkles with: BETWEEN BROWS 711% 











hi c| 
D-Contraxol™: a complex of patent-pending MI 0 UTH AREA 72 
ingredients with dermo-smoothing properties. , \] 


LIP ZONE 75% 





SkinFibre™: an exclusive technology made of 
special minute fibers which immediately fill in 
wrinkles utilizing optical effects. Each jar of 
Résolution D-Contraxol™ cream contains the 


equivalent of 10 miles of fiber. 


EXPERIENCE THE COLLECTION 


Résolution D-Contraxol™ 
Intensive Anti-Wrinkle Treatments for Face and Eyes 


Résolution Wrinkle Concentrate D-Contraxol™ 
Advanced Anti-Wrinkle Serum 
Coming November 2004 


Visit lancome.com for breaking news 
in skincare and beauty technology. 


*Based on Résolution Normal to Dry Testing 
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BESOLUTION EYE 
TI-WRINKLE POWER FOR MY EYES: 
E AREA MOST AT RISK FOR DERMO-CREASES 


-NSEVE ANTI-WRINKLE EYE TREATMENT 
INTENSIVE ANTI-WRINKLE EYE TREATMENT WITH CONCENTRATED D-CONTRAXOL™ 
VIEDIATELY, EYE AREA APPEARS SMOOTHER 
o* SEE YOUNGER-LOOKING SKIN 
FHIN 4 WEEKS, MY WRINKLES ARE SIGNIFICANTLY REDUCED 
shop@lancome.com 
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cadillac.com 


STEAL THE SHOW 





SETAC RCS or) 1 ee melee oie 
Then again, rarely is a car engineered so brilliantly. 


“Introducing the new Cadillac STS V8. With available 
Palau ile -tuned all-wheel drive for ela eae 


aoa an available Bose® 5.1 Studio Surround™ 
Sound Sm Ol lELeLe immersion, and Driver 
Shift ered age) for clutchless shifting, it’s sure to turn 
heads. So Cadillac STS V6 starting at $40,995" 





bass 
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“MSRP. STS V8 as shown $62,510 MSRP. Tax, title, license, dealer fees and other optional equipment extra 





rved. Break Through™ Cadillac® Cadillac 
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Maestro in his 
Coyote Cafe. 


50 mile desert vistas 
in his backyard. 


5,000 cookbooks 
in his library. 


So what's cooking in his kitchen? 











ark Miller, world-famous restaurateur of Coyote Cafe and Wildlife Syd arte Porter 
‘modern Southwestern cuisine, author, anthropologist and connoisseur of culinary 
id cultural ethnicity, in his GE Monogram kitchen, Santa Fe, New Mexico. 


) learn more, visit monogram.com 
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Innovation. 


When furniture is truly better the difference is clear — in the 
way it feels, the way it works, and the way it looks. The most 
supple leathers, quality frames and unique ergonomic features 
make American Leather truly better. You'll find patented features 
like the Comfort Sleeper” — the most comfortable sleeper 
sofas on the planet and Style in Motion™ — a new kind of 
recliner with a hidden, infinitely adjustable electric mechanism. 
And surprisingly elegant recliners that fit nicely in the most 
sophisticated rooms. Our ottomans and benches also do double 


duty as storage and serving spaces. 


With over 70 unique colors and styles to choose from and 
preview online, including visionary creations from leading designers, 
you can be sure your new furniture from American Leather will 


look great too. 


That’s not all— there’s much more to our story. 


Log on. Let’s get started. 





Fashion. 


Keaton Style in Motion™ in Vienna Harness Brown 


Performance. 


Ure E Lalla AMERICANLEATHER 


Vaounr style . Your choice Your way ° 


Log on. 


www.americanleather.com 


©2004 American Leather 
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Ser i. oe sea! Ca CUE CS | Intoxicating Views Electrify 
Cae ae | a Modern Apartment 


residence. Portrait Cc oe ee : 7 
by Penny Lancaster. 190 Birp’s-Eye View Interior Design by Jennifer Post 


See page 218. ABOVE Perche d Over the Pac ific, a Central Text by Steven M. L. Aronson 
Ricut: A Big Sur, Cal- California House Soars Photography by Durston Saylor 
ifornia, house rebuilt Architecture by Mickey Muennig : a é 
by architect Mickey es See NTE aC 
Maca sea We oa 8 Bees Be Boone of London Boone 218 ARCHITECTURAL DIGEST VISITS: 
Pacific. See page 190. EXE DY cabelas len ee a Rop STEWART 

Photography by Mary E. Nichols Every Picture Tells a Story in His Beverly 

‘ Hills House 
198 Brrore & AFTER: JOHN LORING Interior Architecture and Design 

IN West PALM BEACH by Hendrix/Allardyce 

Tiffany’s Design Director Revamps a 1920s Text by Stephen Drucker 

Bungalow with Flair Photography by Mary E. Nichols 


Text by Judith Thurman 
Photography by Billy Cunningham 
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| The living area of an art 
collector’s New York 
apartment. Architect 
Charles Gwathmey con- 
ceived the residence, 
which occupies an en- 
tire floor. See page 226. 








226 ARCHITECTURE RISING 250 LinpaA RONSTADT IN TUCSON 
Creating a Dynamic Dialogue with an The Singer’s Arizona Refuge Expresses Her 
Important Collection Love for Tradition 
Interior Architecture and Design Interior Design by Christy Martin 
by Gwathmey Siegel & Associates of Studio Encanto 
Text by Philip Nobel Text by Peter Haldeman 
Photography by Scott Frances Photography by Robert Reck 


234 CALIFORNIA ADVENTURE 
Peggy and Steve Fossett’s House Gets 
a New Perspective 
Interior Architecture by Karin Payson 





Interior Design by The Wiseman Group 
Text by Christopher Hall 
Photography by Matthew Millman 


244 MEETING OF MINDS 
A Collaboration Between Friends Gives Way 
to an Expansive Florida Apartment 
Interior Architecture by Brian O’Keefe, AIA 
Interior Design by Marjorie Shushan 
Text by Jean Strouse 
Photography by Erhard Pfeiffer 


The library of John Lo- 
ring’s West Palm Beach 
cottage. See page 198. 
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eat belt usage and observance of all traffic 


©2004 Porsche Cars North America, Inc. Porsche recommends 


Contact us at 1-800-PORSCHE or porsche.com 


laws 


at all time 


specifications for comparison onl 





Find out why those little monkeys they shot into space 


were always smiling. 


The key turns. The engine fires. The gratification is instant. 450 hp surges from 
its hand-assembled engine to all four wheels. The Cayenne Turbo. The sheer 
joy of undiluted power and exacting control. Porsche. There is no substitute. 
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RINGS FROM THE TIFFANY LEGACY COLLECTION, $11,300 rO $1,000,000 | 
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261 Special Section 


ADstyle at Home 





262 Tue $5,000 SOLUTION 
Alex Jordan and Dan Smieszny Guide 
a Young Chicagoan in the Fine Art of Color, 
Placement and Proportion 
Text by Susan Sheehan 
Before and After Photography by Tony Soluri 
Portraits by Theo Westenberger 


270 Fapric TRENDS AND DESIGNERS’ ADVICE 


272 BOHEMIAN RHAPSODY 
Fashion Designer Miguel Adrover’s Loft in 
Lower Manhattan Is an Original, 
Anti-trend, Constantly Evolving Affair 
Text by Christopher Petkanas 
Photography by Theo Westenberger 


278 Great DESIGN UNDER $100 
Classic Finds with a Surprising Price Tag 
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LETTERS 
CONTRIBUTORS 


AD SuHoppIne: A STROLL 
THROUGH TRIBECA 

Architect foseph Giovannini Finds 
Neighborhood Charm in New York City 
Text by Joseph Giovannini 

Photography by Theo Westenberger 


HOTELS: MONTPELIER PLANTATION INN 
An 18th-Century Sugar Mill in the West 
Indies Becomes a Singular Retreat 

Interior Design by Emmy Bodner 

and Martyne Kupciunas 

Text by Jean Strouse 

Photography by Scott Frances 


DESIGNERS DISCOVER DESIGN 
Architectural Digest’s Editors Present 
Designers’ Sources 


ARCHITECTURE: ZAHA Hapip’s VISION 
Inspired by Russian Abstraction, the Pritzker 
Prize Winner Starts Her Own Revolution 
By Joseph Giovannini 


An Uncle Sam figurine, 
from dealer Austin T. 
Miller. See page 90. 


continued on page 28 









An apartment in Chica- 
go, revitalized by Alex 
Jordan and Dan Smiesz- 
ny ona $5,000 budget. 
See page 262. 
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Learn more at chanel.com 


EIMAN MARCUS 


RECAPTURE THE 
ISOKeOF YOuUTA 


INTRODUCING 


ULTRA 
CORRECTION 
SERUM 


CHANEL Research has developed 
a firming and anti-wrinkle treatment 
that actually reshapes the appearance 
of the face. 


This powerful serum is precisely targeted 
to deep wrinkles and loss of firmness. 


Immediate results. A firming effect is 
instantly apparent as soft focus and 
light-reflecting pigments optically 
redefine the shape of the face. 


It's not too late to correct virtually 
every sign of age. 
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MADISON AVENUE 212 570 6371 
LONG ISLAND 516 365 2885 
GREENWICH 203 629 9417 
BEVERLY HILLS 310 854 3862 

LAGUNA NIGUEL 949 831 3571 

SAN FRANCISCO 415 522 1910 
SCOTTSDALE 480 421 9898 
WASHINGTON 202 314 5700 

CHICAGO 312755 1075 
COLUMBUS 614 899 9716 
DALLAS 214 744 2100 
DENVER 303 302 0013 
SEATTLE 206 728 2211 
ATLANTA 404 869 1108 
Fort LAUDERDALE 954 920 4558 
NaPLes 239 949 3010 

RIDGEWOOD NJ 201 251 1003 
KANSAS CITY 913 236 7272 
PHILADELPHIA 215 561 1539 


TORONTO 416745 9848 


CLIVE:-COM 


EXCLUSIVE DEALERSHIPS AVAILABLE 


TELEPHONE U.S.A.-212 570 9058 
U.K. & EUROPE - +44 (0)1204 702 216 
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H PEOPLE AS YOU ARE. 
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Find your comfort zone in the soft, supple embrace of a leather sofa from Natuzzi. Explore our collection of Italian- Bg 
designed and crafted furniture, such as the Julia model seen here from our Collezione Pasquale Natuzzi. To see + 
uzzi at fine retailers in your area, call 1-800-262-9063 or visit www.natuzzi.com. Experience 


' : ™ 
o, NY. Also available through architects and designers. It S h OW you | ive 


more, look for Nat 


America's flagship Natuzzi boutique, 101 Greene Street, Soh 
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| In US 800.426.3088 In Canada 800.461.6125 www.swarovski.com 
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116 For CoLLecTors: FINDERS, KEEPERS 
From Bronze to Bakelite, One Man's 
Gotham Trove Shines 
Text by Amanda Vaill 
Photography by Barbel Miebach 


130 ANTIQUES NOTEBOOK: NOGUCHTI’S 
OTHER ART 
A Fresh Appreciation for the Sculptor’s 
Iconic Furniture 
By Christopher Petkanas 


140 THE PROFESSIONALS: 
HucGuH NEWELL JACOBSEN 
From Self-Described Underachiever 
to Architectural Luminary 
By Nicholas von Hoffman 


146 Historic PRESERVATION: ITALY SAVES 
Irs Past 
The Fondo per PAmbiente Italiano Protects 
Palazzi, Monasteries, Even a Barbershop 
By Gerald Clarke 





156 


168 


182 


288 


PERSONALITIES: A TRUE CALLING 
Writer Truman Capote Put His Inimitable 
Stamp on Everything He Touched 

By Gerald Clarke 


ARCHITECTURE: TOKYO’S 
MODERNIST JEWEL 
A New Museum by Architect Yoshio Taniguchi 


Shelters Buddhism’s Past 
By Wendy Moonan 


AD TRAVELS: BOUNTIES OF THE SEA 
The Isles of Scilly’s Rocky Shores Yield 

a Figurehead Collection Called Valhalla 
Text by Elizabeth Lambert 

Photography by Derek Fell 


EsTATES FOR SALE: EpIToRS SELECT 
PROPERTIES AROUND THE WORLD 
Georgia, Ireland, New Orleans, Italy, 
Colorado... 


AD Directory are Se. 
A Listing of the Designers, Architects, Museums, 
Shops and Hotels Featured in This Issue 


To find Architectural Digest, visit 
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‘he Bandini Bench—Part of Arcadian Home It’s more than a piece of furniture. It’s a part of you. 
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n Artistry Series Collection by Bernhardt Find out about our collections or locate a dealer near ! 
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you. Call 1.866.365.4280 or visit www. bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889, 
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and select antique furniture 


view our exclusive collection at 


greenteadesign.com 
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1 888 504 7049 
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WE ARE PLEASED TO WELCOME DARIUS TO THE STARK PORTFOLIO, MARKING A SIGNIFICANT EXPANSION OF 
ANTIQUE & DECORATIVE RUG COLLECTION. RUG: ANTIQUE LAVAR 49767D 17.3x11.8. INTERIOR DESIGN BY NOEL JEFF 


STARK CARPET | OLD WORLD WEAVERS FABRICS | FURNITURE | WALLCOVER 


TO THE TRADE 


FOR SHOWROOM LOCATIONS AND INFORMATION CALL (212) 752-9000 OR VISIT STARKCARPET.COM. 
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FLEXFORM spa US AGENT www. flexformusa.com 
P.O. BOX 199 NOVA STUDIO INTERNAT. LLC. _info@flexform-usa.com 
20036 MEDA (N AL 150 EAST 58TH STREET FOR THE SHOWROOM 
1.43 NEW YORK, NY 10155 NEAR YOU 
AX +39 0362 399228 1 212 421 1220 1 866 FLEXSOFA 





















































AD Letters _ 


| ARCHITECTURAL DIGEST 





I just returned from a trip 
I had not planned to take—to 
Chile, Hawaii, Mexico, Thai- 
land and Kenya. Cruising on 
the 80-foot Tusitiri, I can still 
feel the quiet beauty and peace 


of the sea (“Yachts: Enchant- 


ment at Sea,” August 2004). Iam an 89-year-old lady 


who is rather housebound and who has enjoyed 


Architectural Digest for years. The August issue was 


just the vacation I needed. 


ALL MAPPED OUT 

I’m planning a trip to Kenya, and your 
August issue could not have come at a 
better tme—you did all my homework! 
FarrH DOUCETTE 

CANTON, CONNECTICUT 


SWEET DREAMS 

I love your magazine. I clean an office sev- 
eral nights a week, and I get to bring your 
publication home and then return it the 
next day. It is the one magazine that I know 
people look at because it is the one I have 
to pick up and put away every time I clean. 
Tam in my late 50s, and I raised six kids (I 
am now a grandmother of 19 grandkids 
and one really wonderful great-grandson) 
in a very small house with an almost- 
nothing kitchen. I am so grateful for what 
I have, but I can still wish and dream and 
think of family dinners in a spacious, 
beautiful kitchen and dining area. I just 
wanted to thank you for letting me design 
a make-believe kitchen and dining room. 
SHARON WELKER 

Iona, IDAHO 
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— CAROLYN RupPeL 


‘TOLEDO, OnIO 


PRESERVING THE WEST 

My thanks to Vince and Joan Kontny 
for preserving and joining Staffordshire 
and saddles, as they constantly and crea- 
tively care for the spectacular landscape 
of the West (“Wrangling a Reverie,” June 
2004). Their ranches are truly works of 
art. Years ago my husband, Gene, and I 
had the pleasure of receiving permis- 
sion from Vince to take photos of his 
picture-perfect Last Dollar Ranch. The 
genuine hospitality he extended to total 
strangers from Ohio was a never-to-be- 
forgotten thrill. 

Puyiiis M. ALLEBACH 

‘TIFFIN, OHIO 


A FASHIONABLE HIDEAWAY 

I can actually visualize Liz Claiborne 
padding around her place on St. Bart’s in 
the coolest black slippers or simply no 


shoes at all (“Retreat to St. Bart’s,” -Au-. 


gust). Her place down there is nothing 
but Liz at her best! 

ARTHUR COLQUIT 

STAMFORD, CONNECTICUT 





IMAGE CONSCIOUS 

Hats off to photographer Steven Brooke 
(“Reinterpreting the Classics,” August). 
In fact, the photography in the whole Au- 
gust issue is as good as it gets. 
STEVE HOVLAND 

SAN FRANCISCO, CALIFORNIA 


FIT TO PRINT | 
Jamaica Kincaid’s inclusion of the tumul-| 
tuous history behind Jumby Bay and her 
reluctance to vacation there made her ar-| 
ticle especially meaningful (“Antigua: Jum- 
by Bay,” August). Too often there is little 
mention of the social inequities both past 
and present that are the foundation for 
paradise getaways. It was gratifying to read 
an article that was informative and beau- 
tiful while remaining socially conscious, | 
Curisto SWAN 

PiIrrsBURGH, PENNSYLVANIA 


SINGULAR VISION 
It would be hard to know whether to fo- 
cus on the beauty of nature or the beauty 

of the craftsmanship in the marvelous As- 

pen home featured in the July 2004 article 
“River Deep, Mountain High.” I looked” 
at the pictures over and over, absorbing 
all the wonderful details. High praise 

should go to all involved in designing and 

building this lovely retreat, which was so” 
beautifully photographed by Robert Reck. 

GIOVANNA ALEXANDER 
Kitt Devit Hitts, NorTH CAROLINA 


UNATTAINABLE PERFECTION 
I wish my issues could remain in the pris-_ 
tine condition they arrive in, but well-— 
loved items never seem to stay that way. 
SHANNON CLARK 

CINCINNATI, OHIO 


LISE WECHSLER’S CANADIAN SOURCES 
What a surprise to see Montreal, the 
hometown that I share with interior de- 
signer Lise Wechsler, featured in the Sep-_ 
tember 2004 issue (“Shopping: Montreal 
Calling”). It was great to see some famil- 
iar spots, but it was even better to read 
about stores I’d never heard of. I'll be sure 
to check them out next time I’m in town. 
DANA MATSUZAKA 
New York, New YorK j 
continued on page 44 — 
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Letters 


continued from page 42 

PROFESSIONAL INTEREST 

The articles “Adventures in Americana” 
and “An Understated Vision” in the June 
issue were awesome. As an antiques 
dealer, | thoroughly enjoyed these un- 
cluttered homes, with their high-quality 
antiques, folk art and overall simplicity. 
ELLEN M. SEELERT 


ANAHEIM, CALIFORNIA 
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Patent pending, All rights reserved © 2004 


DOOR KNOCKER 
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AUTHORIZED SHOWROOMS NATIONWIDE 
for details call (508) 763-9224 www.baltica.com 








A LABRADOR NAMED BLACKIE 

I am an animal lover, and I would like 
to find out, if possible, the breed and 
name of ‘Ted Turner’s gorgeous black dog 
shown on the cover of your July issue. 
Usually you include this information 
in your stories. 

KRISTINA FABBIO 


Los ANGELES, CALIFORNIA 
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_ | at his beautiful plantation. I bought a doll- |) 
| house that looks like Tara, from Gone With 





Just a line to let you know that the August }_ 
| issue of Architectural Digest was easily, and} 
| wonderfully, one of your best—maybe the | | 


| BUFFALO GROVE, ILLINOIS 


MINIATURE PLANTATION 
| Lam writing in response to the pictures of | | 
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JUST DESERTS iy 
Bravo! As sneaky as it was for that rascal} 
to try to use Architectural Digest as a tool} Wy 


for selling his home, it was equally bril-}] 
liant of Ms. Rense to use her editor’s 
letter to spank this homeowner for his} 
underhanded plan (Contributors, March 
2004). I had to read it several times, be+ 
cause it became more and more enjoyable 
each time I did. What made it even more} 
juicy was the fact that, of the hundreds of 
thousands of Architectural Digest readers, i 
only the homeowner (and realtor) knew 
who they were. Oh, to be the proverbial} 
fly on the wall when the homeowner 
opened the March issue and read about 
himself! Aloha and touché! Wie 
Jimmy Martin 


BELTON, TEXAS 


“T can actually visualize Liz | 
Claiborne padding around | 
her place on St. Bart’s.” 


KUDOS 


best. Keep it up. 
FRANK SEARS 


\ 








‘Ted Turner’s home in Florida (Visits). 1) 


can see why Mr. Turner spends his time || 


the Wind. 1 will use the picture of Scarlett 
O’Hara from the article for the parlor. 


} 


| 
ALEXANDRIA, VIRGINIA 


Bossie BICKSLER 





The editors invite your comments, 
suggestions and criticisms. 
Letters to the editor should include the 
writer’s name, address and daytime phone | 
number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, || | 
Architectural Digest, 6300 Wilshire Boulevard, |) | 
Los Angeles, California 90048. ) 
Letters may be edited for length and clarity and may be |) | 
published or otherwise reused in any medium. 


All submissions become the property 
of the publication and will not be returned. 
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FOR THE LOVE OF COOKING. 


To some, they're just magazines. But to you, 
they read like romance novels. To discover the full 
line of appliances built for the love of cooking, 
call 1-800-Jenn-Air or 4 


@ JENN-AIR 
visit www.jennair.com. (ese ewe 
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Boston 617-204-9292 Chicago 312-321-9500 Greenwich 203-862-9333 Naples 239-596-8858 


Exclusive franchise opportunities available 203-862-4079 


www.peacockcabinetry.com 
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“Les Contemporains” collection : “CHOCOLAT” sofa, designed by Sylvain Joly. Grand 3 seat sofa, L. 237 x |H. 74 x D. 103 cm, upholstered 
in Safari leather, choice of 19 colors, cowhide, pigmented corrected grain, mineral tanning, and contrast stitching, available in 14 exclusive leathers 
and over 200 colors. Matching stitching and headrest are optional. Sizes: L. 217, 197, 177 cm. Optional: sléep-sofa, armchair and ottoman. 


TO PURCHASE OUR “LES CONTEMPORAINS” CATALOG OR TO LOCATE THE ROCHE-BOBOIS STORE NEAREST YOU, CALL 1-800-972-8375 (DEPT 100). THROUGH INTERIOR DESIGNERS AND THESE EXCLUSIVE LOCATIONS. ' 


ATLANTA - BOSTON - CHICAGO - COLUMBUS, OH - CORAL GABLES, FL - COSTA MESA, CA - DALLAS - DENVER - DETROIT - HOUSTON - LA JOLLA, CA - LOS ANGELES - MONTREAL - NAPLES, FL - NEW YORK - OTTAWA - PALM BEACH - PARAMUS, Nd 
PHILADELPHIA - QUEBEC - ROSLYN HEIGHTS, NY - SAN FRANCISCO - SAN JOSE, CA - SAN JUAN, PR - SCARSDALE, NY - SEATTLE: OPENING SOON - TORONTO - VANCOUVER - WASHINGTON, DC - WESTPORT, CT - Tai GY 





AD Contributors 


There are celebrities and those 
who think they are celebrities. Re- 


cently we received a call from one 





of the latter whose house we fea- 
tured anonymously. We'll say his 
name is Mr. ‘Television Personality, 
hereafter referred to as Mr. T. P. 
The conversation was approxi- 


mately as follows: 


AD: Hello, how nice to hear from you. 

Mr. T: P: Well, I want to tell you how upset I am about the 
article you did. 

AD: Why? 

Mr. T. P: Everyone knows it was my house. 

AD: Your name wasn’t mentioned. 

Mr. T: P: In the article your writer said | was on a TV show 
and was funny. 

AD: That could be a lot of people. 

Mr. T- P: No. No. That was me. Everyone knew it was me. 


AD: Who ts everyone? 


PETER HALDEMAN (“Linda Ron- 
stadt in Tucson,” page 250). When 
contributing writer Peter Halde- 
man met prolific songstress Linda 
Rondstadt at her house in Tucson, 
Arizona, he was “impressed with 
what a traditionalist she is. Here’s 
someone known for both her 
musical experimentation and her 
progressive politics. But on the 
home front she’s downright reac- 
tionary. Dishwashers, microwaves 
and TVs are useless to her, and she 
said she’d rather live in a yurt than in a modern house.” Haldeman, 
whose articles have appeared in ARTnews, the Los Angeles Times, The 
New York Times, Harper’s Bazaar and Elle, is based in Los Angeles. 





JUDITH THURMAN (“Before & After: 
John Loring in West Palm Beach,” 
page 198). “It’s filled with art not only 
of great value but of great sentimen- 
tal value,” contributing writer Judith 
Thurman says of Tiffany’s design di- 
rector John Lc~ing’s modest 1920s 
West Palm Beach bungalow, which 
he made over with 2 modern touch. 
“There are his own posters and draw- 
ings, the work of his art students, 


even a sketch by Elsa Peretti.” 
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Mr. T: P:: My friends. 


AD: If they’re your friends, they’ve seen your house— 


haven’t they? 


Mr. T: P: No, everyone else, too. Even people who haven't 
seen my house. I expect an apology. 
AD: We are not going to apologize. We have no reason 


to apologize. 


Mr. T. P: Yowre not going to apologize? 


AD: No. 


Mr. T. P: Well. Pm going to call the owner of your magazine. 


AD: Please do. 
Bang! Mr. T. P. hangs up. 


‘The next day we saw the owner and several other execu- 
tives at a corporate meeting and asked if Mr. T: P. had called. 
Executive: “Yes, | think someone by that name called. Who 


is he? Anyone here know Mr. T. P.?” 


Everyone shook their heads. No one had heard of 
Mr. I: P. We mentioned the title of his show. No one had 
heard of that either. Oh well, the house is lovely. 


Paige Rense, Editor-in-Chief 





THEO WESTENBERGER (“AD 
Style: The $5,000 Solution,” 
page 262; “AD Style: Bohemian 


Rhapsody,” page 272; “Shop- 
ping: A Stroll Through Tri- 
beca,” page 54). This month 
photographer Theo Westen- 
berger captured the $5,000 
transformation of a Chicago 
apartment, visited fashion de- 


signer Miguel Adrover’s New York loft—“He’s totally over the top”— 
and went shopping in her neighborhood, Tribeca, with architect Joseph 
Giovannini. In the past two decades she’s “survived astronaut training 
and photographed three presidents: Carter, Clinton and Bush senior.” 





































MARY E. NICHOLS (“Bird’s-Eye 
View,” page 190; “Visits: Rod Stew- 
art,” page 218). Contributing pho- 
tographer Mary E. Nichols busied 
herself with two very different fea- 
tures in this issue: Rod Stewart’s 
Beverly Hills house (“When you 
think of him, you think rock star, 
crazy, pink, but his home is really 
classic”) and a towering California 
cliffside residence (“I lost four. 
pounds on that shoot—up and 
down those stairs!”). Nichols and 
her Doberman, Aegis, live in L.A. 
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agship Boutique - 730 Fifth Avenue - New York, NY - (212) 246-5555 - Bal Harbour Shops - 9700 Collins Avenue - Bal Harbour, FL - cr) ce ny 
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My Story... was just a kid when and Connor, our dachshund 


my parents brought home that Snoops, and yes, my Dad’ Stickley 

Stickley chair. They were so proud. reading chair. Its just one of the | 
In time, it became “Dad’ chair.” many Stickley pieces weve collected 

To this day I can see him reading over time. I hope one day 






his morning paper, just like it was _ the boys think of my Stickley 
yesterday... Now Im in my early as “Dad’s chair,” too. 
forties, I've got my own family: A 


wonderful wife, two sons, Kevin 


: 
| 
' 
Stickle 
Furniture for Life, Since 1900 | 


Stickley Drive, PO Box 480 
Manlius, New York 13104-0480 
315.682.5500 
www.stickley.com 


“If you or a friend have a Stickley story, post it on mystickley.com. /t could end up in one of our ads. If it does, you'll receive | 
$500 towards your next Stickley purchase. And while you're there, take a few minutes to browse the whole Stickley line. It ranges from \, 
classic Mission to luxurious upholstery, and everything in between. Or order a Stickley catalog — there’s one to suit every style. 
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LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET W1K 2Q] UNITED KINGDOM TELEPHONE 020-7499-5602 





Visit our website www.mansourrug.com 





AD 


Architect Joseph Giovannini Finds Neighborhood Charm in New York City 


Text by Joseph Giovannini/Photography by Theo Westenberger 





"M ALWAYS SURPRISED AT 


how the geography of 

style and culture in New 
York City shifts so seismically: 
In the late 1980s suddenly it 
was SoHo for furniture, and 
five years later, Chelsea for 
art. And so in the late 1990s I 
found myself adjusting my 
mental compass as I headed 
south beyond SoHo into Tri- 
beca, where, by one of those 
feats of spontaneous urban 





generation, a nucleus of spe- 
cialty furniture stores formed 
around Duane Park. 

Precious few spots in Man- 
hattan are quaint, but this little 
treelined enclave not far from 
the Hudson, centered on a 
small triangular patch of park, 
qualifies. Painters frequently 
camp out here with their ea- 
sels, and movies are regular- 
ly filmed on its cobbled lanes. 
A handful of stores—Room, 


Burden & Izett and Duane— 
had opened, attracted to the 
area by large warehouse spaces, 
affordable rents and a growing 
community of residential lofts 
for Wall Street brokers, many 
nesting with young families. 
On any given Saturday, there 
are lots-of strollers. Of course, 
artists had pioneered the area 
decades before, and, famously, 
JFK, Jr., lived here. 


continued on page 56 













ARCHAEOLOGY 
ABoveE: Architect Jo- 
seph Giovannini, right, 
with manager Steve 
Davenport, admires an 
1830s mermaid from 
the Place de la Con- 
corde at one of his fa- 
vorite Tribeca shops. 





Far Lert: Giovanni- 
ni, who visits the shop 
for its reclaimed and 
reproduction archi- 
tectural elements, pe- 
ruses exterior light- 
ing. Lert: A cast-iron 
cherub statue. 
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Shopping 


DUNE 


RiGut: Owner Richard Borrom: The strictly 
Shemtoy chats with the | modern furniture 


architect. The Sumo in the showroom is de- 
armchair and sofa are signed especially for 
by Nick Dine, as is Dune and custom-up- 
the Electrode shelving _ holstered in the shop’s 
system. BELow: The own line of candy- 
Voltaire armchair. colored wool textiles. 
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continued from page 54 


The shops that had gath-| 


ered in and around Duane Park 
shared a refined sensibility, and 
a unique point of view infused 
each one. The cluster was on 











the verge of expanding into a} 


new furniture district when, 
on 9/11, the jets streamed over- 


head, and the streets were 


showered with ashes and the 
long fallout of sadness. 


It has been three years now, 


and after the cleanup, some 


drop-off and then a holding | 


pattern, the cluster has grown 
into the robust furniture dis- 
trict that was forecast before 
the planes. A score of spe- 
cialty showrooms now occupy 
roomy, loftlike spaces, in the 
company of an equal number 
of galleries and restaurants: 
Whenever I go, I call a friend 


to schedule a lunch and do my — 
shopping before and after. It’s ~ 


very civilized, as Old World — 


as you can find in New York. 
Lilia Villaneuva and Craig 


continued on page 58 








The first HDTV measured in feet instead of inches. 
The new 6-foot LG Plasma HDTV. 


THE 71” PLASMA HDTV 
Okay, one inch shy of 6 feet to be precise. The point is, the new 71” Plasma from LG is 
big. Real big. With HD* digital processing, your picture is crisp, clear and true to life. And 
LG's exclusive XD Engine™ outperforms other technologies by minimizing distortion and 
producing spectacular images. Plus, LG’s performance-enhancing, proprietary technology 
ensures that this plasma will be entertaining you for many years to come. With LG, life 
is definitely good. Find out more about our full line of products at LGusa.com. 


To receive HDTV, optional set top box required. ©2004 LG Electronics U.SA.,Inc., Englewood Cliffs, NJ. LG Design and Life’s Good are trademarks o 


LG Electronics. | 


























continued from page 56 
Scharlin, owners of Tama, 
found their way to Tribeca 


just 10 days after 9/11, one of 


the first days the area was re- 
opened to residents. “I sensed 
a strong community,” remem- 
bers Villaneuva. The couple 
opened a two-story shop at 
the corner of Harrison and 
Staple, with an enticing variety 
of antiques that seems simul- 
taneously old and contempo- 
rary: “We sell antique furni- 
ture for the modern home,” 
as Scharlin puts it. 

The couple handpick their 
furnishings from China, Japan 
and the Philippines, but rather 
than selling them as exact pe- 
riod pieces, “we reinterpret 
them, just as the Chinese did 
within their own tradition. 
Over a period of time they 
changed the lacquer, the col- 
or, even the woc yd,” Says Schar- 
lin. “When I go to China, I 
search for forms with clear, 
simple lines that look contem- 
porary, and yet they’re old. 
I’m not buying cabinets, chairs 
and tables; I see colors, tex- 
tures and shapes that work to- 



























































ABOVE: Solid-molave 
balls from the Philip- 
pines mix with 19th- 
century Mongolian 
farmer’s boots and an 
1870s gold-leafed Chi 
nese Buddha in the 
gallery’s main space. 


Far Lert: Giovannini 
peers in the Harrison 
Street storefront ata 
carousel horse from 
the early 1800s. Lert: 
A mud cloth from 
Africa rests on a day- 
bed made of molave. 





gether. We’re selling function- 
al art.” Craig and Lilia—you’re 
quickly on a first-name basis— 
can afford to be fearlessly in- 
ventive because they have a 
great eye: They lacquered in 
white a late-Ming console ta- 
ble that was, he says, “an unin- 





teresting brown.” They some 
times switch the hardware to 
enhance the simplicity and: 
strength of the lines. They take 
the stuffiness out of antiques, 
making them look fresh and 
usable. The Chinese Déco 


continued on page 60 
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continued from page 58 
armchairs from Shanghai they 
keep on the lower level are es- 
pecially suited to New York, 
an Art Déco city: Chinese 
Déco here is both familiar and 
quietly exotic. 

Johnson & Hicks is another 


newcomer. Like so many of 


the shops here, the store has a 
unique focus that grows out 
of the interest of its owner: 
early- to mid-20th-century 
modernism, especially from 
central and eastern Europe. 
Lisa Weimer owns the store; 
her sister, Sharon, says, “I just 
work here.” The very outgo- 
ing sisters make clients feel 
right at home in a store fur- 
nished like a living room. A 
daughter of an art dealer, Lisa 
Weimer has an independent 
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Lert: The architect, 
with the shop’s propri- 
etor, Lisa Weimer, 
inspects a 1970s Karl 
Springer backgam- 
mon table, which is 
sheathed in chocolate- 
brown lacquered linen. 


BeLow: Hungarian ar- 
chitect Lajos Kozma, 
who is of particular in- 
terest to Weimer, de- 
signed the two 1930s 
walnut armchairs. The 
desk, with parchment 
veneers, is by Springer. 

















eye, and she’s expanded he 
interest in modernist furni 
ture beyond Art Déco ang 
the well-thumbed pantheoy 
of French masters. I’ve neve 
seen a Czech Cubist piece out 
side the Czech Republic, an¢ 
certainly nothing for sale eve 
there, but here at the corner o 
Hudson and Franklin, I cove 
a rare salon set, with an an 
gular settee and two match 
ing barrel side chairs crafted 
in Prague around 1912 fro 
French walnut. Hungaria 
pieces from the 1930s by Lajog 
Kozma meld seamlessly inte 
an assortment of benches, sidé 
tables and settees by Otto 
Wagener and Josef Hoffmann 
their compatibility shows ho 

continued on page 64 
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continued from page 60 

culturally integrated the coun- 
tries were before the Iron 
Curtain erected partitions in 
our mind dividing them into 
different camps. Whether the 
pieces are early or midcentu- 
ry, quality here is the binder: 
“They all live together,” says 
Lisa Weimer. 

One of my longtime per- 
sonal mainstays, Urban Ar- 
chaeology, happens to be lo- 
cated just down the bl« yck (look 
for a copper mermaid statue 
out front, recycled from one 














of the Place de la Concorde 
fountains in Paris). Twenty-six 
years ago its owner, Gil Sha- 
piro, then in SoHo, started sal- 
vaging vintage architectural 
parts, such as mantels, doors, 
even whole facades, from 
buildings being demolished. 
\s a modernist, I still find I 
need vintage fixtures, because 
my work often involves re- 
modeling or refitting existing 
buildings. I’ve found that nick- 
el-plated faucet for a Deco 
building at Urban Archaeolo- 
gy, or just the right sconces for 
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Asove: Owner Amy 
Crain displays the Cub- 
ist screen, inspired by 
Eileen Gray, which 
comes in custom colors 
and wood finishes. The 
Platform bed was con- 
ceived for the shop. 


Lerr: A layering of tex- 
tures is apparent in 
the showroom, where 
the Simon Bambou 
dining table is grouped 
with ceramics by Jean- 
Louis Frenk and the 
§2 Lucite side table. 


a lobby restoration. Originall 
Shapiro’s inventory was made 
up of salvaged pieces, and he 
eventually introduced some 
reproductions. Now the ratio 
is reversed, and most are re 
productions, such as a stream 
lined, minimalist medicine 
cabinet based on one fro 
Helena Rubinstein’s old apart- 
ment. Still, you'll find the 
choice vintage Déco chande- 
lier or the wonderful odd piece, 
such as the copper bathtub 
from Nureyev’s London apart 
ment. Shapiro’s most recent 
continued on page 69 
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CAPELUTO ARTS 
Lert: Ceramic vessels 
by Japanese artists 
Nobuhiro Mizuma, 
left, and Shinman Ya- 
mada lure passersby 
into the gallery. Dif- 
ferent artists are fea- 
tured each month. 


BrLow: Codirectors 
Wendy Capeluto, 
center, and Jamie Ko- 
hen show the archi- 
tect several stoneware 
pieces, which were 
made by artists from 
Okinawa, Japan. 


Shopping 








continued from page 64 
coup is the atrium he salvaged 
from Au Bon Marché in Paris, 
a Déco extravaganza designed 
by Eiffel, Edgar Brandt, Ruhl- 
mann and Eileen Gray, com- 
plete with Lalique glass. Per- 
sonally, I’m looking for the 
commission that necessitates 
the prepossessing solid-mar- 
ble robber baron bathtub now 
on display in the window. 

I feel a little like a country 





doctor when I’m in Tribeca, 
checking in on my patients to 
see how they’re doing. Urban 
Archaeology puts me within 
a short walk of Dune, on 
Franklin, which I always like 
to visit. Located among a 
cluster of shops that includes 
R 20th Century, next door, 
Dune offers one of the fresh- 
est attitudes in the city, a 
combination of daring colors 


continued on page 72 











TRIBECA SOURCES 


} Dune, 88 Franklin St. 212-925-6171; www.dune-ny.com. Contemporary furniture and upholstery textiles 

2 Urban Archaeology, 143 Franklin St., 212-431-4646; www.urbanarchaeology.com. Vintage architectural elements and reproductions 
3 Johnson & Hicks, 100 Hudson St. 212-966-4242; www,johnsonandhicks.com. Early- to mid-20th-century furnishings 

4 Tama, 5 Harrison St., 212-566-7030. Antique furniture from China, Japan and the Philippines 

5 Room, 182 Duane St., 212-226-1045; www.roomonline.com. Architect-designed modernist furniture and custom designs 


6 Capeluto Arts, 147 Reade St., 212-964-1340; www.capelutoarts.com. Contemporary ceramics 


69 








Jan 
SCOTTSDALE AZ 
BEVERLY HILLS CA 
COSTA MESA CA 
DEL MAR CA 
MONTEREY (Seaside) CA 
SAN FRANCISCO CA 
SAN RAFAEL CA 
DENVER/VAIL co 
NEW CANAAN cT 
STAMFORD cT 
DANIA (pcoTA) FL 
JUNO BEACH FL 
NAPLES FL 
ATLANTA GA 
HONOLULU HI 
CHICAGO (Barrington) iL 
CHICAGO (Highland Park) iL 
INDIANAPOLIS IN 
LOUISVILLE (Prospect) KY 
NEW ORLEANS (Harahan) LA 
BOSTON (Wellesley) MA 
WEST BOYLSTON MA 
WASHINGTON D.C. (Bethesda) MD 
BIRMINGHAM MI 
MINNEAPOLIS MN 
ST. LOUIS (Des Peres) MO 
CHARLOTTE NC 
MORRISTOWN NJ 
LAS VEGAS NV 
HUNTINGTON NY 
NEW YORK NY 
CLEVELAND (Willoughby Hills) OH 
Fara Kitchen & Batt 440) 944-4499 
TOLEDO OH 
an Merrell Kitcher 419) 246-099 
PHILADELPHIA 
anne Hudson A ate (215) 568 
SAN JUAN 
1s + Diseni (787) 721-5555 
DALLAS ™X 
Redstone Kitchens & Bath 214) 368-515] 
SAN ANTONIO TX 
Palmer Todd, Ir 210) 341-3396 
WASHINGTON D.C. (Herndon) VA 
esign Solutions, In (703) 834-6121 
SEATTLE (Redmond) WA 
Rice ibinetry by Design (206) 443-227) 
CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 
VANCOUVER BC 
Empire Kitchen & Bath (604) 681-5994 
TORONTO ON 
Down w Kitchen (416) 481-5101 
TORONTO ON 
Yorkville Design Centre (416) 922-6620 


MONTREAL PQ 


wnsview of Montrea (514) 483-1800 











Be saci: LAT 1G6 








Telephone (905) 677-9354 Fax (905) 677-5776 = www.downsviewkitchens.com 





























MARVIN ALEXANDER, INC. Shopping 


Chandeliers - Lamps + Sconces - Candelabra - Decorative Accessories 





continued from page 69 





—pink, chartreuse, lavender—and clean 
lined, very terse forms that elevate plain 
ness to an art form. “It’s definitely not thé 
traditional look that you'd associate wi 
Phoenix nickeled bronze a classic six on Park Avenue,” says the own 
and alabaster chandelier. er, Richard Shemtov. 


Pare Be eed ere I always return to the core of stores © 
[ETS Duane Park, with Duane, Burden & Ize 
: h 


’ is * Room, Les Migrateurs and the exoti 
Height 17”. Length 29”. ee _ 
s newcomer, Notus, with its darkly beauti 

Depth 21%’: : 


ful Brazilian antiques. Room, especial 

















appeals to my architect’s eye, because § 
Russell Groves, an architect, has designed 
a line of credenzas, chests, tables and 









chairs with strong, crisp wood framesj 
sometimes with an off-center detail that 
gives it a dynamic push. Amy Crain, the 
owner of the store, designs most of thé 






I feel like a country doctor 
315 East 62nd Street, Second Floor, New York, NY 10021 when min Tribeca, : 

Telephone: (212) 838-2320 Fax: (212) 754-0173 checking in on my patients. 

The L’Etoile Collection Catalogue of Reproduction Lighting, $24.50 through your design professional. 




























shop’s furniture—modernist pieces wi 
a subtle flair. Amy’s husband, Shawn 
Miller, explains that anything in the 
showroom can be sized and upholstered 
and cushioned to taste and fit. Room 
also carries a flexible screen of turning 
rectangles with a ’50s feel that allows 
| you to dial your degree of privacy; I 
| couldn’t keep my hands off it when I vis- 
ited not long ago. 
| As I head south out of Tribeca, I like to 
drop in on Capeluto Arts, a ceramics 
gallery that thrives in the blur between 
| sculpture and the decorative arts. Re= 
| cently I was tempted by a passel of fe- 
rocious shishi dogs by Okinawa artist 
Jissei Omine, who sculpted a send-up of 
traditional Chinese Fo dogs. Jamie Kohen 
and her mother, Wendy Capeluto, run 
the shop—a family arrangement typical 
SRENDY SINEE 1te0d. | of many stores here—and they rotate art- 
ists throughout the year. 

Capeluto Arts is on Reade, one of the 
most southerly streets in the district, just 
before the high-rise city takes over. One} 
very short block beyond Reade and you're 
back in the city, not far from the World 
‘Trade Center site, outside the state of be- 
nign suspension that the very relaxed, } 
free-range, remarkably uncommercial] 
shopping in Tribeca offers. 0 
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Montpelier Plantation Inn 


An 18th-Century Sugar Mill in the West Indies Becomes a Singular Retreat 
Interior Design by Emmy Bodner and Martyne Kupciunas/Text by Jean Strouse/Photography by Scott Frances : 





PON YOUR ARRIVAL AT 
Montpelier Plantation 
Inn on the jewel-like 
island of Nevis in the West In- 
dies, you are greeted with a 
cool towel, asked to leave lug- 
gage in the reception area and 
escorted to the poolside bar 
for rum punch. No registra- 
tion forms to fill out, no cred- 
it card deposits. By the time 
you've finished your drink 
and absorbed first-impression 
pleasures of the place—the 
1,800-square-foot mosaic-tiled 
pool, the vibrant colors of 
bougainvillea and hibiscus, the 
18th-century stone windmill 
that crushed sugarcane when 
Montpelier was an active plan- 
tation—your luggage has been 
delivered to your cottage. 
There, you find chic minimal- 
ism, with crisp bed linens, 1m- 
maculate white walls adorned 
with tubes filled with monkey 
grass and orchids, louvered 
windows, sisal rugs, soft drap- 
eries billowing in the breeze 
and a private veranda with a 
view of the sea. The feeling 
that you are a cosseted guest in 
a quiet country house rather 
than a sojourner at a heavily 
trafficked hotel is exactly what 
the owners have in mind. 
Nevis, formerly a British 
colony, occupies 36 square 
miles in the Caribbean be- 
tween Montserrat, Antigua 
and St. Kitts. Alexander Hamil- 
ton was born on the island in 
continued on page 80 
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continued from page 76 

1755, and Horatio Nelson got 
married at the Montpelier es- 
tate in 1787. Sugar production 
on the plantation shut down in 
1933, and the place was a wreck 
when a Briton named James 
Gaskell decided to build a ho- 
tel there in the mid-1960s. He 
did such a fine job that four 
decades later, when Lincoln 
and Muffin Hoffman bought 





the property—a 17-room bou- 
tique resort on 30 acres—it 
needed a total renovation but 
no structural changes. The 
Hoffmans, who first saw Mont- 
pelier in the fall of 2001, had 
lived all over the world before 
he decided to retire from a 
36-year career with Citibank 
in 2000. “We flunked retire- 
ment,” he says with a grin. The 
couple had too much energy 








to stop work altogether and 
had dreamed for decades of 
owning a resort with their 
children. That their son and 
daughter-in-law, Timothy and 
Meredith Hoffman, had been 
managing a hotel in the Ba- 
hamas brought practical ex- 
perience to the fantasy, and 
their daughter, Tonya, contrib- 

uted a keen sense of design. 
Early in 2002 the family 
hired designer Martyne Kup- 
ciunas, an old friend from Sin- 
gapore now living in Flori- 
da, and her partner, Emmy 
Bodner, of Fine-Line Furni- 
ture & Accessories in Coral 
Gables. The group of seven— 
five Hoffmans, two designers 
—made plans with military 
precision, since they had to 
ship everything from fabrics 
(durable cottons that could 
stand up to strong sun and 
heavy rains) to screws, tension 
wire and glue guns, to antiques. 
By 2003 Bodner and Kup- 
ciunas had effected a miracu- 
lous transformation while pre- 
continued on page 83 





ABOVE: Visitors gath} 
er in the Great Room © 
which opens onto a 
terrace. The pineap-| 
ple fabric is from Bruny 
schwig & Fils. Sofa 
cushion fabrics from 
Vereél de Belval. 



























Lert: A ficus tree 
shades the entrance 
courtyard. The struc- 
ture, on the site of 
the original refinery, 
was rebuilt using re- 
claimed stone in 1964 
Cannons cast in 
1696 flank the door. 
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‘floors = columns and architraves = fireplaces = staircases = bathrooms = terraces and pools 
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4 Her Majesty The Queen christens England's 
CU oy Mol eee Td largest-ever Royal Mail Ship, the Queen Mary 2, 
strong, iconic ladies can indeed be friends. at the Naming Ceremony in Southampton. 
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the Naming Ceremony in 
Southampton, January 8, 2004. 
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leconceiving the guest rooms was the best 


cr 
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dner. “It was so much fun to make the spaces stylish and fresh 





Ve tried to create a 
ic island look,” Em- 
‘Bodner says of the 
eriors, which she 
signed with her part- 
t, Martyne Kupciu- 
s. ABOVE RIGHT: A 
tage room’s terrace. 


Ove: A four-poster 
droom is one of 16 
tage rooms; there 
so a suite. RIGHT: 
a canopy bedroom 
1 mahogany bed, 
ich the designers 
d crafted locally. 








continued from page 80 
serving the property’s history. 

In the Great Room, rebuilt 
on the site of the original sug- 
ar refinery and now a gather- 
ing place for drinks before 
dinner, the designers replaced 
“Britishy” chintz, plaids and 
stripes with contemporary fab- 
rics, sexy lighting (crystal hur- 
ricane lamps from Krosno, 
Poland), Asian accessories and 
touches of Caribbean color. 
This quiet décor complements 
the room’s gray stone walls 
and highlights its spectacular 
vaulted ceiling. 

In the guest rooms, they 
cleared out heavy florals, sub- 
stituting simplicity, symmetry, 
pure, clean lines and the col- 
ors of gardens and sea. Kupciu- 
nas recalls: “We pounced on 
a line of cotton-cellulose fab- 
rics in crisp colors for the 
draperies and throw pillows. 
And we had chenille blankets 
in yummy cotton fibers made 
especially for us.” She and 
Bodner also installed canopy 
beds, four-posters and simple 
platforms, all custom-made 








of mahogany by a gifted car- 
penter on the island. In one 
room, varying shades of green 
appear in the draperies, the 
throw pillows, the upholstered 
chair and the chenille blanket; 
in another, a family of blue 
tones predominates—giving 
each room a distinctive, in- 
tegrated look. Mixed in are 
woven-bamboo wall mats and 
rustic chairs made of abaca, a 
Philippine hemp. Reconceiv- 
ing the guest rooms was the 
best part of the project for 
Bodner. “It was so much fun 
to make the spaces stylish and 

fresh,” she says. 
Turning the old mill into a 
continued on page 86 
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continued from page 83 
gourmet dining room present- 
ed a real challenge. Forty-five 
feet high, with stone walls over 
40 inches thick at the base, the 
tower felt “kind of cav ey,” says 
Bodner. She and Kupciunas 
created a soft, romantic atmo- 
sphere by adding crystal sconc- 
es and lamps from Poland, an 
antique mahogany gear wheel, 
which they suspended from 
the ceiling, and torches to light 
the cobblestone steps. ‘The 
Mill Restaurant’s superb kitch- 
en is renowned on the island, 
and people from other hotels 
come for dinner if the inn’s 
guests haven't fully booked it. 
Guests seeking to unwind 
might spend their days by the 
pool or at Montpelier’s priv- 
ate beach, or tour The Botan- 
ical Gardens of Nevis nearby. 
More strenuous options in- 
clude tennis, golf, scuba div- 
ing, snorkeling, a rain for- 


est hike or a serious climb 


3,232-foot Nevis Peak. 


All the work has paid off. 


up tl 


The Hoffmans are drawing 
an avid international clientele. 
They have created a wow fac- 
tor that Montpelier previously 
did not have, but they have re- 














tained loyal guests from the 
past. Timothy Hoffman recalls 
a favorite moment when some- 
one who had been coming for 
30 years walked in and an- 
nounced with obvious delight, 
“Oh, it hasn’t changed a bit!” 














Montpelier Plantation Inn 
PO. Box 474 

Nevis, West Indies 

869-46 9-346 2 
www.montpeliernevis.com 





































ABove: The 1,800- 
square-foot mosaic- 
tiled pool overlooks 
Nevis Peak. The teak 
furniture is from 
Barlow Tyrie. Lert: 
Guests can enjoy the 
two-acre private beach 






















Far Lerr: “The bigges' 
challenge was to softe 
the look while retain- 
ing its rustic quality,” 
Kupciunas says of The 
Mill Restaurant. A - 
mahogany gear wheel 
hangs from the ceiling, 
The sconces are Polish 
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The LG Panorama™ Refrigerator. 

A French-door refrigerator with bottom mount freezer for easier access to the foods you need most. 
Beautifully designed on the outside with hidden hinges behind contour doors. Technologically 
advanced on the inside with its digital temperature controls, express freezing capability and 
five-step automatic ice maker. With more people entertaining in the kitchen these days, you'll be 
proud to own an LG. In fact, this refrigerator looks so good, guests will think your food tastes better! 
Great design. Great technology. Great for the way you live. Discover the full line of LG premium 
home appliances at www.LGusa.com, or call 1-800-243-0000. 





ERANTS PC FROICHMARD:: 


12004 LG Electronics, Inc. LG Design and Life’s Good are trademarks of LG Electronics, Inc. All other trademarks are property of their respective owners 
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ELIZABETH EAKINS COTTON INC®° 


Natural Line of Fine Fabric 


John Rosselli & Associates *« 979 Third Avenue, New York, N.Y. 10022 + 212-593-2060 
Mimi London, Inc. » 8687 Melrose Avenue, Los Angeles, CA 90069 + 310-855-2567 
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FOR YOUR NEAREST FINE Pabst 1-800-853-5958 
WWW.ROBERTOCOIN. COM — © 2002 BY ROBERTO COIN SPA - Gat 


THE ULTIMATE 
ITALIAN ART OF CREATING 
JEWELS 








GIRAFFE COLLECTIO! 
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These showrooms display and retail Wm Ohs Cabinetry. 


ane 
Wim Ohs Showrooms 


LOS ALTOS 
Kitchens of Los Altos 


LOS ANGELES 


Euroconcepts 


SAN FRANCISCO 
Kitchen Matrix 


SANTA BARBARA 


Design Studio 


DENVER 
Wi Ohs Showrooms 


VAIL (Edwards) 
ARO) ies OU Ke STi 


HOBE SOUND 
The Kitchen Strand 
NAPLES 

Alli Kriste’ 


ATLANTA 
Design Galleria 


or 
858.459.3757 
CA 
650.948.7420 
or.\ 
310.657.5391 
CA 
415.934.1454 
rer.N 
805.563.2003 
co 
303.321.3232 
co 
CYP ELL! 


13 
772.546.1306 


38 
239.403.0600 


GA 
404.261.0111 


CHICAGO (Glen Ellyn) a5 


Drury Design 


630.469.4980 


CHICAGO (Highland Park) a5 


nuHaus 


INDIANAPOLIS 
Conceptual Kitchens 


847.831.1330 


1ey 
317.846.2090 


BOSTON 

Kitchen Living 
BETHESDA 

Nancy Thornett Assoc. 
DETROIT METRO 
sro Imai ren arr) 
DETROIT METRO 
Living Spaces 
MINNEAPOLIS 
North Star Kitchens 
ST LOUIS 

Glen Alspaugh Co. 
MADISON 
Kitchen Design Co. 
LAS VEGAS 
Ebeniste 

TULSA 

Showcase Kitchens 
PHILADELPHIA 
Joanne Hudson Assoc. 
CHARLESTON 
Design Details 
JACKSON HOLE 
Jackson Hole Cabinets 


MA 
617.439.8800 


MD 
301.718.0155 
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chair at Obsolete Gal ~ 
lery in Venice, Cali- | 
fornia. “The shop ha 
exactly what I’m inte} 
ested in,” says Blake 


“| was thrilled when it opened,’ Karin Blake says of 
Obsolete Gallery.““We're starved in L.A. for this kind of 
shop.” It has a mix of folk art, industrial furniture and 
lighting, and contemporary photography by Robert Parke 
Harrison, but it’s owners Ray and Kirk Blaschke’s eye for 
the unusual that keeps Blake coming back for items, of- 
ten more found than folk, including a vintage fireman’s 
hoop. Figural pieces, such as an articulated horse and rid- 
er (right) and a carved man (far right), are a specialty. 


Obsolete Gallery, 222 Main St., Venice, CA 90291 
310-399-0024; www.obsoleteinc.com 
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cotton print and wallcovering from 

x e « .s Greeff (888-298-2991) were adapt- Ss 
Y - 7 Sm 7 
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Sewn Up in Manhattan 


His grandfather made furniture for Josef Hoffmann. His 





father upholstered for Billy Baldwin. Now Steven Jonas 








and his sister, Sharon Berlin, are keeping the impeccable A Fritz Henningsen 


reputation of Jonas Upholstery alive. The workroom’s settee was upholstered 
2 : 2 for Shelton, Mindel. 
European-trained artisans create furniture from the 


frame up or re-cover “vetted” pieces for discriminating 
\ 


clients, including Shelton, Mindel. “They understand 


that the smallest details relate to the larger idea,” says © they can help us remake historical 


Lee Mindel (above, with Jonas, right). To the trade. 





s pieces in a fresh way,” says Minde 
Jonas Upholstery, 44 W. [8th St. 
New York, NY 10011; 212-691-2777 





Pes 


Shinto Cloth, a new 
indoor-outdoor fab- 
ric collection from 
Texas-based Perenni- 
als (888-322-4773), is 
inspired by traditional 
Japanese designs. Tata- 
mi, right, is named for 
the straw floor mats. 


| 
| 
| 
! 
! 
| 
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Jonas Upholstery cov- 
ered a Hans Wegner 
chair in a bouclé fabric. 





~ London’s 
Modern Venture 


ee in London’s Bromp- 
i_Jton Cross neighborhood is 
__ashop with an artistic point of 
view. Rabih Hage showcases 
his own furniture (right, Hage’s 
__ suede bench with an adjustable 
__. back) alongside pieces that blur 
the line between art and utility. 
Lighting by Christophe Come, 
_ Johnny Swing’s chairs made 
_ from jars or coins and Mark 
_ Harvey’s sculptural tables and 
benches have drawn Kelly 
Hoppen to the shop. 

















Rabih Hage 

69-71 Sloane Ave. 
London SW3 3DH 
44-20-7823-8288 
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Kathleen and Tom Tetro fill their renovated barn with an- 
tique wicker furniture so that “‘it’s literally hanging from 
the rafters,’ says Arthur Dunnam, who visits Corner 
House Antiques (above) for the Bar Harbor-style wick- 
er chairs and sofas.““Their pieces work indoors or out,” 


he says.‘They’re certainly not just for porches.” 


Corner House Antiques, Route 7 
Sheffield, MA 01257; 413-229-6627 





94. 





hen I’m there, I feel 
like Charlie in the 
Chocolate Factory,” 
Alexa Hampton says of Samuel 
& Sons Passementerie. The 
two-story showroom, next door 
to New York’s D&D Building, 
is the preserve of Samuel Cohen 
and his sons, Hy and Michael, 
who have stocked it with tassels, 
ribbons, braids, fringes and bul- 
lions, as well as handmade hard- 
ware. Many designs are archival, 













and others come from far-flu 
corners of the world, but all aré 
in stock and available for imme 
diate delivery. 7 

“There’s so much to choose 
from, it makes me giddy,” says 
Hampton (left, with Michael C 
hen). To the trade. 





Samael & Sone Paseementene 2 
983 Third Ave. 

New York, NY 10022 

212-704-8000 
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WHETHER YOU NEED TO FURNISH A SINGLE ROOM OR AN ENTIRE HOME, MEET OUR DESIGN TEAM AND TAKE ADVANTAGE OF OUR COMPLIMENTARY 
DESIGN SERVICES. FOR MORE INFORMATION CONTACT US AT 1-800-KREISS-1, LOG ON TO WWW.KREISS.COM OR VISIT ONE OF OUR SHOWROOMS 
ATLANTA CHICAGO CORAL GABLES DALLAS DENVER HOUSTON LAGUNA NIGUEL LA JOLLA LAS VEGAS LOS ANGELES NEW YORK PALM DESERT 


RANCHO SANTA FE SAN FRANCISCO SCOTTSDALE SEATTLE SHERMAN OAKS SOUTHAMPTON WASHINGTON D.C. WEST PALM BEACH 
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Serendipity in 
Santa Fe 


Purveyor of Patterns 

Tyler Graphic’s fabrics and wallpapers (below, 
an in-progress print) are available through show- 
rooms, but it’s the firm’s ability to customize that 
appeals to Carl D’Aquino. Ted Tyler (right, with 
his assistant Matthew Robinson, right) “is always 
willing to adjust or develop new patterns,” says 


D’Aquino.“‘It’s very collaborative.” To the trade. 





Tyler Graphic, 158 W. 23rd St., New York, NY 10011 
212-924-6693; www.tylergraphic.com 








AD’s Editors Present Designers’ Sources 


| ee in Santa Fe for about 10 

i: aia 
days just to shop,” says Florida- 
based Pamela Hughes. Walk- 
ing through the design center, 
Hughes noticed a window dis- 
play for a shop that “was tucked 


under a staircase.” Once inside, 


she was delighted to find a larg} 
selection of vintage Mexican 
pottery, folk art and rustic fur 
ture. “Barbara Simpson has a 
terrific eye for things that bor- 
der on the eccentric but are : 
good quality and well designed 
A specialty of Simpson’s is pq 
tery that was made in Mexico f( 
the tourist trade. “Talavera, fro 
the Puebla region, was more al 
stract, but pieces from Tlaquep: 
que, near Guadalajara, began! 
to depict scenes of everyday li 
in the late ’20s,” she says. Figur 
pieces (far left) mix with night 
pottery (left) and folk art by Ca’ 
delario Medrano. “Everything 
vintage and one-of-a-kind,” shd 
adds. “Nothing mass-produced 


Barbara E. Simpson, Inc. 

418 Cerrillos Rd., Suite 10 

Santa Fe, NM 87501 
505-983-3314 
www.barbarasimpsonantiques.co 


continued on page 10 
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a found this precious and uncommon bean high atop a volcano in El Salvador, where unique 
ee come together to create an astonishing taste. Beginning September |, fora limited time, — 
pu will find El Salvador Estate Pacamara coffee at your local Starbucks. [Us the third member of our 
lack Apron Exclusives line-rare and cherished coffees we've scarched the world to bring to you. 
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hour 


The Jensens earned 
42,912 Thank Yous 

for taking a 19 
flight with a toddler. 





£ a Pert. 
Card description applies only to the PremierPass - Elite Level card and does not describe the no fee PremierPass card. “Select merchants are defined as supermarkets, drug stores, gas stations, commuting 
and parking merchants. Redeem 100% of your purchase points at any time. When you redeem flight points, you must use an equal or greater number of purchase points. © 2004 Citibank (S.D.), N.A. and 
Citibank USA. Citi, Citi with Arc Design and Live richly are registered service marks of Citicorp. Citi PremierPass, the Thank You design and Now that’s a card you can count on are service marks of Citicorp. 
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Citi | 


Live richly: 


pe ae 
























Introducing 


Citi PremierPass card, 


the only credit card that earns 
you Thank You rewards points 
for the airline tickets you buy 


and the miles you fly. 


On any airline, no less. On top 


of your frequent flier miles. 


Plus, get points the 
old-fashioned way: 


just for using your card. 


Add in double points for 


purchases at select merchants; 

















and that’s a whole lot of Thank Yous. 





$1,254 x 3 
13,040 x 3 
$9.99 x 3 


Ticket Price: 


Flight Mileage: 





Now that’s a card you can count on’ 







Sunglasses: 


Thank You 
Points: 


Call now: 1-888-CITICARD. 


citicards.com 


GG thank You yg 









































B® Colonial Finds 
= in Cape lown 

e striking interior of, 

Deon Viljoen (left) is 

surpassed only by the | 

antiques displayed within it. V_ 

joen focuses on 17th- and 18th. 


century furnishings that relate} 





to European trade in Asia and |) 
Southeast Asia. “Pieces in whid 
East/West decorative tradition! 
are fused creatively appeal to m 
says Viljoen. They also appeal 
collectors and designers, inclu 
ing Graham Viney (below, wit 
Viljoen, right). By appointmen 





Deon Viljoen, | Palmboom Rd. 
Newlands 7700, Cape Town 
South Africa, 27-21 -686-4344 
www.deonviljoen.com 








A Sri Lankan cane-and- 
ebony chair made 
for the British market 







departure from 
the norm that 
: ” 
excites me, 
antiques dealer 
Deon Viljoen 


remarks. 





Etched in Glass 


When Naomi Leff wanted to add a decorative touch 
to a pair of mahogany doors, she called on James’ 
Glass Studio to craft etched and gilded glass panels 
(left) depicting the 12 signs of the zodiac. 





James’ Glass Studio, 20 Jay St. | 
Brooklyn, NY 11201; 718-596-6463 j 





continued on page 104 
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FASTER THAN 

Oa iaam! 

BEST SMALL SUV FOR 2004 
INSURANCE INSTITUTE 


FOR HIGHWAY SAFETY ~ 


INDUSTRY 


5 
DRIVEN BY WHAT'S INSIDE. 


EMBARRASSED 


lig =) oN Sia elena 
WE’VE EVER TESTED” 


PORSCHE BOXSTER 
AUDI TT QUATTRO 
NISSAN 3502 
JAGUAR S-TYPE R 


PORSCHE CAYENNE S 


IN 5.3 SECONDS 


The.2005 Subaru Forester: The outstanding traction, balance and.control-of ibe Tel ey- 140) ee 
All-Wheel Drive System, standard.’ A 210-hp, turbocharged boxer engine. 0+60 mph in 5.3.8 ai 
standard safety features than any SUV in its class. The utility of an SUV, unprecedented CIN Al 

a Porsche and starting under $26,000. This is ridiculous. The Subaru Forester. See a dealer fora test-d aN") 
visit'subaru.com or call 1-800-WANT-AWD for more information. P 


Based on a.rating of “Good” in 40 mph frontal offset crash tests (7/02), low-speed bumper tests (7/02) and side-impact.crash tests(6/03) by the IIHS, Forester XT. featured.!0-690: mph comparisons: "4 M ; 
based on testing by Car and Driver: Subaru Forester XT, (8/03),,Porsche-Boxster ee) Audi TW3.2: Quattro DSG (4/04). Nissan 350Z Touring, (8/03), Jaguar S-Type, (5/03) and Rorsche:Cayenne ct 
(11/03), MSRP excludes destination, tax, title, license-and registration fees due at signing. ;Best SmalhSUV award, March 2004.issu€é. The ABC's of Safety: Air eos Buckle upChildten ih backseat» 











te Ce i a nite, 


Asian Goods 
in San Diego 
ew York—based Rod- 
erick N. Shade was 


working on a project 









in his hometown of San Diego, 
where most shops are “south- 
westy or Mexican-inspired,” 
when he happened on a lucky 
find. “It was a breath of fresh air,” 
he says of Genghis Khan and its 
inventory of Chinese, Tibetan 
and Mongolian furnishings and 
architectural elements. Pieces 
from the 18th and 19th centuries 
are arranged in vignettes with 
new objects (right, silver-cov- 






ered shells) and early-20th-cen- 
tury items, such as a Tibetan 
trunk (below) and a tribal jacket 
from southwest China (above). 
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Genghis Khan 
1136 Morena Blvd. 
San Diego, CA 92110 
619-275-1182 











- designs. “She offers a wide variety,’ says Thomas 


AD’s Editors Present Designers’ Sources 









Whether looking for sheets to fit an antique bed 


or table linens to go with a favorite set of china, 
clients can find them at Abrielle—and that’s just 
the beginning. Owner Ann Sullivan specializes in 
high-quality linens for the bed, bath, table and 
baby, and when custom linens are needed, she 
works with mills domestically and in Italy, France 


and Portugal to create specific sizes, colors and 


Pheasant, “and if she doesn’t have it, she'll find it.” 





Abrielle, 3301 New Mexico Ave. NW 
Washington, DC 20016; 202-364-6118 


continued on page 106 



















BENTLEY 


ESTIGE AND PERFORMANCE United under a 
inged B”, Breitling and Bentley share the same 
ncern for perfection. Extreme standards of reliability, 
ecision and authenticity. A world where cutting-edge 
hnology merges with noble traditions. The Han 
nd of prestige and performance. Symbolizing this 
mmunion of ideals, Breitling participated in the styling 
the instrumentation for the Bentley Continental GT 
eRelacolitecoll(-te Mit RYaielp ACM els) AAT 
endary Le Mans 24 Hours race. 


CLUSIVITY AND TECHNICAL EXCELLENCE 
Teele Rom Muon Sucmiciillemiermerelice 

exceptional chronograph named Bentley Motors. 
ie culmination of sophisticated aesthetic research, 
PASS UME Re olaMs ee M rel t 3 
the famous British car manufacturer, such as the 
urled finish on the bezel, inspired by the Bentley 
ntrols. Dedicated to the automobile world, it 
Wee oR- SoU Moule NEMA ReeMoM Te ig 
srformance “motor” assembled and “prepared” in 
je Breitling Chronométrie workshops. 
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FRADITIONAL, 


Fashion Island-Newport Beach 949/721-9010 
The Ritz-Carlton at Rancho Mirage & Laguna Niguel 


www.TraditionalJewelers.com 
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www.breitlingforbentley.com 
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Harden is pleased to introduce 
our new American Classics 
Collection. Inspired by classic 
18th and 19th century designs, 
it offers a fresh, new approach to 
traditional favorites. 

Our sleek, bowed front sofa 
is the perfect centerpiece for 
American Classics’ solid cherry- 
wood pieces. Wrapped in luxurious 
chenille, it exudes comfort and 
informal elegance. 

Heirloom quality craftsmanship 
has been Harden Furniture’s 
cornerstone since our beginnings 
in 1844. The legacy continues 
with American Classics. 

For a free color brochure, and 
the location of your nearest dealer, 
call 315-245-1000, Ext. 220, or write 
HARDEN, 8550 Mill Pond Way, 
McConnellsville, NY 13401-1844. 
Please visit us online and browse 
through our extensive collections. 


es 
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e-mail: harden @harden.com 


” 
# 





= 
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ecorators Walk (800-332- 

3384) has revived a fasci- 
nating graphic design that was 
originally conceived in 1962 as 
a wallpaper by cartoonist Saul 
Steinberg. New York, New York, 
now both a cotton fabric and a 


wallpaper, compresses images of 
the city in a way that conveys the 
experience of an urban pedestrian 


tt 
































rushing through the canyons of 
the streets and past domino- 
like rows of brownstones. The 
Brooklyn Bridge stretches be- 
tween skyscrapers; the Empire 
State Building thrusts its needle 
spire between a cluster of build- 
ings; the Washington Square 
Arch hovers above an apartment 
house; and a cat sits in a window. 





continued on page 208 
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MICHAEL TAYLOR DESIGNS 1500 SEVENTEENTH STREET SAN FRANCISCO | 
SAN FRANCISCO + LOS ANGELES + SEATTLE + DENVER : PHOENIX |} 


MICHAEL TAYLOR® 





Ot a: ee Oe 415.558.9940 WWW.MICHAELTAYLORDESIGNS.COM © 
Patras * HOUSTON + CHICAGO + ATLANTA + NEW YORK + DANIA 
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Zaha Hadid (right), 
known for her refresh- 
ingly exuberant de- 
signs, is the recipient 
of the 2004 Pritzker 
Architecture Prize. 


BERGISEL SkI JUMP 
Brow: For the Aus- 
trian Ski Federation, 
Hadid created the 
structure, built on 
Bergisel Mountain in 
Innsbruck in 2002, 
with a café and view- 
ing terrace above. 














Architecture 


Zaha Hadid’s Vision 


Inspired by Russian Abstraction, the Pritzker Prize Winner Starts Her Own Revolutio 


By Joseph Giovannini 


HE STATE HERMITAGE 
museum in St. Peters- 
burg, largely a crea- 

tion of empresses Elizabeth 

Petrovna and Catherine the 

Great, has seen its fair share of 

strong women presiding over 

its gilded halls, and on May 31, 

Zaha Hadid, the Iraqi-born 

London architect, evoked the 

palace’s deepest traditions as 

she strode across the stage of 
the royal theater under the 
imperial double-headed eagle 
to accept the Pritzker Prize, 
architecture’s equivalent of 
the Nobel. Hadid is the only 
woman to receive the prize in 
its 26-year history, and she is 
one of the youngest laureates, 
the first Arab and perhaps the 
most radical architect: Her 
aerodynamic buildings warped 
in Einsteinian space have long 
made her a cult figure. After 
long years of struggling in a 





GUGGENHEIM MusEUM 


ABOVE: Proposed for spaces cantilevered 
an urban site in Tai- over the entrance, at 
lower left. Overlap- 
organic design is char- _ ping ramps on the far 
side lead to a park. 


chung, Taiwan, the 


acterized by exhibit 






























conservative field resistant t 
change, Hadid was rewarde 
for her vision on a world stag 

Clearly moved, the aristd 
cratic Hadid delivered a gr; 
cious acceptance speech in he 
deep, gravelly voice, recalli 
her secular, modern upbring 
ing in a progressive Iraqi m 
lieu, whose “spirit of adven 
to embrace the new and the i 
credible belief in the power 
invention indeed attracted 1 
to the Russian avant-garde, . 
Abstraction opened the poss 
bility of unfettered invention 
For this student of the avant 
garde of the early 20th cen 
St. Petersburg was a spiri 
al homecoming. 

A capital that Peter th 
Great conceived as a beaco 
of Enlightenment thinking 
St. Petersburg opened its a 
and serene Neoclassical pal 
aces to Hadid and the Pritz 
ker. A state dinner followe¢ 
continued on page 11 








FABRICS, TRIMMINGS, WALLPAPERS & FURNISHINGS 
FOR AN INTERIOR DESIGNER IN YOUR AREA CALL 1 800 332 3384 


























continued from page 110 

at Peter the Great’s summer 
palace Peterhof, overlooking 
the Gulf of Finland, held in 
the throne and white dining 
rooms, under cut-crystal chan- 
deliers and sconces that turned 
the rooms into an aurora bo- 
realis of fragmented light 
shimmering against the gold- 
leaf decoration. The luminous 
night, approaching the sum- 
mer solstice, seemed unwill- 
ing to call it a day, and just 
after midnight, in the twi- 
light, fireworks timed to mu- 
sic pirouetted in front of the 


palace in the terraced foun- 
tains, sparkling into the cas- 
cading waterworks. After final 
vodkas k in town, the sun 


rose at 3 \.M. as Hadid’s 
admirers disbanded into the 
blue northern light of an early 
morning tinged, like a Tchai- 
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fad 


kovsky melody, with exquisite 
melancholy. 

St. Petersburg was the seat 
of the Russian avant-garde 
artists who influenced Hadid 
very early in her career. Kazi- 
mir Malevich, who pursued a 
mystic fourth dimension in 
his paintings and architectur- 
al schemes, had studied here 
and, with other avant-gard- 





ists, embarked on a remark- 
able journey into spatial mys- 
tery in the 1910s and ’20s. The 
promising experiments were 
aborted by a Soviet state that 
adopted, as Official policy, So- 
cialist Realism in art and a 
bombastic version of classi- 
cism in architecture. The flame 
of discovery went out. 

In the 1970s, however, Ha- 


PHAENO SCIENCE 
CENTER 


Lert: Scheduled for 
completion in Wolfs- 
burg, Germany, in 
2005, the museum’s 


exhibition spaces; an 


open plaza will be lo- 
cated underneath it. 


did, a student at the Architec 


tural Association in London} 


took Malevich’s abstract com 
positions and, giving the 
scale and function, turne 
them into architectural proj- 
ects that breathed life again] 
into the vision. Applying Su- 
prematist painting techniques 
to architecture, she developed 
continued on page 114 
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‘Inspired by the elegant design of luxury 
yachts, Range Rover features an interior 
crafted of the finest elements. With 
Blenheim leather seating surfaces, rich 
wood details plus an ingenious three-zone 
climate control system, Range Rover is 
unquestionably worth getting to know. 


1-800-FIND 4WD 
landroverusa.com 
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continued from page 112 

a strangely beautiful way of building, 
characterized by dynamic forms that 
seem levitated by a new antigravitational 
visual physics. The designs helped shift 
modernism’s paradigm from the simple 


| to the complex. 





In a now legendary 1992 installation at 
the Guggenheim in New York for an exhi- 
bition on the Russian avant-garde, Hadid 
invaded the museum with a Suprematist 
painting that she spatialized, expanding it 


| into the third dimension, moving the 


parts in abstract formations, like small 
glaciers, through the whole building. 
Since then, she has built at larger and 
larger scale, with no loss of intensity, 
originality or mystery. Recently she com- 


| pleted the powerful and lyrical Bergisel 


Ski Jump in Innsbruck, Austria, and the 


| Center for Contemporary Art in Cincin- 


nati, a strong but discreet work that gives 





NAPOLI AFRAGO 
‘TRAIN STATION 


Lert: The sinuous 

high-speed-train ter- 
minal, planned for 

Naples, Italy, bridges 
tracks and platforms. | 
Asove: Curvilinear in} 
teriors are sheltered J 
by a paneled-glass roof 


} 
| 
the lie to the cliché that strong museuny 
architecture detracts from the art. 
Ironically, the work of the avant-gardey 
is still little known in Russia beyond thej 
architectural intelligentsia: “I am sad 
dened that this country that had pro 
duced the most thrilling work of the 20 
century should forget its own innova 
tions,” said Hadid at a press conference. 
In the context of the building boom 1 
Moscow and real estate values that are 
pressuring the historic fabric of St. Pe- 
tersburg, the question of what the ne 
Russia should look like has become ur- 
gent. The Pritzker Prize came at a propi- 
tious moment for St. Petersburg, and 
Moscow, and may have inadvertently sug- 
gested a path encouraging Russia to look 
more closely at its own radical contribu- 
tions to architecture. As Hadid has point 
ed out through her work, Russia is the 
seat of its own Enlightenment. 0) 
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a word, “The” is singular. And definitive*and apart and absolute in every way. All of which makes it perfect. The Range Rover. 
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From Bronze to Bakelite, One Man’s Gotham Trove Shines 
Text by Amanda Vaill/Photography by Barbel Miebach 
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OBERT LERCH HAS AL 
ways been a collectoy 
When he was a child 

he collected stamps, rockg 

coins; now he collects mid 

19th- to mid-20th-century ob 

jects like bronze lamps, fan 
tasy paintings, game machineg 
and Bakelite jewelry and ra 
dios. But in talking to him yot 
get the sense that the object 
in the collection are almos 
beside the point: It’s the pro 
cess itself that matters most 

“People either like the proces 

or they don’t like the process, 

he says, “and I like the concep 
of collecting.” \ 

A visit to the Manhattal 
town house he shares with 
his wife and daughter, whicl 
looks like an enchanted to 
shop stuffed with penny-ar 
cade games and automata 
certainly proves the point. 
seating area off of the kitch 
en bristles with Tiffany glas 
and whimsical bronze Jugend 
stil lamps in the form of 
grasshopper, a fish, a squir 
rel; gigantic Coca-Cola bot 
tles, relics of a bottling-pla 
fence, march across a mantel 
piece; a set of nickel-plateg 

continued on page 11k 


The Manhattan town 
house of surgeon Rob- 
ert Lerch is rich with 
treasures such as the 
master bedroom’s circa 
1905 strength tester 
and circa 1915 shoot- 
ing-gallery target. 
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Ricut: Highlighting 
the gallery are a group- 
ing of Bakelite jewel- 
ry and buttons, an 
unusual carved wood 
chair resembling leath- 
er and circa 1940 lan- 
terns from a bridge. 





Lerch (below right, 
with his wife, Elizabeth 
Tapper) says his is “an 
eclectic collection.” 
Betow: In the gallery, 
a circa 1920 aquarium 
stand holds booklike 
boxes and a fish tank. 









































continued from page 116 

Déco drugstore stools are lined 
up at the kitchen counter; and 
an entire gallery is given over 
to shadow boxes crammed 
with Bakelite jewelry and but- 
tons—some in the shape of 
flowers, others in the likeness- 
es of cartoon characters. “This 
isn’t a traditional Americana 
collection with formal fur- 
niture,” says Lerch. “A lot of 
things I collect are things 
no one was interested in at 
the time that I bought them.” 
So what drew him to them? 
“They make me smile.” 

Lerch believes that “things 
work better in repetition than 
as single objects”; and he dis- 
plays his collections accord- 
ingly. Multiple figural billiard- 
table pockets are arranged 
like a chorus line of gargoyles 
along a staircase wall, and a 
series of living photographs 
—in which a multitude of peo- 
ple are arranged in the pat- 






































tern of the Liberty Bell or a 
globe or an American flag— 
covers another. 

But any such collection, 
Lerch says, “has to start with 
one object.” In his case, that 
object was an early-20th-cen- 
tury bronze lamp he came 
across, 20 years ago, in a deal- 
er’s booth at an antiques show. 
It had a sinuous base in the 
shape of a lizard, and on first 
inspection, recalls Lerch, its 

continued on page 122 
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ied with the 
superficial, we focused on what really matters. — 
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Let's be frank. While other manufacturers fiddle with frivolous exterior shapes and appendages, we have steadfastly 


Focused on solving the real issue: keeping your home odor-free. Pardon us if we get a little technical, but our patented 
centrifugal blower system is simply the most efficient on the market. And this unique system doesn't use filters, which 
means less maintenance to you. Now that’s really attractive. Obsessive? Absolutely, and proud of it, after all we've been 


making the ultimate in home ventilation systems for over 70 years. Visit www.ventahood.com 


VentAtHood. 
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“This isn’t a traditional Americana collection with formal furniture. 
No one was interested in these things at the time that I bought them.” 


continued from page 118 

disklike shade “didn’t seem to 
go with the bottom.” In the 
two minutes that he spent 
making up his mind to buy 
it anyway, another buyer en- 
tered the booth and snapped 
it up, and “those 120 seconds 
cost me several thousand dol- 
lars.” Naturally, Lerch had to 
have the lamp, and he bought 
it from the first buyer for 
a great deal more than the 
original price. 

Now a successful New York 
ear, nose and throat surgeon, 
Lerch began collecting seri- 
ously when he was in medical 
school in Washington, D.C., 
haunting the flea markets like 
Perkiomenville in Pennsylva- 
nia and Brimfield in Massa- 








aasPerateay 








chusetts. “I always tried to 
buy the best,” he says, “and 
if I thought something was 
great, I’d try to buy it.” He ed- 
ucated himself by talking to 
anyone with expertise in the 
kinds of objects he was look- 
ing at, by reading everything 
he could find on the sub- 
ject and by going to antiques 
shows to compare objects and 
prices. Now he’s an expert on 
Bakelite—a plasticlike resin 
compound first introduced 
around 1910 and used not only 
for jewelry and buttons but 
for housewares, including salt 
and pepper shakers and trays 

as well as, of course, radios. 
If he were starting his col- 
lection today, Lerch remarks, 
continued on page 127 


















Lert: Art Nouveau | 
lamps—one inthe | 
form of an octopus, 

from Tiffany Studios 
and one in bejeweled 
bronze with a pea- 

cock motif—illumi- | 
nate the dining area. 














BELow: Circa 1915 | 
dragonfly lamps hove 
over the sitting area 
off the kitchen. Wood} 
en Kewpie figures 
from around 1928 fla 
oversize circa 1923 
Coca-Cola bottles. 



































































































































J s nd her sons experienced firsthand the valuable assistance of an OnStar® Advisor. 


Out of nowhere, there was a voice 
and she said help was on the way.’ 


In the moments after the crash, Michelle Creager heard two scared little voices. And one reassuring one. 
On their way to the babysitter’s, the Creagers’ minivan hit a slick spot on a two-lane highway, plunged down 
-an embankment and slammed into a tree, deploying the air bags and landing in a steep ditch filled with water. 
Critically injured, Michelle drifted in and out of consciousness. Four-year-old Evan was still inside the 


vehicle, while two-year-old Jacob got out of his child safety seat and was crawling through the ditch. 
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Every month, OnStar helps 
about 675 subscribers whose 
air bags have deployed. 


OnStar assists in over 
11,000 emergencies 
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OnStar performs about 20,000 
GM® Goodwrench® remote 
diagnostic tests monthly. 


Every month, OnStar 
sends a signal to unlock 
34,000 subscribers’ doors. 





Subscribers make over 
5.5 million calls a month with 
OnStar Personal Calling 
(a hands-free phone 
built into your vehicle). 


Calculated estimates based on OnStar 
monthly averages (April-June, 2004) 





“OnStar knew exactly where | was.” to respond to the Advisor,” Michelle 


recalls. “She was excellent. And 
Fortunately, the Creagers’ Pontiac 


iii a 


hearing her voice helped my little 


Montana was equipped with OnStar. ‘ 
_ EEE boy. Even though I couldn't talk 


When its air bags went off, it sent a 


: to him, he knew someone could 
signal to the OnStar Call Center. 


A highly trained OnStar Advisor 


received Michelle’s name, vehicle 


hear him calling for help.” 


: : x ) 
Assistance arrived quickly. Everyone 


description and location on a - was transported to a nearby hospital; 


computer screen (using Global where the children were released later 


Positioning System satellites), as that day. Michelle was hospitalized | 


well as contact information for for a week but has now recovered. 


the nearest emergency services. 
A rescuer later told Michelle 


Within seconds, the Advisor that OnStar’s ability to locate 


attempted to contact the Creagers, their vehicle and call the closest 


her voice coming through the emergency providers brought them 


vehicle’s stereo speakers. When help at least 10 minutes sooner. 


the Advisor heard only children “The response time was critical.” 


crying, she quickly contacted 


<< ua - a ow 
local authorities and stayed on My cell phone was in the ditch. 


the line until help arrived. 


Michelle thought she was prepared 


“Shelheardimy son coonhalos for anything because she had her 


cell phone. “But there was no way 


“I remember waking up and trying I could have gotten to it. It had 


In the “golden hour,” every minute counts. 


“The more rapidly we get the patient 
to the hospital, the better the chance 
of treating their injuries,” says Stephen 
M. Cohn, M.D., chief of Trauma and 
Surgical Critical Care Divisions, 
University of Miami. 


The 60-minute period following a 
crash is so critical that emergency 
crews refer to it as the “golden hour,” 
Cohn says. “We have the best chance 
of saving their lives within that 
golden hour.” 


Today, more than 2 million vehicles 
have OnStar service, which 
automatically contacts OnStar 

if the air bags deploy, provides the 
vehicle’s location and contacts help 
for victims as fast as possible. 


“Ultimately, | would like to see 
all vehicles equipped with these 
devices,” Cohn notes. 


down out of the car,” she says. 


A lot of people feel that a cell 


phone is their safety net. But you 


can't predict that you'll be coherent 
enough or physically able to get to 


your cell phone.” 


OnStar looked out for us.” 


#1 






We were very fortunate that someone 
was looking out for us,” says Michelle’s 
husband, Chad. “It could have turned 


out a lot differently. It could have 
been awful. I think about it a lot, 
like every morning at 6:30. I could 
be sitting alone in this house. If 
it was up to me, every automaker 


would provide OnStar.” 


With their minivan totaled, the 
Creagers replaced it with another 
GM vehicle. And of course it has 
OnStar. “I won't have a vehicle 


without it,” she says. 


GM Continuous Safety 





General Motors is the only automotive manufacturer committed to offering a full range of cars, 
trucks and SUVs which offer safety protection before, during and after vehicle collisions. 


BEFORE 


“DURING 


AFTER 





GM's safety focus begins 
with features that help 
Creo ew yee mae titties 


* Antilock Brake System (ABS) 
AUS Tom cae eR wore atom 
~ helping drivers maintain 
4 steering control while 
ia y | braking hard on most 
Sos atte coon 


* All-Wheel Drive 
When the drive system senses 
EMC beh Com usec Eto erate NAA By 
eet Cece celts 
=. a to all wheels for 
added traction. 


* Traction Control 
BB rteete MOO niece) Bio ios 
reduce wheel spin on 
most slippery surfaces. 


When a crash is unavoidable, 
GM vehicles are designed to 
reduce the risk of injury. 


* Crush Zones 
Front and rear body structure helps 
absorb energy by deforming in a 
controlled manner during a collision. 
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* Air Bags 
Supplementing the safety 
plate case Mi ace llae thay Tox.) 
help restrain the driver 
and front passenger 
in moderate to severe 
front impacts* 


* Safety Cage 
A high-strength steel safety 
cage surrounds the passenger 
compartment, helping protect 
everyone and everything inside. 








ONE acme yar molto 
- get the right kind of assistance to 
injured motorists after a collision. 


a is 
veal eden ots by GM 

If your air bags 
deploy, OnStar- 
equipped vehicles 
send a signal to 
Easel meac tbe (otel 
OnStar Advisor, 
who contacts you 
to see if you need 
help. You can 
also press 
the OnStar ®) 
Senta exe 

button anytime 

you need help. 


* Advanced Automatic 
Crash Notification 
Ua CON icser isle tly metelebe (ay 
OnStar and provides crash 
information following collisions. 


AACN uses additional sensors 


to detect rear and sh 
side impacts even if as 

the air bags do not s- 
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12 2005 GM models). F 

















OnStar is available on over 50 GM models; 
some with an MSRP around £16,000. 


The first year of OnStar is included on all new OnStar-equipped GM models. 


OnStar is available factory-installed on these 2005 models. 
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| 
After the first year, the Safe & Sound™ Plan costs just $16.95! a month. I 
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_ = 7 a Safe & Sound 
OnStar Services *16.95/month' (U.S.) 
Automatic Notification of Air Bag Deployment e 3 
If your air bags deploy, \ we ‘Il contact you to ask if you need assistance. 
. Emergency Services ® 
At the touch of a button, we can contact emergency services 
-AccidentAssist e 
Get step-by-step guidance about what to do in the event of an accident. 
. Roadside Assistance e 
If you need help on the road, we can call a nearby service provider. | 
- Stolen- Vehicle Tracking e. 
If your vehicle is stolen, an 1 Advisor can help authorities attempt to locate it. 
~ Remote Door Unlock e 
An Advisor can send a signal to unlock your doors in most cases. 
GM’ Goodwrench’ Remote Diagnostics ® 
We can run a remote diagnostic probe of your engine while you're driving. 
~ Remote Horn and Lights e 
We can activate your horn and lights t to help j you quickly locate your vehicle. 
@ Personal Calling @ 


It’s a hands- free, voice- activated wireless phone built into your vehicle that us uses prepaid calling | minutes, 


For more information, visit onstar.com. 


“Always use safety belts and proper child restraints, even with air bags. Children are safer when properly secured in a rear seat. See the Owner's Manual for more safety information. tPlus tax. Credit card payment required for monthly subscription. **OnStar services require vehicle 
electrical systems, wireless service and satellite technologies to be available and operating for features to function properly, Ability to locate stolen vehicles and remote door unlock success varies by conditions, Remote Diagnostics not available on all vehicles. Capabilities vary by j 
model, Personal Calling requires Personal Calling-enabled vehicles with existing OnStar service contract and prepaid calling minutes. Available in most markets. OnStar voice recognition system may not work with all voices. Visit onstar.com for system information and details. 
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Gut: Lerch’s photos 
“people assembled 
the shape of differ- 
it things” from circa 
17-30 fill a stair hall; 
‘low are American- 
emed prints and a 
-ca 1930 airport sign. 


» <Low: A pair of circa 
_ 30 aluminum bas- 

_ lief panels from New 
” ork’s former Barbizon 
_ aza Hotel hang in 

_ e master bedroom. 

_ he copper-and-glass 
| npis Arts and Crafts. 














‘ntinued from page 122 
aings might be different. 

| The Internet has had a dras- 
¢ impact on the antiques 

| asiness,” he points out. “Peo- 
-e can really educate them- 
Jelves with the Internet— 
d) aybody can find an object; 
iyone can sell an object. EBay 
is eliminated the middleman. 
nd it allows people to learn 
iat something they thought 








was rare really isn’t as rare as 
all that.” The upside, he ex- 
plains, is that “someone like 
me, who’s a little bit clever, 
a little bit creative, can find 
some good things.” 

That would seem to be an 
understatement. Every room 
in the house, including the 
baths, is crammed with ob- 
jects, most arranged in se- 
ries that recall the repeating 


“ 


notes of a Philip Glass com- 
position. But for someone 
who seems to live by the creed 
that more is more, Lerch can 
also be ruthless about deacces- 
sioning. “The thing you love 
today may not be the thing 
you love as much tomorrow,” 
he warns. “There’s just so 
much space you have in the 
house, and you have to let 
something go. There’s always 


Lerr: Lerch’s amass- 
ment of Bakelite ra- 
dios, made circa 1935- 
42. “There are certain 
things I could never 
let go of,” he says. “In 
a way, I’m a prisoner 
of my own taste.” 


v 
something else to replace it.” 
Because, of course, it’s the 
thrill of collecting that ex- 
cites him. “It’s like one big 
treasure hunt,” he says. “Every 
collector always thinks this 
could be the day the phone 
rings, or the picture comes 
in the mail—if you had 10 
lifetimes, you could never 
do it all. And that’s a pretty 
cool thing.” 
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AD Antiques Notebook 


Noguchi’s Other Art 


A Fresh Appreciation for the Sculptor’s Iconic Furniture 
pp 


By Christopher Petkanas 


N THE ANTIQUES BUSINESS, 
as in real estate, six years 
can be a lifetime. Take the 
example of Isamu Noguchi’s 
famously biomorphic free- 
form sofa, which the Japanese 
American sculptor and design- 
er created for Herman Miller 
in 1946. It’s believed that only 
five were made. In 1996 one 
brought a hair over $31,000 
at the Boston auction house 
Skinner. Fast-forward to 2002. 
That year the New York 
branch of Phillips de Pury & 
Company sold the same sofa 
for more than eight times the 
earlier amount, for a cool 
quarter of a million dollars. 
But don’t let that put you 
off. According to dealers and 
collectors, it’s not too late to 
get in on the organic furni- 
ture and spectral paper light- 
ing of a ranking modernist 
who died in 1988 and who was 
born 100 years ago this No- 
vember. Marking the centen- 
nial is the recent reopening, 
following a renovation, of The 
Noguchi Museum in Long Is- 
land City, New York. The mu- 
seum’s current show, “Isamu 
Noguchi: Sculptural Design,” 
organized by the Vitra Design 
Museum and conceived and 
installed by Robert Wilson, 
will be followed in December 
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by an exhibit of Noguch1’s stage 
sets for Martha Graham and 
by the inauguration of a per- 
manent gallery devoted to his 
work in the decorative arts. 
Noguchi, of course, is the 
author of what may well be 
the most popular coffee table 


in history. Like the sofa, it’s 
sull in production; it has a 


rounded triangular glass top 


supported by two identical, 
interlocking pieces of walnut, 
set at a right angle and cut 
from a single loop of wood. 
continued on page 132 


Cyclone Table, de- 
signed 1957. Formica, 
plywood, beaverwood, 
cast iron and steel; 
344" x 47%". Galere, ~ 
West Palm Beach. 


Stool, designed circa 
1944. Enameled birch, 
steel and rubber; 17" x 
13". Avant-garde util- 
ity. Mark McDonald, 
Hudson, New York. 
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continued from page 130 

“Until Noguchi, most table- 
tops were round or linear; his 
dared to be sculptural,” says 
Mark McDonald, whose Hud- 
son, New York, antiques shop 
carries his name. “In terms 
of sheer numbers and across- 
the-board appeal, no item of 
midcentury design can touch 
his 1944 coffee table, which 
still comes up often, selling 
for $5,000 to $10,000, depend- 
ing on glass condition and 
wood color.” 

As Bruce Altshuler, the No- 
guchi historian and former 
director of what is now The 
Noguchi Museum, has written, 
Noguchi’s notion of modern 
art, which extended to his ce- 
ramics, lanterns and furniture, 
was born in the Paris studio of 
Constantin Brancusi and re- 
vised by the “technological 
utopianism” of R. Buckminster 
Fuller. It’s a notion that has 
resonance with buyers today. 

“Noguchi is a fantastic in- 
vestment, and it’s just begin- 




















Ricut: Chess Table, 
designed 1947. Ebo- 
nized plywood and 
plastic; 19" x 22". One 
of his rarer designs. 
LAMA, Los Angeles. 


ning—I can’t even guess what 
it will be like 10 years from 
now,” says dealer Lou Marotta, 
who has an eponymous Man- 
hattan gallery. “Compared to 
other 20th-century designers, 
like Boudin or Bagués, Nogu- 
chi is a bargain. There’s some- 
thing very appealing about the 
naturalness of the materials 
wed to the sophisticated way 
the things are made. And be- 
ing rather sturdy, they’re easy 
to live with.” 

George Champion, of the 
George Champion Modern 
Shop in Woodbury, Connect- 
icut, says the only way No- 
guchi can go is up, up, up. 
“There are still some very af- 
fordable examples out there,” 
notes the dealer, citing the 
Cyclone table, a column of 
steel wires joining a Formi- 
ca top to a doughnut-shaped 
cast-iron base. “First manu- 
factured by Knoll in 1957, it’s 
underpriced: An early 48-inch 
table recently went at auction 

continued on page 134 


Dinette Table, designed 
1944. Birch and steel; 
27" x 48". Function 
becomes sculptural. 
Mark McDonald, 
Hudson, New York. 









































of Constantin Brancusi. 
































Lert: Akari Lamp, 
designed circa 1951. 
Bamboo and iron; 66" 
x 18". George Champi- 
on, Woodbury, Con- 
necticut. ABOvE: Table 
Lamp, 1947. Cherry 
and polyvinyl; 15%" x 
7". Wright, Chicago. 
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continued from page 132 
for a little over $1,500. It’s a 
very good deal and a tremen- 
dously practical table, and it 
screams ‘Noguchi.’” 

Much rarer are the artist’s 
rocking stool, from which the 
Cyclone evolved; “rudder” ta- 
ble, which has two hairpin 
legs in aluminum balanced 
by a single parabolic leg in 
wood; and the one chess table 
he designed that has a top 
that rotates to reveal alumi- 
num compartinents for storing 
chessmen. The coveted games 
table is one of the few No- 
guchi pieces that have never 
spent any time under the roof 
of leading Noguchi collector 
Mark Haddawy, who lives in 
Case Study House #21, the 
landmark Pierre Koenig house 
in Los Angeles (see Architec- 
tural Digest, July 1999). 

“Noguchi was one of the 
most important sculptors of 
the last century,” says Had- 
dawy. With stone table sculp- 
tures from the 1960s selling 
for $1 million to $2 million, 
“you'd have to be crazy not to 
pay attention to the furniture,” 
he adds. “The difficulty is 
finding things that have sur- 
vived 50-plus years without 
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Lert: Children’s Table, 
1960s. Laminate, ply- 


wood and steel; 20" x 


aa 


24". Galere, West Palm 4 

Beach. BELow: Rock- ’ } 

ing Stool, 1955. Wood ee vs a3 

and steel; 10%" x 14". a ae ale 7 

Mark McDonald, ‘i ee 

Hudson, New York. fu? ere 
a ny 


being refinished or otherwise 
corrupted. My advice is to buy 
forms you're attracted to but 
to seek out patinated examples 
whose integrity has not been 
compromised.” 

While Haddawy acknowl- 
edges that certain pieces of 
midcentury furniture have ac- 
tually lost value since the first 
explosion of interest in the 
style in the mid-1990s, he in- 
sists Noguchi is money in the 
bank. “The Saarinen Grass- 
hopper chair that sold for 
$3,000 seven years ago is 
worth as little as half that to- 
day,” says Haddawy. “But that 
scenario is hard to imagine 


with Noguchi.” 




















Akari Folding Paper 
Lamp, designed circa 
1961. Paper and enam- 
eled wire; 30" x 15". 
A popular piece. Lou 
Marotta, New York. 


VITRA REEDITIONS 


Se 2001! Vitra has produced autho- 
rized reeditions of many of Isamu 
Noguchi’s most iconic designs. To cele- 
brate the 100th anniversary of his birth 
this year, the company has introduced the 
Fin Series, based on his circa 1944 designs, 
featuring a coffee table (left),a stool and 
a dinette table in tubular steel and walnut, « 
black ash and maple. For more informa- 
tion, contact Vitra, 29 Ninth Avenue, 
New York, New York 10014; telephone 
212-929-3626 or visit www.vitra.com. 








Special Advertising Section 


Art Across America 


As part of a continuing series presented by Fireman's Fund Insurance Company, 
Art Across America provides the art lover with a city-by-city guide to the most 
intriguing galleries in town. This month's destination: Philadelphia. 


Philadelphia has a longstanding tradition of fine art, dating 
back to the 1825 founding of the National Academy of 
Design, one of the oldest arts institutions in the country. 
Any number of the galleries in town have been owned by 
families for generations. 


@ In 1930, Frank S. Schwarz began the SCHWARZ 
GALLERY, specializing in Philadelphia furniture and silver. 
Today, under the supervision of the founder’s wife, Marie, 
and grandson Robert Schwarz, Jr., the gallery deals in 
19th- and 20th-century American and European paintings. 
With a focus on Philadelphia artists, they have curated 
shows by Cecilia Beaux, Thomas Birch, Arthur B. Carles 
and Thomas Eakins. Eakins’ 1903 portrait of politician and 
one-time Postmaster of Philadelphia, “The Honorable 
John A. Thornton,” was done the same year Eakins was 
elected to the National Academy of Design. 7806 Chestnut 
Street, (215) 563-4887, schwarzgallery.com 





(2) FLEISHER/OLLMAN GALLERY opened in 1952 as 
the Janet Fleisher Gallery and ever since has promoted 
a wide variety of folk art, including both traditional and 
non-traditional work by American selftaught artists. John 
Ollman, the gallery director since 1970, became sole 
owner in 1997 and moved it into a new space last year. 
Selftaught artist Bill Traylor was born into slavery. With 
no formal education, after his emancipation he chose 
to remain on the plantation and raise his many children. 
Upon leaving at age 84, he found himself unable to work 
and homeless, and he started to draw. He began by using 
a pencil and something with a straightedge, making 
geometric forms and shapes into colorful and unique 
people and animals. 1676 Walnut Street, (215) 545-7562, 
fleisher-ollmangallery.com 


-@) Evan Slepian’s WORKS ON PAPER GALLERY is 
dedicated to contemporary art, focusing on printmaking. 
. The gallery spotlights a few different components: 
contemporary prints from the 1960s to the present by 
the likes of Robert Rauschenberg, Jim Dine and Sol 
LeWitt; and publishing prints. Slepian has published 


TOP TO BOTTOM: “The Honorable- John A. Thornton” by 
Thomas Eakins at Schwarz Gallery; Bill Traylor’s “Blue Man 
Red Dog” and “Untitled, Squirrel” by William Edmondson at 
Fleisher/Ollman Gallery. 
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CLOCKWISE FROM UPPER LEFT: Richard Serra’s “Hreppholar V, 1991,” Works on Paper Gallery; “VIRGINIA, 2003” by Ida Weygandt, 
Schmidt/Dean Gallery; “Portrait of a Young Gentleman” by Ethan Allen Greenwood at Schwarz Gallery; David Shevlino, “Crosswalk,” 
Gross McCleaf Gallery; “Garden” by Csilla Sadloch at Schmidt/Dean Gallery; Alexander Calder’s “Very Crinkly” at Locks Gallery; “After 
the Swim” by Frederick Carl Frieseke at David David Gallery. 





editions with LeWitt, Robert Cottingham and 
Tom Baril. In his “Hreppholar V, 1991” etching, 
Richard Serra uses intaglio construction to give 
the finished product a convex surface from 
the layering and pressure on the paper. This 


vica 


Special Advertising Section 


investigates the spaces “in between’ with her 
romantic, surreal pieces, each of which takes 
roughly 700 hours to complete. 1770 Sansom 


Street, (215) 569-9433, schmidtdean.com 


process, Serra’s own invention, is arguably © GROSS MCCLEAF GALLERY exhibits 


the best medium for printmaking. 7677 Walnut 
Street, (215) 988-9999, worksonpaper. biz 


(4) DAVID DAVID GALLERY 
was founded in 1910 and deals 
in European and American oll 
paintings, watercolors, draw- 
ings and sculptures from the 
16th through 20th centuries. 
Carl David’s current emphasis 
is on American and European 
Impressionism and 19th- 
century landscape paintings. 
Frederick Carl Frieseke’s 
murals were painted in Giverny 
in 1906, then transported to Atlantic City, New 
Jersey, to adorn the walls of the Hotel Shelburne. 
When the hotel was razed in 1972, David David 
Gallery rescued the murals, which are the only 
ones of their kind. 260 South Eighteenth Street, 
(215) 735-2922, artnet.com/ddavid.html 






























(S) For more than 16 years, SCHMIDT/DEAN 
GALLERY has been showing artists of regional, 
national and international renown and was 
touted as “one of the finest, most eclectic art 
stables” by Philadelphia magazine. Christopher 
Schmidt and llana Dean are devoted to sup- 
porting area artists such as 23-year-old Ida 
Weygandt, whose insightful photographs of 
fox hunters in West Chester, Pennsylvania, offer 
an unbiased, joyful view of this tradition. 
Hungarian-born painter Csilla Sadloch intricately 


Even with the best of precautions, theft 
happens. And even in low crime neighbor- 
hoods, cities can breed opportunity for theft. 
And opportunity travels. 


So what happens if your artwork is gone, and 
you can’t explain the loss? 


Fireman’s Fund treats you and your posses- 
sions with the respect you deserve. Our 
Scheduled Valuable Possessions coverage 
t encompasses losses such as mysterious 
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painters of ranging styles and subjects who 
have several things in common: most are Realist 
painters, schooled locally, who live in the area. 
David Shevlino painted en 
plein air for years, but recently 
moved inside, where, he 
explains, “| can create a more 
subjective vision of what I’ve 
preconceived in my imagina- 
tion as opposed to what | may 
be limited to by direct obser- 
vation.” 127 South Sixteenth 
Street, (215) 665-8138, 
grossmccleaf.com 


@) Founded in 1968, LOCKS GALLERY repre- 


sents an international group of contemporary 
artists, including Lynda Benglis, Robert 
Motherwell and Louise Nevelson. Additionally, 
Locks presents new works by mid-career artists 
while introducing emerging artists to a national 
audience. The gallery has continuously shown 
Philadelphia artists, building a national recogni- 
tion for talents such as Thomas Chimes, Ray 
Metzger and Eileen Neff. Alexander Calder is 
most widely known for his geometric mobiles, 
most of which are formal investigations of 
space, shape, balance, color and movement. 
“Very Crinkly” and similar pieces from the animal- 
themed series of mobiles and stabiles are 
distinct to his later years, and were coined 
“Animobiles” by his wife. 600 Washington Square 
South, (215) 629-1000, locksgallery.com 


Your artwork Is gone, but you don’t know what 
happened. Then what happens? 


disappearance, theft, breakage and even 
damage during transit. And it pays up to 
150% of an amount agreed upon in advance 
to protect your appreciating artworks. 

Call 1.888.FIREHAT for a. 
an agent representing <m_-— > 


Fireman’s Fund. And get Fireman's 
an insurance company Fund* 

that recognizes a loss for A company of the 
what it is. Allianz Group 
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has grown, has your insurance company grown with you? Most people really don’t 
is a loss. Fireman’s Fund® will earn your trust because our Scheduled Valuable 
rage protects your fine art even in the event of water damage or mysterious 
d it pays up to 150% of an amount agreed upon in advance to protect your Fireman's 
rks. This sort of coverage is quite rare. For an insurance company that treats ath 
you with the respect you deserve, call 1.888.FIREHAT for an agent representing Fireman’s Fund. 


appreciating art 
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allowing you to relax 


as decorative items 


and enjoy the adventure 


but as real art, 


of discovering the ideal 
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and real investments. 


—Wall Street Journal 


rugs for your needs. 


Jan David Winitz, Founder & President 


| Visit our award-winning Website—www.claremontrug.com 
pr catalog $12 « 6087 Claremont Avenue, Oakland, CA USA 94618 « 800-441-1332 « sales@claremontrug.com 




















The Professionals 


| Hugh Newell Jacobsen 


From Self-Described Underachiever to Architectural Luminary 


“Tf there’s anything 
that guides my work, 
it’s getting light inside 
a building,” observes 
Hugh Newell Jacobsen 
(right). “Light has or- 
der; it has its own 
rhythm and timing.’ 
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By Nicholas von Hoffman 


UGH NEWELL JACOB- 
sen is one of those 
people you want to 
listen to, and it takes only the 
occasional grunt to keep him 
going when he starts winding 
down. Everything that comes 
out of the man’s mouth is 
thought-provoking or risible. 
‘To Jacobsen, it is either a 
miracle or a cosmic coinci- 
dence that he is an architect in 
the first place. “I’m dyslexic,” 
he says, explaining how nature 
has deprived him of nearly ev- 
ery aptitude needed in his pro- 
fession and at the same time 








| 


left him with a skill set that 
makes him unfit to do anything 
else. “My father thought I was 
lazy, and the schools knew that 
I was stupid. Arithmetic! I 
barely passed math. I came out 
of high school with nine Ds. 
They were really Fs. They just 





Brow: In Maryland, 
he created a house at 
once traditional and 
modern, a “hard- 
edged abstraction” of 
the farmhouse vernac- 
ular (see Architectural 
Digest, October 1996). 


wanted to get rid of me. I ap- 
plied to seven universities, and 
they all said no.” After attend- 
ing night school in a crowded 
basement with the G.I.’s who 
had come back from World 
War II, he was accepted at the 
University of Maryland. 

Unbeknownst to his father, 
he switched majors from busi- 
ness and public administration, 
because, he says, “I was failing 
every course they had in math- 
ematics and finance.” His fa- 
ther was dealt a double blow 
when he learned that his son 
had switched majors and be- 
come a painter. “It was as if I’d 
told him I wore a dress,” Jacob- 
sen recalls. “He said, ‘You’re 
going to be here forever.’” 

To make sure his son would 
eventually grow up and move 
out, Jacobsen’s father got him 
into the Yale School of Archi- 
tecture by the adroit use of 

continued on page 142 
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RiGut: Narrow bands 
of clerestory windows 
and glass walls illumi- | 
nate the living room 
of a house the archi- 
tect designed on a Ken- 

tucky horse farm (AD, 

February 1981). 


BELow RiGut: Jacob- 
sen broke down the 
mass of a Maryland 
residence into 11 pavil- 
ions (AD, July 1988). 
Borrom RiGut: At 
night, the pavilions of 
a Michigan house glow 
like a lantern (AD, 
December 1990). 


continued from page 140 

pull. “You didn’t have to take 
SATs for graduate school,” Ja- 
cobsen says. “I went up and 
was interviewed, and, miracle 
of all miracles, I was accepted. 

“It was just an incredible 
thing. All those courses that 
bored the stink out of me as a 
kid, like sociology and geogra- 
phy, began to take on a tre- 
mendous interest. The first 
two weeks in graduate school 
they started talking about how 
buildings look this way be- 
cause of the rain, the weather, 
the wind, the sociology, the 
religion, the people—I real- 
ized I could draw that.” 

But his problems weren’t 
over. He had to maintain a 90 
average in his engineering 
courses or the draft would get 
him. After Jacobsen explained 
that without his 90 he would 
be shipped to Korea, his in- 
structor said, “Ill give you 
your 90 if you promise me 
youll never do your own en- 
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gineering,” which Jacobsen 
says was a promise easily kept, 
since “architects have never 
done their own engineering. 
You wouldn’t dare slam the 
door if we did.” 

Thinking back on his edu- 
cation, Jacobsen exclaims, “Ev- 
ery morning I thank Yale; oth- 
erwise I wouldn’t be qualified 
for a job in the shipping room 
putting a finger on the strings.” 
As he tells it, it was only a 





stroke from above that got him 
through his licensing test, an 
oral exam in front of “ancient, 
white-haired, silver-throated 
peers. I studied all night, and 
then I went in there and all 
they asked was, ‘How the hell 
did you get into Yale?’” 

The self-deprecating Jacob- 
sen—finally an architect, con- 
trary to his own expectations— 
was hired by Philip Johnson, 
who, he notes, “fired me. The 
firm didn’t have a lot of work 


continued on page 144 
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“T had designed the perfect 
swindow covering in my mind. 

Then I discovered Hunter Douglas 
had already created it.” : 


» | had this idea for a whole new kind of window fashion. It would have the same architectural beauty of a 
shutter, the softness of a shade, and the light control and privacy features of a blind. Imagine my delight 
when | learned my ideal window dressing was the latest Hunter Douglas innovation — Alouette® Light 
Louvers. Just as | had envisioned, yet in true Hunter Douglas style, unlike anything | had ever seen before.” 


Experience the world of Hunter Douglas today. 


<a 1-800-274-1305 HunterDouglas 


for your free design booklet 
=O , window fashions 
hunterdouglas.com/discover 
to preview our entire product collection 


» ©2004 Hunter Douglas Inc. ® is a registered trademark of Hunter Douglas Inc. 
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Introducing our 
all new line of 
cast stone mantels 


Write or call 
for free catalog 
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Dallas, TX 75206 
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| yards by 600 yards. Would you draw t 


__ do your own engineering,” 


| with a pencil. I still do all the detailing 
















































continued from page 142 
at the time, but Philip also wasn’t pleas 
because I don’t like drafting. I find it v¢ 
boring. I like to sketch. Philip can’t dra 
and he’d come in with an envelope—se 
ously, the drawings just covered the fl 
of the envelope.” And pointing to the ti 
drawing he’d made, Johnson would a 
nounce, “This is the piazza, and it’s 34 


up?” Jacobsen would, and Johnson wou 
complain that the young man had gotté 
the scale wrong. “One time he broke 
pencil and threw it across the room.” 

These days, Jacobsen crosses penei 
with people such as interior designe 
“Their egos are almost as big as mine,” 
says. “They’ve got to make their stat 
ment within my statement, and to do thi 
they'll put a swag and cerise across the dé 
tailing I busted my tail for six months 
ing to design.” 

In actuality, Jacobsen doesn’t have to 
much swag to hack through, since 
usually does the interiors of the building 
he designs. But there are other devil 
“We’re grossly underpaid and sued.” 
points out that before architects were ré 
quired to carry insurance, “no one eve 
sued us—we didn’t have any money!” 

Today he employs 19 architects, an 
they all work on computers. His own i 
formation-technology skills are limited 
“The computer won’t sketch, and s 










ie TAI nat instructor oat 
“Promise me you'll never 


a promise easily kept. 





there’s still a need for me, because I work 


and all the design.” 

Currently, Hugh Jacobsen is using hi 
pencil to write words. “I’ve just finishe¢ 
writing my third monograph, and I can’ 
wait to have it published. It’s like giving 
birth to a barbed-wire fence.” But if that 
is painful, his building for the art museu 
on the campus of the University of Okla 
homa is not. With a note of triumph the 
architect says, “I’ve never really done a 
good building. I’m not especially modes 
but I know what a good building is. And 
this tme I think I’ve got one.” 0 
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Helping you create more ebiovebie Gane spa Bolt) a goal Pi EEN lam aalle) ret 
It is for this reason that we are Bal Gre] with Toran CoCo) Pes. designers thro 
the country, like Cherie Rose of The,Rose Collection in Los Gatos, California. Cherie’s ta 
passion for her work all contribute. in focusing on knowing her clients and helping the 
the homes of their dreams. The pede Collection focuses ie a Ca clients an all-around | 
fabulous experience. é be 


















NEW YORK. 97 GREENE STREET LOS ANGELES. 157 N. ROBERTSON Sot 
Armani CASA interior Design Studio Now Pita 
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STONE MART 


13425 SHERMAN Way, NORTH HOLLYWOOD, CA 91605 (818) 765-4800 WWW.STONEMART.COM 
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Vi-Spring, Hand-crafted in England for over 100 years, 


\ perfect night’s sleep on the world’s finest bed is made Ne 0s: More wire than any other bed with almost two miles of vanadium-treated premiere grade wire, | 
i | 
3,500 individual coils wrapped in calico cotton. Honeycomb nesting of these coils to eliminate gaps, Nearly 55 pounds of all-natural fiber including the 


purest Asian cashmere, soft New Zealand lambswool and rich cotton felt from the American deep South, Beautiful Belgium woven damask coverings in 

tury Gothic designs. Hand-tufting by second and third generation craftsmen. Hand side-stitching, an age old craft that eliminates 

etal border strips and rods, And not one lota of foam. It’s England's Vi-Spring mattress, 
North American Headquarters and Showroom - Vi-Spring of Scottsdale, 
15507 N. Scottsdale Rd., Ste. 155, Scottsdale, AZ 85254. 
For more i Ora n on handcrafted Vi-Spring mattresses or a location nearest you, call - 
| L-877-LUX-MATT > 
Worldwide in-home delivery available, An occasional turn of the mattress from head to toe eliminates the need to flip your mattress, 
Exclusive Distribution Opportunities Available: Phone - 480/367-6766 Email - roger@vispringUSA.com 
Visit our website at www.ebedroomeyes.com 
“As seen on Pine Living TV” 
Vi-Spring, Scottsdale, Arizona - 480-948-9488 + Vi-Spring, Los Angeles - 323-651-0800 
Vi-bpring, Carle Place, Long Island - 516-873-1108 » Vi-Spring, East Hanover, New Jersey - 973-560-1699 


Vi-Spring, New York City - 212-995-0044 + Vi-Spring, Greenwich, Connecticut - 203-637-8571 
Vi-Spring, Princeton, New Jersey - 609-919-0924 


VieaSPRING 


Plymouth, England 
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FEFBANIS TA 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY FURNISHINGS AND OBJECTS D’ART 
AVAILABLE THROUGH DESIGNERS AND ARCHITECTS 


SAN FRANCISCO DESIGN CENTER GALLERIA, 101 HENRY ADAMS STREET + LOS ANGELES DESIGN DISTRICT, 461 NORTH ROBERTSON BOULEVARD 
LAGUNA DESIGN CENTER, 23811 ALISO CREEK ROAD + SEATTLE DESIGN CENTER, 5701 SIXTH AVENUE SOUTH 
CHICAGO MERCHANDISE MART, SUITE 1677 + WASHINGTON DC DESIGN CENTER 300 D STREET SW 
COMING SOON TO NEW YORK, FLORIDA AND TEXAS 


- 


COMPLETE CATALOGUE AVAILABLE ONLINE AT WWW.EBANISTA.COM 


| ANCIENT OLIVE ‘TREES 


A Touch of Tuscany 





ed 


GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. CHOOSE FROM 
-~AN EXTENSIVE LINE OF QUALITY OLD GROWTH OLIVE TREES: 





www.ancientolivetrees.com Phone: 707.953.8562 Fax: 707.579.5672 


Also available through designers and architects 








john bostock 


kati casida 


michael dee cookinham 





& rita sperry 
eric michael corrigan 
peter forakis 
marc ellen hamel 
sofia harrison : 


james jarrett 





christiane lazard 
| 
brigitte mcreynolds | ! | 


joan mueller 








\ 
mark paron Bi 
i. 
chuck price | 
| i 
wendy robushi Q 
1 ; 
1 leslie safarik 
| a | 
| ficasidasivind 599 5" x 16" 0 } 
kati casida, wind wave, 22” x 1 16", painted aluminum, 2004 gordon smedt i 
| 
{ 
| | tina lauren vietmeier re 
| | 
| | kazaan viveiros 
| | steel gallery ; 
| | 3524 sacramento street, san francisco, california 94118 merti walker ; 
| 415-885-1655 info@steelgalleryinc.com www.steelgalleryinc.com B | 
| | hours: tues—sat 10-6 judith williams : 














Royal Palace - Masterloom Hand Knotted Rug in the finest New Zealand Wool and Silk 
Available in 4X6 - 6X9 - 8X10 - 9X12 - 10X14. Custom colors and sizes upon request 


ROUBINI RUGS 


WORKS OF ART 


NYDC - 200 Lexington Avenue, Suite 706. New York, NY 10016 
800.483.7722 www.roubinirugs.com 
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Breast cance 
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BI Rere il 
Cancer etter lela 
Foundation 


Funding the fight to prevent and cure breast cancer in our lifetime. 


The Breast Cancer Research Foundation 
Founded in 1993 by Evelyn H. Lauder 
www.berfcure.org, 1-866-FIND*A CURE 





We Challenge 
Designers To 
Toilet Syste 





te ea ay Was Te eT) SS 


The ee In-Wall. Slams NeCnae se eky acon ei ee Cecae ce ‘when. os challenged ‘architects and 
designers in a bathroom design ogo aa Wier would o(sie elgg lis entries. And while selecting 
our winging design, by- Angie eee anes ca éasy, we think the design (shown' above) justifies our decision. 


Beyond the integrated eecelay Nels eae advanced behind-the-wall technology that has ee Wife ala 
Europe for over 35 years. While extremely quiet; the patented siphon action. allows a asi ¢- a (OMe (-l\V/-1 a) 
elon =igie)| osc MiLOl\a Pom a (Ulva OIA (06 omof-(@coet-N LAT OLA ATMO) 2)’ -IAL LALO 


If you're ready to upgrade to Tessera, talk to your favorite professional designer. When it comes to choosing 
a proven toilet that blends into any eg is simply no contest. 
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davidFRANCIS 


F U R No gieetiar 
THE WORLD'S FINEST HANDCRAFTED DESIGNS 





See your designer or visit our website 
to see our 260 piece collection. 


www.davidfrancisfurniture.com * 1-888-905-5678 


Vero Beach High Point Boston Laguna Niguel San Francisco 


Demand the Bet! 


¢ Residential 
* Commercial 
¢ Industrial 

¢ Marine 











Vinyl Polymer Based 
Composite Decking and 
Railing Systems 
“Woodgrain embossed finishes 

made tough to last” 
e FACTS e 


* FIRE RATED “A” AND CLASS “1” ASTM E84 

* STRENGTH/SPAN 24”0/C ASTM D6109 

* RAILING SYSTEM 8’ O/C ICC# AC174 

* SUPERIOR TRACTION TO OLEFIN BASED DECKING SYSTEMS 
* LESS STATIC ELECTRICITY THAN OLEFIN BASED PRODUCTS 


Let The Facts Speak For Themselves! 


roto Call Yoday 


Shoreline Industries, LLC 


500 Metcalf Street #A-2 877.855.1080 


Sedro-Woolley, WA. 98284 


www.starboarddecking.com 360.855.1080 


ARCHITECTURAL BOOKS AVAILABLE 


2004 Shoreline Industries 





















LLC StarBoard is a registered trademark of Shoreline Industries, LLC 



















PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGES F; 
ae ricoe rele mrctee ea ome att 
iat meta eet ae Ce Band 
source of profits and increase your 
sales potential when you participate 
in our retail magazine program. 


Jur program provides you with: 


e An Attractive Discount . 

e Free On-Time Delivery (prepaid shipping via UPS) 

© Full Credit for Returns (return unsold covers) 

* No inventory investment - you only pay for the . 
copies sold. 


ee som G CNG ieee 


¢ Direct store delivery 


Take advantage of Architectural Digest’s sales 
PCCM me teaser ola icc Gols 
customers will appreciate this extra service and 
Sete oy met meostey 
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AD Historic Preservation 


Italy Saves Its Past 


The Fondo per Ambiente Italiano Protects Palazzi, Monasteries, Even a Barbershop 


By Gerald Clarke 








UST ABOUT EVERY COUNTRY 
has architectural treasures 
that set patriotic hearts 

aflutter—France’s Versailles, 

China’s Forbidden City, Amer- 

ica’s Monticello and Chrysler 

Building. Then there is Italy, 

where there are so many trea- 

sures in so many places that if 
hearts really did flutter, there 
would be a national medical 
emergency. As a result, many 

Italians take for granted the 

wonders around them, as if 

































being surrounded by beau 
were not the rarest but th 
most ordinary thing in th 
world. “Everywhere you go i 
Italy, even in the most dread 
ful places, there are wonde 
things,” says Marco Magnifi 
co, cultural director of th 
Fondo per l’Ambiente Italiang 
(the Italian Environmenta 
Fund), an organization that 1 
dedicated to the preservatiot 
of all that beauty. “Italy is 
continued on page 144 


VILLA DEL 
BALBIANELLO 


ABOVE Lert: The 
18thcentury Lake 
Como villa is among 
many historic build- 
ings in Italy that the 
Fondo per ’Am- 
biente Italiano (FAD) 
seeks to preserve. 


The late Count Guido 
Monzino left the villa 
which he had renovat 
ed, and its contents, té 
the trust in 1988. LE 
Louis XV and Louis 
XVI furnishings fill the 
reception hall. 





the signature smile 


our signature card eS OSI eA ea RRC Cn 


— "ae it’s everything you ever wanted 
VISA SIGNATURE 


ee you can make reservations at nearly impossible-to-reserve 
Bs restaurants with tables held for Visa’ Signature cardholders 







Re Eom Cems eCieTCe BE Crane Colter 
spectacular places such as Le Méridien Hotels & Resorts 


you can get tickets to Disney’s The Lion King on Broadway » 
you can play Visa Signature events at Pebble Beach 


you.can choose from numerous reward partners 


RCN MCsCHD el (Beall mee oe Telecare 
EV mullite eprom Ue eom vere emul Met iou (etm sb eye) 


Visit visa.com/signature to find out more about the 
Visa Signature Card and its premium benefits 


Offers and reservations are subject to availability and may require advance booking. Certain offers may only be available on select days or dates. 
De ese yy arom ccm Cron OR a Renulistai rales 
_ | © 2004 Visa U.S.A. Inc. Mona Lisa Image © Réunion des Musées Nationaux/Art Resource, NY 
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VILLA DELLA PorTA BOZZOLO 


Top: FAI acquired the 
abandoned 16th-cen- 
tury estate in Casal- 
zuigno in 1989. ABOVE: 
Restoration of the 
house and its garden 
is largely complete. 


RiGut: The frescoes 
in the second-floor gal- 
lery, which date to the 
18th century, depict 
Arcadian theatrical 
scenes. They were re- 
stored in 1999, 





Much of the Italian heritage is, in fact, in danger from those twin enemies 
of all things wonderful—decay and reckless development. 


continued from page 146 
special country, and our job is 
to tell Italians that they have a 
duty to preserve it. They’re so 
lucky to have what they have!” 
That luck may not last for- 
ever, however, and much of 
the Italian heritage is, in fact, 
in danger from those twin 
enemies of all things won- 
derful—decay and reckless de- 
velopment. The famous ca- 
thedrals and palaces are safe, 
of course. There will be no 
shopping center in St. Peter’s 
Square, no strip malls in the 
ruins of Pompeii and no park- 
ing lot in the center of the 
Coliseum. But many of the 
country’s other treasures, that 
vast catalogue that gives It- 
aly its texture and flavor, will 
probably disappear or be ir- 
reparably degraded unless Ma- 
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gnifico’s organization and oth 
er private groups can savé 
them. “We give a future to out 
past” is FAI’s motto. But those 
words are also an unassailabl¢ 
statement of fact, and in less 
than 30 years FAI has rescued 
everything from crumbling 
castles and monasteries to 
a gleaming Art Déco barber 
shop in Genoa—more tha 
1,000 years of Italian history, 
in other words. “We’re a crazy 
mad organization that doesn’t 

continued on page 150 


NEGOZIO 
DI BARBIERE 


Lert: The 1882 Genoa 
barbershop was given 
an Art Déco style in 

a 1922 renovation by 
Italo Giacalone. Col- 
ored-glass tiles orna- 
ment the space. 
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continued from page 148 
have any economic sense,” ad- 
mits Magnifico. “But we do 
have a moral sense.” 

Modeled after Britain’s Na- 
tional Trust, FAI was found- 
ed in 1975 by Giulia Maria 
Mozzoni Crespi, whose fam- 
ily owned the country’s most 
prestigious newspaper, the 


Corriere della Sera. One of 
the grandest of Italy’s grandes 
dames, Crespi is revered for 
her common sense and blunt 
talk. “She’s a great lady,” says 
Magnifico. “She’s a real lead- 
er—she communicates belief.” 
It took more than belief to 
make FAI into a success, how- 
continued on page 152 
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CASTELLO DI 
MAsINO 


ABOVE Lert: An 18th 
century turret, built 
ona 16th-century 
foundation, connects 
two wings of the 
palazzo in Turin. The 
garden terrace dates 
to the 17th century. 


ABOVE: Eighteenth- 
century trompe I’oeil 
embellishes the tow- 
er’s walls and ceiling. 
Lert: Chinoiserie 
panels created in 178 
line the bedroom of a 
state apartment. 
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SAN FRUTTUOSO 
DI CAPODIMANTE 


Ricut: The 11th-cen- 
tury abbey on the coast 
of Monte di Portofi- 
no was damaged by a 
flood in 1915. BELow: 
FAI restored the Ro- 
mano-Gothic details 
on the exterior in 1989. 


continued from page 150 

ever. A previous attempt to es- 
tablish a heritage trust had 
fallen victim to what Crespi 
describes as a lack of civic re- 
sponsibility. “We Italians have 
had so many different people 
governing us,” she says, “that 
we haven't got a feeling of na- 
tionality. But people have to 
have roots. It’s through our 
roots that we’re bound to 
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TORE 


something.” To nurture FAI’s 
own roots Crespi gave it much 
of her time and energy, as well 
as what she calls “quite a good 
sum of money.” 

The first major private do- 
nation, the Castello di Avio, 
near Verona, came in 1977. 
Impressed by FAI’s meticulous 
restoration, along with its 
willingness to allow the do- 
nating family to continue in 








residence, other donors grad- 
ually began to step forward. 
Six years later FAI was given 
something truly remarkable: 
the 1,000-year-old abbey San 
Fruttuoso di Capodimante, al- 
most invisible to prying eyes 
in a sheltered ‘bay on the 
Mediterranean, just northwest 
of Portofino. Legend has it 
that when the Arabs invaded 
Spain, Prospero, the bishop of 


















| 
ABOVE: Several styles — 
of columns and capi-| 


tals support the groin 
vaulted roof of the ] 
upper cloister, a sec- 

tion that was restorec 
by Andrea Doriain | 
the 16thcentury. 








Tarragona, found refuge fo 
his followers and his holy 
relics in this secluded spot 
which he transformed into 
seaside Shangri-la. 

Unable to maintain it, le 
alone restore it, the owners 
members of the family tha 
had owned it for centuries 
had offered San Fruttuoso te 
various religious orders. But 

continued on page 1 
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RIGHT: ARIZONA 
HUMMINGBIRD; 
BELOW: THE GRAND 
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From the scenic to o the sublime 
BY MAURA HOGAN 
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f fhere is one word that describes Arizona's attributes 





is luxury. Nothing here is done 
in half measure. Of course, there is the Grand Canyon, 


natural and cultivated, it 


hat dramatic dip in terra firma that is the ultimate treat for 
je eye. There is also so much more. 

i The canyon urges the curious to hike the trails or explore 
1e roads to get to the bottom of their beauty and mystery. 
the coursing Colorado River tempts a wildwater trip by raft. 
she calming deserts promise an oasis from the workaday 
orld. Even up above, in the southwestern sky, feathered 


ends delight, drawing birders from around the globe. 








Equally grand are Arizona's civilized offerings, as cities 


like Phoenix, Sedona and Tucson enrich the traveler with 
cuisine and art. Cultures past and present embrace the 
span of American history. And throughout the region, 
spas, resorts and golf courses spare no detail to further 
the pursuit of both peace and pleasure. 

All of these man-made marvels make full use of eye- 
catching backgrounds that are as transcendent as the 
famed Canyon. While it is indeed the signature stone in 
a sublime setting, this monument created over eee is 


but one of the many travel sites to grace the state 





Remember when eight crayons were all the cole 











Want to know where this is? Visit arizonaguide.com. 
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Recapture your childhood vision of a bright, benevolent 
world. Come to Arizona. For your free travel packet, including 
an Official State Visitors Map and Calendar of Events, contact 
the Arizona Office of Tourism toll-free at 866-295-7389. 


ARIZONA 


GRAND CANYON STATE 
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No place captures the harmonic con 
vergence ( sf luxurie ) wild and C vilized In 
quite the way f that Phoenix does. In this 


esert a traveler is certain to 


city by f the d 


see much that satisties, whether one is 
swinging a golf club or hitting the trail 
In the city propel there is an array of 
museums theaters and faurant: 
Spas, po and golf rses abound 
as well. These creature comforts als 
serve as an elegant entree to the 
untamed treasures swept uf he nearby 


Sonoran Desert 


Phoenix has been host to savvy sun 
seekers. Resorts 
Arizona Biltmore 


reflection of the 


such as the celebrate 
Resort & Spa a clear 
genius of Frank Lloyd 
Wright tinguished the city 
a spot for serious pam Wright's 


in West house is also in 


have di: Qs 
Denna 


tamed Talies 





Greater Phoenix, on the outskirts of 
Scottsdale. Another resort trom that 
dec ade, the Wigwam still attracts a 
steady stream of guests, in part 


because it lays claim to one of the 
West's most impressive golf courses. 


Similarly, the arts have played a key 





THE JACK NICKLAUS-DESIGNED DESERT MOUNTAIN CHIRICAHUA GOLF COURSE. 


ole in shaping the City The Heard 
Museum houses a vast collection of 
Native American art, as does the 
Pueblo Grande Museum, which is 
situated on the ruins of a Hohokam 


dating back 1500 years 


This sensory feast 


teeds straight into the Sonoran Desert, 
where many resort guests opt for a 
dinner in a remote spot. There, they 
savor fine fare with the desert as their 
dining room, taking in altering land- 
scape stretches and mountains, the 


trademark Saguaro cacti and highly 
agreeable weather. 

For a more in-depth exploration of the 
region, professional tour companies 
lead frequent forays along the Apache 
Trail. Known as AZ 88, it winds its way 


through a diverse terrain. The Trail 


FAR LEFT: FOUR SEASONS RESORT, 


traces the steps of the area’s Nativ 
Americans, and is dotted with digs goin 
back 7OO years on the way up to th 
Salado Indian Cliff Dwellings. 


ancient 






Those with an indal 





pendent spirit can strike out on their o 





on paths through the Sonora. They W 





soon discover deserted gold mines thd 
hark back to the days when the We 


was spun. Trekkers will also see petrd 







glyphs that were etched in stone by som 





of the area’s first inhabitants. 





The Sonora is rugged, yet its seeming| 





unforgiving soil is rich with wildlife. Thos 





traveling along the various paths af 





certain to come upon Gila monst@ 
lizards, hummingbirds, coyotes and more 


















Others may prefer an aerial view, ant 
can hire a hotair balloon for a broadé 
perspective of the desert and its offerings 
Either way, a staggering sunset is visill 
for all who venture there. 

In sum, Phoenix favors the grand 
lavish properties, prodigious art collection 
and desert setting. Those hoping for a gé@ 
away that weds the best of both worlds wi 
find a fitting respite in this up-and-coming €i 


NEAR LEFT: THE NATIVE ART OF 
BASKET WEAVING. 





‘food for the's 


The desert landscape 
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ABOVE, CLOCKWISE: THE SERENITY 
OF SEDONA; KARTCHNER CAVERNS 
STATE PARK; THE MISSION SAN 
XAVIER DEL BAC 


From city onward... 


Another worthwhile city sojourn is 
found in Tombstone. This former mining 
town in southern Arizona is a haven 
for history buffs who wish to mine the 
many stories sprung from wilder days. 
Tombstone was also the fierce frontline 
for the “Gunfight at the OK Corral” 
between the Earp brothers. 

Further up is Kartchner Caverns State 
Park, 1 
multicolored formations decorate the 


2 miles south of Benson, where 
interior of this expansive limestone 
trove for true nature 
there are 


cave, a hidden 
All 
of passages filled with 


aficionados. in all, 


13,000 feet 
these wondrous organic sculptures. 

In the sprawling desert just outside 
of Tucson, one would not expect to 


happen on the Mission San Xavier 
del Bac. Called the “White Dove of 





the Desert,” this 18th-century church 
rests in the Santa Cruz valley. Those 
who come upon it, rising up to the 
clear blue heavens past a backdrop 
of mountains, will find welcome; the 
mission still functions as a parish run 
by Franciscan friars. 

The town of Sedona affords another 
auspicious setting on the southern end of 
the Oak Creek Canyon. There, the cliffs 


open out, offering a base for seeing the 
surrounding canyons and red rock. 


FRoM BIRDS 
TO BIRDIES Vacationers wishing to 
further a particular passion will find an 
outlet in Arizona. The sky above 
beckons many a birder; it is speckled 
with species including bald eagles, 
hummingbirds, cactus wrens and curve- 
billed thrashers, to name a few. 
Golfers of every stripe will encounter 
splendid and challenging grounds at 
hundreds of courses throughout the 
state. Combining stellar design with 
unforgettable environs, championship- 





] 


7 
caliber grounds ensure that golfers 
play in peak conditions. 


a GRANDEST 
THEM ALL Of course, all 
ier adventures call for a trip to the 
Grand Canyon, the world-renowned 
wonder carved over thousands of years 
through the rocks of the Coloradol 
Plateau. There is nothing more visually) 
luxurious than this grand sweep of 
space, surely setting the tone for al 
travel in the state. | 
There are many ways to tackle it, hia 
can be explored with the help of the 


National Park Service. Those surveying 
the popular South Rim will get full vantage) 
of the canyon, though a hike into the 
depth is encouraged. The North Rim pro; 
vides memorable vistas as well, though 





| 
Another option is rafting on tie 
Colorado River. Commercial outfitters 
guide rafters on trips of a week or more} 
and there are also one-day outings in 
either white or smooth water. 

Still others are pulled by one of the 
Grand Canyon Railway's fleet of vin: 
tage locomotives. Spanning 64 miles, 
the train weaves through the Kaibab 
National on its five-hou 
roundtrip journey, passing by local 
residents including elk, antelope; 
black bears and even bald eagles. 

Nearby Route 66 is another way fo} 
close in on the canyon. The “Main 
Street of America,” this two-lane 
highway laid in 1926 goes back in 
time—and forward onto the nex! 
Arizona adventure. & 








the canyon is less accessible. 


Forest 


REACHING ARIZONA | 


To find out more about these and othe 
Arizona offerings, contact the Arizona 
Tourism Office at 1-866-295-7389 or visit 
www.arizonaguide.com. For information on 
Phoenix, visit www.visitphoenix.com. 





SURNISHING THE WORLD'S FINEST HOMES FOR 30 YEARS, 


Extraordinary Tiffany 
stained glass wall in a 
grape vine and trellis 
pattern from a 
Hudson River mansion. 
i This set was originally 
p part of a conservatory 
4 and will be sold with 
5 the companion Tiffany 
tryptich from the same 
4 room. One of literally 
i thousands of 
{ treasures to be sold. 
8x 12’ 


Monumental American 
rifle cabinet in black 
walnut with raised burl 
panels, six glassed 
doors, stylized foliate 
drawer pulls and 
pierce carved 
cabochon crests. 
Originally from the 
prominent home of a 
New Haven, 
Connecticut gun 
manufacturer. One of 
hundreds of pieces of 
grand scale furniture 
to be sold. 

IP?x 14 


Fountain group in cast 
garden stone. Spouting 
horses and dolphin sit 
within a large cove 
pool.A bowl rises from 
the center upon which 
is mounted a Neptune 
figure surveying the 
sea with another 
spouting dolphin. 
One of 50 fountains 
to be sold. 
10°h x 18’w overall 





; For a FREE catalog, contact: Red Baron Dept.A, 6450 Roswell Rd., Atlanta, Ga. 30328 (404)252-3770 Fax (404)257-0268 
www.redbaronsantiques.com 

















continued from page 152 

there were no takers, and when FAI took 
title, the ancient abbey was well on its 
way to becoming just another of Italy’s 
many ruins. FAI immediately went to 
work. Since there are no roads, all materi- 
als had to be brought in by boat or heli- 
copter. The result is not a restoration but 
a resurrection, and visitors to the Liguri- 
an coast can now see the abbey as it looked 


in its glory days, 300 or 400 years ago. 

Best not, however, to lavish too many 
superlatives on San Fruttuoso, for what 
words would be left to describe FAI’s 
most enchanting acquisition, the Villa 
del Balbianello? Set on a steep promon- 
tory that juts out into the middle of Lake 
Como, the villa, unlike most of FAI’s 
properties, was in pristine condition when 


~_ 
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its owner, Count Guido Monzino, die 
in 1988 and left his most prized posses 
sion to the one organization he though 
could preserve its ethereal beauty. 

Like so many Italian villas, Balbianell 
was added to over the centuries. Part 
it rests on a medieval monastery (se 
Architectural Digest, January 1990), ani 
two needle-thin bell towers testify t 
the church that once stood there. T 
main building dates from the end of th 
18th century, when a cardinal decided h 
wanted a picturesque place to discus 
literature and art with his friends. Othe 
owners followed, and Monzino boug 
and modernized Balbianello in 1954 





“People have to have roots. 
It’s through our roots that 
we're bound to something.” 





‘Two decades later, when the Red Brigad 
was kidnapping rich Italians, Monzing 
made sure he had access to a secret tunl 
nel through which he could descend t 
the lake and escape in a waiting boat. Bal 
bianello’s fascinations are endless. 

“Gradatim conscenditur ad alta” —“Lattl 
by little one conquers heights”’—Monzi 
no, one of Italy’s most famous moun 
taineers, liked to say. And little by littl 
Giulia Maria Crespi and her devoted ban 
have conquered Italian indifference. Fon! 
do per l’Ambiente Italiano membershi 
now numbers 60,000, and it is activel 
seeking members in other countries aj 
well. Since Friends of FAI in the Unite¢ 
States is registered as an American char 
ity, members not only can deduct con 
tributions from their taxes but can als 
enjoy privileges denied to ordinary tout 
ists—leisurely visits to the Sistine Chapel 
for instance, without waiting in line fo 
two hours, and dinners with Italian noble 
whose titles date back to the time 6 
Dante and Petrarch. For the truth is 
Italy’s heritage does not belong to Ital 
alone but to the entire world. 0 





Fondo per ’Ambiente Italiano 
Viale Coni Zugna 5 
20144 Milan, Italy 

39-02-467-6151 
www.fondoambiente.it 











‘THE EASIEST WAY TO SET A ROOM APART AND, 
AT THE SAME TIME, TIE IT TOGETHER. 






SEGA TOES 


Introducing the Schlage Accents™ Collection 


Schlage Accents is a unique collection of distinctive door hardware in 
matching styles, designs and finishes. Finely crafted for enduring quality 


and timeless beauty. All backed by a Lifetime Satisfaction Guarantee. 


To find out how easy and economical it is to set 


>. your home apart, visit schlageaccents.com. CENTS. 
y are 
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Writer Truman Capote Put His Inimitable Stamp on Everything He Touched 


Per sonalities 


A True Calling 





By Gerald Clarke 


HOUGH HE’S BEEN DEAD 
20 years, I'll swear that 
when I slide into a 


booth in certain Manhattan 
restaurants, I can still hear 
Truman Capote’s high-pitched 
laughter. On his good days, 
the days I like to remember, 
no one was as much fun as Tru- 
man. How can I describe what 
joy it was to be in his company? 
I can’t, and now I don’t have to 
try, for the Truman I knew is 
present on every page of the 
book of his letters that I ed- 
ited and that Random House 
has just published. Too Brief a 
Treat, it’s uted. 

Many of our conversations 
revolved around his concept 
of style—style in writing, style 
in dress and style in design. 
For Truman—“the most per- 
fect writer of my generation,” 
Norman Mailer once wrote— 
style was both a philosophy 
and a religion. “Style is what 
you are,” he wrote. “The free- 
dom to pursue an aesthetic 
quality in life is an extra di- 
mension, like being able to fly 
where others walk.” 

Like Holly Golightly, the 
heroine of Breakfast at Tiffany’, 
he longed for a permanent 
home, and in 1956, at the age 
of 32, Truman found it in a 
Brooklyn Heights town house. 
But how do you make a stylish 
home in a basement, which is 
what his new apartment was? 
If you know everybody worth 
knowing, as Truman did, you 
call the ever-resourceful Billy 
Baldwin, whose solution was 
elegantly simple: Make dark 
rooms even darker with wall- 
paper the color of a shiny 


156 





“The freedom to 
quality in life is.. 





pursue an aesthetic 


_like being able to fly 


where others walk,” wrote Capote. 


spruce. The result was a place 
that had a warm, Christmassy 
feeling all year round. “Come 
into my winter living room,” 
Truman would tell his guests, 
as if he were leading them into 
the inner sanctum of a palace 
in old St. Petersburg. 

Truman didn’t have much 


money—“I’m more _ broke 
than Little Orphan Annie,” 
he lamented—and the sum- 
mer house he bought on 
Long Island in thé early 1960s, 
less than 100 yards from the 
beach, was really nothing 
more than a wooden box. Un- 
like the Brooklyn Heights 


“Style makes the mid- 
dle class nervous. They 
fight it. They’re always 
missing the fun,” wrote 
Truman Capote, pho- 
tographed by Gerald 

Clarke in Bridgehamp- 
ton, New York, in 1975. 
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basement, it was light and 
airy, with a two-story living} 
room and a soaring window to 
match (see Architectural Digest, 
January/February 1976). Book- 
shelves reached to the ceiling 
the floor was painted a marine 
blue—“like a big blue-gree 
lake,” Truman said—and pre 
cious objects were mixed with 
cheap, funky ones, like Gladys? 
Goose, a big plastic bird with?) 
a light inside. } 
With the publication of). 
In Cold Blood in 1966, money}, 
was no longer a problem, and} 
Truman and his companion,| 
Jack Dunphy, moved to an} 
apartment overlooking thel) 
East River in the new United], 
Nations Plaza. He recruited] 
another top-notch designer} 
Evie Backer, who covered the L 
living room walls with beige}, 
silk and painted the adjoin-} 
ing library an inviting rasp-) 
berry. Truman’s hand guided 
her, however, and that apart / 
ment, like all the other places} 
he lived, reflected a personal- 
ity that was beguiling, unique} | 
and, alas, irreplaceable. “There} i 
was nobody like me before,’}) 
he told me a few weeks be- 
fore his death, “and there ain’t}, 
gonna be anybody like me}, 
after ’m gone.” And I’ve of}, 
ten thought since then—ain’t}, 


that the truth. 0 





































Carpe diem? 


Isn't that Latin for more places to go 
and more seats to get you there? 


TCC" ae 
dent contractor: 


] eo) 
AAdvantage 
The Citi®/ AAdvantage® credit card. Get more out of life. 
Seizing the day just became a little easier, thanks to the Citi” / AAdvantage” 


Mast : ; ; , 
we credit card. With more destinations and more award seats than any other 


Naya lad 
oe airline, and with miles that may never expire* you’ll be able to fly 


somewhere fabulous whenever you choose. And if that isn’t the very definition of seizing the day, we don’t 


know what is. 1-800-FLY-4444 www.citibank.com/aadvantage 


(ty “teats 


Cl | | A'Advantage’ 
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| By Wendy Moonan 


May, making one of his many — was also designed by Tanig 
visits. He praises the muse- chi, the museum is a littl 
um’s refinement and elegance. modernist gem in glass an 
“Taniguchi knows when to be _ steel that houses one of th 
restrained. He’s an architect most precious collections i 
not afraid to underplay his Japan: more than 300 Bud 
hand,” says Lowry, who has__ dhist sculptures, ceremonia 
two degrees in art history. objects, paintings and textiles 
“Taniguchi is particularly sen- primarily from the seventl 
sitive to issues of space, light and eighth centuries, a cen 
and volume. His feel for space __ry or two after Buddhism fis 
is ethereal.” arrived in Japan. 

Surrounded by a garden that continued on page 16 





| A New Museum by Architect Yoshio Taniguchi Shelters Buddhism’s Past 3 


j 








Asove: A path across a N 1996, WHEN THE MUSE- 
reflecting pool leads to um of Modern Art in New 
Tokyo’s Gallery of Ho- Youre ipo € 

ryuji Treasures. RIGHT: ork started looking for 
“Visitors lingeringin an architect to double its size, 
the entrance hall can Ronald Lauder, the chairman 


MEO ESC ie board, agreed to fly 
flect on the works they 5 ) 


have seen,” saysarchi- the members of the selection 
tect Yoshio Taniguchi. committee around the world 
in his jet to see firsthand the 
work of some 25 architects 
under consideration. 
A year and a half later, after 
looking at projects in Europe, 
Asia and America, the selection 
| committee voted unanimous- 
ly to hire Yoshio Taniguchi, a 
Harvard-trained Japanese ar- 
chitect who had never built 
anything in the United States 
(although he had designed 
nine museums in Japan). 
‘Taniguchi’s masterpiece, ac- 
cording to many, is his Gallery 
| of Horyuji Treasures, which 
| is part of the Tokyo National 
| Museum complex, located in 
| Ueno Park. 
Ht | 
| 
| 





Glenn D. Lowry, the direc- 
1 HII tor of MoMA, was there in 
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visit coldwellbankerpreviews.com 





Average based on closed and recorded sales transactions for homes that sold for one million dollars or more as reported by affiliates in the COLDWELL BANKER’ franchise system for the calendar year 2008, ’ 
Equal Opportunity Company. Equal Housing Opportunity. Each Office is Independently Owned and Operated Except Those Offices Owned and Operated by NRT Incorporated. © 2004 Coldwell Banker Real Estate Corporation 











continued from page 158 

They are called the Horyuji 
Treasures because they were 
housed in the seventh-cen- 
tury Horyuji Temple in Nara, 
Japan, part of which burned 
down before 670 (the temple’s 
main hall and pagoda are fa- 
mous for being the oldest ex- 


tant wood buildings in the 
world). The treasures survived 
the fire and became objects of 
deep veneration. 

The artifacts, which include 
14 National Treasures and 239 
Important Cultural Proper- 
ties, were given to Japan’s im- 
perial household in 1878 and 





reversed in 

of the buildin 
evening,” Taniguchi 
says. A solid core is 
contrasted with an illu- 
minated outer portion. 
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remained there until 1949. 
Then they became the prop- 
erty of the national govern- 
ment, which chose ‘Taniguchi 
to build a museum for them in 
the mid-1990s. 

“T wanted to create on the 
site an environment of a kind 
that has become all too rare in 





























Here the path veers 90 de 
grees to the right, parallel t 
the fagade, letting you take i 
the entire building—a bright 
ly lit glass outer portion, whie 
is shaded by a 44-foot-tall met 
al canopy, and the museu 
itself, a 43,384-square-foa 
concrete box clad in pale Ge 
man limestone. 

“The gate is a frame, a shel 
ter, a canopy, ” the archite¢ 
notes. “It’s a welcoming ele 
ment, a shape that invites peo 
ple to come in. It connects th 
exterior to the interior.” | 

After a few steps, the path 
turns 90 degrees to the left 


through the middle of th 


Lert: A gallery show- 
cases gilt-bronze Bud- 
dhas. Taniguchi’s goal 
was to “create a space 
that establishes a spe- 
cial relationship be- 
tween visitors and the 
works.” BELOw: The 
reference room. 












present-day Tokyo—one char- 
acterized by tranquillity, order 
and dignity,” says Taniguchi. 

Most critics think he suc- 
ceeded. Set in a garden, the 
museum beckons you to ap- 
proach it via a long, treelined 
path that affords only a glimpse 
until you reach 4 rectangular 
pool in front. (“I always think 
about how people move in a 
space without signage,” ‘Tani- 
guchi says.) 


we * 
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pool, toward the entrance ha 
In the tall glass lobby with 
steel louvers, visitors gathet 
and orient themselves. “Yo 
have to generate expectation 
for the encounter with the 
works inside,” says Taniguchi. 
Entering the galleries is like 
walking into a silent fortress 
The rooms are dimly lit due td 
the fragility of the items on 
view. A gallery with goldenjl 
continued on page 164 












IMAGINE THE PERFECT HOME COMFORT SYSTEM. 
NOW IMAGINE IT FOR $1,000 LESS. 


Get up to a $1,000 rebate and 12 months, no payments, same-as-cash financing on 
a qualifying Dave Lennox Signature” Collection system. 










During the Lennox Grand Event, we’re bioaerosols and odors in the air that you’d rather not 
making it easier to enjoy the complete breathe. For more information, contact your nearest 
control that Lennox Integrated Home seg _—s participating Lennox dealer, visit poem "2 
Comfort Solutions offer. This unique ~_lennox.com (AOL keyword: LENNOX) 













system not only heats and cools, — or call 1-800-9-LENNOX. But team 


but also lets you control the call soon because this event 
humidity and customize the airflow throughout only lasts from September 20 LENNOX 
your home. All while removing irritating particles, to November 12, 2004. A BETTER PLACE 








businesses. On your Home Climate Card, subject to credit approval, First pay 
to be waived. If CitiFinancial Retail Services does not cocina pial erate 


‘interest accrued during th and fi hereafter, interest will be asSessed as disclosed in the cardholder 


accounts that are kept cg 





#13936 


Transcend the ordinary. 
One cup at a time. 


AYA PRESSA $9 Super Automatic Coffee Center 


Grinds, tamps, brews and cleans in less than 60 seconds... with the push of a button! 
Makes Crema Coffee, Espresso, Cappuccino and Latte... perfectly, every time! 


Top-of-the-line model with two heating systems, two frothing systems, completely 
programmable and large 96 oz. capacity. 


Fully equipped $2,199 at Williams-Sonoma, Sur La Table and other:fine retailers, 
ee Lole SUL RTesse 


JURA-CAPRESSO offers a complete range of Super Automatics from $799 to $3,999. 


For free video and more information visit: www.capresso.com 
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Courtesy to A 
professional tre), 


\ | 
Available in 11 faux furs; Red Fox pictured. Mace 
washable/line dry. Featured on Today, The Vie\it 
The Wall Street Journal, Home, and People Magal 
Fabulous-Furs throws are favorites of TV \@ 
movie set designers, interior designers and ui 
in exclusive homes, hotels and casinos throug} 
the USA and Europe. 


FREE catalog: 800.848.4650 or 
www.fabulousfurs.com 


Mention Code AD1004 * Money-back guaranteé 
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FABULOUS-FUR 


25 West Robbins, Covington, KY 41011 
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LIMITED EDITION 
N° 006/400 





)PATENTED SELF-WINDING MOVEMENT WITH A UNIQUE TIMEZONE QUICK SETTING AND PERMANENT HOMETIME DISPLAY. 
IHE HOUR-HAND ADVANCES TO A NEW TIMEZONE WITH EACH CLICK OF THE PUSHERS (+) OR (-). THE DATE IS SYNCHRONIZED 
NITH THE HOUR HAND. SCREW-CROWN. WATER-RESISTANT TO 160 FEET. 18 CT WHITE GOLD CASE. LIMITED TO 100 
DIECES. ALSO AVAILABLE IN A NON-LIMITED EDITION IN 18 CT ROSE GOLD OR STAINLESS STEEL WITH MATCHING 18 CT GOLD 
OR STEEL BRACELET. 


| For a catalog, call 561-988-8600 or 1 


pirieiadicon ULYSSE /NARDIN 


i7nwner OF THE INNOVATION PRIZE 2000, 2002, 2003, 2004 SINCE 1846 Ph ge Le LOCLE - SUISSE 









































MARK REDUCER WOULD TURN OUT TO BE 
THE ANTI-WRINKLE BREAKTHROUGH OF 


THE DECADE!” 


n a remarkable rurn of events, 
arguably one of the strangest in the 
history of cosmetics, women across 
the country are putting a stretch-mark 
reducing emulsion called StrtVectin-SD” on 
their face to diminish fine lines, wrinkles 
and crows’ feet. And, if consumer sales are 
any indication of a product's effectiveness, 
StriVectin-SD is nothing short of a miracle. 
Women (as well as a growing number of 
“Boomer” men) are buying so much 
StriVectin-SD that finding a tube at your 
local cosmetic counter has become just 


about impossible. Has everyone gone mad? 


Well... not really. 


SCIENTIFIC 
BREAKTHROUGH 
OR DUMB LUCK? 


Although StriVectin-SD was already 
backed by clinical trials documenting 
its ability to visibly reduce the depth, 
length, discoloration and roughness of 
existing stretch marks, the success of 
StriVectin-SD as an anti-wrinkle cream was 
“dumb luck,” says Gina Gay, spokesperson 
for Klein-Becker® Str1Vectin-SD’s exclusive 
distributor. 

“When we first handed out samples of the 
StriVectin formula to employees and cus- 
tomers as part of our market research, the 
sample tubes were simply marked ‘topical 
cream’ with the lot number underneath,’ 
Ms. Gay explains. “As thé samples were 
passed to friends and family, the message 
became a little muddled and some people 
used this ‘topical cream’ as a facial moistur- 
izer. As we began to receive feedback from 
users, like ‘I look IO years younger’ and ‘my 
crows’ feet are gone, we knew we had some- 
thing more than America’s most effective 
stretch-mark reducer. The point was driven 
home as store owners began reporting that 
almost as many people were purchasing 
StriVectin as an anti-wrinkle cream as were 
buying it to reduce stretch marks.” 

Dr. Daniel B. Mowrey, Klein-Becker’s 
Director of Scientific Affairs, says, 


Study References: 


“WHO WOULD HAVE THOUGHT A STRETCH 


“Clearly, people were seeing results, but 
we didn’t have a scientific explanation as to 
why this wrinkle-reduction was occurring. 
However, based on the incredibly positive 
reports, I started using it myself — applying 
StriVectin to my face after shaving.” Dr. 
Mowrey adds, “On a personal note, my wife 


tells me I haven't looked this good in years.” 


DUMB LUCK 
STRIKES AGAIN! 


Then, on Tuesday, July 2, 2002, at a 


meeting of the 20th World Congress of 


Dermatology in Paris, France, a series of 


studies detailing the superior wrinkle- 
reducing properties of a patented oligo- 
peptide (called Pal-KTTKS) versus retinol, 
vitamin C, and placebo, on “photo-aged 
skin” was presented! “As luck would have 
it,” Dr. Mowrey states, “the wrinkle- 
reducing oligo-peptide tested in the 
breakthrough clinical trials turned out to be 
a key ingredient in the StriVectin cream.” 
In the trials, subjects applied the patented 
peptide solution to the crows’ feet area on 
one side of the face, and a cream containing 
either retinol, vitamin C, or a placebo to the 
other side. 

Subjects in the Pal-KTTKS retinol study 
applied the cream once a day for 2 months 
and then twice a day for the next 2 months. 
Using special image analysis, the study's 
authors reported “significant improve- 
ment” in wrinkle depth, length, wrinkle 
volume, and skin roughness for those 


women using the peptide solution. 


Better yet, at the 2-month halfway point, the 
peptide solution thickened skin nearly 1.5 
times faster than retinol, and without the 
inflammation retinol often causes in sensi- 
tive skin. As was expected, the results of the 
remaining studies confirmed that the Pal- 
KTTKS solution’ effectiveness at reducing 
the appearance of fine lines and wrinkles far 
exceeded both vitamin C and placebo. 


A smoother, younger complexion, less 


irritation, fewer wrinkles, and _ faster 





results — all without expensive (and painful ) 


peels, implants or injections. 


BETTER THAN RETINOL 
AND VITAMIN C, BuT 

Is STRIVECTIN-SD® 
BETTER THAN BOTOX*™?™ 


Dr. Nathalie Chevreau, Director of Women's 
Health at Salt Lake City based Basic 
Research® exclusive distributor for Klein- 
Becker, explains, “Many researchers believe 
less invasive cosmetic alternatives are better 
than Botox”* [sometimes referred to as 
Botox” Cosmetic] That's because topical 
creams and gels offer gradual, continual 
results, while the effects of injections, facial 
peels, and dermabrasions wear off... in fact, 
you'll never look better than you do shortly 
after the inflammation and redness subside. 
Not one bit better.” 


“Furthermore,” Dr. Chevreau continues, 
“Botox has been approved by the FDA for 
an extremely limited use — the tny little 
space of deep furrows between the eye- 
brows (called glabellar lines) — and can 
cause side effects such as ‘headache, tempo- 
rary eyelid droop, and nausea. While 
StriVectin was not designed to eliminate the 
deep glabellar lines targeted by Botox, the 
proprietary StriVectin complex has been 
shown to significantly reduce the appear- 
ance of fine lines and facial wrinkles 
(including crows’ feet) that can add 10-15 
years to your appearance... the type of fine 


lines and wrinkles Botox treatments leave 


behind.” 
In other words, StriVectin-SD helps give 


you a youthful, healthy, glowing complexion 
faster than retinol, far superior to vitamin C, 
and without irritation, needles, or surgery. 

So, if you see someone applying an anti- 
stretch mark cream to their face, don’t think 
they've gone off the deep end... they may 


be smarter than you think. 


'PO438 “Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind study vs excipient.” 20" World Congress of Dermatology 


(60 subjects, 4 mos.) 


*PO179 “Pentapeptide offers improvement in human photoaged facial skin” 20" World Congress of Dermatology (204 subjects, 14 weeks). 


*Botox” is a registered trademark of Allergan, Inc. 


Botox” Cosmetic is manufactured by Allergan, Inc. 





































































HAVING A 
HARD TIME FINDI 
STRIVECTIN-SD' 


If you've been searching for StriV 
you already know it's become almos 
sible to find. Don't bother with. 
Marcus, they don't have it... Your | 
are SEPHORA shops, PARISTAN 
Taylor, OGDMINQOAIES or Saks Sth 
(they always try to keep it in stock) o 
it or not, the pregnancy section of yt 
GNC or high-end supplement reta I 
absolutely sure, you can order StriVee 


directly from Klein-Becker at: 


1-800-538-0798 
or order online at 
www.Stri Vectin.com. 


Since StriVectin-SD was designed asa 
mark reducing formula, it comes in 
6-ounce tube. At $135.00, StriVect 
not cheap... but when used as 
reducer, one tube will last approxi 
months. By the way, StriVectin-SD 
by Klein-Becker’s money-back guar 
StriVectin-SD doesn’t make your sl 
younger, healthier, and more vibrant 
return the unused portion within 
30 days for a full 
refund... no 


questions asked. 


Call: 1-800-538-07! 
or order online at 
www.StriVectin.com |) 
©2004 Klein-Becker USA, LLC. BRIM 
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New York Design Center ¢ 200 Lexington Ave., Suite 1001 ¢ New York, NY 10016 
© 888.615.4600 © fax: 212.683.2082 ¢ Email: berdj@abadjian.com 
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| MOMENI 


! : 4 

; Java Is a beautiful hand knotted 
Tibetan weave that offers modern 
and transitional designs in a plush 


pile. It is made from high quality 


A GREAT CONTEMPORARY RUG LINE. wool with natural silk motifs. 





ND JAVA AND OVER SO OTHER BEAUTIFUL MOMENI LINES AT THESE FINE DEALERS NEAR YOU. 











| ontauk Rug & Carpet e E. Farmingdale, NY PTK Oriental Rug Center, NY/NJ/PA A World of Rugs. ¢ Juno Beach & Bonita 
laps | -293-3900 610-525-0883 Springs, FL 561-776-9988 
Meritage Carpet e Poughkeepsie, NY Brintons ¢ Carmel, CA Jalil's Rug Collection ¢ Dania, FL 
p45-297-3492 831-624-8541 954-923-7780 
BVoridwide Wholesale ¢ Edison, NJ Abbey Carpet Of San Francisco Rugs As Art ¢ Sarasota, FL 
. 382-906-1400 San Francisco, CA. 415-752-6620 941-921-1900 
Regency Rugs ¢ Englewood, NJ . North West Rugs e Agoura Hill, CA 

201-227-8910 818-707-7700 

1 Outrageous Rugs ¢ San Diego, CA i al i 
| 858-536-9118 ee oie 





eadquarters, 36 East 31st Street, New York, NY 10016 © 212-582-9577 ¢ Website: www.momeni.com ¢ Custom sizes available. MOMENI 











French Accents Rugs and Tapestries Inc. 
FA European & Oriental Weaves 


Precious colors, creative designs, luxurious textures 


36 East 31st Street, Ground Floor - New York, NY 10016 - Tel: (888) 700-RUGS - Fax: (212) 937-3928 
e-mail: marketing@French-Accents.com - Dealership Opportunities Available ; 
New York - High Point - Atlanta 
WWwW.FARUGS.COM 


Left; Hadji Jalili Tabriz Design No. 31281 Center: Aubusson Design No, 5167 Right: Spanish Weave Design No. SP063 


Dania, FL Los Angeles, CA — New York, NY Juno Beach, FL San Francisco, CA 
pOriental Rugs Glabman's Furniture French Accents A World of Rugs Mill Valley, CA 
‘ & Interior Design To the trade only (561) 776-9988 Alexander's Decorative Rugs 
(800) 330-9498 CAPA Lert ae (415) 626-8430 





~All rugs available in standard sizes as well as custom sizes: Please contact us for a dealer nearest you, 1-888-700-RUGS 
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‘Important Biedermeier secretary by 
Wilhelm Kimbel, Mainz 

(S. Germany), circa 1829. 
Walnut on oak and pine. 
Exceptional detailed interior. 
65 1/2” h, 42 1/2” w, 12” d 
RITTER ANTIK 
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Craig F. Starr Associates 
Dauphin-Descours Gallery 


France Express 
Jim Dine 

Eleven Part Self Portrait (Red Pony), : : 
1964.65 Ritter Antik 
Lithograph 

Edition: 13 

41 1/4” x 29 5/8” 

Signed in pencil. 

CRAIG FE. STARR ASSOCIATES 


Elegant palissandre coffee table by Jules Leleu, 
with brass feet details. 

France, circa 1940. 

2 exile o- ed 

DAUPHIN-DESCOURS GALLERY 




















Dauphin-Descours Gallery now open on Madison Avenue... 


“He buys furniture the way a very passionate 
Collector does.” Marion Dauphin says of 
her husband Charles, co-owner of Dauphin- | 
Descours Gallery in New York City. 































The Gallery offers a wide range of French 
furniture and Decorative Arts. Even if 
Dauphin-Descours Gallery specializes in 
French 20th century, you will find other 
pieces beyond those boundaries. The focus 7 
of the Collection is to present work of high 
quality and to juxtapose them in a creative 
and coherent fashion. A typical sampling 
might well include a Chinese patinated 
bronze Hu (Han Dynasty), a 1940’s desk by 
J. Adnet, an exquisite Charles X commode’ 4 
well as a collection of 1930’s Daum vases. 








Rare blue vase Daum 
Circa 1935 





The Gallery was first established in Los Angeles in 1997. 
Then in 2001 Charles and Marion chose New York City 
(Tribeca) to operate their business. They recently settled 
on the Upper East Side, on Madison Avenue, just across 
from the Metropolitan Museum! Don’t miss an eclectic 
voyage of discovery through time and culture. 





Dauphin-Descours Gallery 
1100 Madison Avenue ¢ New York, NY 10028 


P/212.772.8967 ~ SB/2AZT 2 89 On 
www.dauphindescours.com 





Original watercolor by Georges Connan (1912-1987) 


We offer America’s largest 
and finest Biedermeier 


collection: all on display in 
our NY gallery 35 E 10 St. 


One of 23 pieces in 

our sofa collection. 
CTE my tuccee lacey) 
display in our NY gallery. 


Our recent shipment includes a fine 
selection of French Art Deco furniture. 











Magnificent North German Biedermeier sofa, 

region of Rhineland, before 1825, walnut on 

pine, carved dolphins resting on folded cushions 
above rail over fan-shaped feet, as illustrated on 
page 147, R. Pressler/R. Straub “Biedermeier-Mibel” 
(Biedermeier Furniture), Munich, 1986. 


RITTER S ANTIK 


DSA Saal ae a Pete eR) 


BIEDERMEIER « EMPIRE e« LOUIS XVI e FRENCH ART DECO 
35 East 10th Street © New York, NY 10003 @ Tel: (212)673-2213 Fax:(212)673-2217 


Visit our updated website at www.ritterantik.com 
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merica’s largest and finest Biedermeier collection: all on display at 35 E 10 N.Y. Ne a f : 
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| garden and architectural elements from 
El ee me oe 
| OTIC EmU Cr eum accra 
/ True Lk 
| TE sia parti or eal Pee ariel ee 
San Francisco 415.409.6000 

www.FranceExpress.net 
* Courtesy to The Trade * Pricing subject to change without notice 
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SHOWCASE 


Reach Architectural Digest’s 
responsive readers in this regional section 
especially created for dealers of 
Art & Antiques appearing in 


° 


NOVEMBER 2004 
JANUARY 2005 
JUINESZ 005 


SA 


For further information, please contact: 


Wendy Gardner Landau, (212) 286-8430 


or 


Beth-Ann Finerman, (212) 286-2294 


In Europe: 


Fran Berrick, 44-20-7409-2616 
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EDWARD HOPPER 


(1882-1967) : 





Che Cat Boat, 1922. Etching. Signed in pencil. 7% x 9% inches 





CRAIG F. STARR ASSOCIATES 


5 East 73rd Street New York 10021 Tel 212 570 1739 www.starr-art.com 
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b Setting “New ; 
Standards fe Es lence 


Our latest lighting catalogs represent the 









2 Wrought Iron Lighting, Hand-carved Wood 
Lighting, and fixtures combining both. 
Over 600 distinctive designs , 
are available in twenty specially 

designed faux finishes. 


















Dore he Hlevicw 





Complete contract manufacturing 

capabilities allow us to fulfill requests for any 
custom design projects. 

For more information, please call our customer 

service department or visit our website. 


ARIEo:MEXICO 


1000 Chestnut St., Burbank, CA 91506 
(818) 753-4559 «* Fax, (818) 5635-1015 
E-Mail: artedemexico@aol.com 
Online: www.artedemexico.com 














www.or111.com 
1-800-525-BR111 (2711) 


Be 


L— definitive expression of the art of Hand-forged } 





Catalogs Available for the trade | 
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continued from page 160 
walls displays 34 gilt-bronze statues of - 
Buddha, arranged like a parading army.) 
They are about two feet tall and would” 
have been used for private worship by 
local rulers from the seventh century on, 


| Each is enclosed in a single display case) 
| —made of lead-free museum glass for 
| extra transparency—and each is indi-) 
| vidually lit. 


ae 
( 
“The surroundings are erased through 


_ the use of subtle lighting effects, so only) 


visitors and works of art come into view.’ 
the architect says. “In a temple, you would, 
see the Buddhas in candlelight.” 

In another gallery, wood masks are dis- 
played at eye level, as they may have been 


| seen in ancient dramas and outdoor pro-} 


| 


“My challenge here was to | 
represent contemporary, 
Japan by my architecture. © 
You need to feel something 
Japanese in the space.” 





cessions. Similarly, Buddhist ritual im- 
plements are carefully arranged behind] 
lead-free glass so that nothing distracts 
from them. 

“It’s important to eliminate architee- 
ture from these galleries,” Taniguchi ex 
plains. “You reduce the architecture so 
the articles float and become the focal 
points for people’s attention.” 

‘The museum has been widely praised 
since it opened in 1999. “My most impor 
tant challenge here was how to represent 
contemporary Japan by my architecture, 
Taniguchi says. “You need to feel somes 
thing Japanese in the space.” . 

In November visitors will see how they 
feel in Taniguchi’s Museum of Modern 
Art, a 630,000-square-foot space on six 
levels whose construction costs were 
$425 million. If the museum in Tokyo is 
any indication, people should embrace 
it wholeheartedly. 0 
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EXOTIC HARDWOOD FLOORING 





The Gallery of Horyuji Treasures 
Tokyo National Museum 
13-9 Ueno Park, Taito-ku 
Tokyo 110-8712, Japan 
8§1-3-3822-1111 

www.tnm.jp 











We make serious cooks seriously happy. 





WitN 9 T 
Indulge your passion in a kitchen Created by people who understand it. | he COE Ks PEW aI i 


SieMatic 





For a design consultation or the location of the SieMatic showroom nearest 


you, call today or visit our Web site. 1.800.355.6922 www.siematic.com 























INTERIOR AND EXTERIOR 


31 Units 


165 Charles Street 
New York, NY 


A sleek, luminous presence of glass and white metal 
rises up 16 stories above the Hudson River. It is 
165 Charles Street, the first residence in Manhattan 
completely designed—outside and in—by interna- 
tionally acclaimed architect Richard Meier. Every 
impeccable interior and exterior detail of these 31 
condominiums is a commitment to quality and 
craftsmanship: Meier's custom kitchens feature 
white conversion-varnish finished cabinetry and 
streamlined Corian’ surfaces; the wide-plank, solid 
wenge wood floors elegantly contrast the 11-foot- 


high Meier-white ceilings; master bath doors are 


EXCLUSIVE MARKETING & SALES AGENT: The Sunshine Group, Ltd. 


www.l65charlesstreet.com 


The complete offering terms are in an offering plan available fror 


* 


Special Advertising S¢ 





fashioned from a single piece of frameless translucent 
glass, also found on interior windows between the 
master bedroom and bath to bring in natural light. 
Each apartment offers panoramas of the Hudson as 
well as city views of New York's charming West 
Village and beyond. The building's amenities include 
a 50-foot infinity-edge lap pool, state-of-the-art 
fitness center and 35-seat professional screening 
room; private wine cellars are available. Richard 
Meier elevates the art of living in New York City, 
creating a building aglow with golden sunsets...and 


prestige that is unequaled. 


Tel 212 645 9700 


An Alexico Management Group, Inc. Development. 


Fax 212 645 9751 
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EXSTING STAIRS be 


ach year, the Emmys® honor the brightest talents in television. For the third 
= annual appearance of The Architectural Digest Greenroom at the Primetime 
Emmy Awards, an equally bright talent—interior designer Stephen Shadley—has 
been commissioned to design this backstage lounge for celebrity presenters 
during the broadcast from Los Angeles’ Shrine Auditorium. 


The Architectural Digest Greenroom 2004 embodies a fascination with the 
Spanish Colonial Revival seen in the architecture and interiors of California in 
the “20s and ‘30s. Dark wood floors and light stucco walls form a backdrop for 
Mission-style furnishings, while original Monterey pieces, antique Navajo rugs 
and California plein air paintings add warmth and a sense of home. Resources 
include furniture from Stickley, hardwood floor by Mohawk Flooring, HDTV 
plasma displays from LG Electronics and fabric from Glant Textiles. George Stern 
Fine Arts, Nedra Matteucci Galleries, The Redfern Gallery, Trotter Galleries 
and Morningstar Gallery provide fine art, antiques and accessories for this 
extraordinary space just steps from the stage. 


The 56th Annual 

Primetime Emmy Awards 
Sunday, September 19, 2004 
Live on ABC! 8pm ET/PT 


ARCHITECTURAL DIGEST 
GREENROOM nm IE PRIMETIME 


- EMMY AWARDS 
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And The Designer Is... | : 
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Trained as a scenic artist and bac! 
drop painter, NY-based’ Stephe 
Shadley now plays the role  ¢ 
renowned interior designer, and hol: - 
a place in the prestigious AD 10) 
A man of many. visual talent: 
Shadley has the ability to conju > 
numerous styles. The Greenroc 
(initial plan above), essentially 
temporary set placed behind ¢' 
scenes, brings Shadley back to | 
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Carmel, CA 
831/622-9260 
ela NAR Ree Kitchens on Montana Santa Monica, CA 
el EOI RE SE 
| a ®, : . : Creative Kitchen & Bath Collinsville, CT 
DEFINING SPACE WITH ELEGANCE Serna 
— PUA on enn Ne an 
i i 203/777-1170 
Py Tara Keli] a Am aon eae 
DR) obey ney syd 
Pes Aa asso (OMS an aa 
904/461-9907 
rape N La 14g 7a Acoli 
561/688-7949 
rasa Aaa: 2-00 oe 
561/689-4207 
Brookwood Kitchens Atlanta, GA 
> 404/355-7232 
Ia: ae Geneva, IL 
ene En aT 
— Normandy Construction Hinsdale, IL 
630/455-5600 
Wer sa teva ase nen West Boylston, MA 
508/835-6300 
Kitchen TechniQ Rockville, MD 
301/231-0633 
Studio 2000 Picea 
ORE RO:) 
Kitchen Design Studio Grand Rapids, MI 
ONT NET k 
EW Kitchens Wixom, MI 
248/669-1300 
elas Cla Mien agry Minneapolis, MN 
; 612/375-9533 
Sie dS ensued lu) Manchester, MO 
XTRA Ea 0)e) 
DCI Kitchen & Bath aa’) (o) uN 
704/926-6000 
Kitchen Cabinet Worx Greensboro, NC 
336/333-2200 
Kitchen Technique Fair Lawn, NJ 
1 201/794-0655 
Sena aa dcea aa) Keamy, NJ 
201/998-6892 
IN, le DolaT- le icant ay Lambertville, NJ 
609/397-8500 
' Kitchen & Bath Design Center —— Northfield, NJ 
609/646-5656 
Paola densa) oan 
; 732/842-1810 
Nien G-le)/al4 yey Age nC la I LIT Ke) AeA Dd 
941/698-3300 
Sale) dela 4a My lalate 4 
eye sfelem holst 
Merrick Kitchen & Bath Merrick, NY 
516/867-1212 
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614/899-0952 
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610/644-2773 
Mother Hubbard's IC Aea's]al (e100) (: aN 
OAV TEL) 
Kitchen & Bath Concepts Pittsourgh, PA 


Mi 412/369-2900 
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CUSTOM CABINETRY eae 


@iir{4g-4.)0) 4a G(2-1 (oa) 
Since 1968 Pe Rad 
Absolute Kitchens 
Kitchen ee agit 
isit the Quality Affiliated Designer nearest you to receive your copy of our new Designers nS 7 Lv Laan] 
‘Guild Collection. For more information, go to: www.qcc.com/ado or call 800.909.6006. industry pariner Refined Woodworks 
206/769-2603 
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— © Quality Custom Cabinetry 
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McLean, VA 
Richmond, VA 
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AD Travels 


The Isles of Scilly’s Rocky Shores Yield a Figurehead Collection Called Valhalla 
Text by Elizabeth Lambert/Photography by Derek Fell ; 


































EAR GOD, WE PRAY NOT 

that wrecks should 
happen, but if it be 

Thy will that they do, we pray 
‘Thee let them be to the benefit 
of Thy poor people of Scilly.” 
That was the desperate 
prayer said by the impover- 
ished people of the Isles of 
Scilly, 28 miles from the tip of 
Cornwall, on England’s south- 
western coast. The islands are 
blessed with the warmth of 
the Gulf Stream but ringed 
with craggy granite rocks, both 
magnificent and terrible. No 
wonder mariners viewed the 
continued on page 170 








Tor: The Old Grims- —_— Lert: Two of the ap- 
by shorefront on En- proximately 50 figure- 


gland’s Tresco island heads in the collection. 

welcomes visitors. It was started in 1840 
ABOVE: Valhalla, the by the lord proprietor, 

Ships’ Figurehead Augustus Smith, who 


Collectionis setamid _ procured the items af- 
verdant gardens. ter they washed ashore. 














Is it possible 


to see yourself 





in a room 


without mirrors? 


Venus. Mars. With Andersen” windows, opposites not only attract, they complement. Form and function marry. 
Durability and beauty unite. Whether you prefer a stunning, contemporary look, or a cozy, traditional feel, Andersen 


has the windows, doors and options you need to bring your personality to any room in your home. Call 1-800-426-4261, 


ref. #5084, or visit us at andersenwindows.com LONG LIVE THE HOME’ And ersen. . Wg 


WINDOWS*?DOOR 








Travels 


continued from page 168 

land with horror and named 
their first sightings Hell Bay 
and Bad Place Hill. 

No wonder too that wrecks 
were so welcome. They yield- 
ed timber for cottages, a dol- 
lop of rum, a coin or two. The 
islands were busy with the late- 
night activities usual for re- 
mote beaches until 1834, when 
the kindly Augustus Smith, 
a landowner from Hertford- 
shire, took lease of the islands 
and developed other means of 
survival—shipbuilding, fish- 
ing—regular postal service, 
and schools. As lord propri- 
etor, he claimed and shared 
whatever washed up on the 
beaches. Salvaged figureheads 
and carvings found refuge 
in the garden of his house, 
known as The Abbey because 
of its monastic beginnings, on 
the isle of Tresco. He named 
his little museum Valhalla, af- 
ter that mythical Norse hall 
where heroes of battle were 
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They all hold silent 
tales of tragic 
widows and orphans, 
or lost hopes of 
fortune and fame. 





Lerr: The rocks off the & 
coast of Bryher, the 
first and most treach- 
erous of the Isles of 
Scilly to be reached 
after an Atlantic cross- | 
ing, were the site of 
numerous shipwrecks. rf 


/ 






























BeLow Leer: An eagle, 
probably Mexican, 
pulled from wreckage | 
before 1850. Borrom 
LerT: Ladies in white 
line up near Friar Tuck, 
named for its ship, a 
Liverpool tea clipper. 





rewarded with immortality. 

The name is appropriate. 
These sculptures were heroes 
and heroines to the sailors who 
superstitiously entrusted them 
with their safety, confident that 
they would protect them in 
battle with the sea. 

The collection does no 
represent the full history off 
figureheads. The 50 or so 0 
display are just the ones tha 
washed up on the islands’ 
shores. Most are from mid- to 
late-19th-century merchant 
ships on their way to ports inj 
the English and Bristol chan- 
nels. The rocks waited. 

The decoration on the boats} 
was as good as each budget 
would allow. The great tea 
clippers had well-carved fig-§ 
ureheads, while sturdy coastal? 
crafts had ones that were more | 
crudely made. They all took 
the brunt of the waves. 

Among the figureheads§} 
there are portraits of Czar 
Alexander I of Russia, a Turk, 
a monk, a Georgian gent. They 
all hold silent tales of tragic} 
widows and orphans, or lost 
hopes of fortune and fame. 

A decorative stern board is 
from a ship returning in 1798 
with soldiers wounded in the 
Battle of the Nile. It struck 
the rocks and went down wi 

continued on page 172 





Home decor and accessories by CBK, at retailers everywhere 


For every life, 
for every style, there's 





Travels | 





Lert; Amaninformal RiGutT; One of the fig- 
attire was recovered ureheads on display 
from the wreckage of is wearing traditional 
the Palinurus in 1848. Highland clothing. BE- 
ABOVE: Many of the Low: The plantings 
figureheads, including of the Tresco Abbey 
this woman, are from Garden flourish in the 








continued from page 170 

a fine collection of Etruscan 
and Roman vases that be- 
longed to Sir William Hamil- 
ton, husband of Nelson’s mis- 
tress Emma. Some vases were 
salvaged, but Sir William was 
peeved indeed that he had lost 
so many, whereas the dead 
body of an admiral, lying pick- 
led in a lead casket, was recov- 
ered. “It can be of no use but 
to the worms,” he is believed to 
have said, “but my collection 
would have given information 
to the most learned.” 

There is a figurehead of a 
lady in white, which saved the 
life of a shipwrecked sailor who 
clung to her as she floated past. 
When back on land, he said 
that her face was so serene he 
had never feared for his safety. 

Four generations of Augus- 
tus Smith’s heirs, the Dor- 
rien-Smith family, including 
the current proprietor, Robert 
Dorrien-Smith, have tended 
to the museum and developed 
the Tresco Abbey Garden, 
whose subtropical plants cov- 
er the property. 

The figureheads are now 
under the care of the National 
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unknown sources. 


frost-free climate. 
































Maritime Museum in Green 
wich and have been restored 
All had been damaged. Wate: 
had gotten into the wood, the 
it had dried and split under the 
hot summer sun. The muse 
um was open to the elemen 
and the carvings could not re 
main in their seaworn state 
they needed protective paint. 
Each was stripped back to 
the original wood, and carefu 
notes were taken of the colot 
of the first layer and the style of 
painting. Rotten wood was re: 
placed, but broken limbs were 
not unless it was clear what 
the original would have been. 
We see them now as they 
were when each fated ship was 
launched, their half smiles like 
bemused angels, their eyes 
heavenward, plunging forward 
as though about to take flight 
but held back by the certainty 
that they are safe here. Valhalla 
is their resting place. 0 





Valhalla, the Ships’ 
Figurehead Collection 
Tresco Estate 
Isles of Scilly, England 
44-1720-422-849 
www.tresco.co.uk 
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| 1-800-499-2554 
| torontotourism.com expieniemee indulge 





Film. Theater. Art. Music. Wine. 


Fall is Toronto’s season in the spotlight. The city’s vitality, beauty, and verve are all on show. Starting with the. 
Toronto International Film Festival in September, the full calendar of engaging theater, innovative art exhibits,” 
and dynamic concerts continues for months. Not that there’s any need to rush. Devote just a couple of hours 
to wandering downtown and you'll discover what makes Toronto such a stunner. Its ability to mix traditional 
and modern is visible in everything from its vibrant mosaic of world cultures to its eclectic architecture, and 
from its cutting-edge designers to its well-traveled chefs. 


There’s more to explore just outside the city. Ninety minutes away is the Niagara Falls Region, home to Canada’s 
lushest vineyards. You can spend a morning driving along its famous Wine Route, lunch in picturesque 
Niagara-on-the-Lake, take in an afternoon show at the renowned Shaw Theatre Festival, and still make it back 
to Toronto in time to savor dinner at a romantic bistro. 


You've seen Toronto in countless films. Now come see it for yourself. The city is ready for its close-up. 


Above: Stop and smell the coffee at Pusateri’s Caffé in Toronto's tony Yorkville. 


Left: Whimsical Ontario gothic architecture at the Peninsula Ridge Estates Winery in the Niagara region 


NIAGARA FALLS ONTARIO 


ONE WONDER AFTER ANOTHER CANADA 





1-800-499-2554 ADVERTISEMEN 


torontotourism.com S le »xplore discover 
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Clockwise from left: The famous Flatiron building juxtaposed against Toronto's sunlit skyscrapers; some of 
Yorkville's irresistible boutiques; Michael Snow's “The Fans” point at the iconic CN Tower from the SkyDome 
facade; a “Red Rocket” streetcar glides through downtown; dining along King Street West near the theater 
district. Below right: Art appreciation in one of many galleries and studios in the Distillery Historic District 


— Award-winning architecture 


It’s no surprise that Toronto's dramatic visage is loved by the camera. Its 

- historic roots are displayed to their best advantage at the Distillery Historic 

District, a restored Victorian red-brick industrial complex that now houses 

galleries, theaters and restaurants. The Art Deco Carlu, Edwardian Royal 

Alexandra, and modern Mies van der Rohe Toronto-Dominion Tower are 

all part of Toronto’s distinctive face. The new, award-winning Ontario 

; A College of Art and Design addition is a whimsical delight. Most exciting 

4 b ue ~ is what's happening now: Frank Gehry and Daniel Libeskind have designed 
aj projects that are currently being realized. 


-(nternationally 
acclaimed design. 
Buildings aren’t all that will take your breath 
) away. Go shopping and uncover Toronto’s 
dynamic design scene. Bloor West’s Golden 
Kilometer boasts top European boutiques such 
as Armani, Hermes, Chanel, Prada, Vuitton, and 
Escada. It’s also where fine jewelers such as 
Bulgari, Cartier, Tiffany, and Birks are located. 


T oron t oO IS Li Or Great Toronto and Canadian designers and labels (such as Brian Bailey, Lida 


d es i a j ‘a Baday, Franco Mirabelli, Crystal Siemens, D Squared, Ariel Garten, Fashion 
= overs Crimes/Misdemeanors by Pam Chorley, Misura by Joeffer Caoc, Girl Friday by 


Rebecca Nixon, and Peach Berserk by Kingi Carpenter) are available around 
town; some can be found at Holt Renfrew. Unique Asian creations abound at 
the Pacific Mall. For men’s clothing, the expert is Harry Rosen. Find elegant 
china or furnishings at William Ashley, Teatro Verde, Putti, Belle Epoque, 
Quasi-Modo and Jalan. Toronto’s boutiques are as distinctive as your tastes. 
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y t. Fly in to YYZ for a nightcap. Sweet treats from renowned Toronto chefs. Below left. “Jamie Kennedy” oil on canvas, 
42 54 inches by Toronto artist Vivian Reiss www.vreiss.com. Below Ultra stylish ULTRA Supperclub 


Siz zZewe. 


Finding great restaurants isn’t any challenge in Toronto; the 
trick is choosing one from the city’s menu of international, 

ethnic and fusion kitchens. Welcome to gourmand heaven, 
whether you're craving Thai, French, Indian, Portuguese, 
Italian or Greek. And if you’ve never sampled fine Canadian 
cuisine... what are you waiting for? 


Toronto's stars are chefs who've opened sublime eponymous 
K restaurants. Susur Lee’s stellar Susur features an Asian- 
A fae inspired menu that changes daily; Bymark — by Mark McEwan 

— Is all aa luxury; and the intimate Jamie Kennedy Wine Bar pairs the work of the master 
chef with excellent wines, many of which hail from Canadian vineyards. 





Canoe inspires satisfied sighs with its elegant Canadian cuisine and its inspiring view from the 
54th floor of Mies van der Rohe’s Toronto-Dominion Tower. Dramatic Brassail is a picture-perfect 
modern bistro. The view of the city skyline from the elegant Scaramouche is utterly romantic, and 
its French cuisine maintains the mood. Stargazing during the Toronto International Film Festival 
is astronomical at Café Nervosa, Sassafraz, and Pusateri’s Caffe. 


Unwind over dinner after a day of seeing the best Toronto has to offer. Enjoy a masterpiece at 
Sandra Ainsley’s Gallery or at Perigee restaurant, both in the Distillery Historic District. Rodney's 
Oyster House is a gem after you've taken in the pearl exhibit at the ROM. After seeing the Charlie's 
Angels red vinyl bar at The Secret Life of Sets exhibit, you can visit 360, home of the world’s 
highest wine cellar. 


nightlife 


Some Toronto restaurants are scenes themselves: the tantalizing troika of Ultra Supper Club, 
Blowfish, and Eau transform into nightclubs towards midnight. Hotspots such as Rain, Luce, and 
YYZ are all about show-stopping style. Drop by Lucid, Laide or Pearl for cocktails and you'll be 
seduced onto the dance floor. 
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461 King Street West.........c.ccccseeeeee 416-598-4730 y 
15 Stavebank Road South... 905-891-7770 

66 Wellington Street West ..........c.ccc0e. 416-777-1144 ' 

75 Yorkville AVENUG ........s:.:sscsescseesneesosees 416-961-4642 

66 Wellington Street West... 416-364-0054 | 

9 Church Street cnn vnanad§]6-362-2532. 

900! York Mills Road) 2...2.4..20-.ceveeee 416-444-2511 

488 Wellington Street West................. 416-979-1666 

5 5:Mill Stheet:.sic-cmcconaeoe eee 416-364-1397 ft 
150 Bloor Street WeSt «nuns 416-920-9900 J 
97 Yorkville AVENUG........:.:ccsecesscesccessaeeres 416-785-9100 b 
469 King Street WeSt cccccosevcerceveen§16-363-8105 

1 Benvenuto PlaCe.....cnnnnneee 416-961-8011 fp 
601 King Street West... 416-603-2205 

301 Front Street West .....:nennd16-362-5411 


Fantastic food getaways 


Pt *,al 
From under & Gs & U.S. per person. 


Starting October 1, 2004. 
For more information visit torontotourism.com 
or call 1-800-499-2554. 
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Genius at work: Picasso’s ceramic art will be the focus of a dramatic new show 
presented by the Gardiner Museum and the University Art Centre. 


About face: Modigliani: Beyond the Myth at the Art Gallery of Ontario explores the 
painter's work and his heritage as a Sephardic Jew. 


Galleries & Exhibitions. 


The world is your oyster: The Royal Ontario Museum welcomes Pearls: 
A Natural History. See the exhibit in all its luster before it departs for 
Tokyo and London. 


Ready, set, action: The unique Secret Life of Sets exhibit celebrates 
contemporary film-set design, from the stylized retro Down With Love to 
coolly modern Spiderman 2. 


Stepping forward, looking back: Toronto's standout Bata Shoe Museum 
explores Alaskan and Plains Indian footwear in two special exhibits. And 
in Beads, Buckles and Bows see evening shoes from the past 400 years. 


Almost famous: Toronto’s small commercial galleries will introduce 
you to local, Canadian, and international artists. Wander through the 
Distillery Historic District, Yorkville, and West Queen West neighborhoods 
and you'll discover serious new talent. 


Shows. 


Grand productions in grand venues: Mamma Mia! at the Royal Alexandra 
and Hairspray at the Princess of Wales Theatre. 


Smaller troupes make their dynamic mark: The CanStage and Buddies in 
Bad Times companies present contemporary drama. 


Music for the ages: The Toronto Symphony Orchestra plays at Roy Thomson 
Hall, and acclaimed Tafelmusik Baroque Orchestra and the Toronto Tabla 
Ensemble perform on exquisite period instruments. 


Movie mania: The Toronto International Film Festival is North America’s 
top event of its kind; September 2004 marks its 29th anniversary. 


Something old, something new: While Toronto’s stunning new opera house 
is being built, the Canadian Opera Company shares the Hummingbird 
Centre with the. renowned National Ballet of Canada. 


Make ’em laugh: Toronto’s comedy clubs — Second City, Yuk Yuk’s, and 
the Laugh Resort — produced Mike Myers, Jim Carrey, Lorne Michaels and 
John Candy. See who's next. 


The 


Sports central: The modern Air Canada Centre 
is home to two of Toronto’s top sports clubs: 
the Maple Leafs hockey team and the Raptors 
basketball team. 


Fan, meet idol: Don’t miss the Hockey Hall of 
Fame. It lets you admire the greats, but it also 
lets you face off against a great goalie: a life- 
sized computer generated Eddie “the Eagle” 
Belfour. Take your best shot. 


And they're off: The Breeders Crown will run at 
Woodbine on October 23rd. 


More than the game: The Air Canada Centre 
isn't only for sports lovers. Its concert roster 
this fall features Sting, Phil Collins, and the 
London Symphony Orchestra. 





Clockwise from top left: Henry Moore Gallery at the Art Gallery of 
Ontario. Pablo Picasso: Jug with Bull with Yellow Banderillas, 
17 April 1957, White earthenware; painted with slips, incised, 
© Estate of Picasso/SODRAC (2004). Air Canada Centre by night; 
catch the action at Woodbine Racetrack; enthusiastic Toronto 
theater audience; Frank Stella's spectacular mural graces the 
ceiling in the Princess of Wales Theatre; the McMichael Gallery of 
Canadian Art, 20 minutes north of Toronto; the keenly anticipated 
addition to the Art Gallery of Ontario by architect Frank Gehry. 


From under U.S. per person. 


Starting October 1, 2004. 
For more information visit 
torontotourism.com 

or call 1-800-499-2554. 
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Niagara. 























The name Niagara used to bring to mind nothing but the famous Falls. Film buffs have long 
joked that this wonder of the world was the only co-star to ever steal a scene from 
Marilyn Monroe, but today, there are a wealth of attractions competing for your attention. 
Niagara lets you have a multitude of experiences in a day. Explore the natural charms of the 
historic parklands, catch the unforgettable view from the Whirlpool Aero Car, and meet 2,000 
miniature wonders at the Butterfly Conservatory. Later, head to one of the top-notch casino 
complexes — such as the spectacular new Niagara Fallsview Casino Resort — to try your luck 
or catch a show. View the Falls in a new way, too: see them up close from the deck of the 
Maid of the Mist, or get the back story from the Journey Behind the Falls. 


The Niagara Falls region offers even more. This is the best wine country in Canada, and you can 
follow its Wine Route to discover for yourself why Niagara vintners are winning international 
competitions. The graceful elegance of the town of Niagara-on-the-Lake is matched only by the |. 
energy of its arts scene; this is home to the acclaimed Shaw Festival, which presents the works of }', 
George Bernard Shaw and his contemporaries as well as those by living playwrights. However i 
you spend a day in Niagara, you'll know you’ve been dealt a winning hand. 


Let the be 


(Q 


North America’s latest luxury casino is the just-opened Niagara Fallsview Casino Resort, a bi 
2.5 million square foot playground featuring tables, slots, spa, conference space and theater. 
You won’t need to test your luck with the fine dining at 17 Noir, where satisfaction is a sure bet. Ma 


Clockwise from top: The magnificent Horseshoe Falls, truly a natural . : . ; ; 
wonder; regional varietals produce full-bodied cabernets and pinot noirs, a Lady Luck also lives at the opulent, four-level Casino Niagara, which not only features Blackjack — | (jy. 


super-sized fountain is part of Niagara Fallsview Casino Resort's glitz and and Baccarat but also Pai Gow poker. There are five dining facilities and high rollers will want | ¢) 


glamor; the Whirlpool Aero Car suspends riders over the Niagara Gorge eo oe i os 
while the whirlpool roils below to visit Twenty One Club for the best in international cuisine. 
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DiscoverNiagara.com | niagara-on-the-lake 


Clockwise from top left: Shaw Festival's Jim Mezon as Henry Higgins and Tara Rosling as Eliza Doolittle 
in Pygmalion. Photo courtesy of David Cooper; one of many historic inns and B&Bs; ice wine in the 
making; the Royal George Theatre, part of Niagara-on-the-Lake’s architectural heritage; Niagara Falls 
Butterfly Conservatory. 


High energy 


Picturesque as Niagara-on-the-Lake is, the visual appeal is only its 
second-biggest enticement. The Shaw Festival is the greatest lure, and 
its long season continues into early December. The theater festival 


Showcases great dramas, comedies and musicals written between 1856 


(the year George Bernard Shaw was born) and the present day. Fall 
productions include Shaw’s own Pygmalion and Man and Superman; 
Oscar Wilde’s The Importance of Being Earnest; George Walker's Nothing 
Sacred; Eugene O’Neill’s Ah, Wilderness; Githa Sowerby’s Rutherford and 


_Son; John Murrell’s Waiting for the Parade; and John Cecil Holm and 
George Abbott’s Three Men on a Horse. 


Niagara Falls Breakaway 
Fallsview Room Packages from 
Starting September 1, 2004. - 


On-line booking and package details 
at DiscoverNiagara.com 


U.S. (dbl. occ.) 
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wineries 





the shaw festival 





sweet 


r. The Niagara Falls region is situated between two Great Lakes — Ontario and Erie 


— and this unique microclimate has created a lush land where almost 
everything grows. But the grapes are what have caught everyone's attention. 
Niagara's wineries cultivate theirs from imported European vines. Because 
the region lies on the same latitude as France’s Burgundy region, this 
meeting of Old World and New World results in bottles of Riesling, 
Sauvignon Blanc, Chardonnay, Pinot Noir, and Cabernet Sauvignon that are 
consistently irresistible. 


The wine that Niagara is most famous for could take the place of dessert at 
any table. Grapes for ice wine can only be harvested in freezing temperatures 
in the dead of night, but the complex sweetness of it makes the whole process 
worthwhile — that and the endless international awards it garners. Tour some 
of the prize-winning vintners, such as Inniskillin (the first to make ice wine 
in Canada), Henry of Pelham (gold-medal winner of the 2003 Challenge 
International du Vin in France for its 2000 Riesling ice wine) and Pillitteri 
(winner of the 2004 Vinitaly gold medal for its 2002 Vidal ice wine). 


Almost all of the region’s 56 wineries offer tastings and most have tours. Many 
have paired food with wine. Strewn Winery offers cooking classes; those 
with restaurants include Hillebrand Estates, Cave Springs, Vineland Estates, 
Peninsula Ridge, and Peller Estates. 


Oct. 16 — 17 
Casino Niagara International Marathon niagarafallsmarathon.com .... Oct. 24 
Nov. 20 — Jan. 18 


Heritage Doors Open doorsopenniagara.com 


Winter Festival of Lights niagarafallstourism.com/wfol........ 


Shaw Festival Theatre ShAWfOSt.COM ........cccccccescscscescsseseeseseeveseeveees Until Dec. 4 
New Years Eve at the Falls niagarafallstourism.com/wfol .................. Dec. 31 
Niagara Ice Wine Festival grapeandWine.COM ............:..s:0e00--000 Jan. 14-23 


Theatre District, Toronto 


Every fall, our vibrant cities and 
picturesque countryside are colored 
by autumn’s rich shades. Colors 
so inspiring that OPI created its 


Canadian Collection — a fall nail 


polish line capturing the beauty of 


Canada’s landscape. And you'll be 
inspired too. Whether it’s indulging 


your palate in our charming bistros, 


Py aa BEAUTIFUL ied COLORS finding the perfect fashions in our 


are at othe fingertips. boutiques, or relaxing at a Fairmont 
; Hotel & Resort spa, a brilliant vacation 


awaits. Explore the possibilities 
today. Visit your travel agent or 


www.travelcanada.ca/opi 
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Editors Select Propenie Around the World 


Georgia, Ireland, New Orleans, Italy, Colorado... 
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IRELAND 


Gothic Revival Castle Amid 
the Wicklow Mountains 


umewood Castle (AD, 

January 1996), in County 
Wicklow, Ireland, was created 
by English architect William, 
White for William Wentworth 
Fitzwilliam Hume Dick, a mem- ' 
ber of Parliament. Built between . 
1867 and 1870 and restored in 
the 1990s, the 60,000-square-foot 
edifice has stepped gables and, 
buttresses. Notable spaces in- 
clude the library, which has a 
mantel made from Irish marble, 
and the groin-vaulted entrance 
hall, with stained-glass windows. 
‘The 440-acre estate has a skeet- 
shooting range, polo grounds, 
an equestrian-event course and 
four lakes. $19.3 million. 
Call 44-28-4278- 8668. 





n California’s Santa Ynez Val- 

ley, a few miles from Los Oli- 
vos, stands Rancho Corral De 
Quati. The 256-acre ranch is the 
remaining core of an 1800s land 
grant. The property was owned 
by the late Ray Stark, agent and 
producer of films like The Way 
We Were and Brighton Beach Mem- 


oirs. There he raised Thorough- 
bred racehorses and entertained 
guests such as Barbra Streisand 
and Elizabeth Taylor. In addi- 
tion to the main house (above), 
the ranch has two smaller hous- 
es, several redwood barns, a pool 
and a tennis court. $15 million. 
Call 805-688-3757. 
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Join cooks across the country and KitchenAid’ 
. inthe fight against breast cancer. 


Step 1: Purchase a pink KitchenAid” Stand Mixer and we'll donate $50 
to the Susan G. Komen” Breast Cancer Foundation. 


Step 2: Purchase 2, 3 or 4 KitchenAid” major appliances. We'll donate 
$75, $150 or $250 to the Komen Foundation and thank you 
with a gift from the KitchenAid” Culinary Collection. 





Step 3: Host a Cook for the Cure” dinner party. Visit CookfortheCure.com 
and continue to make a difference. 
cook 


FOR THE 


The Susan 
\:) G. Komen CURE 


-} Breast Cancer ey 
Foundation KitchenAid 





yam, 
[iechenAid «© 
( aa = } 
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ie Weaver, star of the 
television series McCloud, is 
also an environmentalist. In 1989 
he turned to architect Michael 
Reynolds to build what Reynolds 


terms an “earthship”—a house 


that is self-sufficient and partially 


SAVANNAH 


Georgia Residence with Verandas and Original Details 


| 6,500-square-foot Italianate 
town house of stucco over 


brick is situated in the historic 





Estates for Sale 
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constructed from recycled mate- 
rials—in Ridgway, Colorado, at 
the foot of the Rockies, on a 20- 
acre ranch called Sunridge. The 
actor and his wife, Gerry, helped 
build the house with their own 


hands. It incorporates used tires 


residence, which is character- 
ized by spacious verandas, has 
five bedrooms, a front parlor, a 


mt 


a 
Werke 


and aluminum cans in its three- _ are provided via solar power, al- 


foot-thick earthen walls; the though backup systems exist. 
Along with four bedrooms, the 


house has a great room, a billiard 


walls, plastered to resemble ado- 
be, insulate the 10,000-square- 


: : s 
foot residence so that it stays cool ~~ room, a greenhouse and a small 
herd of llamas. $4.25 million. 


Call 970-728-8228. Es 


in summer and warm in winter. 
Electricity and water heating 


Jasper Ward section of Savan- 
nah, Georgia. Constructed in the 
mid—19th century, it was expand- 
ed from three floors to four in 
the 1870s, with further renova- 


tions in the last 30 years. The 





sunroom, a family room, a break- 
fast area (below) and a kitchen 
with an island. A heated pool is 
adorned with fountains and stat- 
uary. $2.8 million. 

Call 912-238-0874. 
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smith Barney Financial Consultants have an average of 15 years in the financial industry. Few people ually stumble into wealth 
t takes persistence, tenacity, and a tireless work ethic. Not s singly, the same qualities that have helped you succeed are 


he ones we demand of our Financial Consultants. Because in the end, luck has little to do with success. It takes experience 


we hard work. Pure and simple. Visit us at smithbarney.com. 


THIS IS WHO WE ARE. SMITH BARNEY 
citigroup 


ion and service mark of Citigroup Global M NC. < ts and is used and registered throughout the world. CITIGROUP and the Umbrella Device are 
tered throughout the world. THIS S 0 / RN IT. is a service mark of Citigroup Global Markets In 











French Quarter Mansion 


IN Orleans has a rich tra- 
dition of making music, 
and a landmark house in the 
French Quarter can claim to be 
part of that history. The build- 
ing, which dates back to the ear- 
ly 1830s, in the 20th century 


served as the recording studio of 


Cosimo Matassa; Little Richard, 
Fats Domino and Pete Fountain 
all cut songs there. Restored to 
serve as a residence, it has ornate 
crown moldings, lofty ceilings, 
and marble and hardwood floors. 
There are six bedrooms, plus a 
library, a parlor and a kitchen 
with a butcher-block island. 
Shielded behind high walls, the 
7,440-square-foot house has a 
private courtyard with a brick 
terrace, a fountain and formal 
plantings. $3.75 million. 

Call 504-236-7688. 


186 


Airy Modernism by 
Architect Eva Jiricna 
four-story row house in the 
Belgravia section of Lon- 
don is a study in contrasts. A 
classic early-Georgian fagade 
conceals sleek, modern interior 


spaces designed by architect Eva 


Jiricna. The first floor consists 


largely of one vast space. The 
reception area (left) has a mas- 
sive skylight and connects to the 
indoor pool and the garden be- 
yond; in the other direction, 
stairs lead down to the sunken 
kitchen and dining area, itself 
connected to a gallery by a sculp- 
tural glass spiral staircase (below 
right). An enclosed entrance 
hall (above right) completes the 
ground level. Occupying the 
second floor is a master suite 
with a separate room for a deep 
freestanding tub; the third floor 
features an additional two bed- 
room suites. $12.69 million. 
Call 44-20-7235-8146. 
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TUSCANY 


Medieval Italian Tower 
and Palace 


an Gimignano, Italy, is in 

Tuscany, roughly halfway 
between Florence and Siena. On 
the hilltop city’s main street is 
the Talei property, consisting of 
a medieval tower and an adja- 
cent palace of ancient origin. 
‘The tower, built in the 12th cen- 
tury, is done in three styles 
Romanesque, Gothic and Renais- 
sance—and has some interior 
decoration added in 1800. The 
interiors are marked by details 
such as a wrought iron gate and 
high curved ceilings—including 
one embellished with a fresco of 
a floral medallion with a lyre at 
the center. The liv Ing space COV- 
ers 3,770 square feet. One of the 
three drawing rooms (right) has 
shuttered windows. Other areas 


are a studio, a kitchen, four bed- 


Estates for Sale 


rooms, two baths and a chapel. 
‘The terrace of the tower offers 
panoramic views of the me- 
dieval village and the surround- 
ing countryside. A small garden 
is enclosed within old stone 
walls. $1.86 million. 

Call 39-55-6 53-1229. 0 





Capac aie 

Manrius Roy (b. 1833) Au Quatier, huit heures et demie, o/panel, 13” x 17°/4”, signed 
HENRI-JOSEPH HARPIGNIES (1819-1916) Au bord du lac, o/panel, 10” x 12 1/4”, 
JOSEPH CARAUD (1821-1905) The Pet Canaries, o/panel, 23/2” x 17 9/4”, signed & dated 1875 


=Rehs 


signed and dated ’98 


5 East 57th Street, 8th floor, 


New York, New York 10022 


GALLERIES, INC. Tele: (212) 355-5710 Fax: (212) 355-5742 


Online > ices D. Ridgway Virtual ponent: 
Inventory Knight Exhibitions | Newslette 








Visit our website at: Www.rehs. COM and experience our virtual exhibitions!! 
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BEVERLY HILLS 


The 10th Annual Los Angeles Art Show will feature the finest art galleries showing Old Masters to Contemporary Art 
including Photography for the Knowledgeable as well as the beginning collector. All artwork is vetted. 
For more information contact K.R. Martindale Show Management at 310.822.9145. www.laartshow.com 
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AR T*’S H O W 


temporary including Photography 


er 14-17, 2004, Barker Hangar, Santa Monica, CA 
1ted by the Fine Art Dealers Association 
1 he Art Museum Council of LACMA 
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TRIGG ISON FINE ART INC. 
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INES WETZEL 
“THE POET” 
ee ON ee 
GERMANY, SIGNED, DATED 1929 
EXHIBITED: MONTREAL MUSEUM OF FINE ART 
ILLUSTRATED: “THE 1920’S: AGE OF METROPOLIS” 
39 1/2 xX 39 1/72 INCHES 





PLEASE VISIT OUR INTERNET GALLERY LOCATED AT: 


HTTP://WWW. TRIGGISON.COM 


TRIGG ISON FINE ART INC. 


511 N. ROBERTSON BLVD WEST HOLLYwoop, CA 90048 
TEL: (310) 274-8047 FAx: (310) 274-8076 
EMAIL: info@triggison.com WWW.TRIGGISON.COM 








SS 


es Gaby 


Important 19" and 20" Century European and American Paintings and Sculptures 


American Impressionist 





rot fi A. Breton 
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Sculpture Academic 


An international gallery with one of the largest inventories worldwide. 


Gallery Catalogue $18 


} 
| 

| 2828 Pennsylvania Avenue, NW, Washington DC 20007 (next to the Four Seasons Hotel) 
| Phone: 202.333.8533 Fax: 202.625.0834 www.guariscogallery.com 





Maurice Braun P 
Breaking Wave, La Jolla lid ahs betel 


: ; Bali High 
oc: cm paeaalaal sr Oil on Canvasboard, 12 x 16 inches 
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Gregory Hull 
Low Tide 
Oil on Canvas, 20 x 24 inches Edgar Payne 
: eM hela eleclela 
Oil on Canvas, 24 x 28 inches 





1540 South Coast Highway At Montage Resort & Spa F 
Laguna Beach, ¢ \ 9265 1 30801 South Coast Highway 
: 949-497-3356 : Laguna Beach, CA 92651 
Fax: 949-497-1234 www.Re d fernGal le ry. com 949-715-6193 
E-Mail: Mail@RedfernGallery.com E-Mail: Mail@RedfernGallery.co 
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CUT LIMESTONE 


CUT STONE BASE 


Nedra Matteucci Galleries 


1075 Paseo de Peralta, Santa Fe, NM 87501 |  < LANDscaPE BED 
tel 505-982-4631 * fax 505-984-0199 | 


[FADA www.matteucci.com 





ENTRY DETAIL 


GUSTAVE LOISEAU 


(French, 1865-1935) 
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Dunes Pallid by Mist-Monterey Coast 


Oil on canvas 





Fine 19th and 20th Century Paint 


354 N. Bedford D 


Beverly iim 
California, 90RRR 


(310) 858-1644 py 
(310) 858-16439) 
Info@AndersonGalleries.com 'c- 4am 


www.AndersonGalleries.c@i@ 


Specializing in early California Impressionism for over thirty-five years 


Please visit us at the Los Angeles Art Show, October 14"-17", Barker Hanger, Santa Monica Airport 


GEORGE STERN FINE ARTS 
8920 MELROSE AVENUE, WEST HOLLYWOOD, CA 90069 
800.501.6885 310.276.2600 FAX 310.276.2622 


www.sternfinearts.com Email: gsfa@sternfinearts.com 
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ECA la omer ee Cd The Stump Lot, ca. 1910 Silence of the Night, 1911 


Exhibition and Sale 


Charles Warren Eaton 
(1857-1937) 


November 4- December Ke 2004 Pine Grove—Twilight, ca. 1880s 








A catalogue with over 60 color plates is available for $65 ppd. 
Price list sent on request. All works are subject to prior sale. 


For further information contact: 
christineberry@spanierman.com 


This exhibition can also be viewed online at 


www.spanierman.com 







Glacier Park, ca. 1890s 
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Spanierman Gallery, LLC 


45 East 58th Street New York 10022 
Telephone (212) 832-0208 Fax (212) 832-8114 
Open Monday through Saturday, 9:30 to 5:30 
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Pines at Sunset, ca. 1880s Poplars, Bruges, ca. 1885 





Bellagio, Lake Como, ca. 1910 





Old Cedars, Floating Clouds, Bloomfield, 
Connecticut Lake, ca. 1910s New Jersey, ca.18808 
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CHARLES COURTNEY CURRAN 
(1861-1942) 


Above Cragsmoor, New York, 1916 


Oil on canvas, 30 x 20 inches 
Signed, dated lower right 


Specializing in American paintings of the 
19th and early 20th centuries, including 
Hudson River School, Impressionism, 
Modernism and Realism 


Exhibiting at USArtists: American Fine Art Show, 
October 22-24, 2004, 33rd Street Armory, Philadelphia. 


Godel « Cox 
> FINE ART € 


39A East 72nd Street, New York, NY 10021 
(212) 288-7272 e-mail: info@godelfineart.com 
A ALa eatin te ae | 


Monday - Friday, 10-6 and Saturday, 10-5 
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Reach Architectural Digest’s responsive readers in this regional 
section especially created for dealers of Art & Antiques appearing in 


a 
EASTERN REGION 
November 2004 
January 2005 
June 2005 


WESTERN REGION 
May 2005 
October 2005 
¢ 
For further information, please contact: 
Wendy Gardner Landau (212) 286-8430 or Beth-Ann Finerman, (212) 286-2294 


In Europe: Fran Berrick, 44-20-7409-2616 
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PICASSO 


Barbizon 


Journey to Impressionism 
On Exhibition November 19 - December 20, 2004 





BRETON, Jules, 1827-1905 “Les Repos des Faneuses,” Oil on canvas. Signed and dated “Jules Breton courrieres 1873,” lower left, 34 1/4 x 53 1/2” 


Galerie Michael Will Be Previewing 

Their Annual Barbizon Exhibition at 
FADA’s LvA. Art Show | 
October 14-17, 2004 | 


Master Printroom Currently Exhibiting 
Rembrandt, Lautrec and his Circle, Renoir, 
Picasso, Matisse, Chagall 
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GAACLTE RACE Mil € HAE LE 


430 North Rodeo Drive 
Beverly Hills, CA 90210 
Tel: 310-273-3377 Fax: 310-273-0879 


Exhibition Catalogue Available at: 


Www: -GALERTEMICHAEL.COM 
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Edwin Lord Weeks 


1849-1903 


rire rediscovery of 


one of the 20th century's 
greatest fashion photographers 


John Rawlings 
30 Years in Vogue—a 270-page 
glimpse into the golden era 
oe AVAL ee ERA OL 
Available now. $60 


‘Tangier’ o/c, 19 x 10", S.T.D, LL, E.L. Weeks, 1876 


(WERE nce Je Cantor @ ~ Company ( TO | ace cas 
Impi riant 7 19, carly ; early 20* century Am century American <> European paintings — j AREN A 


wo fineoldart.com | Se ic 
960 N. La Brea Av. www.arenaeditions.com 


Los Angeles, CA 90038 


toll free phone/ fax: 866 239 5530 IN BOOKSTORES EVERYWHERE 


FADA| ésecitron OR CALL TO ORDER 1 888 759 4851. 
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Characterized by its dramatic cliff- 
side setting and rebuilt by architect 
Mickey Muennig, a couple’s house 
in Big Sur, California, serves as a 
calming retreat. OpposiTe: In the 
living room, as throughout, design- 
er Mark Boone mixed furnishings 
by his firm, London Boone, with the 
clients’ art. Leonard Baskin’s bronze 
Unnoticed Dead is at left. Stark carpet. 
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PERCHED OVER THE PACIFIC, A CENTRAL CALIFORNIA HOUSE SOARS 


Architecture by Mickey Muennig/Interior Design by Mark Boone of London Boone 
Text by Patricia Leigh Brown/Photography by Mary E. Nichols 











The terrace off the living room of- 
fers breathtaking views of the Pacific. 
“The grille floor is open, so you can 
look down to the water,” says Muen- 
nig. “The terrace is cantilevered, 
which allows you to look out, get 
the full effect of the surroundings 
and become one with the ocean.” 
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mans—named for Boone’s partner, 
Mimi London—join a ud of his de- 
sign in a corner of the In nants Potente 
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he locals are fond 


of saying that Big 
Sur is the place you 
go to launder your 
karma. “To the man whose 
senses are alive and alert there 
is not even the need to stir from 
one’s threshold,” observed the 
writer Henry Miller. “For such 
a one there is a world here as 
full and rich, as compelling and 
instructive, as Thoreau found 
at Walden.” 
If one’s threshold resembles 
a windswept monastery cling- 
ing to cliffs above the Pacif- 
ic, floating ethereally above 
the whales passing by isolated 
coves below, stirring becomes 
excruciatingly difficult indeed. 
“You get down here, and 
you sort of bliss out,” explains 
one of the owners, an engi- 
neer now in his 40s who con- 
ceived some of the software 
that makes the Internet run. 
The residence, designed by 
the original owner in the 1950s 
and then rebuilt and added 
on to by the architect Mickey 
Muennig in the 1990s, lies 





just below Highway 1 along 
an exquisitely isolated part of 
the coast where it is easier to 
purchase copper wind sculp- 
tures than a gallon of milk. 
Built literally into the cliffs and 
cantilevering ‘over the ocean, 
the residence is approached 
gingerly along a steep path 
of 126 steps, the distractions 
of the cerulean surf and siren 
songs of pelicans looming at 
every turn. 

The owners, who as even 
younger people dreamed wist- 
fully of such a residence and 
then found themselves with a 
sudden fortune—*“There’s no 
Sudden Wealth for Dummies 
book,” the husband wryly ob- 
serves—were instantly smit- 
ten with the house, built of 
stone, steel, glass, concrete, 
copper and wood. They were 
especially entranced with the 
additions by Muennig, creator 
of an indigenous Big Sur ver- 
nacular all his own. To the 
original owner’s nest Muennig 
added Muennig—including 
perforated-metal cable rails 
encircling a second-floor bal- 
cony and a cantilevered metal- 
grille deck revealing the ocean 
80 feet below. Buffeted by 
winds and heroically embrac- 
ing the elements, the resi- 
dence feels at once perilous 
and protected. 

“The house seemed Zen to 
me,” says the wife, an artist 
with long strawberry-blond 
hair who possesses a serious 
collection of Buddhas and 
other Asian art. “The problem 
was it was very cold and indus- 
trial. It needed something or- 
ganic to balance it.” 

Enter Mark Boone, partner 
with Mimi London in London 
Boone in Los Angeles. “The 
house is very dynamic, but it 


“We used organic, soft, highly tex- 
tured materials to complement the 
powerful architecture and envi- 
ronment,” says Boone (above left). 
Ricut: In a lower-level sitting area, 
Boone’s table and chairs join paint- 
ings by Schueler and an antique 
Chinese wheel. Teak outdoor fur- 
niture, Michael Taylor Designs. 











Asove: A reclining Buddha from the 
wife’s collection rests on the mantel 
in the master bedroom. “The feng 
shui people say this place is a night- 
mare,” says the husband. “But I sleep 
like a baby.” McGuire lamp. RiGut: 
The architect added the master bed- 
room pavilion. Summit chaises. 


lacked any sort of relationship 
of architecture to interior,” he 
explains. “It’s a very powerful 
house, and the interiors need- 
ed to step up to that place. 
On such a windswept coast, 
they also had to be comfort- 
ing. They needed to be one 
big security blanket.” 

The three went to work, 
developing a rather novel rou- 
tine in which the clients (the 
husband is a pilot) would fly 
in from Monterey, pick up the 
designer in Los Angeles, spend 
the day together in Big Sur 
and then fly the designer back 
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to L.A. “Pd be home in time 
for dinner,” Boone remembers. 
“We'd fly by on the ocean side 
to get perspective on what the 
house was about. At sunset it 
was pretty remarkable.” 

The peripatetic arrange- 
ment allowed the couple and 
their designer to fine-tune 
things on-site. To temper the 
residence’s hard surfaces, the 
trio took a softer stance, em- 
ploying sheepskin, cashmere, 
textured wood and other nat- 
ural materials that also had the 
ability to endure the some- 
times brutal sun. 











Much of the furniture was 


designed by Mimi London, 
whose bold, sculptural forms 
subtly allude to the Arts and 
Crafts Movement but are less 
stodgy and far more com- 
fortable. The two-story living 
room, for instance, is anchored 
by a London table composed 
of three massive timbers, a 
piece that looks as if it could 
have ambled down. from the 
heavily forested Santa Lucia 
Range plunging to the ocean, 
Highway | the precarious rib- 
bon in between. 

“You needed furniture as 


Opposite: A view to the north across 
the western elevation of the resi- 
dence, which is crafted of concrete, 
steel, glass and wood. “This house is 
very Mickey Muennig,” says Boone. 
“Tt’s signature Big Sur style.” Adds 
the architect, “From certain angles, 
the structure seems to fly.” 


strong as Big Sur itself,” Boone 
observes. “You can’t put a din- 
ky French table in a space like 
this and expect it to hold up.” 

The installation was an epic 
Cecil B. DeMille-scale pro- 
duction: Every piece of furni- 
ture had to be hoisted down 
the cliff by crane, “sweeping 
the sofas over the cliffs as if the, 
furniture was flying over the 
ocean,” recalls Boone. “There: 
was a tremendous amount of 
sweating going on,” adds the 
husband. “I went out for a 
very long breakfast.” , 

The wife’s collections of 
teapots and Buddhas are art- 
fully placed throughout the 
residence. The clients have 
also acquired several bronzes 
by the late sculptor Leonard 
Baskin, including Unnoticed 
Dead, an unsentimental, mov- 
ing work that reflects their 
commitment to social and 
humanitarian issues, such as 
community AIDS work in sub- 
Saharan Africa. 

The couple, who have a 
grown daughter, spend much 
of their time in Big Sur on the 
deck, watching and listening 
for wild creatures like otters in 
the refuge below. A webcam 
captures the scene, so they can 
log in and stave off homesick- 
ness when they are not there. 
“When you sit and are quiet,” 
says the husband, “it’s amazing 
what appears.” 

Together they commune 
with blue whales, often heard 
before they are seen, rare Cal- 
ifornia condors perched on | 
the eaves and, on one memo- 
rable occasion, a mountain lion ‘ 
with clearly impeccable taste 
that seemed to prefer a habitat 
designed by Mickey Muennig 
and London Boone to the Big 
Sur wilderness. 0 
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BEFORE & AFTER 





TIFFANY’S DESIGN DIRECTOR REVAMPS 
A 1920S BUNGALOW WITH FLAIR 


Text by Judith Thurman/Photography by Billy Cunningham 
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Lert: A corner of the living room EE | 
in John Loring’s West Palm Beach <i | 
house features a circa 1940 Jean Roy- : | 
ere lamp. Clockwise from top right | 
are Don Fritz’s Fighting Boys and Boy 
Eating Sandwich, Michael Alma- 
guer’s Palm Trees, Loring’s Grass and 
Elsa Peretti’s Japanese Fish. 

| 


RIGHT AND Above: Loring kept the 
original 1925 tile and stucco in the 
Florida room, which he describes as 
“a transitional space.” The circa 1940 
work is by Van Day Truex. A teak 
screen shelters an iron-and-conch- 
shell coatrack. Hermés hat. Hunter 
ceiling fan from The Home Depot. 
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modernist knocko 


“handsome” 


with light fixtures by Chareau and armcha 


has no scruples about mixing 


rants 
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ohn Loring, Tiffany’s 
design director, is up 
early for breakfast on 

a balmy morning in 

West Palm Beach, where 

he has recently refurbished an 
irresistibly charming seven- 
room bungalow in a historic 
1920s enclave. His angular fig- 
ure, episcopal pallor (a little 
flushed with the heat) and 
tropical ensemble—a battered 
straw hat and baggy gardening 
clothes—give him the air of 
an English lord setting out to 
inspect the vineyards on his 
‘Tuscan estate, though Loring 
is actually headed for “the best 
café con leche in the neighbor- 
hood,” at his favorite Cuban 
bakery on the Dixie Highway. 

The outing is a good excuse 
for a walking tour of the 
neighborhood, where Loring 
has lived on weekends and 
holidays for about a year. He 
scowls at a plastic flamingo 
and a driveway lined with al- 
ternating clumps of red and 
white impatiens—‘“like the 
buttons on a clown suit.” But 
he approves an overgrown 
garden where the sea grape 
tree is clogged with wild or- 
chids. And when he sees a 
house still fetchingly virginal 
in its dilapidation, the rakish 
gleam in his eye signifies that 
he’s imagining how it would 
look undressed, cleaned up 
and taught some manners by 
a Pygmalion. 

“I can’t help it,” Loring says. 
“Ym a real estate junkie.” 
West Palm Beach is his latest 
addiction, and the vibrance 


Serre 





Loring (above) used varied sources, 
ranging from an antiques shop on 
the Dixie Highway, where he found 
weathered 1970s leather chairs for 
the living room, to the Paris flea mar- 
ket, where he was inspired to repro- 
duce a 1940s Royere dining table. 


of the area, where hardwork- 
ing Latin immigrants consort 
with bohemians from the New 
York art and design world, 
makes life seem rather more 
pallid on the posher side of 
the causeway, which Loring 
knows well, and not only be- 
cause Tiffany’s has a prime ad- 
dress on Worth Avenue. He 
spent every winter of his child- 
hood “from the age of two” 
in a Palm Beach house. “One 
of my nursemaids was a girl- 
friend of Eddie Arcaro’s,” he 
recalls, “and she took me to 
Miami to meet Al Capone. 
But he was a little disappoint- 
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BeLow: A West African mud cloth 
and a circa 1860 Chinese desk and 
chair accent a niche in the library. 


The photographs are of Loring with, 


left to right, Peggy Guggenheim in 
Venice, Jacqueline Kennedy Onas- 
sis in New York and his mother 

and brother astride horses in 1946. 


RIGHT AND Opposite: Striped taffe- 
ta draperies and a geometric bedcov- 
ering add warmth to the library. An 
Eames plywood-and-stainless-steel 
table and a Hans Wegner armchair, 
both circa 1950, are paired with a 
lamp made from an Italian gilt-iron 
wheat-sheaf table base. 
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ing. He struck me as a perfect- 
ly nice old man.” 


When Loring bought the 
property, it was suffering from 
a bad case of a malady com-; 
mon among bungalows: Kozy 
Kottage taste. The symptoms 
vary regionally, but in South 
Florida they tend to include 
cramped rooms with cellu- 
lite stucco and cutesy botani~ 
cal stenciling; uneven pine 
floors yellowing beneath their 
polyurethane; and a hideously 
tiled, faux-hacienda kitchen 
and Florida room (the en- 
closed sun porch native to lo- 
cal houses) with banana-col- 
ored walls. But once Loring 
tore out the basket-handle 
arch between the, two center 
rooms that was suffocating the 
living space and eliminated a 
door between the pantry and 
kitchen, the bungalow was on 
its way to being cured. “The 
reframing achieved a miracle. 
You suddenly had an airy and 
sophisticated French enfilade, 
and you could see from one 
end to the other.” 

Loring established two sim- 
ple criteria for his interiors: 
“One: Everything should relate 
to the tropics. You do not want 
New Rochelle in Florida. Two: 
Furnishings and materials must 
belong to or evoke the Palm 
Beach heyday and the period | 
of the neighborhood, which is 
to say, between 1925 and 1950. _ 
Art Déco interiors were done 
almost entirely with tropi- 
cal woods, as was the Danish 
modern furniture of the mid- 
century, so the two eras have 
a natural rapport. But the no- 








He established two criteria: “One: Everything should relate to the tropics. 
Two: Furnishings and materials must evoke the Palm Beach heyday.” 
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Lert: Eldridge Rawls’s Empty Pool 
with Kayak, 1977, is above a teak desk 
in the guest room. Atop the desk 
are a seahorse lamp, circa 1950; Foot- 
ball Players, 1994, a vessel by Peter 
Schlesinger; and two Italian vases i 
by Antonio Zen, one circa 1930 and 
the other circa 1953. 


RIGHT AND BELow: Loring placed a 
pair of 1920s Pierre Chareau-de- 
signed alabaster-and-bronze sconces 
on the wall in the master bedroom. 
A print of his own 1973 silk screen, 
Couple, is above the bed. In the cor- 
ner is a 1940 green-glazed French 
lamp; on the floor is a Tibetan rug. 




















LORING 


wars 


tion of a pure Palm Beach style 
gives one more latitude than 
one might think. It was a fan- 
tasy of the Mediterranean: of 
Greek arches and whitewashed 
plaster, Spanish ironwork and 
Venetian masonry.” 

Even observing this proto- 
col strictly (and Loring is 
more poetic than literal in his 
adherence), South Asian and 
Polynesian artifacts are grand- 
fathered in under the “tropi- 
cal” clause. “The excuse for 
the striped taffeta drapes in 
the library is that they suggest 
sunlight streaming through 
an awning,” he says. His “an- 
thology of tropical materials” 
includes a bamboo mat that 
he uses as a wall hanging be- 
hind a small console, a screen 
carved from a teak tree trunk 


and, from the Ivory Coast, an 
antique Senufo bed (for a 
short Senufo), which was also 
carved from a single trunk and 
which Loring uses as a low 
table in the living room. “It’s 
a massive object, but its curves 
give it buoyancy,” he notes. 
“The flatness of a convention- 
al coffee table would have de- 
stroyed the flow of space.” 

Africa has a legitimate and 
potent presence that ties the 
edginess of Cubism to the heft 
of Art Déco and recalls the 
first impact of tribal sculpture 
and graphic textiles on the art- 
ists of the Jazz Age. It also adds 
something ineffably raw and 
dreamy—a savor of wanderlust 
—that seeps through the house 
like a sirocco. 

Furnishing the bungalow 
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was an intimate, if sometimes 
tense, collaborative effort be- 
tween John Loring the col- 
lector, who can’t resist temp- 
tation at any price, and John 
Loring the designer, who re- 
sists self-indulgence at all 
costs. The former has the sen- 
sibility of an ethnographer or 
an anthologist. He is nearly 
as thrilled by a vintage Palm 
Beach lamp bought for two 
dollars at a garage sale as by 
an original lamp by “that ge- 
nius,” Jean Royere, found at 
the Paris flea market (price 
unspeakable). He has no scru- 
ples whatsoever about mixing 
pieces of local “salvage art,” 
a ceiling fan from a home- 
supply store and “handsome” 
modernist knockoffs with light 

continued on page 286 
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Georgetown’s Gardening Flair 


t was only a matter of time 

before Nopporn Khaewpong 

and Basil Kavalsky opened 
Coté Jardin Antiques (right). 
The owners shuttle between 
two houses—in the Washing- 
ton, D.C., area and in France— 
and are constantly shopping for 
furnishings. Finally, says Khaew- 











A 19th-century French 
faience cockerel stands 
ona roof tile at Coté 

Jardin Antiques. 






pong, they thought, “We really 
enjoy doing this—why not open 
a shop?” Their passion for an- 
tiques and gardening has influ- 
enced their inventory, which is a 
“mixed bag” of 19th-century 
garden furniture and statuary, 
painted Gustavian furniture and 
pieces from the Hervé Baume 
line. “They have an eye for ar- 
chitecturally interesting pieces,” 
says Stephen Muse. 


Cété Jardin Antiques 
3218 O St. NW 
Washington, DC 20007 
202-333-3067 








“At times I think they’re 
sad to see things leave the 


shop,” says Stephen Muse. 





Once used as a foun- 

tain, the 19th-century 
sculpted-concrete snail 
is also from France. 
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EE one of those special shops 
on the island where you can 
really experience Hawaiian cul- 
ture,” Thomas Allardyce says 
of Banana Patch Studio. Locat- 


‘ed on Kauai, the gallery is filled 


with crafts made by local artists 
and the work of owner Joanna 
Carolan, who paints watercolors 


.and designs ceramic dinnerware 


(right), tiles and trivets that are 


all hand-painted on Kauai. 








Banana Patch Studio 

Kong Lung Center 
Lighthouse Rd. 

Kilauea, Kauai, HI 96754 
808-828-6522 
www.bananapatchstudio.com 
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In October The Rug Company is de- 
buting the latest addition to its Design- 
er Collection with three new rugs—in 
two colorways each—by designer Alle- 
gra Hicks. The rugs, including Bamboo 
(left), are hand-knotted in Tibetan wool 


and silk, and will be available in the firm’s 


London and New York showrooms. 





The Rug Company, 88 Wooster St. 
New York, NY 10012; 212-274-0444 


124 Holland Park Ave., London WII 4UE 
44-20-7229-5148; www.therugcompany.info 


Banana Patch Studio 
is housed in the for- 
mer general store of 
an old sugar plantation. 





continued on page 224 
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For Kelly and Stephen Mack’s high- “In every project I do, I come in at 


rise apartment on Central Park, the beginning,” Post notes. “The 

Jennifer Post designed a floor plan architecture comes first.” RIGHT: 

“that allows for a view of the park In the living room, as throughout, 
from every room.” BELOw: A free- she kept the front windows free of 
standing panel separates the en- furniture to maximize the dramat- 
trance hall from the living room and _ ic views. Patterson, Flynn & Mar- 
“creates a feeling of grandness.” tin rug. Baker red-lacquered bowl. 





hink the last scene 
of The Fountain- 
head: a glamorous 
female, fearless of 
heights, rising in a construc- 





tion elevator, experiencing 
steel surrounded by nothing 
but space. In the film it was 
Patricia Neal; in real life, 
Manhattan-based interior de- 
signer Jennifer Post. “They 
put a belt on me that was at- 
tached to the building risers so 
[ wouldn’t be blown away,” she 
recalls. “I had a hard hat on, 
too. I spent the whole after- 
noon up there”—“there” be- 
ing the 62nd floor of a West 
Side high-rise, then conspicu- 





ously sull under construction, 
in which Post’s clients had 
purchased some 3,200 square 
feet of unfinished space. 

“The apartment was just 
a concrete slab, a shell,” she 
continues, “but, whatever the 
risk, it was worth it, because 
I got to discover the soul of 
the space. I came with a pad 
and sketched.” The beauty of 
the project for this designer 
is that, starting from scratch 
as she did—literally from a 
scratch pad—she was able to 
“totally define the architec- 
turals.” And, free to visualize 
all the various ways of en- 
gaging space, she went on to 
create rooms around perspec- 
tives, everywhere angling for 
maximum light. “The hero of 
the project was Central Park,” 











y X7 
d + / =~ z 1) 
ew Yor 
INTOXICATING VIEWS ELECTRIFY A MODERN APARTMENT 
Interior Design by Jennifer Post/Text by Steven M. L. Aronson/Photography by Durston Saylor 





210 











-t--) bom 





Sc, - 


HERE aI 
: Bis ie 


Sad Bes 


eno 





eae One bet Oe tke Oe ee hoe 


- ePreTE Ray - = 


«a ee 













































































she explains. “I wanted every 
room to have an unimpeded 
view of it—for the awe effect. 
After all, the clients were go- 
ing to be living up in a cloud; 
they needed to feel they had 
that park at their feet.” 

It was this heady aesthetic 
that had drawn them to Post 
in the first place. The wife, 
Kelly Mack, a vice president 
at The Sunshine Group (a 
marketing and sales agent for 
luxury residential properties), 
knew a good thing when she 
saw it: “Through my work I 
learned to appreciate really 


have to stop, to be drawn 
straight along.” ‘The dovetail- 
white great room, consisting 
of living room, dining room 
and media room, is perfectly 
seamless in its tonality. Picture 
an entire wall of floor-to-ceil- 
ing windows and, instead of 
solid doors, 11-foot-high alu- 
minum-framed sliding glass 
panels (they’re more like inte- 
rior windows) that set the din- 
ing room off from the media 
room. There are six more of 
them throughout the apart- 
ment. “These doors are he- 
roes in this home,” Post says, 


“The hero was Central Park. 
| wanted every room to 
have an unimpeded view of 
itt—for the awe effect.” 


well-thought-out floor plans,” 
she says. Her husband, Ste- 
phen, who runs an asset-man- 
agement business, elaborates, 
“Kelly and I had been living 
downtown and loving it, and 
we were looking for a loft situ- 
ation; but then the opportu- 
nity to be in this building came 
up and we connected with Jen- 
nifer and realized that we 
could get the loft avd the park.” 

For the entrance hall, Post 
created a freestanding eight- 
foot-tall oak architectural ele- 
ment to separate the area from 
the rest of the far-flung apart- 
ment without in the least 
compromising its sense of un- 
encumberedness. All the en- 
suing public spaces she made 
continuous. “There are no 
curves in my work,” she re- 
marks. “I like the eye never to 


Opposite ABOVE: Sliding glass 
panels, used throughout, link the 
dining and media rooms and give 
the interiors an open, loftlike feel. 
The work on paper is by Kara Walk- 
er. Opposite: “I didn’t want the 
kitchen to look like a kitchen,” Post 
says. Cabinetry from SieMatic. 


adding, “You can’t have too 
many heroes in a home.” 

The designer insisted that 
her architecture and her furni- 
ture speak the same language. 
The living room’s 10-foot- 
long sofas and lean, ebonized 
low tables (big chunks of 
wood refined down to their 
last quarter-inch) and the din- 
ing room’s high-gloss walnut- 
stained table are all in fact 
deployed as architecture and 
strategically placed. 

For background color, the 
clients were looking forward 
to something on the wilder 
side of white. The furniture 
and carpets are in soft blues, 
grays, beiges and olives. Real 
color was introduced through 
the art—blazing works by 
Ross Bleckner, John Cham- 
berlain, Thomas Ruff, Rus- 


Post placed the office/guest room 
and the master suite at opposite 
ends of the apartment “to make 
sure the clients walked the entire 
space daily.” Lerr: She designed 
the office’s white-lacquered desk, 
which “floats” against the window. 
“You feel like you’re in the park.” 


2Ns 
































sell Sharon, Johnny Swing, 
Richard Artschwager.... 

The designer prefers her 
hallways overscale, and the 
one here is a grandly expan- 
sive eight feet wide and 25 feet 
long, with recessed ankle- 
height lights to boot. The 
main arter) »f the apartment, 
it was origin. conceived to 
also function a» gallery. But, 
as Kelly Mack 1 -unts, “be- 
fore we got to the ; vint of ac- 
tually hanging the paintings, 
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we'd come to love the space as 
it was—free and clear—with 
that perfect blend of white 
that Jennifer created, which to 
this day she won't divulge the 
secret of. So we decided to 
keep the hallway pure and put 
the emphasis where it be- 
longs—on the architecture.” 
Post imposed serenity on 
the master bedroom and sit- 
ting room by lacquering the 
walls in four exquisitely sub- 


tle shades of blue gray. Three 


walls of floor-to-ceiling win- 
dows frame the picture-post- 
card panorama of the park. 
The overscale bed was raised 
for the sake of the view, and 
low seating built all around 
the sitting room to make a soft 
window line. ‘The designer 
chose chairs that are also low 
so the clients could, without a 
stretch, imagine themselves 
down there on the grass (“You 
lose the street,” she says). 
“When people first walk 





into the apartment, they see 
the big picture,” Kelly Mack 
observes. “They see the park, 
they see the art, they see a 
clean-lined loft. Then they 


begin looking at the individ- : 


ual elements—the fabrics, the 


custom millwork, the stone- : 


work—and they notice that 
it’s all spectacular and that it 
all blends in. They appreci- 
ate how profound the whole 
thing is—that it has depth as 
well as surface.” 
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“There are no curves in my work, 
meres Mae Ey! 






































we | “The space is incredible in the morn- 

_ ing and at night because of differ- 

_,ent light conditions,” Post observes. 
ABOVE: The master suite, reflected 
in an overscale wall mirror, is fur- 
nished with built-in dressers and a 
desk of her own design. Bed pil- 
lows and yellow throw from Baker. 











Ricurt: For the master suite sitting 
area, the designer softened the win- 
dow line with a low bench that ex- 
tends around the room. A writing 
desk faces east to catch the morn- 
ing sun. Patterson, Flynn & Martin 
rug. Ligne Roset upholstered chair 
and ottoman. Poliform desk chair. 
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Top: An entrance court fronts Rod 
Stewart’s house in Beverly Hills. 
ABove: “The library is where I have 
my first drink before dinner and 
read all the English papers,” says 
the singer. “And I mean all of them.” 


Los Angeles-based Thomas Allar- 
dyce and Illya Hendrix, who were 
responsible for the interior design 
of the residence, recently renovat- 
ed the room, in concert with Los 
Angeles architect Richard Landry. 


EVERY PICTURE TELLS AS TORY IN HIS SEVERELY FILES HOUSE 


his is a very good 

time to be catch- 

ing up on Rod 

Stewart. Perhaps 
you haven’t heard that he has 
trimmed his blond feathers, 
started wearing less leopard 
and more black tie and taken 
up recording the swooning 
melodies of the ’30s and ’40s. 
Wherever lights are low and 
kir royales are being served, 
Stewart’s two Great American 
Songbook CDs are being played 
these days. You might not be 
in love when he starts singing 
“Bewitched, Bothered & Be- 
wildered,” but you will be by 
the time he has finished. 

Both Songbook CDs were 
recorded here, at the Beverly 
Hills house where he lives 
with his five children, his girl- 
friend, Penny Lancaster, his 
music library, his soccer gear 
and his many, many collec- 
tions. Lately his taste in deco- 
ration has evolved almost as 
completely as his taste in mu- 
sic. There was a time when he 
had a huge rocker’s appetite 
for Art Nouveau and Art Déco, 
assembling hundreds of pieces 
of Gallé glass and Ruhlmann 
cobra torchéres in multiples. 
But lately the singer has been 
working with interior design- 
ers Thomas Allardyce and 
Illya Hendrix of Los Angeles 
to cultivate the ripe atmo- 
sphere of a stately home in 
England. He’s taking this gen- 
tleman thing fairly seriously. 

“I would give anything to 
work at Sotheby’s,” says Stew- 
art, who—fame aside—is a 
collector like any other collec- 
tor. He reads auction cata- 
logues in bed. He frets about 
running out of space. He al- 
ways has his eye on some- 
thing, though he has learned 




















“Every seat in the house is comfort- 
able,” says Stewart. “I can’t stand the 
thought of an uncomfortable chair.” 
BrLow: Touches of leopard print— 
a signature motif of his—dot the 
living room. Lee Jofa velvet on re- 
camier. Brunschwig & Fils leopard 


Interior Architecture and Design by Hendrix/Allardyce 


Text by Stephen Drucker/Photography by Mary E. Nichols velvet. Henry Calvin shade silk. 
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Asove: The art-filled dining room. 
“I’m a mere custodian of the art, of 
course,” says Stewart. “Then again, 
I suppose you’re a mere custodian 
of all your stuff.” JAB drapery sheer; 
Clarence House taffeta. BELow: A 
view to the gardens. Brown Jordan 
chair and stripe. Urns, Christie’s. 
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to bid with caution and from a 
distance. “It’s so-o-o addictive,” 
he says. Had we recorded the 
way he said the word so-o-o, it 
would have gone platinum. 

Stewart collects hot-blood- 
ed marble statuary and urbane 
Regency furniture. The cor- 
ners of his rooms are pop- 
ulated with Roman busts and 
Italian blackamoors. He has 
a weakness for 18th-centu- 
ry Italian and French pieces, 
toy Scottish soldiers, model 
trains, real Ferraris, any shirt 
that’s white, the newest soc- 
cer shoes and, especially, for 
florid silver picture frames, 
which blanket every tabletop 
in the house. He fills them 
with photographs of his fami- 
ly and himself in favorite out- 
rageous moments, as well as 
with pictures of his muses, like 
Billie Holiday. 

The collection that gives 
Stewart the most pleasure is 
his Pre-Raphaelite paintings, 
which he believes to be one 
of the largest in the world. 
‘The heroes and heroines of 
his canvases are caught in vari- 
ous late-Victorian states of ec- 





“He’s so stamped on this house,” 
Allardyce says of the rock star. Br- 
Low: Hendrix and Allardyce de- 
signed a paneled and mirrored bar 
as a space for Stewart to entertain 
guests. The gilt mirror, reflected 
at left, and the circa 1890 French 
sconces are from Sotheby’s. 
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stasy, many of them, the sing- 
er explains, “based on the po- 
ems of Keats and Tennyson.” 
About a third of the collec- 
tion is hung here, most dra- 
matically on the split entrance 
hall stair, paintings of wom- 
en on one side and couples 
on the other. He reminds us, 
“You have no idea how big 
those paintings are until you're 
standing next to them.” 


Refining these collections 
into a coherent, atmospher- 
ic, technologically advanced 
house has kept Hendrix/Al- 
lardyce busy since ground was 
broken in the early 1990s. 
“Rod wanted the house to feel 
like an English country es- 
tate,” says Allardyce. “To us 
that meant creating the home 
of a well-traveled individual 
who has amassed a collection 


of very fine antiques, art and 
decorative arts over a lifetime, 
and combining them in a Neo- 
classical-style interior.” 

In L.A., when your ears pop, 
you know yourre in the right 
place; and they pop several 
times en route to the Stewart 
residence, in a private corner 
of Beverly Hills. You are met 
by a gate with a coat of arms 
inscribed “God Bless Celtic,” a 


lazy, sunbaked fountain, and 
purple wisteria climbing ocher 
stucco walls—it is a Califor- 
nia moment designed for an 
Englishman of Scottish blood 
who harbors a soft spot for 
Italy and France. “Los Angeles 
has been my home for 27 
years,” says Stewart. “But this 
is only my second house here. 
Once I set down roots, I usu- 
ally stay sull.” 
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The house is about 28,000 
square feet. A complex puzzle 
of acanthus and egg-and-dart 
moldings, striéd walls, wood 
paneling, Axminsters and tap- 
estries, and classically pat- 
terned marble and parquetry 
floors, it is not based on any 
single model. “I must have 200 
of the great European houses 
in my head,” says Allardyce, 
who is blessed with a near- 
photographic memory. 

Three strong threads tie it 
all together. First is the palette 
of golden neutrals, which Al- 
lardyce describes as “the es- 
sence of candlelight at night.” 
Second is the consistently high 
level of detail: Every egg and 
every dart has been enhanced 
with glazed shadows; any giv- 
en chair might be upholstered 
in two colors of silk velvet and 
an animal print and trimmed 
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avs Stewart. “But this is only my second house here. 








“Tom is a great believer in candle- 

light,” Stewart notes of Allardyce’s 
work. ABove Lert: A Gallé lamp : 
adds color to the master suite. Gon- 
dola chair and dressing table, Soth- ! 
eby’s. Lerr: The suite’s sitting area. 

Lee Jofa velvet on daybed. Bises 

damask. Hokanson carpet. 


“As I greatly enjoy my holidays in 
Tuscany, I’ve tried to create the same 
feeling in my house,” says Stewart. 
Axove: The pool terrace of the 
28,000-square-foot residence, which 
was built for Stewart in the 90s 

by Ambrose Associates. Perennials 
fabric on Brown Jordan chaises. 
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with elaborate cording. Finally 
there’s the lighting. “Everybody 
always says how young every- 
body looks,” Stewart says, sing- 
ing out the word young. Five 
preset effects, like “candlelight” 
and “dusk,” are possible in each 
room with the touch of a but- 
ton. “It’s a house,” says Allar- 
dyce, “but you also have to 
think of it as an environment.” 
It takes an Englishman to 
instill true Englishness, to let 
the slipcovers slip, to let some 
of the puff out of the down 
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pillows. “Although the house 
is full of antiques,” he says, “I 
don’t see it as an antiques shop. 
It really is used.” 
dancing goes on in the living 
room beneath the 200-year- 
old French crystal chandelier. 
The dazzling Louis XV desk 
in the library is not there just 
to dress up the bay window; it 


holds piles of work. There’s a 


small ‘paneled family room off 


the kitchen that is referred to 
as the tearoom. Stewart ex- 
plains: “What can I say? It’s 


Quite a bit of 


bred into the English. Every 
day at four o’clock we have 
to have our tea. We don’t do 
cucumber sandwiches and all 
that. But we will have a bis- 
cuit.” The dining room has 
definite Tom Jones potential, 
with its Regency table and 
high-back gilt chairs and cas- 
cade of taffeta on the win- 
dows; one Sunday a month 
Stewart has a “British night” 
for expatriate friends, with lots 
of red meat. The most lived- 
in room of all may well be the 
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screening room. “We have a 
film practically every night,” 
he says. “Two some nights, at 
six for the kids and at nine 
for the adults.” After drinks in 
the mirrored bar—‘very sexy,” 
Allardyce calls it—everybody 
spreads out on a stretch ver- 
sion of the classic Bridgewater 
sofa, about 15 feet long. 

So which song in his song- 
book would Stewart consider 
the theme of his house? He 
doesn’t even hesitate. 

“Stardust.” 
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Master of Selection 


At Robert Altman, it’s all about the furniture.““We 





spend all of our energy obtaining the best pieces we 
A 1930s French forged- 
iron floor lamp and a 

marquetry table, from we can find,’ says Altman, who runs the shop (above) 
Robert Altman 


can and having them restored by the best restorers 


with colleague Kim Walter. It may sound simple, but 
the strategy has paid off. The showroom’s predomi- 
nantly 20th-century pieces—“We’'re modern, without 
being militant about it,’ says Altman—mixed with ta- 
bles and lamps of his own design, have made a fan out 
of Juan Montoya. ‘Each time | go in, there’s some- 


thing new, inventive and creative.” To the trade. 





Robert Altman, 306 E. 6I st St. 
New York, NY 10021; 212-832-3490 





“He has unique floor lamps, 
and his Ow) DiCCeS are quite 


beautiful,” says Montoya. 





continued on page 242 
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Hinson & Company (212-475-4100) de- 
signed The Continents after an |8th-cen- 
tury French document. The cotton toile 
features symbolic representations of 
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hen confronted with mod- 

ern paintings and sculp- 

ture, most architects in- 

stinctively recoil. And who 
can blame them? To wrap one form of 
art around another has to be one of the 
most difficult things ever asked of a de- 
signer. And strident, oversize works only 
make that job harder. The habit of safely 
avoiding conflict with modern art, the de- 
fault practice of architects for at least half 
a century, leads most often to neutrality: 
the flat white walls so ubiquitous we 
scarcely ever stop to think there could 
be another way. 
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Charles Gwathmey, of Gwathmey 
Siegel & Associates, took a different 
course in the Manhattan apartment he 
completed recently for a major art collec- 
tor—a space that had to accommodate 
large canvases by Pollock, Basquiat, Kline, 
de Kooning and others, as well as a row of 
rare Matisse busts and a nearly life-size 
Giacometti figure. “The art was part of 
the problem,” the architect says. “How do 
we make the art feel integrated and main- 
tain its own presence?” 

Gwathmey’s solution was to tune the 
space to the individual works, in a project 
that he describes as “a summary of all the 





strategies we've used in apartment de- 
sign.” Working closely with his client, 
Gwathmey selected the pieces that were 
to be showcased here from the much 
larger and equally exquisite collection 
stored elsewhere. Then he set about mak- 
ing a special place for each. 

A ceiling-high ebonized-mahogany 
door pivots open from the private elevator. 
lobby—the apartment occupies the entire 
floor—to reveal a wide, low room that is 
broken into three zones: a long gallery, and 
living and dining areas under a rolling, bil- 
lowing ceiling. In between, an intermedi- 
ate zone is defined by a textured titantum 











AsovVE: “A circulation space de- 
fines the living area through a curved 
ceiling and columns,” says Charles 
Gwathmey. From left to right are Cy 
Twombly’s Untitled (Bolsena), 1969, 
Franz Kline’s Untitled, 1957, and 
Willem de Kooning’s 1953 Woman 
and 1952 Two Women II. 


ABOVE RiGut: The round, leather- 
paneled wall encapsulates part of the 
powder room, in which hangs Mark 
Rothko’s Untitled, 1959; on the oth= 
er side is the kitchen. RIGHT: Rob- 
ert Ryman’s Untitled, 1962, left, and 
Frogmen, 1982-83, by Jean-Michel 
Basquiat are in the dining area. 


























Opposite: Number 19, 1948, by 
Jackson Pollock fills a niche in the 
family room. “The wall is designed 
as a frame for the painting,” notes 
Gwathmey. “Art and architecture 
are in a dialogue and enrich each oth- 
er.” Bronze-and-etched-glass doors 
throughout allow light to penetrate. 











ABOVE: “The family room is an in- 
timate, contained counterpoint to 
the living and dining pavilion, yet it 
extendsthe spatial and sculptural 
ethic,” Gwathmey continues. Top: 
Limestone islands and graphic stain- 
less-steel and ebonized-mahogany 
cabinets characterize the kitchen. 





floor and a freestanding sculptural unit 
in wood and stainless steel. The latter 
functions as a wet bar—and as a place, one 
imagines, to drop the mail—but its prima- 
ry purpose, which it achieves with its thick 
sections and wide cantilevers, is to respond 
in three dimensions to the enormous 
Franz Kline composition on the far wall. 

This tactic—architecture rising with- 
out mimicry to the challenge of the art— 
is repeated throughout the 8,000 square 
feet of this spare, impeccable Central 
Park South pied-a-terre. Opposite a long 
niche dedicated to the Matisse busts (the 
famous five-part series depicting his 
mother), a volume housing a climate- 
controlled wine cellar breaks into piano 
curves to address the facets of the bronzes 
themselves. Off the living and dining 
space, with its three broad windows look- 
ing right up the long axis of Central Park, 
a family room gives up its one windowless 
wall to a 1948 Jackson Pollock; the mostly 
black-and-white drip painting is set into 
a flat spot in a bulging Gwathmey com- 
position, the Venetian plaster colored a 
steely charcoal gray to match. 

On the far side of the main space, a 
sliding bronze-and-glass door opens into 
the owner’s private study, where a sec- 
ond Pollock—an aberrant, polychromatic 
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Asove: The elliptical wall of the gal- 
lery that connects the guest rooms 
“was generated to assimilate piping,” 
Gwathmey explains. “It’s an exam- 
ple of ‘carving.’ The idea was to cre- 
ate an environment that presented 
itself as an ‘excavation.’ ” OPPOSITE: 
The U-shaped floor plan. 


ABOVE RIGHT: In the master suite, 
Eero Saarinen Womb chairs are near 
a hall leading to dressing rooms and 
baths. “A sleeping platform floats 
above the floor, on level with the ter- 
race and view to Central Park. It’s 
part of a larger space but feels pri- 
vate,” remarks Gwathmey. 
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canvas from the mid-1950s—shares the 
room with a commanding semicircular 
desk inspired by a Ruhlmann design. 
A second sliding door opens from the 
study into the master bedroom, which, 
with its associated baths and exercise 
room, occupies one side of this U-shaped 
floor. The bedroom provides a little 
respite from the art: blond wood, a low 
king-size bed on a platform, two Eero 
Saarinen Womb chairs, a terrace over- 
looking the park, some books and a flat- 
screen television that pivots brilliantly 
around an intruding column. 

That column offers a glimpse into 
another of the difficulties the architect, 








with his “essential team of associates) ji: 





Kang Chang, Celeste Umpierre and Evd 
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Frank,” faced on this project; before h¢)y\; 


could even begin making appropriate set} |¢ , 


tings for his client’s demanding artwork})) 
Gwathmey had to make sense of a very} 
demanding site. The floor was riddled), 


with columns and plumbing chases, fall});j;; 


D, 


ing here and there according to the dic} ic; 


tates of some lost logic. “When we go} “ 
there, it was a shell with a forest of coll})y,.; 


umns,” the architect says, adding in un} |; 


derstated architectese: “It was a chaoti) jy) 


condition in terms of existing verticals.” |)... 


‘Two of the dozens of cotumns—in th! ; 
private areas off the master bedroom—|}, 











ty Were given a coat of fireproof paint and 
ofa) left exposed. But the majority of “verti- 
jel} cals” had to be deviously integrated into 
oes} the elements of the plan. The floating 
ct it} volume of the wine cellar conceals three; 
ay the Pollock frame in the family room 
iid) hides another; there’s one in the powder 
il} room’s leather wall; two more pass within 
4: de the Kline-inspired sculptural wet bar. 
-¢ “The whole strategy was to make this 
-of co space feel like it was excavated, and what’s 
A left is essential,” Gwathmey says, survey- 
‘jut ing his handiwork. “All these sculptural 
-o’| elements were exploiting the existing 
_;#@ columns,” he continues. “Still, given all 
_on- the moves, it’s incredibly serene.” 0 








COURTESY GWATHMEY SIEGEL & ASSOCIATES 


| ENTRANCE HALL 

2 GALLERY 

3 LIVING AREA 

4 DINING AREA 

5 FAMILY ROOM 

6 KITCHEN 

7 POWDER ROOM 
8 STUDY 

9 MASTER BEDROOM 
10 DRESSING ROOMS 
|| MASTER BATHS 
12 STUDIO 
13 EXERCISE ROOM 
14 GUEST ROOMS 
15 TERRACES 
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rom the glass-walled 

gallery of her cliff- 

side home in Carmel, 

California, Peggy Fos- 
sett gazes across a tranquil 
Pacific Ocean. At that same 
moment, half a world away in 
the middle of the South At- 
lantic, her husband, Steve Fos- 
sett, and his crew are battling 
the elements aboard a 125- 
f( Ot catamaran, en route to set- 
ting a new round-the-world 
sailing record: 58 days, 9 hours, 
32 minutes and 45 seconds. 

With its expansive, edge- 
of-the-continent views of both 
ocean and sky, the house 
seems an apt spot for the Fos- 
setts to have settled, at least 
for those moments when Steve 
Fossett is earthbound. Over 
the past years, while Peggy 
Fossett has manned the home 
front, her husband has broken 
a slew of speed and distance 
records, most involving wind- 
powered travel in sailboats, 
gliders and hot-air balloons. 
His most famous achieve- 
ment to date occurred in 2002, 
when he became the first per- 
son to fly solo around the 
world in a balloon. 

Though the Fossetts main- 
tain homes in Chicago and 
Beaver Creek, Colorado, they 
decided about seven years ago 
to find a place on the Califor- 
nia coast. “Steve grew up in 
California,” explains Peggy 
Fossett, “and we were looking 


Wiseman retained the original sky- 
light in the entrance hall. A David 
Simpson triptych hangs above the 
18th-century altar table, which is 
decorated with Han Dynasty ceram- 
ic amphorae and antique Japanese 
candlesticks. Three Pacific Basin 
limestone urns rest on the floor. 
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| PEGGY AND STEVE FOSSET IT’S HOUSE GETS A NEW PERSPECTIVE 


Interior Architecture by Karin Payson/Interior Design by The Wiseman Group 
Text by Christopher Hall/Photography by Matthew Millman 


























“It was a difficult house. The dots 
weren’t connected architecturally,” 
designer Paul Vincent Wiseman 
says of the Carmel, California, res- 
idence he renovated with architect 
Karin Payson for Peggy and Steve 
Fossett. Lerr: A custom faux-cop- 
per pergola frames the entrance. 


BeLow: The living room has a pan- 
oramic view of the Pacific. Falling 
Red IT, 1958, by Peter Voulkos is 
above the concrete-and-limestone 
fireplace, which Wiseman and Pay- 
son designed. A Jack Zajac bronze, 
right, tops the mantel. Henry Cal- 
vin sofa and lounge chair fabrics. 























With its expansive, edge-of-the- 
continent views of both 
ocean and sky, the house seems an 
apt spot for the Fossetts. 








Lerr: Mondrian-inspired bronze 
screens separate the window gal- 
lery from the dining room. The 
walnut floors replaced rustic red 
tile. A rare Han Dynasty scholar’s 
rock is by the window. A pair of 
ancient vessels adorn the triptych 
table in the living room, at rear. 


for a seasonal complement to 
our other homes.” 

The three-level house they 
found in Carmel occupied one 
of the most remarkable sites 
along the central California 
coast. Surrounded by wind- 
swept Monterey cypresses and 
the sound of surf, it perched 
atop a bluff facing the crashing 
waves at Point Lobos, a rocky 
promontory and marine pre- 
serve praised by Carmel land- 
scape artist Francis McComas 
as “the greatest meeting of 
land and water in the world.” 

Unfortunately, the house 
itself was far less spectacular. 
‘The interior of the 16-room, 


“We wanted a clean, California look 
with a bit of Oriental influence,” says 
Peggy Fossett. Asove: The dining 
room. Max Cole’s Ganges IT, 1988, 
hangs at rear. Antique Chinese ce- 
ramics fill the display cabinet. A Sue- 
haru Fukami porcelain sculpture 
tops the table. Pollack chair fabric. 


12,000-square-foot contem- 
porary residence was a mish- 
mash of styles. “The house 
was very confused,” says in- 
terior designer Paul Vincent 
Wiseman, whom the Fossetts 
hired to simplify the original 
architecture and bring a cohe- 
sive language to the residence. 
“It was part suburban tract, 
part French chateau, with Art 
Déco touches added by a Hol- 
lywood art director when it 
was used in filming scenes for 
Basic Instinct.” 

With input from Peggy Fos- 
sett, whom Wiseman describes 
as “someone who loves design 
and is very sensitive to color,” 
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Lert: Zajac’s bronze-and-annealed- 
silver sculpture The Mountain and 
the Cloud #2, 1997, and a Simpson 
work highlight the main stairway. 
The Wiseman Group designed the 
bronze, walnut and leather stair 
rail. Scenes for the film Basic Instinct 
were shot in the garden below. 


the designer set about cre- 
ating a conservatively mod- 
ern space that would act as a 
backdrop for the couple’s con- 
temporary California art and 


Japanese porcelain as well as 


their Asian antiques, which in- 
clude Han Dynasty ceramics. 
A significant collection of rare 
maps and books on adventur- 
ing and exploration needed 
to be housed, and the resi- 
dence and its gardens also had 
to accommodate a collection 
of Chinese stone formations 
known as scholars’ rocks. 
Throughout the house, rus- 
tic tile or wood floors that bore 
no relationship to the contem- 
porary architecture were re- 
placed with walnut. Antique 
French fireplaces were re- 
moved, and touches of bronze 
work by master metal artisans 
Randell Tuell and Victoria 
Reynolds, including new front 
doors, were introduced. In the 
living room, a strongly hori- 
zontal space with a long wall 
of windows overlooking Point 
Lobos, Wiseman, along with 
architect Karin Payson, de- 
signed an appropriately hori- 
zontal fire surround of lime- 
stone and concrete, whose 
soft tones are complemented 
by the room’s 19th-century 
Khotan rug and creamy matte- 
finish plaster walls. With a 
bold 1958 Peter Voulkos can- 
vas dominating the wall above 
the fireplace, the room man- 
ages to assert itself without 


Lert: “The oak paneling, stair and 
wrought iron rails echo 19th-cen- 
tury style,” Payson says of the library. 
“Tt’s the most amazing room in the 
house,” adds Wiseman. The African- 
rosewood-and-bronze map desk, de- 
signed by The Wiseman Group, was 
custom-made by Curtis Coleman. 


detracting from the constantly 
changing seascape outside. 

In order to admit more of 
the Point Lobos view into the 
dining room, the wall separat- 
ing it from the gallery was 
opened and the new space fit- 
ted with Mondrian-inspired 
bronze screens. Though noth- 
ing more than a loose ar- 
rangement of horizontal and 
vertical lines, the screens man- 
age to suggest enclosure, lend- 
ing the linen-walled room an 
intimate feel despite its gen- 
erous size and views. Upstairs, 
in the master bedroom, view 
also dictated design decisions, 
with Wiseman sticking to a 
decidedly neutral palette to 
counterbalance the intense 
blue-water panorama. 

The library, which Peggy 
Fossett refers to as “the heart 
of the house,” was a special 
challenge for Wiseman and 
Payson and took more than a 
year to design and build. They 
made an open, two-story space 
lined with built-in oak book- 
cases, to hold materials dat- 
ing back to the 15th century, 
among them a rare copy of 
Aurora Australis, a book pub- 
lished in Antarctica during 
the 1907-9 Shackleton expe- 
dition and signed by the great 
explorer himself. A bronze 
fire surround extends the full 
height of the wall, and in one 
corner of the room, a spi- 
ral staircase with bronze 
handrails and ebonized-wal- 


Opposite: The double-height space 
holds a collection of rare books and 
maps, some dating to the 15th cen- 
tury. The domed plaster ceiling is 

embellished with a star chart in sil- 
ver and gold leaf, by Evans & Brown. 
The floor lamps are from Stephen 

McKay. Pollack lounge chair fabric. 
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nut treads leads to the gallery. 
The whole space is capped by 
an elliptical domed ceiling or- 
namented with a silver-and- 
gold-leaf mural that depicts, 
in the form of a star chart, Jo- 
hannes Kepler’s laws of plane- 
tary motion. 

An adventurer’s home is 
truly the entire world, but the 
Fossetts’ Carmel residence 
nonetheless has become a ref- 
uge for the couple in between 
Steve Fossett’s exhilarating but 
exhausting endeavors. “This 
is a great place just to be,” 
says Peggy Fossett. “Steve likes 
coming home, but he’s the 
kind of guy who can’t sit still 
for too long. Soon he'll be anx- 
ious to be on his way again.” 1] 
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ABove: Wiseman created two seat- 
ing arrangements in the media room 
“to divide the awkward, somewhat 
L-shaped space,” he says. Carpets 
from Hokanson. Opposire: William 
Peters landscaped the garden in 
the interior courtyard. Perennials 
fabric on Michael Taylor chairs. 


Lert: “I chose a relatively neutral 
palette because the ocean view is 
very intense,” the designer says of 
the master bedroom. “It’s a dra- 
matic setting,” he adds. Acrylics by 
Simpson, Backtrack, Delft Descen- 
dant and Green Inversion, all from 
1997, hang above the bed. 
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ClassicClo 


ClassicCloth, at Jer- 
ry Pair in New York 
(800-909-7247) and 
Kneedler Fauchére in 
Los Angeles (310-855- 
1313), offers Notting- 
ham, a linen cut vel- 
vet inspired by patterns 
on Celtic tiles. 








Concrete Creations 


There isn’t much that Billie Bjornert can’t do with con- 





crete. From her Victoria, British Columbia, studio (above), : b 
adjacent to her showroom, Bjornert creates the contem- 

porary fire surrounds, eggshell-thin flowerpots (left), over- 

scale lamp bases and other textured pieces that are quickly 


being picked up by clients, including Kimberly Williams. 


Billie Bjornert Designs Ltd.,2296 Cadboro Bay Rd. Pe 
Victoria, BC V8R 5G9, Canada; 250-592-9899 WL 
www.billiebjornertdesigns.com 
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Ohio’s Fabulous Folk 


rowing up, Austin T. 
Miller would accompa- 
ny his collector-dealer 
parents on their quest for Amer- 
ican furniture and folk art. Now 
- Miller deals from his own Ohio 
shop (above). “His pieces are 
















dynamic,” says Suzanne Lovell, 
who acquired a four-foot-by- 
three-foot rooster weathervane 
from Miller. “He’s an incredible 
collector, and he always comes 
through with something phe- 
nomenal.” By appointment. 





_ Austin T. Miller, 1224 S. High St., Columbus, OH 43206 


614-451-7293; www.usfolkart.com 





AD’s Editors Present Designers’ Sources 


A circa 1920 Uncle Sam 
and one of the many 
weathervanes, below 
left, at Austin T. Miller 
in Columbus, Ohio 
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Interior Architecture by Brian O'Keefe, AIA 
Interior Design by Marjorie Shushan 

Text by Jean Strouse 
Photography by Erhard Pfeiffer 


hen Carol Sof- 

fer decided to 

buy an apart- 

ment in the 
luxurious enclave of Aventura, 
Florida, just north of Miami, 
she had two great advantages: 
She comes from a family of 
real estate developers whose 
company was just complet- 
ing the high-rise building she 
would move into, and one of 
her closest friends is interior 
designer Marjorie Shushan. 
Soffer chose a 4,600-square- 
foot space on the 26th floor, 
with spectacular views of the 
Atlantic to the east and over a 
golf course to the west. “You 
can see the stadium of the Mi- 
ami Dolphins,” she says with 
delight, “and all the way to 
Fort Lauderdale.” 

Soffer and Shushan had 
worked together before, on 
Soffer’s house in Aspen, Col- 
orado (see Architectural Digest, 
June 1995), but their friendship 
predates their professional col- 


Marjorie Shushan worked closely 
with client and friend Carol Soffer on 
the latter’s 4,600-square-foot high- 
rise apartment in Aventura, Florida. 
Lert: The living room, which over- 
looks the ocean, contains a bronze 
bison by Siri Hollander. Jardiniere 
on table behind sofa, H. M. Luther. 


laboration. “Marjorie knows 
exactly what I want, because we 
think the same way,” observes 
Soffer. “You can get decora- 
tors who just put furniture in a 
room. Marjorie makes it sing. 
And she’s very hands-on— 
working with her, you don’t 
get an associate, you get her.” 
Shushan brought in Brian 
O’Keefe, a New York architect 
with whom she has worked for 
more than a decade, and to- 
gether the threesome mapped 
out plans. Even when the 
building/development process 
is top-drawer and all in the 
family, a new owner wants to 
define a space for herself. The 
shell of the apartment came 
“design ready,” with the kitch- 
en and baths unfinished, but 
luckily, recalls O’Keefe, “Car- 
ol bought it in time for us to 
relocate the kitchen, move the 
risers, create a larger study and 
expand the dining area.” 
They did more than that: 
“We essentially reconfigured 


“Tf I don’t find what I want at an an- 
tiques store, I design it. A big part 
of the process for me is mixing shop- 
ping with my own designs,” notes 
Shushan. ABove: Shusaku Araka- 
wa’s Sharing of the Nameless, 1983, 
is on the north wall. Stephen Mc- 
Kay floor lamps; Beauvais carpet. 
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the whole place,” Shushan re- 
ports. The master suite and 
the living room face east, to- 
ward the ocean; a guest suite, 
a guest room, the study and 
the kitchen with breakfast area 
all face west. Generous ter- 
races off of those areas bring 
the total square footage to 
5,700. The dining area, set 
between the living room and 
the kitchen, is the only ma- 
jor space that does not have 
access to a terrace, but it al- 
so doesn’t have walls, which 
means that diners can see 
through the adjacent rooms in 
both directions. 

Working with so much open 
acreage presented a real chal- 
lenge: how to delineate rooms 
and give them individual char- 
acter without detracting from 
the grand flow of space and 
the sweeping views. More- 
over, says O’Keefe, “Carol 
likes fairly traditional archi- 
tecture and furniture, which 
is tough to infuse into open 
modern plans.” 

He achieved that infusion 
with architectural detail, add- 
ing paneled pilasters to book- 
cases and setting louvered 





doors between tall panes of 
glass off of the vestibule. He 
installed moldings, baseboards 
and wide-plank floors of white 
oak; he rebuilt closets, kitch- 
en cabinets, the master bath 
(with limestone floors) and the 
entrance to the master bed- 
room. To define rooms in the 
open public space, he varied 
ceiling heights—sometimes 
burying recessed lights, some- 
times building deep soffits to 
carry mechanical ducts. In the 
dining area, he raised a cen- 
tral panel over the table. “It 
coves into the dropped ceil- 
ing,” he notes, “and we have 
uplighting in that area, as well 
as the chandelier.” 

Fven before the architec- 
tural detailing got under way, 
Shushan began to offer her 
client fabrics, colors (beiges 
heading toward chocolate 
brown) and carpets (abaca rugs, 
handwoven in the Philippines). 
One day early on, she went to 
an antiques show in a hangar 
at the Santa Monica, Califor- 
nia, airport, where she found a 
draper’s chest being sold by a 
dealer from New Hope, Penn- 

continued on page 287 












































Lert: The open dining area can be 
separated from the living room with 
glass-panel screens. “This is almost 
a doorless house until you get to the 
bedrooms,” explains Shushan (above, 
left, with Soffer). Man, a work by 
Fernand Léger, is displayed on the 
bookcase. Rug, Beauvais Carpets. 


Top: Hanging in the study is a 1982 
A. R. Penck oil on cardboard; Gott- 
fried Honegger’s 1981 marble col- 
umn sculpture Monoform 1A sits on 
a pedestal in the far corner. Patter- 
son, Flynn & Martin leather wall- 
covering; drapery fabric, Decorators 
Walk. Glant linen on armchairs. 
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THE SINGER’S ARIZONA REFUGE EXPRESSES ; 
HER LOVE FOR TRADITION H 
I 


Interior Design by Christy Martin of Studio Encanto/ Text by Peter Haldeman/Photography by Robert Reck \ 














ike Madonna or 

Cher, Linda Ron- 

«ff stadt is a performer 
whose public incar- 

nations evoke whole eras. 
What could be more ’60s than 
Ronstadt slapping a tambou- 

\ rine against her miniskirt to 
_ the beat of the Stone Poneys? 
More 70s than her album 
| Heart Like a Wheel—or her af- 
fair of the heart with Cali- 
fornia governor Jerry Brown? 

More ’80s than her Broadway 


Lert: A 1928 Mediterranean-style 
house in Tucson, Arizona, is home 
to entertainer Linda Ronstadt and 
her two children. Interior designer 
Christy Martin started the project 
over seven years ago. “It’s ongoing— 
Linda loves to change things all the 
time,” Martin says. 


Ricut: Ronstadt’s study, nestled be- 
tween the entrance hall and a guest 
room, features original tile work 
around and above the fireplace. A 
Native American beaded bag hangs 
at left, near a signed William Mor- 
ris chair. The paintings on the man- 
tel are by Maynard Dixon. 


stint with Rex Smith in The Pi- 
rates of Penzance? 
Professionally speaking, the 
singer has continued to exper- 
iment over the last two de- 
cades or so, mastering musical 
styles from orchestral pop to 
traditional Mexican. Personal- 
ly, however, she’s as tradition- 
bound as they come. Ronstadt 
has two adopted kids now, and 
several years ago the three of 
them quit California for Tuc- 
son, Arizona. “I decided to raise 
my children there because they 
have more dirt,” says Ronstadt, 
“as opposed to concrete.” Tuc- 
son is where her father ran 
Ronstadt’s Hardware, where 
her grandfather once managed 
a sprawling cattle ranch and 
where, on the remaining 10 
acres of that ranch, she grew 
up. “That sense of place,” she 
points out, “is something very 
hard to come by these days.” 
In an old central Tucson 
neighborhood laid out by a 
student of Central Park de- 
signer Frederick Law Olmsted, 
Ronstadt found a pink stuc- 
co Mediterranean-style house 
built by Roy Place in 1928. “I 
fell in love with it when I saw 
it because it had this tile in 
the study that reminded me 
of my father’s room in our old 
house,” she says. “And I think 
I’ve met almost everyone that’s 
lived in the house. I know the 
family that built it and the 
daughter of the family that 
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ABOVE: Ronstadt acquired the paint- 
ing in the living room by Robert 
Henri because it reminded her of her 
aunt Luisa Espinel, a traditional 


Spanish singer and dancer. Espinel, 
whose photograph hangs at right, 
performed with famed Spanish gui- 
tarist Andrés Segovia in the 1920s. 
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BeLow: The seating area of the liv- 
ing room. Ronstadt salvaged the nee- 
dlepoint chair next to the fireplace 
from a sidewalk in San Francisco and 
wheeled it back to her house. The 
lamp, which was purchased in Lon- 
don, rests atop an elephant-motif 
table from India. 
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grew up in it. So it’s always felt 
like a house that was loved.” 
The place was in good shape 
when the singer acquired it, 
but it was slightly cramped af- 
ter her three-story residence 
in San Francisco. “None of my 
furniture fit. The house has 
lots of doors and windows, and 
I couldn’t figure out where 
to put anything.” 

Her quandary led her to 
Studio Encanto, a neighbor- 
hood establishment run by in- 
terior designer Christy Martin. 
“She just waltzed into the 
shop one day and said that she 
was looking for a decorator 
and had heard I was the best 
in town,” recalls Martin. “My 
mouth kind of dropped open. 
I said thank you and pretend- 
ed I didn’t know who she was.” 
Martin not only knew who the 
entertainer was, her former 
husband had been the last ten- 


ant of Ronstadt’s new house. 

Their first project together 
was redoing the children’s bed- 
rooms—Ronstadt’s daughter 
got a star-spangled ceiling; 
her son, a cowboy motif. Then 
they turned their attention to 
the singer’s own bedroom, 
placing her bed on the diago- 
nal to make room for a gin- 
gerbread-trimmed mantel that 
Ronstadt had purchased in 
L.A. Martin, along with Tuc- 
son-based architect Bob Vint, 
oversaw construction of a new 
master bath (and a breakfast 
room below), taking pains to 
see that its arches and tiles and 
fixtures matched the period 
details of the rest of the house. 


Decorating meant “finding” 


a way to use the things I’ve 
had all my life,” says Ronstadt. 
“T’ve always traveled, and I’d 
see stuff when I’d be on the 
road in Tennessee or Massa- 
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ABOVE: The sheet music for “Over 
the Rainbow,” arranged for Ron- 
stadt by Gene Puerling, is displayed 
on the piano in the living room. 
Photographs of Ronstadt’s parents, 
taken by celebrated Hollywood 
portraitist Lansing Brown, are to 
the right of an Art Nouveau bust. 
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Asove: The Banjo Lesson, an early- 
20th-century aquatint by Mary 
Cassatt, hangs in the entrance hall 
above a circa 1920 silver chest that 
once belonged to Ronstadt’s ma- 
ternal grandmother. “Linda loves 
fresh flowers, and she places them 
all over the house,” says Martin. 


Ricut: The breakfast room, part of 
a two-story addition by architect Bob 
Vint, opens to a covered seating area 
outside. “Roy Place, Tucson’s pre- 
mier architect in the 1920s, designed 
the house, and it was important 

to respect his original intent while 
creating more space,” Vint says. 














Opposite: Sally Mae, one of Ron- 





stadt’s three cats, relaxes in a shady | 


area in the courtyard. “Her yard is 
incredible—there are many unique 
spots,” Martin says. Ronstadt col- 
laborated on the outdoor design 
with Harlow Gardens, a family-run 
landscaping business in Tucson. 


chusetts or Canada. I’d bring 
it home, and it would either go 
into storage or in a corner oO 

wherever I was living at the 
time, next to the open suit- 
case.” These acquisitions now 
mingle with a rich accumula- 
tion of family keepsakes. There 
are Handel lamps; seashell- 
adorned shrines purchased at 
gas stations; an aquatint by 
Mary Cassatt; a needlepoint 
chair found on the streets of 
San Francisco; a china clock 
from her grandmother that 
survived the 1989 Loma Prie- 
ta earthquake; paintings that 
Maynard Dixon gave her fa- 
ther in exchange for well wa- 
ter. “She’s not pretentious at 
all,” says the designer. “She 
has things that are wonder- 
ful—and then the daybed will 
be out of a catalogue.” 

Over time the two selected 
fabrics and paint colors to 
complement these pieces as 
well as local finds. “Tucson has 
secondhand stores, not high- 
end antiques stores,” says Ron- 
stadt, “but if you haunt the 
secondhand places, you can 
find treasures.” A prime dis- 
covery came from the estate of 
a family friend—an old pump 
organ that her son likes to play. 
“I won't have anything that’s 
just decorative,” says the singer. 
“Things have to function in 
my house, because it’s small.” 
‘That includes the fine linens, 
china and silver she collects. 
“The house I grew up in wasn’t 
fancy, but my mother had her 
wedding silver, and we used it 
all the time. And I do that here. 
I have blue willow and blue- 
and-white stuff from all over 
the country that we eat break- 
fast off of every day.” 

The family traditions ex- 





ABOVE: “It’s the dreamiest room of 
the house,” Martin says of the mas- 
ter bedroom. An antique wedding 
veil was draped over an iron-and- 
brass frame. “We upholstered the 
tufted chair in a nice, but less fancy, 
fabric, since Ginger, Linda’s Austra- 
lian shepherd, likes to sleep there.” 


tend to the garden, where Ron- 
stadt tends to her jasmine and 
roses, citrus and olive trees, in 
the “by guess and by golly” 
manner of her father. She 
stocks the house with cut flow- 

od cures her own olives, 


ai 1e descendants of her 
fat. \raucana chickens pro- 
vide ‘The chickens wan- 
der th ounds with a full 


complet. * of pets. “You have 
to imagi. he house with a 
little white a big Lassie- 
type dog ana - cats roam- 


ing around,” says Martin. “Kids 
running in and out, the phone 
ringing—it’s a very, very live- 
ly household.” 

Add to that a steady stream 
of visitors and relatives. “If you 
stand on a corner in town and 
yell ‘Ronstadt,’ they’ll come 
running in every direction,” 
says the singer. “The thing 
we've always had in common 
is music. We just get together, 
and the guitars come out, and 
we wind up singing and play- 
ing.” She’s been working on a 
new jazz album herself, and 
she still tours occasionally in 
the summer when the kids are 
out of school. But the road has 
lost some of its romance. “I’m 
your basic agoraphobic,” she 
says. “If I don’t leave my house 
for a week, I’m fine.” 0 











Asove: Ronstadt found the court- 
yard’s cast-concrete fountain in Tuc- 
son. “The water attracts tons of 
birds and butterflies,” says Martin. 
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Before and After Photography by Tony Soluri 
Portraits by Theo Westenberger 


re the best things in life free? If 

two high-end designers take on 

a low-budget project as an ex- 

periment, they may soon find 
that they are. To illustrate the way their 
design approach can be applied to any 
project—large or small—Alex Jordan 
and Dan Smieszny agreed to show Alex- 
andra Katz, the 25-year-old daughter of 
longtime clients, how to renovate a 
1,400-square-foot apartment in Chicago 
for $5,000. 

They began by trolling for castoffs in 
the basement of the house off Lake Shore 
Drive owned by Alexandra’s parents, 
Robert and Carlen Katz. A Manhattan 
designer might cut costs by foraging for 
discarded furniture on the sidewalks of 
New York. “Pickings are slimmer on the 
streets of this city because our trash 
collection is more efficient,” Jordan says. 
“T’d been telling Carlen and Bob to 











Top: “We helped her create a warm 
environment ona tight budget,” 
designer Alex Jordan says of pre- 
med student Alexandra Katz's 
Chicago apartment. LEFT: Jordan, 
left, his partner Dan Smieszny 

and Katz scour Fishman’s for fab- 


rics. ABOVE: Katz tests a wall color. 






























































The designers and members 

of their office staff painted the walls 
of the living room terra-cotta. 

“We imparted a sense of drama to 
an otherwise vanilla space [below],” 
says Jordan. RIGHT: Katz's parents 


donated some of the furnishings, 


including the chairs. 
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throw out stuff for years. ’m glad they 
never listened to me.” 

‘The Katzes were married on Okinawa 
and bought a goodly amount of furniture 
and art in Asia. Their three children 
joined them on subsequent trips to Chi- 
na, Burma and Hong Kong, where they 
also acquired a few pieces of art. After 
the design firm Gregga Jordan Smiezsny 
redid the Katzes’ home, Alexandra and 
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Ce 
her siblings were given some of their 
parents’ old furniture. And so, when the 
apartment renovation for Alexandra Katz, 
a premed student, began, she was already 
in possession of some pleasing paintings, 
handsome wood furniture, and a sofa and 
a chair in need of reupholstering. Fortu- 
nately, her apartment consisted of four 
well-proportioned primary rooms—a liv- 
ing room, a dining room, a bedroom and 
a solarium that was to become a home of- 
fice—large enough to hold all her be- 
longings. The downside was that the 
rooms had been painted custard white. 

It is a truth universally acknowledged 
by designers that color is one of the most 
inexpensive tools that can be used to 
bring drama to a vanilla space. Alexandra 
Katz owned a 19th-century Chinese an- 
cestor portrait she had chosen while visit- 
ing Hong Kong in 2001. It would go ona 
wall in the living room. And the first piece 
Jordan and Smiezsny purchased—for 
$350 at a warehouse sale at Primitive Art 
Works in Chicago—was a mosaic rug 
they decided to hang on another wall. “It 
consists of simple blocks of color in earth 
tones similar to those in the Chinese wa- 
tercolor, but more intense,” Jordan says. 
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“Tt reminds me of a Sean Scully artwork. 
It has some damaged spots that you 
don’t see. If it hadn’t been on sale and 
damaged, it would have cost five times 
what we paid.” 


The rug would inspire the palette for 


the entire apartment. The designers, with 
the help of members of their office staff, 
painted the living room walls terra-cotta, 
the bedroom walls a deep brown, and the 
dining room and solartum a warm shade 
of gray. “I thought that the last place I 


would ever have to paint was my mother’s 


house,” Smieszny says. “I was wrong.” 





LEFT: Jordan and Smieszny hold a 
mosaic rug, which they hung ona 
wall as art. “It established the palette 
for the entire apartment,’ notes Jor- 
dan. BELOW: “The challenge was to 
integrate the Asian furniture into a 
classical background. It was neces- 


sary to modernize the mix,’ he says. 





































The designers steered Katz to Fish- 
man’s Fabrics, an old-time Chicago fab- 
ric emporium. The three bought 28 yards 
of terra-cotta velvet—every inch the 
store had—for $20 a yard and had Katz’s 


hand-me-down living room sofa and 
Jean-Michel Frank-style chair reuphol- 
stered. “\ aved on labor wherever we 


could, but n« f us knew how to do up- 
holstery work, © «plains Jordan. 

The apartment's rooms have nine- 
foot-three-inch ceilings. Hanging from 
the ceiling in the dining room was a 
homely ’50s light fixture, and from the 
ceilings of the other rooms, a medley of 
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overscale fans with lights. “The fans were 
garish. They were hideous sources of 
light,” Jordan says. “Lighting is one of the 
most significant elements in an interior. If 
lighting is unflattering to you or your 
guests, or it’s inadequate for reading, you 
won't be happy. Good light adds another 
layer of drama.” 

The ceiling fans whirled away, to be 
superseded by an assortment of sconc- 
es and lamps. A pair of contemporary 
brushed-nickel floor lamps from Chrome 
Yellow, a furniture store on Lincoln Av- 
enue, decorate the living room. “A room 
so full of dark-toned wood pieces can be 


LEFT: The three peruse Le Magasin’s 
wares. The dishes we chose weren't 
expensive, but they're wonderful,” 
says Jordan. “We wanted something 
that looks handmade. French por- 
celain comes in a variety of glazes, 
and no item is like another. A trick 


is to hang it on a wall instead of art.” 




















BELOW: The solarium “required 





the fewest changes,” says Smieszny. 
The chair fabric, which the two 
uncovered in Katz's parents’ base- 
ment, “ties in beautifully with the 


new wall color and the existing 





kilim,” he says. A 19th-century Ko- 


rean chest-on-chest is at right. 
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ponderous,” Jordan says. “The metallic 
finish of the lamps energizes the room by 
giving it a bit of sparkle.” There are 
sconces in the hall and living room, from 
Crate & Barrel, and a pendant light in the 
dining room, from Pottery Barn. These 
were procured by the designers’ asso- 
ciates Stephan Jones and Nadine Ridley, 
who managed the project. 
In the dining room, Jordan ne 
Smieszny kept the varnished table that ¥ 
had belonged to Robert and Carlen Katz } 
but replaced the spindly folding chairs 
they had given their daughter with four 
rattan chairs from Pier 1 Imports. “They 
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LEFT: “It’s much more inviting now,’ 
Jordan says of the dining room. The 
photographs are by Tim Hall. BELOW: 
Rattan chairs from Pier | Imports 
surround the table, which is illumi- 
nated by a Pottery Barn light fix- 
ture. Katz’s mother made the seat 


cushion covers out of a tablecloth. 





























BELOW: “The furniture seemed 
overly important in the small bed- 
room,” says Jordan. RIGHT: The 
designers created the illusion of 
space by painting the walls a dark 
brown and placing the furniture 
at an angle, which “opened up the 


room,’ Jordan points out. 
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have a classic shape, and they’re tar more 
comfortable,” Jordan says. “Comfort is 
important.” Carlen Katz made the seat 
cushion covers from a cotton tablecloth 
the men found at Le Magasin, a shop that 
was also the source of two linen dish tow- 
els, which she sewed together to cover a 
pillow in the center of the living room 
sofa. “We were a busy bunch of elves,” she 
says with a laugh. 

In Alexandra Katz’s bedroom, the fur- 
niture had been against a wall opposite 
the entrance. The designers positioned 
the furniture on a diagonal, thereby vi- 
sually enlarging the room and creating 
| more space as one walks in. 
| Many of the items purchased cost less 
| han $300. Other changes Jordan and 
| Smieszny made to the apartment cost 
| 
| 
| 


not —their priceless talent did come 
for free. “It took one month to complete 
the job,’ says Jordan. “It was stressful 
but rewarding as well. The addition of 


color was the most important change. 
The apartment has an intimacy that it 
didn’t have before. It’s a happier place 
for Alexandra to come home to.” 






















PURCHASES 


7 cans of paint and 
supplies Saati is 


1 upholsterer’s fee $1,240. 
28 yards of velvet $560. 
16 yards of linen $160. 

2 linen towels $25. 





1 rug $350. 
4 sconces $434. 
4 sconce shades S35. 
3 lamps $643. 
6 lampshades $156. 
1 pendant light $181. 
4 rattan chairs $352. 
2 tablecloths $84. 
1 Herman Miller table $150. 
5 hardware pieces $112. 
5 ceramic dishes $284. 
TOTAL $4,998. 


ABOVE: “We couldn't go to pricey 
design sources or The Merchandise 
Mart for furnishings,” says Jordan, 
“but we did find a Herman Miller 
round table at an antiques store on 
Lincoln Avenue. It injects a more 
modern aesthetic into the space. 


And at $150, it was a giveaway.” 
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Fabric Irends f 


“There's a sudden movement back to texture. Fabrics ¥ 
from the ultrasleek ‘90s get an update when set off by RK. 
Haitian cotton, nubby wool or grass cloth.” x x 


= Mark Pollack, Design Director, Pollack 
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TEXTURED (top to bottom): Casablanca Casement, Henry Calvin, 888-732-1996; Kahn Cashmere, Holland & Sherry, www.hollandandsherry.com; Tree of Life on Flax, Chelsea Editions, 
212-758-0005; Rush Hour, Pollack, 2|2-627-7766. BEACH: Espadrille (St. Tropez), Donghia, 212-925-2777, Espadrille (Nice), Donghia; Boiled Wool, Holland & Sherry. RETRO: Ishi Kawa (gold), 
Clarence House, www.clarencehouse.com; Ishi Kawa (silver), Clarence House; Damasco Mariano, Clarence House; Faucigny, Pierre Frey, www. pierrefrey.com. GLOBAL: Sanchi, Elizabeth 
Eakins Cotton, 212-628-1950; Indore, Elizabeth Eakins Cotton; Hakone, Clarence House; Macau, Clarence House; Feuille d'‘Aloe, Dominique Kieffer, www.dominiquekieffer.com. Contact 





design houses for information on showrooms in your area; top design centers offer day passes and in-house consultants to nonprofessionals (see Architectural Digest, December 2003). 
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The latest crop of textiles comes in an exhilarating range of styles: 
‘innovative textures, graphic midcentury revivals, printed patterns that exude exoticism. 
When it comes to updating your interiors—from a radical redesign to the finishing touch 
‘ot a pillow—there are plenty of looks to inspire you. 








Clients are attractea t 






fabrics that can evoke an 
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/ i 
resh colors and playful 


patterns remind us of summer 





ternoons at the beach. 


—~Marl RB 
"lar RK OC 
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“The retro look has 
evolved from viny! 
upholstery reminiscent 
of ‘50s diners to ra e 


the influence of design 
titans such as Prouvé, 
Eames anddacobsen.” 


—Harry Cushing 


President, Clarence House 


“Globalization has 


-reated an interest in 
ethnographic 
materials. Mixing 
ethnic fabrics with 
all periods of 
design reflects true 
sophistication. 
—Elizabeth Eakins 
President, Elizabeth 
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Designers’ 


Advice 


Tips from Three Professionals 
on Howto Get the Most Out 
of Your Interiors 


LINDA SEARL 

ARCHITECT 

Start at the floor and build up. 
Especially if you want to use a 
great Oriental or multicolor 
carpet; then you can develop a 
palette that works around it. 


RODERICK N. SHADE 
INTERIOR DESIGNER 

Take your time. 

A lot of money gets wasted 
when you buy your furniture 
and accessories all at once. 


Stick with a three-color palette, 

plus white. 

Give one color the lead in one 
room, and use the other two col- 
ors as accents; in the next room, 
give another color the lead. This 
allows the space to read as an 
overall composition rather than 
as a series of separate rooms. 


Don't buy it all in one place. 
Develop your own style rather 
than adopting the look of your 
favorite store. 


Be fearless with color. 

Painting is the most inexpensive 
thing you can do to change the 
personality of any space. 


NAOMI LEFF 


INTERIOR DESIGNER 


Do everything in neutral canvas. 

It’s not expensive, it’s easy, and it 
goes with anything. A chaise 
from the flea market looks great 
in canvas, and it neutralizes even 
Grandmother’s furniture, allow- 
ing you to focus on the pieces 
you want to collect. 


Limit yourself to one wood type. 
Choose a single style of wood— 
dark or blond or medium—to go 
with the neutral canvas, and 
you'll have a home run. It’s a 


wonderful base to build on. 





















































ew York fashion 

designer Miguel 

Adrover is best 

known for refus- 
ing to play by the rules. Be- 
cause his clothes are culturally 
astute and socially attuned, 
many people find them pro- 
vocative, even troubling. (Ad- 
rover once famously draped a 
model in the United Nations 
logo.) He also opposes the 
assumption that fashion 1s 
deliberately disposable, that 
what is in style today is calcu- 
lated to be out of style S1X 
months from now. 

To make his point, Adrover, 
who is 38, shows just one 
collection a year. A lot of de- 
signers drone on about the 
timelessness of their work, but 
this is one Spaniard who 
means it. Adrover’s creations 
do not carry a wear-by date. 
He means for them to be worn 
until they’re threadbare—and 
possibly then some. In some 
cases his clothes actually start 
out threadbare. His most cele- 
brated design, which is headed 
for the archives of the Cos- 
tume Institute at the Metro- 
politan Museum of Art, is a 
woman’s coat stitched from 
the mattress ticking on which 
Quentin Crisp, the self-skew- 
ering English fop, slept for 
many too many years. 

The same interest in cast- 
offs, patina and longevity guid- 
ed the decoration of the four 
en suite rooms where Adro- 
ver lives and works in lower 
Manhattan, opposite Sara D. 
Roosevelt Park. 

“I am against trends,” he 
explains. “Fashion, and the 
way we live—the colors and 
things we surround ourselves 


























Fashion Designer Miguel Adrover’s Loft 
in Lower Manhattan Is an Original, 
Anti-trend, Constantly Evolving Affair 





Text by Christopher Petkanas 
Photography by Theo Westenberger 




















“Clothes to me are like architecture. You 
don’t build a building only to tear it down 
in six months’ time,” says fashion designer 
Miguel Adrover. LEFT: In the fitting room 
of his New York loft, Adrover and a mod- | 
el experiment with an evening gown from 

his 2004 collection. ABOVE: The piano in 

the open kitchen/living room/reception 


area came with the apartment. The woven- 





rattan rocking chairs were a street find. 
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with—have the power to com- 
municate so much more than 
fads. It seems almost too obvi- 
ous to mention, but they can 
express individuality, identity, 
personal history. It’s a shame 
to treat them superficially, as 
mere decoration.” 
Adrover’s 2,200-square-foot 
loft—composed of a bedroom, 
a pattern room, a fitting room 
and an all-in-one kitchen/ 
living room/reception area— 
broadcasts his identity with 
lyricism. A street-find sofa in 
the bedroom is upholstered 
in the same supple wool-and- 
silk weave he has sewn into 
robelike men’s coats with an 
ecclesiastical elegance. The 
kind of wink-wink moment 
fashion people live for, the 
custom fabric is an exalted 
version of the traditional cot- 
ton checks hobos use to carry 
their possessions on the end of 
a stick on Adrover’s native Ma- 
jorca. Above the sofa is a gilt 
mirror with Baroque preten- 
sions no one takes seriously. 
Adding to the bedroom’s 
worldly atmosphere of vag- 
abond chic are an Egyptian 
coverlet animated with lotus 
appliqués, a brass candelabrum 
from a Spanish convent, Sa- 
haran nomad necklaces posed 
here and there like talismans, 
and a supersize wing chair 
from the Annex flea market 
held at 26th Street and Sixth 
Avenue. Few in fashion have 
survived as many highs and 
lows as Adrover, and his fur- 
nishings chart them. Pelmets 
cobbled from laminated boards 
recall his lean years as a fledg- 


ling designer. A ravishing Af- 


“The last thing | want is for my apartment 


to look static. | like a certain chaos,” says 
Adrover. LEFT: He and friend Pere Bernasar 
created the mural, inspired by early cave 
paintings, on the rear wall. The velvet sofa 
came from the Annex Antiques Fair & 
Flea Market. Artist Jennefer Hoffman 
painted the dresser. TOP: “The kitchen ta- 
ble acts as the social gathering place. We 
scream, cry and make decisions here,” he 
says. ABOVE: Saharan nomad necklaces 


hang ona hand sculpture in the bedroom. 





















































Few intashion have SU rvived as many highs and 





lows as Miguel Adrover, and his turnishings chart them. | 


“The way people dress and live is very con- 


nected,” says the designer. RIGHT:A sofa 
in the bedroom is upholstered in a cus- 
tom wool-and-silk-blend plaid. The gilt 
mirror was a gift from Donnie Myers, the 


producer of Adrover’s fashion shows 
BELOW: The hand-appliqued bedcovering 
is from Egypt. The high-back wing chair 
was discovered at a flea market. “One of 
my great sources for furniture is Eve 
Bryan’s stand at the Annex flea market 


on 26th Street in Manhattan,’ he says 
















ghani carpet was an extrava- 
gant present to himself in 
2000, when backers swept in 
and for a short time pumped 
his company with capital. 
Leading off the bedroom, 
the living room is hung with 
an unframed canvas by Ad- 
rover and a childhood friend, 
the Majorcan artist Pere Ber- 
nasar, done in the manner of 
early cave paintings. “You see 
art like this everywhere in New 
York today,” says Adrover. “It’s 
like hieroglyphics and man- 
kind’s first form of graffiti. 
Everyone needs to leave his 
mark, whether it’s with a can 
of spray paint, a stick of char- 
coal or a sewing machine.” 
The heteroclite seating 
runs to leather poufs em- 
bossed with Nefertiti’s pro- 
file, Ikea rattan rocking chairs 
that an intern rescued from a 
Dumpster, and a voluptuous 
wood-framed sofa with swoop- 
ing buttoned arms and a deep 
skirt of heavy fringe. The 
previous tenant contributed 
the upright piano, and Cana- 
dian painter Jennefer Hoff- 
man, the charmingly realistic 
rhinoceros, fish and snake 
adorning a humble dresser. 
Glancing down on the me- 
nagerie is a print of Christina’s 
World. Not knowing the nar- 
rative behind Andrew Wy- 
eth’s iconic work, Adrover says 
he was drawn to it “because it~ 
symbolizes to me the struggle 
to achieve.” 
Lower Manhattan is a long 
way from Calonge, the small 
village on Majorca, the hub of 
the Balearic Islands, where 
Adrover grew up. Leaving 
school at age 12 to work in 
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In the days leading up to a show, we work 


ne 


iround the clock, with people sleeping un- 
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_ der the cutting tables. The loft becomes 


” 


la camp,” says Adrover. BELOW: He and 


the family almond orchards, 
he did his best to keep up with 
the two subjects he cared 
about most, music and clothes. 
Despite having to strain to 
hear the pop-culture tom-tom 
from far-off places like En- 
gland, he was always impres- 
sively fluent in the look and 
sound of the moment. Punk 
did not pass him by. And does 
anyone remember the pirate- 
poet thing of the early ’80s? 
Adrover does. 

But if receiving fashion 
frissons is fun, delivering 
them is thrilling. At his first 
proper show, in 1999, Adro- 
ver cut the bottom out of a 
Louis Vuitton duffel bag, turn- 


ing it into a miniskirt while 
poking fun at the collective 
mania for logos and labels. 
The next season a model 
marched down the runway in 
a backwards, inside-out Bur- 
berry raincoat. 

Adrover has had grander 
New York apartments since 
he sent out that infamous 
coat, but none, he notes, 
as beautiful as his Chrystie 
Street loft. “Maybe it’s the 
old creaking floorboards, but 
it reminds me of the boat- 
house my family moved to 
every summer to escape the 
heat of our village,” says Ad- 
rover. “I felt safe there, and 
I feel safe here.” 0 
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Great Desic 





Classic Finds with a Surprising Price Tag 

Wouldn't you like to know which objects leap out at someone 
whose business it is to assess great design? Architects and designers, 
the arbiters of style, spend their days in contemplation of aesthetics 
And if the ies ie grab them can be had for a song, so much 
the better. Here 


e tune of $100 or less, are items chosen by ar- 
hitects and ee that satisfy both the eye and the walle 


Leather Folding Chair 

“Handsome and comfortable,” David 
Easton says of the $95 steel-framed leath- 
er folding chair from Lina, available in tobac- 


co or black (www.designwithinreach.com) 





Villeroy & Boch Boston Goblet 
“It’s multipurpose—it can work in the 


country or the city,’ says James Huniford, 


of Sills Huniford, citing the $25 Boston 





coloured goblet (www.villeroy-boch.com) 
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Coconut Chopsticks 


Akira Watanabe considers chopsticks 







the ultimate example of functionality. Sur 
La Table’s $7.95 coconut-wood chopsticks 


(www.surlatable.com) come in sets of 10 pairs. 


‘Its the epitome 
of simplicity. 





—Victoria Hagan 























Il Papiro Desk Access 













Py ori Cosmo Vase 
Benza’s $34 clock (www.benzadesign.com) is ~ | José E.Solis Betancourt uses || Papiro’s The $85 handblown @fystal vase by Debo- 
| “playful and unexpected,” Sandra Nunner- paper desktop items to bring order to his rah Ehrlich is availabléffom Turpan (631- 
ley observes. Thanks to Velcro backing, it clients’ work spaces. The pencil holder re- 324-2444)4lt’s my fav@fite vas it can go 
can be attached to most smooth surfaces. tails for $25 (212-288-9330). atedaan oe ; Ff 
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Linda Searl is a fan of the $26 stainless- 


steel lemon squeezer from Tools Design, 
q 
available at the MoMA store (www.moma 4 


org). ‘It’s beautiful and functional,’ she says. 


TrarervDOarnAt 
orm 


racery at 


The New York firm Munder-Skiles, known 





for replicating antique designs for garden 
and home, jumps in feet first with its $85 
rubber doormat (212-717-0150). 








“They look so modern 
"® because of their abstract pattern.” 
mf —Flissa Cullman 
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Enamelware 











“Wonderful reproductions of 19th-century 





designs,’ Cullman says of CGS Internation- i 
al’s lightweight cookware. The three pieces 
here total about $34 (800-777-0747). 
























Pioneer L 
Heed Willi 
sheets, but s 
| 
| at $94 ( 
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shams.” Pione 








See’s Famous Old Time Candies 
“Good, old-fashioned American choco- 
lates in great, old-fashioned packaging,” says 
Matthew White, appraising the venerable 


candy company’s $64 box (www.sees.com). 








| Multicolor Glass Bowl | 





Hand-painted and featuring a pattern of 
fused-glass squares, the one-of-a-kind glass 
bowls sell for $60 and up at the New York | iit 
shop Awentura (212-769-2510). | 





























Wagenfeld Teapot 


“It’s a classic piece of design,’ notes Harry 






Schnaper of the 1930s teapot created by 
Bauhaus designer Wilhelm Wagenfeld and 


available from www.adagio.com for $94. 

















Rabbit Corkscrew | Leta Austin Foster Belts Lexon Tykho Radio 

Three seconds is all it takes, once Metro- | Palm Beach boutique Leta Austin Foster | “It’s great for the beach,’ Juan Montoya 
kane’s Rabbit Corkscrew is involved in the | | offers its accessory du jour, customized | | says of Lexon’s rubber AM/FM radio. The 
job at hand. A favorite of Mica Ertegun’s, hea belts, for $75 (561-655-7367), in any of 10 | diminutive radio, which comes in four col- 
it retails for $80 (www.metrokane.com). | ribbon hues and five seersucker colors. ors, is $60 (www.designstore.com). 
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| Great Design Under $100 
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|Benneton Embossed Notecards Philippe Starck Flyswatter 


“The art of handwritten notes is long for- Become lord of the flies with Philippe 


gotten,’ laments Penny Drue Baird, who Starck’s $14 flyswatter, which stands at at- 


uses the Paris store’s $55 box of embossed tention on three feet and features a trans- 





parent human face (www.alessi.com). 





notecards (www.bennetongraveur.com). 











Warhol Dinnerware Collection 
Available through the Philadelphia Mu- 
seum of Art’s shop, the $44—$95 plates 

















come in two sizes and four color combina- 


tions (www.philamuseum.org/store). 


“ , i j j 
l€s very possible to nave good 
de sign at moaest 5 rices: |he key ingreaients 
| ' ; 
I look for are sty ie ana proport on 


-Sally Sirkin Lewis 























| Mother-of-Pearl—Inlaid Box 


| Wallace E. Cunningham is reminded of 


‘| “moons shining from a deep, dark back- 
| 


ground” when he beholds Gallery Eight’s 
$48 box from India (858-454-9781 ). 
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Plastic Mobiles 

Manufactured in Denmark, mobiles from 
Flensted start at $28. Twelve variations can 
be found at the Dallas Museum of Art 


(www.dm-art.com). 


like beautiful textiles 


~Stephen Shadley 





“Larger than normal, they 
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Hammacher Schlemmer Tumblers 
Samuel Botero praises the unbreakable 


barware (www.hammacher.com);he likes 


its “strong, clean, elegant lines.” A set of six 
can be had for $39.95. 





Ralph Lauren Polo Shirts for Dogs 
Ralph Lauren’s signature look, reinter- 
preted for canines, is within paw’s reach 

at $32 (www.polo.com). Some animals are 


| just more chic than others. 








look 


and wipe 


Constructed of a woven vinyl! similar to that 
on outdoor furniture, Chilewich’s $11.50 
basket-weave place mats (www.unicahome 


.com) are easy to clean and maintain. LJ 
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Handcrafted details no machine can match. 
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Every piece of handcrafted Hancock & Moore furniture is as strong and true as the people who build it. i | 
ti 

www.hancockandmoore.com 828-495-8235 il | 

Available to the trade through Baker Knapp & Tubbs. , i 
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Charles P. Rogers 
America's source for 
original handcrafted beds 
















PLEASE VISIT ASHOWROOM OR CALL FOR A COLOR CATALOG AND PRICE LIST. NEW YORK CITY: 55 WEST 17 STREET (BETWEEN 5-6 AVENUES), NYC 
10 RI NORTH, EAST RUTHERFORD. WEBSITE @ CHARLES PROGERS.COM: PHONE ORDERS WELCOME. WE SHIP ANYWHERE. PHONE 1-800-272-7726. 


NEW JERSEY 


IM lemme 
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SCAGLIOLA STONE COLLECTIO 


THIERRY FRANCOIS 


Reviving a noble Italian artform: we combine marble, limestone and travertine to create Scagliola. This richly textured stone is 
then hand-crafted into one of Thierry Frangois’ exquisite French designs and becomes ‘la piece de résistance’ of your beautiful home. 


Atlanta ADAC, Siri 501A Available at: STONE AGE Orlando, Winter Park, FL 
ph: (404) 350-3333 / fax: (404) 842-0936 . - DESIGNS ... ph: (407) 628-5577 / fax (407) 628-5565 


' Call us for a free catalog or discover our on-line portfolio at www.stoneagedesigns.net 
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Comfortably acquainted with elegance. 


We begin with the finest materials, carefully selected. From these, 


the skilled hands of Italian artisans create a haven for the senses. 


= 


You could lose a whole day in here. And that’s exactly how we planned it. 
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www.deckhouse.com 


MANION - COMDANY 


A joy to plan... 
a joy to live in 


Post and beam 
homes designed by 
our architects to 
reflect your lifestyle 
and respect your 
budget. Each Deck 
House features soar- 
ing spaces and walls 
of glass that capture 
the essence of your 
home site. Exotic 
woods and naturally 
lit interiors reflect 
elements of nature. 
Order our Design 
Portfolio for $20 by 
phone, mail, or 
through our web site. 
Dept. DARD K AS 
930 Main Street bn 


Acton, MA 01720 Sm 


Deck House, Inc 


* 800-727-3325 


HANDCRAFTED SOLID WOOD FURNITURE 





C. 1720 Italianate Style Commode 
Honduran mahogany with rosewood veneers. 
42”w x 18d x 33”h 


2901 NW FRONT AVE. ¢ PORTLAND, OR 97210 


503-274-9060 ¢ FAX 503-2 


) Dif -J76 20 


www.manionc omy yany.cOM 
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and those to come, 
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quality wide plank 






floors, finely crafted 


Enduring 
oT 






by the Carlisle family 






for nearly 40 years. 






Call for your 






free nee Ste 


800-595-9663 
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Eastern White Pine 


WITH AN EXCLUSIVE SWIMEX SWIM SPA 


Experience the finest quality residential exercise 
and conditioning pool, and all of the therapeutic 
benefits of an aquatic treadmill, spa or full-size 
pool in a fraction of the space. 


- Swim, run or exercise against a smooth, even current 

- Completely adjustable speed, up to 6.5 mph 

- Superior one-piece fiberglass construction - no vinyl liners 
- Easy installation and maintenance 


PRICES BEGIN AT $21,900 


Aquatic Therapy, Sports & Conditioning Pools 


Call for a free video at 800-877-7946 or visit www.swimex.com 


“Minimalism ts for those without much to say.” 
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Florentine Bed 


For 50 years Phyllis Morris has been designing and creating custom, handmade furniture 
for celebrities, dignitaries, bon vivants and people just like you. 


PHYLLIS MORRIS 


For PM Portfolio-Volume VI, send $35 to PM Dept. A 
8772 Beverly Boulevard West Hollywood, CA 90048 
310.289.6868 www.phyllismorris.com 









































Shoop like a Cucem 


in the bed that Royal Dreams are made of. 





Handcra ee jnaer the Royal Warrants of Her Majesty Queer 


Elizabet! The ate Queen Elizabeth The Queen Mothe 
Elegantly covered in the finest gold and silver Belgian damask 
the deep luxurious mattress encloses the very best of trusted 

traditional tillings including pure silk and cashmere. It is the very zenitr 


ot craftsmanship, expertly designed and handmade to perfection 
aa +. 
— Se 


HYPNOS 


51-800- Mattress. 


Call for a showroom location near you 1-800-872-1999 


oe NA 30 Years in Vogue 








The finest collection of antique, 
custom, and contemporary 
pool tables in the world. 


Architects, designers and connoisseurs 
of the game have been acquiring the 
finest pool tables In the world from us 
for 80 years. Call for our new °35 limited 
edition 88 page catalog of handcrafted 
pool tables. We deliver and install 
tables an ywhere. 


NEW YORK CITY 
1.800.252.8855 


www-blattbilliards.com 


BILLIARDS 


Since 1923 
Beautiful investments to play with... 





Also available through interior designers. 









A major rediscovery of 
one of the 20th century's 


greatest fashion photographers 


JOHN RAWLINGS 


KOHLE YOHANNAN 4 


John Rawlings 
30 Years in Vogue—a 270-page 
glimpse into the golden era 
of American fashion 


Available now. $60 


PUBLISHED BY 


ARENA 


og © Ee i Be Oe 


www.arenaeditions.com 


IN BOOKSTORES EVERYWHERE 
OR CALL TO ORDER 1 888 759 4851 
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VON Morris CORPORATION 


| EXTRAORDINARY ARCHITECTURAL HARDWARE 
IVON MORRIS 800-646-6888 Please|contact your Locallinterion Desienenor Architect WWwWw.vonmorris.com 


Sergio Bal debslal Dream Pool 
WORE me Lain ae Wy 


JAPANESE ANTIQUES 


ek 
gree so made tiles 


(917) 687-5593 
sergiofurnari.com 







1420 Sutter St. San Francisco, CA 
(415) 929-8278, Open Daily 10 - 6 
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ADVERTISEMENT 


HOME STYLE 


A directory to the ultimate in home furnishings. 





Eleganza sofas are made in Italy from the finest Italian leathers 
Now available at select dealers throughout the U.S 


eleganza usa, llc 
336.664.6963 
high point showroom: showplace 3506 


A MATTRESS FOR YOUR LIFESTYLE 
Whether it’s work- or play-related, 
back discomfort among active 
people is on the rise. Back 
Supporter Collection offers zoned 
total balance” innersprings for 
varying degrees of posture Support 
for customers seeking proper 
Support in the lumbar region. 


For more information, visit 
www. springair.com. 





Just Right: 


Andy Warhol Home Collection by Sphinx 
Sphinx by Oriental Weavers is excited 
to introduce The Andy Warhol Home 
Collection, featuring a variety of area 
rug designs inspired by nearly 40 years 
of Warhol’s works. A portion of the 
proceeds from each rug will benefit 
the Andy Warhol Foundation for the 
Visual Arts, Inc., a non-profit foundation 
that supports the creation and 
presentation of contemporary art. 





To see the entire collection, visit 
www. owsphinx.com. 





BY ORIENTAL 


WEAVERS 














brought to you by INEURNIG | P 


al 
Il 
I 













ra 





THE ART OF PEND 


SAN TROPEZ 


San Tropez reflects our newest design direction at W. Schillig, 
where horizontal movement is emphasized through proportion 
visual lightness and pure form. This two-piece sectional is std 
to fit into smaller rooms, possesses soft, sumptuous Seating, 4 
taller back cushions designed for greater comfort. 


For more information, e-mail info@schilligusa.com. 





Every century has its classics, 
every past a story. These are the 
tales told on Portobello Road by 
Vanguard Furniture. Worldly. 
Sophisticated. Just like London’s 
famous antiques row. Experience #i 
the well-traveled flavors and : 
timeless appeal. Portobello 
Road. Make it your own. 


For more information, 
please visit our Web site 
www.vanguardfurniture.com. 


Vanguard Furniture 





YANG CHAIR t 
A project where, thanks to innovativefy * 
material and new molding technique 
technology and design come togethe F 
to create an “instant classic” product 
Yang is a chair where expressive freedg 
lightness, and strength merge togetht 
ina simple and elegant form; bound} « 
become a classic from its very first. 
appearance. With its techno polymer f 
frame in various colours and its seat 

and back in ultrasonic welded nylon Df 
net in 3 different colours, Yang is ideé 
for indoor and outdoor use in both thy 
residential and contract markets. 


For more information, visit 
www.bontempicasa.com 


np PECIAL OFFENW FOR ANGHIZEGTERAL DIGEST SUBSCRIBERS 






Wed eC ES MON tee fiction or ns Toe 
he New Yorker satisfies. oo 
CCH Cem Kaela 







“If you don’t get 
THE NEW YORKER, 
you just don’t get it.” 


SAVE S168 


off the single-copy price 






























; e side splitting cartoons 

, e brilliant fiction 

/\ e award-winning criticism 

e short stories, long stories, 
popular culture and MORE! 
































“You can’t judge a book by its content.” 












: Neek after week, cover to cover, the content 
_)£ The New Yorker is the talk of the town. 
Judge for yourself. Order now. 






~~ 


Only $25* for 46 issues. Save 87% off the cover price. | 


'NDULGE YOUR PASSION. GET THE NEW YORKER. IT SATISFIES. 


*Plus $4 postage and handling. 
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Places to go, from our advertisers... 


— A World of Art in Los Angeles 
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Fine works from more than 60 of the world’s most notable art dealers 
will be exhibited at the 10th Annual L.A. Art Show, aearaee by the 


f= preeminent Fine Art Dealers Association. 


The 2004 Show will be held at the Santa 


Monica Airport’s Barker Hangar and will 
include a strong contemporary art presence 
to complement its base of traditional and 
regional art, as well as symposiums by promi- 


nent collectors and art historians. 


Night 
Architectural Digest, benefits the Los Angeles 
Art. 
Bel-Air, the new luxury development in Hong |! 
Kong, Fireman’s Fund Insurance Co.°and Jenr-Air. 


The Opening Gala, sponsored by 


County Museum of Partners include 


UNTITLED (FLOWER), 1928" BY GEORGIA 
O'KEEFFE, MATTEUCCI GALLERIES 


L.A. Art Show 
Friday-Sunday, October 15-17, 2004 
$18 daily admission (includes catalog) 


Opening Night Gala 
Thursday, October 14, 2004 
7pm, $150 per person 


For details, call (310) 822-9145 or visit www.losangelesartshow.com. 
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CUSTOM SCHOOLS AVAILABLE—CALL TODAY! 
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continued from page 207 


fixtures by Chareau; plush-covered arm-§ 
chairs by Jean Pascaud, who designed fur-} 
nishings for the Normandie; or Hansie 


Wegner’s iconic rosewood sideboard. 
There is nothing incongruous to Lo- 


ring I about lengths of appliquéd Kuba 
cloth from Zaire used as wall hang-§) 


ings or upholstery fabrics in rooms that} 
contain tub chairs by Philippe Starck,fw 
pieces of Sévres and Royal Copenha-ffhi\n 


gen art pottery, Murano glass, a Tibet-}) 
a pitcher by Louis Com-}; 


an carpet, 


fort Tiffany and drawings by his father, fy: 
Edward D’Arcy Loring. And if he is} 


4 


“The paint mimics 
the variations of sun and 
shadow. No wall is the 

same color, but the - 
sfurmaniras is so nuanced.” 


running out of wall space on which to 
display the work of his friends, it is, 


_ he explains, because “the more of their })\y 
things I can find a place for, the happier Jr: 
| it makes me.” 


If the bungalow doesn’t have the atmo- 
sphere of a sublime bazaar, ‘it is probably 


| because Loring II “puts on the horse }ir)i 


| ma principia: 


_ ural light. 





blinders” and won’t deviate from his pr7- 


to justify its raison d’étre. Before choos- 


| ing his sludgy palette, he studied the nat- 
“The paint gets darker as the fey; 
| rooms do, and it mimics the variations of 
| sun and shadow. No wall is the same col- 


or, but the sfwmatura is so nuanced that 
most people never notice it. You have to 
work subtly on a small scale,” he con- 
cludes. “Elsa Peretti calls it finding the 
common denominator—the magic hy- 
phen that relates disparate elements to 
a unifying theme.” 

The raison d’étre of a cozy hideaway in 
West Palm Beach is, ironically, to escape 
the claustrophobia of a minutely calibrat- 
ed New York datebook. It’s a feat virtual- 
ly impossible in the 50,000-square-foot 
mansions across the causeway. And when 
Loring runs out of breathing or living 
space, there is always that beguiling 
wreck next door. 0 


“self-limitation.” His alter }y |», 
| ego may shop with giddy abandon, but }}j; 
he edits with rigor, and every object has § py. 


MEETING OF MINDS _ 









inued from page 247 

“Mvania. Deciding it was the “perfect” 
“ect with which to start off the Florida 
“aij irtment, she took pictures and notes. 
o days later Carol Soffer called out of 
“of blue, saying, “I’m at the antiques show 
Ath 8 Santa Monica eximport I just found 


aly 


‘aj at it was—he ae a draper’s eee 
1» 


ushan replied, “Buy it! 


‘¢§ lly could have just said, ‘Marjorie, you 
it; I’m going to love everything you 


ne back to find it exactly right. But 
much more fun to shop and decide 
things together.” Among the many 
1er objects they chose together are a 


stern Mexico, and two pieces by Chris- 


ila bench with a tufted-rope seat, and a 
| urn made of wood wrapped 1 in rope. 

Shushan deliberately mixes periods, 
ctures and styles. Here, she used Asian 


ns,” she explains), then had the pillows 
vered with antique fabric. For the study 
d the adjacent office, she designed a 


meet. To help establish continuity, 
* frushan had the walls of the living room, 


Soffer already had a substantial art col- 
- |ction, including a Léger, a pair of ce- 


ree-panel Sharing of the Nameless by 


e two etchings by Jim Dine that hang 
ver the bed in the west-facing guest 
a |ite. Shushan cares especially about bed- 
e boms—“They’ d better be comfortable,” 
- .e announces; “you spend half your life 

-ere!”—but has a special affection for 
t }is one, which she did in a creamy beige. 
1 1e stays in it so often, while she works 


z 1 nearby residences for both of Soffer’s | 
g own children, that Soffer calls it the | 


ushan Suite. 0 
i 


i 





>-Columbian double-duck figure from | 


n Astuguevieille—a curved chestnut | 


d French influences, Native American | 


-}ning area and guest rooms covered with | 


 rusaku Arakawa, which beautifully suits | 
e north wall of the living room. Among | 
e works she bought for this apartment | 








hide the seams‘where the leather piec- | 








Places to go, designs to see, from 
Architectural Digest advertisers... 






Opening Designers’ Doors 


Visit the private homes of Kips Bay 


Decorator Show 
House designers and their clients in lower Manhattan on the 
Kips Bay/Architectural Digest Downtown House Tour. The annual 
program will begin with a breakfast at the Walker Zanger show- 
room. Designers’ works 
on the tour include Laura 
Bohn, Clodagh, Robert 
Couturier, Jack Levy and 
Andrew W. Raquet. 


ARCHITECTURAL D 


Tuesday, October 19, 2004 

Proceeds benefit the Kips Bay Boys 
& Girls Club. Tickets are $125; 
$150 if purchased after October 11. 
For tickets, call (718) 893-8600, 
ext. 245, or visit www.kipsbay.org. 


Participating sponsors: 


MAB OHM 
SieMatic ...-—.... 





WALKER 


Flagships Flying 

David Yurman, American designer of fine jewelry and watches, has 
opened a third flagship store at Americana Manhasset on Long 
Island. Three more stores are coming this fall at The Bal Harbour 
shops, Lenox Mall in Atlanta and The Galleria Houston. 


A Host of New Ideas 

Architectural Digest and Gaggenau invite you to the opening of 
Twenty Four Fifth “ 
Three 


explore the art of 


Entertaining at Home,” a unique new cooking 
school. interactive classes 
hosting— 
creating ambiance as well as fresh, 
simply prepared gourmet cuisine. 
The facility features Gaggenau’s 
sleek, avant-garde appliances. 


Wednesday, September 29, 2004 
6-8pm 

Twenty Four Fifth-Gaggenau 

24 Fifth Avenue 

New York City 


TWENTY FOUR FIFTH 


GAGGENAU 


For more information or to receive an 
invitation, please call (212) 216-9541. 
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A listing of the designers, architects, museums, shops and hotels featured in this issue 





A STROLL THROUGH 


TRIBECA 

Pages 54-72 

Joseph Giovannini 
Giovannini Associates 
140 East 40th Street 

New York, New York 100/16 
212-297-0980 


MONTPELIER 
PLANTATION INN 

Pages 76-86 

Emmy Bodner 

Martyne Kupciunas 
Fine-Line Furniture 

& Accessories 

1210 South Dixie Highway 
Coral Gables, Florida 33146 
305-661-4414 


ZAHA HADID’S VISION 
Pages I10—||4 

Zaha Hadid Architects 
Studio 9 

10 Bowling Green Lane 
London ECIR OBQ, England 
44-20-7253-5 147 
www.zaha-hadid.com 





NOGUCHI'S OTHER ART 
Pages 130-134 

The Noguchi Museum 

9-0! 33rd Road 

Long Island City, New York 11106 
7|8-204-7088 


www.noguchi.org 


George Champion 

Modern Shop 

442 Main Street South 
Woodbury, Connecticut 06798 
203-263-8442 


Galere 

3733 South Dixie Highway 
West Palm Beach, Florida 33405 
561-832-3611 


www.galere.net 


Los Angeles Modern 
Auctions (LAMA) 

PO, Box 462006 

Los Angeles, California 90046 
323-904-1950 


www.lamodern.com 


Lou Marotta Inc. 

243 East 60th Street 

New York, New York 10022 
212-223-0306 
www.loumarotta.com 


Mark McDonald 

555 Warren Street 
Hudson, New York 12534 
518-828-6320 
www.markmcdonald.biz 
Vitra New York 

29 Ninth Avenue 

New York, New York 10014 
212-929-3626 


WWw.vitrd.com 


HUGH NEWELL JACOBSEN 
Pages 140-144 

Hugh Newell Jacobsen 

2529 P Street NW 
Washington, D.C. 20007 
202-337-5200 


ighjacobsen.com 





VAMNA 


TOKYO'S MODERNIST JEWEL 
Pages |58—|66 

Yoshio Taniguchi 

Taniguchi and Associates 
4-|-40 Toranomon, Minato-ku 
Tokyo 150-0001, Japan 


8|-3-3438-1506 


BIRD’S-EYE VIEW 

Pages 190-197 

Mark Boone 

London Boone 

Pacific Design Center 

8687 Melrose Avenue 

Los Angeles, California 90069 
310-855-2567 


Mickey Muennig 

PO, Box 92 

Big Sur, California 93920 
831-667-2471 


HIGH ART FOR NEW YORK 
Pages 210-217 

Jennifer Post Architecture 

& Design 

25 East 67th Street 

New York, New York 10021 
212-734-7994 


ROD STEWART 

Pages 218-223 

Illya Hendrix 

Thomas Allardyce 
Hendrix/Allardyce 

8721 Beverly Boulevard 

Los Angeles, California 90048 
310-659-8721 
www.hendrixallardyce.com 


Richard Landry 

Landry Design Group, Inc. 
11333 lowa Avenue 

Los Angeles, California 90025 
310-444-1404 
www.landrydesigngroup.com 


ARCHITECTURE RISING 
Pages 226-233 

Charles Gwathmey 
Gwathmey Siegel & Associates 
Architects 

475 |0th Avenue 

New York, New York 10018 
212-947-1240 
www.gwathmey-siegel.com 


CALIFORNIA ADVENTURE 
Pages 234-241 

Paul Vincent Wiseman 

The Wiseman Group 

636 San Bruno Avenue 

San Francisco, California 94107 
4|2-282-2880 


www.wisemangroup.com 


Karin Payson 

Architecture + Design 

|7 Jack Kerouac Alley 

San Francisco, California 94133 
415-277-9500 

www.kpad.com 


William Peters Landscape 
Architect Inc. 

1005 A Street 

San Rafael, California 94901 
415-453-9325 
www.gardenartnet 


MEETING OF MINDS 
Pages 244-249 

Marjorie Shushan, Inc. 

15 West 53rd Street 

New York, New York |00I9 
212-975-1200 


Brian O’Keefe Architect, PC. 
410 West 53rd Street 

New York, New York |0019 
212-957-9790 


LINDA RONSTADT 

IN TUCSON 

Pages 250-256 

Christy Martin 

Studio Encanto 

300 South Park Avenue 
Tucson, Arizona 85719 
520-624-1133 ‘ 
www.studioencanto.com 


Bob Vint 

Vint & Associates 
Architects Inc. 

3|2 East Sixth Street 

Tucson, Arizona 85705 1 
520-882-5232 


Clay Thompson 
Harlow Gardens 
5620 East Pima Street 
Tucson, Arizona 85712 
520-298-3303 


THE $5,000 SOLUTION. 
Pages 262-269 

Pottery Barn 

888-779-5176 
www.potterybarn.com 


Pier | Imports 
800-245-4595 
www.pierl.com 


Crate & Barrel 
800-967-6696 
www.crateandbarrel.com 


Fishman’s Fabrics, Inc. 

1101 South Desplaines Street 
Chicago, Illinois 60607 
312-922-7250 

www. fishmansfabrics.com 


Le Magasin 

408 North Clark Street 
Chicago, Illinois 60610 
312-396-0030 
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The Full-Size Nissan Armada 


Cover: Designer 
Ralph Lauren and his 
wife, Ricky, on their 
property in Bedford, 
New York. Portrait 
by Richard Corman. 
See page 194. ABOVE 
Ricut: The library 
of a Long Island resi- 
dence designed by 
Mario Buatta. See 
page 212. 


NO 


bo 





rR ONY Twn?) \ CNTY 


nt Ht | 





URAL 


J URAL \L DIGEST 


NOVEMBER 2004 





194 RALPH LAUREN’sS BEDFORD BEAUTY 


The Designer Envisions a True Gentleman's 
Retreat in New York 

Text by Stephen Drucker 

Photography by Durston Saylor 


WASHINGTON MODERN 

A Strong Palette Invigorates a House 
in the Capital 

Interior Design by Thomas Pheasant 
Text by Michael Frank 

Photography by Durston Saylor 


East Coast ENGLISH 


Cultivating the Essence of the Georgian Country 


Style on Long Island’s North Shore 
Interior Design by Mario Buatta 
Text by Aileen Mehle 

Photography by Gordon Beall 








| 224 Simpiciry Writ LARGE IN Los ANGELES 


Expansive Spaces Distill the Purity of Colonial 
and Arts and Crafts Details 

Architecture by Timothy Bryant 

Interior Design by Victoria Hagan 

Text by Steven M. L. Aronson 

Photography by Scott Frances 


TRUE FUSION 

A Residence Outside fakarta Blends Old and 
New with a Flair for Drama 

Architecture, Interior Design and 

Landscape Design by Morposa Griya Cipta 
Text by Michael Webb 

Photography by Erhard Pfeiffer 


NortTuH BY NORTHEAST 

Sensual Yet Cool, a Pennsylvania House 
with a 1950s Air 

Architecture by Bohlin Cywinski Jackson 
Interior Design by Stephen Shadley 

Text by Amanda Vaill 

Photography by Scott Frances 


continued on page 18 
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CARRIE FISHER’S OAsIs 

The Actress’s Spirited Residence in the 
Hollywood Hills 

Text by Nancy Collins 

Photography by Mary E. Nichols 


ORDER, ACHIEVED 

Problem Solving Is an Art for One 
New York Loft 

Interior Architecture and Design 

by Shelton, Mindel & Associates 
Text by Philip Nobel 

Photography by Scott Frances 





204 


274 


280 


284 





LUXURY ON THE LEFT BANK 


An Art Dealer’s Pied-a-terre in Paris Becomes 


an Ode to Elegance 

Interior Design by Juan Pablo Molyneux 
Text by Stephen Drucker 

Photography by Marina Faust 


Matpives: Cocoa IsLaND 

A Refuge in the Indian Ocean Offers 
Sea and Serenity 

Architecture by Cheong Yew Kuan 
Text by Elizabeth Lambert 
Photography by Erhard Pfeiffer 


CARMEL: TRADEWINDS INN 

Asian Tranquillity Soothes the Soul on 
the California Coast 

Interior Design by Charles Gruwell 

Text by Jeff Turrentine 

Photography by Mary E. Nichols 


ZurRICcH: WIDDER HOTEL 
Imagination and Wit Transform Period 
Swiss Town Houses 

Interior Architecture and Design 

by Tilla Theus ac. 

Text by Jonathan Kandell 

Photography by Marina Faust 








continued on page 24 





Lerr: Mid-20th-century 
furnishings, including a 
rare bench by Charlotte 
Perriand, adorn the liv- 
ing room of a Tribeca 


loft. See page 258. 


Borrom: The view from 
a terrace of the Widder 
Hotel in Switzerland. 
See page 284. 
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eat control is both 
_ practical and beautiful. 


Installing a dimmer lets you adjust 
the right light for every task while 
} you're saving electricity. Dimming 
also adds a warmth and appeal that oR 
_ enhances the moment while quietly 
extending the life of your light bulbs. 
Whether it’s bright, or soft, or some- 
where in between, you have control. 








For over 40 years Lutron has been 
the brand preferred by lighting 
designers and contractors. 





For the full array of lighting control 

options and other energy tips, visit: | 

www.lutron.com/archad | 
or call us toll free at | 

_ 877.258.8766 ext. 778. 
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___ EVERY HOME PROJECT ADDS BEAUTY TO YOUR HOME. } 
_ BUT A FIRST IMPRESSION IS MADE AT THE FRONT DOOR. 
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LETTERS 


CONTRIBUTORS 


AD SHoppiING: LONDON’Ss BRIDGE EAst 
Lord Glenconner Seeks Treasures 


from Asia for His Home on St. Lucia 


Text by Stephen Drucker 
Photography by Jonathan Pilkington 


DESIGN NOTEBOOK: MCLEAN MAKEOVER 
A Contemporary Re design Brings Clarity 

and Comfort to a Virginia House 

Interior Architecture and Design by Jerry Harpole 

Text by Susan Sheehan 

Photography by Gordon Beall 


DISCOVERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
D esigners > Sources 


Unpul_t Houses: SITE SPECIFIC 
Integrating Land and Structures from the 
Outside In and the Inside Out 
Architecture by Eric Owen Moss, FAIA 

Text by Joseph Giovannini 


Set DesiGN: THE AVIATOR 

Scene Setting for Martin Scorsese’s Epic Film 
on the Legendary Howard Hughes 

Production Design by Dante Ferretti 


Set Decoration by Francesca LoSchiavo 
Text by Gerald Clarke 


ANTIQUES NOTEBOOK: 

FRENCH MODERN FURNITURE 
Designers of the 1950s Explored Form and 
Function in Radical Ways 

By John Loring 





Lord Glenconner shops 
for Asian antiques in 
London. See page 46. 


134 ARCHITECTURE: A DIVINE DIALOGUE 
Architect Robert A. M. Stern’s Ne 
for Trinity University in Texas 
Text by Mildred F Schmertz 
Photography by Peter Aaron/Esto 


140 Books: BETWEEN THE LINES 
Singular Approaches to Architecture and 
Design Speak Volumes 


146 DEsIGN NOTEBOOK: 
HOMESTEADING IN GEORGIA 


Broadfield Plantation Re-creates the Classic 


Cracker—and Then Some 
Architecture by Summerour & Associates 
Interior Design by Lisa Torbett, astp 
Text by Wendy Moonan 

Photography by Mary E. Nichols 


154 ELecrronica: THE PHOTOGRAPHER’S ART 


Making Great Pictures Takes More 
than Meets the Eye 
By Nicholas von Hoffman 


164, AD TRAvELs: MACKINTOSH’S 
Meticulously Restored, a Remarkable 


English Interior by the Architect Lives Again 


Text by Michael Peppiatt 
Photography by Bill Batten 


170 For CoLLectors: SCENTS AND SENSIBILITY 
A Collection of Rare Perfume Bottles Summons 


Up an Opulent Eva 


By Wendy Moonan 


181 EstTares For SALE: Eprrors SELECT 
PROPERTIES AROUND THE WORLD 


Sydney, Chicago, Spain, Dallas, Key West... 


296 AD DireEcTory 
A Listing of the Designer: 8, Architects and 
Galleries Featured in This Issue 







A pair of Domino ta- 
bles by Mathieu Maté- 
got. See page 78. 
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Unlike the competition’s mild hybrids, which always require power from the gasoline 


engine, full hybrids — like the new Ford Escape Hybrid - have the ability to drive in 


61% fewer smog-forming pollutants. 80% better fuel economy. In fact, this SUV is the 
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most fuel-efficient SUV out there. No, all hybrids are not created equal. On the road 





ESCAPE HYBRID 


Earth’s First Full Hybrid SUV. 





“Improved fuel economy and emissions data compared to Escape gasoline engine. Escape Hybrid EPA 
estimated 36 city/31 hwy mpg, front-wheel drive. Your actual mileage will vary depending on your driving habits 


electric-only mode at certain speeds. That means less trips to the gas station. 


to a better future, some are born to lead the way. Fordvehicles.com/escapehybrid. 
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Atlanta, GA 404-816-7275 Los Angeles, CA 310-289-4901 San Diego, CA 619-239- 
Boston, MA 617-236-5253 Naples, FL 239-597-6199 San Francisco, CA 415-865-( 
Chevy Chase, MD 301-657-8616 New York City Downtown 212-228-3334 Sarasota, FL 941-366- 
Chicago, IL 312-755-9023 New York City Midtown 212-355-3666 Scottsdale, AZ 480-424- 
Dania Beach, FL 954-923-2688 Paramus, NJ 201-587-9090 Seattle, WA 206-332-9 
Detroit, MI 248-624-7300 Pittsburgh, PA 412-683-3000 Westport, CT 203-227- 


To order our 184 page kitchen book, please send $22.00 to: Poggenpohl U.S., Inc. 145 U.S. Hwy 46W, Suite 200 Wayne, NJ 07470. Dept. AD 
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AD Letters 





" ARCHITECTURAL DIGEST 


DESIGNERS’ OWN HOMES 





Today, on opening the Sep- 
tember 2004 issue, I found my 
S chair by Tom Dixon (De- 
signers Discover Design). The 
first time I saw it, in England, 
I knew I had to have it. If a 


chair could ever be called sen- 


sual, this is the one. So you’ve done it again. And my 


kids thought I had weird taste! Architectural Digest 


shows them a thing or two...and who knows, maybe 


three, depending on what’s on offer next month! 


AFRICA’S SAFARI CAMPS 

Thanks so much for the August 2004 fea- 
ture on Jack’s Camp (Hotels). As a travel 
writer who has covered Botswana for 
nearly 15 years, I can verify that Jack’s 
is one of Africa’s finest—and most enig- 
matic—lodges. At this particular camp, 
the surprises keep on coming. 

DEANNA SWANEY 

Bic Lake, ALASKA 


CONSTANT COMPANION 

I take my pen in hand to write you a grate- 
ful farewell. In the year 1979, when my 
husband died, my friend Lorraine Van- 
denberg started sending me your won- 
derful Architectural Digest, and it would be 
virtually impossible for me to express 
how much sheer pleasure and enrichment 
it has granted me during all these 25 years. 
Iam now 99 years of age and received my 
last issue of your magazine this March— 
which I shall always keep. And now I can 
surely say, “Thanks for the memories!” 
RuTH RUTHERFORD 

SARASOTA, FLORIDA 
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— MarsHA SHEARER 


‘THe VILLAGES, FLORIDA 


SOMETHING TO WRITE HOME ABOUT 
I’ve been a subscriber for years, and I 
must say that the August issue, with the 
feature on Namale Resort in Fiji (“Antho- 
ny Robbins in Eden”), was an especially 
delightful surprise. My daughter spent 
time there two years ago and has fre- 
quently said that no description she could 
provide, and no pictures she took, could 
ever begin to adequately portray this lo- 
cale as the heaven it truly is. Now we’ve 
been able to share the natural beauty and 
the wonders of the resort together. 

M. G. QUINN 

LEWISTON, CALIFORNIA 


CORRECTION 

We are thrilled and honored that Milord 
Antiquités was featured in the article “AD 
Shopping: Montreal Calling” in the Sep- 
tember issue. The feedback was great, but 
we would like to point out an error in one 
of our phone numbers. The correct num- 
ber is 514-286-2433. 

Francis Lorp 

MONTREAL, QUEBEC, CANADA 


FRENCH CONNECTION 

The September issue was great, espe- 
cially Isabelle Higgins’s rescue of a ruin 
in southwest France. The home is abso-— 
lutely beautiful—inside and out. . 
M. L. FoNG 

RENO, NEVADA 


CREATING COLD MOUNTAIN 

We read with interest about the filming 

of the movie Cold Mountain in the March, 
2004 issue (Set Design). The Romanian 

countryside where the movie was shot. 
was so beautiful, and the Civil War-era. 
town that was constructed was delightful. 

FRED AND SHARILL ANDRAE 

PEKIN, ILLINOIS 


A LASTING IMPRESSION 

In the 1980s and early 90s I was on the 
staff of the Decorators Walk showroom 
in Washington, D.C.—years during which 
architect and designer José E. Solis Be- 
tancourt (September) established a name 
for himself. On numerous occasions I 
waited on Mr. Betancourt—placing or- 
ders, forwarding questions to manufac- 
turers and so on. In a profession saddled 
with more than its share of inflated egos, 
he stood out as professional, realistic and 
friendly. It was always a pleasure to assist 
him, and I’ve found it gratifying—though 
not surprising—to see his career flourish. 
Thank you for following the work of this 
talented man and, in turn, sharing it with 
your readers. 

MiIcHAEL REYNOLDS 

PALM SPRINGS, CALIFORNIA 


SYMPATHETIC READER 
I was reading your August issue and was 
looking at the unbuilt house in the arti- 
cle “Angling on the Aegean” and had 
this overwhelming sense of empathy for 
the architects—months of design, meet- 
ings, revisions, model construction, etc— — 
just for a preliminary approval! I am an 
architect and was once caught between a * 
husband and wife’s aesthetic desires: One 
wanted contemporary and the other, tra- 
ditional. Neither got what they wanted, 
and I lost the most. 
Curis McFADDEN 
PaLM DESERT, CALIFORNIA 

continued on page 38 





AT Il, SHE WENT TO THE PHILHARMONIC ORCHESTRA 
OF MONTE CARLO. 


AS A PERFORMER. 


At the age of five, Sophie Mautner sat down at the piano, put her fingers on the keys, and they 
began to dance. Born with the gift of perfect pitch, she could understand the’ notes nearly as well 
as a trained musician. Working with the finest teachers throughout Europe and the United States, 


she went from talented protégée to virtuoso by the age of ten. Whether playing with a philharmonic 





orchestra or performing solo, her love and ability are greater than any stage she’s ever played on. 
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Christopher Peacock Cabinetry Showrooms Locations 


Boston 617-204-9292 Chicago 312-321-9500 Greenwich 203-862-9333 Naples 239-596-8858 


Exclusive franchise opportunities available 203-388-4106 


www.peacockcabinetry.com 
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Letters 


continued from page 34 

EYEWITNESS 

As a friend and a former neighbor of Bob 
and Isabelle Higgins’s in the historic 
Whitley Heights enclave of Hollywood, 
California, I was excited for them when 
they said they were contemplating buy- 
ing an abandoned chateau in southwest 
France. They urged me to take a look 
at their impending purchase on my next 
trip to France. I did and was captivated 
by the magical setting they found. But I 
thought they were out of their minds in 
attempting to bring back to life a derelict 
but imposing chateau, thousands of miles 
from their Hollywood Hills home, that 
was truly in a state of ruin. After I’d 
climbed to the top floor of the chateau— 
and there were no functional staircas- 
es between floors—a huge white owl 
swooped down the length of the house, 
skimmed my head and flew out a gaping 
hole in the attic roof. Later I found out 
that seeing a white owl during daylight 
hours was a good-luck omen. Good-luck 
omen it must have been, for the transfor- 
mation Isabelle has wrought in that mag- 
nificent shell of a chateau is nothing short 
of miraculous. It was with great joy that I 
experienced the wonderful life and beau- 
ty Bob and Isabelle have breathed back 
into their glorious home with Isabelle’s 
impeccable taste, their great sense of style 
and their joie de vivre, as witnessed in the 
pages of Architectural Digest. 

GLEN LAJESKI 

HoLtywoop, CALIFORNIA 


DESERT LIVING 

Your September article on Roger Thom- 
as’s beautiful home showed Las Vegas 
through different eyes—those of a home- 
owner and not a tourist. The photo of the 
pool and patio clearly depicts a refuge—a 
cool haven in the summer and a lounging 
area in the winter, where privacy is the 
key element. His home is the true image 
of Las Vegas—edgy, innovative and hot! 
‘Thank you for showing the world there is 
more to Las Vegas than the Strip. 

Desra C. THOMmas 

HENDERSON, NEVADA 





NEUTRA FOR THE AGES 


Those of us at the College of Environ- 
mental Design at Cal Poly Pomona were 
delighted that the September article “Ar- 
chitecture: Architects’ Houses in L.A.” 
featured the Neutra VDL II Research 
House. Interestingly, the house and its 
landscape context serve both as a mod- 
ernist icon and as a challenge to future 
architects. In this, their family home, 
Richard and his son, Dion Neutra, “beta- 
tested” many new concepts, products and 
technologies (including solar-tracking 
louvers) that are still considered cutting- 
edge today. At her death, Richard Neu- 
tra’s widow, Dionne, donated the house to 
our college so that it could become a 
learning resource for students, educators 
and practitioners from around the world 
who seek to learn more about sustainable 
architecture and Neutra’s design legacy. 
KAREN HANNA 

POMONA, CALIFORNIA 


THE SINCEREST FORM OF FLATTERY 
Without question, my favorite issue was 
November 2003, in which you featured the 
movie Something's Gotta Give (Set Design). 
After reading the story, I decided I needed 
an exact replica of that beach house. 
LUCILLE SMITH 

PASADENA, CALIFORNIA 


CIVIC DUTY 
The September issue of Architectural 
Digest was grand; we especially liked 
Howard and Lori Backen’s house. It looks 
livable and family friendly. We noticed 
the photograph of the Richard Neutra 
house on page 144 and talked a bit about | 
it and him. The next day an article ap- 
peared in the Gettysburg Times regarding 
the impending demolition of his Cyclo- 
rama Center in the Gettysburg National 
Military Park. Perhaps a bit of adverse 
publicity would convince the park super- 
intendent that repairing the building— 
something the National Park Service has 
failed to do—is really the way to go. Ac- 
cording to the article in the paper, the of- 
ficials are rabid to “restore the battlefield 
on which it stands back to its appearance 
at the time of the battle.” Since the town 
is in the way, that seems a bit like pie in 
the sky to us! Thank you for such a qual- 
ity shelter publication. 
Dororuy AND WARREN E. BROCKETT 
GETTYSBURG, PENNSYLVANIA 





“Tt would be impossible for 
me to express how much 
pleasure Architectural Digest 
has granted me.” 





WE LOVE L.A. 
The September issue is always a favorite— 
because the houses in it are designed by 
their owners, they are more personal and 
often more idiosyncratic than Architectur- 
al Digest’s usual lavish abodes. ‘This year’s 
edition was especially rewarding for any- 
one interested in contemporary Los An- 
geles—based architects, with Mark Mack’s 
design for Roger Thomas’s Las Vegas 
house and Steven Ehrlich’s Venice place 
—plus a nice overview of 20th-century 
work in the article on architects’ houses. ~ 
DELLA WEIGAND 


_ MEDFORD, OREGON 





The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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Use 1T WISELY. 


To invest in our future, we must nurture our children’s fantasies, and inspire their creativity. This requires access to the arts that too 
few children have. Join Julianne Moore, the Entertainment Industry Foundation, and Montblanc in helping children develop their 
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Susan Mary Alsop, our 
beloved contributing 
editor and writer, died 
Wednesday, August 
18, 2004, in her an- 
tiques-filled Washing- 
ton, D.C., home. 





It never occurred to us that she would no 
longer be on our masthead. She was too much 
the indestructible Yankee charmer who en- 
joyed the occasional vodka and the good con- 
versations around her legendary table in 
Georgetown, where formal good manners were 
assumed and interesting people from many 
worlds felt happy and privileged to be there. She 
was one of the last great Washington women 
to be called “grande dame” (never “socialite”), 
though she was so much more than that inade- 
quate description. Well read, au courant, witty, 
Susan Mary was at the heart of the international 
diplomatic world as well as Washington, D.C.’s 
political life stretching back to Franklin D. and 
Eleanor Roosevelt, who, she said, “served the 
most inedible food. We always ate first before 
going there for dinner.” Another time, she took 
the measure of a woman brought to her home 


by a male friend who whispered over after-din- 

ner coffee, “She is really nice, isn’t she?” Susan 

Mary replied, with her most charming smile, 

“The jury is still out.” Devastatingly honest, 

always amused by life’s ironies, never mean- : 
spirited about others, she wrote almost 70 arti- 
cles for Architectural Digest, beginning in 1984, 
in addition to her highly regarded novels and 
the acclaimed 7o Marietta from Paris, a collec- 
tion of letters to the late Marietta Tree, another 
extraordinary woman Susan Mary brought to 
this magazine. She wrote about the houses of 
her friends, who were among the most impor- 
tant names in a certain world. In the United 
States alone, Susan Mary chronicled the resi- 
dences of Katharine Graham, Brooke Astor, 
‘Teresa Heinz Kerry, Lady Bird Johnson, the 
Eugene Thaws, Senator Claiborne Pell, Oatsie 
Charles and Senator John Sherman Cooper, 
along with various Fords, Fricks, Pierreponts 
and Auchinclosses. 

Her intmate knowledge of a vanishing 
world of grace and manners, of which she was 
part, illuminated our pages for several decades. 
It wasn’t long enough. We, and our readers, will 
always miss the legendary Susan Mary Alsop. 


Paige Rense, Editor-in-Chief 








MARINA FAUST (“Luxury on the Left 
Bank,” page 264; “Hotels: Widder Ho- 
tel,” page 284). Contributing pho- 
tographer Marina Faust found an art 
dealer’s not-quite-600-square-foot 
Paris pied-a-terre “challenging, as it 
was the smallest apartment I’ve ever 
shot—there was barely room for the 
lights and the camera—but grandiose 
in appearance,” and Switzerland’s 
Widder Hotel “not easy to capture 
either, but in a different way. It’s 





made up of such a strong contrast of 
modern design and ancient buildings.” She says the interior architect 
and designer, Tilla Theus, “spent a lot of time on this hotel. It’s the proj- 
ect of a lifetime.” Faust, who is an artist, currently has an installation 
in a group show at the Centre Culturel Frangais in Milan. 
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STEPHEN DRUCKER (“Ralph 
Lauren’s Bedford Beauty,” page 
194; “Luxury on the Left Bank,” 
page 264; “Shopping: London’s 
Bridge East,” page 46). “As a 
contributing writer for AD, I 
sometimes find myself, without 
warning, in rather mind-blow- 
ing places,” says Stephen Druck- 
er. “For the Ralph Lauren story 
I suddenly found myself alone 
in his dressing room—just his 
shoes, his sweaters, his jackets 








and me. It was like visiting 
Stonehenge or the Louvre in one of those eerie moments when the crowd 
parts and you get it all to yourself. As I write in the story, in every house 
you have to search a bit for the heartbeat, and this is where I found it.” 


continued on page 42 
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Handmade English Kitchens 


Smallbone is England’s leading maker of bespoke kitchens. Our designers are 
pleased to create individually-designed kitchens throughout the USA. Each room 
is hand built by our craftsmen in Devizes, England, and all installations are 


overseen by Smallbone’s own customer service team. 


For more information or a brochure ($10) please call 1 800 763 0096 


or visit www.smallbone.co.uk 


SMALLBONE 


of DEVIZES 
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| AILEEN MEHLE (“East 
Coast English,” page 
212). “Though its lo- 
cale was absolutely 
ideal, it really didn’t 
have much else going 
for it,” writer Aileen 
Mehle notes about 
a house along New 





York’s Long Island 
Sound that received a thoughtful revamp- 
ing by the Prince of Chintz himself, Mario 
Buatta. “But in comes Dr. Buatta, with his 
doctor’s kit in hand—his portfolio full of ideas 
on making the place beautiful and comfort- 
able, according to the resident’s lifestyle.” 
Now, she says, “after an almost complete 
makeover, it has gladdened the client’s eye. 
It’s a dream house.” ‘The veteran reporter has 
contributed to Vanity Fair, Vogue, Harper’ 
Bazaar and Town & Country and is the author 
of the “Suzy” column for Wand Women’s Wear 
Daily. She is a recipient of the Matrix Award 
for Excellence in Newspapers. 
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JONATHAN PILKINGTON (“Shopping: Lon- 
don’s Bridge East,” page 46). “He was very 


amusing—and game for most things,” re- 
ports photographer Jonathan Pilkington on 
Lord Glenconner, with whom he traversed 
the streets of London in search of Asian an- 
tiques (“He’s absolutely erudite on the sub- 
ject”). As for Glenconner’s hopping into a 
19th-century maharaja’s bathtub for a photo 
op in one of the shops, “I think he may have 
been cajoled into it, but he became quite keen 


on the idea.” The photographer adds that “he 


_ was so much fun to work with because he had 


a playful comment on just about everything.” 
Pilkington lives outside London with his wife, 
five daughters and two dogs. 
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The Epicurean Escape Sweepstakes 


Enter for a chance to win the 


Saab 9-5 Epicurean Escape 


CTURAL 


Sweepstakes, a celebration of 





r + % 
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r ereat taste. As a guest of Saab, 
pon - 
x e 
= One winner and guest will travel 
Sa S = 
weet to San Francisco for a fun and 
ee 
“— relaxing epicurean 
ad 
experience 
— 
—“~ 1 
For rules, eligibility and 
details, call (800) 585-7701 or visit SAAB 


WWww.escape .saabusa com 


A Kitchen Revolution 


A revolutionary new product 
line, bulthaup b3, debuts this 
November. Join Architectural 
Digest in bulthaup’s New York 
showroom for cocktails and 
see how bulthaup b3 advances 
kitchen design with its inno- 
vative ergonomics, function, 
style and quality. 


Wednesday, November 10, 2004 
6-8pm 

bulthaup New York 

578 Broadway, Suite 306 
(between Prince and Houston) 
New York City 


For more information, please call 
(800) 808-2923. 





It’s The Humidity... 


Dry air can cause static electricity, peeling wallpaper and cracked paint and 
furniture. Scratchy throat and skin irritation are also symptoms of too little 
moisture in the air—especially during the winter months. Home humidifiers 
can relieve these problems. Hunter Fan offers the following humidifier tips: 


¢ Select a humidifier that allows you to keep indoor humidity levels at 
40-50 percent; 

¢ Choose a humidifier with a wicking system C ey 
that is efficient and easy to maintain; 

e Choose products that contain 
anti-microbial properties that 
inhibit bacteria growth. 


For more information, 
visit www.hunterfan.com or call (800) 4-HUNTER. 











Designing the Seas 


Architectural Digest and Cunard Line 
mark the launch of Queen Mary 2 
with on-board presentations and 
private consultations by leading 
interior designers on transatlantic 
crossings. Carey Maloney and 
Hermes Mallea of M(Group) host 
the October 11, 2004, crossing 
from New York to Southampton. 


For more information, contact your 
travel agent, call (800) 7-CUNARD or visit 


www.cunard.com. 





CAREY MALONEY AND HERMES MALLEA OF M(GROUP) 











F 
. 


Man is of 
the CSSENnCE. 


More than 70 years after its initial launch in tribute to the great | 





seafaring nation of Portugal, the legendary Portuguese 
watch is now available in an elegant new edition: the appeal of the 

Portuguese Automatic lies in its mechanical movement, 
automatic Pellaton winding system, seven-day power reserve and 


case diameter of 42.3 mm. Water-resistant to 30 metres. 


Ref. 5001 in 18 ct. rose gold. Also available in stainless steel. And 


in platinum, in a limited edition of 500 watches. 


IWC 


Since 1868. 
And for as long as there are men. 
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IWC Schaffhausen, Switzerland, www.iwc.ch 
For an authorized retailer nearest you, please call (800) 432-9330, or visit our website 



















































Lerr: Lord Glencon- 
ner arrives in London 
to scout Asian antiques 
for his new residence 
on St. Lucia. “You can’t 
have pictures, wood 
furniture or fabric in 
the Caribbean,” he says. 


Be.ow: The gallery 
specializes in Indian 
and Asian textiles. 
RiGcut: Glenconner 
poses in a maharaja’s 
19th-century silver 
tub. An 18th-century 
English crewelwork 
panel hangs at left. 




















Lord Glenconner Seeks Treasures from Asia for His Home on St. Lucia 
Text by Stephen Drucker/Photography by Jonathan Pilkington 





HE MAN WHO BOUGHT 
Mustique is in a shop- 
ping mood once again. 
Colin Tennant, Lord Glen- 
conner, is building a new resi- 
dence on St. Lucia, where he 
has found “very much less ex- 
aggerated life,” and has trav- 
eled to London for a few days 
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in pursuit of Asian antiques. 

London 1s a crossroads for 
Asian pieces, partly because its 
dealers are so well established 
and partly becase so much 
made its way here long ago 
and still waits patiently to be 
found. Interest in Asia runs es- 
pecially high at this time of 


year. From November 4 to 12 
the group of about 50 dealers 
called Asian Art in London 
presents its newest and best 
pieces amid a week of auctions, 
sales, exhibitions and lectures. 

Glenconner is a familiar fig- 
ure to many of them. He is 
easily identified by the gauzy 






















monogrammed trousers and ° 
tunics made for him in In- 
dia. On this trip he is getting - 
around in a Karma Kar, one 
of a small fleet of London 
taxis decorated like the finale 
of Bombay Dreams. Everybody 
greets him enthusiastically, 

continued on page 49 
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BELow: The entrance, 
on New Bond Street. 
Ricut: Four mid-18th- 
century painted-paper 
panels of court digni- 
taries are examples of 
traditional Chinese 
portraiture influenced 
by Western techniques. 


Bottom: A rare circa 
1820 ivory howdah 
from India has latticed 
domes with carved lo- 
tus leaves and flowers. 
The upholstery fabric 
is silk. “I like monu- 
mental things,” Glen- 


conner says. 



































continued from page 46 
aware of his keen eye for ob- 
jects and quick way with a 
phrase. Most dinner parties are 
dull compared with a morning 
of shopping with Glenconner. 
Among his trophies that 
have come and gone over the 
years are 14 Lucian Freuds; 
what he considered to be the 
finest snuffbox in the world; a 
highly prized Edward VI one- 
pound coin; an elephant; a 
Hindu temple; the island of 
‘Mustique, whose populace he 
arguably curated; and numer- 
ous Chinese artifacts. Now it 
is the arts of India that interest 
him most. This day in London 
could bring almost anything. 
Sydney L. Moss is nicely 
situated in Mayfair, between 
Colefax and Fowler and Clar- 
idge’s bar. For nearly a century 
its strengths have been Chi- 
nese paintings, Japanese lac- 
querwork, netsuke, fly whisks 
and scholar’s objects like brush 
pots. But it is a Chinese schol- 
ar’s rock that ignites the con- 
versation between Glenconner 
continued on page 54 
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FOR THE DISCRIMINATING TRAVELER, Cruising aboard 
anything other than a “ship-shaped” ship is simply not 
an option. It defines the essence of a classic cruise. And 
we wouldn't have it any other way. Our ships are not big 


in the mega-ship sense of the word. Rather they are 


gloriously spacious and graceful. With majestic nautical 
lines. Marine blue hulls. Teak decks and brightwork 





SPACTOUS, ELEGANT SHIPS @¢ GRACIOUS, UNOBTRUSIVE SERVICE @ WORLDWIDE ITINERARIES 
EXTENSIVE ACTIVITIES AND ENRICHMENT PROGRAMS @ SOPHISTICATED FIVE-STAR DINING 









polished to a reflective gleam. And tastefully decorated 
public spaces adorned with the finest works of art. In 
all, an elegant new interpretation of the grand era of 


ocean travel—when a ship was indeed a ship. 


Call your travel agent or 1-877-SAIL HAL, ext. 930, 


or visit www.hollandamerica.com 
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Jai Singh of Mewar. 


RiGut: Glenconner 
holds an 18th-century 
gold-and-enamel 
gem-set furra, or tur- 
ban ornament, from 
India. Its parrot shape 
is unusual. Far RIGHT: 
The shop deals in In- 
dian and Islamic art. 


BELOW RIGHT: A mar- 
ble pavilion, which 
may have been used as 
a shrine, is 19th cen- 
tury, from Rajasthan. 
BELOW Far RIGHT: A 
circa 1690 cloth paint- 
ing portrays Maharana 


continued from page 49 
and Max Rutherston, who 
greets him. 

“Do you go in for jade 
mountings?” Rutherston asks. 

“T do not.” 

“The museums are buying 
up everything, you know.” 

"Yes, yes-. 

“Good pieces are becoming 
impossible to find.” 

“Oh, everything has sup- 
posedly been impossible to 
find since I started buying any- 
thing,” says Glenconner. 

New Bond Street’s Mallett 
may have a uniformed guard, 
but inside, the atmosphere is 
as convivial as a house party. 
Known for the most refined 
18th-century English pieces, it 
is also an excellent source for 
the chinoiserie and exotica 
that go so well with them. One 
such piece prompts this visit. 
“Would you like to see the 
howdah?” asks chief executive 
Lanto Synge. 

A howdah is a mount for the 
back of an elephant; this one is 
beyond extravagant, made of 
solid ivory with a double dome 
of gold silk. It was found in a 
garage in West London and 
bears a strong resemblance to 
one shown at the Great Exhi- 
bition of 1851. That is as much 
as will probably ever be known. 


























Now it is the arts of India that interest 
Glenconner the most. ‘This day in 
London could bring almost anything. 










“There were so many maha- 
rajas,” says Glenconner. “The 
great thing about Indian art is, 
nobody ever knows the prove- 
nance, and even if they do, they 
never say.” 

Simon Ray, in St. James’s, 
keeps a vast selection of Indi- 
an artifacts. His inventory typ- 
ically includes carved marble 
jali screens and an assortment 
of esoteric jeweled objects. 
Quite a bit of time is spent 
here examining a diamond- 
and-enamel turban pin in the ‘ 
shape of a parrot, a ruby-and- 
emerald bazuband worn high 
on the arm and a cabochon- 
ruby scent bottle, whose per- 
fume we can still smell. Glen- 
continued on page 56 
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POSSESSION Geneve 


lagship Boutique - 730 Fifth Avenue - New York, NY - CPN 246-5555 - Bal Harbour Shops - 9700 Collins Avenue - Bal Harbour, FL - (305) ECIet YAs ¥ 
Piaget at The Breakers - 1 South County Road - Palm Beach, FL - (561) 659-8481 


www.piaget.com = 1-877-8PIAGET 





—E —= EE EOE—O~oeororeoroeooeoeeeeee 





A URES ss 


a 


Shopping 



























continued from page 54 
conner leaves enthusing about 
the jewelry as well as the 
Turkish chocolates on a plate 
on the front desk. 

Among all the licensed roy- 
al purveyors on Jermyn Street 
you will find Francesca Gal- 
loway, upstairs in her gallery- 
like space, wearing a little black 
dress and a contemporary art 
necklace. Her eye is for the ex- 
ceptional object and textile; 


LONDON SOURCES 


this is the place for authentic 
Indian chintzes and Kashmir 
shawls. Before she knows it, 
Glenconner has jumped into a 
solid-silver bathtub made for 
the Maharaja of Gwalior. “Are 
you going to boil me?” he asks. 
“Shall we get someone to pour 
rose petals over me? No. ..ass’s 
milk!” Fascinated though he 
is, keeping the tub polished in 
the Caribbean air would be 
continued on page 60 


SYDNEY L. MOSS 
Lert: The shop has 
been a London fixture 
since 1910. Far Lerr: 
A Yingshi scholar’s 
rock in the form of a 
mountain peak bears 
the hallmark of an im- 
portant 16th-centu- 
ry Chinese collector, 
Xiang Yuanbian. 





Bretow Lert: Manag- 
er Max Rutherston 
converses with Glen- 
conner. “He’s a nat- 
ural and stylish per- 
former,” Rutherston 









says of Glenconner. 
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| Francesca Galloway, 9!1B Jermyn Street, 44-20-7930-8717; www.francescagalloway.com. Indian miniatures and Asian textiles 

2 Mallett, 141 New Bond Street, 44-20-7499-741; www.mallettantiques.com. Eighteenth-century English furniture 

3 Simon Ray, 2! King Street, St. James's, 44-20-7930-5500; www.simonray.com. Indian and Islamic works of art 

4 Sydney L. Moss Ltd.,5! Brook Street, 44-20-7629-4670; www.slmoss.com. Chinese and Japanese paintings and scholar's objects 


5 S. Marchant & Son, !20 Kensington Church Street, 44-20-7229-5319; www.marchantasianart.com. Chinese and Japanese works of art 
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e Infiniti FX. Unmistakable styling. Unbelievable performance. Uncommon features 
ean available RearView Monitor, GPS navigation and laser-assisted cruise control. 
d, of course, unlikely to be overlooked. More at Infiniti.com. 
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continued from page 56 

daunting. Much more suitable 
is the nearly three-foot-long 
Indian mortar and pestle made 
of black porphyry. 

The subject keeps returning 
to it as we move on to S. Mar- 
chant & Son, near Notting 
Hill Gate. Started in 1925, run 
today by the son and grandson 
of the founder, Marchant is 
known for outstanding Chi- 
nese porcelains presented ina 
gentle, domestic atmosphere. 
This is where Sydney Green- 
street should have made in- 
quiries about the Maltese Fal- 
con. Downstairs the showcases 
are filled with superbly colored 
figures, plates, vessels and 
plaques; and in the salon up- 
stairs are blue-and-white ex- 
port wares that soar above 


what one usually sees. Glen- 





conner makes himself very 
much at home, taking a closer 
look at a 19th-century Chinese 
imperial porcelain blue-and- 
white ewer as well as a Kangxi 
celadon-ground vase encir- 
cled with horses. 

One nice thing about Mar- 
chant is its proximity to 
Geales, the Marchant of fish 
and chips and a favorite of 
Glenconner’s. While outward- 
ly he is enjoying the cod, one 
can tell his thoughts really are 
with the black porphyry mor- 
tar and pestle and how it 
might look filled with garde- 
nias on his hall table. 
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Co WC 


ABOVE: Chinese and 
Japanese jade, porce- 
lain and ivory objects 
and furnishings are 
the focus of the Ken- 
sington Church Street 
shop. The celadon 
dish is 15th century. 


Far Lert: Two circa 
1770-1800 Chinese 
candleholders. Lerr: 
Glenconner and Rich- 
ard Marchant, the son 
of the founder, dis- 
cuss a Kangxi-period 


famille verte vase. 
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Home Away from Home 


For those who wish their vacation accommodations to be as 
comfortable as their own house, if not more, there are 
Abercrombie & Kent’s Concierge Villas—a network of hundreds 
of luxury residences in more than 20 locations in North 
America, including Aspen, Cabo San Lucas, Ixtapa, Miami 
Beach, Newport, Palm Beach, Playa Del Carmen, Puerto 
Vallarta, Scottsdale, Telluride and Vail. Retreat Consultants 
can put together packages that combine these homes with 
personalized, five-star services such as the arrangement of 
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golf tee times, babysitters, restaurant reservations, groceries 
and personal chefs. 





CASA LISA IN CABO SAN LUCAS 





et For more details, call (866) 445-7228 or visit www.akdestinations.com. 


Dining in the Wright Style 


} Exclusively Wright Dinners allow one to host.an event at a privately- 
owned home designed by Frank Lloyd Wright. Presented by the 
Frank Lloyd Wright Preservation Trust, the program creates a 
_ one-of-a-kind evening in a magical Wright space, accompanied by 
the cuisine of an acclaimed chef. Champagne, live music, tours 
| and a celebrity chef menu make it an unforgettable experience. 


oe YY 


| Limited to 10 guests per home, Exclusively Wright Dinners raise 

funds for the restoration, preservation and education initiatives 
“of the Preservation Trust, and are available year-round in locations 
| throughout the country. 


| Ultimate Plus™ is a weekend of activities surrounding the popular 
"| Wright Plus™ housewalk. The dream package includes a cocktail 
reception in a Wright home, a Friday afternoon architectural 
. excursion in Chicago, the Wright Plus tour, an Exclusively Wright 
| Ding ina pee et residence ane a Champagne brunch. 


_ timate Plus 2005 = 
_ Thursday, May 19-Sunday, May 22, 2005 
| Oak Park, illinois 






f ror more information, contact (708) 848-3440 or visit www.wrightplus.org. 












laces to go, designs to see, from Architectural Digest advertisers... 


Check Out ArchDigestEvents.com 


Log on to ArchDigestEvents.com, Architectural 
Digest’s marketing Web site, to learn about 
special events, product launches, sweepstakes 
and other programs involving the magazine’s 
advertisers. 
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This month, click 
on the new Design 
In Site directory—a 
comprehensive listing 
of top brands 
enter for a chance 
to win a KitchenAid® 
Artisan Series 5-Quart 
Mixer (retail value: 


and 








$249.99), KITCHENAID ARTISAN SERIES MIXER 


. Visit archdigestevents.com for complete rules and 


Cc? guidelines. 


- Travel to Japan the Wright Way 


ATS: 


Relive the 1905 jourr y thi rough Japan that 
made a lasting impression on the life and work 
of legendary architect Frank Lloyd Wright. See 
the remaining Wright-designed structures in the 
country, including exclusive interior tours of 





Wright buildings. Travel to ancient shrines, 
temples and palaces and explore beautiful gardens, 
craft studios and shops. The tour will be led by 
Frank Lloyd Wright Preservation Trust guides, 
ee pres on “Webs early career. 


a ‘ Journey to Japan: Wright Centennial Celebration 


Wednesday, March 23-Sunday, April 3, 2005 


‘or pricing « oad cel Riormation, call 
8) 848- -1976 or visit www.wrightplus.org. 
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NEW YORK SHOWROOM Tel:212.226. 
LOS ANGELES SHOWROOM Tel:310.360.08. 
CHICAGO SHOWROOM Tel: 312.464.0242 
oR e a0 2 oe ee 
SEATTLE: Jennifer West Tel: Ye rive 4500 
MIAMI: Monica James & Co. Tel:305.576.6222 
SAN FRANCISCO: DeSousa Hughes Tel:415.626.6883 
WASHINGTON D.C.: August George Tel:202.337.5110 
HOUSTON: Brian Stringer (fabrics only) Tel:713.526.738 


www.georgesmith.com 
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"FOR YOUR NEAREST FINE JEWELER 1-800-853-5958 : 
/ WWW.ROBERTOCOIN.COM — © 2004 BY ROBERTO COIN SPA - 
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| Professional decorating intelligence 


THE POCKET DECORATOR 
BY PAMELA BANKER 

AND LESLIE BANKER 
(Universe Publishing) 





inspired by an information-packed guide 





designing with decorative objects 


ecorative objects and collections, whether of blue _ top of objects requires some experimentation; the design- 


glass or butterflies, porcelain figurines or photo- er rule of thumb is to combine pieces of various heights ” 
graphs, give a house charm and a distinctive char- _ with taller ones, such as plants and picture frames, toward 
acter. Such objects of affection—those pieces you _ the back and shorter pieces, such as flat lacquered boxes, 


love—should hold a permanent place in a room's design. 
An assortment of anything from hats to antique plates 
to Indian miniature paintings can be hung on a wall, while 
porcelain figurines can stand on brackets mounted to the 
wall. Hanging such items in a staggered grouping usually 


proves to be more visually arresting than hanging 


in the front. 

What matters most: Objects you care about stand on 
their own, and do not have to “match” the style of the room 
they are in. Any quality piece instantly adds interest to a 
room because of its shape, color and detail—and because it 


makes the room uniquely your own. § 





them all in a row. Another prime spot: shelves of corner 





cabinets, breakfronts or bookshelves, = 
LLADRO 


Re ee ee re ee ee ee el 


interspersing sculptural works with 
stacks of books. 
When it comes to showcasing rem Mil M(t eM Melt e e Ol Ltd ee Ts 


objects, display lighting is a critical con- Prat ate SM tae Seen ary Meme edit) tL ee 


sideration. The traditional reflector light Piatti at Me late M(t) 4 oe Olu) ae Mt) | Chon deh 2 Ct 


over a painting, print or photograph is Curiositas (see below); it embodies the exhilaration of plunging into t! 


one alternative; another is to have small, TT Me tera eee el Le ee ae aL 


concealed strips of lights installed on re Meee Melt) Lol le ee 


classically inspired art and promote the human message. From Humanit: 


the inside of a cabinet to add a glow from : 5 
Collection’s ethereal quality ‘ 


within. (You will need an electrical source x ’ 
MES (hag SMa 


near the cabinet for this purpose.) In a 


BET eEe Cure ae) ul 


more contemporary setting, recessed or these evocative pieces reflect t! 


track fixtures can be used to spotlight a passion of their owners. 

collection of items from the ceiling. 
Placing a few objects on a tabletop is 

attractive, but don’t go overboard and fill 


every surface in a room. Creating a table- 


CURIOSITAS, FROM THE HUMANITAS COLLECTION 
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tone antique terracotta ancient stone decorative tiles hand-cut mosai 


natural limes 









floors = columns and architraves = fireplaces = staircases = bathrooms «= terraces and pools 


FOR A BROCHURE $10 PLEASE CALL TOLL FREE ON 1-888-845-3487 





SHOWROOMS NEW YORK **CHICAGO * LOS ANGELES * SAN FRANCISCO * GREENWICH * PALM BEACH 
BOSTON * ATLANTA * WASHINGTON DC 
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McLean Makeover 


A Contemporary Redesign Brings Clarity and Comfort to a Virginia House 





Interior Architecture and Design by Jerry Harpole/Text by Susan Sheehan/Photography by Gordon Beall 


ERRY HARPOLE, AN ARCHI- 
tect doubling as an interior 
designer, solved the prob- 

lem of how to deal with a 
plain center hall “Colonial” 
house built in 1994 by turning 
it into a gallery for art. 

For seven years the owners, 
an engineer and his partner, a 
life coach, had lived in a two- 
bedroom apartment in Wash- 
ington, D.C. They often vis- 
ited two friends who had a 

















firm in 1983, and he was eager 
to try his hand at creating in- 
teriors. “It was a natural pro- 
gression,” he says. 

In center hall homes, the 
living room is traditionally on 
one side of the hall, the din- 
ing room on the other. Since 
the couple’s lifestyle is casual, 
they decided to use the house 
in a less formal way. So Har- 
pole began by reassigning the 
spaces. The living room be- 


Lerr: “With no exist- ‘ 
ing furnishings or art, 
we conceived a con- 
temporary, comfort- 
able environment,” ar- 
chitect Jerry Harpole 
says of a house he ren- 
ovated in Virginia. 


BELow: The living 
room was converted 
into a music room. 
Donald Sultan prints 
hang above the man- 


home in McLean, Virginia, a came a music room, and the _ tel, which he designed. 
isthe Se. a 5 Glant chair fabric. J. 
suburb 15 minutes away. “Our dining room was designated a Robert Scott drapery 


friends love to cook, and we 
don’t,” the life coach says. “So 
we'd drive out on Wednesdays 
for pasta night and on Fridays 
for fish night and stay the 
weekend.” The couple had 
been looking for a four-bed- 
room apartment in the city 
but couldn’t find one to their 






continued on page 70 





fabric. Steinway piano. 
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nH liking. So when their friends 
1 ‘| told them that a four-bed- 
| room house next door to 
theirs was on the market, they 
bought it. 

‘The house had been filled 
with antiques by the previ- 
ous owners. “Another century 
wasn’t our style,” says the en- 
gineer. “We wanted contem- 
ac porary but not hard-edged 
| modern furniture, and not too 
ne much of it. We don’t like clut- 
Vaal ter.” For help they turned to 
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Upper rece 


il Jerry Harpole, a friend who 
| lived and worked in Washing- | 
| ton. Harpole had collaborated | 


with numerous designers since 
he founded his architectural 
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“The clients asked for 
relaxed, open, some- 
what masculine interi- 
ors, with a tailored, 
clean look,” says Har- 
pole (right). “I think 
we accomplished that.” 


Far Ricurt: “It serves 
as a retreat from the 
barrage of daily life,” 
the architect says of 
the reading room, 
which was formerly the 
dining room. Cover, 
1999, by Andrea Belag 
hangs behind a sofa. 





continued from page 68 
reading room. And because 
the men spend most of their 
time in the family room, Har- 
pole put a dining table in what 
had been a breakfast area, ad- 
jacent to the kitchen, and sur- 
rounded it with oversize up- 
holstered chairs. 

While he made few struc- 
tural changes to the rooms, he 








established a neutral palette 
throughout. “When the clients 
bought the house, everything 
looked feminine—pink out- 
side, flowery inside,” Harpole 
says. “We repainted the entire 
house. There’s a consistency of 
color now, with a few blues 
and greens to spice it up.” 
‘The clients chose fabrics in 
subtle shades—mochas, grays 


and taupes—because, although 
they owned even less art than 
furniture, they liked Harpole’s 
idea of “letting the art provide 
the color” in the house. 

The designer then intro- 
duced his clients to Annie 
Gawlak, an art consultant who 
is the wife of Sam Gilliam, one 
of Washington’s best-known 
painters. Gawlak showed them 
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catalogues, books and slides 
of 20th-century photographs 
and paintings. It soon became 
apparent that they wanted art 
that was primarily abstract. 
Trips to New York’s galleries 
and to studios in Washington 
narrowed their selections. 

Both men admired the 
works of Rocio Rodriguez, a 
Cuban-born painter. Few of 
her paintings were available, 
but they were fortunate: They 
had the space for her Blue 
Heart, 1998, a massive work 
that they hung in the fami- 
ly room. Above the room’s 
dining table are two William | 
Christenberry photographs of 
rural Alabama. Andrea Belag’s 
1999 oil Cover is on a wall in 
the reading room, and a set of 
four prints by Donald Sultan 
is in the music room. 

To enhance the intimacy of 
the latter space, Harpole re- 
moved the mantelpiece and 
replaced it with an accordion- 

continued on page 76 


Lert: The family room. 
Art consultant Annie 
Gawlak helped select 
artworks for the house, 
including Blue Heart, 
1998, by Rocio Ro- 
driguez, rear. William 
Christenberry pho- 
tographs are at left. 
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The striking Spirit watch from the 
Raymond Weil Tango collection keeps 
time with style. The intense, oversized 
stainless steel case is set with a dazzling 
diamond bezel and a mother-of-pear! dial. 
Sophisticated and bold, the timepiece 
is available in an array of vibrant leather 
straps to match any outfit or mood. 
Available at Bloomingdale's, Marshall Field’ 
Bailey Banks & Biddle, Tourneau and 
select fine jewelers nationwide. 
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continued from page 70 

pleated mahogany one that he 
designed. In the family room, 
he had a mantel taken out and 
hung a convex mirror on the 
fieldstone chimney breast “to 
play down the fireplace and 
reflect the Rodriguez.” 

He also installed new light- 
ing. “We spent the most mon- 
ey on light fixtures,” he notes. 
“We added over 100. The 
sconces in the hall, for in- 
stance, were custom-made to 
fit the millwork.” 

The basement was the only 
area that required a total over- 
haul. “It was a raw space, with 
exposed insulation,” explains 
Harpole. He added a gym and 
a guest suite. 

During the last two weeks 
of the renovation, the couple 














embarked on a Mediterranean 
cruise. When they left, the 
house still resembled a con- 
struction site: Floors were be- 
ing finished, walls were being 
painted, and none of the new 
furniture or works of art had 
been delivered. Upon their re- 
turn, the house was complete. 
Draperies were on the win- 
dows, and artworks were hung 
on the walls. “It’s smarter to 
bring in the furniture while 
the clients aren’t there,” Har- 
pole says with a laugh. “That 
way they don’t have a chance 
to ask, ‘Isn’t that chair too 
big?’ or, ‘Are you sure that ot- 
toman is the right shade?’ My 
sister, one of her friends and I 
were fluffing pillows until the 
last minute.” 

Harpole sent a limousine to 
the airport to meet the couple 
and was at the house to greet 
them. “My first reaction was, 
Is this really our house?” the 
life coach recalls. “It had been 
transformed. I even thought 
to myself, Will the people 
who live here mind if we 
use their bedroom? It was 
that perfect.” 0 





ABOVE: “It’s a lush, 
plush, warm setting 
for eating and watch- 
ing television,” notes 
Harpole. The sofa 
table and cocktail table 
are from Niermann 
Weeks. The chair fab- 
ric is from Duralee. 


Lert: “The master 
bedroom is large, with 
high ceilings,” says 
Harpole. “Bringing in 
soft browns gave the 
space more intimacy.” 
Robert Allen bed- 
frame velvet. Mirror 
from Beacon Hill. 
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A 19th-century 
Copernican armillary 
sphere from France 







very couple of months 
Patrick Aumont and Car- 
olina Pierpont take a 
buying trip to Europe. “Most of 
the time it’s to France and Italy,” 
says Aumont, where they gather 
antiques and works of art for 
their shop in Summerland, Cali- 
fornia. “Europa has some of the 
finest Italian and Spanish Re- 
naissance and Baroque furniture 
around, and there’s always a fun 
and interesting collection of art 
to choose from in the bargain,” 
says Marc Appleton. Old Mas- 
ters, mainly portraits, are favored 
by the owners. French and Italian 
classic modernist furniture and 


garden statuary are included in 








the mix. “In addition to the fur- 
niture, I like their architectural 
garden elements and have found 
a number of choice European 
limestone fountains there,” adds 
the architect (above, by a foun- 
tain from the south of France, 
with Aumont, left, Pierpont and 
a collection of maiolica). “They 
have adventurous and exquisite 
taste that makes Europa a de- 
lightful stop on the way to and 
from Santa Barbara.” 





Europa Summerland 
Antiques & Fine Art 
2345 Lillie Ave. 
Summerland, CA 93067 


805-969-4989 
www.antiqueseuropa.com 
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Nina 
Campbell 


= Nina Campbell Furniture 
— 330 N. Hamilton St. 
High Point, NC 27260 
Hes 336-886-7141 
a www.ninacampbell 
furniture.com 
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Campbell’s debut fur- 
niture collection fea- 
tures the Liszt swivel- 
ing barstool, above, 
in a variety of finishes, 
_ including black-lac- 
' quered wood, leather 
_ and nickel. The Gou- 
_ nod end table, right, 
_ comes in mahogany or 
_ blond maple. 
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Sempione 


The venerable Venetian fabric company 


Rubelli, represented in New York by Ber- 
gamo, has a new collection, Meneghina. 
Sempione is a woven adaptation of antique 
embroidery. The background colors are 
white (above), gold and burgundy. 
Bergamo Fabrics, 979 Third Ave. 

New York, NY 10022; 212-888-3333 
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Everything for 
Dining In 





“Period George specializes in all sorts of items, both old 
and new, associated with dining. It’s a wonderful addition 
to the neighborhood,” says Andrew Skurman. Collec- 
tions of pastel glassware (above), plain and patterned por- 
celain, silver trays and flatware, napkins, dishcloths and 


striped tote bags (right) are among the temptations inside. 
Period George, 7 Clement St. 
San Francisco, CA 94118; 415-752-1900 





‘0 Mimi 
% Osborne & Little’s Lib- 
tee . erty Furnishings (212- 
oe we - 751-3333) has anew 
, collection called Mu- 


setta, after the charac- 
ter in Puccini’s La Bo- 
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Watercolor- ‘| 
Inspired Design | 
i he imagery used has an | 


ethereal quality,” says i} 
Campion A. Platt 
(above, in the Fort Street Studio 


showroom, examining a carpet 














he commissioned for a client). 
The principals, artists Brad Davis 
and Janis Provisor, design car- 
pets (left and above left) based 
on their abstract watercolor 


their rugs into the study of the 
show house at One Central Park 
at Time Warner Center,” adds 
Platt (see Architectural Digest, 
Fe February 2004). To the trade. 


Jaintings. “I incorporated one of 
8 | 
| 
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Fort Street Studio 
= 578 Broadway 

New York, NY 10012 || 
212-925-5383 | | 
www.fortstreetstudio.com 
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Simple Lines, Soft ‘Tones 




















“The soft patina of 
Swedish painted furniture is 
peaceful to the eye.” 


new shop in Bethesda, Mary- 

land, caught the eye of José 
E. Solis Betancourt. “Our pas- 
sion is Swedish antiques, especial- 
ly the elegantly painted furniture 
from the 18th and 19th centuries,” 
says Loi Thai, who opened Tone 
on Tone with Thomas Troe- 
schel. “The collection is so well 


AD’s Editors Present Designers’ Sources 






edited and the quality is so su- 
perb that no matter where your — 
eye stops, it lands on something 
beautiful,” says Solis Betancourt. 
“The light wood, worn painted 
finishes and classically inspired 
proportions of Swedish furni- 
ture [left] make a pleasant state- 
ment without being too formal.”, 


Tone on Tone Antiques and Accessories, 4821 Saint Elmo Ave. 
Bethesda, MD 20814, 240-497-0800; www.tone-on-tone.com 













Zola Stripe 


A delicious new offer- 
ing from the Stripe 
Gallery II collection at 
Stroheim & Romann 
(www.stroheim.com) 
has stripes in shades of 
strawberry, grain and 
yellow, distinguished 
by subtle dots. 


A late-Gustavian 
birchwood side table, 
circa 1800 
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it’s everything you ever wanted 
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you can get room upgrades and late checkouts 
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you can play Visa Signature events at Pebble Beach 
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you can enjoy remarkable purchasing power and 
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David Sutherland’s 
New Showroom 


“It was my intention to keep the space ex- 
tremely simple, open and flexible. Movable 
translucent-glass screens allow light to pass 
through, breaking the space into rooms that 
don’t seem closed in,” says Terry Hunziker, 
the designer responsible for the light and 
airy David Sutherland Showroom expan- 
sion in Los Angeles’s Pacific Design Center 
(right). ‘| also designed the floor plan, group- 
ing products and selecting fabrics, suggesting 
vignettes that demonstrate how various 
lines of furniture and accessories can work 


together.” To the trade. 
David Sutherland Showroom 

Pacific Design Center, 8687 Melrose Ave. 
Los Angeles, CA 90069; 310-360-1777 
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Made to Order in New York 


ears of experience and an 
interest in old-fashioned 
techniques and custom 


work inspired Anthony Monaco 
to open A. M. Collections, 
where designers can have fabrics 
(below) and carpets woven and 
dyed to their specifications. “A 


variety of unusual fabricators 


Ne 


AD’s Editors Present Designers’ Sources 


A. M. Collections, 584 Broadway, New York, NY 10012; 212-625-2616 












are represented there,” says 
Annabelle Selldorf (left, in the 
showroom with Tara Chapas, 
right, the in-house weaver). 

“A. M. Collections has been able 
to accommodate our sometimes 
hair-raising requests for imme- 
diate delivery, hard-to-get prod- 
ucts and ‘do it for less’ cries.” | 




















continued on page 86 
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To find out why |.M. Pei is a fan visit www.mandarinoriental.com 



























Paris Luxe 


atthieu Monluc, son of 

the well-known Paris an- 
tiques dealer Gerard Monluc, 
has opened a shop on the presti- 
gious quai Voltaire. “Le style Mon- 
luc, to which Matthieu has given 
a new life, is remarkably eclec- 
tic,” says Pierre Yovanovitch. 
“The collection, from the 18th, 
19th and 20th centuries [left], is 
never boring or conventional.” 











Matthieu Monluc Antiquités 
7 quai Voltaire 
75007 Paris; 33-1-42-86-05-93 $ 


TK Asian Antiquities 


41 E.57th St. 
New York, NY 10021 
212-644-1103 


Chinese antiques spe- 
cialist Michael C. Tel- 
ler IV has a new gallery, 
TK Asian Antiquities, 
in New York’s Fuller 
Building. Mario Buatta 
likes it for its “won- 
derful Asian pieces for 
serious collectors.” 


‘Tang Dynasty sculp- 
tures, such as a rare 
glazed camel, right, 
and a Lokapala, far 
right; horses; bronze 
and ceramic vessels; 
and figures in various 
forms are all thor- 
oughly authenticated. 
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Inspire the Next 


Every great motion picture begins 
with a single dramatic frame. j | 





A perfectly integrated cinematic fo 








Introducing for the first time 
aver, the beauty of true cinema 
‘brought to home theater with 
‘the new Hitachi UltraVision® 
Oa: means SRO) 

‘the combination of Hitachi 
original technologies and 
breakthrough design could 
deliver this aesthetic and 
cinematic experience. 


The Hitachi UltraVision® 
CineForm”™ Plasma TV Series 
uses proprietary Hitachi 
plasma technologies to deliver 
better contrast, deeper, 

more realistic colors and 

a higher pixel density for a 
smooth film-like picture. 





The new CineForm™ LCD 
Projection TV features the 2 
innovative Dual Focus Light 
Engine that pushes the 

limits of modern optical 
engineering, producing a 
brighter picture with precise 
focus in less space. Both 
Plasma and LCD televisions 
sfercltU | coma tal= 0) ¢0)@)g(-10-1ay 
VirtualHD™ 1080p processor 
to ensure the highest quality 
cinematic experience 
possible from any source. 





The en aclay Dual Focus Light Engine 
delivers a brighter more precise picture in less space. 
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42HDT51 42” Plasma High Definition TV 








(perfect frame for the purest film quality picture. 
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A sleek new angle on an original design made possible only 
through seamless integration and proprietary technologies. 


The refined aesthetics of 

the new Hitachi UltraVision® 
CineForm™ Plasma and 

LCD Projection Series are 
the result of advanced 
Hitachi engineering. Original 
technologies give the 
CineForm™ LCD Projection 
television unmatched 
performance in a sleek 
compact form. Both the 
Plasma and LCD Projection 
Oia - meen ci seas) 
present the same streamlined 
appearance to the viewer, 
focusing attention on the 
picture for the ultimate home 
theater experience. Original 
technologies. Seamless 
integration. Only from Hitachi. 
For more information access 
www. hitachi.us/cineform 


50VS810 50” LCD Projection High Definition TV 





Ns attention to a superior film-like picture. 
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Introducing the new Hitachi CineForm” Series. 








CineForm™ Series Plasma HDTV 


Unparalleled design with over 1 million pixels of resolution, CineForm™ Plasma 
HDTVs feature the VirtualHD™ 1080p digital video processor, an AV Control 
Center that includes a digital cable ready CableCARD™ HDTV tuner, two HDMI™ 
and two IEEE1394 interfaces. Available in 42” and 55” screen sizes. 

www. hitachi.us/cineform 


CineForm™ Series LCD Projection HDT V 


Key features include the exclusive Dual Focus Lens and 720p Light 
Engine, the VirtualHD™ 1080p digital video processor, a digital cable 
ready CableCARD™ HDTV tuner, and two HDMI” digital video inputs 
in an innovative design. Available in 50”, 60” and 70” screen sizes. 
www. hitachi.us/cineform 


© 2004 Hitachi Ltd. UltraVision and UltraVision Digital are registered trademarks of Hitachi Home Electronics (America), Inc. 
VirtualHD and CineForm are trademarks of Hitachi Home Electronics (America), Inc. HDMI is a trademark of HDMI Licensing Inc. 
Trademarks are the property of their respective owners. : 
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WHETHER YOU NEED TO FURNISH A SINGLE ROOM OR AN ENTIRE HOME, MEET OUR DESIGN TEAM AND TAKE ADVANTAGE OF OUR COMPLIMENTARY 


DESIGN SERVICES. FOR MORE INFORMATION CONTACT US AT 1-800-KREISS-1, LOG ON TO WWW.KREISS.COM OR VISIT ONE OF 


SHOWROOMS * ATLANTA CHICAGO CORAL GABLES DALLAS DENVER HOUSTON LAGUNA NIGUEL LA JOLLA LAS VEGAS LOS ANGELES NEW Y‘ 
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Large Scale 
in Dallas 





hen she is designing the — Antique Importers in Dallasis _ done, and it’s often hard to make 
interior for a hotel or a a consistently reliable source. a decision,” she says. “The collec- 
house that requires an especially — “David and Shelley Stevens know _ tion of mostly traditional French 


grand piece of furniture ora their market well—they have a and Italian antiques and acces- 1435 Slocum St. 
large-scale chandelier, Deborah great eye for what Dallas clients _ sories has evolved, becoming Dallas, TX 75207: 214-748-1177 
Lloyd Forrest finds that Orion are looking for. All the editing’s —_ more sophisticated over time.” www.oriondallas.com 


Tile Trade Tricks 
Richard Landry found a remarkable 
tile studio by accident at the Bradco 
Kitchens + Baths showroom in Los 
Angeles. Clients collaborate with arti- 
san Eli Shoef (right, in the studio with 
Landry, right) to develop design ideas. 
“The tiles are incredible. They're made 
the old-fashioned way, using a hand 
press,” explains Landry. The tile press 
itself is not old—it was designed by 


Shoef to meet his modern-day needs. 
Bradco Kitchens + Baths 
6011 W. Pico Blvd. 

Los Angeles, CA 90035; 323-936-3457 
www.bradcokitchen.com 
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A mid-19th-century 

desk and a crystal chan- 
delier, circa 1790-1850, 
are Italian. 


Rea} 


Orion Antique Importers, Inc. 
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The grass-edged driveway ends at a three-story Victorian 
house and outbuildings, home to Authantiques. The 
shop is brimming with country-style antiques, from folk 
art to formal (above right),and most, including a German 
1920—30s toy boat (right), are found in Canada, where 
owners Dave Corbin and Marc Perrault hail from. “You 
can walk through the same room many times and always 
find something different—every visit is an adventure of 


discovery,’ says Beverly Reich. “It’s a fun place to shop.” 


Authantiques, 480 Main St. South, Woodbury, CT 06798 
203-266-9121; www.authantiques.com 


WK eas within “the con- 
straints of heavenly math- 
ematics,” David Harber, owner 
of the outdoor sundial show- 
room bearing his name, creates 
site-specific timekeepers for his 
clients’ locations. A muse hold- 
ing a copper moon dial (left) 
and an armillary sphere (right) 
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David Harber Sundials Ltd, Valley Farm, Bix, Henley-on-Thames 
Oxon RG9 6BW, England, 44-1491 -576956; www.davidharbersundials.com 





of the type used by the Greek 
astronomer Ptolemy are shin- 
ing examples. 

Harber has helped Dame Judi 
Dench, George Michael, [an An- 
derson—even the Queen Moth- 
er—keep time, and Jeremy Irons 
has ordered three for his castle 
in Ireland. By appointment. 
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“THE BEST SMALL SUV 
WE’VE EVER TESTED” 
















etc Reasons Ochs: 
| BEST SMALL SUV FOR 2004 AUDI TT QUATTRO 
INSURANCE INSTITUTE NISSAN 350Z 
FOR HIGHWAY SAFETY JAGUAR S-TYPE R 
INDUSTRY PORSCHE CAYENNE S 


IN 5.3 SECONDS 
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All-Wheel Drive System, standard. A 210-hp, turbocharged boxer éngin ato e 
standard safety features than any SUV in its class. The utility of an SUV, unpreceden 
a Porsche and starting under $26,000: Take a deep breath, Let it all/sink in. The Subar 
dealer for a test-drive, visit subaru.com or call 1-800-WANT-AWD for more‘information.~ 
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Based on a rating of “Good” in 40 mph frontal emer Sane (7/02), low-speed bumper tests (7/02) and side-impact.crash tests\(6/03) by the asia et le A (1) ¢- 10 B a) mph compariso' 
based on testing by Car and Driver: Subaru Forester XT, (8/03), Porsche-Boxster.(8/03), Audi TT3.2 Quattro 'DSG (4/04), Nissan 350Z Touring, (8/03), Jaguar S-Type,R (5/03) and Rorsche: Ore) 
(11/03). MSRP excludes destination, tax, title, license and registration fees due at signing. ;Best SmalhSUV award, March 2004 issu€. The ABC's of Safety: Air ey a ale Te) eza lol ( a) i backseat 
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2004 Citibank USA, N.A. Citi, Citi with Arc Design, Live richly and CitiBusiness are registered service marks of Citicorp 





If you like your help 

from a human, you can 
quickly get a CitiBusiness” 
small business specialist 


on the line. 


Whether you want credit cards 
for your employees, 
discounts on your everyday 
business purchases, or you 


want to earn and redeem 
Thank You rewards points, 
our specialists are 

easy to reach and always 
ready to lend a hand. 


Or at least their voice. 


It’s another reason CitiBusiness 


is a card you can count on. 


Call now: 1-877-CITINOW. 


citibusinesscreditcards.com 


citi 


Live richly. 













































































Unbuilt Houses 








Site Specific 


Integrating Land and Structures from the Outside In and the Inside Out 


Architecture by Eric Owen Moss, FAIA/Text by Joseph Giovannini 


RIC OWEN MOSS—ONCE 
the perennial enfant 
terrible of the Los An- 

geles architecture scene, now 

the esteemed director of the 

Southern California Institute 

of Architecture—stepped into 

a highly contentious arena 

when he accepted the com- 

mission to design a house on a 

hillside along the Mulholland 

Highway scenic corridor in 

Calabasas. As in many South- 

ern California communities, 

this suburb of Los Angeles has 
homeowner associations with 
explicit design standards and 
implicit expectations by which 
projects are voted up or down 
in city councils. 

The hills in Calabasas roll, 
and although they roll with 
dense developments of Span- 


Ricut: A model of the 
main house, the largest 
unit. Like the guest- 
houses, it has a roof 
deck resulting from a 
vital “cylindrical core, 
opened and adjusted 
to gather the sun.” 
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ish- and Mediterranean-style 
houses, scrutiny was intense 
because the spur in question 
constitutes a large part of the 
remaining untouched “nature” 
in the view shared by many 
households. Binoculars train 
on deer grazing on its hills. 
The owners, Richard and 
Pamela Aronoff, were repeat 
clients who had hired Moss 


for two other projects, and Fora Calabasas, Cali- 
though they were support- fornia, site, Eric Owen 
se f aia h hea Moss designed three 
ive of the design through de-  rimary structures. 


Top: The north eleva- 
tion “shows the base 
that connects them.” 
Asgove: From the south 
elevation, “the forms 
grow from the land.” 


liberations that lasted many 
long months, the ultimate sur- 
vival of it depended on the 
kindness of neighbors—and 
whether they thought the de- 
sign preserved the nature of 


the hillside. 
continued on page 109 




















Maestro in his Coyote Cafe. 
50 mile desert vistas in his backyard. 
5,000 cookbooks In his library. 


So what’s cooking in his kitchen? 
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Green Mole 


|| Two of Mark’s favorite Southwestern 

ih recipes, one reflecting the culinary 

tradition of Native America and the 

other, the spirit of Mexico, are noted 
below. 


Ingredients: 


1 Ib. tomatillos, husked and rinsed 
4 poblano peppers 

1 serrano pepper 

2 jalapeno peppers 
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Pine Nut Crusted Rack of Lamb with 
Honey Glazed Winter Squash 

(Serves 4) 

Ingredients: 


2 Racks of Lamb-20 ounces each 
with 8 bones-(have your butcher 


1 medium white onion, chopped 

5 cloves of roasted garlic 

1c dry roasted pepita seeds 

1t ground anise 

1t salt 

1t sugar 

1c chicken stock 

2c chopped romaine lettuce (remove the 
tough cores of the lettuce before you chop) 
1 bunch cilantro without stems 

2 large leaves of hojo santa (or 1 medium 
bunch of tarragon) 

3c canola oil + 2T 





1-2 qt. sauce pan 

1-12" saute pan 

1-12” black iron skillet 

Large mixing bowl and plastic wrap 
Blender or food processor 

Very fine strainer 











A built-in GE Monogram Warming 
Drawer — ideal for Mark's needs. 
Here, you'll notice, the tamales, thé 
green rice, beans and poblano sau 
are each kept in separate containe 
And each kept at the proper servin 
temperatures with the right amou | 
of moistness. So you can serve thet 
right to the waiting dish. ) 


stew for 20 minutes. Then add the romaine 


‘French’ the bones and trim the fat) lettuce cilantra: holo Sanvalcec ieee aaa 
nnn ap uce, Cl , ho} 
1/4c honey mustard i ; 
HH ‘ frock ‘rls eat further 5 minutes. Add all the ingredients t¢ 
1/2c coarse ground pine nuts blender and process until a thick paste Is } 
easelois. formed. Pass through very fine strainer an@ 
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salt and pepper to taste 





1-12” saute pan 


Pre heat a low convection oven to 350° 
(375° for a non-convection oven) 


4- 1.5 lb. live Maine lobsters 





Large pot of salted water 


Bring the salted water to a rolling boil. Add the 
lobsters and cook for 5 minutes. Remove from 
the pot and pull off the claws and cook the 
claws for 4 minutes more. Remove from the 
water and reserve 








Put the sauce pan over medium heat and add 
1T canola oil. Add the onions and garlic and 
cook over medium heat until the onions are 
translucent (do not brown the onions or. garlic 
as this will make the sauce bitter). Then add the 
tomatillos, reserved chile peppers, pepita seeds, 
anise, salt, sugar, and chicken stock and gently 


imagination at work 





reserve. Put the sauté pan over high heat 
add 1T canola oil. When hot add the green 
mole and re-fry for 2 minutes (care should} 
taken-the sauce will spatter). 





gel Let the meat come to room temperature For Mark's Honey Glazed Winter 
| fhe Heat the saute pan over high heat and add Squash and Fresh Corn Tamales | 
S the oil. Season the meat with salt and pepper. oan cit monoareinn Al 
ae When the oil creates a “film” across the pan You'll note the GE Monogram ECIDES vis) ONOG KERN eS | 
of sear the lamb on all sides until the meat is Double-Drawer Refrigerator which ) j P 
a caramelized (about 2-3 minutes a side) provides Mark with convenient ‘ a\ » 
) wh Remove from the heat and sprinkle the meat SOrGGe HOR Tholo beter aan \ de 
ae with the fresh thyme leaves. Coat the face of Se 2 ae ge eee g / 
Ht hil each rack of lamb with the mustard to be cooked — and, in a separate 
mu Then divide the pine nuts in half and press into compartment, fresh, leafy greens, 
Ai the mustard creating a “crust”. Place back in the so crucial for the Green Mole. 
Ca sauté pan crust side up and place in the oven 
for 20 minutes or until the pine nuts are 
| uy eco ino me PI . Heat 3c canola oil in the sauce pan to 
hi toasted and the internal temperature of the - 
i thi a temperature of 325° degrees. Add the 
lamb reads 140 degrees. Remove from the oven 
j ho peppers to the oil for 15 seconds-remove 
i and let rest for 10 minutes before slicing 
eX] from the oil and place in a mixing bowl. 
at pala % a Cover with plastic wrap and let steam 
2 ' for 10 minutes. Then peel the peppers, 
pi Lobsters with Green Mole and remove the seeds from the poblanos and 
| In ¢ Fresh Corn Tamales reserve. Let the oil cool and discard. 
(Serves 4) In a black iron skillet dry roast the tomatillos for 
i anc Ingredients: 30 minutes-make sure they do not turn black. 
der Reserve. 
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Mark Miller, world-famous restaurateur of eel aSel molar’ a 5 
Wildlife Sydney, creator of modern Southwestern cuisine, 


ethnicity, in his GE Monogram kitchen, ti mPa eV Lee 


To learn more, visit monogram.com | Se 





- 


. 


author, anthropologist and connoisseur of culinary and cultural < 


he 
‘ 


fl 
om xv - 














main house. BELOw: 
The first-floor plan. 
“Each box conforms 
to the topography of 
the site,” says Moss. 



















continued from page 102 
Consideration of the hill, 
chen, virtually drove the de- 
sign. Moss, an avid polemicist 
with an ever-ready instinct to 
philosophize, parked architec- 
tural theory on the back burn- 
er as he faced the primary is- 
sues: how to preserve and even 
enhance the naturalness of 
ithe 26-acre site while fitting 
24,400 square feet of house 
into its contours. The design 
grew from the push and pull 
of all the demands, some con- 
flicting. Communities on each 
side of the hill wanted the 
house built on the other side. 
To begin with, the site was 
no longer pristine but had 
been compromised when a 
previous owner leveled the 
ridge of the spur as a pad for 
a house that was never con- 
structed. Moss and project 
architect Scott Nakao, with 
designer Dolan Daggett, re- 


RiGcut: Four distinct 
cubes attach to the 
core in a study of the 











solved to restore the crest by 
shaping the yard and house, 
whose built forms would help 
reestablish the ridge. Rath- 
er than massing the square 
footage into a single building 
that would dominate the site, 
the architects decided to break 
the house into pavilions dis- 









persed along a path atop the 
new crest. A basement lev- 
el embedded in the rebuilt 
hillside, but open to the long 
driveway on the north side, 
would connect all the pavil- 
ions below grade. 
Constructing an artificial 
landscape was new for Moss, 
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whose designs have always 
had a declarative, freestanding 
presence within a figure-to- 
ground, rather than a ground- 
to-ground, relationship. “We 
wanted to acknowledge and 
use the land with a building 
that acted as a gathering piece, 
somewhere between burying 
the building and climbing out 
of the hill,” says Moss. “We 
needed to build over, on and 
in the land, to integrate the 
land from the outside in and 
inside out.” 

The line of the yard and 
house that constitutes the new 
ridge starts near the cul-de- 
sac onto which the property 
fronts, where the architects 
sited a tennis court bordered 
by a wall of bamboo sand- 
wiched in glass. A swimming 
pool follows, continuing the 
line of the ridge. Then a large 
yard of green falls into line, 

continued on page 112 
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A 320-hp Northstar V8. Optional performance-tuned 
all-wheel drive to help conquer corners and weather 
conditions alike. And the symphonic sound of an available 
eee CG Bose® 5.1 Studio Surround™ Sound SSAICCIUIE 
The new Cadillac STS V8. Unlike dairy, undeniably daring. 
Cadillac STS V6 starting at $40,995* 


THE NEW CADILLAC STS 


“MSRP. STS V8 as shown $62,510 MSRP. Tax, title, license, dealer fees, and other optional equipment extra 
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Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amdega and Machin design offices throughout the 
USA and Canada. Please call 1-800-449-7348 
www.amdega.com 

All other countries call +44 1325 468522 
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AM DEGA 


ESTABLISHED 1874 


OPE 


Elegantly simple is 
the best way to 
describe the Crystal 


4 Scroll chandelier 


Graceful curves are 
accentuated and 
highlighted with 
Swarovski® crystals 


Available through your 
Designer or Architect 
Call for showroom 
information 
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| Unbuilt Houses | 


| continued from page 109 


perhaps for croquet, maybe for a game of 
football. Each of these outdoor squares is 
set within berms shaped to recall the 
forms of the original hill. Paths cross 
through the berms, establishing view cor- 
ridors out to the surrounding landscape. 
The largest pavilion, the main house, 
erupts through this artificial landscape 
rising from the slopes. Moss composed 
or, rather, decomposed the structure 
with four cubes tilted at irregular angles 
around a cylinder that supports a partial, 
upturned sphere, its bowl facing up. The 
basic plan of the main house resembles 
Palladio’s Villa Rotunda. Palladio, how+ 
ever, in an exercise of man’s rational+ 
ity Over nature, sent regular geometries 
out from the house to order the grounds. 
The reverse is true in Moss’s pavilion: 


| The visual sweep of the hill up to the 





crest rocks the house off its right-angled 
geometry, making the house appear like 
an outcropping. 

The other two pavilions—both guest- 
houses—are variants of the same visual 
theme of a structure supporting an up- 
turned sphere. The smaller guesthouse, 
intended for scout meetings and family 
barbecues, is in the middle; the larger 
one, for the Aronoffs’ parents, circles 
onto itself at the end of the crest, termi- 
nating the sequence like a large period 
of space. In all, only 8,420 square feet 
of pavilions would be visible above the re- 





The visual sweep up to the 
crest rocks the house off its 
right-angled geometry. 





constructed slopes, and all the service 
areas, including a home office and park- 
ing spaces for a car collection, would be 
tucked out of the line of sight. 

The house, then, was conceived as 
a hybrid of man and nature. “It wouldn’t 
be seen and understood as an entity, 
but with pieces that are both submerged 
and emerging, it might be seen as some- 
thing quizzical or surprising,” says Moss. 
“There'd be something not quite recog- 
nizable about it.” 

The house will not be seen; it will not 
be built: The design lost in city council by 
a vote of three to two. 0 








For reservations, call American Express Travel 


today at 1-800-AXP-6898. 
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DISCOVER THE TREASURES 
of the USA, Canada, Mexico and the 
Caribbean with American Express. 
























Enjoy three exclusive offers': 





1. Up to $150 statement credit on 
qualifying vacations with your 
Cardmember Annual Travel 
Benefit* 


2. Double Membership Rewards* 
points’ 


3.A full-year subscription to 
Travel + Leisure magazine’ 


BOOK BY 5/31/05 & TRAVEL BY 8/31/05 


To receive your exclusive time-limited 
offers’, plus your Cardmember 
Annual Travel Benefit, simply charge 
your qualifying land or sea vacation 
package to any participating 
destination in the USA, Canada, 
Mexico or the Caribbean on your 
American Express” Card through 
American Express Travel. See the 
listings of our participating land 
and sea partners. 


For reservations or assistance in planning your vacation, call your local 
American Express Travel professional at 1-800-AXP-6898. 


Adventure can be defined many ways. For some, it is a family weekend of 
wild rides and amusements or a fast-paced trip to the city; for others, it is the 
quiet allure of a tropical beach. Whichever path you choose, American Express] 
Travel professionals can tailor a getaway to include your favorite activities. 
Gain access to exclusive values by booking a qualifying land and sea vacation, 
offered by participating travel providers, through our American Express 


Travel locations! 








Envision a place with nightlife that doesn’t stop, sandy beaches that blanket the} 
. al 7 . 
shoreline, canyons and creeks that dot the landscape and landmarks of fascinating | 


it’s the United States. i | 


history. It’s more than a dream 


AN oriiace) 






The Hawaiian Islands evoke images of gorgeous sunrises and sunsets, pristine 
waters and spectacular nature trails. Watch the sun come up over Mount Haleakala 
in Maui, travel the w inding road to Hana or paddle in a canoe from the island of 
Molokai to Oahu. Tee off marvelous fairways created by some of the best course 


designers in the world that are situated among cliffs, beaches and rolling hills. 


In the continental United States, meander the local streets following the famed 
Freedom Trail and relive the storied past of Boston. Go whale-watching off of the 


Atlantic Coast. Travel to New York where Broadway plays, culinary hotspots, miles 





of world-renowned museums and the Statue of Liberty are signature “must-sees.” 
Beyond the city, take a trip to Niagara Falls circa Buffalo, the state’s capital, and 


view the natural wonders of the Berkshires. 


For those with a penchant for history and politics, there is the Washington, D.C. / 
Virginia area. Spend the day and walk the grounds of the Jefferson Memorial, 


learn the tricks of the trade at The International Spy Museum and sit amid the 






















overwhelming knowledge found in the Library of Congress. Later, go south to 
Mount Vernon, Virginia, to see the homestead of the first president of the 
United States, or step back into the nation’s past with a sojourn through Civil 


War grounds and a visit to Colonial Williamsburg. 


American Express Travel knows the best of Florida, where kids and grown-ups 
alike lose themselves in the warmth and hours of fun at the beaches, parks and 
other special attractions. Make time for fishing in the Florida Keys, dancing 


® the night away in South Beach and collecting rare seashells on Sanibel Island. 


Out west lies Arizona, where desert oases in Scottsdale and the surrounding wilds 
of Tucson beckon. California, a state that could pass for a country in and of itself, 
has San Francisco, the shimmering City by the Bay, its nearby wine region, Carmel’s 
chic art scene and awe-inspiring redwood forests. Southern California is a great 
ride with a roller coaster of action-filled days in Anaheim, shopping amongst 

the rich and famous in Beverly Hills and frolicking at the surfing meccas of the 


south shores. 
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ym left: a New England harbor, Canada’s Lake Moraine; above: Arizona’s Sonoran Desert, 
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Three exclusive offers' with a So ee 3 ie | 

, Ls : aes 0 ae SS Bee ofa ve 

Our neighbors to the North greet visitors with a warm welcome and participating travel partners =| < ec 2 WW 
5 S : ; ; ° * . . OU a } 
a favorable currency exchange rate, making Canada a top vacation spot. in these destinations: 0 f 
Deemed the Europe of North America, cities like Toronto and | 
aie | 
t ; 3 he <a. | 
Montreal are accented with quaint cobblestone streets, succulent nee rv wv 
French food and trendy boutiques. On the Pacific Coast, Vancouver BR ( ayn te | 
and Victoria are a combination of island-studded harbors, Pacific . * y = | 
Rim cuisine and British heritage. Venture through Banff National ; - - | 
Park in Alberta. Marvel at the emerald waters of Lake Louise, 2 et vs | 
stroll through the flower-filled heavens at Sunshine Meadows and 10 as | 
: ; 5 ae = : t 
drive beneath the towering peaks lining the Icefields Parkway. : : p : | 
= ) x vse | 
Hundreds of memories are awaiting discovery. American Express rAL ; oC se * we <4, i 
Travel is your partner, pulling together the important elements. ; i| 
ae Be R S**e “ST 
After all, it is your vacation! a i 
















































Just add water and stir. Cruising is a perfect recipe for exploration and relaxation, | 





Whether you are longing for a small ship venture or the highly-charged 
atmosphere of a “floating city,” cruising makes an art out of traveling in luxury) 
For cruise liners today, the trend is toward private balcony suites, flexible 


dining choices, state-of-the-art spas and pampering service. 


Spice it up as you like it with onboard activities that range from rock-climbing, 
skeet shooting and inline skating to computer classes, Pilates and golf. In the 
evening, opt for a romantic evening for two or a night on the “town.” See a 


Broadway-style show, stop by the casino or simply unwind under a canopy of 


stars from the deck. You set the pace. 





Drink deeply as you sample life at the water’s edge while cruising to places of 


natural beauty, cultural interest as well as little-traveled wilderness areas—all 
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Three exclusive offers' with q s a S o from above, left: the Radisson Diamond, a snorkeling expedition, Caribbean sunset, aqua waters of St. Croix} 
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w O without “moving.” Many ships feature guest lecturers who bring the destinations 
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> Ane ; - | 
| ——__ alive. Tour museums with an expert guide and shop for mementos during a 
7 ‘iG Ys shore excursion. Or try para-sailing, biking, snorkeling or horseback riding. 
a | * ys Most cruises feature multiple ports of call. Explore by sea Hawaii, Alaska, the 
= a, a ie West Coast, New England, Canada, Mexico and the Caribbean. 
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Tropical breezes. . .sparkling sapphire waters...lush green fauna.. .hidden 





‘, 
@ «, trails and waterfalls. In a word: lise. The Caribbean is overflowi ith 
a * y= rails and waterfalls. In a word: paradise. The Caribbean is overflowing with a 








= mash] __ EAS ee selection of islands and flavors. Sleep the day away in a hammock by the sea or 
ra a a y navigate the technicolor underwater world on a snorkeling expedition. No 
( =. J y matter your preference, American Express Travel can take you there. 





The Islands of the Bahamas are comprised of 700+ islands and cays and one 


of the largest barrier reefs in existence. Sport fishermen flock here in hopes | 









of beating one of the 50 world-record catches. On Grand Bahamas island, bird 


watching is a treat with 18 different species not seen in the U.S., Canada or 






Europe. From Nassau, the capital of the Bahamas, charter a flight to see the 






breadth and beauty of the island chain. 







Fuse British tradition with African heritage and you get Barbados. An island of 
contrasts, it’s known for silky-sand beaches as well as sporting events and festivals. 
Crop-Over is a five-week summer celebration with parades, craft shows and the 
ultimate battle for the calypso monarch. World-class cricket matches are held year- 
long at Kensington Oval. And Harrison’s Cave, with its abundance of stalactites, 


stalagmites and waterfalls, is Barbados’ most visited environmental masterpiece. 











The ULS. Virgin Islands are made up of three distinct islands: St. Croix, St. John 
and St. Thomas. The smallest, St. John, is two-thirds of the Virgin Islands National 







| 
Park, made possible by Laurance Rockefeller’s donation which has preserved it S/n | 
as “a thing of joy forever.” On St. Thomas, breathtaking scenery and cosmopolitan is ai 
f 






life mix. Because of its shopping reputation, Charlotte Amalie is the Caribbean’s 







Go BEYOND THE BEACH in the 


Caribbean with American Express. 






Enjoy three exclusive offers’: 












1. Up to $150 statement credit on 
qualifying vacations with your | 
Cardmember Annual Travel 





om from left: cruising in style, boats ready for adventure; above: the tropical Islands of the Bahamas 








: Benefit’ | 

most popular harbor, and Magen Bay was named by Conde Nast Traveler one of 4 i 

a _ : 8 Z < 2. Double Membership Rewards" [ 
| the most beautiful beaches in the world. aN l 
points | 

F 

Many treasures may be found in the British Virgin Islands. With over 40 islands 3. A full-year subscription to 
_(most are uninhabited), numerous pursuits abound. From Virgin Gorda take a Travel + Leisure magazine’ } 






Boston Whaler out for a spin and savor a picnic lunch on a secluded beach, or trek 
large volcanic boulders that BOOK BY 5/31/05 & TRAVEL BY 8/31/05 






to one of the many nature attractions like the Baths 





form a maze leading to an inlet ideal for snorkeling. : ae: ada 
= To receive your exclusive time-limited | 

offers', plus your Cardmember | 
Annual Travel Benefit, simply | 





‘Aquatic playgrounds are found in the Cayman Islands, along with species unseen 

in most other parts of the world; take a trip to the Cayman Turtle Farm or . ee ; 

‘Stingray City. On St. Kitts, follow a path less traveled by hiking through the ae) Oe ve yacation [| 
A 5 : S : package to any participating 


tropical forest and over the lava formations of a cloud-fringed, dormant volcano. cee : 
e destination on your American 








Express” Card through American 
Express Travel. Call for a current 
list of Caribbean destinations. 





Whichever island you cruise or fly to, each has its own one-of-a-kind lure. 


Let American Express Travel help you discover your very own paradise. 
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For reservations or assistance in planning your vacation, call your local 
merican Express Travel professional at 1-800-A XP- 6898. 
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Still relatively unknown to travelers from the United States, the 87-mile stretch of 


beaches, bays and inlets known as the Riviera Maya is in the Mexican Caribbean on 





the coastline of the Yucatan Peninsula. The Riviera Maya is comprised of several 


“towns” including Puerto Morelds, Playa del Carmen, Puerto Aventuras, Akumal, 





Tulum and Carrillo Puerto (where the ancient Mayan culture’s customs and beliefs 
are respected and preserved). Today, history exists side-by-side with the area’s 


modern hotels and spas. Various adventure activities and its mesmerizing beaches 





combine to make this locale one of the “hottest” in the Caribbean. And this mystica 


paradise is easily accessible from the Cancun International Airport. 


The Riviera Maya was once a vital commercial and religious hub for the 


























Savor the SPLENDORS OF 
MEXICO’S Riviera Maya with 


American Express. 


Enjoy four exclusive offers’: 


1. Up to $150 statement credit on 
qualifying vacations with your 
Cardmember Annual Travel 
Benefit’ 






2. Double Membership Rewards’ 


points’ from aboye, left: the ancient city of Tulum, exploring a coral reef, great shopping finds 





3.A full-year subscription to 


egies eh ancient Mayans. Nowhere is this more evident than at Tulum, meaning 
rave eisure magazine : 


“walled,” which thrived during the post-Classic period (1000 to 1500 A.D.). 


4. A Vacation Values Card with Built on a cliff overlooking the Caribbean Sea, this spot contains more than 
savings on dining, shopping 60 well-preserved structures including El Castillo and Temple of the Frescos. 
and activities’ Among other notable archaeological sites are Muyil, Tankah and Coba, a city 





that once had 50,000 inhabitants and whose main pyramid, Nohoch Mul, is 


See ee ee the highest in the Yucatan Peninsula, standing 138 feet tall. There are a number 


To receive your exclusive time-limited of eco-archaeological parks, including Tres Rios, Xel-Ha’ and Xcaret. These 
offers', plus your Cardmember tropical reserves boast jungles and mangroves and border the Great Maya 
Annual Travel Benefit, simply Reef. Touring on bicycle, canoeing, horseback riding and kayaking are great 
charge your qualifying vacation outings available in this region. 

package to any participating 

destination on your American With one of the world’s largest reef systems—which contains 500 species 
Express’ Card through American of fish—clear waters and easy access from many points along the coast, the 
Express Travel. Call for a current Riviera Maya is a model setting for diving and snorkeling. Cenotes—deep 


list of Mexico destinations. 






















| limestone sinkholes—as well as a network of underground rivers spanning 
60 kilometers are sprinkled throughout the district, attracting those who 
like to experience nature at its purest. There are over 100 cenotes, half of 
which have been identified as good for diving and snorkeling, including 


Gran Cenote, Taj Mahal, Choc Mool and Dos Ojos. Soliman Bay is likewise 


favored for its soft, white-sand beach and calm waters of its inlet, lagoon j 
and cenote. Akumal, known as “The Place of Turtles,” is a favorite among i 


divers and snorkelers hoping to catch a glimpse of the endangered aquatic 


ip : 

‘) life as well as those searching for a tranquil beach to relax. 

har “ 
The resorts within the Riviera Maya parallel the atmosphere of the area, blending 

non-stop adventure with peaceful repose. A full range of accommodations is 

Wf available to suit every lifestyle or budget, from small and exclusive boutique 


hotels to all-inclusive and luxury resorts. Among these are the Aventura Spa 





Palace, with attractions like rock-climbing and a freshwater dive tank, and 






the El Dorado Royale, where indoor Jacuzzis and hammocks are the norm. 








m left: a trademark sunset, sheer relaxation, view of Xel-Ha Lagoon; above: local color; below: sailing 





’ 





Maroma Resort and Spa has been called the area’s best-kept secret with its 
hacienda-style decor and savory menus. Its spa is known for therapeutic 
treatments derived from the pre-Hispanic and Asian cultures. At the Paraiso de 
la Bonita Resort & Thalasso, suites are individually decorated in an eclectic and 
élegant style to make guests feel a world away. Many more unique hotel 
properties, each with their own personalities, make their home in the Riviera 


ef Maya and are just waiting to be explored. 
) J g PE 





Featuring the serenity of uncrowded beaches, the action of eco-adventure 
sports and proximity to many of Mexico’s most significant Mayan ruins, 
the Riviera Maya has a wealth of sites to see. All of this, in addition to 
deluxe accommodations, shopping and dining, keeps visitors returning 


again and again. 


RIVIERA FER MAYA nit 1 
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: reservations, call American Express Travel today at 1-800-AXP-6898. 
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Savor the SPLENDORS OF 
MEXICO in Acapulco, Canciin, 
Cozumel, Guadalajara, Huatulco, 
Los Cabos and the Riviera Maya 
with American Express. 


Enjoy three exclusive offers’: 


1. Up to $150 statement credit on 
qualifying vacations with your 
Cardmember Annual Travel 
Benefit 


2. Double Membership Rewards" 
points’ 


3. A full-year subscription to 
Travel + Leisure magazine’ 


BOOK BY 5/31/05 & TRAVEL BY 8/31/05 


To receive your exclusive time-limited 
offers', plus your Cardmember 
Annual Travel Benefit, simply 
charge your qualifying vacation 
package to any participating 
destination on your American 
Express’ Card through American 
Express Travel. Call for a current 
list of Mexico destinations. 


For reservations or assistance in planning your vacation, Call your local 


American Express Travel professional at 1 -800-A XP-6898. 
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Savor the Splendors of Mexico as you venture to Acapulco, a city synonymous 


with glitzy nightlife. The tradition began in the 1930s, when it was a meeting} 




















place for the day’s biggest movie stars. Today, dancing under the stars and 


oo 
t 


taking in a laser light show are commonplace. In Cabo San Lucas, the striking 

: § : g 
Land’s End rock formations and great deep-sea fishing in Marlin Alley make 
it stand out, while Cancun’s balmy 80°F. average temperature, beaches and 


sunny disposition draw many visitors. 


A sunset cruise in the Caribbean, an adrenaline-filled hike through a rainfores 
in Mexico, a drive through one of Canada’s national parks or a stop at a famo 
landmark in the United States are just a few dream moments that American 


Express Travel can make into reality, 


You may receive these exclusive values when booking' through American 
Express Travel, in addition to great travel offers on land or sea vacation 


packages offered by our supplier partners. 


from above, left: paradise calls softly, cultural flair, Cabo San Lucas, Cathedral of Guadalajara at Constitution Plaza 


TERMS & CONDITIONS: 1. Valid on new vacation pckg bkings only 10/01/04-5/31/05 for tvl 10/01/04-8/31/05. Offer, participating destinations 
suppliers are subject to availability & chgs w/out notice. Restrictions may apply. Deposit & final paymt must be made on an American Express | 
2. Qualifying Vacation is purchase offered by a vacation pckg operator thru a participating American Express Travel Services U.S. location of $2,000 or} 
per bking for $100 statement credit or, only for Gold, Platinum Card® & Centurion” charge Card members, of $2,500 or more for $150 credit. Not val 
independent air/hotel/car reservations. Available once per Card acct per yr. May only redeem 1 per bking. Other material terms, conditions & restrictions 4 
Call 1-800-AXP-6898 for details. 3. To be eligible to earn bonus points, you must be enrolled in the Membership Rewards” program (“Program”) at ti | 
purchase of vacation pckg thru American Express Travel & charge your vacation pckg to an eligible, enrolled American Express Card. Other purchase} 
included in vacation pckg not eligible for bonus points. Bonus points will be credited to your Program account within 10-12 weeks after completion of travel 
not be combined with other Membership Rewards points offers. For more info on Program, visit www.americanexpress.com/rewards or call 1-800-AXP. 
Annual Program fees $40, except as provided below. Some American Express Cards not eligible for enrollment in Program. No annual Program fe 
Preferred Rewards Green Card, Preferred Rewards Gold Card, Rewards Plus Gold Card, Centurion” Card, Platinum Card®, Corporate Platinum Card, Bus 
Membership Rewards Card, Business Platinum Card, Business Centurion Card & Fidelity American Express Platinum Card. Terms & fees for Corporate ( 
may vary. 4. Trave/+Leisure magazine published monthly. Subscription value is $14. Limit 1 subscription per bking. If currently a subscriber, your subscri} 
term will be extended 1 yr. If you do not wish to receive & prefer a refund of $14, send in refund request with name, address & proof of purchase (copy of 
American Express Travel receipt) by 8/31/05 to: Trave/+Leisure, 3000 University Drive, Attn: Joanne Allred (LELA910) Tampa, FL 33612. 5. Riviera 
Vacation Values Card offer limited to 1.per bking. Requires paymt on an American Express Card. Restrictions may apply & vary by merchant. American Exit 
Travel Related Services Company, Inc. acts solely as sales agent for travel suppliers & is not liable for their acts or inactions. CST#1022318-10, Ke 
Registered Ohio Travel Agency, TA-002 Registered lowa Travel Agency NV#2001-0126. Washington UBI# 600-469-694, ML#1192. Bonus ID 
PROMO CODE: B9240001 
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Scene Setting for Martin Scorsese’s Epic Film on the Legendary Howard Hughes 
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Design by Dante Ferretti/Set Decoration by Francesca LoSchiavo/Text by Gerald Clarke 


HAVE TO BE LIKE A CHA- 
meleon,” says Dante Fer- 
retti, “and jump from one 

place and one period to anoth- 

er. I don’t want to just copy a 

period—I want to live in it.” In 

the past two decades Ferret- 
ti, a production designer with 
seven Oscar nominations to his 
credit, has lived in medieval 

Italy (The Name of the Rose), the 

South of the Civil War (Cold 

Mountain; see Architectural Di- 

gest, March 2004), modern 

Manhattan (Meet foe Black; see 

Architectural Digest, April 1998), 

19th-century Manhattan (The 


Age of Innocence and Gangs of 
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New York) and 20th-century 
Tibet (Kundun). Though he is 
Italian—his mentors were two 
of Italy’s greatest directors, 
Pier Paolo Pasolini and Fe- 
derico Fellini—for his most 
recent picture Ferretti has re- 
sided in what might be called 
his spiritual home: Hollywood 

during its golden age. 
Scheduled for release dur- 
ing the holidays, Martin Scor- 
sese’s The Aviator, which cost 
a staggering $110 million to 
make, is what the movie trades 
call a biopic—the sprawling 
saga of one of Hollywood’s 
continued on page 116 








ABOVE: Leonardo Di- 
Caprio and Kate Beck- 
insale, playing Howard 
Hughes and Ava Gard- 
ner, on location in the 
living room of a 1928 
Hollywood house by 
architect Lloyd Wright. 


Production designer 
Dante Ferretti collabo- 
rated with set decora- 
tor Francesca LoSchia- 
vo. Lert: The Wright 


house courtyard (see _ | 


Architectural Digest, 
December 2002). 
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continued from page 114 

favorite characters, Howard 
Hughes. Rich, handsome, bril- 
liant and increasingly de- 
ranged, Hughes has been ir- 
resistible to scriptwriters and 
directors alike, as can be seen 
in such films as The Carpetbag- 
gers (1964), The Amazing How- 
ard Hughes (1977) and Melvin 
and Howard (1980). Now it is 
the turn of Scorsese and Leo- 
nardo DiCaprio, who plays 
Hughes during the two most 
dramatic decades of his life, 
from 1927 to 1947. 

The film begins in Califor- 
nia, where the young Hughes, 
fresh from Texas, decides he 
has what it takes to direct 
a movie and soon makes one 
of the era’s best, Hell’s Angels 
(1930). As fascinated by avia- 
tion as he is by the movies, he 
then proceeds to design and 
fly his own models, own a con- 
trolling interest in an airline 
(TWA) and build the world’s 
biggest airplane, a flying boat 
that the press irreverently 
dubs the Spruce Goose. (That 
mammoth machine, which was 
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hidden from the public until 
Hughes’s death, now roosts in a 
museum in McMinnville, Ore- 
gon.) Along the way he finds 
time to create two movie stars, 
Jean Harlow and Jane Russell, 
and romance several others, 
most notably Katharine Hep- 
burn and Ava Gardner. 

If the depiction of such an 
outsize figure was a challenge 
for DiCaprio, Scorsese and 
scriptwriter John Logan, the 
re-creation of the period, or 
periods, was no less a chal- 
lenge for Ferretti and a team 

continued on page 118 


Asove: A replica of 
Hughes’s living room 
in Los Angeles. “Most 
of the furniture was 
custom-built or re- 
upholstered to match 
the Spanish decora- 
tion,” notes Ferretti. 


“T try to interpret pe- 
riods. I try to think, 
How did people live?” 
Ferretti says. LEFT: 
The stylized office be- 
longing to Hughes’s 
rival Juan Trippe, head 
of Pan Am Airways. 
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RiGut: Ferretti and 
LoSchiavo used his- 
toric photographs and 
documentary films to 
re-create the elabo- 
rate, exotic style of 
the infamous Cocoa- 
nut Grove club. 


continued from page 116 
that included his wife, set dec- 
orator Francesca LoSchiavo, a 
five-time Oscar nominee. Most 
of Ferretti’s other films were 
set in either a distant past or a 
distant location. The Aviator is 
set in a place and time familiar 
to most moviegoers. “We had 
to be very accurate, very be- 
lievable, because many people 
know the period,” says Ferret- 
ti, “and I think we were. Mar- 
tin was happy with what we 
did. I’ve done six movies with 
him. Now he trusts me.” 

“IT am by nature a perfec- 
tionist, and I seem to have 
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{(,ocoanut Grove. 


trouble allowing anything to 
go through in a half-perfect 
condition.” ‘Those are How- 
ard Hughes’s own words, but 
they might just as well have 
been spoken by two other 
perfectionists, Scorsese and 
Ferretti. Before beginning pro- 
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duction, Scorsese presented 
Ferretti with research books 
and archival photographs, 
along with an explanation of 
exactly how he wanted the 
movie to look, right down to 
the camera angles. Ferretti 
continued from there. “I like 


eS 
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to think like somebody in the 
period,” he explains. “I’m a lit- 
tle like an actor. I change per- 
sonality. This for me is the 

best way to work.” 
In The Aviator, key scenes 
take place in one of Holly- 
continued on page 120 


ABOVE LEET: Ferret- 
ti’s drawing of the 
airplane that Hughes 
designed, dubbed the 
Spruce Goose. ABOVE: 
Inside the model’s tail 
is special-effects su- 
pervisor Rob Legato. 
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set Design 


continued from page 118 

wood’s most glamorous nightclubs, that 
Moroccan fantasy called the Cocoanut 
Grove. Although the Grove has gone the 
way of many of the movie world’s land- 
marks, Ferretti and LoSchiavo were able 
to get a measure of its size by visiting the 
vast room it once occupied in Los Ange- 


les’s Ambassador Hotel. Armed with that 


tray, the band starts to play, people are 
drunk and dancing, a whole society is cel- 
ebrating, and this young god of the indus- 
try is coming in to take over.” 

Other important scenes are set in the 
Manhattan office of Hughes’s rival, Juan 
Trippe, head of Pan Am Airways—Alec 
Baldwin plays the sleek and smooth-talk- 





“T am by nature a perfectionist, and I seem to have 
trouble allowing anything to go through in a half-perfect 


condition.” 


Those are Hughes’s words, but 


they might as well have been spoken by Ferretti. 


knowledge and stacks of photographs, 
they then worked round the clock for 
four weeks to re-create the original on a 


soundstage in Montreal, where most of 


the film’s interior scenes were shot. “A 
phenomenal scene,” is how DiCaprio de- 
scribes his—Hughes’s—first entrance 
into the club. “Women are on swings 


overhead, pheasant goes by on a waiter’s 


’ 
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ing Trippe. For that lavish Art Déco interi- 
or, as well as for the interiors of Hughes’s 
and Hepburn’s houses in California, Lo- 
Schiavo moved a good part of Los Ange- 
les to Montreal. “I felt everything had to 
be really authentic,” she says. “Hughes was 
one of the richest men in America. We 
couldn’t decorate his house and office with 
props, so I worked for three months in Los 


New York * 212.758.3388 ~ Parm Braco ¢ 561.832.2662 = 


i WWW.VERDURA.COM ‘S 


Angeles rounding up the very best objects 
furniture, painting, fabrics and antiques.’ 

An architect as well as a designer—hg 
built homes for Pasolini and the Italia 
novelist Alberto Moravia—Ferretti alsd 
constructed in Montreal a replica of the 
front and forecourt of Hollywood’s Grau 
man’s Chinese Theatre, where Hells Ange 
had its premiere in 1930. “My God!” ond 
of the producers gasped. “You’ve made it 
full size!” No, he hadn’t, Ferretti calml 
replied. He had made it one foot largey 
than the Hollywood Boulevard original 
“My megalomania,” Ferretti laughs. 

For production designers, particular 
ly designers of epics like The Aviator. 
megalomania is not only a virtue, it ig 
a necessity. How else could Ferretti, in 12 
short weeks, have designed and built 
nightclubs, mansions and movie theaters, 
not to mention the largest airplane that 
ever took wing? “My only problem is ho 
much time I have to prepare,” says Fer- 
retti. “I never have enough. It’s always a 
miracle, but we’re always ready—even 
if it’s five minutes before shooting.” 0 
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FOR THE LOVE OF COOKING. 


To some, they're just magazines. But to you, 
they read like romance novels. To discover the full 
line of appliances built for the love of cooking, 
call 1-800-Jenn-Air or \ 


ZENN-AIR 


visit www.jennair.com. 
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By John Loring 









PERRIAND 








OME FURNISHINGS GEN- 

erated by the great 

burst of reevaluation 
and creativity that took place 
in France during the recon- 
struction following World War 
II have in the past several 
years surged from relative ob- 
scurity into the spotlight of 
interior design. Names like 
Jean Prouvé, Charlotte Per- 


CHARLOTTE 





French Modern Furniture 


Designers of the 1950s Explored Form and Function in Radical Ways 


riand, Serge Mouille, Alexan- 
dre Noll, Mathieu Matégot, 
Georges Jouve and Jean Royére 
were far from household terms 
in 2000; however, today their 
works are collected by every 
connoisseur of 20th-century 
design, exhibited in leading art 
galleries from Paris to Los An- 
geles and have attained prices 
equal to or higher than the 


















furniture of France’s 17th- and 
18th-century masters. ; 
Around a half century afte 
their creation, the works o 
these brilliant designers have 
achieved what they set out to 
do, which was, in the words 
of Georges Fontaine, a noted 
critic of their generation, “to 
prove that modern furnishings 
conceived with proper pro- 
portions and executed with a 
maximum of modern perfec- 
tion are quite equivalent to the 

glories of the 17th century.” 
If these French modernists 
changed the face of design in 
continued on page 130 
























ANDRE BORDERIE 


BELow: Lamp, circa 
1960. Glazed earthen- 
ware; 17" x 14". The 
head-shaped light fix- 
ture, studded with 
holes, redefined mid-_ 
century style. Jousse 
Entreprise, Paris. 









j Synthese des Arts Stack- 
| i ing Chair, circa 1955. 

1 Painted plywood; 26" 
x 17". Eastern and 
Western styles influ- 
enced Perriand’s di- 
| Y minutive design. Jousse 
Entreprise, Paris. 
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IN-THE DAYS OF LATIN GRANDEUR, ARTISANS HAND-CRAFTED 


FURNITURE WITH EXQUISITE DETAIL. NO EXPENSE WAS: SPARED 


AS. EXOTIC. CARVED WOODS, LUXURIOUS LEATHERS. AND 


WROUGHT IRON WERE MELDED INTO WORKS OF ART. 


TOMMY BAHAMA IS: PLEASED: TO: BRING YOU RUMBA DEL SOL; 


A COLLECTION OF. FURNITURE INSPIRED BY THE--PAST, 


YET PERFECT FOR TODAY’S HOME: 


Tommy Bahama 
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continued from page 124 

that postwar period, they did 
it in an entirely positive way, 
with a Renaissance spirit of 
heightened humanism and in- 
tellectual probity. 

Unlike Renaissance artists, 
they preferred the greater flu- 
idity of form found in nature. 
And so it follows that their 
freedom of thought led di- 
rectly to freedom of line and 
form, though their creations 
utilized the precision of mass- 
production technology. The 
artistic forebears of many 
were Le Corbusier, the un- 
challenged master of proto- 
modernism, and his cousin 
and collaborator, Pierre Jean- 
neret, who had led the way 
toward modernism’s rich brew 
of free or austere form cou- 
pled with raw materials or 
richly sensual surfaces, all 
called into service under the 
banner of functionality. 

Function and practicality 
were as important to them as 
aesthetics. Hugues Magen, a 
New York dealer and devotee 
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Despite their common vision, each in 
the group maintained a highly 
individual style, a result, no doubt, of 


their varied backgrounds. 


of 750s French modernism, is 
eloquent in his enthusiasm for 
this group of designers. “Using 
the most inexpensive materials, 
they created some of the most 
outstanding works of art of 
the century. It was all done in 
the most rational, brilliant way. 

“They developed a design 
vocabulary of lines that ap- 
peared to float in space, that 


f7y 


—— 


characterized a total freedom 
from tradition in work and 
thought,” he adds. “The furni- 
ture was not there to be beau- 
tiful, but it became sublime.” 
Despite their common vi- 
sion, each in the group main- 
tained a highly individual style, 
a result, no doubt, of their 
varied backgrounds. Perriand 
and Prouvé had both collabo- 
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GEORGES JOUVE 


Lert: Lamp, circa 
1955. Glazed ceramic; 
24" x 12". Sensual 
forms characterized 
Jouve’s designs, as 


JEAN PROUVE 


Compass Desk, circa 
1950. Wood and steel; 
274" x 55". The rough- 
ly welded desk re- 
flects Prouve’s eye for. 
clean lines and textur- 
al materials. Galerie 
Patrick Seguin, Paris. 


rated with Le Corbusier and 
Jeanneret, but Perriand was 
devoted to the volumetric use 
of wood in furniture design 
and had spent several years in 
Japan, where she acquired a 
love of asymmetry and irregu- 
lar form as well as an eye 

for simple, natural materials. 
Prouvé, on the contrary, 
continued on page 132 





SERGE MOUILLE 


Axove: Coffee Table, 
circa 1960. Sheet met- 
al and glass. Mouille, 
a metalworker, creat- 
ed functional furni- 


with this undulating ture that seemed to de- 
lamp base. Galerie fy gravity. Galerie 
Patrick Seguin, Paris. Patrick Seguin, Paris. 
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MATHIEU 
MATEGOT 

Lert: Satelite Hang- 
ing Lamp, 1953. Sheet 
metal; 144" x9". 
Once a set designer, 
Matégot brought a 
theatrical touch to his 
light fixture. Magen 
H. Gallery, New York. 


ALEXANDRE NOLL 


Ricut: Table and Chair, 
1952. Ebonized wood; 
table, 274"; chair, 34" 
x 16%". Noll’s shapes 
contrasted with the 
angular lines of indus- 
trial furniture. Galerie 
Patrick Seguin, Paris. 
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‘They changed the face of design with a Renaissance spirit of heightened humanism. 


continued from page 130 

was trained as a metalworker 
and was devoted to precise 
lines and surfaces of steel and 
aluminum. Alexandre Noll, 
like Perriand, saw furniture 
as a form of sculpture, where 
furniture could become some- 





thing organic and sensual. 
Serge Mouille, quite the 
opposite of Noll, was trained 


as a silversmith, a technically 
demanding branch of metal- 
working that had changed lit- 
tle in 2,000 years. He moved 
on to the masterful manipula- 


tion of black-enameled tubular 
and sheet metal light fixtures 
of almost gravity-defying lin- 
ear configuration. 
Hungarian-born Mathieu 
Matégot, who began his career 
as a theatrical set designer in 
Paris, only learned his metal- 


JEAN ROYERE 


Tour Eiffel Table, circa 
1950. Iron, bronze 

and marble; 29%4"x 43". 
The rods forming the 
base of Royére’s table 
were modeled after 
the Paris tower. Galerie 
Jacques Lacoste, Paris. 





working skills during the war. 

His best-known designs of 

perforated sheet metal, often} 
pleated like tulle, are typical 

of his finely finished work us- 

ing inexpensive materials to 

witty, charming and often the- 

atrical effect. 

Georges Jouve frequently 
collaborated with Matégot, but 
he was a ceramist—not a met- 
alsmith—committed to lead- 
ing pottery closer to sculpture. 
He brought a sensuality to 
pottery similar to Noll’s ap-' 
proach to wood. 

The maverick was Jean 
Royére, a self-taught indepen- 
dent thinker possessed of both 
great wit and great originali- 
ty who delighted in an inten- 
tional disrespect for materials, 
treating wood like wrought 
iron and wrought iron like 
giltwood, perching massive 
forms on thin undulating steel 
rods and putting rich surfaces 
on austere forms. 

With all their variety, the 
French modernists created a 
cohesive body of work in 
home furnishings whose free- 
dom and originality is as re- 
freshing and seductive today 
as it was in the ’50s. 0 
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AD Architecture 


Architect Robert A. M. Stern’s New Design for Trinity University in Texas 


Text by Mildred F. Schmertz/Photography by Peter Aaron/Esto 


Drawing inspiration 
from modernists and 
existing campus build- 
ings, Robert A. M. 
Stern Architects con- 
ceived Northrup Hall 








OBERT A. M. STERN AR- 
chitects, with immense 
scholarship and skill, 

reinvents and adapts historical 

styles in response to the wish- 
es of the firm’s many clients. 

Unfortunately, Stern and his 

partners don’t often get a 

chance to work in the mod- 

ernist idiom. In the past four 
years they have built 11 cam- 


134 


for Trinity University 
in San Antonio. The 
brick, metal and glass 
structure “creates a 
symbolic campus en- 
try,” says Stern. 


pus buildings all over the 
United States, and only two 
of these are of contemporary 
design. Except for a Shingle 
Style recreation center and a 
Gothic Revival dormitory, the 
rest are for the most part 
Georgian versions of the clas- 
sical. Stern, of course, has 
nothing against good mod- 
ernist design, and at the sug- 


gestion that maybe he does, he 
playfully replies, “Deep down 
inside this old, so-called classi- 
cal architect there lies a beat- 
ing-hearted modernist.” 

The recently completed 
Northrup Hall at Trinity Uni- 
versity in San Antonio, de- 
signed in collaboration with 
Stern partner Alexander P. 
Lamis, puts to rest any notion 




















that the firm doesn’t do mod- 
ern. It does indeed, and bril- | 
liantly, when and where the}, 
style is called for. No ar-}} 
gument could be made that 
the new $21 million adminis- | 
tration and academic building } 
at Trinity should rightly be 
Georgian. An early campus 


master plan, improved eal 
continued on page 136 | 
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The French taught me about “terroir.” 


| learned to be stubborn on my own. 


It wasn't until | applied my stubbornness 
to this classically proven French 
concept that we were able to create 
KendallJackson wines. First, a bit about 
terroir. The French developed this 
concept centuries ago — the location, 


soil and climate of a given vineyard 


- 


zx 


KENDALL-JACKSON 


site have a direct affect on the flavor 
and characteristics of the wine 
produced from that vineyard. Armed 
with this Knowledge, | found that the 
grapes grown on California’s cool 
coastal mountains, ridges, hillsides 
and benchlands produced the richest 
and most intense flavors with unique 


Character. Low-yield farming on high 

















elevation terrain takes a tremendous 
commitment in terms of time and cost 
But anything else would require 
compromise. And my stubbornness 
will never allow it. | understand that 
many of you enjoy the taste of my 
wines, but you're not sure why 
Hopefully, | can help with the facts 


So you Can enjoy A Taste of the Truth. 


a 














continued from page 134 

time, the landscape and the 
most significant buildings, in- 
cluding the chapel and cam- 
panile, are the work of ‘Texas 
architect O’Neil Ford (1905-— 
1982). He was among the best 
of American architects not 
widely known in their day or 
now. In 1949, when he began 
to plan the beautiful hilltop 
site that was to become the 
campus of ‘Trinity University, 
he intended the buildings to 
be in the Bauhaus style, and 
through the years at Trinity 
was faithful to this concept. 
His architecture, however, was 
warmer, softer, friendlier and 
more respectful of regional 
building traditions than typi- 
cal Bauhaus work. By 1952 a 
number of key Trinity campus 
buildings were under way, and 
more continue to be construct- 
ed by successor firms that un- 
derstand and respect the Ford 
aesthetic. According to John 
W. Greene, Trinity’s direc- 
tor of physical plant, “There 
weren't many built here that 
he hasn’t touched. In fact, 
only two, including this one, 


136 








Asove: The glass-en- 
closed central stair 
“seems to float within 
its container.” RIGHT: 
One of the two main 
wings, outfitted with 
projecting louvers 
that Stern says “give 
the walls visual depth.” 


BELow: A typical class- 
room, faced with a 
transparent curtain 
wall. “It’s simply fur- 
nished,” says Stern, 
“but looks out ona 
grove of live oaks to 
the north, connecting 
learning to nature.” 




















are not the work of his firm.” 
At Trinity, architects Stern 
and Lamis, in collaboration 
with local architectural firm 
Kell Munoz, came to a de- 
signed environment in which 
the chapel and campanile, the 
library, the art center, the class- 
room buildings and the dor- 
mitories had been assembled 
together in a manner that de- 
fines the character of the col+ 
lege itself. The new building 
replaces an earlier one by Ford 
that had been so expanded that 
it destroyed the campus’s main 
continued on page 138 
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continued from page 136 

axis, blocked vistas and dis- 
rupted pedestrian pathways. 
Stern and Lamis developed a 
very porous plan for Northrup, 
with wide and generous first- 
floor passageways that connect 
with and reinforce the princi- 
pal pedestrian patterns. The 
building’s two wings are so po- 
sitioned as to form handsome 
new settings for nearby struc- 
tures, pathways and groves of 
live oaks. “Another problem 
we solved,” reports Stern, “was 
that the campus never had a 
front, a place that you drive up 
to for the first time when 
you re coming with Johnny or 


Janie to look at colleges. Our 


new building changes all that. 
We made a big thing of the en- 
trance with a long, three-story- 
high porch, grand in scale.” 
To alleviate the torrid sum- 
mer heat and reduce air-con- 
ditioning costs, the windows 
have slatted horizontal metal 
sunscreens. [These cast crisp, 
linear shadow patterns on the 
brick wall surfaces. The strong 
grid patterns of the three- and 


rigorous. We looked at Aalto 
quite a lot, his Viipuri Library 
in particular but also his town 
hall projects—the steps, the 
change in planes, the way the 
roofs work, the way the mass- 
ing is broken down.” The 
books on the Dutch mod- 
ernists J. J. P Oud and W. M. 
Dudok were pulled from the 
shelves of the firm’s vast li- 
brary, along with monographs 
on the early California mod- 
erns, especially Irving Gill and 
Richard Neutra. “Though we 
didn’t use a specific visual 
from Wright, we were always 
thinking of his work in the 
Southwest, his large over- 
hangs and how he related in- 
side to outside space.” 4 

Says Stern: “This modern- 
ist building, like our Geor- 
gian work, is a response to the 
fact that people have hired us 
because we know how to rein- 
force the character of an al- 
ready evolved institution, as 
opposed to architects who 
come in and challenge the ar- 
chitecture for better or for 





“Deep down inside this old, so-called 
classical architect lies a beating-hearted 
modernist,” says Robert A. M. Stern. 


four-story-high small-paned- 
glass exteriors play effectively 
against the brick fagades and 
offer complex and lively re- 
flections inside and out. “We 
wanted the building to be ani- 
mated, like a sundial as the sun 
moves across it,” says Lamis. 
The design of Northrup 
Hall, though context-driven, 
does not directly reference 
any of the existing buildings. 
“Tt’s the culture of our office 
to look at many different 
things,” Lamis explains. “For 
Northrup we turned to that 
branch of the early modern 
movement that was not too 


worse.” And campus academic 
buildings are a specialty of his 
office because he likes to do 
them in the belief that the best 
campuses are more architec- 
turally orderly places to de- 
sign for and to live in than 
most of our cities and towns. 
He believes as well that people 
who have had the good fortune 
to spend their college years on 
a beautiful campus have en- 
joyed the most coherent envi- 
ronment they will ever live in, 
and he wishes to contribute to 
and enhance that order, what- 
ever style is called for, and 
wherever it may be. 0 














Between the Lines 


Singular Approaches to Architecture and Design Speak Volumes 





making place 
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moore ruble yudel 


MOORE RUBLE YUDELL 
Making Place 

Projects featured in this hand- 
some volume, with text pro- 
vided by architects John Ru- 
ble and Buzz Yudell, include 
Tango, their award-winning 
design for a Swedish hous- 
ing complex that combines 
New Urbanist ideals and riot- 
ous, Mondrianesque colors. A 
special treat here is seeing a 
pair of residences—including 
Yudell’s own (AD, Septem- 
ber 2002)—in Sea Ranch, the 
Northern California commu- 
nity that is home to one of the 
most famous commissions by 
the pair’s late partner and men- 
tor, Charles Moore 

Images Publishing, $60 


140 


GEOFFREY BRADFIELD 
Defining Millennium Modern 
Geoffrey Bradfield’s signature 
style is a balance struck be- 
tween the traditional and the 
contemporary. Most notably, 
the designer favors early-20th- 
century furnishings whose as- 
sertive lines and colors make 
them a natural partner for 
modern artworks. “Bradfield 
can maintain the magnificent 
beauty of a historical building 
while updating it with his as- 
tutely modernist sensibilities,” 
writes John Pellam. Bradfield 
has blurred the line between 
prewar and postwar to create 
something timeless. 


BWW Publishers, $45 


LEGORRETA + LEGORRETA 


NEW BUILDINGS & PROJECTS: 1997-2003 





LEGORRETA + 
LEGORRETA 

New Buildings & Projects: 
1997-2003 

The designs of Mexican mod- 
ernist Ricardo Legorreta and 
his son Victor are instantly 
identifiable as Mexican—yet 
they fit in remarkably well all 
over the world: in Brazil, Cali- 
fornia’s Napa Valley, even Is- 
rael; their buildings “work” 
anywhere they’re given suffi- 
cient breathing room in the 
form of wide-open sky, land 
and sea. This book is blessedly 
heavy on big photographs and 
blessedly light on the sort of 
architecture-speak that’s su- 
perfluous in the case of such 
wondrous buildings. 

Rizzoli, $65 


Bradfield favors 
early-20th-century 
furnishings whose 


assertive lines make 


them a natural 


partner for modern 


artworks. 


continued on page 145 | 
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Liberal use of wood 
and stone emphasizes 


the house’s place 


within nature rather than 


apart from it. 


od 
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THE ‘ARTS & 

CRAFTS CABIN 

The principles developed by 
William Morris, Gustav Stick- 
ley and the Greene brothers 
flourish in new designs and 
thoughtful renovations, pre- 
sented here by author Robbin 
Obomsawin. Posts and beams 
are front and center; built-ins 
and windowed nooks abound; 
liberal use of wood and stone 
emphasizes the house’s—and, 
by extension, its occupant’s— 
place within nature rather than 
apart from it. More than a 
century after it emerged, this 
warm, rich, intimate style lives 
on, and deservedly so. . 


Gibbs Smith, $39.95 
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THE POCKET 
DECORATOR 
Ever wonder about the ori- 
gins of paisley? Don’t know 
a bergére from a fauteuil? The 
answers are to be found in 
this mini-encyclopedia of de- 
sign, separated into categories 
such as Furniture, Lighting, 
Upholstery and many others. 
Smart, concise entries (by the 
mother-and-daughter design 
team of Pamela Banker and 
Leslie Banker) are accompa- 
nied by Kirill Istomin’s illus- 
trations, which will be of im- 
measurable assistance to the 
great many people who know 
design elements by sight but 
not by name. 
Universe, $19.95 

—eff Turrentine 


7 the \decorator 
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BREAKING RECORDS, 
BREAKING BARRIERS 


Sports: Breaking Records, Breaking Barriers, 
a new Smithsonian exhibition sponsored 
exclusively by Audi, celebrates and honors 
pioneering athletes who broke records 
for themselves and broke barriers for all, 


both on and off the playing field. 


Spotlighting the Smithsonian's sports 
collection, the exhibition features dozens 
of artifacts, including Abraham Lincoln's 
handball, Althea Gibson's tennis racquet 
and Lance Armstrong's yellow race jersey 


from the Tour de France. 


The Sports national tour launches 
October 7, 2004 and runs until 
January 9, 2005 at the Smithsonian's 
National Museum of American History 
in Washington, D.C. before moving 
on to other cities. For tour information, 
go to www.sites.si.edu, and visit 
www.neverfollow.com for continual 


updates on the traveling exhibit. 


@ Smithsonian Institution Auel 


Sports: Breaking Records, Breaking Barriers was 
developed by the Smithsonian's National Museum of 
American History, Behring Center, and the Smithsonian 
Institution Traveling Exhibition Service (SITES). 


Audi is the exclusive national sponsor of the exhibition. 























AD Design Notebook 


Broadfield Plantation Re-creates the Classic Cracker—and Then Some 


Architecture by Summerour & Associates/Interior Design by Lisa Torbett, AsiD 
Text by Wendy Moonan/Photography by Mary E. Nichols 





ILL JONES HAS A REAL 
love of American histo- 
ry,” says Atlanta archi- 

tect Keith Summerour. The 

fourth-generation head of the 

Sea Island Company, which 

owns 60,000 acres on Sea Is- 

land, Georgia, and the coastal 

areas surrounding it, A. W. 

“Bill” Jones II is now refur- 

bishing and expanding The 

Cloister, the resort hotel de- 

signed by Addison Mizner 

in 1928. 

At 46, Jones has been a life- 
long student of the flora, fau- 
na and architecture of this 
part of Georgia. A few years 
ago he and his wife, Sally, com- 
missioned Summerour to de- 
sign a new residence on Broad- 
field Plantation, their private 
4,400-acre hunting preserve 
in Camden. Jones wanted it in 
a local style called classic crack- 
er, which was a first for Sum- 
merour, a dedicated classicist. 











«p . , The Camden, Georgia, | 
I’ve always admired Geor- planeatiod of Au: aaa 
gia’s vernacular architecture, “Bill” Jones III and his | 
and I thought it would be ap- wife, Sally, draws on | i 
propriate here,” Jones says. ae omer ee a | | 
“This architecture has almost aa Deis ABOVE: } 
disappeared from the land- Cedar driftwood posts} 
scape,” adds Summerour, also ag TAE Ie 


a native Georgian. “Bill want- 

ed to preserve the idea of it.” 
Cracker was the style of 
house built by the rugged 
homesteaders who settled in 
north Florida and south Geor- 
gia in the mid- to late 1800s. 
These pioneers crafted their 
continued on page 148 
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Lert: Metal roofs are Vf” 
typical of cracker style. } | 
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continued from page 146 
one-story, gabled houses with 
the materials at hand—pine, 
cedar and cypress—as they 
herded cattle and cleared land 
to plant cotton and citrus. 
(The term cracker, of uncer- 
tain derivation, may be an 
adaptation of caic—Gaelic for 
“entertaining conversation” — 
used by Scotch-Irish settlers 
in Appalachia.) 

Their houses, roofed in 
shingles or corrugated metal, 
were simple wood-framed cab- 
ins raised off the ground on 
piers to avoid damp (and al- 
ligators), with big porches to 
catch the breeze. They were 
designed for hot, humid sum- 
mers, with wide halls and tall 
windows. The kitchen was rel- 
egated to a separate building 
out back, so it wouldn’t heat 
up the house (or burn it down). 


148 








‘The interiors bear no resemblance 
house; they have a European 

aesthetic, with upholstery, draperies 

and an eclectic collection of antiques. 





Lert: The library is 
one of multiple build- 
ings that make up 
Broadfield Plantation. 
Cypress trees found 
on the property were 
used for paneling. 
Sofa from Beacon Hill. 


BrLow Lert: Salvaged 
19th-century Savan- 


for floors. The count- 
ertops and sink are 
from Kohler. Cowtan 
& Tout drapery fab- 
ric, with Kravet trim. 


The Joneses’ 6,000-square- |. 
foot house is a luxurious take |} 
on the cracker farmhouse. “It’s }. 
the wealthy man’s version,” }) 
comments Summerour. True } 
to form, Jones’s house is one |}. 
story and raised, with wrap- |) 
around porches, but it is ap- |) 
proached via a quarter-mile- | 
long allée of live oaks on a} 
driveway of crushed oyster |} 


shells. Here, the roof is stand- 
ing-seam copper, and the 


heart-pine siding is reclaimed | 


from old barns. 

Jones was planning the 
house in his head for a long 
time. “I had a very good idea 


of what I wanted,” he says. } 
“For the posts on the porches, 
I went around the proper- | 


ty picking out the straight- 


est eastern red cedars. Then | 
I laid them out, to choose } 


continued on page 150 


nah gray brick was laid | 
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continued from page 148 
which post should go where.” 

He also recovered cypress 
from the property and used 
it for paneling, and ceilings are 
built from pecky-cypress logs 
salvaged from rivers. This was 
Mizner’s favorite wood (he 
used it at The Cloister), and it 
is ubiquitous in Mizner hous- 
es in Palm Beach. 

Lisa Torbett, a designer for 
The Cloister, put together the 


interiors and, with Jones, fur- 


nished the porches with wood 
ceiling fans and a collection 
of hickory chairs that Jones 
“picked up here and there,” he 
says. They decorated one side 
porch with an antique bench, 
a pine-straw basket, African 
shields, carved wood farm 
tools, an old canoe chair and a 
collection of vintage shotguns. 

The kitchen floor, pool sur- 
round and chimneys are fash- 
ioned from gray Savannah 
brick, which Jones had been 


























The plantation “re- 
flects Bill’s sporting 
lifestyle,” says interior 
designer Lisa Torbett 
(below). BELow Lert: 
Still life paintings by 
Christophe Goodstein 
hang in the poolhouse. 


Borrom: A copper 
roof tops the pool- 
house and painting 
studio, which was 

constructed with re- 
claimed-heart-pine 

siding and Savannah 
gray-brick columns. 






salvaging from torn-down 
buildings and stockpiling for 
years. “The clay ran out after 
the Civil War,” Summerour 
explains. “Now people prize 
the vintage brick.” 

Like the early plantations, 
Broadfield is composed of a 
series of structures. To create 
a sense of intimacy on the vast 
property, Summerour clus- 
tered the main cabin, the pool- 
house and painting studio, and 
the library around a courtyard 
dominated by a swimming 

continued on page 152 
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Five decades ago we invented the built-in oven—and revolutionized the American kitchen. Now the revolution continues, with a new 
collection of built-in ovens offering a host of powerful features and state-of-the-art functionality that give passionate cooks unmatched 
performance. Like the Personal Culinary Assistant,’ which guides you step-by-step through the cooking process so you can quickly 
harness the power of these new ovens to prepare your favorite recipes. From pioneering the category to today's advancements in 


technology and design, Thermador has been empowering the kitchen enthusiast for more than 70 years. 


WWW.THERMADOR.COM 1-800-656-9226 Thermadar = Le = Bie? an . q. on 


























continued from page 150 

pool. Slightly removed are 
two guesthouses, and quite a 
distance away are the farm 
buildings: barns, dog kennels, 
hog pens, meat lockers and a 
working smokehouse. 

The interiors bear no re- 
semblance to a cracker house; 
they have a European aes- 
thetic, with upholstery, passe- 
menterie, draperies and the 


Joneses’ eclectic collection of 


antiques. “I knew Bill’s vision,” 
says Torbett, who artfully 
blended family heirlooms— 
such as a sugar box in the mas- 
ter bedroom and a hutch table 
in the poolhouse—with his 
myriad collections, including 
“turkey paintings, old Geor- 
gia and South Carolina histo- 
ry books, English creamware, 


antique furniture and turkey 
calls, a form of folk art.” 

In the cypress-paneled li- 
brary, Torbett mixed an an- 
tique wrought iron chande- 
lier with Windsor chairs, a 
Moroccan stool and antique 
porcelain guinea hens. In the 
master bedroom, she placed a 
linen press and a four-poster 
on an Oriental rug, then deco- 
rated the mantel with a tor- 
toiseshell box and a pair of 
Staffordshire figurines. 

So it goes all over the 
house—upholstered pieces, 
favorite paintings, antiques 
and precious accessories, often 
from Europe. “Of my three 
houses, it’s my favorite,” Jones 
remarks. “When I’m driving 
here and I get close, I can feel 
the stress leaving.” 1 


Asove: Tole beds and 
antique sconces give 

a guest room an Old 
World feel. Greeff 
green velvet and drap- 
ery print. Schumach- 
er bed-skirt stripe. 
Kravet drapery trim. 


BeLow: The architect, 
Keith Summerour, ar- 
ranged the poolhouse, 
library and main cabin 
around the pool, which 
serves as a courtyard 
and “creates a sense of 
intimacy,” he remarks. 

















My Story...I was just a kid when and Connor, our dachshund 


a my parents brought home that Snoops, and yes, my Dad’ Stickley 
Stickley chair. They were so proud. reading chair. Its just one of the 
In time, it became “Dad’ chair.” many Stickley pieces weve collected 
: é To this day I can see him reading over time. I hope one day 











i his morning paper, just like it was the boys think of my Stickley 


yesterday... Now Im in my early as “Dad’ chair,” too. 





| forties, I've got my own family: A 


wonderful wife, two sons, Kevin 





Furniture F for Life, Since 1900 | 
Stickle} Drive, PO Box 480 
Manlius, New York 13104-0480 | | 
: 315.682.5500 i | 
W ww. stickley. com | 
| | 
} 


If you or a friend have a Stickley story, post it on mystickley.com. It could end up in one of our ads. If it does, you'll receive 
»500 towards your next Stickley purchase. And while you're there, take a few minutes to browse the whole Stickley line. It ranges from 
Wlassic Mission to luxurious upholstery, and everything in between. Or order a Stickley catalog — there’s one to suit every style. 
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‘The Photographer’s Art | 


Making Great Pictures ‘Takes More than Meets the Eye 


By Nicholas von Hoffman 


LMOST ALL ARCHITECTURAL PHO- 


tographers avail themselves of 


the current technologies—of the 
1850s,” says Architectural Digest contribut- 
ing photographer Durston Saylor. The 
camera he uses is made of wood and 
brass. “It was made in Japan 20 years ago, 
and it looks like an alchemist’s instru- 
ment,” he says. “It’s a beautiful thing. Peo- 
ple stop me on the street and say, ‘Oh, 
does that antique camera still work?’” 
For architectural work, the instrument 
dearest to Saylor’s heart and apparently 
those of a number of his colleagues is 
called a view camera, a la his wood-and- 
brass model. Unlike other cameras, a view 
camera can be manipulated so that per- 
spective, as developed by the artists of the 
Italian Renaissance and the perspective 
we are accustomed to, is neither warped 
nor distorted. The view camera most of- 
ten mentioned is the Sinar p2 from 
Switzerland, but for those of us who grew 
up with cameras that do the thinking for 
us—eliminating the need to worry about 
f-stops, shutter speeds and such—the 
Sinar is a perfect nightmare. It is a low-IQ 
instrument, one that makes its operator 
do the thinking, up to and including ad- 
justing the angle between the lens and the 
film. Even a $12 disposable will keep the 
picture taker from making double expo- 


Kor ci 


film camera 


sures; the Sinar will not. But for pros like 
Saylor, who sometimes want a double ex- 
posure, that’s a fact in its favor. 

If the Sinar isn’t for most of us, what 
camera is? Scott Frances, another Archi- 
tectural Digest contributing photographer, 
has some recommendations. Although he 
uses the view camera for taking pictures 
of buildings and rooms, he suggests that 
amateurs go digital. “For consumers, it’s 
all over for film. Anyone who buys a film 


54 


Electronicz 





camera to shoot pictures of family and 
travel is ridiculous. 

“[ have a very small camera—the Casio 
Exilim 4 Megapixel—that would fit inside 
a lady’s clutch but has very good resolu- 
tion. I carry it all the time, and I shoot my 
family, and I shoot things in the subways, 
anything,” he says, adding that he also con- 


msumers. it’s all over for film. Anvone who buys a 
to shoot familv and travel is ridiculous.” 


siders the Casio Exilim Pro EX-P600 quite 
nifty. His model retails for $400, and the 
Pro retails for $600, which means you can 
get them for less. Both have at least four 
megapixels, the megapixel being a mea- 
sure of picture resolution, but buying 
higher and higher megapixel cameras 
does not always translate into better pic- 
tures. “It’s not all just about megapixels,” 
Frances will tell you. “It’s like cars and 
horsepower: If you have 200 horsepower, 


it doesn’t always equal 200 horsepower.” 
There are other variables, such as how 
quickly the camera takes a picture after 


you click it. “With a lot of these cameras — 


there’s a delay. You press a button, and 
it takes maybe half a second for the picture 
to be taken. That’s all about processing 
speed. I don’t care how sharp the lens is, if 
the picture isn’t taken when you press it, 
youre losing the decisive moment.” 
Frances has words of admiration for 
the tiny Sony Cyber-shot DSC-T1, 5.0 
Megapixel, 3X Optical/2X Digital Zoom, 
which lists for $500, but his heart belongs 
to the Leica Digilux 2, 5.0 Megapixel, 
3.2x Optical/3x Digital Zoom, Advanced 
Point-and-Shoot, which can be had for 
about $250 less than its list price of 
$2,100. Make it a “gift for the person who 
has everything, who wants to take good 
pictures,” he says. 
The best camera in the world cannot 
make up for the deficiencies of the pic- 
continued on page 156 


Dear Ketel One Drinker 
Enjoy your holiday spirit. 
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Out there, 


the world can often be 


unwelcoming and unpredictable. 
So when you find a place where 
every sight, sound and surface 


achieves 


absolute perfection, 


you may never want to leave. 
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Find it for yourself at 


: landroverusa.com/perfect. 
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continued from page 154 

ture taker’s eye or the elements that go 
into practicing this art. As Durston Saylor 
explains, “A lot of our magic is spun up 
through multiple exposure and different 
But 
“Most architec- 
tural photographers use two different sets 
of lights for different kinds of pictures. | 


exposure times for different lights.” 
that’s only the beginning: 


have a complete set of what’s called elec- 
tronic flash and a complete set of what 
we call hot lights. Hot lights are very 
useful when you're dealing with a lower- 
light-level situation, where there’s not a 
lot of daylight and you’re just trying to 
light things with a fairly subtle hand. 
When you're dealing with situations in 
which you’re overwhelmed with natural 
light, you’ve got to compete with stron- 
ger light, and that’s what electronic flash 
iS good for. Electronic flash matches the 
color of daytime. The other lights match 
the color of rooms in the evening.” 
That's the technology. Then there’s the 
art. The eye is everything, of course, but 
there is also each photographer’s unique 
approach. Thus Frances explains how he 
goes about taking a three-dimensional 
piece of work, be it a building or its inte- 
riors, and transposing it into two dimen- 
sions. “I think about shooting in a way 
that the reader will understand in six or 
eight pages. My parents were journalists 
—and I try to approach it as if I were tell- 
ing a story. A lot of my shots will refer- 
ence other views in the story. Sometimes 


it’s just the edge of a piece of furniture in 
one shot that you'll see again in another. 
You'll know where you're standing in a 
room, or you'll see a room beyond, then 
youll go into that room on the next shot; 
youll be able to walk through a project.” 

Saylor’s approach is similar. “You look 
for some smaller part to speak to the 
overall meaning of the place. You’re try- 


ing to find, in a condensed form, a set of 


relationships that’s talking about the ab- 
stract design of the building, the materi- 
als. You’re trying to find small bits and 
pieces that speak to the whole.” While 
“trying to make pretty pictures simulta- 


neously,” he says that he strives to give th¢ 
viewer the experience of a first impres 
sion, of moving through the building 
from its public to its private spaces. 
Even as a photographer works wit 
these factors in mind, the realities on-sit( 
can be daunting. $ 























Saylor remembers occa 
sions when he has had to climb out on thg 
window ledges of high-rise buildings té 
get the right kind of light inside. Therg 
have also been times when he might havé 
preferred being out on that ledge to deal 
ing with the people inside. 

“I’ve had cases where people slapped 
my assistant—very well-mannered, pleas 
ant people—because they thought we 
were being inconsiderate leaving the bed 
room lights on too long. Didn’t we have 
any idea how much those bulbs cost? I 
doesn’t happen much, but once every tw¢ 
or three years you get one. They’ve bee 
waiting for an opportunity to push some 
body around, and we’re that somebody.” 

He recalls what happened to a friend o 
his. After spending an 18-hour day taking 
pictures of a great country house, withou 
so much as an offer of a glass of wate 
from the owners, the friend, whom wé 
will call Bob, and his assistant stumble¢ 
back to their motel to get some rest. 

When they returned the following 
morning, Saylor says, their film was gone 

“They tore the place up. They opened uf 
all the garbage bags from the day before 
After about two hours, the owner said, “ 


have to confess. I couldn’t stand the mess 
and I was cleaning up last night, and 
think I may have thrown it away.’ 

This bit of news sent Bob and his assis 
tant to “the local sanitation company td 
find the garbage truck that had the pickug 
from that house,” Saylor continues. They 

“went through everybody’s garbage untt 
they found the film,” and when they re 
turned to the house, Bob’s assistant aske¢ 
to use the shower. The owner refused 
saying, “We really don’t have a publi¢ 
place for you to shower.” 

Photography can be a very demand 
ing profession. LJ 
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AT HOME IN ONE BEACON COURT 


105 LUXURY RESIDENCES 
151 EAST 58TH STREET, NEW YORK CITY 
Architecture by Cesar Pelli/Interior Design by Jacques Grange 


Enter the exclusive condominium residences through a soaring, lightfilled court 
yard whose presence introduces a new city landmark: One Beacon Court. A modern 
classic, the building is a master stroke by international architect Cesar Pelli. Capped 
by a glowing crown, One Beacon Court exemplifies itt name: a beacon on 
Manhattan's skyline and a haven amid the constant swirl of city life. The thrilling views 
span Central Park, Midtown and the Hudson and East Rivers. At night, buildings and 
bridges sparkle to the horizon’s edge. 


The residential lobby unveils renowned interior designer Jacques Grange’s blend of 
comfort and timeless elegance. His contemporary design synthesizes period furnish- 
ings with the classics of the 1930s and ‘40s. The lobby and common areas of the 
building feature French Modernist elements with motifs and materials from around 
the world, including floors patterned with Absolute Black granite, Yellow Ramon 
and Sarapy limestone. Walls are Mocha Créme limestone trimmed in wenge and 


complemented with parchment; elevator doors are faced in oil-rubbed bronze. 


Here, everyday luxuries ease the details of urban living: a fully-equipped fitness 
center; children’s playroom; private event space; concierge, doorman and valet 
parking around the clock; and Quintessentially*, a 24-hour global service for every- 
thing from travel arrangements and recommendations worldwide to reservations at 
hard-to-book restaurants and entry to private clubs. The building, set on the 
prestigious Upper East Side with easy access to Midtown, is within minutes of Central 


Park as well as the finest museums, shopping and dining. 


EXCLUSIVE MARKETING & SALES AGENT: The Sunshine Group, Ltd. | Tel 212 759 1000 | Fax 212 751 7500 
www.onebeaconcourt.com A development of VORNADO REALTY TRUST 


The complete offering terms are in an Offering Plan available from the Sponsor. File No. CD 02-0141. We are pledged to the letter and spirit of U.S. policy for the 
achievement of equal housing opportunity throughout the nation. We encourage and support an affirmative advertising and marketing program in which there are 
no barriers to obtaining housing because of race, color, religion, sex, handicap, familial status or national origin. Images above are artist's renderings. “Available fot 


in additional price 








— 





Located on floors 51-55 are One Beacon Court's ten 
penthouses (two per floor), with impressive ceiling 


heights of nearly 12 feet. The 50th floor penthouse is a 


‘single residence of approximately 8,687 square feet, 


with two outdoor terraces of approximately 2,200 


square feet. This home features a reception gallery, con- 


servatory, library, corner living room, formal dining room, 
gourmet kitchen/family room and five bedrooms, each 
with en-suite baths. The master bedroom has his-and-hers 
baths, a sitting room and a dressing/exercise room with 
expansive closets. Ceiling heights reach almost 14 feet, 


giving residents a Beacon’s-eye view of New York City. 


Special Advertising Section 


Above, left: a grand corner living room and dining 
room with clear glass walls invite in a panoramic view. 
Inset: kitchens mix lacquer, oak, stainless steel and 
stone. All interiors designed by Jacques Grange. 
























We do not exhibit at any Fine Art and Antique Show. 


BAY Clas ome ee tes: 
and finest collection 
of authentic 
Biedermeier furniture 


in the U.S.: 


secretaries/desks, chests/servers, 
armoires/vitrines, side tables/ 
center tables/ console tables/ 
writing tables/conversion tables, 
ene bias Cee Crates 
armchairs/bergeres, mirrors... 


PVM mel Eh mt Metts 
7200 sq. ft. 2 level gallery 
at 35 E10NY, NY 


Our October shipment 
includes a large selection of 
fine French Art Deco furniture 


Important lyre-shaped neoclassic 

fall front secretaire by Sebestyen 
Vogel (?), Pest, 1810-1820, Mahogany 
on pine and maple. Finest penwork 
decorations. Original finish preserved. 
Carved and parcel-gilt sphinxes, paw 
feet, urns. Bronze ormolu mounts. 


NSCs Mee Mere CM ll tryectccel 
at pg. 115 “From Classicism to 
Biedermeier” catalog Museum. of 
Applied Arts, Budapest, 1990. 
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NEW YORK * FRANKFURT 


BIEDERMEIER @ EMPIRE # LOUIS XVI ¢ FRENCH ART DECO 
35 East 10th Street © New York, NY 10003 @ Tel: (212)673-2213 Fax:(212)673-2217 


Visit our updated website at www.ritterantik.com 
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Meticulously Restored, a Remarkable English Interior by the Architect Lives Again 


Text by Michael Peppiatt/Photography by Bill Batten 











down Derngate, a street in Northamp- 
ton, England, and have no inkling 
that behind one of its modest early-19th- 
century brick facades lies the last, bril- 
liantly inventive interior of Scottish ar- 
chitect Charles Rennie Mackintosh. ~ 
By the time he came to design 78 Dern- 
gate, between 1916 and 1919, Mackintosh 
already had to his credit a significant list 


|: WOULD BE VERY EASY TO SAUNTER 


of architectural achievements, from his 
landmark Glasgow School of Art to sev- 
eral innovative private houses and the 
much-copied Willow Tea Rooms. But 
when he left Scotland in 1914, first for 
London, then for southern France, his ca- 
reer foundered, and the only commission 
he completed during the latter part of his 
life was the Northampton house. 
continued on page 166 





Between 1916 and 
1919 Charles Rennie 
Mackintosh (top left) 
transformed 78 Dern- 
gate in Northamp- 
ton. ABOVE LEFT: The 
house has been com- 
pletely restored and is 


now open to the public. 


AD Travels 
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ABOVE: At Derngate, Hh 
the architect created | 
something new and 

daring, setting trian- 

gular patterns against | 
a black background in 
the front hall. The bust HN] 
is of George Bernard 
Shaw, a guest in 1923. 
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continued from page 163 

Even this commission would not have 
materialized had the new owner of 78 
Derngate, a forward-looking entrepreneur 
named Wenman Joseph Bassett-Lowke, 
not developed a passion for contempo- 
rary design and decided that, however 
unexceptional the house, his and _ his 
young bride’s new home would become a 
shrine to Mackintosh and modernity. Ar- 
chitect and client met regularly in Lon- 
don to discuss the conversion, and since 
Bassett-Lowke had very clear ideas about 
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what he wanted, many of the key deci- 
sions were worked out between them. 
Once the renovation was complete, the 
house startled numerous visitors with the 
uncompromising boldness of its décor. 
Less enthusiastic than her husband, Flor- 
ence Bassett-Lowke seemed to find the 
interiors difficult to keep clean, com- 
plaining at one point that Mr. Mackin- 
tosh had never wielded a duster in his life. 
Less than 10 years later, the couple moved 
on, and Derngate slipped slowly into 
oblivion, its rooms turned into offices and 











walnut cabinets de- 
signed by Mackintosh — 
adorn the dining room. | 
John McAslan + Part- 
ners oversaw Dern- 

gate’s restoration and 
the creation of an ad- 
joining visitor center. 


Lert: Replicas of the 
original oak beds og- 
cupy the guest room, 
which Mackintosh re- 
did in 1919. He worked 
closely with his client, 
entrepreneur Wenman 
Joseph Bassett-Lowke, 
on the commission. * 


classrooms and the original furniture dis- 
persed. But Mackintosh fanatics did not 
forget that the legendary architect’s final 
masterpiece was languishing in North- 
ampton, and an ambitious plan was put 
together to restore the building and turn 
it into a museum. Architect John McAslan, 
himself Glasgow-born and a Mackintosh 
devotee, was chosen to head the restora- 
tion and transform an adjoining house 
into a visitor center and exhibition space. 
Recently opened to the public, with 
continued on page 168 
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THE ARTIST’S EYE 


legant and wholly original, 

the interiors of Charles 
Rennie Mackintosh expressed 
his belief in architecture as 
art. For 78 Derngate, he sub- 
mitted plans (such as his 1916 
drawing for the latticed stair- 
case screen in the hall, left) 
from his London home; there 
is evidence, in fact, that he 
never visited the Northamp- 
ton house until the early © 
1920s. But his client, Wen- 
man Joseph Bassett-Lowke, - 
proved an avid and knowl- 
edgeable patron, and for him 
Mackintosh also designed 
suites of furniture, lighting 
and even a Christmas card. 
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Carpe diem? 


Isn’t that Latin for more places to go 
and more seats to get you there? 





Seizing the day just became a little easier, thanks to the Citi” / AAdvantage” credit cards. With 


more destinations; more award seats than any other airline, and miles that may never expire; 
’ 


you'll be able to fly someplace fabulous wherever you choose. And with Purchase Protection; you 


have peace of mind no matter where you choose to seize the day. 





1-800-FLY-4444 citibank.com/aadvantage | 
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“Destinations include those served by AAdvantage participant airlines. Miles may not expire provided that once every three years you (i) fly on American Airlines*, American Eagle® or AmericanConnection® carriers or an airline participant 
jin the AAdvantage program or (ii) have qualifying AAdvantage participant account activity. Miles are earned on purchases only. For complete details visit www.aa.com/aadvantage The maximum number of AAdvantage mil 
# earn is 60,000 per calendar year with the Citi* / AAdvantage® card and the Citi® Gold / AAdvantage” World MasterCard”, 100,000 miles per calendar year with the Citi? Gold / AAdvantage Card and the Citi® Platinum Select® / AAd 
World MasterCard®, and 150,000 per calendar year with the Citi® Platinum Select® / AAdvantage® Business Card (purchases recorded on your Jan. - Dec. billing statements). AAdvantage Executive Platinum”, AAdvantage P 
and AAdvantage Gold® members are exempt from these limits. AmericanAirlines, American Eagle, AmericanConnection, AAdvantage, AAdvantage Executive Platinum, AAdvantage Platinum and AAdvantage Gold are re 
trademarks of American Airlines, Inc. American Eagle and AmericanConnection carriers are American Airlines regional airline associates. AmericanConnection service is operated by one of the following independent contractor 
State Airlines, Inc., Chautauqua Airlines, Inc. or Corporate Airlines, Inc. American Airlines reserves the right to change the AAdvantage program at any time without notice and to end the AAdvantage program with six mon 
American Airlines is not responsible for products or services offered by other participating companies. For complete details about the AAdvantage program, call 1-800-882-8880 or visit www.aa.com/aadvantage Purchase 
is for Gold and Platinum Select cardmembers: Buyers Security™ coverage is underwritten by Triton Insurance Company. Purchase Assurance® coverage is underwritten by Virginia Surety Company, Inc. Purchase | 
underwritten by Indemnity Insurance Company of North America. Certain conditions, restrictions and exclusions apply. Details of coverage are provided upon cardmembership. ©2004 Citibank (South Dakota), N.A. Citi, ¢ 
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i Chapter Three 
of an Unprecedented 
Musical Phenomenon 
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Tite ee CS dale tie teller 
“Embraceable You” 
“What A Wonderful World” 
(featuring STEVIE WONDER) 
“For Sentimental Reasons” 
“Stardust” 

“Baby It's Cold Outside” 
(duet with DOLLY PARTON) 
“Isn't It Romantic” 
“Blue Moon” 

(duet with ERIC CLAPTON) 
“Manhattan” 

(duet with BETTE MIDLER) 
“I've Got A Crush On You” 
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In Stores October 19th! 
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BELow: A painted grid 
highlights the stair to 
the bedrooms and con- 
tinues the decoration 
in the downstairs hall. 
The bath at left fea- 
tures a reproduction 


Ricut: At the rear of 
the house, which rises 
four stories, Mackin- 
tosh gave the top-floor 
guest room a balcony 
and covered the brick 
exterior with stucco, 


of the room’s mosaic- 
inspired wallcovering. 


lending it a rectilinear 
modernity. 








Once renovated, the house startled numerous visitors 
with the uncompromising boldness of its décor. 


continued from page 166 
lost decoration and furniture scrupulous- 
ly replicated, 78 Derngate now delivers 
the full Mackintosh message. The front 
hall, for example, achieves a hair’s-breadth 
balance between formal restraint and a 
riot of intricate ornamentation. [he black 
walls and geometric patterns just manage, 
in fact, to contain and cool down the ex- 
travagant palette of yellow, emerald, red 
and cobalt; and even today the impact is 
so forceful that one understands why a 
journalist of the time could only describe 
it as “almost a house of the future.” 

The play of contrasts extends through 


| the transparent, trellislike staircase screen 


in the hall to the equally dramatic guest 
room. There the formality displayed 
downstairs is accentuated by the severe 
black-and-white fabric that rises behind 
the beds and extends over the ceiling like 
a dazzling, geometric canopy. The Bas 
sett-Lowkes, who chose to sleep in a 
plainer, more restful bedroom, may well 
have worried how others would react. 
And when the most famous of their 
overnight guests, George Bernard Shaw, 


came to stay in 1923, they remarked that 
they hoped the vibrant décor would not 
spoil his sleep. “No,” he replied. “I always 
sleep with my eyes closed.” 

But no guest could have failed to no- 
tice the care with which every detail of 
the room, from the overhead lamps to the 
bedcovering, had been designed to blend 
in with the austere stripe motif, thus sub- 
tly softening its effect. Nor indeed could 
they have overlooked the almost extrava- 
gant comforts of the bath, with its mosa- 
ic-patterned walls and sturdy imported 
American tub (still in place nearly a cen- 
tury later). Yet more impressive is the 
undiminished sense of invention and vi- 
tality the entire house exudes. One can 
only wonder, given a longer career and 
enlightened clients, what further archi- 
tectural feats Charles Rennie Mackintosh 
might have achieved. 





For more information and reservations, 
write to 78 Derngate Northampton Trust, 82 
Derngate, Northampton NN1 1UH, En- 
gland; telephone 44-1604-603-407, or visit 
www. 7 Sderngate.org.uk. 
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INATION: 
DELUXE > 


The common thread? Uncommonly 
good design in sybaritic settings 
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THEhotel at 
Mandalay Bay 
A Refined Newcomer on the Strip 


ocated on the Mandalay Mile of the Las 

Vegas Strip, THEhotel at Mandalay Bay 

is a refreshing new property of under 
stated luxury and tlbermodennity...the antithesis 
of how Las Vegas is generally perceived 


THEhotel takes the notion of business and 
leisure travel to another level, offering 1,117 
guest rooms—all of which are suites. These 
rooms have the largest standard square 
footage of any hotel in the city (725 sq. ft), 
and are furnished in a coloration of earth tones 
and dark woods. Bedrooms are outfitted with 
pillowtop mattresses and 32-inch flat screen 
TVs. The spacious bathrooms offer luxurious 
towels, double sinks and plasma televisions. 


For the business traveler, the amenities at 
THEhotel are unsurpassed. Each suite is spe- 
cially designed to accommodate impromptu 
meetings. The bedroom is sectioned off, leav- 
ing the rest of the suite free for gatherings. The 
rooms are also equipped with a 42-inch plas 
ma TV, high-speed Internet connection and a 
fax/ printer/ copier For further convenience, 
four floors of the hotel have conference rooms 
with private boardrooms, reception sf 


classrooms and more 


THEhotel encourages both work and play. 
The lounge is an ideal spot to hide away and 
enjoy a game of billiards or quiet conversa- 
tion in cozy niches of the upscale bar. 
Bathhouse is another outlet for rejuvenation 
and a draw to the hotel in and of itself 
The $25 million spa complex occupies a 
commanding 14,000 square feet on the 







second level of the resort. Serene minimal 
forms clad in ancient stone set the tone of the 
spa, which has a gamut of healing treatments 
from facials to wraps fo massages 


THEhotel is also set apart by the caliber 
of art exhibited throughout. The property 
supports emerging artists such as Arturo 
Herrera, whose Night Before Last II] mural 
hangs behind the checkin desks, as well as 
greats like Jasper Johns and Andy Warhol 
With such world-class services, THEhotel is 
the place to check out when in Las Vegas. 


For more information, call 877-632-7000 


or visit www.mandalaybay.com. 
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Caribbean _ intluence 

porches, tretwork and_ shutter ind by 
ad ypting a palette ot colors undrearné 

in Amsterdam. Several neighborhoc 

al ING with the historic « ity center 
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UNESCO World Heritage List 





emstad, have been placed n_ tne 


Curacao s perpetually suNNY Wé sather and 
fine beaches make it a premier vacation spot 
The island boasts an Impressive election of 


luxury h stels, restaurants and recreational 


opportunities Diving and snorkeling amon | 


Dutch treats: Curacao’s buildings reveal its European roots. 


the island's mc INY inlets and coves are favorite 





Y Dutch settlers have left their mark here pursuits here, as are g If, tennis, hik ING and 


Curacao Ear 


The Dutch Touch especially in the realm of architecture. horseback riding. Trade winds make for com 


Nowhere else in the world outside of the fortak IY bi Imy evenings, | ind lively clubs and 





plmagine a quaint Dutch village encircled by I Jetherlands are there so many |7th- and casinos contribute to the scene atter dark 
) clear waters and dotted with palm trees. That's — 1 8th-century Dutch colonial buildings. Over 
Wine contrast visitors encounter in Curagao, an _ time, styles were moditied to fit the realities For more information, call 800-328 


island AO miles off the coast of Venezuela ( sf a dry and bre EZY ( limate by INCOrpOr ING or visit www.curacao-tourism.com 


Where NORTHERN EUROPE 
meets the SOUTHERN CARIBBEAN. 


Where an 18th century Dutch colonial village meets an exotic tropical island. 
Where white sand meets sparkling turquoise water. 
Where a round of 18 meets a hard 21. We are Curacao, one of six UNESCO 
world heritage city sites in the Caribbean. 1-800-328-7222 or curacao-tourism.com 
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Sample air/hotel vacation packages (4 nights} departing from Miami: *495, Chicago: *613, New York City: °562. For details, call Expedia at 1-800-596-7735 
i Sample packages include 4 nights’ accommodation at Holiday Beach Hotel & Casino plus roundtrip air for travel through December 31, 2004. Prices include taxe 
and fees for flight, are per person based on double occupancy and vary by dates, availability, and departure city. Rates are accurate at time of printing and are subject to 
; Se } 
AY | changes, exceptions, cancellation charges, and restrictions. Not responsible for errors or omissions in the printing of this ad. Additional higher priced packages availabli 




































Is it by design that the pink sunsets at the 
Box 


shade as its 


ca Raton Resort & Club are the same 





Spanish-style structure? That 
gorgeous convergence was in fact the eye 
of Addison Mizner, the Resort's renowned 
architect and four 


~ | =, if ali {>| ae ey | z fe 
to enhance a land like no other on Florida S 


fabled Gold Coast in Palm Beach County 


der who, in 1926, set out 


Visitors today will be equally moved by his 
deft design touches. The welcome begins at 
the splendid entrance with Mediterranean 
flair, creating an exotic locale that assures 


travelers they are far out of reach of less 


_ Addison Mizner’s 
foresight endures— 


as do the soothing 
pink sunsets. 





captivating concerns. Lush courtyards, European 
fountains and rows of palms surrounding the 
entrance mix with Mizner’s private collection of 
rare antiques from old churches and universities 
in Spain and Central America 


“Many architects had imagination, but only 
Addison Mizner had the courage to let it out 


The Yacht Club, with 112 luxurious watera 
guest rooms and suites. 





of the cage 


said Frank Lloyd Wright. Thif 


vision was to engineer a ‘village unio itself, 





with elegant archways, ornatd 
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COIUMNS 


rooms 
mosaics, beamed ceilings and 
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ountains, Combining in a classic resort © 





Mediterranean-influenced architecture 
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Much has evolved since the Boca Raton’ 
opening including a choice of accommodd 
tions at one of five distinct venues. Spd 
Palazzo echoes the original Mediterranear 





architecture and features 44 treatment room 


sunning terraces, palatial gardens and 
treatments including a restorative water ritual 


Golfers will delight in playing on any of three 





championship golf courses and relaxing i 
the Mediterraneanstyle Clubhouse with it 
breathtaking views of the Resort Course 
Those who seek a luxury respite will find firs 
rate concierge care at the Yacht Club; its 112m 
watertront suites, quest rooms and boutique 
style services redefine the concept o 
elegance and comfort. These and al 
guest rooms benefit from access to a halt mile 
private beach, a Tennis & Fitness Cente 
dining selections that vary from casual ta 
elegant and children’s activities. 





















At the Boca Raton Resort & Club, Addiso 
Mizner's foresight endures—as do thd 
soothing pink sunsets. 


For information and reservations, call your 
travel professional or 888- BOCA-832. 
Boca Raton Resort & Club, 501 East 


Camino Real, Boca Raton, Florida 33432. 
Visit the Web site at www.bocaresort.com. 
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Abercrombie & | 


AO ve ars at JO Gssei sarari 
1, Abe srcrombie & 


inven a ss ry a Wventure 


Born more than 
company in Nairobi, | 

sy, nracticall 
Kent pl ICT ] Vv 
travel. Abercrombie & Kent Destination Clubs 
tollowed—the company was the first to create 


destinati a} clubs for th SE C 





ertain individuals 
who wished to transcend the idea of being 


limited to a single home, boat or jet 


For them, A&k Dest tinatior Clubs has two 
membership levels Bae Retreats and 
Distinctive Retreats. Both pro vide year-round 


use of a Reem porttolio of residences, 


hotel suites, boats, private aircraft and world- 


wide journeys, cruises and safaris in more 


than 100 locations on all seven continents 


Private Retreats include two- to four-bedroom, 


50inted private residences; boats: 








well- 





and apartments and suites in boutique hotels 


in great cities of the world. Residences are 


valued at nearly $1 million and above 


Locations include ski resorts such as Telluride 


nd Jackson Hole: beach en laves like Cabo 
Lucas and Kauai; golf havens ranging 
Hilton Head to Palm Desert; and cos 
mopolitan cities ftom Paris to Manhattan 
Abercrombie & Kent econd destination 
club, Distinctive Retreats, began in late 2003, 


one step further 
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Members will 
Teit-te Lois anit) 


email 
quality of their 
surroundings. 





Residence values average $2.5 million, and 
more perquisites are offered. Locations are a 
globetrotter's dream: Aspen, Vail, Bermuda, 
Maui, 


and many more 


Puerto Vallarta, Rome, Miami, Tortola 


Members will immediately feel at home in the 
quality of their surroundings. Each home ‘is 
replete with distinctive furnishings and luxury 
products including Anichini linens, Sub-Zero® 
refrigerators and Fortessa porcelain. Private 
chefs and a fulltime Retreat Concierge con- 
































The inviting winter escape of a Vail Valley, 
Colorado, home-away-from-home. 
| 
| 
tribute and prover 
industry leadership provides avalr assurancell 





to award-winning service 


With unlimited Club usage, members enjo 
privileged access to dining clubs, local coun} 
try clubs and private spas, complimentar 
and discounted ski lift tickets and greeng 
fees, luxury vehicles and a selection of A&K’s 
extraordinary travel experiences—conveying 


t 





all the comforts of home, wherever, whenevef 
and however one chooses. 


For more details, call 800-490-0137 


or visit www.akdestinations.com. 








Destination Clubs 


CALL 1-800-490-0137 OR VISIT WWW.AKDESTINATIONS.COM 
































Destination: Deluxe 
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The Fountains of Bellagio. 


A true deluxe destination has the ability to 
pleasantly surprise, whether one is visiting for 
the first time or the twentieth. As the first hotel 
and casino in las-Vegas and the largest 
resort in history to receive the prestigious 


AAA Five Diamond Award, Bellagio set the 


bar high and continues to raise it 


Bellagio’s portfolio of fine restaurants offers 
a wide variety of dining options. The 
newest hotspot is FIX, the first restaurant 
from Andrew Sasson, whose nightlife 
properties Light, Caramel and Mist are 
dazzling feasts for the senses. Graft Labs, 
a world leader in urban modern design, 
has bestowed upon FIX wood features 
and seating built on multiple levels. This 
serves as an intimate set- 


energetic space 


ting for chef Brian Massie’s American fare: 
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Those who believe 
ta-M Lolo hg 


Fem lun) eli 


will enjoy Bellagio’s 
spectacular new 
Spa & Salon opening 
Ta Lt -lin) ol 





high-quality fish, meat and poultry cooked 
to order on a wood-burning grill 


Another reason to experience anew the 
charms of Bellagio is Todd English’s Olives, 
the lively Mediterranean restaurant which 


The latest hotspot: FIX restaurant. 






recently reopened with a new loo 
Acclaimed interior designer Jeffrey Bee 
has achieved a warm, rustic atmosphe 
with a modern twist; rich materials in gold4 


tones, dark woods and distressed leathé 





dominate the restaurant décor, while a:sledimm 
lounge area with LCD screens forms 





wholly ditterent place in which to unwind. 
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Those who believe the body is a temple wi 
enjoy Bellagio's spectacular new Spa 4 
Salon opening in December as part of thal 
resort's new 928+00m Spa Tower. Unigus 
design elements combined with a fusion dil 
create thal 
ultimate indulgent experience. The journef™ 
will begin when guests enter the Spa Towel 
through Bellagio’s famed Conservatory andl 


Botanical Gardens featuring a_ striking 


international treatments will 


. ? 

: Bete a 
50-4oot glass ceiling. i‘ 
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Whether one discovers a masterful nevi 


exhibition at the Bellagio Gallery of Find 
Art, a spectrum of vibrant flora within th 
Conservatory, the season's “musthave 
fashion accessory along Via Bellagio 
a promenade with the world’s finest 
upscale boutiques—or the stunning theatricg 
of Cirque du Soleil's “O", one is sure to havd 
a visit not soon forgotten. 


For more information, call 866-952-7111 


or visit www.bellagio.com. 





Of the select few hotels 
that boast Five Diamonds, 
we're the only resort 


that can also deal 
















hearts, clubs and spades. 


Bellagio is the first and only . 






resort casino in Las NV) 
to have achieved the highly 
coveted AAA Five Diamond 


rating. So, for those who wish 









to bask in the world’s finest 


luxury accommodations, dine 








in establishments like the 
Five Diamond Award-winning 
Picasso and Le Cirque, see “O” 








by Cirque du Soleil and revel 
at thrilling games of chance, 
there is but one destination. 





866.952.7111 or 702.6 
bellagio.com 





Legend has it that Marathon got its nan 
trom workers He sught here by bate Hen 








Flagler to develop the Overseas Railroa 
they thought the job would never en 
Among the area's architectural gems is 
hi USE complet ted in 1906 by B Bahdmic 
native George Adderley using tabby co 













struction—a_ technique « »mploying lime ar 
water along with ee gravel or stones. 





The deceptively 
shallow waters of 
«Va Rolfe olara- 
claimed more 
than their share 

of shipwrecks. | 


rere 










| |n Big Pine Key and the Lower Keys, on} 


Audubon House, restored in 1906 as a museum. can find some of the most unusual sights in ¢ 
of the Keys, from the diminutive and endal 





























gered key deer to Bat Tower, a 30footta 
pine edifice designed to house bats in th 











hopes that the nocturnal creatures woul 
combat the area's mosquito population. 





Key West's historic district is filled with mor 
than 2,500 important buildings, many of ther 
in the Island City’s signature style a 


American Indians, Spanish explorers, English 
pirates. Presidents, authors, artists. Over the 


centuries, all have a inexorab IY - rawn 


‘carpenter Gothic” gingerbread. The Olt 
Customs House, a Romanesque Revival ed 
fice, hosted the 1898 inquiry into the sinkin 
of the Maine. The Ernest Hemingway Hous 
on Whitehead Street-Papa’s home 1929 
1940-boasts the island's first swimming 

The Old Customs House. pool and its only basement, while th 
The deceptively shallow waters of Key Largo Alfonso/Carrasco House, with its two-stor 
once claimed more than their share of shio- Reminders of the agrarian and fishing origins circular corner porch, once served as th 


| 
one place: the Florida Keys. The indomitab 
pioneer spirit that permanently Ge the 
region nearly 200 years ago is evinced in 
living monuments throughout this expansive 
strand of islands off Florida's coast 








wrecks. That makes it a paradise for divers of Islamorada are everywhere. Accessible Cuban Consulate. The Audubon Housg 





and snorkelers, who visit John Pennekamp BS boat, its Indian Key State Recreation Area — exhibits original paintings from the master, an 

| Coral Reef State Park to find sunken ships is an uninhabited island upon which ruins and is framed by a glorious tropical garden, a fi 

irom as et ie as the 1600s. One ship that still streets bear the longfaded imprint of a settle- ting symbol of Key West's romantic characte 
proudly in Key Largo: the African Queen, ment established by botanical researcher Dr 

the vessel used by Humphrey Bogart and Henry Perrine in 1838, and destroyed in a For more information, call 800-FLA-KEYS 


ttharine Hepburn in the classic film Seminole attack two years later or visit www.fla-keys.com. 














here's nothing middle of the road about Key West. Poets, writers 
nd artists have been been flocking here for over 100 years. Why? 
‘s more than the climate or the architecture. It’s our laid back, 
Ine Human Family” culture that inspires so many. 


, Jeg West 
|-keys.com/keywest 
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‘ Pier House Resort & Caribbean Spa 
Key West’s premier waterfront resort 
in the heart of Old Town Key West 
305-296-4600 
pierhouse.com 


! Ocean Key Resort 
We 3 Waterfront Old Town Key West 
Stunning sunsets at Zero Duval 
i 800-328-9815 
oceankey.com 


Historic Hideaways 
Beautiful Vacation Rentals. Condos, 
Homes, Estates Wkly/Mthly/Season 

800-654-5131 
HistoricHideaways.com 


Pearl’s Rainbow for Women 
Award-winning renovation 
of an historic cigar factory & cottages. 
A lush, full-service women’s resort. 
800-749-6696 pearlsrainbow.com 


Island House 
The famous gay men’s resort. 
Luxurious rooms, Poolside café, Bar. 
Gym. Sauna. Steam room. Spa. 
800-890-6284 islandhousekeywest.com 
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1-800-527-8539 





La Mer Hotel and Dewey House 
Key West’s only luxury oceanfront bed and 
breakfasts emanating island elegance against the 
backdrop of a white sand beach. 800-354-4455 
LaMerHotelandDeweyHouse.com 


Sunset Key Guest Cottages - Key West 
Secluded Luxury Island Resort 
10-min by launch from Hilton Marina 
1, 2 & 3 Bedrooms, Beach, Pool, Dining 
877-304-5705 sunsetkeyisland.com 


Hilton Key West Resort & Marina 
Oceanfront, AAA Four-Diamond 
Walking Distance to Attractions 
Marina, Nightly Sunset Festival 

866-841-4700 keywestresort.hilton.com 


The Gardens Hotel Key West 
Winner of Conde Nast Traveler 
Gold List Top 100 places 
to stay in the world 
800-526-2664 GardensHotel.com 


Historic Accommodations on Atlantic 
Pool & Cabana Bar, Museum Tours, 
Elegant Weddings & Festive Events 

866-764-6633 SouthernmostHouse.com 


| 
Southernmost House Grand Hotel & Museum | 






















traditional and innovative treatments. TI 
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Venus Spa has a fully equipped, professiof 
ally statted fitness center with state-ofthe- 
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programs and the Yoga Pavilion. 





Guests feast on exquisite cuisine, much off 
encompassing the resort's healthy fres 
picked produce, in CuisinAr’s Restaura 
Santorini and Café Mediterraneo. The oni 






Hydroponic Farm supplies fresh produd 
daily, helping to create the resort's worl 
class cuisine...with a Caribbean accent! 


Executive Chef Daniel Orr, formerly 4 
Guastavino's restaurant in New York Ci 
has an estimable dossier, including wo 
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Penthouse view of the main pool and reflecting pool, leading to the beach. 








































CuisinArt Resort & Spa and total rejuvenation ot mind, body and 

| An Invitation to Exhale spirit. The 8,000-square-foot spa serves as 

| the premier full-service resort spa on the island 

| Relaxation is a priceless work of art, one of Anguilla. Overlooking the lushly planted 
that first requires a canvas of white-pure grounds and aquamarine waters, it features 

| and unspoiled. Welcome to the Caribbean's 
new mecca of hospitality and blissful sur- AS ae — Pos 
Sete oe Ry ae ee ee obster, served islana-style. 
roundings: CuisinArt Resort & Spa, Anguilla. fold Daniel Orr ty 
Tucked into a crescént curve of Rendezvous im perfectly aligns at two Michelin three-star restaurants 
Bay on the tranquil island of Anguilla, Be L'Esperance in Saint Pére sous Vézelay and 
CuisinArt is an oasis of Mediterranean fin ye famous Chez Bruneau in Brussels. Chef Orr perfectl 
villas crowned with brilliant cerulean blue Ti i Se ' aligns his famous cooking style wit 

domes. An award-winning botanical cooking style with © CuisinArt’s healthy epicurean approach td 
tapestry with more than 40,000 trees, CuisinArt’s food, combining classical techniques wit 
flowers and shrubs—ribbons of color and iii i oe greenmarket and organic produce harvested 
fragrance—gently winds its way through the healthy epicurean from his personal garden on Anguilla. There 
resort, leading each guest on an exotic, ie a is a “jewel box" of vegetables ranging 
personalized journey. — : approach to food. from Caribbean calaloo to Scotch Bonne 

peppers, harvested by Chef Orr anq 

The Venus Spa® at CuisinArt melds the incorporated into his culinary repertoire 
expertise of Old World European spas five treatment rooms and the Rusk® Hair especially for resort quests. 
with the incomparable beauty of this Salon. Under the supervision of new Spa 

Caribbean paradise. Designed as a luxury Director Betty Jane GriecoBruce, a staff of For information, call 800-943-3210 or 
retreat, it offers escape from the everyday highly trained professionals artfully blends visit www.cuisinartresort.com. 
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Sitting pretty: The Breakers holds a prime position in Palm Beach. 


The Breakers 
The Grand Residence 


deluxe destination continually up- 
grades itself, all the while respecting 
the traditions that have elevated it 
world’s best. As one of 
America’s legendary resorts, The Breakers 
Palm Beach is listed on the National Register 
of Historic Places and recognized as an 
AAA Five Diamond property. But this 100- 
plusyearold landmark is not resting on 
its laurels: Since 1990, The Breakers has 
invested $225 million in the ongoing 
revitalization and expansion of the resort. 


among the 


Its design is | 
epitomized by twin 
Belvedere towers 
with graceful arches 
and loggias 
patterned after the 
Villa Medici. 


The 560-00m hotel resides on 140 acres of 
oceanfront property in the heart of Palm 
Beach. Its design is epitomized by twin 
Belvedere towers with graceful arches and 
loggias patterned atter the Villa Medici in 
Rome. A landscaped 500-foot main drive 
leads to a Florentine fountain a la the one in 
Italy's Boboli Gardens, while its main lobby 
recalls the Great Hall of the Palazzo Carega 
(c. 1560) in Genoa. 


A seemingly endless bounty of activities 
awaits the visitor here: 36 holes of champi- 
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onship golf, 10 tennis courts and a luxury spq 
and ocean-view fitness center that exudy 
the easygoing splendor of the French Riviert 
and Italian coast. Guests can lounge at 4 
Mediterranean-style Beach Club overlooking 
a haltmile private beach, or sample a 
extensive program of family and children’ 
activities and water sports. 


The Breakers’ broad selection of dining spot 
includes l'Escalier, the resorts AAA Five 
Diamond Award-winning flagship restauran 
serving “modern French” cuisine. Within the 
sumptuous Florentine Room is a display wine 
cellar highlighted by hand-painted Europea 
leaded glass doors and housing thousands 
of bottles. 


For those seeking the highest measure o 
exclusivity, The Breakers offers the Flagle 
Club. Comprised of 28 richly appointed 
rooms, the Flagler Club affords guests per 
sonalized concierge service and _privaje 
access to the Club’s lounge, as well as 
panoramic views of the patinated, polished 
city of Palm Beach. 


For information, call 1-888-BREAKERS 
(273-2537) or visit www.thebreakers.com. 
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For reservations or information, call your NT profesdibndll ' 
contact The ee bracers at 1-888-BREAKERS (273- 2537), 


or reserve online at thebreakers. com. 
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A villa surrounded by turquoise seas. 




















Jamaica 
An Island Immersion 


Jamaica has long been a magnet for 
vacationers enchanted by its laid-back 
charm. Ask any visitor about its allure and 
youll likely hear testament to the kindness of 
its people, the tangy spices of its cuisine, the 


hypnotic rhythms of its Reggae music, the 
radiance of its crystalline beaches. 


But alongside the island’s proud heritage, 
culture and tropical abundance is a litle 
secret, one that's fast revealing itself to 
more and more cultivated travelers: Jamaica 
is a bona fide luxury destination. Within a 
space the size of the state of Connecticut, 
one can find a wide sweep of private villas 
with uncompromising personal service, 
and, for worldtraveled golfers, a bevy of 
tempting courses. 


Jamaican luxury villas offer everything one 
would expect from a high-end resort, but with 
more privacy. Across the island, the choice 
of villas ranges from regal hilltop estates 
with Caribbean sea views to cliffside or 
beachside thatched-roof cottages, cozy 
mountaintop bungalows to seaside condos 
with a full roster of resort perks. At these 
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secluded island hideaways, pampering 
arrives each day in the form of a personal 
chef who prepares favorite home-cooked 
meals, a private gardener who tends to the 
flora native to each property, as well as a 


butler, housekeeper and laundry staff. 


For a different kind of exclusivity—one found in 
immaculate greens and stately clubhouses— 
Jamaica's dozen golf courses beckon. They 
span the fabled Tryall (home to the Johnnie 
Walker World Championship of Golf) to 
Negril Hills, a Robert Simmonsdesigned 
course noted for its picturesque setting. 
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The sculpted green of a Jamaica course. 


In recent years, Montego Bay has righttully 
earned a reputation for supreme golf. Just 
outside the bay, the White Witch Golf 
Course—part of the new Ritz-Carlton at Rose 
Hall-is 600 acres of jungle groves, steep 





Photo: Jamaica Tourist Board 





Jamaican luxury 
NTI CER la 
everything one 
would expect 
from a high-end 
resort, but with 
ilele-M Lahde lye 
































inclines and rocky ravines, with most holes 
providing ocean vistas. Just down the road is 
the Half Moon Golf Course, a 7,1 19-yard 
masterpiece by Robert Trent Jones, situated 
at the foot of undulating green hills in 


Montego Bay. 


To the lilt of the steel drum and the ebb and 
flow of ocean waves, add the satisfying 
thwack of a nineiron and the mountain 
breeze whispering through an island home of 
one’s own...these are the sounds of a 
Jamaica sojourn, and a reason to return 
again and again. 


For more information, call 800-JAMAICA 
or LOG ON TO visitjamaica.com. 








Now say aloud. 






Wrap yourself in CELE And then unap yoursely in Samated: 
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To transcend the ordinary, a resort must offer exclusive bungalows with private SWIMMING 
sy 
more than superior amenities and an attentive por and round-the-clock butler service 


staff. It must create its own magic. At Hawa 


Widely recognized as a pacesetter in h Hawaiian village by Sylvia Planning And 
j g 


grounds are nome to feeming, waterta 
prehistoric ponds, ancient petroglyp! For more information, call 800-367-2323 


lds and dramatic lava sculptures or visit www.maunalani.com. 























“idyllic backdrop the resort's 
acilities and services cater to the most 
le. They include the 350- 
room Mauna Lani Bay Hotel and five 





hy - ) ro lee a | = t fial [ a te 
Mauna Lani Bay Hotel and f[ 1alow e  Gue in avail themselves of two award- 
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preservation and stewardship of the design (SPAd}. Throughout Mauna Lani, 
Mauna Lani cupies 3, 20| 1cre travelers tind an oasis of island beauty and 
along the Big Island's Kohala ‘ ist. It true pitality 
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by vast black lava fields. At Mauna Lani Spa, you'll immerse your senses in the true 
textures and fragrances of the island, and be pampered with indigenous ambrosia 


and medicinal plants of Hawai'i. You can explore sparkling spring-fed fishponds, 


MAUNA LANI RESORT 
AT KALAHUIPUA'A is so vividly beautiful and alive. You can learn more 
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Your introduction to our unending stewardship of this unique land begins 
the moment you step into Mauna Lani’s living lobby. A wonder of 
environmental architecture, it absolutely teems with life. You'll be serenaded 
by tropical songbirds as you catch glimpses of colorful Koi fish and 
Hawaiian green sea turtles. Venture out of the hotel and you'll find our 


l'i Brown North and South Golf Courses are verdant swaths surrounded 


shelter caves and ancient petroglyphs. But no matter 


@ W hat you do, it won't take long to understand why 


we have steadfastly preserved this special land that 


about Mauna Lani at 800-367-2323. 




















Seasonal packages online at 


www.maunalani.com 


: 1A Pamebacific Resort (Termes 3 Pe Pacts oo ot | 
Geman & sige racine 





i ee 
# 


a aor r ; A gore mi tA kh a 
<wecds pe eee ft. eo oe pe AD 
ns i a a Th ate RSE AK ee Ned te Ee 









For generations our hands have crafted your imagination. 


ER 


PE Guerin began the tradition of handcrafting fine home hardware nearly 150 years ago. 
This tradition continues today. Generation after generation the beauty of PE Guerin has accented homes with classic elegance. 
From the traditional design to the more contemporary look, 
PE Guerin delivers only the finest in quality, innovation and imagination. 


Lon LLM LAS 


MANUFACTURERS & IMPORTERS 


Corporate Headquarters & U.S.A. Factory, 21-23 Jane Street 
New York City, N.Y. 10014 ¢ 212-243-5270 


Available at the following showrooms through your architect or designer... 
K & B Galleries, Chicago * Keith McCoy & Assoc., Los Angeles 
Randolph & Hein, San Francisco « Vivian Watson & Assoc., Dallas 


Send $25.00 for our complete product catalog. 
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Scents and Sensibility 


A Collection of Rare Perfume Bottles Summons Up an Opulent Era 


By Wendy Moonan 


Wants lee SS” Niessen 


ABOVE: The label on 
a bottle from L. T. 
Piver dating to 1853 
depicts Napoleon III. 


OCO CHANEL REPORT- 
edly covered her dress- 
ing table with perfume 


bottles, new and old, full and 
empty. Asked why she kept so 
many, she famously replied: 
“These bottles are my memo- 
ries of surrender and con- 
quest, my crown jewels of 
love. No other container has 
such evocative power.” 


Christie Mayer Lefkowith is 
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not trying to imitate Chanel, 
but she does have over 8,000 
flacons, powder boxes and 
other cosmetics items—most 
dating from the mid-1800s 
through the 1950s—many of 
which grace the vitrines in 
her New York apartment. 
They range in style from Belle 
Epoque to Art Nouveau, from 
Art Déco to abstract. 

The flacons come in all 


Lert: A Japanese scene 
adorns a circa 1890 

box for Erasmic’s Réve 
Inconnu (below). 





shapes and sizes. She has a 
butterfly bottle in molded 
glass, a flacon with a sensuous 
goddess as a stopper, a glass 
turtle and a Chinese snuff bot- 
tle, each containing perfume. 
Some were designed by top 
artists, such as Fernand Léger, 
René Lalique and Paul Iribe. 
Lefkowith is a historian, au- 
thor, auction expert and the 
leading authority on vintage 


ABOVE: Butterfly mo- 
tifs highlight René 
Lalique’s 1913 flacon 
and box for Misti. 






perfume presentations. In 1994 
she published The Art of Per- 
fume: Discovering and Collecting 
Perfume Bottles, which sold 
60,000 copies. Her latest book, 
Masterpieces of the Perfume 
Industry, published in 2000, 
comprises 352 pages and 557 

color plates. 
Lefkowith has been collect- 
ing perfume flacons since the 
continued on page 172 
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Rodeo Drive, White Crest 



































For Collectors 















Axove: A 1915 design 
by Georges Lepape 


BELow: A circa 1918 
avant-garde steel fla- 
con by Hermes held 
Guerlain perfumes. 








features a parachute- 


shaped stopper. 


continued from page 170 

mid-1970s. Now a private deal- 
er based in New York, she says 
she learned her business the 
hard way. “Over the years I 
must have thrown out 600 


perfume bottles I bought by 


mistake,” she admits. “Flacons 
aren’t rare; what is rare is a fla- 
con in perfect condition. I’m 
trying to put together a his- 





torically academic collection.” 

In terms of content, she says, 
“the point of departure is the 
perfume, and each has its own 
personality. The early per- 
fumers had to name the per- 
fume something that defined 
the personality of its bouquet.” 

She has bottle labels that 
translate from their origi- 
nal French as The Queen of 


for a perfume. 





Apove: After World 


War I, artists like André 


Jollivet raised bottle 


designs to a new level. 


Egypt, Tonight or Never, 
Come with Me, The Lost 
Soul and Be Stull My Heart. 
Other perfumes are named af- 
ter flowers, royals, characters 
in plays and exotic locales. 
Lefkowith studies all the 
trappings of the industry. She 
is as interested in the creators 
of a perfume’s name, label and 
box as she is in the bottle itself. 


The presentation for 
Idylle was likely the 


most expensive made 





“The first part of perfume 
presentation is to give the 
scent its own positioning,” 
she says. “The second part is | 
to make it a work of art.” 

The challenge of creating a 
perfume bottle seems to have | 
stirred the imaginations of 
many talents. Early-20th-cen- 
tury French sculptor Julien | 

continued on page 174 


The flacons 
come in all shapes 
and sizes. She has a 

butterfly bottle 
in molded glass, a glass 
turtle and a Chinese 
snuff bottle. 





A PAIR OF PERFECT PARTNERS 





J.D. Power and Associates has just ranked Coldwell Banker as having both 
the “Highest Overall Satisfaction for First-Time Home Buyers and Sellers 
Among National Full Service Real Estate Firms.” Just put two and two together. 


We think you'll find we’re your perfect partner in real estate. 


Your Perfect Partner™ 


To find an office near you, Stas | | 


visit coldwellbanker.com 





In Real Estate Since 1906. 


J.D. Power and Associates 2003 Home Buyer/Seller Satisfaction Study™, Study based on responses from 2,924 home buyers and sellers. Study conducted for Cendant Corporation by 

J.D. Power and Associates i 

If your property is listed with a real estate broker, please disregard. It is not our intention to solicit the offerings of other real estate brokers. We are happy to work with them and cooperate fully 
©2004 Coldwell Banker Real Estate Corporation. ®, TM, and SM are licensed trademarks to Coldwell Banker Real Estate ( orporation. An equal opportunity company 


{=} Equal Housing ¢ )pportunity. Each Coldwell Banker” office is independently owned and operated, except those owned and operated by NRT Incor orated 









































For Collectors 








Lert: Andre Groult’s 
Art Déco creation for 


d'Orsay perfume com- 


pany resembles an egg. 


continued from page 172 
Viard designed flacons. Sal- 
vador Dali did an astonishing 
presentation for Le Roy Soleil 
(The Sun King) for Schiapa- 
relli, and Marcel Guerlain or- 
dered a bottle in the shape of 
the grille on a Rolls-Royce. 
“The objects reflect the eras 
in which they were designed,” 
Lefkowith explains. “Before 
the Depression, there was a 


“Flacous aren’t rare; 
what Is rare Is a 
flacon in perfect 

condition. I’m trying 
to put together a 

historically academic 


collection.” 
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tremendous amount of handi- 
work. Rigaud’s circa 1910 fla- 
con for Prés de Vous [Close to 
You] had enameled glass that 
looked like church windows.” 

Flacon collectors, she says, 
often buy in only one cate- 
gory: by the perfume house, 
fashion designer, decade, col- 
or or shape. It is only in the 
past 20 years that perfume 
bottles have been recognized 


Asove: A Louis XV- 
style box showcased 
Julien Viard’s flacon 
for Ce Soir ou Jamais. 


Tassels embellish 
Viard and artist 
Alexandre Rzewuski’s 
1923 Ta-Wao flacon. 


for their artistic value, and 
prices are rising dramatically. 
Lefkowith organizes a year- 
ly auction of vintage flacons 
and presentations in Geneva, 
Switzerland, for Art & Fra- 
grances. The sale in November 
2003 had 322 lots, which sold 
for a total of $822,495. The top 
lots included an 1875 Guerlain 
flacon made for the Prince 
of Wales ($67,345) and a 1927 


iy i sil) 





BELow: Mythological 
figures ornament the 
cartouche on a La- 
lique-designed flacon. 





















bottle by Lalique ($63,135). 
This year Lefkowith lent 
several bottles to New York’s 
Fashion Institute of ‘Technolo- 
gy for an exhibit titled “Temp- 
tation, Joy & Scandal: Fra- 
grance & Fashion, 1900-1950.” 
Is she obsessed? 
“T guess it all started when I 
was quite small,” she recalls, 
“when I used to play with m 
mother’s perfume bottles.” 0 
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Advertisement 





Custom Clocks That 
You Design 


The perfect holiday gift! John Borin offers e 





ordinary clocks that you customize to your prefere 


Available in 12", 16", and 24" diameters. For additi 
designs visit our website at www.johnborin.com or 
1-888-284-6348. 


#13936 


Transcend the ordinary. 
One cup at a time. 


IMPRESSA S39 super automatic Coffee Center 4 ies al re 


Grinds, tamps, brews and cleans in less than 60 seconds... with the push of a button! 
Makes Crema Coffee, Espresso, Cappuccino and Latte... perfectly, every time! 


Top-of-the-line model with two heating systems, two frothing systems, completely 
programmable and large 96 oz. capacity. 


Fully equipped $2;199 at Williams-Sonoma, Sur La Table and other fine retailers, 
catalogs and websites. : z 


Join the Fight! 


Purchase this exquisite Elisa llana Breast Ca Ht 
] Vi P ie an i“ a Awareness bracelet and help fund breast cancer resea mT 
- 3 % the ' and awareness. Bracelet shown retails for $135. 


JURA-CAPRESSO offers a complete range of Super Automatics from $799 to $3,999. 


For free video and more information visit: www.capresso.com 





i 


Produced by WMI (203) 256-0880 (212) 673-4500 www.wmi a 





18k Couture 


ESTATE OF MIND COLLECTION 


Ce moe eae eta aes 
Yaga ne 





TEA LSA 
JUDITH RIPKA 


110 Geary Street San Francisco 415 399 1995 
NEW YORK BEVERLY HILLS SAN FRANCISCO ASPEN EAST HILLS 
SHORT HILLS CHICAGO -ATLANTA BOCA RATON 1 800 JR JEWEL 


Neiman Marcus 



































“WHO WOULD HAVE THOUGHT A STRETCH 
MARK REDUCER WOULD TURN OUT TO BE 
THE ANTI-WRINKLE BREAKTHROUGH OF 


THE DECADE!” 


n a remarkable turn of events, 
arguably one of the strangest in the 
history of cosmetics, women across 
the country are putting a stretch-mark 
reducing emulsion called StriVectin-SD” on 
their face to diminish fine lines, wrinkles 
and crows’ feet. And, if consumer sales are 
any indication of a product's effectiveness, 
StriVectin-SD is nothing short of a miracle 
Women (as well as a growing number of 
“Boomer” men) are buying so much 
StriVectin-SD that finding a tube at your 
local cosmetic counter has become just 


about impossible. I las everyone gone mad? 


Well. not really. 


SCIENTIFIC 
BREAKTHROUGH 
OR DUMB LUCK? 


Although StrtVectin-SD was already 
backed by clinical trials documenting 
its ability to visibly reduce the depth, 
length, discoloration and roughness of 
existing stretch marks, the success of 
StriVectin-SD as an anti-wrinkle cream was 
“dumb luck,” says Gina Gay, spokesperson 
for Klein-Becker® StriVectin-SD’s exclusive 


distributor, 


“When we first handed out samples of the 
StriVectin formula to employees and cus- 
tomers as part of our market research, the 
sample tubes were simply marked ‘topical 
cream’ with the lot number underneath,” 
Ms. Gay explains. “As the samples were 
passed to friends and family, the message 
became a little muddled and some people 
used this ‘topical cream’ as a facial moistur- 
izer. As we began to receive feedback from 
users, like ‘I look IO years younger’ and ‘my 
crows’ feet are gone, we knew we had some- 
thing more than America’s most effective 
stretch-mark reducer. The point was driven 
home as store owners began reporting that 
almost as many people were purchasing 
SerVectin as an anti-wrinkle cream as were 
buying it to reduce stretch marks.” 

Dr. Daniel B. Mowrey, Klein-Becker's 


Director of Scientific Affairs, says, 


Study References: 


SS 


Bette 





oe 


“Clearly, people were seeing results, but 
we didn't have a scientific explanation as to 
why this wrinkle-reduction was occurring, 
However, based on the incredibly positive 
reports, I started using it myself — applying 
StriVectin to my face after shaving.” Dr. 
Mowrey adds, “Ona personal note, my wife 


tells me I haven't looked this good in years.” 


Then, on Tuesday, July 2, 2002, at a 
meeting of the 20th World Congress of 
Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle- 
reducing properties of a patented oligo- 
peptide (called Pal-KT TKS) versus retinol, 
vitamin C, and placebo, on “photo-aged 
skin” was presented!” “As luck would have 
it,’ Dr. Mowrey states, “the wrinkle- 
reducing oligo-peptide tested in the 
breakthrough clinical trials turned out to be 


a key ingredient in the StriVectin cream.” 


In the trials, subjects applied the patented 
peptide solution to the crows’ feet area on 
one side of the face, and a cream containing 
either retinol, vitamin C, or a placebo to the 


other side. 


Subjects in the Pal-KTTKS retinol study 
applied the cream once a day for 2 months 
and then twice a day for the next 2 months. 
Using special image analysis, the study's 
authors reported “significant improve- 
ment” in wrinkle depth, length, wrinkle 
volume, and skin roughness for those 


women using the peptide solution. 


Better yet, at the 2-month halfway point, the 
peptide solution thickened skin nearly 1.5 
times faster than retinol, and without the 
inflammation retinol often causes in sensi- 
tive skin. As was expected, the results of the 
remaining studies confirmed that the Pal- 
KTTKS solution's effectiveness at reducing 
the appearance of fine lines and wrinkles far 


exceeded both vitamin C and placebo. 


A smoother, younger complexion, less 


irritation, fewer wrinkles, and faster 






Anti-Aging Bre 
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results — all without expensive (and painful 


pe els, implants or injections. 


BETTER THAN RETINOL 
AND VITAMIN C, BUT 

Is STRIVECTIN-SD* 
BETTER THAN BOTOX"?™ 


Dr. Nathalie Chevreau, Director of Women's 
Health at Salt Lake City based Basic 
Research® exclusive distributor for Klein- 
Becker, explains, “Many researchers believe 
less invasive cosmetic alternatives are better 
than Botox”* [sometimes referred to as 
Botox” Cosmetic]. That's because topical 
creams and gels offer gradual, continual 
results, while the effects of injections, facial 
peels, and dermabrasions wear off... in fact, 
you'll never look better than you do shortly 
after the inflammation and redness subside. 


Not one bit better.” 


“Furthermore,” Dr. Chevreau continues, 
“Botox has been approved by the FDA for 
an extremely limited use — the tiny little 
space of deep furrows between the eye- 
brows (called glabellar lines) — and can 
cause side effects such as ‘headache, tempo- 
rary eyelid droop, and nausea’ While 
StriVectin was not designed to eliminate the 
deep glabellar lines targeted by Botox, the 
proprietary StriVectin complex has been 
shown to significantly reduce the appear- 
ance of fine lines and facial wrinkles 
(including crows’ feet) that can add 10-15 
years to your appearance... the type of fine 
lines and wrinkles Botox treatments leave 


behind.” 


In other words, StriVectin-SD helps give 
you a youthful, healthy, glowing complexion 
faster than retinol, far superior to vitamin C, 
and without irritation, needles, or surgery. 

So, if you see someone applying an anti- 
stretch mark cream to their face, don't think 
they've gone off the deep end... they may 


be smarter than you think. 


PO438 “Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind study vs excipient.’ 20" World Congress of Dermatology 


(60 subjects, 4 mos.) 


PO179 “Pentapeptide offers improvement in human photoaged facial skin” 20" World Congress of Dermatology (204 subjects, 14 weeks) 


* Botox” is a registered trademark of Allergan, Inc 
' Botox® Cosmetic is manufactured by Allergan, Inc 


























HAVING A 
HARD TIME FINDING 
STRIVECTIN-SD®? 
If you've been searching for StriVecti 
you already know it’s become almost i 
sible to find. Don't bother with Ne 
Marcus, they don't have it... Your best 
are SEPHORA shops, PARISTAN, Lo 
Taylor, OKDMINQCOAIES or Saks Sth Aj 
(they always try to keep it in stock) or, bg 
it or not, the pregnancy section of your 
GNC or high-end supplement retailer. ] 
absolutely sure, you can order StriVecti 
directly from Klein-Becker at: 


1-800-388-7044 


or order online at 
www.StriVectin.com. 


Since StriVectin-SD was designed as a str4 
mark reducing formula, it comes in a | 
6-ounce tube. At $135.00, SeriVectin-S 
not cheap... but when used as a wri 
reducer, one tube will last approximatel 
months. By the way, StriVectin-SD is bai 
by Klein-Becker's money-back guarante 
StriVectin-SD doesn't make your skin 
younger, healthier, and more vibrant, si 
return the unused portion 
within 30 days for 
a full refund... no 


questions asked. 


Hf RI 


Ra 


Call: I-800-388-7044 


or order online at 


www.Stri Vectin.com 
©2004 Klein-Becker USA, LLC. BR177! 
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MOMENI 
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4 Java is a beautiful hand knotted yA 
i | hh 
i Tibetan weave that offers modern 
; hd 
: and transitional designs in a plush 

\ y pile. It is made from high quality _ 

— vool with natural silk motifs. ) 





2004, All rahts reserved 


FIND JAVA AND OVER 50 OTHER BEAUTIFUL MOMENI LINES AT THESE FINE DEALERS NEAR YOU. 
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| Montauk Rug & Carpet ¢ E. Farmingdale, NY PTK Oriental Rug Center, NY/NJ/PA A World of Rugs. ¢ Juno Beach & Bonita . 

631-293-3900 610-525-0333 Springs, FL 561-776-9988 Da 

| | Heritage Carpet ¢ Poughkeepsie, NY Brintons e Carmel, GA Jalil's Rug Collection ¢ Dania, FL hills¢ 

845-297-3492 831-624-8541 ‘ 954-923-7780 sy 
Worldwide Wholesale ¢ Edison, NJ Abbey Carpet Of San Francisco Rugs As Art ¢ Sarasota, FL 

il| 732-906-1400 San Francisco, CA.e 415-752-6620 941-921-1900 

Hl Regency Rugs ¢ Englewood, NJ North West Rugs ¢ Agoura Hill, CA 





201-227-8910 818-707-7700 
| Outrageous Rugs ¢ San Diego, CA 
i|| 858-536-9118 


Headquarters, 36 East 31st Street, New York, NY 10016 © 212-532-9577 ® Website: www.momeni.com ¢ Custom sizes available. 
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Home Accessories 














Oushaks 
Tabrizes 
Pishavars 
Moderns 


Tapestries 
Aubussons 
Donnegals 
Savonneries 












Custom Design 






French Accents Rugs and Tapestries Inc. 


FA European Textures 
Precious colors, creative designs, luxurious textures 







36 East 31st Street, Ground Floor - New York, NY 10016 - Tel: (888) 700-RUGS - Fax: (212) 937-3928 
e-mail: marketing@French-Accents.com - Dealership Opportunities Available 
New York « High Point Atlanta 
WWW.FARUGS.COM 







Dania, FL Mill Valley, CA New York, NY Los Angeles, CA Juno Beach, FL 
Jalil’s Oriental Rugs San Francisco, CA French Accents Glabman's Furniture A World of Rugs 
(954) 923-7780 Alexander’s Decorative Rugs To the trade only & Interior Design (561) 776-9988 
(415) 383-3908 (212) 686-6097 (800) 330-9498 
Left: SpauishiGarpet Design No. SP070 Center: Aubusson Design No. 5155 Right: Spanish Carpet Design No. SP069 


All rugs available in standard sizes as well as custom sizes. Please contact us for a dealer nearest you, 1-888-700-RUGS 
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New York Design Center ¢ 200 Lexington Ave., Suite 1001 ¢ New York, NY 10016 


ph: 212.683.2043 ¢ 888.615.4600 ¢ fax: 212.683.2082 © Email: berdj@abadjian.com Derd| al d ( | | d | 


Brochure Available ¢ We Welcome Custom Orders 
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into masterpieces. 





A Steamist steambath 
transforms any shower 
into a luxurious home spa... 
a therapeutic, | 
steam-filled retreat that 
is ready when you are. | 
Just touch the keypad 
and within minutes | 
warm, natural steam 
fills the bathing area. 
Our easy-to-read digital 
controls are simple to 
Operate and provide for 
your exact comfort level. 


For the showroom 
nearest you, call us at 


1-800-989-1226 


or Visit us at Www.steamist.com 











DSC-425 Designer 
Time/Temperature 
Control for inside 
the bathing area. 
Designer Controls 
are available in 10 
different finishes. 
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Estates for Sale 





Editors Select Properties Around the World 


Sydney, Chicago, Spain, Dallas, Key West... 








FNEW YORK CITY 
| Gwathmey Siegel's 

} New High-Rise Design 
in Lower Manhattan 


s)" to be completed in Jan- 
uary 2005, the first multi- 


family residential project by ar- 
chitect Charles Gwathmey and 
his firm, Gwathmey Siegel & 
Associates Architects, occupies a 
corner at the midpoint between 
Union Square and Houston 

| Street in Greenwich Village, on 
Manhattan’s last remaining tri- 

} angular site. Named Astor Place, 

| the 21-story building will offer 

| two- and three-bedroom units 
of varying sizes, from 1,450 to 
3,150 square feet. Italian stone 
floors and cherrywood-and- 
translucent-glass elevators will 
characterize the lobby. The in- 
terior layouts of the units were 
conceived by Gwathmey in con- 
junction with Ismael Leyva 
Architects. Four fuli-floor pent- 
houses, ranging from 3,750 to 
4,200 square feet, will have 

| panoramic views, fireplaces and 
private elevators and terraces. 

All of the units will have floor- 

} to-ceiling windows and maple 
floors. The kitchens will have 
cherrywood cabinetry and stain- 
less-steel appliances. Six-foot 

| soaking tubs, two separate vani- 

_ties and marble floors will be 
found in the master baths. Astor 
Place will feature a 15,000- 
square-foot indoor parking 
garage for residents and an ad- 
joining park with landscape de- 

- sign by Gwathmey. Prices range 
from $2.25 million for the two- 
bedroom units and $3.5 million 
for the three-bedroom units to 

| $9.5 million for the penthouses. 

| Call 212-473-4445, 
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CALIFORNIA 


Pavilion Style by Wallace E. Cunningham in Rancho Santa Fe 


rchitectural designer Wal- 

lace E. Cunningham creat- 
ed a six-bedroom residence in a 
gated golf community in Ran- 
cho Santa Fe, California, in 
1999. Integrating the outdoors 
and the indoors, the pavilion- 





DALLAS Midcentury Whimsy in the Lone Star State 








rad om 


five-bedroom residence in 
Dallas, designed in 1961, 


has a central circular walkway 
that connects all the rooms in 
the house. Large stepping- 
stones and a fishpond punctuate 
the entrance, where a pivoting 
front door opens to a glass-and- 
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. 


: — on —~ 
ys ‘ ' 
; eo ‘ 


style house has retractable 
wood-framed glass walls in the 
kitchen, master suite and living 
and dining rooms. Among the 
ocean-view property's several 
travertine-paved courtyards is 
one with a hand-painted-tile 


Thy 


Estates for Sale 


fountain (above). The master 
suite has a private terrace, a 
laundry room and two dressing 
rooms. The other bedrooms 
have private baths and patios. 


‘There are two view-oriented of- 


fices, a gym, a media room with 


a covered balcony, and an infini- 





tile mural. A round, sunken liv- 
ing room has built-in furnish- 
ings, walnut paneling on the 
walls and ceiling, a large skylight 
and a wood-burning fireplace 
(above right). Thin ribbon ce- 
ramic tiles, which were dipped 
in 24-karat gold, have been 


placed throughout the resi- 
dence. An indoor pool with a 
spa is next to a glassed-in exer- 
cise area and a two-bedroom 
guest suite with a private bath 
and kitchen. A recreation room, 
on the lower level, has bamboo- 
and-rattan walls, a bar and a 


ty-edge pool (left). A three-car 


garage is attached to the resi- 
dence. Furnishings, including | 
Spanish colonial and Chinese 
antiques, are included in the 
sale of the nearly one-acre prop 
erty. $6.9 million. 

Call 858-759-6528. 





a 
soda fountain. Each room in the} 
house has a skylight and opens 
to an outdoor area. A dome, en- 
twined with wisteria, covers the | 
courtyard, which has a fountain. | 
Some furnishings are available | 
in the sale. $799,000. | 
Call 972-733-5096. 

continued on page 186 
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HE FIRST THING YOU SHO 
LOOK FOR INA 
FINANCIAL CONSULTANT IS YOURSELF. 





y 1 in 7 people who apply to be a Financial Consultant at Smith Barney makes the cut. Determination, focus, experien 
Si) most of yourself. You should expect no f your Financial Consultant. At Smith Barney, we often share the first train in the morning and 1 


h our clients. It is what happens during the day, h fer, that defines the 


SMITH BARNEY. 
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N& the Sangre de Cristo 
mountain range, in Santa 
Fe, a four-bedroom house was 
designed by architect John Gaw 
Meem. The 5,500-square-foot 
main house has a kitchen with 
Mexican-tile counters and an 
adjoining rose garden. The 
sunken living room has a wood- 
beam ceiling and a fireplace 
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(above). A rooftop patio with a 
fireplace affords panoramic 
views of Santa Fe. A covered ter- 
race (right) runs along the rear 
of the house. The almost nine- 
acre property features land- 
scaped sculpture gardens, a 
guest bunkhouse and a pool. 
$5.3 million. 

Call 505-982-4466. 














Sir Edwin Lutyens— 
Designed Cottage for 
Gertrude Jekyll 







n 1895 famed architect Sir 






Edwin Lutyens created a 
three-bedroom house near Go- 
dalming for Gertrude Jekyll, the 






legendary garden designer who 
often collaborated with him 
professionally. Listed as Grade 





II and situated on close to an 






acre, the residence is based on 






the Surrey cottage vernacular, ! 






with exposed-brick walls and a 






stepped roof. Jekyll lived in the 
house, named Munstead Wood 
Hut, for two years while Lut- 








yens was building a larger one 
for her. The house has a sitting 







room, a dining room, and a 
drawing room with a brick fire- 
place and a vaulted ceiling. A 











garage has been converted into.a 
one-bedroom apartment with a 







sitting room. $1.5 million. 
Call 44-1483-417-222. 





continued on page 188 
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Preserved 300-Year-Old 
Bucks County Farmhouse 





EVE 


; Vi tS 


eacock Farm, in Bucks 

County, Pennsylvania, has a 
300-year-old stone house with a 
new addition. Certain elements, 
such as the pine floors, stone 
fireplaces and Colonial built-ins, 


have been carefully preserved 








over the years. The four-bed- 
room residence has a family 
room with French doors, an oc- 
tagonal solarium (above right), a 
receiving parlor with an original 
cooking fireplace and a dining 
room that opens to a courtyard. 


‘The master suite is character- 
ized by crown molding, an ex- 
posed-stone wall and a connect- 
ing sitting room with a fireplace. 
The house also has a pool and a 
three-car garage. $1.45 million, 
Call 215-794-1323. 
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SPAIN Walled Andalusian Est 


Gee which is 30 min- 
utes from Marbella, is a resi- 
dential development set amid 
five golf courses. A walled 
house, built by Spanish architect 
Eduardo Dorissa in 1988, has 
four bedrooms, a guest area with 
two self-contained apartments, 

a two-bedroom apartment for 
guests or staff and a drawing 
room with a fireplace (above) 
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ate by Eduardo Dorissa 


that opens to one of the house’s | 
five terraces, which are shaded | 
by vine-covered pergolas. The 
property includes a heated pool 
punctuated by a carved teak 
pagoda imported from Bali. The 
dining room has French doors. 
There are handmade terra-cot- { 
ta-tile floors throughout the . 
house. $6 million. ; 
Call 34-95-276-5138. 
continued on page 190 






The KitchenAid” Stand Mixer, 


with over 10 culinary attachments. Cx "> 
Step 1: Purchase a KitchenAid” Stand Mixer. Choose from a selection {| 
of attachments to create a complete food-prep center. — 


Step 2: Grind, slice, juice, and julienne. Make fresh pasta or 
ravioli. And leave room for dessert: there’s even an 
attachment to make ice cream. 


Step 3: Share your delicious discovery with someone who loves to 
cook: Give a KitchenAid” Stand Mixer this holiday season. 






To learn more about the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230 aaa 
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SYDNEY 


Estates for Sale 


Walter Burley Griffin's North Shore Creation 


nce a draftsman for Frank 
Lloyd Wright, architect 
Walter Burley Griffin designed 


the Coppins estate, on the upper 


North Shore of Sydney, Aus- 
tralia. A curving driveway leads 
to the 1938 sandstone structure, 


which is situated on two acres of 


landscaped grounds. There are 


Canaan, Connecticut, by archi- 
tect Willis Mills in 1956. It un- 
derwent a complete renovation 
in 1999. The second-story en- 
trance hall has a balcony over- 
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two bedroom wings in the 
house: One contains three bed- 
rooms, and the other holds the 
master suite, which has a dress- 
ing room, a study and a private 
balcony. At the rear of the house 
is a tennis court with a two-bed- 
room guesthouse. $9.8 million. 
Call 61-2-9386-3477. 





A two-story house was built 
into a rocky hillside in New 


looking the double-height living 
room, which has a fireplace and 
white-terrazzo floors (above 
right). Floor-to-ceiling windows 
in the living room frame views 
of a paved terrace (above) and 
the hillside. Also on the first 




















floor are a dining room that 
seats 12, a kitchen with walnut 
cabinetry, and the master bed- 
room, which has dual maple- 
lined walk-in closets, a marble- 
and-mosaic-tile bath and a 
private deck. A study is on the 

















second floor, along with two 
more bedrooms with private 
baths. The nearby pool and spa 
located on a rock formation, | 
have a treetop view of the sur- | 
rounding ridge. $2.995 million, 
Call 203-972-4467. 

continued on page 1% 
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FRENCH RIVIERA 





Art Dealer’s Refuge in Southern France 


= 





he Chateau Notre-Dame- 
des-Fleurs (4D, November 
1994) hovers over the Mediter- 


ranean in the hills of Vence, 
France. The estate, which be- 
longs to art dealer Pierre Nahon, 
has panoramic views of Nice, the 
Italian coast and the Esterel 
mountains. The four-story build- 
ing, which was erected on the 


192 


remains of a Benedictine mon- 
astery, has two chapels, one of 
which has windows by Jean- 
Pierre Raynaud. On the first 
floor, a large entrance hall leads 
to several reception rooms. The 
salon and a dining room are on 
the second floor, along with the 
master suite. $15.8 million. 

Call 33-4-93-38-50-33. 


KEY WEST BLA 
An 1870s House Listed 
on the National Register 


Ss: behind a picket fence in 
Old Town in Key West, 
Florida, is a residence built in 
1874. Verandas hang from the 
front and rear of the clapboard ‘ 
structure. Heart-pine floors, : 
mahogany and French doors, 
period moldings and trim, and 
ceiling fans are among the inte- | 
rior details. There are three 
bedrooms with balconies over- 
looking the pool, including a 
master bedroom with a marble’ 
bath, as well as a kitchen with | 
granite countertops and new ap-| 
pliances. A waterfall tumbles 
into a free-form pool, and an-- 
tique-brick pathways lead past 
tropical landscaping to the spa, 
the lanai and the guesthouse. 
Furnishings, artworks, a sound | 
system and a plasma television 
are included. $2.95 million. 

Call 305-294-3040, «113. 











continued on page 193, 
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CHICAGC 


Gold Coast Luxury and 
‘Modern Interiors 


Cituated in the historic Gold 
Coast area of Chicago, a 
6,500-square-foot duplex apart- 

ment is one of 30 units in a 
Beaux Arts building designed by 
architect Benjamin Marshall in 
1912. Overlooking Lincoln Park 















and the landmarked cardinal’s 
mansion, the building is one 
block from Lake Shore Drive; it 
offers 24-hour doorman service, 
an exercise room, a rooftop deck 
and a wine cellar. The apart- 
ment has four bedrooms, a liv- 





ing room (above) with a terrace, 
a breakfast room and a custom- 
designed kitchen with double 

wall ovens and granite counter- 
tops. The master bedroom has a 
private terrace and a bath with a 
whirlpool tub, a steam shower 











and separate vanities. There is 
maple flooring in the living ar- 
eas. One of the bedrooms has 
been converted into an office 
with built-in bookshelves and 
wood paneling. $5.5 million. 
Call 312-337-4949. 


A Pair of 150-Year-Old 
Cabins Become a Singular 
Residence in Colorado 


Aas by the owners to 
resemble an original Col- 
orado homestead, an 11,000- 
square-foot residence was creat- 
ed by joining two 150-year-old 
cabins shipped from Missouri, a 
stone cottage, a barn and an ad- 
joining shed. The seven-bed- 
room house is surrounded by 
over an acre of English gardens, 
aspen groves and wildflowers, 
and has views of the Rocky 
Mountains. Only the windows, 
appliances and plumbing are 
new, as the owners collected pe- 
riod fixtures and materials from 
around the country. The prop- 
erty, which is ski in/ski out, in- 
cludes a caretaker’s apartment, 
large covered porches and a 
home theater. $12.4 million. 
Call 970-925-5251. 
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Ralph Lauren’s 


THE DESIGNER ENVISIONS A TRUE 
GEN TLEMAN’S RETREAT IN NEW YORK 


Text by Stephen Drucker/Photography by Durston Saylor 





“Tt’s a combination ‘hunting lodge’ 
| and stately home,” Ralph Lauren 

| says of the residence he and his wife, 
Ricky (right), share in Bedford, New 
York. ABovE: The Norman-style 

stone manor house dates to 1919. A 
pair of vintage automobiles from his 
collection occupy the circular drive. 


| he “RL” on the pil- 
, lowcases is not a 
logo. These rooms 
do not have the 

Ralph Lauren “look.” 
Ralph Lauren and his fami- 
ly live here, in Bedford, New 
York, in a house we have all 





wondered about for years but 
have never before seen so 
completely. It is one of five 
Lauren houses, and an espe- 
cially interesting one, the one 
closest to his oldest and most 
powerful image, the Ameri- 
can gentleman. 
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A circa 1860 English chandelier il- 
Mine icame te htm cele eee UO Za 
the George II table is an 18th-cen- 
emcee Ae Neue Raney 
PVR OUD OAM seri aitem a oon 
the windows is a portrait of James 
Ramsey Cuthbert, painted by Sir 
Thomas Lawrence around 1805-10. 
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To fully appreciate it you 
must try not to think about 
the store windows and dis- 
plays you know so w ell. This 
is not a stage; it is not about 
selling; this 1s where Ricky 
and Ralph Lauren have lived 
for 13 years and where they 
have raised three children. It is 
their home, and in the realm 
of interior design it 1s very 
much an original. There 1s 
no need to search for social 
meaning in it, as often hap- 
pens when the subject turns 
to Ralph Lauren. Quite sim- 
ply, it is English in flavor but 


The atmosphere 
in this house 1s 
intense, like 


breathing pure 


oxygen. It goes 
to your head. 


with an American energy, and 
whether Nancy Mitte ord we yuld 
approve or not is irrelevant. 
By now we should all un- 
derstand that this is an inter- 
pretation of Englishness, not 

-eation of it. 

at is important here 1s 
that only this designer, with 
his particular style radar, the 
man who gave us the oxford- 
cloth button-down pillowcase 
and the wingtip brogue wing 
chair, could take the symbols 
of a civilized life and arrange 
them into so potent an interior. 
The atmosphere in this house 
is intense, like breathing pure 
oxygen. It goes to your head. 
If Lauren brings any interior 
designer to mind, it is Renzo 
Mongiardino, whose rooms al- 
so were never quite the sum 
of fabric and wood. It is hard 
to look at rooms like these 
without wanting to know what 
music is playing, which books 
are being read, how the flow- 
ers are arranged, which shoes 
are in the dressing room. Let’s 
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take a walk through them to- 
gether and find out. 

Ricky and Ralph Lauren 
live about an hour north of 
Manhattan in a village that is 
to suburbs as the navy cash- 
mere blazer is to men’s jackets. 
To call Bedford a suburb is 
somewhat misleading; it is 
more like Manhasset or Old 
Westbury in the day of the Pa- 
leys and the Phipps. Zoning is 
generous, houses are hidden, 
and horses are welcome. 

The paved road gives way 
to dirt and gravel several miles 
short of the Lauren residence, 
which is surrounded by over 
250 acres of rolling lawn and 
woods. Norman in style, stone 
and slate, it was built in 1919, 
and there is no reason to think 
it will look any different a 
hundred years from now. At 
17,000 square feet it is big 
but not overwhelming; it feels 
appropriate and comfortable. 
The only clue to who is in fes= 
idence is the car in the fore- 
court, one of a collection of 
classic sports cars that look as 
they did the day they were de- 
livered a half century ago. 

As in an English “stately,” 
the entrance hall is not overly 


decorated. A grandly scaled 


George II side table and the 
first of many oil paintings 
greet you, as does the scent 
of lilies. Throughout the house 
there are dense, formal ar- 
rangements of romantic white 
flowers—hydrangeas, imperi- 
al lilies, calla lilies—with old- 
fashioned scarlet-red roses 
tucked into them. 

The hall opens on the left 
to a library, a mahogany-pan- 
eled room that leaves an 
impression of brawny club 
furniture and perpetual late 


Prominent paintings in the dining 
room include, from right, A Woman 
Hunting, 19th century, by Alfred De- 
dreux; Henry Koehler’s 1927 Hunt- 
ing Coats and Whips of the Pytchley 
Hunt Staff; and Piebald Horse in a 
Field, 19th century, by Thomas Moy- 
ford. Ralph Lauren Home flatware. 
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ABove: Dominating a corner of the 
master sitting room is a Louis XV 

bureau plat, attributed to Jacques 

Dubois, from the collection of Ed- 
mond de Rothschild. Tartan acces- 
sories—found in nearly all the ma- 
jor rooms—top the desk. The plaid 
fabric is from Ralph Lauren Home. 


BeLow: A purposeful balance of an- 
tique and contemporary is evident 
throughout the house; in an area of 
the master bedroom, Tobias Stra- 
novius’s 18th-century Peacock and 
Peahen joins Robert Mapplethorpe’s 
calla lily photographs and portraits of 
the Laurens and their three children. 


RiGuTt: Among the artworks in the 
library are, from left, Fecit Romae, 
1774, by Pompeo Batoni; The War 
Bonnet by Edgar Samuel Paxson; 
and Leopards, 19th century, by Henry 
Calvert. The bronze on the mantel, 
L Accolade, is by Pierre Jules Méne 
and dates to the 19th century. 


afternoon. The usual laptop 
and BlackBerry are nowhere 
in sig though pads and 
sharp pencils are plentiful. To 
the right is the dining room, 
with a George III table re- 
ceding forever across three 
pedestals, vermeil flatware and 
a dense hang of paintings and 
drawings against deep-green 
velvet walls. One end of the 
first floor is occupied by a 
classic English drawing room. 
The center table stands under 
a crystal chandelier by Osler; 
seating groups hug fireplaces at 
either end; and despite paint- 
ings propped against paint- 
ings, carpets layered upon car- 
pets, and towers of books, the 
mood is light. 

Certain themes keep ap- 
pearing. Lauren likes his rooms 
deeply colored, highly dra- 
matic and turned inward. He 
prefers mahogany paneling 
and Georgian furniture pol- 
ished like glass, and Persian 
carpets on their way to thre 
bare. Tartan, which most in- 
terior designers regard as a 
novelty, seems natural to a 
fashion person and is used with 
abandon. The dining room 
draperies are like great fringed 
kilts; tartan pillows and throws 
and runners are everywhere; 
and there are many collections 
of antique plaid metal boxes 
and accessories. 

Animal imagery, and the 
energy it imparts, is every 
where too, in pencil studies of 
lions and oil paintings of hors- 
es and leopards, and especially 
in the designer’s fascination 
with leather. Lauren collects 
leather the way an anthropol- 


Bai 
1. @ 
1 

Wl 
A 









” - = “et 
AER 


ceneet 

- 
— 

oO 


MAX ERNST 








Only this designer could take the 


symbols of a CIV iliged life 


and arrange 


them in so potent an interior. 


Lauren nan 

anything that 
sensibility” as inspirations for his 
2004 fall collection. To 
and dressing room are ou 


; “native things and 
s to do with a rustic 


»: His closet 
tfitted with 
mahogany millwork. Classic pieces 
like riding boots and jean jackets 
are part of his everyday wardrobe. 


ABoveE: A circular mahogany-pan- 
eled hall leads to the master bath, 
part of the Laurens’ five-room 
upstairs master suite. The couple 
chose white marble for the space, 
which overlooks the grounds, and 
incorporated a mirrored wall and 
an 18th-century mantelpiece. 





The master bedroom, which is en- 
CoC B Heo ICR Lie CB CS 
anchored by a Georgian mahoga- 
Veen Cueliiia ier ere leer 
an 18th-century mahogany arm- 
chair by Georges Jacob. A Regency 
bed, chinoiserie accents and Orien- 
tal rugs round out the mix of styles. 
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AsBovE: The spacious lawn and ivy- 
covered walls of the 17,000-square- 
foot house, surrounded by green- 
ery and sitting on more than 250 
acres, evokes an estate in the English 
countryside. OpposITE BOTTOM: 
Simply furnished, the rear terrace 
is used for dining and entertaining. 
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ogist collects bones. It is al- 
most always what you find 
yourself sitting on. Old brief- 
cases and schoolbags are used 
as accessories. Hide, suede, al- 
ligator and croc turn up in 
every possible condition: nice- 
ly mellowed, worn to a shine, 
darkened from a century of 
fingertips, shaped to the hu- 


man form, crumbling to dust. 
‘This is a museum of leather. 
The Laurens’ private quar- 
ters, a five-room suite open- 
ing off a paneled round hall, 
are upstairs. The bedroom, 
with walls of deep-blue baize 
that read like the midnight sky 
at full moon, has furniture 
somewhat dressier than the 


rest of the house. The bed is 
Regency, and on the table next 
to it there’s a pocket watch, 
tortoiseshell accessories, and 
crystal tumblers with a bottle 
of San Pellegrino. Next door 
is a sitting room, used primar- 
ily by Ricky Lauren, mixing 
tartans liberally with a very 
French desk glowing with or- 












molu. The bath, with the mar- 
ble tub at the center facing 
an 18th-century mantelpiece, 
gives the illusion of an old 
bedroom converted when in- 
door plumbing was intro- 
duced a century ago. 

In every house you must 
search a little to find the 
heartbeat. Often it is in the 





Ricky and Ralph Lauren live in a village that is to 
suburbs as the navy cashmere blazer is to men’s jackets. 


kitchen or library. In the 
Lauren house the life force 
beats strongest in the dress- 
ing room, with its green baize 
walls, highly polished ma- 
hogany and the luxurious 
hush of so much beautiful 
clothing. Stacks of luggage 
surround the room, like mag- 
nificent old saddles in a stable. 


There is a shelf of leather 
boots as interesting as any 
collection of Chinese vases, 
a wall of cashmere sweaters 
mostly in navies and grays, and 
another wall of nicely broken- 
in Belgian loafers, all mono- 
grammed “RL.” Here Ralph 
Lauren says good morning to 
Ralph Lauren. 0 








The Laurens shuttle between 

the Bedford retreat and a summer 
house in Montauk, New York, a 
Manhattan town house, a villa in 
Jamaica and the 16,000-acre Dou- 
ble RL Ranch in Colorado (see Ar- 
chitectural Digest, November 2002). 
Top: The poolhouse terrace. 
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Michael Fran 
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here is an old adage about 
architecture that says vision- 
ary buildings come into being 
only when there is a visionary 
client commissioning them. Something 


similar might be said of interiors. Good 


design never happens in a vacuum. When 
a designer reaches beyond what he has 
done to discover what he might do, there 
is always a prompting client with a point 
of view, an inspiring wish, a secret dream. 

Working with a lively young entre- 
preneur on a new house in northwest 
Washington, D.C., Thomas Pheasant 
found himself summoning some rather 
daring ebullience in his work. Pheasant is 
known for his crisp, cerebral, classical- 
meets-contemporary interiors, and his 
client came to him for precisely these 
qualities, as many people have before. But 
in the sea of aesthetic conservatism that 
defines the nation’s capital, the client al- 
so wanted, Pheasant reports, “to shake 
things up.” At their initial interview he 


“Architecturally, it’s Georgian with 
a contemporary twist,” designer 
‘Thomas Pheasant says of a Washing- 
ton, D.C., house that was well un- 
der way when he “was brought on 
to review the drawings and fit out 
the interiors.” ABOVE: The entrance 
facade. Ricut: The living room. 
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. Ween Sa MODERN 


A STRONG PALETTE INVIGORATES 
A HOUSE IN THE CAPITAL 
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Lert: “I kept the living room in one 
color, basically, and used lots of tex- 
ture for variety and nuance. The look 


is not so much Washington as Eu- 
sa ” > I s 
ropean,” says Pheasant (below, in 
the billiard room). He designed the 
sofas, the ottoman, the two woven- 
bronze low tables and much of the 
other furniture throughout the 
house. The rug is Ushak-inspired. 


posed a single question: “Can you do col- 
or?” Pheasant replied, “I can try.” 

Even Pheasant’s client was surprised by 
the bold palette imagined by the desig 
er, whose rooms usually favor a much 
cooler, more neutral sensibility. Saffron, 
persimmon, burgundy, red: Pheasant pro- 
posed a rainbow edited to the most fiery 
of hues. The choice was not arbitrary, 
however, but responsive both to the cli- 
ent’s wishes and to the quality of the 
architecture he found already on hand. 

The house, which was entirely new, 
has ample volumes and emphatic de- 
tailing typical of some of Washington’s 
more swaggering Neoclassical structures. 
Rooms were large, and the molding and 
paneling were rendered with a weighti- 
ness that stood up to the scale of the 
architecture. The client had had most of 
the millwork made out of rich mahogany, 
which was a further prompt, or maybe 
foil, to Pheasant’s palette: “You cannot 
put white or pale paint next to all that 
deeply burnished wood,” he explains. 
“The effect is too cartoonish.” 

Pheasant’s early conversations with the 
client were fairly straightforward. The cli- 
ent is not a cook, but he entertains a good 
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deal. He wanted his overnight guests to 
de extremely comfortable. He needed a 


Biome office, a state-of-the-art gym, a 


ine room, a living room that he could 
ctually use rather than just look at. Then 
Pheasant sprang a fabric sample on him, a 
-ed-and-orange horizontal stripe to be 


pused in two sections of the long triptych 


of a central hall, and there was a pause. “I 
think he was shocked to see that color 


j-oming out of me,” Pheasant says. “But 
after a beat he said he was game, and we 


| 


| 


went full-steam ahead.” 
Full-steam ahead meant using that 





striped fabric as a catalyst for the first 
floor. In most rooms Pheasant uphol- 
stered, rather than painted, the walls, for 
the same reason that he chose not to 
use pale colors: Fabric can better hold 
its own against all the millwork. The stripe 
framed the hallway with a zing; an only 
moderately tamer burgundy linen cov- 
ered the center of its three parts. For the 
library, Pheasant chose red; for the bil- 
lard room, burgundy again. In the dining 
room, orange prevails. All of these are 
nighttime rooms in what is, essentially, 


a nighttime house. “Unlike most family 


Asove: “The client uses the library 
for himself every day and also for 
entertaining small groups,” explains 
Pheasant. The bronze-and-mahog- 
any low table is from John Boone. 
Open-arm chairs from William Swit- 
zer are covered in Edelman suede. 
Bronze vase, Baker Knapp & Tubbs. 


Opposite: “The dining room is 
square, perfect for a round table,” 
he says. Subtracted Word #I1, 2003, 
by Michel Alexis hangs between 
the windows. “Dining, for the client, 
is about bringing together friends, 
not about doing business.” The 
walls are upholstered in Larsen silk. 
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’ den and pool in back. Washed by day | 








“The color scheme in the master 
bedroom is different from the rest 
of the house. We went much light- 
er but still used dramatic silhouettes 
in terms of the furniture,” says the 
designer. A Bruno Romeda circle 
sculpture tops the Monument chest 
by Pheasant. Larsen drapery fabric. 


homes we design, which are used all day | 

long and must be conceived to accommo- | 

date different kinds of moods and gath- 

erings, this house was envisioned as an 

environment for sophisticated evening 

entertaining,” Pheasant explains. “Light 

wasn’t amplified so much as selectively 

invited into the interiors.” | 
One notable exception is the living 

room, which is linked to the house’s gar- 


with abundant sunlight, this interior had 
to bridge day and night. Pheasant’s solu- | 
tion was to flip the house’s color scheme. iI 
He used saffron as the ground color and | 
saved red, burgundy and orange for ac- 1 
cents. For the paneled wall and the mill- 
work he chose chestnut, achieving a more 
buoyant, honeyed tone. 

The largest and most used room in the 
house, the living room also received one 
of Pheasant’s most creative organizing 
approaches. After upholstering the walls 
and laying an Ushak-inspired rug on the 
floor, he grouped one seating area around | 
the fireplace. ‘Then he divided the room 
with a large sofa table and in its sec- 
ond half proceeded to set up an array 
of comfortable seating oriented toward a | 
wall-mounted television. “The room is 
clearly masculine without being your WT 
typical dark-brown tufted-leather man’s i) 
smoking room,” says the designer. “This 
is a little more modern in feeling and 
international in style, not so predictable 
in Washington.” 

After all this exuberance, the restrained 
master bedroom comes as something of aH 
a surprise—and maybe a relief. Having |W 
been dazzled by so much color, the eye |W 
deserves a rest, and rest it does, in a disci- 
plined butter-and-beige box anchored by 
a suggestion of the client’s. He’d seen and i 
liked a floor-to-ceiling headboard, and 
Pheasant saw and liked it too. A kind of 
open, modern cocoon, the headboard fur- | 
ther demonstrates what happens when a | | 
client and a designer meet and spark, talk 
and plan. Sometimes a fountain of color 
erupts; sometimes Just plain comfort. [1 
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Interior Design by Mario Buatta 
Text by Aileen Mehle/Photography by Gordon Beall 


East Coast English 


CULTTVATING THE ESSENCE OF THE GEORGIAN 
COUNTRY STYLE ON LONG ISLAND’S NORTH SHORE 
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Mario Buatta created a sumptuous 
Georgian-inspired interior for a 
client’s residence on Long Island. 
Asove: The living room. Bouillotte 
lamp from Newel Art Galleries. Dog 
stand from Florian Papp. Travers 
wing chair and fabric. Stripe on fau- 
teuil from Clarence House. Otto- 
man fringe from Samuel & Sons. 


RicuT: Buatta, a great admirer of 
decorator Nancy Lancaster’s, paint- 
ed the walls her favorite yellow. The 
gilt sconce is Chippendale. Regen- 
cy gilt torchere, used as plant stand, 
H. M. Luther Antiques. Low ta- 
ble from Yale R. Burge. Lee Jofa flo- 
ral upholstery fabric. Stark carpet. 


ts the most beautiful 

country house set high 

on a hillside on the north 

shore of Long Island, al- 
together Georgian and alto- 
gether appealing. From four 
splendid terraces, two by the 
swimming pool, the water 
views are as picturesque as 
a painting, shimmering with 
little boats bobbing up and 
down. This particular slice of 
the country lifestyle is just 
what the client had envi- 
sioned, but the house needed 
help. The interior was shab- 
by and run-down. It need- 
ed to be brought to beauty. So 
the client contacted Mario 


Buatta, the master of English 
country house style. 

The client had seen pictures 
and read articles on Buatta’s 
work, and she was enthralled 
by the “Buatta look.” A meet- 
ing was arranged. Buatta is fa- 
mous for his unerring eye for 
color, the casual luxury of his 
designs, his dramatic flair and 
whimsical touches. (These are 
geared to the taste of his 
clients, be they conservative or 
don’t-spare-the-horses types.) 
Comfort is never compro- 
mised. He brought all that to 
bear in a glamorous makeover. 

‘There are 30 rooms in the 
house. Buatta transformed 24 
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of them, acquiring antiques, 
carpets and fabrics from some 
of the richest sources in 
New York and London. He 
shopped the two cities, and 
the client shopped right along 
with him. They shopped until 
they almost dropped onto a 
goatskin rug at Stark. 

They got really lucky in 
London, where they came 
across an exciting cache of 
Nancy Lancaster’s little paint- 
ed tables, porcelain and, find 
of finds, an impossible-to-re- 
sist coal scuttle. Buatta was 
thrilled. If you listen to him, 
Nancy Lancaster was a genius 
at least. (This decorator, who 
brought enough panache to 
her own London house to in- 
fluence the course of interior 
design, was famous enough to 
have her favorite color named 
after her: Lancaster yellow.) 

Buatta loves Lancaster yel- 
low, the client loves Lancaster 
yellow, so—guess what—the 
walls of the living room are 
glazed a la Nancy. 

Before-the makeover began, 
all the no-nos the previous 
owners had left behind had to 
be disposed of—like shag car- 


peting and chrome mirrors. 
When these sins of taste were 
shoveled out, the work began. 

That yellow living room is 
exquisite, with printed lin- 
en covering the chairs and a 
white damask sofa sitting in 
the big bay window overlook- 
ing a terrace. Iwo banquettes 
are done in blue moiré. The 
draperies, yellow-based plaid 
to match the walls, are topped 
with Regency carved and gild- 
ed pelmets. Chippendale mir- 
rored sconces and candles in 
gilt candlesticks light up the 
room, and beautiful little ta- 
bles are scattered everywhere 
they are needed. ‘This is a big 
room with three seating areas; 
one, surrounding the 18th- 
century carved wood mantel, 
comprises painted bergéres 
and fauteuils. Nancy Lancas- 
ter’s irresistible coal scuttle 
sits by the fireplace. Every- 
where extraordinary bibelots 
delight the eyes. 

In the elegant dining room, 
a window looks out on a gar- 
den. A 19th-century crystal 
chandelier glitters over a ta- 
ble circled with Chippendale 
chairs. The client loved a set 





Lrrr: Panoramic wallpaper and 
floor-to-ceiling windows surround 
the dining room in verdant land- 
scapes. Florian Papp table. Travers 
fabric on Chippendale chairs. Old 
World Weavers drapery fabric; 
Brunschwig & Fils lining; Colefax 
and Fowler fringe. Stark sisal. 


Asove: A 19th-century sunburst 
clock hangs over a demilune side- 
board. The antique wallpaper, by 
the French company Zuber, illus- 
trates Revolutionary War scenes, 
including the defeat of General 
Cornwallis, a battle in which the 
client’s ancestors fought. 
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“There are day rooms and morn- 
ing rooms and evening rooms,” says 
Buatta (above, with the client’s pug, 
Lily) of the interiors. All of them 
share his signature: “luxuriousness, 
lushness and richness in color.” 


of wallpapers depicting scenes 
from the American Revolu- 
tion, so it was very carefully 
placed on the walls, where it 
makes a perfect background 
for the 18th-century English 
sideboard and the porcelain 
clock framed by a 19th-cen- 
tury giltwood sunburst. 

No perfect country house is 
complete without a library, of- 
ten the most lived-in, coziest 
room of all. Mario Buatta is a 
whiz with libraries. Here he 
glazed the walls red to com- 
plement the knotty-pine pan- 
eling. Guess who there’s a 
portrait of hanging over the 
mantel! Pocahontas!—every- 
one’s family ancestor. The 
green glass sconces, ocelot- 
print carpet and spotted velvet 
ottoman bring the room to 
lush life. A collection of He 
He boys, 19th-century Chi- 
nese figurines, has found its 
place in an English secretary. 
The window overlooking the 
Sound is hung with chinoise- 


Lert: Glazed red walls in the library 
complement the knotty-pine panel- 
ing and “look wonderful with the 
fabrics we chose.” The portrait de- 
picts Pocahontas. Chestnut warm- 
ers and round side table, Kentshire 
Galleries. Floor lamp, Yale R. Burge. 
Samuel & Sons ottoman fringe. 
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Yor a client like this, it’s a given that the 
}yedrooms Mario Buatta decorates are the height 
of lusciousness and glorious colors. 








ie-patterned chintz, and over 
ll this luxury, gold tea pa- 
er shimmers on the ceiling. 


ne never wants to leave the 
sunroom, which reflects Buat- 


a’s penchant for whimsy. The 


pretty prints on sofas, chairs 





and pillows, the green-paint- 
d wicker and garden chairs, 
ire expected, but a deer head 
on the wall? A 19th-century 
arved deer head? What fun! 
For a client like this, it’s a 
iven that the bedrooms Buat- 


Sica decorates are the height 


f lusciousness and glorious 
colors. In the pale blue master 
sedroom, as ever, the point 
was to complement those 
oothing views of the water. 


To carry this out, the walls 
are covered in a blue over- 
scale toile that was also used 
for the draperies and as an 
upholstery fabric for most of 
the furniture, including a lit- 
tle 19th-century settee. The 
Chippendale-style fireplace is 
white. The porcelains are blue 
and white. The room is a 
blue fantasy. 

In one of the guest rooms, 
the client’s love for dogs 
shows in her collection of dog 
paraphernalia. Eighteenth- 
and 19th-century portraits of 
dogs, in needlepoint, painted 
on canvas and on paper, hang 
on the walls. The yellow fab- 
ric on the bed’s headboard is 











printed with pugs (the client’s 
own dog, Lily, is a pug). Even 
the little needlepoint rug at 
the foot of the bed has a dog 
on it. There are dog figurines 
everywhere. Does Lily ever 
get jealous? 

‘To make the exterior of the 
house beautiful as well, Madi- 
son Cox, the noted landscape 
designer, was responsible for 
the boxwood hedges, the topi- 
ary trees, an herb garden and 
a vegetable garden planted 
within the white picket fence 
surrounding the picturesque 
gazebo on the property. 

It is all so inviting. Perfect 
to pop in for tea on the ter- 
race. Any one of them. 0) 





Opposite: Enveloping the master 
suite in blue toile “cools down a 
very sunny room,” Buatta remarks. 
The two-tier table, the needlepoint 
rug and the seaweed print on the 
shield-back chair are from Colefax 
and Fowler. Fabric on sofa by win- 
dow from Brunschwig & Fils. 


Asove: “This space has beautiful 
architecture,” Buatta says, “but if 
you don’t have a great room, cover- 
ing it in one fabric can hide a multi- 
tude of sins.” Manuel Canovas toile. 
Fabric on lampshades from Deco- 
rators Walk. Mirrored screen from 
H. M. Luther. Stark carpet and rug. 
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Buatta is famous for his unerring eye for color, the casual luxury of his desipi 
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¥ramatic flair and whimsical touches. Comfort is never compromised. 
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Lert: A guest room displays the ABove: A carved deer head, from | | 
client’s collection of 18th- and 19th- H. M. Luther, overlooks a sunroom iI 
century needlepoint and painted decorated with botanical motifs. | 
portraits of dogs. Lee Jofa floral Old World Weavers fabric on wick- | | 
print. Clarence House wallcover- er furniture from Bielecky Broth- 
}| ing and lampshade fabric. Table- ers. Screen from Niermann Weeks. | 
| skirt plaid from Brunschwig & Fils. | Lamps from John Boone. Schu- 1 
| Dog rug from Colefax and Fowler. macher trellis print on sofa pillow. i| 
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ABOVE: Set back from the water and 
bordered by box hedges, a break- 
fast terrace off the sunroom has 
striking views of the Sound. For the 
1940s-style wrought iron garden 
furniture, Buatta chose a white 
cushion and umbrella fabric. “We 
kept it cool and fresh,” he says. 
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Discoveries by Designers 





“Our Buddhas come from 


real places of worship.” 
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’ 
Buddha’s Bounty 
“When I’m looking for a magnificent Buddha, | 
know I'll find something at Silk Roads. Cari and 





Jon Markell select pieces carefully, with an eye 

for the beauty of the face and hands as well as the 
general sense of serenity and peace a great Bud- 
dha provides,” says Donna Livingston. “VVe have 
one of the largest collections of antique Buddhist 


devotional art outside Asia,’ notes Cari Markell. 





Silk Roads Design Gallery, 8590 Melrose Ave. 
West Hollywood, CA 90069; 310-855-0585 


www.silkroadsgallery.com 
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I Majolica, above, is one tin 1 tl 
i of a collection of over 

| 40 cross-stitched rugs, 

made in Brazil and 

available to designers u S 

at Vermilion Hand- 

made Needlepoint 

Rugs, in the John Ros- 

selli showroom in New 


York (212-593-2060). 
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AD’s Editors Present Designers’ Sources 





On the Block at Sotheby’s 


f you ask Sotheby’s, the Chip- —_ by Brown (cofounder of the col- 
[rene tea table and pair lege that was to become Brown 

of mirrors from the collec- University) on the occasion of his 

tion of Nicholas Brown—to be wedding in 1762 and could go for 
sold in January as part of a lot as much as $300,000. The table 


of Americana—are not just rare, was crafted by revered Newport 

but icons of American furniture. — cabinetmaker John Goddard. 

1 The circa 1760 mahogany table 
| is expected to fetch between $2 








me} ee Sotheby’s fT aL, 
f million and $5 million. The par- (aa4\vorie Ave: ; 
| cel-gilt mahogany mirrors are New York, NY 10021 qe ' 

believed to have been purchased —_ 212-606-7000 Ne " 










A 1760 gilt mahogany 
mirror, one of a pair 
from the Goddard 
family, at Sotheby’s 





Open-talon claw-and- 
ball feet define a circa 
1760 mahogany table 
by John Goddard. 






continued on page 238 
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Architecture by Timothy Bryant/Interior Design by Victoria Hagan 
Text by Steven M. L. Aronson/Photography by Scott Frances 














“Design is about relationships, but 
it’s also about contrasts,” says New 
York-based Hagan (above). “It’s 

about trying to find the right balance 


in all areas—color, form, texture.” 
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o work with good 
architecture is al- 
ways great,” Vic- 
toria Hagan de- 
clares, “but to be able to work 
with an architect right from 
the beginning of a project is 
an interior designer’s dream.” 
In the case of an 18,000- 
square-foot house in the 
Brentwood area of Los Ange- 
les, Hagan took care to reify 
that dream of hers by recom- 
mending the architect to her 
clients in the first place. 
The clients asked simply for 
a “beautiful white house.” 
What Timothy Bryant gave 
them is a good deal more: a 
big clapboard-and-fieldstone 
building with a 1920s country 
house feel to it but with its 





own truth, grace and flow— 
call it a soothing fusion of East 
Coast Colonial and California 
Arts and Crafts. There are 
porches and arches galore, 
columns and multiple roof- 
lines (the house was conceived 
to look as if it had not a lid on 
it but rather a top that draped 
in eaves over its various wings). 

And there are as many win- 
dows as the building could 
take without being made to 
look too busy for its own 
good. During the day it is al- 
ways gloriously sun-flooded, 
and when it’s all lit up at night, 
it becomes, in its architect’s 
happy phrase, “something 
you re drawn to, like a lantern.” 

Hagan and Bryant collabo- 
rated on the interior detailing, 





AsBoveE: The breakfast area opens 
onto a sitting area. “It’s washed in 
light,” says Hagan. The cupboard is 
18th-century Swedish; the low ta- 
ble is Arts and Crafts. Dining chairs, 
T & K French Antiques. Henry Cal- 
vin club chair fabric. Pillow plaid 
from Brunschwig & Fils. 


making it simple and consis- 
tent throughout—a kind of 
narrative on a visual level that 
serves to draw the huge house 
together. “Some architects and 
designers would have orches- 
trated a whole series of special 
events for the moldings, but Bf 
Victoria and I didn’t see any 
reason to—we decided to let 
the furnishings establish each 
room’s character instead,” 
Bryant remarks. ‘The entrance 


| T. H. Robsjohn-Gibbings’s circa 

: 1961 table and Klismos chairs off- 

set the dining room’s traditional 

‘architectural detailing. “The fur- 
) jnishings range from 17th century 


» |to present day,” Hagan observes. 


‘Sconces and Cambodian bronze 
MeO ew nueva aoulwe titel ce 



































1m the day the hous« IS Yi 


— 


‘ously sun-flooded, and when it’s all lit up at nj 


As arule, Hagan’s master bedrooms 

are “softer and more subtle” than yi 
the public rooms, she says. “It’s 

nice to haye a place to go where the 

volume is down a little.” Rug from ¥ 
Elizabeth Eakins. Throw pillow 
fabric from Clarence House. Pillow 
sham fabric from Schumacher. 























ecomes, as [Timothy 

















Bryant puts it, “something you're drawn 


hall, living room, dining room, 
kitchen, master bedroom and 
guest room all boast wainscot- 
ing or paneling. “I’m a big 
paneling fan,” the designer 
confesses. “It beats wallpaper 
any day—it adds a graphic 
quality and provides texture.” 

The strength of Hagan’s 
gently tempered rooms de- 
rives from their seeming sim- 
plicity. “Everything simple, 
simple, simple,” she reiterates. 
“Nothing overblown.” Pressed 
into the service of this credo 
were fortifying sofas, pull-up 
chairs, benches, oversize low 
tables and light fixtures, both 
contemporary and antique— 
along with linen upholstery, 
cashmere throws and silk 
draperies whose softness com- 
plements all that nonstop 
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Axove: Pitched ceilings were built 
throughout the second floor, includ- 
ing in a guest room. French mirror, 
Amy Perlin. Schumacher drapery 
and bedcovering fabrics. Clarence 
House chair and ottoman trim. E. 
Braun bed linens. Vaughan swing- 
arm lamps. Rug, Elizabeth Eakins. 








Betow: The rear facade reflects ar- 
chitect Timothy Bryant’s use of Cal- 
ifornia bungalow-style details, such 
as rafter tails and shady eaves. “It’s 
a fusion of East Coast sensibility and 
Arts and Crafts style, but it’s not 
really Arts and Crafts—it’s kind of 
an invention,” he remarks. 








wood detailing. The inim- 
itable mix she and senior de- 
signer Monica Malone put 
together sits well with the 
clients’ collections of art (de 
Chirico, Joan Mitchell, Ger- 
hard Richter, Alex Katz...) 
and Arts and Crafts Move- 
ment furniture. 

One of the reasons the wife 
was drawn to Hagan was her 
trademark earth tones, so it’s 
anything but surprising that 
the house abounds in natural 
hues. No high notes on the 
color scale here—just greens, 


including sages and celadons, 
and browns, with hints of gold 
in them. “Victoria had said that 
the palette would emanate 
from the living room rug,” the 
wife recounts, indicating a cir- 
ca 1900 Amritsar with an 
overall leaf pattern in fresh 
green and clementine. “She 
asked us to fly to New York, 
where she’d lined up 10 for us 
to choose from—it was like a 
rug fashion show,” she laughs. 

The living room’s lime- 
stone floors bring a bit of the 
exterior in and are in turn re- 


lieved by the waxed-plaster 
walls. Harmonious forms greet 
the observant eye everywhere: 
the arms of an Empire chair, 
the shapes of a lamp and a 
vase, the curves of a Pc 
settee echoing the arches of 
de Chirico’s Piazza Italia that 
hangs above it. 

The dining room, with its 
12-arm Continental chande- 
lier, Persian garden carpet, co- 
gnac-colored velvet draperies 


yrtuguese 


and stenciled bronze-colored 
walls, is not only a warm room 
continued on page 289 
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A RESIDENCE OUTSIDE JAKARTA BLENDS OLD 
AND NEW WITH A FLAIR FOR DRAMA 


Architecture, Interior Design and Landscape Design by Morposa Griya Cipta 
Text by Michael Webb/Photography by Erhard Pfeiffer 


For the architecture of his eclectic 
residence on the outskirts of Jakarta, 
Indonesia, Atmadja Tjiptobiantoro 
collaborated with Bagoes S. Brotodi- 
wirjo, his partner at the design firm 
Morposa Griya Cipta. ABOvE: The 
terrace in the rear garden is used for 
Javanese dance performances. 


Lerr: The Ganesh room, which 
opens onto the grounds through 
shuttered doors, contains accents 
of both East and West. Brotodi- 
witjo, who designed the interiors, 
clustered wire chairs by Warren 
Platner and a Dutch colonial bench 
around a Chinese low table. 


- 








puttering motorbikes 

and belching trucks 

bound for the congest- 

ed core of Jakarta, In- 
donesia’s sprawling capital, 
roar by the white gatehouse 
with its carved wood doors. 
Beyond is an oasis of serenity 
and beauty, where frangipani- 
scented breezes waft through 
open-sided rooms and guests 
linger over cool drinks on 
shady terraces. This earthly 
paradise is located on the 
southern edge of one of Asia’s 
largest and most polluted cit- 
ies. In 1980 Atmadja Tyipto- 
biantoro, a businessman and 





architect, bought an old house 
and an adjoining fruit orchard 
in the village of Kemang. 
Over the past few years, as the 
area became a suburb, he and 
Bagoes S. Brotodiwirjo—his 
partner at the design firm 
Morposa Griya Cipta—reno- 
vated the house, together de- 
signing the architecture, with 
Brotodiwirjo conceiving the 
landscape and interiors. 
Using fragments of the old 
residence, they created a new, 
rambling house that draws 
on the local vernacular and 
the Dutch colonial tradition 
and is filled with Asian art and 
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RiGut: The Mahameru room con- 
tains torchéres made in Central 


Java to Brotodiwirjo’s specifications. 


“The room, although more elabo- 
rate than the white Avalokitesvara 
room, is similarly restrained,” he 
says. “The pendopo at the far end of 
the garden is the visual climax.” 








Asove: A 13th-century Javanese 
statue of the Buddhist deity Avalo- 
kitesvara presides over the room 
bearing his name. Tjiptobiantoro 


|| purchased the other antiquity in the 


space—an 11th-century Buddha 
head—when he was a student. The 
marble-topped table is by Platner. 
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furniture from two conti- 
nents. The fusion of cultures 


expresses the personality of 


the owner, who grew up in a 
family of Chinese ancestry in 
Surabaya, an industrial city at 
the eastern end of Java. His fa- 
ther sent him to a boarding 
school in Hong Kong, where 
he was shunned as a foreign- 
er, before allowing him to 
study architecture in Sydney. 
He worked for small Los An- 
geles offices, honing his skills 
as an architect and acquiring 


a taste for Italian opera, and 
later he returned to run the 
family firm. “I realized then 
that my skin is Chinese, my 


brains are Western-educat- 
ed, and the blood flowing 
through my veins is Indone- 
sian,” he declares. 

In Jakarta ocean breezes 
provide natural air-condition- 
ing for much of the year, and 
the house comprises a series of 
lofty linked pavilions that open 
up on two sides for cross-ven- 
tilation. Artificial cooling is 
limited to the private quarters 
on the second floor. The teak- 
shingled roof extends five feet 
beyond the white-plastered 
brick walls and supporting 
columns to protect the in- 
terior from direct sun and 
downpours. “It’s fun to admire 
the rain streaming down and 
feel it but not get wet,” ob- 
serves [jiptobiantoro. 


“I tried to design the house 
as a director would make a 
movie: in a succession of 
scenes that build anticipation 
and tell a story,” he explains. 
“Scene one is the gatehouse, 
which blocks views but hints 
at what is to come.” The suc- 
cession of rooms, terraces and 
open-air pavilions is primar- 
ily intended for entertaining 
friends and business associates. 

Guests are dropped off at 
the front entrance and gather 
for drinks beneath a centu- 
ry-old joglo—an elaborately 
carved gazebo from Central 


Java—that is surrounded by 


water lilies, orchids and gin- 
ger plants. Dinner is served in 
the high-ceilinged Mahameru 
room, where a marble-topped 
table and Dutch cane chairs 
are set at the edge of a broad 
terrace. The light from nine- 
foot-tall torchéres sparkles off 
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The large master bedroom features 
a raised sleeping area, a 17th-cen- 
tury Japanese screen and polished 
wood floors. Javanese kerises—or 
ceremonial daggers—are arranged 
with Swatow plates on a 19th-cen- 
tury Dutch colonial writing desk. 
Jim Thompson silk drapery fabric. 


polished floors of gray river 


stone, the faded gilding of 


Dutch colonial mirrors, and 
locally crafted replicas of Ital- 
ian Baroque console tables. 
Often a gamelan will play in 
the pendopo, a large garden pa- 
vilion, which is reflected in 
the expansive swimming pool. 
On still nights the women 
bring out their fans or slip 
away for a cooling dip. After- 


wards, Javanese dancers may 
perform on the terrace, as the 
moon rises above the banyan 
trees and the hum of insects 
drowns out the distant rumble 
of traffic beyond the gate. 
Each room is named for its 
presiding deity. A narrow en- 
trance leads into the Ganesh 
room—a reference to a 13th- 
century statue of the god. The 


angled wood ceiling was sal- 


vaged from the old housell 
Springy wire chairs by War- ffi 
ren Platner sit by a red-lac- jn; 
quered Chinese low table, and fy; 
a gilt Japanese screen ca 
the light and draws the eye. 
The greatest surprise is the f}«; 
Avalokitesvara room, an all- 
white spi 
that plays off of the intense jf 
green of the vegetation all fy 
around. Plain Western-style |; 





e with marble floors 















}iofas are upholstered in white 
sotton, which withstands er- 
‘ant rays of sun and is refresh- 
ng to the eye after the rich 
\ay-arving and gilding of the fur- 
uture in neighboring rooms. 
‘The room contains the own- 
|J2r’s most cherished possession: 
4 stone Buddha head from 
ventral Java that he bought as 
‘1 student, using all the money 
1e had saved for his summer 


vacation. “I always wanted to 
collect things,” Tjiptobiantoro 
recalls, “but I also want to pu- 
rify the spaces around me and 
avoid a mishmash of objects.” 

The refinement of these 
rooms and the harmonious 
composition of disparate ob- 
jects owe much to Brotodi- 
wirjo, who also grew up in Java 
and who studied art before 
graduating with an architec- 
ture degree from American 
InterContinental University 
in Los Angeles. “I found it an 
inspiring place for the variety 
of its houses,” he says. “It was 
a good place to learn how 





to realize people’s dreams.” 

Though his houses in Sura- 
baya and the mountains of 
East Java call him away, this is 
the place that Tjiptobiantoro 
calls home—a stage for parties 
and an intimate retreat where 
he can listen to his beloved 
recordings of bel canto and 
explore the mysteries of Ma- 
hayana Buddhism. He travels 
the world, and—as the emper- 
or Hadrian did in his villa—he 
has incorporated mementos 
into his own estate. In this en- 
chanted retreat, past and pres- 
ent, East and West, are min- 
gled and distilled. 














AxBove: The joglo, or gazebo, has 
carving typical of Java’s Kudus re- 
gion. Brotodiwirjo, who landscaped 
the gardens, describes it as a spot 
for enjoying tea amid “water lilies of 
many pastel shades.” He notes, 
“The area is then filled with rattan 
sofas and chairs with soft cushions.” 


bh 
Ww 
SV 


























“T tried to design the house as a director would make 
ee corel s( een eeu) emo mecelcmer lal otil omtevetel er tateyel 
and tella story,” Tjiptobiantoro explains. 









At the rear of the residence, the 
glowing Mahameru room is re- 
flected in the large swimming pool. 
Tjiptobiantoro frequently holds 
dinners on the terrace and enlists 

a traditional gamelan to play for 
his guests. Fruit trees and tropical 
flowers are among the plantings. 
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The Kreiss Collection work of T. H. Robs- 
(800-573-4771) hasin- john-Gibbings, and 
troduced the Thebes __ the Portofino lounge 
stool, above, which chair, right. Both are 
is reminiscent of the made by hand. 


The English Way of Life 

he entire contents of a 5 

London flat (far right) 

and a cottage in the 
English countryside (right) are 
always for sale, and only by ap- 
pointment. Created by Felicity 
Loudon, this venture, known as 
The Private House, offers a 
unique collection of antiques and 
contemporary accessories. For 
“the quintessential English coun- 
try experience,” says Loudon, the 
country cottage is also available 
for luxurious overnight stays. 


The Private House 

Pusey, Faringdon 

Oxfordshire SN7 8QB, England 
44-1367-870326 
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Brunschwig 
&X Fils Parfum d Eté 


This summery fabric print by New York de- 
is printed cotton. The —_ signer Thomas Jayne, 
company (212-838- based on a 1915 pattern 
7878) is also showing from Paul Poiret’s 

Abricot, a corduroy Paris Atelier Martine. 

































































Text by Amanda Vaill/Photography by Scott Frances 
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North bj Northeast 


SENSUAL YET COOL, A PENNSYLVANIA HOUSE WITH A 1950Siuk 
Architecture by Bohlin Cywinski Jackson/Interior Design by Stephen Shadley 


igh on a hillside in eastern 
Pennsylvania’s Blue Moun- 
tains, a pair of stone chim- 
neys, seemingly the relics of 
some long-abandoned structure, rise to- 
ward the flight paths of the eagles that soar 
over this romantic river valley. Only grad- 
ually does the eye discern that the chim- 
neys are connected by a low, wood-framed 
building, nestling into the patchwork of 
forest and unmowed meadow as if it had 
arisen organically from its surroundings. 
This is the house that Peter Bohlin, of the 
Pennsylvania-based architectural firm 
Bohlin Cywinski Jackson, built for Sharon 
and Jay Linard, a couple who—in their ar- 
chitect’s words—“love the land and wished 
to relate to it.” From the look of things, it 
seems they got their wish. 
Bohlin, who has earned a reputation 
for original and poetic residential designs 


Asove: Architect Peter Bohlin con- 
ceived a 13,800-square-foot resi- 
dence for Jay and Sharon Linard in 
Pennsylvania. Stephen Shadley de- 
signed the interiors. Lert: A pair of 
mahogany doors, surrounded by 
limestone, open to the courtyard 
from the entrance driveway. 





Bohlin created a horizontal-cedar- 
plank wall with an open space and 

a clerestory window to utilize natu- 

Mleioe mers Ronen owe mal er 

1941 walnut chair by George Naka- 

shima has a cushion and pillow fabric 
'from Henry Calvin. The 1970s stone 

sculpture is by Naomi Feinberg. 

















for numerous high-profile clients, was in- 
troduced to the Linards by the interior de- 
signer Stephen Shadley, who had worked 
with the couple on a previous residence 
(see Architectural Digest, February 1998) 
and knew—almost before they did—what 
they were looking for. “Timeless was the 
word we kept using,” says Sharon Linard; 
as her husband explains, “We didn’t want a 
home that was going to be dated.” So they 
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were immediately receptive to Bohlin’s 
stylistic signature, the construction of 
some anchoring form that seems, in the 
architect’s word, to be “preexisting”: those 
massive stone chimneys or the courtyard, 
which Bohlin describes as “a stone square 
in the forest,” at the house’s heart. 

Bohlin says he is “intrigued by how 
places are revealed as we move from here 
to there”; and the house reveals itself 





through some extraordinarily calculated] 
choreography. First there’s the entrancelf;, 
in the rear of the house: a limestone path4} 
way leading inexorably to a square gate 1 
a simple stone wall, which in turn opens} 
into the courtyard, bordered by a kind o 
glass-enclosed cloister that connects al 
the living spaces around the court. Ther} 
the visitor passes beyond the cloiste) 
to the main living areas, and suddenly} 





he solidity of stone gives way to the 
@ransparency of glass: With its cleresto- 
windows and glazed walls, the entire 
-# Ouse seems to open itself to the vista 
f river valley and wooded mountain. 
Pm an outdoors person,” Jay Linard told 
sohlin. “Give me something that takes ~ 
1e outdoors.” Bohlin did. 
A graduate of Michigan’s Cranbrook 
.cademy of Art, Bohlin is a natural de- 


scendant of the great Scandinavian vi- 
sionaries Aalto, Asplund and both Saari- 
nens. But an equally strong influence is 
his boyhood memories of wandering in 
the woods near his home in New England. 
Fis work seeks to marry the structure with 
the place, not just in its siting and design 
but in its materials: the massive stone fire- 
places and plank woodwork he used here 
seem to have morphed out of the sur- 


“The primary structural beams in 
the living room are positioned out- 
side the windows to give the space 
more lightness and transparency,” 
explains Bohlin. “Stephen said that 
the view is meant to be our artwork,” 
says Jay Linard. Glant fabrics on the 
sofa and round pillows. 

















} rounding rock-strewn and forested hills. 
But despite the use of such hard, rough- 
hewn materials, Sharon Linard says, “this 
is such a warm, welcoming house.” Part 
of the credit for this, she adds, goes to 
BStephen Shadley, who “did a brilliant job 
Sof humanizing the stone.” Shadley, a de- 
signer with an intuitive sense of the reso- 
ant detail, worked with Bohlin and the 
Linards to shape the project from its in- 
ception. At the clients’ request, he steered 
clear of the traditional hunting lodge 
look—no buffalo plaids or antler chairs; 
his keynote, he says, was the 1950s glam- 
our of the Black Hills retreat in Alfred 
Hitchcock’s filma North by Northwest. 
Working with a palette of creams, rich 
browns and the grayed-out blue of stone, 
Shadley furnished the house with mid- 
wcentury modernist classics like an Edward 
Wormley dining table, curved like a ship’s 
hull, and a set of 1930s aluminum chairs — 
a kind of homage to Linard, who is in the 
faluminum business. He rounded out the 
look with his own custom-made uphol- 
stered pieces and spiked it with a few Asian 
Antiques, chosen for their strong lines and 
preternatural simplicity. When Shadley 
bought the first of these—a rustic 19th- 


Opposite: The dining area. “The 
heavy and light elements have been 
carefully juxtaposed, giving the space 
clarity and strength,” says Bohlin. 
The tawhai-wood table and Asian- 
style chairs were designed by Ed- 
ward Wormley in the 1950s. The 
seat leather is from Glant. 

































Lert: The family room. “It’s off the 
kitchen, and they wanted it to be less 
formal than the rest of the house,” 
says Shadley. A 1936 oil on canvas, 
Gas Works and Railroad Bridge, 
Poughkeepsie, New York, 1930-35, 
by Thomas Weeks Barret, Jr., hangs 
over a 1950s sofa by Wormley. 





Shadley and Bohlin (above, from 
left to right) worked together on 
the project over a period of about 
five years. “They really comple- 
mented each other,” Jay Linard says. 
BELow: Douglas fir columns line 
the terrace and provide a contrast 
to the long, narrow pool. 
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century Chinese altar table—Jay Linard 
cried, “Take it out,” but when he saw it 
placed against the stone wall in the court- 
yard cloister, he changed his mind. “It’s 
my most prized possession now,” he says. 

Because the Linards were building a 
home for the next few decades of their 
lives, they wanted all the principal liv- 
ing spaces to be on one level, including 
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the master bedroom. The lower floor— 
reached by stairs and by an elevator— 
contains an exercise room, a home. the- 
ater and guest rooms, which are frequently 
occupied by the couple’s two grown sons. 
The Linards like to entertain informally, 
so Bohlin and Shadley created a cozy 
family room, just steps down from the 
main living area. In the living room, they 





constructed a specially designed niche for 
the grand piano that the couple’s elder son, 
a classically trained musician, plays when 
he comes for weekends. 

During the nearly five years that it 
took to achieve this magic, the Linards, 
Shadley and Bohlin worked together as 
a remarkably collaborative team. Sharon 
Linard learned how to read working 





drawings and “always understood where 
1) we were going,” says Shadley; and al- 
though Jay Linard self-deprecatingly 
claims that “they had to drag me along,” 
he also understood, he says, that “you’ve 
got to trust your designers.” That trust 
was rewarded. On the first night that 
the couple spent in their new home, Shar- 
on Linard was awakened from sleep by 





ali 
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the sensation of having a giant spot- 
light turned on her from above. Sitting 
bolt upright in bed, she realized that the 
light was pouring through the bedroom’s 


clerestory windows from the blindingly 
full moon that had risen over their si- 


lent river valley. “I thought this was a 
good omen, don’t you?” she says. Who 





O 


wouldn’t agree? 
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ABOVE: One of the Linards’ dogs, 
Cade, relaxes on a dog bed in the 
master bedroom. Béla, who be- 
longs to one of the Linards’ sons, 
prefers the couple’s bed, which has 
a custom headboard covered in 
Edelman suede. Bergamo chair fab- 
ric. Drapery fabric, Henry Calvin. 
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Carrie Fisher’s Oasis | 
THE ACTRESS’S SPIRITED RESIDENCE IN THE HOLLYWOOD HILLS 



































Text by Nancy Collins 
Photography by Mary E. Nichols 


“The architecture is early California 
Spanish with a heavy showbiz influ- 
ence,” says actress and author Carrie 
Fisher (opposite below) of her 1919 
Beverly Hills house. Opposite Bor- 
rom: A porch fronts the entrance. “I 
found the big foot at a store on B 

erly Boulevard in L.A.,” she says. 


“Tt’s a long house, with one room 

leading straight into another,” says 
Fisher. “Eerily absent are hallways.” 
BrLow: “The porch is a great place 
to sneak cigarettes,” she jokes. With 
the help of friends, Fisher—whose 
most recent novel is titled The Best 
Awful—tends the gardens herself. 
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Fisher keeps her collection of animal 
portraits in the living room. “My 
daughter, Billie, used to do shows 
under the arch for a captive audi- 
ence,” she remembers. Beyond the 
arch, whose decorative painting was 
done by artist Michael Foulkrod, 

is the dining room. Steinway piano. 


riginally, the house 

belonged to Rob- 

ert Armstrong, the 

ship’s captain in 
King Kong, who uttered the 
last line in the movie, ‘It 
was beauty killed the beast,’ ” 
explains Carrie Fisher, docu- 
menting the uniquely star- 
studded pedigree of her spec- 
tacular three-acre spread high 
in the Hollywood Hills. “After 
that, Bette Davis lived here for 
a while before it was bought 
in 1933 by Edith Head, who 
did most of the major re- 
build. WI I moved in, 12 
years ago, it was my furniture 
that made the call. I had so 
much stuff, I had to live in 
a place where it wanted to 
go,” she says of the warren of 


rooms with audaciously over- 
size leather 1930s club chairs, 
picked up in a Paris marché aux 
puces, the Biedermeier low and 
side tables, the whimsical of- 
ferings of folk art and Indian 


rugs, the stained-glass win- 
dows and doors. “The furni- 
ture was definitely in charge of 
where I ended up. If you can 
say anything about the house, 
it’s always been playful.” 
Carrie Fisher’s hip museum 
of a house, an ode to the ob- 
sessive joy of collecting, is as 
charming, imaginative, origi- 
nal and fun as the actress-au- 
thor herself. If there was ever 
a space where life determined 
art, where even the quotidian 
is served up with marquee val- 
ue, it is here in the home of a 
woman as indigenous to Hol- 
lywood lore as her famous 
parents, Eddie Fisher and 
Debbie Reynolds (who chums 
it up with Joan Crawford in 




















“Bette Davis lived here for a while 
before it was bought by Edith Head, 
who did most of the rebuild.” . 


a photograph on the mantel). 

‘Take, for instance, the Mil- 
ler Freres lamp sitting on her 
living room Steinway—whose 
ivories Ronald Colman once 
tickled—snagged by Fisher 
“for 25 grand during a manic 
sh ypping spree years ago. That 
lamp alw ays represented be- 
ing married to Paul,” she says, 
referring to her first husband, 
singer Paul Simon. “Whenev- 
er we were separating—and 
I’d take that. No 


luggage, just the lamp.” 


meant it 








ABOVE: Family portraits rest on the 
mantel in Fisher’s bedroom, over 
which hangs a work by Donald Rol- 
ler Wilson. At right is a picture of the 
actress’s mother, Debbie Reynolds, 
with Joan Crawford. The wood 
frames “were bought over the years 
at an antiques center in Chelsea.” 
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And then there’s the Han- 
del in the same room, a gift 
from George Lucas “for writ- 
ing an episode about young 
Indiana Jones losing his vir- 
ginity to Mata Hari. The lamp 
was my payment.” The living 
room’s lusciously lived-in vel- 
veteen sofa was bought “in 
New York from a designer 
working with Mike Nichols,” 
while the three dazzling How- 
ard Finster paintings were gifts 
from pals Lucas and Penny 
Marshall. As for her assort- 








RiGut: “I was once told you could 
tell what you wanted from your life 
by looking at the walls of your bed- 
room,” says Fisher. “If this is the 
case, I’m in a lot of trouble.” She 
refers to the selection of paintings 
depicting children as “a difficult 
and costly collection to increase.” 
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gifts from friends. “The little chest- 

of-drawers table is from Penny Mar- 
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nent of works by Donald 
Roller Wilson, “a vastly ec- 
hentric man from Arkansas 
vho went to college with Bill 
clinton and paints clothed 
inimals with imaginative his- 
ories,” well, “When I wrote 
in introduction for his book, I 
aid, ‘I want you to paint a pic- 
ure of my daughter.’ So he 
lid a picture of a monkey and 
yrote on top, “This is Billie.’” 

Fortunately for Fisher, her 
amous friends have fabulous 
aste. As does she, a gene she 
seems to have passed on to 
ner 12-year-old daughter, who 





Carrie Fisher’s hip museum of a house, 
an ode to the obsessive joy of collecting, is as charming, 
imaginative, original and fun as the actress herself. 


“picked out the most expen- 
sive marble for her new bath- 
room—which I allowed, by 
the way,” she adds, seemingly 
incredulous at her maternal 
meltdown. “My bedroom is 
a throughway into hers, and 
now, with boys coming over, 
she’s started complaining. I 
said, ‘Excuse me, but I’m the 
throughway. You’re the one 
who gets to go to the other 
side and shut your door.’” Not 
that strolling through Fisher’s 
colorful, objet-filled bedroom 
is a visual hardship, starting 
with the arresting portraits of 








three eerily mature children 
inhabiting the wall above her 
bed. “These paintings are now 
so expensive, I’ve never been 
able to add to them,” she sighs. 
“Eventually I discovered that 
these odd-looking children 
are really boys in dresses, so 
of course they have names: 
‘There’s ‘Ross in Red’—Ross 
Perot in a dress, poor baby— 
and ‘Richard Dreyfuss as a 
Young Girl Wielding a Rose.’” 

The centerpiece of the 
room is a wooden bed whose 
gargantuan dimensions attest 
to the premature demise of 


oe 


several small trees. “Billie’s on 
the third version of her bed- 
room, while mine has always 
been the same—though [’m 
trying to buy a new bed. Re- 
cently I wrote an article for 
someone in England and had 
them pay me through a bed 
company. I’m a girl in that I 
can get paid by presents.” She 
pauses. “In fact, no matter how 
old I am, [ll always be a girl.” 
It is this sense of expectant 
merriment that makes Fisher’s 
pad so beguiling. Though the 
décor’s range of fanciful ideas 
continued on page 289 






































Asove: The rear porch is home to 
Mexican pottery left behind by pre- 
vious owner Edith Head. RiGuT: 
The guesthouse. “A friend and 

I did the landscape design—largely 
after dark,” Fisher notes. “We call 
ourselves the After 11 Landscaping 
Company. We are our only clients.” 

































































A 12th-century Khmer 
bronze tower and a 
Song Dynasty Guanyin 
figure are on display 
at William Lipton. 
















“The great thing about William Lipton is that he 





has the eye of a connoisseur and the intellect of a 
scholar,’ William Georgis says of the New York 
gallery owner. “He's witty and charming and thor- 
oughly understands the period each piece is from.” 
An eccentric sense of style is evident within the in- 
digo-washed walls of William Lipton, where rare 
Buddhist sculptures, bowls, birdcages, scholar’s ta- 
bles and a host of significant artifacts from Asia 

are evocatively displayed. “Many pieces have a mod- 


ern sensibility despite their age,’ says Georgis. 








William Lipton Ltd.,41 E.57th St. 
New York, NY 10022; 212-751-8131 










AD’s Editors Present Designers’ Sources 





Sottsass Selections m 
An exhibition of furnishings—many from ‘ 
















the Radical Movement—by Austrian- 


born Italian modernist architect and de- 


signer Ettore Sottsass is on view through “What a resource! Vaughan’s lamps 
mid-December at Barry Friedman in 3 : 5 
New York. Sculptural furniture, such as never look like reproductions, 


Bookshelves Number 12 (below), of bur! 54 d i r S tt S d 
thuja, yellow-stained ash, Japanese ash, ys es sn e co ny er. 
ebony and anodized aluminum joins ce- 


ramics, glass, photography and drawings. 





Barry Friedman Ltd., 32 E. 67th St. 
New York, NY 10021; 212-794-8950 


“Tt’s 1930s Coco 
Chanel style,” says 
Michael Vaughan of 
the Lausanne lamp. 























Vaughan 


ibs bought one of everything 
they’ve ever made,” says 
Scott Snyder. He’s speaking of 


























Lucy and Michael Vaughan, cre- ' ee 

ators of the English lamp com- ¥ 7 

pany Vaughan, which now has a we pe ee ee cays 
showroom in New York’s D&D ¥, $ = , 4 ay eee eee 
Building (212-319-7070). We ster 18th-century designs. 


















































laude Arpels is sanguine about 

the state of his Tribeca loft 

apartment before it was thor- 

oughly redesigned by New 
York’s Shelton, Mindel & Associates. “It 
was the kind of space that was really im- 
pressive when you first walked in, then. ...” 
Lee FE Mindel remembers it less fondly. 
“It had a lot of diagonals in it,” he says, 
walking through the now unerringly Car- 
tesian space. “When people get desper- 
ate, they throw in a lot of diagonals.” 

By that measure, there was no despera- 
tion as Mindel and his partner, Peter L. 
Shelton, set about turning this large 
floor-through into a Manhattan base 
for their client, an Arpels of Van Cleef 
& Arpels fame, who not long ago left 
the family business and moved to Italy 
to run the Redwall Group, the fashion 
house whose Borbonese and Alessandro 
Dell’Acqua brands are beginning to make 
American inroads. A store for the latter 
opened this fall in New York, so per- 
haps Arpels will be able to spend more 
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Axsove: A Jean Prouvé cabinet is 

in the entrance hall of a Manhattan 
loft conceived and arranged by Shel- 
ton, Mindel & Associates for Claude 
Arpels. “The gestures of the design 
are in keeping with the original in- 
dustrial vernacular of the building,” 
explains Lee F. Mindel. 


The 3,000-square-foot apartment 
has two bedrooms. RicuT: Against 
the wall in the living room is one of 
two perforated-metal units that en- 
close passenger and freight eleva- 
tor cores and provide space for the 
storage of wine and other items. An 
Arne Jacobsen desk chair is at rear. 


Order, Achieved 


PROBLEM SOLVING BECOMES AN ART FOR ONE NEW YORK LOFT 


Interior Architecture and Design by Shelton, Mindel & Associates 
Text by Philip Nobel/Photography by Scott Frances 































































































Lert: Near a Poul Kjaerholm arm- 
chair and sofa in the living room is 

a Charlotte Perriand wood bench. 
“Most of the furnishings we chose 
are by architects who understood 
the technology of their time. Their 
design philosophies are present in 
the furniture,” Peter L. Shelton says. 


To maximize its impact, the archi- 
tects constructed the apartment 
while the client was away and com- 
pleted it before he returned. Opro- 
str: Armchairs by Pierre Guariche, 
in a Bergamo fabric, are joined by a 
Kjaerholm low table and a Jacques 
Adnet floor lamp sheathed in leather. 


time enjoying the apartment’s overscalay. 


entertainment spaces, brilliantly designed 
gourmand’s kitchen and pitch-perfect au 
diophile’s study. 

Laid out in a series of interlocking 
spaces around the freestanding kitche 
core, the loft was completed just as the 
owner decamped to Bologna, and the 
Milan, but it has risen admirably to it 
second life as a pied-a-terre and a venue 
for showcasing Arpels’s taste to his clients. 
The living room, lit by six tall, south-fac- 
ing windows, is divided into two sitting 
areas, each with its own custom rug. The 
furnishings are mid-20th-century chic 
but not on-the-nose—there’s a very rare 
Charlotte Perriand bench—and the light- 
ing includes some real gems, such as the 
long-armed Paolo Rizzato lamp that 
swings out from one wall. The adjoin- 
ing dining space is illuminated by a row 
of Louis Poulsen globes hovering over 
the nearly 14-foot-long table, a Shelton, 
Mindel original in marble and steel. It 
seats 14—though it handled even more 
one Thanksgiving—and up to 20 for the 
readings of Shakespeare organized by Ar- 
pels’s girlfriend of many years, actress and 
writer Winsome Brown. 

Fittingly, Brown played a role in the 
apartment’s debut. With everything com- 
plete, the punch list items dwindling and 
Arpels safely away in Europe, Shelton and 
Mindel swept in. “It had been Claude’s 
very special project—the apartment of 
his dreams,” Brown says. “Lee and Peter 
wanted him to have that experience of 
walking in and seeing everything perfect, 
as elegant as Claude would want.” She 
was helping that day, though the design- 
ers had the last word: “I’d organized the 
books in alphabetical order, and Lee re- 
organized them in aesthetic order.” 
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COURTESY SHELTON, MINDEL & ASSOCIATES 


The space was looking for a firm hand to tame the 
irregularities. It was also looking for light. 
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Aesthetic order is no small thing for 
this firm, which has made a name for 
itself by cleaving to rigor and eschew- 
ing many of the pitfalls of contempo- 
rary interior design. For them, the space 
comes first. “It’s not about decorating,” 
Mindel says. “It’s about problem solving. 
In some jobs there’s so much narcissism 
in the space, it’s hard to tell what the 
space is doing.” 

In this apartment it is very clear: The 
space was looking for a firm hand to tame 
the irregularities of the elevator and ser- 
vice shafts on its perimeter—something 
the designers achieved with a series of 


matched storage rooms wrapped in per- 
forated aluminum. It was also looking 
for light. The windows in the living area 
are the sole source—as is typical of the 
neighborhood, the rear windows face a 
narrow slot of an alley—so the decision 
was made to work with the duskiness. 
The bedrooms are in the back, one to 
each side, framing the media room, a 
space in which eyes are second-class citi- 
zens anyway. [hen an effort was made 
to throw light as far into the apartment 
as it would go. “It has been brightened 
up tenfold,” Arpels says. “For some rea- 

continued on page 289 










































































AN ART DEALER'S PIED-A-TERRE 
IN PARIS BECOMES AN ODE TO ELEGANCE 








Interior Design by Juan Pablo Molyneux 
Text by Stephen Drucker/Photography by Marina Faust 


verything about this one-bed- 
room apartment on the Left 
Bank in Paris defies our su- 
persized world. It is on a street 
sO narrow you can cross it without re- 
alizing it. Streets simply do not get much 
shorter: The address is number 1, and 
there is no number 2. Measured gen- 
erously, the apartment falls well short 
of 600 square feet. At its widest it is 
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not quite 11 feet. The bedroom is a little 
more than eight by ten feet. 

But numbers never will explain how a 
room feels. They cannot capture what 
settles into the bones of a building after 
300 years. They say nothing about how 
the pieces fit together, any more than say- 
ing “brown eyes” predicts the spell cast by 
a face. They do not suggest what it’s like 
to be enveloped in silk velvet, or to feel 





antique parquet de Versailles through the }, 
soles of your shoes, or to be in the com- }), 
pany of paintings selected by someone 
with a lifelong passion for art, a formi- 
dable New York gallery owner. 

He had been flirting with buying a 
pied-a-terre in Paris for more than 40 
years. Yet in a moment the flirtation was 
over; anybody could see that this was the 
one. “Everything was wrong,” he says, and 
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“of course that’s how great love matches 
‘Jusually begin. Interior designer Juan 
“)Pablo Molyneux understood exactly how 
“this client felt when he came to inspect 


‘it: “I don’t see projects by the measur- 
ing tape. I have an almost unconscious 
feedback when I walk into a room. It’s ei- 


‘ther pleasant or unpleasant. I liked this 
apartment instantly. It has the propor- 
tions of a gallery, and so many windows. 
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And what you see outside couldn’t be 
more Parisian: a charming street in a 
wonderful neighborhood.” 

Based in New York and very much 
a New Yorker, Molyneux is the personi- 
fication of worldliness. Wherever he 
goes—and he goes everywhere—a cer- 
tain atmosphere goes with him. Give him 
the key to the brassiest new skyscraper 


condominium in Manhattan, and soon: 


al 
Fos ; a 
act 
Ps 
, Wi 
Ae ses 
s 
ta, rs 
, ae 
s ‘ 7 | 
1 €> 
iat ti, 
- 


“Te’s a little showcase for a great art 
dealer,” says Juan Pablo Molyneux, 
describing a Paris apartment he 
redesigned. Above: The living room. 
The Egyptian Revival chair is from 
Clarence House sofa 
and pillow fabrics. OpPosiTE ABOVE: 
The bronze vase is Meiji period. 








“IT wanted to create the most unob- 
structive interior so as not to fight 
the paintings,” says Molyneux (bot- 
tom). BELOw: E Isewhere in the small 
room, a Gustave Doré oil, The Eagle 
of Scotland, 1882, hangs above the 
sofa. The walls are upholstered i in 


RiGuT: On another wall, at left, is 
Pieta, circa 1628-30, believed to be 
by Nicolas Poussin. Pierre Subley- 
ras’s Study for St. Jerome, circa 1730, 
is between the windows. Egyptian 
caryatids embellish a pair of early- 
19th-century Spanish benches. 


silk velvet from Manuel Canovas. The dining table is from Sotheby’s. 
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| enough it will look like the fourth resi- 
dence of a European family that can 
be traced back 14 generations. A palace 
is no problem either; at the moment 
| he is decorating a 170,000-square-foot 
| residence in Moscow. Here was one of 
| the smallest projects Molyneux had ever 
{ 


undertaken, but he was undaunted: “I 
don’t know if [ have a style. I have a way 
of being. It’s not really a question of hav- 
ing 1,000-square-foot rooms. You have to 
adapt | your state of mind to what you’re 
given to work with. With a small space, 
I don’t think you have to treat it in a 
way that reminds you every second that 
it’s so small.” 

| In the original floor plan there was 
I one more room, hard as that might be 
i} to believe, and a bedroom that seemed 
I to have been placed in a moment of spite. 
Hil) Nothing was where it ought to be. Moly- 
I neux made quick work of reorganizing 
| the layout, simplifying it while finding 
| space for all the elements of a gracious 
| life. “I don’t have that kind of plastic 
imagination,” says the client, who is him- 
i self not lacking in visual sophistication. 





























ing like that in France around 1630, there’s hey, 
just nobody else.” Way 
Now the apartment has a proper en- } ir: 
trance hall and a hallway with a lantern }}| 
and a classic limestone floor inlaid with }}) 
black-slate cabochons. It conveys a real }}) 
sense of arrival and procession, says Moly- }) 


Here is a man who explains that the Pieta 

hanging in his living room “is very like- 
ly an early Poussin but cannot be verified 
as one, because it has a vertical format 
that’s unusual for Poussin, though I don’t 
know who else it could be, because if you 
go through the artists capable of paint- 


266 

















;) neux, “in a very French manner.” The hall- 
way was not wide enough to accommo- 

' date true limestone slabs, so the walls had 
to be finished with limestone powder, 
like stucco, in a convincing simulation of 


blocks and grout. To create a place for art, 
a niche had to be cut into a wall; hanging 
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pictures would have shaved incl 
hallway did not have to spare. 

Arriving does not take long, and there 
you are, in what the client calls “a charm 
box.” This main room is his living room, 
dining room and library. Its walls are up- 
holstered in taupe silk velvet, a color 









a 


sympathetic to the Old Masters that are 
the owner’s specialty, while the uphol- 
stered furniture is silk damask the color 
of a good cabernet. Cabinetry in the style 
of Louis X VI holds down the end of the 
irregularly shaped room, and the sphinx- 
es and caryatids of various Egyptian Re- 
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vival pieces lend just enough theatricality. 
Parisians dress up, and rooms must dress 
up for them. 

You might expect that the apartment 
was designed around the art, but quite 
the opposite was true. “I refused to see 
the paintings before doing this project,” 
says Molyneux. “I deliberately did not 
want to match the interior to the art.” 
The paintings that the client selected are 
dramatic in content and well suited to the 
ripeness of the decoration; there’s pas- 
sion, blood, religious fervor and poetic al- 
lusion. Among the canvases are the Pieta 
attributed to Poussin, a Study of St. ferome 
by Subleyras and a large work by Gustave 
Doré called The Eagle of Scotland, which 
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sounds like a pretty landscape but in fact 
has an eerie allegorical power. 

The bedroom is tucked beside the 
hallway. There may not be very much of 
it, but what there is, is exquisite. Its walls 
are gray faux suede, with everything, 
from storage to television, hidden be- 
hind upholstered doors. Far from being 
claustrophobic, it is a sophisticated nest 
where one could happily spend a morn- 
ing with the International Herald Tribune. 
Opening the room up considerably is 
a huge dreamlike color photograph over 
the bed, one of a limited edition of Viet- 
namese landscapes by Doug Hall. This 
particular choice especially delighted the 
designer: “It was genius on his part to use 





the Vietnam photograph in the bedroom, 

this ‘window’ with kilometers of view.” 

The room’s single tall casement window 
can be flung open to a very different 

scene, an almost too-perfect view of tree- 

tops and the occasional “Bonjour!” on a 

quiet street, and birdsong. Everything 

about it says Paris. 

“The proportions may be small, but 
the apartment has a nobility,” Molyneux 
says. “You could bring anybody here and 
not feel any need to explain. The worst 
they could think is that you open a door 
and there are other rooms down a hall.” 

Or they could be saying to themselves, 
What more could anybody want? 0 


In the bedroom, works by Matthew 
Bliss, left, and Ray Johnson flank 
Doug Hall’s Yen Vi Stream, My Duc 
District, Vietnam #2, 2000. “The 
photograph is very lyrical and tran- 
quil,” says the client. Faux suede 

by Leliévre covers the walls. Edel- 
man leather on headboard. 
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Maldives « Carmel + Zurich 
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A REFUGE IN THE INDIAN OCEAN OFFERS SEA AND SERENITY 


Architecture by Cheong Yew Kuan 
Text by Elizabeth Lambert/Photography by Erhard Pfeiffer 
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™ MALDIVES 





Ricut: In the reception area, an 

antique Sri Lankan tapestry hangs 

behind a front desk made of coral. 
| Far Ricut: The Faru bar—faru 





means reef in the Maldivian lan- 
guage—is fitted with Indian lanterns, 
Vietnamese ceiling fans and In- 

donesian barstools and ottomans. 








NI 


ream about a desert island. A Some of the fish are subtle iridescent 
sandbar, palm trees, a blue la- colors, some are the most intense colors 
goon—this is it. Cocoa Island, imaginable in patterns unimaginable, and 
Christina Ong’s hotel in the | some are simply black and white, so chic 
Maldives, is everybody’s dream, but even they could have been designed by Ong 
better, because the coral reef that sur- _ herself. As a guest at the hotel, you share 
rounds it is home to some of the world’s _ the lagoon with these jewels of nature. 


Asove: The Ufaa restaurant, a pa- 
vilion open on three sides, looks 
I out over the lagoon and the dhonis. 
| In addition to fresh seafood, coco- 
nut curries and South Indian deli- 
li} cacies made from fermented rice 
batters, chef Stana Johnson offers 
an ayurvedic menu for spa-goers. 


























276 


most beautiful fish. Guests stay in villas or 
suites halfway out to the reef, they can 
keep snorkeling equipment on their pri- 
vate terrace, and, with a few kicks of the 
flippers in the warm shallow waters, they 
can mingle with these gorgeous creatures. 


There is also superb diving in deeper 
waters nearby, but so many glamorous 
fish are literally at your back door. No 
boat trip to find them, no tank on your 
back—just swim out anytime. It is a lux- 
ury both simple and overwhelming. 


How does anyone design for such a 
s) place? “With restraint,” is Ong’s answer. 
ij) “The light, the water and the sky were part 
; of every decision.” It is an approach that 
_is close to her own understated style. She 
«| dresses in white and black; bedrooms 
/have white cotton, dark wood and the 
natural colors of bamboo and matting. 
She is a very private person, addressed 
y) always as “Mrs. Ong,” seldom seen and 
{ even more rarely heard. She was respect- 
.| ed first as an entrepreneur in the fashion 
industry, then in hotels after she and her 


? 
: 
: 
i 
; 
: 
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husband bought one in London. It had a 
mock-up room that she hated. She fired 
the decorator, hired another and super- 
vised closely. That hotel is now the styl- 
ish Metropolitan. 

Each hotel in her group, COMO Ho- 
tels and Resorts, is particular to its place. 
‘Those in urban locations— The Halkin 
and the Metropolitan in London, the 
Metropolitan in Bangkok (see Avchitectur- 


al Digest, May 2004)—are bright, their 
designs revved up to match the pace of 


the pavements. Tropical resorts—Cocoa 


Island and Parrot Cay in the ‘Turks and 
Caicos Islands—are gentle retreats. 

The project’s Singaporean architect, 
Cheong Yew Kuan, has worked with Ong 
on several hotels. “We both like re- 
straint,” he says, “and we both value local 
traditions. In this case we referenced the 
slightly curved roofline of the local boats, 
a strong directional line typical of ancient 
traditions throughout Southeast Asia.” 

Together Kuan and Ong paced off the 
settings for new buildings. A yoga pavil- 
ion was placed for a view of the sea and 
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A one-bedroom villa has a sofa de- 
signed by Ong, who strove to keep 
the resort’s décor simple in order 
to emphasize the views. The space 
is roofed with bamboo matting, and 
Japanese tatami cover the raised 
sleeping platform. An Iranian kilim 
is displayed behind the bed. 


raised to catch the breeze, and the 
COMO Shambhala Retreat holistic spa 
was positioned in a landscape lush with 
tropical shrubs and palm trees. Each mag- 


nificent palm is seen as sculpture set.on a 


floor of carefully raked sand. They avoid- 
ed the excitement of flowers. In these sur- 
roundings, guests feel peaceful before 
they even have their massage. 

Smaller suites disguised as picturesque 
dhonis (Maldivian fishing boats) were in- 





herited from a previous owner but have 
been completely redesigned. When the 
structural work was finished, Ong took a 
chair and sat in an empty room, watching 
dolphins leaping in the channel beyond. ° 

Afternoon became the tropical twilight 
that silvers all it touches. Evening fol- 
lowed. She sat quietly. By the time she 
got up, she knew that the best decoration 
was the view itself. The rooms needed 
sheer voile curtains that would billow 











with the breeze and temper the light but 
not obstruct it. She designed sofa beds 
to face the water, invitations to waste a lit- 
tle time, just looking. The team at Club 


smade it happen. 
‘) New villas were built over the lagoon 
“pat both ends of the walkway; one has a 
“| private jetty, so royalty and celebrities can 
have total privacy. Some villas face the sun- 
‘| rise; others face the sunset. Choose your 
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sky. Looking toward the sunset end of the 
island, you see the bar and restaurant. 

Dinner will be very good. It will also 
be good for you. Fishermen come to the 
jetty every morning, and the chef, Stana 
Johnson, goes out to choose the best. 

It is a small island; you can walk around 
itin 15 minutes. The hotel is also small, so 
you might see no one—just a few foot- 
prints. The quiet rooms, the spa, a pool 
that is long enough for some serious exer- 















Lert: A dhoni suite contains Indone- 
sian teak furniture and Sri Lankan 
floor pillows. BELow: The swimming 
pool, edged with marble pebbles, 
has subtly curved sides characteris- 
tic of Ong’s style. Guests often 
eat at poolside tables, surrounded 
by indigenous palms and shrubs. 
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cise, superb cuisine that is also healthy— 
everything works to Ong’s belief that in a 
stressed and exhausting world, we can all 
reclaim something better. 

‘Tranquillity is her gift to her guests. 0 





Cocoa Island 
Makunufushi, South Male Atoll 
Republic of Maldives 
960-441818 


www.cocoa-island.com 
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Far Eastern influences permeate 
the Tradewinds Inn in the heart of 
Carmel, California; the horizontal 
lines of the buildings, the copper- 
capped rafter tails and the bamboo 
railings echo Japanese architecture. 
Tropical plantings in the central 
courtyard add to the exotic effect. 





CARMEL @ 


Tradewinds Inn 


ASIAN TRANQUILLITY SOOTHES THE SOUL 
ON THE CALIFORNIA COAST 


Interior Design by Charles Gruwell 
Text by Jeff Turrentine/Photography by Mary E. Nichols 
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o paraphrase Vol- 

taire: If Carmel- 
by-the-Sea didn’t 

exist, it would be 

ecessary to invent it. Nestled 
at the southern tip of the 
Monterey Peninsula, on Cal- 
ifornia’s central coast, this 
Platonic ideal of a charming 
seaside village sets the stan- 
dard for upscale American pic- 


; turesqueness. The walkable, 


treelined streets, filled with 
boutiques, galleries and res- 
taurants, radiate from a broad 
boulevard that leads down a 
steep hill to the Pacific Ocean. 
From the sand, one of the 
‘most scenic and challenging 
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golf courses in the world, Peb- 
ble Beach, is visible to the 
north; to the south is Point 
Lobos, a majestic promontory 
that is said to have inspired 
Robert Louis Stevenson, who 
spent time there, to write Tyea- 
sure Island. 

Architecturally, however, 
Carmel can seem a bit con- 
fused—Mediterranean-style 


ABOVE: Fo dogs flank the entrance 
to the lobby. Lert: “The lobby 
formerly had a quaint, European 
style,” says interior designer Charles 
Gruwell. “We completely trans- 
formed the space to give it an Asian 
sense of arrival and a more Bali- 
nese ambience.” McGuire table. 
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CARMEL 


villas with stucco walls and 
red-tile roofs abut quaint Tu- 
dor-style cottages, as if the 
town straddled some imag- 
inary border between the 
Cinque Terre and the Cots- 
wolds. Maybe it was this lack 
of an enforced architectur- 
al identity that freed a man 
named Richard Catlin to try 
his own thing nearly half a 
century ago. After living for a 
number of years in postwar 


Japan, where he had worked as 


a member of U.S. occupation 
forces to develop that nation’s 
ravaged economy, Catlin re- 
turned home to Carmel and 
embarked on a very different 
kind of development project: 


the design and construction of 


the Tradewinds Inn, then— 
and now—the area’s only 


Asian-inspired hotel. 

When it opened in 1959, 
Catlin’s hotel 
only ideas he’d brought back 


featured not 


uit 


with him from Japan but ac- 
tual pieces, including a num- 
ber of iron lanterns thar illu- 
minate the property. By the 
1990s lanterns 
casting their light on a hotel 


those were 
whose best days, alas, were 
behind it. Rooms that had 
seemed streamlined and con- 
temporary in the Kennedy 
administration were now out- 
dated. An oversize swimming 
pool, largely unused during 
Carmel’s cool and often fog- 
shrouded summers, took up 
the entire central courtyard. 
When Catlin died in 1998, his 
daughter, Susan Stilwell, knew 
that the Tradewinds wouldn’t 
make it in the 21st century 
without undergoing a major 
renovation. And she knew ex- 
actly who to call. 

“My father had met Charles 
Gruwell socially in the 1980s 
at some point, and they had 


continued on page 290 





Asove: “Each of the 28 guest rooms 
and suites was demolished down to 
the studs; we reworked every sur- 
face,” recalls Gruwell. “For example, 
we thin-wall-plastered the cinder 
block fireplaces to create clean, clas- 
sic lines.” BELOW: Room 19 offers 

a panoramic view of Carmel Bay. 






























Opposite: The hotel wraps around 
the central courtyard, which includés 
a fire pit. Steps lead to the medita- 
tion garden and Buddha fountain. 
“This area can serve as a backdrop 
for weddings and other celebrations 
or simply for enjoying afternoon 
drinks.” Kingsley-Bate furniture. 
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Ot yet a renowned }h), 
architect and de- }y.,,, 
signer, Tilla Theus jj. ;, 
could hardly be- 
lieve her luck. Swiss banking }),, 
giant UBS handed her 10 me- }) 
dieval and Renaissance town 
houses in the heart of Zurich }j 
and told her to fashion them 
into a dazzling hotel—with no 
regard for the bottom line or 
even a timetable. tk 
‘The Widder Hotel still took } 
nearly a decade of bureaucrat+ 
ic bickering and architectural },,.. 
problem solving before it was |, 
completed in 1995. Theus was }, 
picked for the project only 
after previous architects’ de- 
signs were dismissed by Zurich 


Widder y 
| Hotel 


| IMAGINATION AND WIT 
Kl ‘TRANSFORM PERIOD 
| SWISS TOWN HOUSES 














| | Interior Architecture and | 
| | Design by Tilla Theus 
| Text by Jonathan Kandell 
Photography by Marina Faust 
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doliticians and citizens as crass 
attempts to obliterate all but 
che facades of historic town 
jouses in order to meet the re- 
quirements of a contemporary 
notel. The Theus alternative 
as to retain much of the 
character of each town house. 
she proposed to fit the Wid- 
der’s 42 guest rooms and seven 
suites—each uniquely propor- 
‘ioned and decorated—into 
‘he original configuration of 
he town houses. Wherever 
possible, she promised to re- 


‘store centuries-old beams, 


offered ceilings, Renaissance 

tescoes and oil portraits. 
Even so, it took years to con- 

vince skeptical townspeople. 














Architect and designer Tilla Theus 
converted 10 medieval and Re- 
naissance town houses in Zurich’s 
historic quarter to create the 49- 
room Widder Hotel. Opposite: 

A sandstone portal frames the 
main entrance in Erzberg house, 
which dates to the 13th century. 


Asove: “The steel pillars and metal 
beams supporting the roof also fulfill 
a design function,” Theus says of the 
lobby. A Kenneth Noland painting 
is near two Josef Hoffmann chairs. 
Lert: Turmsttbli restaurant, in 

the rebuilt Bankknecht house, fea- 
tures a 15th-century painted ceiling. 























Because the Widder was in 
a neighborhood reserved for 
residential and small-business 





Ricut: “The stainless-steel stair and 
elevator enable visitors to view the 
old stone walls,” Theus says of Tatz- 
fuss house, which dates to the 13th 
century. Opposite: Light streams 
in through the new glass ceiling in 
the breakfast pavilion. Theus de- 
signed the hanging light fixtures. 


niture and decorative objects. 
In its interiors, the Wid- 
der—meaning ram, the sym- 


“aint \\ 


Lert: The lobby annex is in Pfeife 
house. “The granite floor, which 
was polished five times, contrasts 
with the medieval stone walls and 
wood ceiling,” notes Theus. Eames 
lounge chairs surround an Eileen 
Grey E-1027 table. The floor lamp 


was custom-made in Austria. 











statuary, urns and stonework§ 
uncovered during the Wid- / 
der’s construction. The guest & 
rooms have art and artifacts of f 
equally high quality. There 
are Renaissance murals, 17th-§ } 

century frescoes and a few cir-f 
ca 1615 portraits. Some rooms} 
have an unfinished look, as} 
if they were partially in ru- 
ins. “We decided to exposef 
whatever original paint, ges- 
so or woodwork existed to 
help guests imagine what a 
room must have been liké,” 
says Theus. Nobody is short- 
changed when it comes to 
comfort, though. There are 
leather-upholstered Le Cor+ 
busier sofas and chaises and} 
beds with thick down quilts. 
































fo 


} use, a popular referendum and __ bol of the medieval butchers’ 
| 16 petitions to the municipal guild—offers paeans to Zu- i 
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council were necessary before 
construction could begin. Fur- 
ther delays occurred when ex- 
cavations revealed an ancient 
Roman campsite. 

It became such a hands-on 
project that Theus donned a 
hard hat and showed up at 
the site every day to supervise 
engineers and construction 
workers. “I figured that if I did 
‘a man’s job,’ then I was entitled 
to supervise the interior design 
as well,” she says. UBS agreed 
and gave her a blank check 
to shop around Furope for fur- 
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rich’s past while occasionally 
poking fun at itself. The lob- 
by in Erzberg house, with its 
smallish, exposed-steel pillars 
and beams, echoes the more 
expansive lobbies of grand ho- 
tels, with their larger, marble 
columns. But the adjoining 
lobby annex takes itself more 
seriously. In this intimate 
space, the polished-granite 
floor contrasts with the rough- 
hewn stone medieval walls. 
The glass-encased elevator 
in Tatzfuss house rises past 
a museum-like collection of 


os 
ZeP 
































@ ZURICH 


RiGuT: Fourteenth-century paint- 
ings decorate a wall in a guest room 
in Wassermuehle house. “Stucco 
was applied to the walls to make the 
space lighter,” the designer explains. 
A leather-upholstered Le Corbu- 
sier chaise is near an Eileen Grey 
table. The desk was custom-made. 


“My idea was to make guests feel 
they’re staying in what was once 
somebody’s home,” says Theus, who 
retained the dimensions of the origi- 
nal rooms as well as many of the 
architectural details. BELow: The 
new penthouse terrace in Widder 
house overlooks Lake Zurich. 











One of the more startling 
suites is a penthouse, which 
Theus took the liberty of do- 
ing in contemporary style be- 
cause it is entirely new space. 
Dormer windows are optically 
enlarged by mirrors on their 
sides. A freestanding slab of 
marble hides a staircase to 
the roof. There on the terrace, 
over tea or drinks, guests can 
survey Lake Zurich. Then 
they can descend to the Wid- 
der Bar on the first floor to 
savor a few of the 130 single- 
malt whiskeys under a 13th- 
century wood-beam ceiling— 
one of many areas in which 
guests can enjoy the fruits of 
‘Theus’s labor in a setting much 
like home. 














Widder Hotel 
Rennweg 7 
CH-8001 Zurich, Switzerland 
41-]-224-2526 
www.widderhotel.ch 
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A DIVISION OF DURALEE® FABRICS, LTD. 1775 FIFTH AVENUE, BAY SHORE, NY 11706 “1.800.387.2533. FAX: 1.800.275.3297 
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There’s no list price on antique furniture. 





‘Where you shop determines how much yow’ll pay. 


When we opened Mill House in 1964, we decided to price our antique furniture so 
that every home could enjoy it. We shopped smart...bought in large quantity...and 
located our shop in the country, where low overhead makes sensible pricing possible. 
Forty years later, nothing has changed — except that Mill House has grown to become 
one of America’s largest antique furniture dealers. Come visit us and see why. 


Mill House Antiques 


AND GARDENS OF WOOD BU R Y 
1964 FORTY YEARS OF CHOICE 2004 


1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We're closed 
Tuesday but open every other day of the week, including Saturday and Sunday. 
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IN THE VANDERBILT ERA, CHESTS HELD 
PRECIOUS FAMILY TREASURES. WE DESIGNED THIS ONE 
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©2004 Habersham Purl 


George and Edith Vanderbilt would have used a chest like this to house the finest linens, laces and rich brocades that wo 





appear on the vast tables and walls of their legendary home, Biltmore House. This exquisite hand-finis 
Rochelle Chest was designed with the same thing in mind. Its generous, easy-sliding 
BILTMORE ESTATE : ; E 
four drawers will also hold rare and exceptional things. Some so valuable, they yo 


} | For Your Home 


may even appear on the refrigerator door. To learn more about our new Biltmore Estate Collection, 


visit us at habershamdesigns.com, or call 1-800-HABERSHAM to find the dealer nearest you. 
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OUR CARPETS COVER THE WORLD 


ANTIQUE ZIEGLER SULTANABAD 
HOl=6"% x 137-64 ee e 
ESTABLISHED 19¢ 


JA. MINASSIAN & CO 


PURVEYORS OF ANTIQUE, CUSTOM & RE-EDITION CARPETS 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 


www.jhminassian.com 





| — : THE ULTIMATE CHOICE 


Design, innovation. and quality 





are the hallmarks of nearly two 
centuries of. craftsmanship that 
have made Samuel Heath eee} 
showers, bathroom accessories. and 
door & window fittings renowned 


asicelfcigle(l an enTeaNelaTe Mig (ccMa Rs VA0} 


XENON™ SINGLE LEVER FAUCET 





| For a catalog call 212 599 0575 
1 or fax 212 818 9552 
www.samuel-heath.com 
e-mail:usa@samuel-heath.com 
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michael dee cookinham 


& rita sperry 


peter forakis 


brigitte mcreynolds 


merti walker 








october 5 - november 27, 2004 3 ct | xt 


Custom made tiles 


(917) 687-5593 
hours: tues~sat 10-6 sergiofurnari.com 


steel gallery 


3524 sacramento street, san francisco, california 94118 





| 
| 
! 
} 
| 
or 
| michael dee cookinham & rita sperry, etude IV, 76” x 59", 
| mixed media on canvas, 2001 
| 415-885-1655 info@steelgalleryinc.com www.steelgalleryinc.com 
| 





|| mms 





Pa tet a 

















HANCOCK (8); MGDRE 


Every piece of handcrafted Hancock & Moore furniture is as strong and true as the people who build it. 
www.hancockandmoore.com 828-495-8235 





Available to the trade through Baker Knapp & Tubbs. 
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The International Academy of Architectural eae 
Landscape Lighting specializes in creating Created for you, 

A 4 _ 2 rchitects, designers anc ‘Whoo 
visual artistry. Unsurpassed in quality and ae 





by hand, one at a time. 









seurs of the game hay been 









excellence, I[AALL certified designers/visual .equiring the finest pool tables in th 
5 ia 5 by et _ world from us for 80 years. Call for our Ce 
artists can turn your home into a work of new 535 limited edition 88 page catalog ' 
art. Experience the finest that light has to oR ener eo: ol ta a eee 






offer in a place where you feel most 
comfortable, your own backyard resort. 







NEW YORK CITY 
1.800.252.8855 


BILLIARDS www.-blattbilliards.com 
Ince 1923 


Beautiful investments to play with. 


Also available through interior d 


Meep like a Cheon 


in the bed that Royal Dreams are made of. 
















DESIGN INSTALLATION VISION 











Handcrafted under the Royal Warrants of Her Majesty Queen 
Elizabeth Il and The late Queen Elizabeth The Queen Mother 





Elegantly covered in the finest gold and silver Belgian damask, 
] yi the deep luxurious mattress encloses the very best of trusted 
we er MU/ |_| traditional fillings including pure silk and cashmere. It is the very zenith 


OF ARCHITECTURAL alana Sih ale ae. © of craftsmanship, expertly designed and handmade to perfection. 








ie ada 
HYPNOS 


Ico gite | sk ie A i mattress.comm 
1.877.422.5567. Pe ee —14¢800- ¢-Mattress. 


Call for a showroom location near you 1-800-872-1999 
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John Boone, Ine. 


1059 Third Avenue, New York, NY 10021 


212.758.0012 www.johnbooneinc.com 


For this generation 
and those to come, 
choose the highest 
quality wide plank 
floors, finely crafted 
by the Carlisle family 


for nearly 40 years. 
Call for your 

free portfolio 
800-595-9663 


www.wideplankflooring.com 
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)} WN iTelS Plank Floors : 


Finely crafted. Trusted for generations. 


5810, Place Turcot, Montréal 
Information : 888-771-5810 
www.pierrexpert.com * info@pierrexpert.com 
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THE LARGEST SELECTION FOR NATURAL STONE 





MANION - COMDANY 


HANDCRAFTED SOLID WOOD FURNITURE 





C. 1720 Italianate Style Commode 
Honduran mahogany with rosewood veneers. 
42”’w x 18d x 33h 


2901 NW FRONT AVE. ¢ PORTLAND, OR 97210 
503-274-9060 ¢ FAX 503-227-7620 
www.manioncompany.com 
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CH PREMIER JEWELERS 
TICS l ia . 

2855 Stevens Creek Blvd. 
Santa Clara, CA 408-983-2688 
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continued from page 229 

but an adventurous one. “What’s nice 
is when clients trust you to expand 
their horizons—I always say,” Hagan 
_ says, speaking of course metaphorically, 
“‘Tet’s go around the block—walk with 
me; we'll cover the same ground but 
_ come back with maybe a different per- 
spective.’” The wife adds, “I think Victo- 
ria is almost a genius at making your 
own vision clearer to you.” She and her 
husband were notably open to sugges- 
tion—the solid-walnut dining table and 
Klismos chairs are I. H. Robsjohn-Gib- 
bings, by no means an obvious choice for 
_a traditional house, any more than was 
_the Chinese lacquered-oak sideboard. 
For the master suite, the wife specified 
a comfortably scaled bedroom with an 
adjoining sitting room the same size. “In 
our previous house, we had an enormous 
master,” she explains, adding that the last 
thing they wanted here was another 
yawning, cavernous space. The architect 
dropped the roof pitch way down to 
-accommodate his clients, and the de- 
‘signer went on to provide a wrought 
iron four-poster bed that created a fur- 
ther sense of enclosure. 

The two and a half landscaped acres 
that the house sits on so contentedly also 
shelter a Shingle Style guesthouse, a ten- 
nis court, a Greek-key-tile-bordered pool 
and two poolhouses. Acknowledging that 
“the first thing I do when I take on a proj- 
‘ect is look to the views,” Hagan points out 
that every major room here opens up to 
the back in a considered embrace of 
“light and space.” 

The wife proudly produces a letter 
written to her by a museum curator who, 
having once visited the house, went so far 
as to compare it, in its prodigious detail- 
ing and consummate craftsmanship, to 
the “ultimate bungalows” of the celebrat- 
2d Arts and Crafts Movement architects 
Greene & Greene. “What might have 
deen intimidating,” the curator conclud- 
ed, addressing the matter of the build- 
ng’s imposing scale, “is instead organic, 
_omfortable, welcoming—a family home 
‘ather than the kind of mansions on 
steroids that dominate wealthy Southern 
California neighborhoods.” 

This hits the nail squarely and smart- 
jy on the house’s head—it doesn’t look 
or feel labored, it looks and feels nat- 
iral. Beautifully blended. At one with 
ts wonderful site. 0 





CARRIE FISHER’S OASIS 
continued from page 255 
indicates a curious, complicated mind, it is 
also the abode of someone still delighted 
by bits of shiny red and blue glass. “ve 
been collecting stained glass from Edgar 
Phillips in London for 20 years. When he 
started doing it himself, taking 500-year- 
old glass and making collages, I had him 
do the front door as well as that window of 
Billie in the dining room. I would’ve been 
one of those Indians who traded Manhat- 
tan for a handful of colored stones.” 
Staking its own claim, in the midst of 
so much history, is the surprise of the oc- 
casional modern piece. “My daughter 
likes modern, so we’ve ended up with 
Bubble and Egg chairs as well as the pil- 
lowy, fake-suede sofa by Michel Ducaroy 


in the den, where we usually end up, since. 


the plasma T'V comes out of the wooden 
window seat. I’m not sure how successful 
the modern is—I don’t like it, but at least 
it’s playful like the rest of the place.” 

Sull, maintaining the charm of a vintage 
Hollywood house doesn’t come cheap, as 
Fisher is finding out. “I have this sense I 
can’t fix anything without spending half a 
million dollars,” she complains. Never- 
theless, she is soldiering on with a new 
kitchen, spurred on perhaps by her latest 
pastime: cooking. 

Not that Fisher plans to actually sit 
down at her lengthy oak dining table, 
bought because “it was the biggest in the 
city.” “I don’t like sitting down to eat. To 
me, food is fuel, to be eaten while stand- 
ing still for a few moments. I maintain a 
dining room for other, un-like-minded 
ingestors who prefer to dawdle over their 
dinner and chat. I believe you talk or eat; 
they’re mutually exclusive.” 

Nevertheless, Fisher’s hospitality often 
extends to her guesthouse, which has seen 
its share, she says, “of the famous and near 
famous: the well and those in need of 
healing, addicts, depressives, those being 
treated for cancer and HIV, those just 
passing through. There’s been anything 
and everything holed up in this Holly- 
wood-style hacienda.” 

Indeed, where else might you find an 
upright piano in the bath? “We had no 
place else to put it,” explains Fisher, “and 
the room has good acoustics. In fact, when 
the singer James Blunt was staying in the 
guesthouse, he used it as a studio, record- 
ing a song for his new album on that pi- 
ano.” She laughs. “This is just one of those 
houses that does things to people.” 0 
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continued from page 263 
son, light just carries through the space.” 

Though the emphasis on interesting 
fixtures continues throughout—via the 
Verner Panton spheres over a spot in- 
tended for a pool table in the media 
room—the primary mechanism for light- 
handling is the kitchen. Gleaming in 
stainless glory under a fully illuminated 
ceiling, with four ovens, six burners and 
all of Arpels’s considerable crockery— 
he’s an accomplished amateur chef whose 
zucchini farcies have been celebrated in 
The New York Times—it is neatly packed 
into a cube 17 feet on a side. 

“Tt’s a light-therapy box,” Shelton says, 
and it’s also something of an enigma at 
first sight. The outside of the box catch- 
es the eye in a subtle way, seeming to ab- 
sorb some of the light even as it passes 
it along toward the back of the loft. 
Closer inspection reveals the secret: The 
entire exterior surface of the kitchen 
cube is sheathed in Corian—an applica- 
tion that will certainly help to ennoble 
this once denigrated material. Mindel 
is very pleased with the effect, which the 
firm has used elsewhere, though not on 
this scale, and he shows it off with a sly 





The primary mechanism 
for light-handling is 
the kitchen. “It’s a light- 
therapy box.” 





smile. His client is also pleased. “I love 
it,” Arpels says. “There’s a term used in 
describing pearls—it has a kind of luster.” 

The job of building it all fell to a con- 
tractor friend of Arpels’s—and a frequent 
coconspirator in his kitchen—and his 
partner, whose company once made ci- 
gar boxes. They rose to the occasion in 
building this flawless and somewhat un- 
forgiving space. “They made exquisitely 
beautiful cigar boxes,” Arpels says, adding 
that they transferred some of that love of 
detail to the construction. “They spent 
the first month just leveling the floor to 
within one-16th of an inch.” And that 
suited Shelton, Mindel just fine. “At the 
end of the day, it’s really a simple plan,” 
Lee Mindel says. “But that kind of rigor is 
not easy to come by. There’s no fuss—it 


allows the building to breathe.” 0 
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| Things to know, from 


ARCHITECTURAL 22 


our advertisers... 


The Last Word on Design 


Di MODOLO and Architectural 
Digest present a 


series of 


cocktail receptions with 
interior designer and author 
Bill Stubbs. 


from his whimsical new book 


Hear anecdotes 


chronicling the adventures 
and highlights (and close calls!) 


of a globe-trotting purveyor 


of high style. 


See the full range of Di MODOLO’s 
jewelry collections, from the clean 


geometric lines of Triadra to the 


soft and sleek sensuality of Fiama. 


Receive a signed copy of Stubbs’ 
book with your Di MODOLO 
purchase, while supplies last. 


Call the location nearest you for 
more event details: 


Friday, November 5 
Neiman Marcus North Park 
Dallas, Texas 

(214) 363-8311 


Saturday, November 6 
Zadok Jewelers 
Houston, Texas 
(713) 960-8950 


Thursday, November 11 
Razny Jewelers 
Highland Park, Illinois 
(847) 432-5300 
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continued from page 282 

talked casually about redesigning the 
Tradewinds’ rooms,” says Stilwell. “For 
whatever reason, it never came about.” 
But Gruwell, the interior designer best 
known for his work on the Four Seasons 
and Mandalay Bay in Las Vegas and Seat- 
tle’s historic Sorrento Hotel (see Architec- 
tural Digest, September 2003), couldn’t 
resist Stilwell’s invitation to return to his 


| native Monterey Peninsula—he was born 
_ and raised in nearby Pacific Grove—and 


take on this small but challenging project. 

From the moment they met, says Stil- 
well, “his passion and enthusiasm were 
overwhelming.” Gruwell, who seems to 


| think, talk and move at about twice the 


speed of normal human beings, didn’t 
soft-pedal or mince words. “I asked him if 


| I could get him a cup of coffee,” she re- 
_ calls, “and he said, ‘No. I am coffee. Susan, 
I have to do this job.’” With a laugh, she 


Then there was the matter of the 
swimming pool. “The courtyard was a// 
pool,” says the designer, “but nobody re- 
ally used it; it was inconsequential.” In 
keeping with Asian themes of tranquil- 
lity, client and designer agreed that 
a serene courtyard garden would be a 
much better fit. Working with landscape 
designer Bruce Anderson, Gruwell re- 
moved the pool and put in its stead a mul- 
tilevel space marked by Carmel stone 
walls, tropical plants and a cascading 
fountain. At the top of the steps is a small 
glimpse of nirvana: a meditation garden 
overseen by a life-size stone Buddha rest- 
ing atop a triple-tiered fountain and sur- 


rounded by bamboo, flowering ginger, 


tree ferns, sago palms and ivy. 


“Carmel is really, fundamentally, about ' 


natural beauty,” says Charles Gruwell. 
From one’s balcony at the Tradewinds, it’s 





Gruwell, best known for his work on the Four 
Seasons and Mandalay Bay in Las Vegas, 
couldn’t resist the invitation to take on this small 
but challenging project. 





| concurred. “And so I told him what I 
| wanted: dark furniture and clean lines. I 


wanted it Asian; I wanted it fantastic, but 


| Lalso wanted it to have just a slight edge 


to it. Charles uses the word magical, and 
that’s what we were aiming for.” 

Magic would come later, in the small 
details; first, Gruwell had to overhaul the 


| hotel’s 28 rooms and suites—gutting 





baths and taking them down to their 
bones, plastering over the cinder block 
fireplaces, adding new carpets and bed- 
coverings, and replacing the dated fur- 
nishings with pieces imported from Bali 
and China or Asian-inspired designs of 
his own, such as the tansu-style vanities 
gracing each bath. “My major inspiration 
was the look of the Aman resorts,” says 
Gruwell, who estimates that he’s traveled 
to Asia 25 times in the last 15 years. “I 
wanted to bring that level of design to 
Carmel.” In doing so, he paid tribute not 
only to his Far Eastern muses but also to 
the spirit of Richard Catlin, who would 
doubtless have appreciated the custom- 
made bamboo railings—exact replicas of 
the ones he had installed in 1959. 


possible to stand perfectly still and hear 
singing birds and trickling water, see the 
sun setting over the ocean and Point Lo- 
bos beyond, and smell the sea air. Rooms 
may boast their own gas fireplaces and 
small, elegant water features, bringing 
modest versions of nature’s riotous pag- 
eant indoors. In the evenings, the ho- 


tel’s staff places in each room a small ~ 


sheath of thin bamboo, a papyrus-like 
membrane that protects the developing 
cane, on which guests are encouraged to 
write a prayer or wish that can then be of- 
fered up to the garden’s peaceful icon. 
There’s an actual city down below, with 
people crowding the boulevard, clutching 
shopping bags and clinking wineglasses 
over fancy dinners. But up there, compos- 


ing a letter to the Buddha by gentle fire- ~ 


light, one would never know it. 





Tradewinds Inn 
Mission Street at Third Avenue 
PO. Box 3403 
Carmel, California 93921 
831-624-2776 


www.tradewindsinn.com 
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AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 
2+Abercrombie & Kent Destination Clubs. Enjoy 
unlimited access to luxurious residences, cars, boats 
and A&K safaris—plus a Lear jet fleet—in the world’s 
finest destinations. Call (800) 230-9310 or e-mail 
info@akdestinations.com 


3*American Express Travel. Experience a vacation 
in one of the most exciting regions of the world 
YOURS. Choose from a variety of land and sea vaca- 
tions in the USA, Canada, Mexico and the Caribbean. 
Even your very own American backyard. We'll take 
you there with Travels Within Reach, Exclusive values. 
Nearby destinations. Call (800) AXP- 6898. 


CST# 1022318-10, TA-149 Reg. Ohio Travel Agency, TA -002 Reg. lowa 
Travel Agency NV#2001-0126, Washington UBI#600-469-694, ML#1192 


4-Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain 
Preserve. Featuring eight swimming pools, four 
restaurants and Spa. Call (800) 950-0086 

5+Arizona Office of Tourism. A land defined by its 
wild beauty, simple openness, world-class resorts, 
culture, dining, golf and spas. Amaze yourself; explore 
Arizona. Free Travel Packet 

6*Bellagio. AAA Five-Diamond resort offering unri- 
valed accommodations, award-winning dining, fine art, 
designer shopping and Cirque du Soleil’s stunning “O.” 


7-Boca Raton Resort & Club. For an overview of 
Boca Raton Resort & Club with information on special 
packages and seasonal specials, visit www.bocaresort.com. 


8-The Breakers Palm Beach. A resort featuring 560 
newly renovated guest rooms, luxury spa, two 18-hole 
golf courses, four oceanfront pools, a private beach, 
world-class dining and more. Visit www.thebreakers.com. 


9+Colorado Tourism Office. Visit Colorado for 
scenery, adventure, history, arts, culture, big cities, 
small towns and more! For details—and surprises- 
visit www.colorado.com or call (800) COLORADO. 


10+ CuisinArt Resort & Spa, Anguilla. An Invitation 
to Exhale. Escape from the everyday at the Venus Spa 
and feast on exquisite cuisine, as Chef Daniel Orr daz- 
zles you with his healthy epicurean approach to food. 
Visit www.cuisinartresort.com. 

11+Cunard Line. Queen Mary 2 is now making 
transatlantic crossings and Caribbean voyages in 
extravagant style. To start your trip, call your travel 
agent or (800) 7-CUNARD. 

12+Curagao. A little taste of Northern Europe in the 
Southern Caribbean. UNESCO World Heritage site. 
Cail (800) 328-7220 or visit www.curacao-tourism.com. 


13+Fairmont Scottsdale Princess. This AAA Five- 
Diamond oasis in the desert beckons you. Experience 
Willow Stream-The Spa at Fairmont. Visit our web- 
site at www.fairmont.com or call (800) 344-4758. 


14*The Florida Keys and Key West. Comprised of 
five districts: Key West, Big Pine Key & The Lower 
Keys, Marathon, Islamorada and Key Largo. Come as 
you are. Call (800) FLA-KEYS or visit www.fla-keys.com. 


15°Greater Phoenix Convention & Visitors Bureau. 
With over 200 golf courses, 325 sunny days and breath- 
taking desert scenery, an amazing escape awaits. Visit 
www.visitphoenix.com or call (866) 705-2750. 


16+Holland America Line. Offering the widest selec- 
tion of cruise destinations and itineraries worldwide. 
Call (877) SAIL HAL, ext. 930, or visit our website at 
www.hollandamerica.com. 


17-Honolua Ridge at Plantation Estates. Twenty- 
five agricultural homesites at Kapalua, Maui, from three 
to 15 acres, perched above Honolua Bay and next to the 
award-winning Plantation Golf Course. Visit our website 
at www.kapaluamaui.com. 


18+ Jamaica Tourist Board. Come to Jamaica and feel 
all right. For your free travel kit, call (800) JAMAICA. 


19-*JW Marriott Desert Ridge Resort and Spa. 
Ten dining options, 950 guest rooms, two championship 
golf courses, the Revive spa, four acres of turquoise 
pools and a lazy river 

20+Kiawah Island Real Estate. Live along 10 miles 
of flawless Atlantic Beach, 45 miles of waterfront high- 
land, and incomparable championship golf-front settings. 
Call (877) 287-6468 or visit www.kiawahisland.com. 


21*Mauna Lani Resort. On the Big Island of Hawaii, 
find an incomparable oasis of beauty and luxury. For 
more information, visit www.maunalani.com or call 
(800) 367-2323 

22+Niagara Falls Tourism. Experience Niagara. With 
its Wineries and exquisite restaurants, you'll find that 
the sights, sounds and tastes will captivate you. Call 
(880) 563-2557 or visit www.discoverniagara.com. 


23+Royal Palms Hotel & Casitas. Along with 117 
beautiful guest rooms, casitas and villas, Royal Palms 
offers the Alvadora Spa, a complete fitness center, 
swimming and the award-winning T. Cook’s restaurant. 
24+ Scottsdale, AZ. Sanctuary on Camelback 
Mountain, above Scottsdale in the Valley of the Sun, fea- 
tures swanky suites, the Sanctuary Spa and overwhelming 
views. Visit www.sanctuaryaz.com or call (800) 245-2051. 


25+*Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving arts scene. 
Visit www.experiencescottsdale.com. 


26+Sheraton Wild Horse Pass Resort & Spa. 
Arizona’s only Native American-owned luxury resort, 
boasting 500 culturally-themed rooms, 36 holes of Troon™ 
Golf, the Aji Spa and an on-site equestrian center. 


27+ THEhotel at Mandalay Bay. Intimate. 
Comfortable. Cosmopolitan. New words to associate 
with Las Vegas. A new all-suite hotel offering a new 
look and feel just steps from our exquisite Four 
Diamond resort. 


28-TIDES. Distinctive condominium homes; luxury 
amenities include a spa and fitness center, generous 
floor plans and views of historic Charleston Harbor. 
Prices from $500,000 to $2M. No literature available. 
Visit www.tidescharleston.com. 

29-Tourism Ontario. Toronto and Niagara Region: 
Natural wonders and architecture, quaint charm and 
cosmopolitan bustle, theater, wineries, fashion, food and 
the world—all in one city. Visit www.ontariotravel.net. 


30° Tourism Toronto. Toronto isn’t so much a place 
you visit as a destination you experience. Fall in love 
with Toronto’s sophistication, diversity, vibrancy and 
famous sense of humor. Transform yourself in 
Toronto. Visit www.tourismtoronto.com. 


31*WCI Communities, Inc. Exemplifying excellence 
in home-building, unsurpassed amenities and lifestyle 
masterpieces. Call (800) WCI-2290 or visit 
www.arch.wcicommunities.com for more information. 
32+The Westin Kierland Resort & Spa. Offering 
eight deliciously different dining venues, a full-service 
spa, nearby upscale shopping and championship golf. 


ART & ANTIQUES 


33+ Please send me all of the free items in this category. 


34> Craig F. Starr Associates, Inc. Specializing in 19"- 
and 20"-century American master paintings, drawings 
and prints. Artists range from Mary Cassatt and 
Edward Hopper to Jackson Pollock and Jasper Johns. 
35-M.S. Rau Antiques. Award-winning catalogs 
featuring extraordinary collections of antique furniture, 
fine art, important silver, fine jewelry, objets d’art and 
much more. $30. 
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B Pease 
. Hitec’ 
36+Red Baron’s Antiques. Auctions and retail 
featuring architectural antiques and decorative arts. 
Specialties include chandeliers, mantels, oil paintings, e 
palatial furniture and interior/exterior statuary. Call nea 
(404) 252-3770. Free catalog. a 
37+Stone Age Designs. The Thierry Frangois | m 
Collection—fireplace mantels, kitchen hoods and architec- 7 : 
tural elements in handcrafted Scagliola stone. Bringing p16 Ele 
European appeal and sophistication to any home. Boro 
a) \ 
AUTOMOTIVE B TiVo I 
« mppiihee 
38*Please send me all of the items in this category. pons, pho 
*Acura. With side curtain airbags protecting all three BI 
rows of seats, the MDX is at home just about any place 
on earth. Visit www.acura.com, “ABRICS 
eae Y 7 y 49 . e 
39+ Infiniti. Not just an SUV, it’s an SUV™. The 
315-horsepower, all-wheel drive Infiniti® FX™. Call Pease 
(800) 521-0808 or visit www.infiniti.com. B Brunse 
40+ Jaguar Cars. Born to Perform. For more p conte 
information, visit www.jaguarusa.com. ishing 
41-Land Rover. To learn more about the category- BCBK, | 
defying Range Rover and to get a glimpse of the future ~~ Pabatyon 
of Land Rover, visit www.landroverusa.com. best 
Bi) FY 


42+Lexus. For a free brochure on the Lexus line of 
luxury automobiles and the dealer nearest you, please 7 Caren 
call (800) USA-LEXUS (800-872-5398) or visit , nim 
www.lexus.com. m2 


43+Nissan. The all-new full-size Nissan Armada. For 
more information, call (800) 647-7263 or visit our 
website at www.nissanusa.com. 


\ 
44+Subaru. For more information on the full line 
of all-wheel drive Subaru vehicles, visit our website at 
www.subaru.com or call (800) WANT-AWD. 


45-Toyota. For more information on Toyota innova- 
tions and technologies that positively impact the world in a 
which we live, visit www.toyota.com/tomorrow. Easter 
46 - Volkswagen. On the road of life, there are passengers Mur) bed 
and there are drivers. Drivers wanted. For more informa- 
tion, call (800) DRIVEVW or visit www.vw.com. 


BUILDING MATERIALS 


47-Please send me all of the free items in this category. 


48-Amdega Conservatories. A 53-page catalog 
showcasing excellence in design, style and technological 
innovation. $10. 


49-Andersen® Windows & Doors. FREE! The 
“Long Live The Home™” idea book from Andersen 
Windows. Get room ideas, inspiration and more. Visit 
our website at www.andersenwindows.com or call 
(800) 426-4261. 


50-51+Baltica. Handcrafted custom hardware. 
European-made architectural fittings: door, cabinet 
and window hardware. Please visit www.baltica.com 
or call (S08) 763-9224. Catalog CD, $5, circle (#50). 
Free brochure, circle (#51). 


52°BR-111. Exotic hardwood flooring. Prefinished 
solid or engineered pieces to meet any budget. All- 
natural colors and unique grain patterns in 25 exotic wood 
species. Call (800) 525-2711 or visit www.br111.com. 


53*Old World Stoneworks. Best designed cast stone 
fireplace mantels in the business. Prices from $1,000 
to $5,700. Excellent technical support for all types of 
installation and applications. Call (800) 600-8336. 


54-Schlage Lock. Introducing the Schlage Accents 
Collection. Distinctive door hardware in matching 
styles, designs and finishes. Finely crafted for enduring 
quality and timeless beauty. All backed by a Lifetime 
Satisfaction Guarantee. 


55*Stone Legends. Enhance your lifestyle with stone 
architectural elements. Catalog has color photos and 














| the information needed to start the process. Call 
400) 398-1199. Free. 











le or room size. Color catalog shows everything needed 
» design your room around a striking centerpiece. Call 
00) 597-3606. 


*Tischler und Sohn. Mahogany windows and doors 


riety of different finishes. 


3+Von Morris. Extraordinary architectural hardware of 
paralleled craftsmanship and detail. Innovative, mechani- 


‘cks, levers, rosettes and more in over 30 fine finishes. Call 
00) 646-6888 or visit www.vonmorris.com. 


Wea fe) es 


















')+Please send me all of the items in this category. 


)+Hitachi Home Electronics. Check out the latest line 
| plasma and projection TVs designed exclusively by 
itachi to deliver the ultimate home theater experience. 
isit www.hitachi.us/tv. Free brochure. 


-*Inca Corporation. Manufacturers of the world’s 
nest robotic machines for the video and home entertain- 
ent industries. Standard and custom lifts available for 
oth conventional and plasma TVs. 


2»LG Electronics, Inc. For more information about 
S’s complete line of flat-panel HDTV displays, including 
asma and LCD, visit www.lgusa.com. 

$*TiVo Inc. Learn how TiVo Inc. offers the easiest way 
get the entertainment you care about—your favorite TV 


ows, photos, music and more! Call (877) BUY-TIVO or 
it www.tivo.com. 
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++Please send me all of the free items in this category. 


*Brunschwig & Fils, Inc. Designer and manufacturer 
contemporary and historically inspired decorative home 
tnishings. No literature available. 

i*CBK. With more home décor ideas and accessories 

an anyone, CBK makes it easy to decorate your home 
the style you want. Visit www.cbkhome.com or call 

00) FYI-4-CBK. No literature available. 


*Clarence House. The most beautifully designed fab- 
S, trimmings, wallcoverings and horsehairs in the world 
ailable to the design trade. Spanning the 18", 19" and 20" 
nturies, including Art Deco and modernist movements. 


)*Cowtan & Tout. The collection features elegant 
ints and wovens: American design at its best. For more 
‘ormation, call (212) 647-6900. $4. 


*CPFilms Inc. Vista rejects up to 78% of the sun’s heat 
d 99.9% of damaging ultraviolet rays, reducing fading 

d glare while maintaining a neutral appearance and 
ving energy. Call (800) 345-6088. 

*Eastern Accents. Designer and manufacturer of 
cury bedding collectiofis featuring beautiful fabrics and 
)stinctive designs. Stunning full-color catalog includes 
west introductions for Fall 2004. Visit our website at 
-easternaccents.com. $25. 


*Edelman Leather. Leather floors develop a patina, 
uich is the true mark of quality leather. Edelman has been 
aking and selling leather floor tiles for over 25 years. 


-Glant Textiles Corporation. A beautifully coordinat- 
woven collection recognized for outstanding ranges of 
lor and texture. From minimalist and modern construc- 
s to lush boucle, chenille, velvet and mohair textures of 
eless design and quality. Call (206) 725-4444. 


*Kravet. The leading distributor of decorative fabrics 
id furnishings to the interior design trade. Brochure 

es a detailed view of the many products that Kravet 
atures, including fabrics, furniture and trimmings. $1. 


. 

*Lee Jofa. Introducing a new and exciting fabric and wall- 
ering collection. Experience the luxurious textiles in an 
gantly-styled brochure featuring the newest products. $2. 


*Perennials Outdoor Fabrics. The “hand” of luxury 
door upholstery combined with the enduring qualities 
cessary for outdoor use: soil, mildew and UV resistance. 
sit www.perennialsfabrics.com or call (888) 322-4773. 


*The Robert Allen Group. Our Color Library and 
clusive furniture collections showcase a breathtaking 
2ctrum of new colors. Be inspired by our complimentary 
io, be colorful. Visit www.robertallendesign.com. 

*S. Harris. A highly decorative line for the residential 
d hospitality industries. 


*Samuel & Sons Passementerie. The world’s largest 
tributor of fine passementerie. Carrying an extensive 
ection of tassels, braids and fringes—all kept in stock. 


*SM Automatic. Complete line of motors, motorized 


tems and controls for interior window treatments. Operate 
iperies, blinds or shades all at the touch of a button. 


*Stone Magic. Fireplace surrounds designed to fit any 


y and aesthetically superior designs including door latches, 


- 


80*Travers Inc. Renowned source of fine fabrics and trims 
updated regularly to bring fresh interior design textiles to 
interior design professionals. Visit www.traversinc.com. 
No literature available. 

81°Yves Delorme. Bring fashion to your home with 
exquisite French linens for bed, bath and table. Color 
catalog features the latest collection, designed for individual 
expression and comfortable living. 


FLOOR COVERINGS 


82-+Please send me all of the free items in this category. 


83> Artistic Tile. Luxury stone and artisan tile collections 
are available in our fine showrooms nationwide. Visit 
www.artistictile.com. 

84-Couristan. Offering a vast assortment of exclusively- 
designed, power-loomed and handmade area rugs, as well 
as quality residential broadloom, designed to provide you 
with total decorating flexibility. 


85-86-Elizabeth Eakins. Wool catalog consists of 
handmade, custom-designed rugs, $25, circle (#85). 
Cotton catalog consists of handwoven, hand-dyed 100% 
cotton rugs, $15, circle (#86). www.elizabetheakins.com. 


87°Fantini Mosaici. Since 1900, the Fantini family has 
created mosaic and terrazzo floors, combining an ancient 
art with modern technologies. The Fantini projects the 
world over are created by the best architects. 


88+French Accents Rugs and Tapestries, Inc. 
Leading manufacturer of new handmade Aubussons, 
Tapestries, Savonneries, Arts and Crafts, Tabriz, Angora 
Oushaks and home accessories. Visit our website at 
www.farugs.com. 


89-J.H. Minassian & Co. Renowned for extensive 
collections of the finest new, old and antique carpets from 
around the world. Started in 1905, J.H. Minassian & Co. 
has served the design community with expertise that spans 
four generations. 


90°Karastan. Plan your dream home before you even 
make a purchase. Just Picture It! Home Visualization 
Software will help you create amazing before and after 
pictures. Over 10,000 real images of landscaping, windows, 
lighting plus Karastan carpets and rugs. To demo or order, 
visit www.karastan.com. $49.95. 

91*Mansour Fine Rugs. A catalog of representative 
examples of our Antique Rug selection. Free. 


92-Marc Phillips Decorative Rugs. Leading source 
among architects and interior designers for outstanding 
handmade rugs and exotic wood flooring. New showroom 
now open in the D&D Building in New York. For more 
information, visit www.marcphillipsrugs.com. 
93+Michaelian & Kohlberg. Creating some of the finest 
handwoven carpets from India, China and Nepal since 
1921. M&K carries over 700 carpet designs available in a 
wide range of sizes and colors. 

94+Mohawk Industries, Inc. Full line of flooring prod- 
ucts to fit all of your decorating needs: Carpet, hardwood, 
laminate, ceramic, resilient flooring and rugs! Call 
(800) 2-MOHAWK for product/warranty information. 


95*Momeni. Informative literature including brochures 
of our rug collections, a company overview, posters, post- 
cards and newsletters. It features vivid product photos 
along with narrative to explain craftsmanship, content, etc. 
96-Paris Ceramics. The leading international specialists in 
antique stone, terra cotta, natural limestone, hand-cut mosaics 
and decorative ceramics. Nine U.S. showrooms. $10. 
97-Renaissance Carpet & Tapestries, Inc. Premier 
source of European carpets and tapestries as well as 
modern and oriental weavings in a multitude of textures, 
colorways and styles. Call (212) 696-0080 for our To 

The Trade catalog. Custom projects are invited. 
98-Safavieh. Weavers of the most beautiful rugs in the 
world. Call (201) 422-9070 or visit www.safavieh.com. 
99°Stanton Carpet. Exclusive luxury designs, from the 
high-styled Wilton patterns and sisals to printed carpets 
and area rugs. Visit www.stantoncarpet.com or call 

(888) 809-2989. 


100+Stark Carpet. Catalog contains many of the compa- 
ny’s designs and colorways, including fabric and furniture. 
Available to designers and architects for $10; circle (#100). 


FURNITURE : 


101 - Please send me all of the free items in this category. 
102-American Leather. There’s only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Log on to www.americanleather.com. 
103*Ann Getty House Collection. Offering a complete 
catalog of our fine furnishings to the trade. View our line 
at www.anngettyhouse.com. $150. 

104+Arte de Mexico. Premier source for hand-forged 
wrought iron lighting and furniture, hand-assembled, 


PROMOTION 


naturally shed antler lighting, furniture, unique accessories 
and one-of-a-kind items from around the world. $15. 


105- Avery Boardman Ltd. A comprehensive catalog 
featuring the entire line of sofa beds, chairs, ottomans, 
sofas and bedding products. Designed to assist the expert 
and the novice alike. $35. 

106° Baker Furniture. Approachable and simple expres- 
sions of color, form and texture that evoke the aesthetics of 
the American Arts and Crafts movement. $15. 


107-Bedroom Eyes. A perfect night’s sleep on the world’s 
finest bed. Honeycomb nesting to eliminate gaps, all-natural 
fiber, Belgian woven damask coverings and more. 
108-Bernhardt. It’s more than a piece of furniture, it’s a 
part of you. The Bernhardt family has been crafting fine 
furniture since 1889. Visit www.bernhardt.com or call 
(866) 315-6193. 


109+ Blatt Billiards. Since 1923, the Blatt family has col- 
lected, rebuilt and created quality pool tables. Top design- 
ers, architects and pool enthusiasts have come to Blatt for 
precision, integrity and meticulous attention to detail. 


110+ Broyhill Furniture Industries Inc. “VISIONS,” a 
24-page workbook from Broyhill, offers an overview of 
decorating basics that can help you create a beautiful home 
environment. $1. 


111*Cast Classics Landgrave. The company that brings 
exquisite style, impeccable craftsmanship and luxurious com- 
fort to your outdoor living area. Visit www.castclassics.com. 
112-Charles P. Rogers Beds. Est. 1855. Original 19"- 
and 20"-century headboards, beds, canopy beds, day beds 
and European linen and Egyptian cotton bedding. Visit 
www.charlesprogers.com or call (800) 272-7726. Color 
catalog, $1.50. 


113+ Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for over 70 years. Free color 
catalog with over 600 furniture designs from Italy. Visit 
www.decorativecrafts.com. 


114*Devon Shops. Preview Devon’s collection of hand- 
carved formal, country French and English furniture. 
Visit www.devonshop.com or call (212) 686-1760 to receive 
a free brochure. 

115+Drexel Heritage. We've been building fine furniture 
and crafting the components of dreams for over 100 years. 
For more information about our latest collections, or to 
find a store near you, call (866) 450-3434 or visit our web- 
site at www.drexelheritage.com. 


116+ Duralee Fine Furniture®, Inc. The most all- 
encompassing line of furniture by any major fabric company 
in the country. A luxurious collection of sofas, beds, 
ottomans, benches, chairs, tables and more. 


117*Ebanista. A colorful, four-fold brochure that dis- 
plays Ebanista furniture in various room settings. 
118+Ekornes Inc. The Stressless” recliner features a 
patented system that adjusts automatically for ultimate 
comfort in any position, For a free brochure or the nearest 
dealer, call (888) EKORNES or visit www.ekornes.com. 
119*Flexform USA. Rooted in the tradition of Italian 
design, Flexform products are objects of the present, 
always looking at the future. Created to be your compan- 
ions and a strong part of your life, as ductile and tenacious 
interpreters of a demand for comfort and beauty. $10. 


120°Francesco Molon. Founded in 1966, an Italian 
manufacturer of high-end casegoods offering bedroom, 
dining room, occasional and office furniture in a wide 
variety of styles and woods. $15. 

121*Fremarc Designs. Manufacturers and importers of 
fine handcrafted furniture including an extensive line of 
seating, occasional tables, dining, bedroom and entertain- 
ment units for residential or commercial use. Visit 
www.fremare.com, 


122+George Smith. Manufacturers and retailers of 
handmade English upholstered furniture. Seventy classic 
furniture designs and an exclusive range of fabrics. 
Free catalog. Visit www.georgesmith.com. 

123+Giati Designs. The finest teak and cast-metal 
furniture designs by Mark Singer. Market umbrellas 
and French-milled fabrics are featured in a free 40-page 
brochure. Visit www.giati.com or call (805) 965-6535. 
124+greentea design. Distinctive Asian-inspired 
designs and select antique furniture from Japan, Korea 
and Northern China. Solid wood contemporary tansu 
functions as unique kitchen and bathroom cabinetry. 
Visit www. greenteadesign.com. 


125-Habersham Furniture Company. Receive a copy 
of our color product brochures showcasing many of our 
hand-painted and hand-finished showpiece reproductions 
and original furniture designs. 

126*Hancock & Moore, Inc. From the heart of the Blue 
Ridge Mountains, handcrafted seating produced by arti- 
sans who take pride in every detail. Visit our website at 
www.hancockandmoore.com or call (828) 495-8235. 

Free catalog. 
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127+Harden Furniture. Our craftspeople have created 
heirloom-quality, solid wood furniture and upholstery 
since 1844. Free 24-page color brochure provides a 
sampling of American-crafted solid wood furniture styles. 
Visit www. harden.com. 


128+Henredon Furniture. 41 Home Collection by David 
Easton: an eclectic assemblage of over 30 styles from this 
well-known New York designer. Fashioned from French 
ash and complemented by exotic woods and finishes. 
Coordinating upholstery in David Easton fabrics. Visit 
www.henredon.com. $18. 


129-J. Robert Scott. Offering the finest in contempo- 
rary and traditional furniture, fabrics, lighting and 
accessories designed exclusively by Sally Sirkin Lewis. 
www.jrobertscott.com. No literature available. 
130°Kreiss Collection. The world-class look of 
Kreiss features an international mix of custom hand- 
made furniture, unique accessories, professional 

design services, exclusive fabrics and luxury bed 

linens. 44-page color folio, $15. Visit www.kreiss.com. 
131+La Forge Francais. Offering limited-production 
pieces and custom-designed wrought iron furniture and 
fixtures varying in style from classic to contemporary. 
Illustrations available upon request. $10. 
132+Maitland-Smith. Offering a wonderful array of 
distinctive and unique decorative accessories, lighting 
and accent furniture. Visit our new online catalog at 
www.maitland-smith.com, 


133*McGuire. McGuire Furniture Portfolio—\08-page 
color edition featuring premier rattan designs, bamboo 
tables, solid teak, aluminum, laced rawhide, lighting and 
other special collections. $20. 


134+ Michael Taylor Designs. A complete collection of 
antique reproductions, outdoor collections and fabrics 
based on the designs of Michael Taylor, creator of the 
“California Look.” Free catalog to the trade. 

135+ National Upholstering Co. Designing and 
manufacturing fine upholstered furniture since 1918. 

We use the finest materials available; our products routinely 
become family heirlooms. Call (888) NUC-6644. $6. 


136*Natuzzi. Timeless classics and softer contemporary 
styles grace the Natuzzi furniture collection. Leathers 
and Dreamfibre“ultramicrofibers. Call (800) 262-9063 


or visit Www.natuzzi.com. 


137+Phyllis Morris. Designers and manufacturers of 
custom luxury home furnishings for more than SO years. 
Visit www. phyllismorris.com. $35. 


138-Poliform. Italian manufacturer of high-end 
wardrobe systems, wall units, beds and kitchens. 
Collaborations with architects such as Paolo Piva and 
Carlo Colombo bring fashion, function and technology 
together. $10. 


139+ Restoration Hardware. Explore an exceptionally 
well merchandised world of high-quality furniture, textiles, 
lighting and bath. These are products of lasting value and 
classic design. 

140-Shifman Mattress Company. For a free brochure 
about the incredible comfort of the finest handmade 
mattresses and boxsprings, call (888) SHIFMAN or 
visit www.shifmanmattresses.com. 

141 +Stickley Furniture. The Williamsburg Reserve 
Collection is the result of an exclusive licensing agreement 
with the Colonial Williamsburg Foundation. Historic 
reissues and adaptations for bedroom, dining room and 
occasional use. $5. 

142°Sutherland. Outdoor furniture transformed 

from the mundane to the sublime, inspiring designers 

to rethink the out-of-doors as a continuum of their interiors. 
Visit www.sutherlandteak.com or call (800) 717-8325. 


143+Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and design 
excellence. A range of styles from contemporary to 
traditional. 


144-Thomasville. Helping you define the personality of 
any room. From rich and elegant to relaxed and colorful, 
you'll find a range of beautiful, well-crafted furniture and 
upholstery to fit your style. Call (800) 225-0265 or visit 
www.thomasville.com. 

145-Tommy Bahama. Rumba del Sol—furnishings 

for the Sol. To purchase a catalog or locate a dealer in 


your area, visit our website at www.lexington.com or call 
(800) 539-4636. $5. 


146-Weatherend Estate Furniture. Offering a distinc- 
tive collection of wooden outdoor furnishings well known 
for its uncompromising beauty, strength and longevity. 


JEWELRY & WATCHES/FASHION 


147+ Please send me all of the free items in this category. 


148+Bailey Banks & Biddle. For almost two centuries, 
Bailey Banks & Biddle has presented the finest names in 


jewelry and timepieces. For the location nearest you, call 
(800) 651-4222 or visit www.baileybanksandbiddle.com. 


149+Beaudry. Each handcrafted piece is created with its 
own personality; no two creations are exactly alike. For 
further information, call (877) BEAUDRY or visit 
www.michaelbeaudry.com. 


150°Cartier. Synonymous with exquisite jewelry and 
watches, Cartier also offers leather goods, pens, lighters, 
scarves, fragrances, china and crystal. Visit 
www.cartier.com or call (800) CARTIER. 


151*David Yurman. Established in 1979 and internation- 
ally recognized today as America’s leading fine jewelry and 
timepiece brand. Available at David Yurman flagship 
boutiques on Madison Avenue, South Coast Plaza and 

at over 400 retail locations. 


152+Diamond Trading Company. To view diamond 
jewelry designs and to learn more about how to buy a 
diamond, visit www.adiamondisforever.com. 


153*DiModolo. Created in 18K white and yellow 
gold. Beautifully set diamonds and intense colors of 
sapphires and semi-precious stones. Collection for 
women is modern in design and classic in approach. 
No literature available. 


154+Mikimoto. The originator of cultured pearls since 
1893 invites you to receive our newest catalog. Please 
visit Our website at www.mikimotoamerica.com or call 
(888) 710-2323. 


155*Montblanc. Join Julianne Moore, the 
Entertainment Industry Foundation and Montblanc in 
helping children develop their most valuable asset: 
imagination. Purchase a Montblanc watch or writing 
instrument and a donation will be made to EIF’s National 
Arts Education Initiative. 


156*Omega. For over 150 years, building an unmatched 
reputation for precision and leading-edge technology. 
Recording significant moments in time on the wrists of 
the world’s most outstanding personalities. 


157+Piaget. Since its establishment in 1874, the House 
of Piaget has given time a new dimension, illuminating 
over a century of watchmaking history through its technical 
skill and artistic genius. Piaget’s new design direction 
reflects a modern interpretation of luxury. 


158+*Raymond Weil. Swiss movements, collection of 
classical, sporty and dressy watches. Stainless steel, 
18K gold-plated bracelets with expansion clasp, avail- 
able with leather straps. Water resistant 90 to 165 feet. 
No literature available. 


159+ Roberto Coin. Exquisite creations in various 
colors of gold, mother-of-pearl and precious gems that 
have innovated the jewelry field. Call (800) 853-5958. 
No literature available. 


160+Swarovski. Experience the magic of crystal and 
the majesty of Africa this Fall through Swarovski’s Out 
of Africa crystal collection. 


161°Van Cleef & Arpels. Since 1906, creating exquisite 
jewelry with the finest craftsmanship and highest quality 
gemstones. For more information or to request a catalog, 
call (800) VCA-5797. 


162*World Gold Council. Discover the many ways to 
treat yourself or cherish your closest friends and loved 
ones with fashionable gold jewelry favorites. Express 
your true feelings. Speak Gold. Visit our website at 
www.speakgold.com or www.goldinspirations.com. 
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163+ Please send me all of the free items in this category. 


164-Ann Sacks. Inspirational designs have made Ann 
Sacks #1 in fine tile and stone. The 166-page catalog 

is filled with breathtaking products from modern to 
traditional, with the best of class in each. $20. 


165+ bulthaup Corporation. Kitchens that incorporate 
the principles of material integrity, aesthetic minimalism 

and perfect craftsmanship in every detail of the company’s 
high-quality products. 


166+ Christopher Peacock Cabinetry. The finest quality 
custom cabinetry for all areas of the home, including 
kitchens, bathrooms and libraries. Handcrafted in the 
United States. $20. 


167*DACOR®. Manufacturing luxury kitchen appliances 
known for superior performance—dishwashers, ranges, 
ovens, cooktops, ventilation systems and outdoor grills. 
Family-owned. American-made. Call (800) 793-0093 

or visit www.dacor.com. 


168+ Downsview Kitchens. Design innovation and 
commitment to quality make Downsview the premier 
choice in kitchen cabinetry. Pick up a copy of the 96-page 
color brochure at your nearest showroom. Please call 
(905) 677-9354. $15. 


169+ Gaggenau. Full-line catalog of built-in major home 
appliances including Gaggenau’s exclusive Steam and 
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Convection Combination oven, modular gas and electric 
cooktops, hoods and dishwashers. 


170*GE Consumer & Industrial. This full-color brochure 
provides a glamorous overview of the Monogram Home a 
Collection. This piece serves as a simple yet compelling ; 
preface to the Monogram Home Catalog. 


171+Gracious Home. Known for its extraordinary 

service and in-depth selection of merchandise, decorative 
hardware and plumbing, lighting, linens and house- ws 
wares. Call (800) 338-7809 for a complimentary 

brochure and directory. 

172+Herbeau Creations. Kitchen, bath and powder 


room couture for the home. To request a free catalog, 
visit www.herbeau.com or call (800) 547-1608. 


173+Jenn-Air. A division of the Maytag Corporation. . : 
Makers of the finest high-end kitchen appliances, 

including cooktops, convection ovens, wall ovens and 
refrigerators. 


174°KitchenAid. Building on the legacy of the legendary wn 
stand mixer in 1919 and the first dishwasher in 1949, 
KitchenAid has created a complete line of products 

designed for cooks, from countertop appliances to 

wine cellars. Cn 
175+Kohler. Kohler Bath & Kitchen Ideas—a complete set §™ 
of catalogs covering baths and whirlpools, showers, lava- F 
tories, toilets and bidets, kitchen and entertainment sinks, 

faucets and accessories. Visit www.kohler.com or call! 
(800) 4 KOHLER, ext. SA2. $15. We 


176+LG Digital Appliances. Where design meets func- ° 
tion. From virtually silent washers and dryers to the 
coolest side-by-side refrigerators on the market, LG 
makes the products that make consumers’ lives better. 
Visit www.LGusa.com or call (800) 243-0000. 


177+ Neff Kitchens. European styling and entertaining 
with North American flexibility. Furniture-style cabinetr 
including kitchens, vanities and entertainment centers. 
Combining beauty with quality. 

178-P.E. Guerin. Since 1857, P.E. Guerin has manufac- 
tured the finest handmade hardware. We have it all— 
hardware doors, curtains, bathroom fittings and furni- 
ture. Call (212) 243-5270. $25. 


179+Plain & Fancy Custom Cabinetry. Food for 
thought—five key ingredient catalogs to whet your 
appetite. Over 90 pages of country, traditional, contem- 
porary, colorful and small dream kitchens. Cabinet 
details, colors, doors and more. $20. 


180+*Poggenpohl U.S., Inc. World-renowned European 
kitchen and bath cabinet manufacturer produces unique 
culinary and living spaces in both contemporary and 
traditional designs. Visit www.poggenpohl_usa.com or 
call (800) 987-0553. $22. 


181» Quality Custom Cabinetry, Inc. Finest cabinet- 
maker in French, English, Shaker or Old World. 
Saturate yourself in our new 68-page book, showcasing 
the best in designs for kitchens, baths and libraries. 

Call (800) 909-6006 or visit www.qcec.com/admar. $10. & 


182*Samuel Heath. Manufacturers of the finest quality hh 
bathroom accessories, faucets and showers. Established 
in Birmingham, UK, in 1920. 


183+SieMatic Corp. The Kitchen Idea Book is 130 
pages of the finest kitchen design ideas, showcasing 
both International Style and Modern Classics 
Cabinetry. $25. 


184-Smallbone. England’s leading maker of bespoke ? 
kitchens, undertaking commissions throughout the USA. | PFs 
For a 60-page brochure, visit www.smallbone.co.uk or call 9; ” 
(800) 763-0096. $10. 


185*Snaidero USA. Multi-volume portfolio provides 
images and details on luxury Italian kitchen designs 
from world-renowned designers, including Pininfarina, 
Lucci-Orlandini and Massimo losa Ghini. $30. 


186 -Steamist Co., Inc. How to enjoy the pleasures of 
steam bathing in the privacy and comfort of your own 
home. A complete line of residential and commercial 
steam and sauna equipment and Designer Time and 
Temperature Controls. Call (800) 989-1226 or visit 
www.steamist.com. 


187+Stone Mart. A rare and exclusive collection of nat- 
ural stones in slab and tile, gem stone slab, glass and stone — 
mosaic. Free introductory brochure. : 


188-189+>Sub-Zero. The leader in built-in refrigeration 
design solutions. A showcase of the nation’s most stun- 
ning kitchens in the idea book Great American Kitchens, 
$10, circle (#188). Free brochure, circle (#189). 


190-Thermador. Empowering the kitchen enthusiast 
for more than 70 years. For a free product brochure 
and more information, visit www.thermador.com or call 
(800) 656-9226. 


191+Vent-A-Hood. “Magic Lung” centrifugal blowers 
efficiently liquefy cooking grease while permanently 
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§)207-Lladro USA Inc. Porcelain sculptures renowned 











exhausting odors. The most powerful, efficient, quiet 
and easy-to-clean ventilation system you can install 
Call (800) 331-2492 


192*Viking Range Corp. Offering a complete line of 
ultra-premium kitchen equipment, including cooking, 
ventilation, refrigeration and clean-up products as well 


ft r 
as outdoor products. Visit www.vikingrange.com or 
call (888) 845-4641. 
193-194+Walker Zanger. Create your own unique Wa 
vision in tile and stone with this 284-page catalog that 


includes a luxurious collection of handmade ceramic 


tile, terra cotta, metal, stone tile and slabs, mosaics and bY S 
glass, $36, circle (#193). Free brochure, circle (#194) 

Call (877) 611-0199 or visit www.walkerzanger.com 
195*Waterworks. The leading luxury brand for the 


bath. Exclusive lines include fittings, fixtures, tile, 
lighting, furniture, textiles and apothecary. Available 


by catalog or at www.waterworks.com. $10 Introducing our 


196-Wm. Ohs, Inc. Exquisite handcrafted kitchens Pat new line of 
that transport the spirit and charm of traditional 


Europe and times-past America into today’s modern, | cast stone mantels 


premium kitchen. $8 


197*Wolf Appliance. A premium brand of kitchen 
appliances. Offering built-in ovens, cooktops, ranges, 
ventilation and outdoor grills. To fuel your passion 
for cooking, contact Wolf at www.wolfappliance.com 


Write or call 


| for free catalog 
pe 





198+Lutron Electronics. Learn how Lutron lighting : | + ‘ ¥ = 

controls make your life more productive, relaxed, ~ 10 600 oe Ble 
secure, efficient, dramatic and simply more fulfilling : 
FREE . 4 
199*Schonbek Lighting. Founded in 1870 in : : oe 5400 Miller Ave. 


Bohemia, specializing in Renaissance, retro and post- . ; 
nodern crystal chandeliers. For a free video and lit- ‘ ; 

modern crys lc nae € s ic ce dec c ‘ i Dallas, s.4 75206 

erature, call (800) 836-1892 or visit our website ; s : : : 

www.schonbek.com 

200-Vaughan. Designers’ top source for lighting 

Extensive range of decorative classic and contem-porary 

lamps, chandeliers, lanterns and wall sconces. $50 


Available to the trade only. www.vaughandesigns.com Also custom mantels and other cast stone products to the trade. 
www.oldworldstoneworks.com 


SES 


201*Champagne Krug. Since 1843, Champagne - —— a = = 





Krug’s uncompromising methods have resulted in 
champagnes sought after by individuals with a 
passionate respect for quality. Visit www.krug.com, 
www.clicquotinc.com or www.krug.fr 
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202-Hpnotiq. Receive 70 popular drink recipes for 
any occasion from HPNOTIQ, an irresistibly different 
blend of premium vodka, fine cognac and natural 
tropical fruit juices. Visit www.hpnotig.com 


Art Across America: Philadelphia 


Fireman’s Fund Insurance Company® and Architectural Digest continue 


Bae 


AL DIC 


) 
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203-Ehrich & Ehrich Landscape Architects, Inc. 





An international, award-winning design-build company Be ce ae Le . eae “Allza % , ae taey een eae ON 
Beraepenalseeiechidis classical garden follies, extra- ) their award-winning series of art walks and progressive cocktail parties 
ar fe 25 . a > r . . . . e , - ke 9 

re oe cone aicmiectiral antiques c= with a stop in Philadelphia. Join us at some of the area’s most notewor- 
204-Electrolux. Historically, Electrolux has demon- ae : A j ; : : : : 
strated outstanding quality and design. Today. =< thy galleries: Fleisher/Ollman Gallery, Schmidt Dean Gallery, Schwarz 
Electrolux designs home products that make people’s = lee me >, : 
life easier and more enjoyable. No literature available —— Gallery and Works on I aper Galle ry. 

| 205+Fireman’s Fund Insurance Companies”. To a : . a Fal 
find an insurance company that values your possessions aS Art Across America: Philadelphia | 
the way you do, find an agent representing the Sige 

) Fireman’s Fund Insurance Companies” by visiting <— Thursday, October 28, 2004 | | 
www.firemansfund.com or calling (888) FIREHAT. =m 6-8pm 
206*Hunter Fan Co. Low-maintenance humidifiers — = | | 


can help maintain the moisture level in your home | 
during the winter months. For more information, visit 


www.hunterfan.com or call (800) 4-HUNTER 


the world over for their original and authentic artistic 

style. For more information or an authorized retailer, 

visit www.lladro.com or call (800) 634-9088 

208: The Mall at Short Hills. Discover exceptional | 
shopping at The Mall at Short Hills, Short Hills, NJ, | 
with 170 renowned stores not found together under one | 
roof anywhere else in the world 


209° Martin’s Herend Imports. Created by hand | 


| 
RICHARD SERRASS “HREPPHOLAR V, 1991,” WORKS ON 
PAPER GALLERY 


For more information, or to receive an 
invitation, please call (212) 286-3141. 


At. 


BILL TRAYLOR'S “BLUE MAN RED DOG,” Fireman's 
FLEISHER/OLLMAN GALLERY Fund 


in the Old World tradition, hand-painted Herend 
Porcelain has been commissioned by royalty and 

enjoyed by discerning connoisseurs worldwide 
since 1826. 
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A listing of the designers, 


MCLEAN MAKEOVER 

Pages 68-76 

Jerry Harpole 

Harpole Architects, PC 
1413-B Wisconsin Avenue NW 
Washington, D.C. 20007 
202-338-3838 


SITE SPECIFIC 

Pages 102-112 

Eric Owen Moss Architects 
8557 Higuera Street 
Culver City, California 
310-839-1199 


www.ericowenmoss.com 


90232 


FRENCH MODERN FURNITURE 
Pages 124—|32 

Jousse Entreprise 

Art Contemporain 

Mobilier d’Architectes 

24 et 34 rue Louise Weiss 

75013 Paris, France 
33-|-53-82-13-60 


Www,oOUusse-entreprise.cory 


Galerie Jacques Lacoste 
22 rue de Lille 

75007 Paris, France 
33-|-40-20-4 |-82 


Magen H Gallery 

XX Century Design 

80 East ||th Street 

New York, New York 10003 
212-777-8670 


Galerie Patrick Seguin 
5 rue des Taillandiers 
750I| Paris, France 
33-|-47-00-32-35 
www.patrickseguin.com 


Wright 

1140 West Fulton 
Chicago, Illinois 60607 
312-563-0020 


www.wright20.com 


A DIVINE DIALOGUE 

Pages 134-138 

Robert A.M. Stern Architects 
460 West 34th Street 

New York, New York |!000! 
212-967-5100 


WwWwWw.ramsd.com 


Kell Mufoz Architects 
800 NW Loop 410 
San Antonio, Texas 78216 


210-349-1163 
www.kellmunoz.com 


architects and galleries featured in this issue 





HOMESTEADING IN GEORGIA 
Pages 146-152 

Summerour & Associates 
Architects, Inc. 

55 Peachtree Park Drive 

Atlanta, Georgia 30309 
404-603-8585 


www.summerour.net 


Lisa Torbett Interiors, Inc. 
PO, Box 31224 

Sea Island, Georgia 3156! 
9|2-638-3596 


MACKINTOSH’S LAST HURRAH 
Pages 163-169 

John McAslan + Partners 

49 Princes Place 

London W|I 4QA, England 
44-20-7727-2663 


www.mcaslan.co.uk 


WASHINGTON MODERN 
Pages 204-21] 

Thomas Pheasant, Inc. 

1029 33rd Street NW 
Washington, D.C. 20007 
202-337-6596 


EAST COAST ENGLISH 
Pages 212-221 

Mario Buatta, Inc. 

|20 East 80th Street 

New York, New York 10021 
212-988-681 | 





Madison Cox Design Inc. 
220 West | 9th Street 
New York, New York |00I| 
212-242-4631 


SIMPLICITY WRIT LARGE IN 
LOS ANGELES 

Pages 224-229 

Victoria Hagan Interiors 

654 Madison Avenue 

New York, New York 1002 | 
2|2-888-1178 
www.victoriahagan.com 


Timothy Bryant Architect 
66 West Broadway 
New York, New York 10007 


212-571-6885 
www.timothybryant.com 


TRUE FUSION 

Pages 230-237 

Atmadja Tjiptobiantoro 

Bagoes S. Brotodiwirjo 

Morposa Griya Cipta: 
Architecture and Interior Design 
J|. Kemang 

Timur Raya 7 

Jakarta Selatan 12730, Indonesia 


62-21-7190653 
www.morposa.com 


NORTH BY NORTHEAST 
Pages 240-247 

Stephen Shadley Designs, Inc. 
144 West 27th Street 

New York, New York |000! 
212-243-6913 


Bohlin Cywinski Jackson 

8 West Market Street 
Wilkes-Barre, Pennsylvania |8701 
570-825-8756 

www.bcj.com 


ORDER, ACHIEVED 

Pages 258-263 

Peter L. Shelton ' 
Lee F. Mindel 

Shelton, Mindel & Associates 

216 West | 8th Street 

New York, New York 1001! 

212-243-3939 


LUXURY ON THE LEFT BANK 
Pages 264-268 

Juan Pablo Molyneux 

J. P. Molyneux Studio Ltd. 

29 East 69th Street 

New York, New York 1002! 
212-628-0097 


COCOA ISLAND 
Pages 274-279 
Cheong Yew Kuan 
45 Cantonment Road 
Singapore 089748 
62-36|-97-87-77 


TRADEWINDS INN 

Pages 280-283 \ 
Charles Gruwell Design 

4620 South Arville Street, Suite H 
Las Vegas, Nevada 89103 


702-270-6666 
www.charlesgruwelldesign.com 


Bruce Anderson 

Anderson Environmental Design 
7245 Mission Hills Drive 

Las Vegas, Nevada 89913 
702-365-5058 


WIDDER HOTEL 

Pages 284-288 

Tilla Theus und Partner AG 
Bionstrasse 18 

CH-8006 Zurich, Switzerland 
4|-|-363-42|2 
www.tillatheus.ch 
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As | See It, #3 in a photographic 
series by Sacha Waldman. 
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WaterCovem lavatories. Shallow 
pools with Stillness faucets. 
We found our pearls. 


1-800-4-KOHLER, ext. BAY 
kohler.com/chord 





ne 












Sayre WN) 





it X BELLE 





i 


ei) 















Eye care you can't afford to live without. q 
Re-Nutriv Ultimate Lifting Eye Creme~ 


Get an immediate lifted look, fresh translucency and intense hydration. 


ESTEE LAUDER 


Shop now at esteelauder.com Defining Beauty 





BURLINGAME PUBLIC LIBRAnY 








IVI) | 
9042 06239434 8 











Look at the Private White House «i 
uarters of Iwo First Ladies... 





BURLINGAME 


NOV 10 2004 
LIBRARY 


o 






















a 


cura RL with the world’s most advanced all-wheel-drive system. aM MULES 


Visit Penna ey etre alice AACURA 


nd on the pavement. Introducing ida WoO] OPI aT Ome 


F ey Coats high road. Not to mention all its curves. 


5 





luded. © 2004 Acura Division of American Honda Motor Co., Inc. Acura, RL, Super Handling All-Wheel Drive, SH-AWD and HandsFreeLink are trademarks of Honda Motor Co., Ltd. 


—— | 


THE ROAD WILL NEVER BE THE 





STU eeu 

Power is transferred front to back 

ek eee ee or 

el A Le P 
stability and all-weather traction. 





Real-Time Traffic Monitoring* 
Know where everyone is, so you can 
be somewhere else. Traffic flow, 
recent accident and construction 
TDMA TB el a1 4, ae) 






HandsFreeLink~ with Bluetooth® 
Your compatible cell phone connects 
directly to the instrument panel and 

9 audio system. Your mind, eyes and Rect hee Oe A 
hands stay connected to the road. | 






ea ace aU eee \ ae en Ceen Rea 
i 


luxury, technology, and as you'd expect, pure Acura POACEAE leant Baie 


vd 


A 
y 


Be thi jaa See 








INTRODUCING THE N BQ WeARPD IA Ne#’ Kil Tr CHEN 


IN CLIVE CHRISTIAN IVORY AND NATURAL OAK CONTEMPORARY WITH BURR a a 


Pi 
# 








oa 











“43 





Ae 


Hise 
Ns 


a] 6 
Cd 


F U R N ITURE 


nea s 


LONDON _ 0207581 9200 
NANTWICH _ 01270 626 869 
PETERSFIELD 01730 262 314 
BRENTWOOD 01277 223 016 
HANDCROSS_ 01444 401 277 

LEIGH 01942 601 003 
NOTTINGHAM _ 0115 939 9197 
BROMLEY 020 8462 5638 

TUNBRIDGE WELLS _ 01892 619 550 
HARROGATE 01423 701 492 
WEYBRIDGE 01932 848 428 

JERSEY 01534 746 506 
EDINBURGH _ 0131 557 2529 
GLASGOW 0141 332 8989 


e 





ae en) 


ort ibys 


ANTWERP 03 2267145 


UDEN 
GOES 


0413 261 525 
ER eb y 


ATHENS 210 802 0557 
Tet Aviv 03518 2501 
MARBELLA 952 808 402 
Moscow 095 995 1807 


Sd 


New YORK CiTy 212 570 6371 
LONG ISLAND 516 365 2885 
GREENWICH 203 629 9417 
BEVERLY HILLS 310 854 3862 

LAGUNA NIGUEL 949 831 3571 

SAN FRANCISCO 415522 1910 
SCOTTSDALE 480 421 9898 
WASHINGTON 202 314 5700 

CHICAGO 312755 1075 
COLUMBUS 614 899 9716 
DALLAS 214 744 2100 
DENVER 303 302 0013 
SEATTLE 206 728 2211 
ATLANTA 404 869 1108 
Fort LAUDERDALE 954 920 4558 
TN Sat eb See A) 

RIDGEWOOD NJ 201 251 1003 
KANSAS CITY 913 236 7272 

PHILADELPHIA 215 561 1539 
TORONTO 416 926 2211 


CLIVE:-COM 


EXCLUSIVE DEALERSHIPS AVAILABLE 


TELEPHONE U.S.A.-212 570 9058 
U.K. & EUROPE - +44 (0)1204 702 216 








Greater power, beauty and intelligence. The all-new Audi A6. With class-leading power 
and the industry’s benchmark for interior design, the refinement of advanced technologies 
goes well beyond what's expected of conventional luxury. It’s greater to lead than follow. 


“Audi,” “quattro,” “A6" and the four rings emblem are registered trademarks of AUDI AG. “Never Follow” is a registered trademark of Audi of America, Inc. ©2004 Audi of America, Inc. 


convention 





Never Follow 














| 





Cover: A rare glimpse 
into the private White 
House rooms of for- 
mer first ladies Nancy 
Reagan and Jacque- 
line Kennedy. Photo- 
graph by Derry Moore/ 
Architectural Digest Ar- 
chives. See page 136. 
ABOVE RIGutT: A Bever- 
ly Hills house features 
pavilions of glass and 
steel and a paved court- 
yard. See page 146. 
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Nancy REAGAN & JACQUELINE KENNEDY 
The Private Quarters of Two First Ladies 
During Their Reigns at the White House 
Reagan Interior Design by Ted Graber 
Kennedy Interior Design by 

Stéphane Boudin and Sister Parish 

Text by Aileen Mehle 
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A Glass-and-Steel House like No Other 
in Beverly Hills 

Architecture by Edward R. Niles, FAIA 
Interior Design by Steve Chase Associates 
and Steve Adams Designs 

Text by Michael Webb 

Photography by Erhard Pfeiffer 
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Old World Feel 
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RETHINKING THE BARN 
After 20 Years, a Martha’s Vineyard Residence 
Is Just Right 

Architecture by David Howard 

Interior Design by Greg Jordan 

Text by Amanda Vaill 

Photography by Bruce Katz 
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A California Renovation That Befits 
Wallace Neff 
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Photography by Mary E. Nichols 
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Designers Stephen 
Sills and James Huni- 
ford arranged the 
large living room of a 
Manhattan duplex to 
include three seating 
areas. See page 154. 
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Text by Stephen Drucker 
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2 The Designer Transforms His Paris 
Couture House into a Museum 
with Partner Pierre Bergé 
Interior Design by Jacques Grange 
Text by Michael Peppiatt 
Photography by Marina Faust 
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Recalling the Designer’s Modernist 
Farmhouse in Italy 
‘Text by Joseph Giovannini 
Photography by Jaime Ardiles-Arce 
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Architect David Ling 
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wood furnishings for 
the bedroom of a cou- 
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dence. See page 110. 
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Renée Fleming is not just one of opera’s most celebrated sopranos, but perhaps its most convincing 
actress. A consummate artist, her one and only role when she stands in the spotlight is to breathe so much 
life into the opera’s main character that audiences lose themselves in her unforgettable performances. 


That is the passion of Renée Fleming. 
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In the late ’70s my uncle and 
I, then in our teens, would 
pore over rock-and-roll maga- 
zines. His favorite artist at the 
time was Rod Stewart, and 
my favorite has always been 


Linda Ronstadt. So imagine 


my surprise to find both of our teenage heroes in the 


October 2004 issue (Visits and “Linda Ronstadt in 


Tucson”). Reading the articles made me feel like it was 


1978 all over again—albeit a more sophisticated 1978. 


MELODIOUS LIVING 

I’m a big Rod Stewart fan. When Rod 
rocked my generation in 1971 with Every 
Picture Tells a Story, | don’t think any of 
us could have foreseen the splendor in 
which he would be living in the Hills of 
Beverly by 2004. 

Brap GOLD 

Los ANGELES, CALIFORNIA 


TED TURNER 

I managed to see a copy of Architectural 
Digest from a few months back and just 
had to read it. On the cover was one 
of my heroes, Ted Turner (Visits, July 
2004). He is a real maverick in terms of 
both his humanitarian and environmental 
views but also in terms of his taste. The 
classical and timeless furnishings of his 
home indicate how independent-minded 
he is and how he is not willing to go along 
with just any new trend because it is pop- 
ular. Just as I had imagined. Thanks for 
your interesting coverage. 

Gonakr S. Raz 

Orrawa, ONTARIO, CANADA 


34 


— LANcE PILLSTROM 


‘Tutsa, OKLAHOMA 


STARTING OUT 

I enjoyed your most recent AD Style at 
Home section, especially “The $5,000 
Solution” (October). Although Alexandra 
Katz already had great furniture to start 
with, Alex Jordan and Dan Smieszny real- 
ly punched up her interiors in simple 
ways. As your story showed, the skills of a 
designer are not just for people with un- 
limited budgets. A designer’s vision can 
be applied to any space, however large or 
small. I’m grateful for the pointers, since I 
just moved into my first apartment. And 
now I’m off to the store to buy paint. 
NaTAsHA SZPAKOWSKI 

SAN FRANCISCO, CALIFORNIA 


GRANDFATHER CLAUSE 
Rod Stewart’s Beverly Hills residence is 
fabulous. However, I hope there are a 


couple of rooms in such a big place for - 


grandchildren, or the small fry aren’t go- 
ing to want to come over to see Rod. This 
is very much a “don’t touch” house! 
GeorGIA B. MAKIVER 

LANSDOWNE, PENNSYLVANIA 








TOP OF THE CLASS 
I love your magazine. You seem to be the 
only home magazine left that is real—you 
are truly what you are. I have canceled 
subscriptions to Metropolitan Home, Ell 
Decor and even House ¢& Garden. They all 
masquerade as magazines for average 
homeowners. Not so. At least you are 
honest in your intent. The others are ad- 
vertising products, showing homes and 
pushing items most of us could never af- 
ford. Goodbye to them. ; 
LosBo VADENSCEARCE 

PALM SPRINGS, CALIFORNIA 


WHERE CREDIT IS DUE 

Iam a longtime subscriber to your maga- 
zine and look forward to each new issue, I 
read with interest the article on Rod 
Stewart’s Beverly Hills home. I found it 
fascinating that he used to collect Art 
Nouveau and Art Déco. However, I did 
notice one error in the story. The author 
claims Stewart assembled “hundreds of 
pieces of Gallé glass and Ruhlmann cobra 
torcheres in multiples.” I have been 
studying Ruhlmann for a few years now 
and am lucky enough to own a great deal 
of literature on his work. Ruhlmann nev- 
er designed or produced a cobra torchere. 
Perhaps the author meant to evoke the 
work of the master ironworker Edgar 
Brandt. Of the iconic pieces created by 
Brandt, there are two versions of cobra 
torchéres, each with a glass shade by 
Daum Nancy. The taller version was 
called La Tentation, and the shorter ver- 
sion was referred to as Cobra. (See Edgar 
Brandt, Master of Art Déco by Joan Kahr, 
pages 156-7.) With the recent flurry of 
exhibitions of Ruhlmann’s work at muse- 
ums around the world, perhaps it’s time 
to honor the master of Art Déco design 
with an article on his work. If I recall cor- 
rectly, it has been several years. 

ScoTT WILLIAMS 

Pato ALro, CALIFORNIA 


A MESSAGE FROM AFAR 
I only want to say that Architectural Digest 
is one of the nicest magazines I have ever 
read. Keep going! 
ANNA OworRUSZKO-CICHOWSKA 
GpyntA-DaBrowa, POLAND 

continued on page 36 
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continued from page 34 

LINDA RONSTADT 

I was so impressed by the photographs of 
Linda Ronstadt’s Tucson home, I just had 
to write a letter and let you know how 
much I enjoyed getting a peek at her fab- 
ulous abode. The soft, comfortable at- 
mosphere exudes personality and charm, 
while the colorful palette and cottagelike 
elements seem to welcome visitors with 
open arms. With all due respect to the 
many beautiful homes your magazine 
features, many appear to have a museum- 
like quality—a nice place to visit, but I 
wouldn’t want to live there. Ronstadt’s 
home is the first one that gave me a 
glimpse of its owner’s individual style and 
made me feel like I could stay awhile, curl 
up on the sofa with a book or share some 
iced tea with Linda (and her gorgeous 
cat!) outside the breakfast room. Please 
pass along my congratulations to Ms. 
Ronstadt for so perfectly executing a 
tasteful yet casual attitude, and my thanks 
and appreciation to Architectural Digest for 
sharing it with readers. I, for one, will be 
keeping these pages for future reference 
and inspiration. 

Lisa GETTy 

CHAMPLAIN, NEw YORK 





“The classical and timeless 
furnishings of ‘Ted ‘Turner’s 
home indicate how 
independent-minded he ts.” 





INSPIRATION POINT 

The Professionals profile of Hugh Newell 
Jacobsen in the October issue eased my 
worries about one of my life’s dilemmas. 
Since I was 18, I had agonized about my 
choice of major in college between cre- 
ative writing and architecture. Like Ja- 
cobsen, I struggled with high school 
grades. After reading the article, I felt re- 
assured. Thank you for featuring him. 
Kurtis MICHAEL CLAUSEN 

CARBONDALE, ILLINOIS 





VALUABLE PLAYERS 


Regarding your beautifully photographed 
article on the Big Sur house in the Octo- 
ber issue (“Bird’s-Eye View”), you might 
be interested in the fact that the residence 
was designed and built by the original 
owner, Richard Clements, Jr. Also, the 
outdoor sculpture in two of your pho- 
tographs was created by the Big Sur 
sculptor Gordon Newell. It was installed 
by helicopter during a great party. 

JOHN Barz 

Bic Sur, CALIFORNIA 


SOUTHERN COMFORT 

Ted Turner’s Avalon Plantation house is 
one of the most graceful and tasteful res- 
idences I have looked at in a long time. 
There is no extravagance in choices of 
furniture and materials, only admirable 
restraint and warm color and the most 
satisfying fabrics to see and touch. I note 
that Mr. Turner liked the furnishings of 
the people he bought the house from and 
added more of his own. I found myself 
perusing the photos much more than I do 
those in other articles. 

PETER M. BROWN 

ALBUQUERQUE, NEw Mexico 





A sculpture by 
Gordon Newell 
is outside the 
living room of a 
house in Big 
Sur, California. 


LEARNING TOOL 
As a recent architectural engineering 
graduate, I have come to appreciate the 
supplement Architectural Digest has been 
to my education. Though my formal ed- 
ucation was limited to building mechani- 
cal, electrical and structural systems, your 
magazine has been there monthly to re- 
mind me of why I stress the details of de- 
signing building systems. Architecture 1s 
as much an art as it is a science. The small 
cost of a subscription is well worth the in- 
spirational reminder! 

HEATH Baxa 

GOLDEN, COLORADO 


DRAMA CLUB ; 
I enjoyed the article about Michael Priest’s 
“theatricality” for his home on London’s 
Eaton Square so much (September 2004). 
What a refreshing dip into classicism, ro- 
manticism and the Renaissance. Reading 
it was similar to sipping fine vintage 
French wine. Ayn Rand and found art have 
their place. Priest’s “French chateau” does, 
too. Thank you for a fascinating journey 
into the great minds of centuries past. 
LYNDALL F. ENGEBRETSON 

OKLAHOMA City, OKLAHOMA 





The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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Our new flagship sedan is the sum total of 100 year 
of design and engineering experience. The result? | 
Command Seating™ for a better view of the road. | 
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The election is over at 
last. Now that I have 
been elected president, 
it is incumbent upon 
me to assure you that 
the promises made dur- 
ing my campaign will be fulfilled. 





First and most important, I will create 
Universal Design Care at no apparent cost 
to any citizen. You will recall my campaign 
slogan: An Interior Designer in Every Home. 
And for those who are homeless, I will en- 
gage architects to build a house for each 


person. Many committees will be appointed 





to study the situation. 

Second, after we discovered that Weapons of Mass Design were actually disguised 
Wal-Mart clerks, it became obvious that we had to intervene in North Ormolu. I 
pledge that we will not only stop all evildoers but will gild and veneer them until they 
are no longer a threat to any chintz-loving people. 

Third and last, in these turbulent times, I give my word that I will protect us by 
funding the most powerful weapon ever known: The Swatch. And furthermore, I will 
see to it that these Swatches are stitched together to create an awesome shield protect- 
ing our great land. We will call this great force The Slipcover. I vow to protect this 
country and, in fact, all our allies from the greatest terror of them all: Bad Design. 

















E WENDY MOONAN (“Design 
Notebook: Illuminating Spac- 
es,” page 110). “Book collectors 
usually prefer dusty old ma- 
hogany,” declares contributing 
writer Wendy Moonan. Not 
architect David Ling’s clients. 
When a Manhattan doctor and 
his wife asked Ling for a library 
to hold 4,000 rare texts, many 
of them medical, they wanted 
a rigorous, modernist design. 
“It’s the contrast that’s startling 
and great—these wonderful 





old bindings, leather spines and 
amazing parchments in a clean, contemporary space full of classic mod- 
ern furniture,” Moonan says. The library, which doubles as the main 
living area, is surrounded by translucent sandblasted-glass shelves “that 
seem to glow.” In spite of the open stacks, no dust gathers on these books. 
“The place is immaculate. They must have the world’s best maid.” 
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Your President, 


Paige Rense, also Editor-in-Chief 


DERRY MOORE (“Nancy Reagan & 
Jacqueline Kennedy,” page 136). On 
a late-summer day in 1981, on as- 
signment to photograph the White 
House interiors at the beginning of 
the Reagan era, Derry Moore, 12th 
Earl of Drogheda, found himself 
lunching with the president and 
the First Lady and their decorator, 
‘Ted Graber. “They were absolutely 
charming, and it was frightfully 
good—salmon with aspic, but no. 
bread or crackers, because they 
were all on diets. Mrs. Reagan was served first, then the president, then , 
Mr. Graber, then me.‘I took a modest helping, thinking, This must be 
the first course. A round of seconds was offered, but they all declined, so 
I didn’t dare accept any, even though I was still quite hungry. Then they 
served sorbet, which is designed to make you more hungry!” Moore, 
whose subjects have ranged from Princess Diana to Rudolf Nureyey, 
will have an exhibition at London’s National Portrait Gallery in March. 
continued on page 42 
































Contributors 


iLL )«|C DEREK FELL (“Gardens: A Scotland 
Yard,” page 60). “After taking 4 wrong 
turn along a coastal road in Scotland, | 
spotted a riot of color over a low stone 
wall,” says photographer, writer and 
avid gardener Derek Fell, whose most 
recent book is an Gogh’s Women. “The 
gardener, who was pruning the roses, 
invited me to explore it. Shortly after, 


the owner, mystery writer Anne Perry, 








emerged from the house. Within mo- 
ments, she had agreed to have her garden photographed exclusively 
for Architectural Digest.” Fell, who also wrote the accompanying story, 


says, “I literally stumbled across this feature.” 


KIM SARGENT (“Back to 
Tradition,” page 180). De- 
spite his years of work in 
Palm Beach, contributing 
photographer Kim Sar- 
gent still marvels at his 
assignments, such as one 
shooting a couple’s resi- 
dence on the grounds of 
The Breakers. “You walk 
out of that apartment, and 
youre on the beach—isn’t 
that something? You walk 
into the apartment, and 
you immediately get this 
sense of casual elegance. Then it hits you—Scott Snyder has made such 
a strong, complete statement throughout. It’s so well thought out, and 
everything is in order. He started with the interior architecture and 
didn’t stop until the last fabrics were in place.” Sargent is currently fin- 
ishing up a new book about Palm Beach architect Jeffery W. Smith. 


PHILIP NOBEL (“A Hill Country 
Harbinger,” page 184). “The 
structure is logical and playful 
at the same time,” contributing 
writer Philip Nobel says of the 
house architect Patrick J. Tighe 
designed for John Trahan out- 
side Austin, Texas. A trained ar- 
chitect himself, Nobel admired 
Tighe’s deft approach through- 
out, particularly his design of 
two canted beams that shoot 





out beyond the curtain wall. 
“He displays the kind of architectural thinking that appeals to me,” says 
Nobel. “Lots of architects create a structure, then apply the gesture; in 
this house you have a better structure and a more beautiful building in 
one move.” Nobel’s book, Sixteen Acres—“a tale of the grandiose and 
scenic misbehavior in the redevelopment of ground zero”—will be 


published by Metropolitan Books in January. 


aD, 











AMANDA VAILL (“Rethinkingl 
the Barn,” page 164; “Jewels ot 


Design,” page 198; “Editors}) 

















Finds: American Cigar Quilts,’ 
page 118). In this issue, con 
tributing writer Amanda Vail 
covers the craft of cigar quilts 
a cattle barn on Martha’s Vine 
yard—refurbished by design- 
er Greg Jordan and architec 
David Howard—and the art of) 
jewelry design, a subject that’s) 
in her blood. The granddaugh-) 
ter of jewelry designer Seaman Schepps (she recently coauthored Seq- 
man Schepps: A Century of New York Jewelry Design), Vaill “often carried 
priceless jewels between his workshop on Park Avenue and the show- 
room around the corner,” she recalls. “I was the safest person in the 


world. Who would knock down a nine-year-old in a polo coat?” 





JOSEPH GIOVANNINI (“Fashion 
Designers’ Interiors: Giorgio Ar- 
mani,” page 216). “Today the inte- 
rior seems as fresh as it did when 
it was first designed in the early 
1980s,” contributing writer Joseph 
Giovannini says of Giorgio Ar- 
mani’s farmhouse on the Versilia 
coast of Italy, first published in 
our pages in May 1983 and revisit- 
ed in this issue. “In both his hous- 
es and his furniture, Armani is a 
master of tone. Minimizing con- 
trast and using elegant natural ma- 
terials, he establishes a tranquillity 








that knows no dates.” Giovannini, 
a practicing architect and an architecture critic for New York magazine, 
observes that “despite his innovations, or maybe because of them, Ar- 
mani has the gift of creating instant classics.” 





ARTHUR MATTHEW GRAY (“A Hill 
Country Harbinger,” page 184). 
“When someone says ‘house in 
Texas,’ I normally think of a hot, 
flat landscape,” says photographer 
Arthur Matthew Gray, who cap- 
tured the modern jewel Patrick J. 
Tighe built in the state’s Hill 
Country. “But not this house. It’s 
situated on beautiful, rolling hills. 





It reminded me of Africa.” On his 
first day there, he surveyed the 
area with the owner to find the 
best angles. As the day turned to night, he noticed that within its unen- 
cumbered surroundings, the structure “glows and soars.” Gray, whose 
photos are featured in Brave New Houses, is also an architect. 
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AD Shopping 








Inside San Juan 


Architect and Designer José E. Solis Betancourt on the Best of Puerto Rico 
Text by Susan Sheehan/Photography by Dan Forer 
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ASHINGTON, D.C.— 

based architect and 

designer José E. 

Solis Betancourt was born in 

Puerto Rico and often returns 

to the island to visit relatives, 

design residences for clients, 

and shop. “Old San Juan is one 

of my favorite places in the 
world,” he says. 

When Solis Betancourt 

walks along its narrow cobble- 
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stone streets, he stops at Ga- 
leria Botello on Cristo Street, 
which is housed in a fine co- 
lonial building. The gallery 
displays the work of Angel 
Botello, the noted Spanish- 
born painter and sculptor who 
moved to San Juan in 1952 and 
lived there until his death in 
1986. Botello’s son Juan sells 
his father’s oils, lithographs, 
linocuts and bronzes, as well 


as the work of other contem- 
porary Caribbean artists. “I 
have placed Botello sculptures 
in many projects,” Solis Betan- 
court says. “And I bought a 
sculpture here by Jaime Suarez 
for my living room in Wash- 
ington. Suarez was one of my 
professors at the University of 

Puerto Rico.” 
If Solis Betancourt leaves 
continued on page 46 





José E. Solis Betan- 
court, left, with partner 
Paul Sherrill, looks 
forward to exploring 
the galleries and 
shops of San Juan ev- 
ery time he visits his 
native Puerto Rico. 
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AsBove: “The products 
are so well edited that 
it’s hard to make a bad 
choice,” says Solis Be- 
tancourt, with Sherrill 
and co-owner Lichelle 
Benardete, admiring 

an embroidered throw. 


RiGut: All of the fur- 
niture is from the Ves- 
ta Home collection, 
designed and made ex- 
clusively for the shop, 
with extensive custom 
size and finish options 
available to clients. 
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continued from page 44 

Galeria Botello and turns 
right at the Polo store on the 
corner—Old San Juan is an 
enclave of boutiques as well as 
historical sites—a short stroll 
will take him to El Alcazar, an 
antiques store on San José 
Street, owned by Robert Bar- 
tos, a retired U.S. Army colo- 
nel, and his wife, Sharon, who 
was on the congressional liai- 
son staff of the State Depart- 
ment. After retiring in the 
1980s, the Bartoses moved 








Axove: In the gallery . 
are works by Angel Bo- 

tello and other con- 

temporary Caribbean 

artists. “It’s a classic in 

the Puerto Rican art 

scene—a must to vis- 

it,” says the architect. 


from Alexandria, Virginia, to 
Old San Juan. They had col- 
lected antiques for years on 
their travels and turned their 

avocation into a vocation. 
“We specialize in European 
paintings, religious objects and 
furniture,” Robert Bartos says, 
as he surveys the hundreds of 
exquisite pieces he has bought 
from estates in San Juan and 
on the U.S. mainland. He is 
currently selling an 18th-cen- 
tury oil of an American sailing 
ship from the estate of U.S. 
Senator Claiborne Pell. “T sell 
50 percent of my acquisitions 
to tourists and to the dealer 
and decorator crowd, 20 per- 
cent on my Web site and 30 
percent to local Puerto Ri-- 
cans,” he says. At El Alcazar, 
Solis Betancourt and his part-. 
ner, designer Paul Sherrill, 
found a 17th-century Italian 
barley-twist lamp for their 
master bedroom in Washing- 
ton. “Old San Juan is a charm- 
continued on page 50 
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continued from page 46 

ing place to live if you don’t 
have to commute,” the re- 
tired colonel says. “I’ve got 
a post office, a bank, a su- 
permarket, an itinerant fish- 
monger and a parking space 
close by. That’s paradise on 
earth. So is the fact that the 
most modern thing I deal 
with is Art Déco.” 

Solis Betancourt’s clients, 
however, also require mod- 
ern sofas, tables and chairs. 
When he needs a contem- 
porary dining set or a mir- 
ror fora project, he may well 
go to Arredo, on Federico 
Costas Avenue, in the in- 
dustrial section of San Juan 
called Tres Monjitas. Hora- 
cio Tierno and his wife, 
Margaret Lauer, the owners 
of Arredo, carry a number 
of European lines, among 
them Ligne Roset, Flex- 
form and Minotti. “Arredo 
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ABOVE: Contempo- 
rary furniture, lighting 
and accessories from 
leading European col- 
lections are displayed 
in the shop, located in 
Tres Monjitas, San 
Juan’s industrial area. 


Lert: Solis Betancourt 
shares creative ideas 
with co-owner Horacio 
Tierno. Pieces in the 
modern space include 
sleek lounge chairs 
and a round marble- 


topped side table, left. 


is instant gratification for me 
because I can buy off the 
floor,” Solis Betancourt says. 
“And they own a café next 
door, which is nice for lunch. 
A furniture store and a café is a 
cute combination.” 
Arredo is on one side of Pla- 
za Las Americas, the largest 
mall in the Caribbean, while 
Sanz the shop is on the other 
side—on Roosevelt Avenue, 
continued on page 54 








! 









-too much makes perfect sense. 
Far too little makes none. 
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possible in Plasma High Definition Television. 
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Introducing the UltraVision® CineForm™ Series 
Plasma HDTV. Only from Hitachi. 






















For the first time ever, the 
beauty of true cinema brought 
to home theater with the new 
Hitachi UltraVision® CineForm™ 
Plasma HDTV. Original plasma 
technologies deliver better 
contrast, deeper, more accurate 
colors and a higher pixel density 
for a smooth film-like picture. 
Proprietary VirtualHD™ 1080p 
processing ensures the highest 
quality picture possible from any 
source. Only the combination 
of Hitachi original technologies 
and breakthrough design 
could deliver this aesthetic _. 
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Brow: Decorative and 
religious objects sit on 
a 17th-century Span- 

ish walnut table. “TI al- 
ways discover the most 
unusual things in this 

historic and charming 


shop in Old San Juan.” 





continued from page SO 

which Solis Betancourt de- 
scribes as “a useful avenue for 
designers in need of windows, 
carpets and kitchen cabinets.” 
Sonia Sanz, the eponymous 
owner, is an interior design- 
er whose clientele includes 
many owners of second homes 
who favor her natural-fiber 
pieces. “I carry contemporary 
furniture, but I’m strongest in 
accessories,” she says. “I spe- 
cialize in ethnic pieces.” Solis 
Betancourt and Sherrill buy 
lamps, linens, vases and trays 
from Sanz the shop for their 
clients in Puerto Rico and 
books about interior design 
for their own library. 

Amaury Sanchez, who was 
born and raised in San Juan and 
returned there after studying 
finance at Indiana University, 
opened Stylus as an accessory 
store. It originally occupied 
500 square feet in the Galeria 
Paseos, a mall in a primarily 
residential area. Sanchez has 
moved three times within the 
same mall; Stylus now occu- 
pies 10,000 square feet. “I ex- 
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RiGut: Robert Bartos, 
who owns the business 
with his wife, Sharon, 
discusses the inlaid 
jewel embellishments 
of acirca 1900 German 
silver-gilt monstrance 
with the architect. 


panded because my clients 
asked me to bring in furni- 
ture,” he says. “The Danes and 
the Germans dominate the 
high-end stainless-steel table- 
top market, but when it comes 
to high-end furniture, design- 
wise the Italians are the best.” 
The Italian lines Sanchez car- 





ries include B&B Italia, Cassi- 
na and Cappellini, and Boffi 
kitchens and baths. Solis Be- 
tancourt has bought Cappel- 
lini sofas for clients there. 
“They like to go to Amaury’s 
loftlike store and sit down on 
the pieces before they buy 
them,” he says. 





San Juan, for many years 4 
lively bilingual city, has re 
cently become even more cos 
mopolitan. “I like the energ 
at Atmosphere,” Solis Betan 
court says. Atmosphere, o 
Constitution Avenue in Puer 
ta de Tierra between Conda 

continued on page 58 
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Lert: “This is where 
I find exquisite mod- 
ern designs that are so 
appropriate for island 


interiors,” says Solis Hs] 
Betancourt, describing 

the loftlike store inthe JR 
Galeria Paseos mall. el 
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The third annual Architectural Digest Greenroom was constructed just 
offstage at Los Angeles’ Shrine Auditorium, where television's highest honors 


were presented at the Primetime Emmy Awards in September. 


Designer Stephen Shadley created the room, which embodied a fascination | 


with the Spanish Colonial Revival seen in California architecture and interiors | 


of the ‘20s and ‘30s. Mission-style and vintage Monterey furniture, Navajo 
rugs and Californiaplein air paintings were set off against dark hardwood floors 
and light stucco walls, adding a sense of home to the space, which served as a 


lounge for celebrity presenters throughout rehearsals and the live broadcast. 


FOR DESIGN DETAILS, SEE PAGE 64. 
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continued from page 54 

do and Old San Juan, is owned 
by two young couples—Sabi 
Benardete, who was born in 
Turkey, and his wife, Lichelle 
(who is Puerto Rican); and Jak 
Benardete (Sabi’s cousin) and 
his wife, Georgie, Lichelle’s 
best friend from college. “Af- 
ter we opened, we decided 
we didn’t want to depend on 





ordering from European col- 
lections twice a year,” Sabi Be- 
nardete says. “The prices are 
too high, and the waits are too 
long. I design our furniture, 
H| and it’s produced in Turkey.” 
| Lichelle and Sabi Benardete 
i) live in San Juan, and Jak and 
| Georgie Benardete in Istan- 
| bul, where they oversee pro- 
i duction. “We can turn out 
custom pieces in 90 days,” Sabi 
Benardete says. “When a de- 
signer comes in, we can change 
the height and length of a sofa 





— ————————SSSSSSSSSSSSSSSSSSSSSSS we have ondisplaytohisspec- SANZ THE SHOP 
| Morre Fortress ifications, or a designer can Wood vessels, porce- 
a ( 1) give us a drawing and we can __ Iain vases, ceramic 

y/ 


\ bowls, sculptures and 


\ 

| | ATLANTIC Oc 4 y/ . 
i | py Wu | make one piece for him. I’m 
| | aN ei 


A YS ; ; paintings by various 

f San Antonio Channa) 5). [NS SA partial to exotic woods and artists are displayed 
Isla Grande Qs ~~ SS sumptuous fabrics.” in Sonia Sanz’s shop, 
Airport —— The Benardetes opened At- along withicaswal fur; 


mosphere in 1998. This June SS Eee 
they opened a store called | 
Vesta Home in Arlington, 
Virginia, just outside Wash- 
ington. “Now I can order from 
Atmosphere for my Puerto 
Rican clients and from Vesta 
for those in the Washington | 
area,” Solis Betancourt says. | 
“Isn’t it nice when a beautiful | 
new shop opens and life be- 
comes even more pleasant?” 0 











\ SAN JUAN SOURCES H 
| | El Alcazar, 103 San José St., 787-723-1229; www.elalcazarcom. Antique European furniture and decorative objects 
| 2 Atmosphére, 310 Constitution Ave., 787-724-657; www.vestahome.com. Custom furniture and accessories 


3 Arredo, 200 Federico Costas Ave., 787-764-3739; www.arredopr.com. Contemporary European furniture and accessories 








4 Sanz the shop, |!127 Roosevelt Ave., 787-783-5511; www.sanztheshop.com. Ethnic and contemporary furniture and accessories 


5 Galeria Botello, 208 Cristo St., 787-723-9987, 314 Roosevelt Ave., 787-754-7430; www.botello.com. Contemporary Caribbean art 
6 Stylus, 214 Galeria Paseos, Grand Blvd., 787-283-1085. Contemporary European furniture and accessories 
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Mystery Writer Anne Perry Finds Inspiration amid Her Highland Blooms 
Text and Photography by Derek Fell 


HE RUGGED NORTH- 
east coast of Scotland 
around Inverness, the 
ancient capital of the High- 
lands, is known for murder 
and mayhem. Viking raids 
along the entire coast began in 
the eighth century, resulting 
in the rape, murder and pil- 
lage of the Pictish settlements, 
and at Cawdor Castle, just 
south of Inverness, according 
to Shakespeare, Lady Mac- 
beth plotted the death of 
Duncan so her husband could 
claim the Scottish throne. 
Today stories of murder 
and intrigue, mostly in his- 
toric settings, flow from the 
pen of prolific mystery writer 
Anne Perry, who was drawn to 
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The grounds are cared 
for by gardeners Al- 
exander Sweeney and 
Simon MacDonald. 
ABOVE: Bearded irises. 


ABOVE Lert: Mystery 
author Anne Perry, a 
lifelong gardener, owns 
19 acres in the village 
of Portmahomack in 
Scotland. ABovE: Ash, 
elm and sycamore 
trees line the drive to 
her 1813 residence. 


the area when a friend sent her 
photographs of a cottage for 
sale on a rocky promontory at 
Portmahomack, a sleepy fish- 
ing village facing the North 
Sea. In search of privacy and 
seclusion to pen her novels, 
Perry has not only created 
a beautiful home and garden 
with spectacular views across 
Dornoch Firth, she has sur- 
rounded herself with a loyal 


group of local villagers who 
attend to her everyday needs, 
including full-time gardeners 
and a secretary. 

When an adjacent pig farm 
in ruinous condition was of- 
fered for sale, Perry bought it 
to remodel as a main resi- 
dence, and the two conjoined 
properties today encompass 
19 acres, including the two 
acres the house and its gar- 
dens and a conservatory occu- 
py. She named the property 
Tyrn Vawr, after a fictitious 
city in her book about the su- 
pernatural, Come Armageddon. 
Years later, to her amazement, 
she discovered it means “big 
house” in Welsh. 

continued on page 62 
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continued from page 60 

Perry, who inherited a fond- 
ness for gardens from her 
mother and grandfather, has 
planted a vibrant flower gar- 
den of mostly hardy perennials 
and old garden roses enclosed 
by fieldstone walls that dissi- 
pate the force of the ferocious 
Arctic-like gales that sweep in 
frequently from the North At- 
lantic. “I have hundreds of 
roses. ‘Abraham Darby’ is my 
favorite, with its swirling pet- 
als of yellow and apricot, and 
a perfume you could eat!” 
she exclaims. “Lupines are so 


Perry was drawn 
to the area when 
a friend sent 
her photographs of 
Portmahomack. 


prolific—they reseed into any 
bare soil. I had one plant with 
38 spires on it,” she remem- 
bers. Her tree peonies some- 
times have blossoms a foot 
across, and she has 30 kinds of 
daffodils, planted in generous 
sweeps for early spring color, 
including a rare heritage vari- 
ety called ‘Gardenia’, the flow- 

continued on page 66 
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ABovVeE Lert: Perry’s 
second-story study ts 
covered in a thicket of 
climbing ‘Albertine’ 
roses. ABOVE: Delphin- 
iums, yarrows and 
daisies line the border 
between the house and 
the new rose garden. 


Lert: Chalices of Asi-. 
atic hybrid lilies and 
spires of Russell lu- 
pines make excellent 
companions in the pe- 
rennials garden. “You 
should have seen it 
when it was a pig farm,” 
says Sweeney. 
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KEY DESIGN ELEMENTS 


MISSION-STYLE FURNITURE: 
Drawtop Butterfly Table, Round Lamp Tables, Chai 
in Loden Leather, Plant Stands, all from Stickley — 





HARDWOOD FLOOR: 
Brazilian Cherry, in Ebony, from Mohawk Floorin 





HDTV PLASMA DISPLAYS AND LCD: 
LG Electronics i 


FABRICS: 


Table coverings in “Mercer Island—Beaver” from ‘ 





Glant Textiles, drapery panels in Wool Mohair 


from Kravet ‘ 


NAVAJO RUGS: 
Morningstar Gallery, Medicine Man Gallery 


IRON SCONCES: 
Gali Art 


ANTIQUES/MONTEREY PIECES: 
Roger Renick, Wells Antiques, Dorrie Hall 


PAINTINGS: 
George Stern Fine Arts, Nedra Matteucci 
Galleries, The Redfern Gallery, Trotter Galleries 


For more details and to find products from the celebrit 
greenroom, visit archdigestevents.com. 


ARCHITECTURAL DIGEST EMMY GREENROOM GUESTS 
INCLUDED (CLOCKWISE FROM UPPER LEFT): CHARLIE 
SHEEN AND JON CRYER; MICHAEL IMPERIOLI AND 
AL PACINO; MATT LEBLANC AND JIM BELUSHI; MISCHA 
BARTON; PORTIA DE ROSSI, JASON BATEMAN AND 
=| AMBER TAMBLYN; ANJELICA HUSTON. 
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is its founder and President, 

can attest that Claremont is 

Very special place, indeed. 
As a niche company, 


we take particular pride 
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1 offering a stellar collection 
of antique and vintage 
art Carpets, coupled with 


entirely first-cabin servi 


—Jan David Winitz 
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continued from page 62 

er of which indeed smells and 
looks like a double-flowered 
white gardenia. 

Within walking distance of 
the coast, the property proved 
to be a difficult site to culti- 
vate. “One area was so pol- 
soned from pig waste, nothing 
would grow 1n it, so I designed 
a Mediterranean garden with 
a fountain and flagstone,” she 
explains. Today climbing ros- 
es grow riotously out of raised 
planters, and colorful annuals 
crowd terra-cotta containers. 

Over the years Perry has 
written 43 full-length books, 
three novellas and many short 
stories. Her first mystery was 
The Cater Street Hangman, set 
in Victorian London and pub- 
lished in 1979. Her work has 
been translated into 11 lan- 
guages. Her younger brother 
helps research her stories, in- 








cluding her most recent one, 
set during the First World 
War, with a murder in the 
trenches at Ypres, the location 
of the world’s first poison gas 
attack. “It was a difficult book 





to write,” Perry recalls. “I don’t 
like to write about experiences 
I have not personally tested, 
and I had never been under 
fire. However, my brother has, 
during the Zimbabwean war 





' 
| 
! 
' 


Lert: Perry bought a 
field to the west of hef 
property and estab- | 
lished the Hirioth 
Trust, a reserve open | 
to the public except 
during the part of the} 
year when the sky- | 
larks are nesting. 
The two-acre garden | 
surrounding the house 
has two areas devoted 
primarily to roses. BE 
Low: The older rose 
garden, by the front 
gate, mixes pink and 
cream musk roses 
with hybrid tea roses. 


of independence, and I learned 

from him what it’s like.” 
When Perry needs a break 
from writing in her spacious 
upstairs studio, with sea views 
continued on page 71 
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bcontinued from page 66 

in three directions, she wan- 
iders through her garden, cut- 
ting flowers for’ arrangements 


to decorate the house. For lit- 


erary inspiration, she may walk 
the exhilarating clifftop and 
shoreline during storms and 
explore her secluded wild- 
flower meadow at sunset. She 
travels widely, mainly for re- 
search and book tours, where 
she enjoys lecturing and meet- 
ing people. These tours of four 
;to five weeks may involve up to 
30 cities in the United States, 


RIGHT: Portmaho- 
mack is a fishing vil- 
lage located on the 
east coast of Scotland, 
on a peninsula in the 
Highlands. Fronting 
the North Sea, the 


area divides the Dor- 


noch and Moray firths. 


her biggest market. But when 
she returns to Scotland, after 
greeting family and friends 
and her household of affec- 
tionate cats and dogs, she takes 
a restorative walk through her 
intimate garden, smelling pep- 
per-scented lupines, picking 
bloodred poppies, fondling the 
petals of heavy, mop-headed 
roses and—above all—plan- 











ning her next mystery. 





Gardens 


Lert: A cluster of ‘Bal- 
lerina’ shrub roses joins 
magenta-colored yar- 
row in the rose garden. 
BrLow: Perry’s dogs 
Willow, on the win- 
dowsill, and Daisy take 
in the sights from the 
study window. 






































































Poe E 
poe. 


Sexe pes) 









Dee ee ee re ea 











St Ere Oa 
























so SS 





Dorothy Draper 


With the Reissue of Her Classic Book, Her Protégé Recalls Her Remarkable Style 


By Carleton Varney 


lr IS HARD FOR ME TO BELIEVE THAT I 
have worked at Dorothy Draper & 
Company for over 40 years. I came to 

the office, then located at 5 East 57th 

Street in New York City, in 1962 as an as- 

sistant to Leon Hegwood, then president 

of the company. Mrs. Draper was the com- 
pany’s chairman. I sat at a white-laminate- 
topped black-pedestal desk in a windowed 


74 





office—between the chairman and the 
president—and it was there, at that desk, 
that I learned that the Dorothy Draper 
signature was black and white with stripes 
and dots—and I mean dots and stripes of 
bright colors: vibrant red, emerald green 
and cerulean blue. The conference room 
had black-Naugahyde-covered walls and 
black-framed conference chairs uphol- 
stered in shiny black patent leather and de- 
tailed with shiny brass nailheads. Dorothy 


Be.ow: First published 
in 1941, Entertaining 
Is Fun! by decorator 
Dorothy Draper (left, 
1889-1969) has been 
reissued with an in- 
troduction by design- 
er Carleton Varney. 


| 
liked to show her vivid color presentatio1 
sketches and boards against black. Th 
sketches, of course, being pinpointeéc 
by strong spotlights on a white-laminate- 
topped conference table. Dorothy, often 
wearing immaculate white gloves, would 
fold fabrics and show fringes and colors, 





HOW TO BE A POPULAR HOSTESS 


Introduction by CARLETON VARNEY 


f ‘Rial 





colors, colors to her many illustrious 
clients. The floors in the office were cov- 
ered with vivid emerald-green carpet- 
ing—a color Dorothy loved and used in 
her hotel work as well as in her apartment 
at The Carlyle in New York City. 

From the Draper office, and from the 
lady herself, I learned the Draper signature 
look—black-and-white-marble floors, 18- 
inch squares laid always on the diagonal— 

continued on page 76 
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continued from page 74 
handsome white moldings around doors as 
well as handsome white crown moldings. 
I learned, too, that wainscots in rooms 
should always, always be painted white. 
‘There was a herculean attitude in the 
Draper style. Mrs. D, as the office staff 
called her, liked big furniture, important 
details and full-bodied sofas and chairs. 
There was nothing ditsy about Mrs. D. She 
was exuberant and always energy-charged. 
She would arrive at the office and, in a 
commanding tone, ring out with the words 
—in a very patrician voice—“Does any- 
one need me?” Oftentimes staff tried to 
avoid the question, preferring to go about 
doing the job he or she was performing 


without being watched by the eagle eye of 


Mrs. D. She would initial sketches and 
drawings with the notation “OK—DD” 
—many in our archives bear this notation. 

Mrs. D thought of her office staff as 


family. She used to invite the entire staff 


to a viewing of a movie she liked—Gone 
With the Wind being a perfect exam- 
ple. I think Scarlett in her green velvet 
dress was the frame of the film she liked 
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Personalities 


most. After all, the dress had been made 
from velvet draperies and belted with 
drapery fringe and braid. 

I have been a believer in the Dorothy 
Draper classic style all my career—for 42 
years. Just like Dorothy, Lam nota beige 
or gray person and | avoid, and will check 
out of, hotel rooms that are colorless ex- 
cept for the bars on the television screen. 
I believe that what was classic in 1925, 
when DD started her firm—and, in my 


mind, created the commercial business of 


interior design—will always be as good in 
2005 as it was back then. 

For me, 42 years has been the shortest 
span of time. I feel today about the world 
of DD just as I did when I arrived at work 
my very first morning. I remember the 

earliest jobs I worked on with the lady: 
The International Hotel at Idlewild Air- 
port (now called JFK), the Sutton House 
Hotel in Washington, D.C., the Crystal 
Room of The Greenbrier at White Sul- 
phur Springs (see Architectural Digest, Jan- 
uary/February 1977), the lobby of 799 Park 
Avenue in New York, the Mark Hopkins 


baey 


Vi ~RDUR 


WWW.VERDURA.COM 
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Hotel (San Francisco) and the Coope 
River Plaza in Pennsauken, New Jersey. 

remember them all, and I remember al 
the people who came through the door: 
to seek the Dorothy Draper look—busi 
nessmen, hoteliers, movie stars and jus 
folk who were readers of Mrs. Draper’s 


newspaper column, Ask Dorothy Draperff 


Dorothy Draper was an original, and 
she created a style that was exclusively'‘he 
very own. It is appropriate, therefore, that 
the words and works of Dorothy Drape 
continue to be seen and heard in this 
age—and with the reissuing of her 1941 


Entertaining Is Fun! yow|l see that the 


Dorothy Draper dots and stripes are stil 
out there. ’'m also happy to say that an 


revenues received from the sale of the re-§ 
issued book will go to a scholarship fund§ 


at the University of Charleston, in West 
Virginia, a university that is just down the 
road—so to speak—from Dorothy’s be- 
loved Greenbrier hotel in the Allegheny 
Mountains. The scholarship will assist 
students seeking an education in the great 
art of 1 interior design and decoration. 0 
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. Hand-woven masterpieces. 
Patented flatweave constructon. 
Authentic documentary designs 
Custom sizes available. 


Che 

Ricy’s-Macy’s 

. BIRMINGHAM, AL—EIGHTEENTH ST. ORIENTAL Rucs 
{ Acoura Hits, CA—NW Rucs 

, Los ANGELES, CA—Kasa 











: Newport BEACH, CA—BARCLAY BUTERA | 
SANTA BARBARA, CA—CARPETERIA 

y 

Ct WILMINGTON, DE—AIRrBASE CarPET Mart 


JACKSONVILLE, FL—Carpet Concepts 
NorTH PALM BEACH, FL—CrysTAL TREE 
DALton, GA—Carrets OF DALTON 
ROSWELL, GA—RosweL RuG Co. 





SANDY SPRINGS, GA—BELL CARPET GALLERIES 
LOUISVILLE, KY—FRANCES LEE JASPER 
Towson, MD—ALEx Cooper ORIENTAL RUGS 
EDINA, MN—Rerrospect 
ASHVILLE, NC—Art & DECOR 
. New York, NY—ABC Carpet & HoME 

~ New York, NY—Centrat Carpet 
| ' PorTLAND, OR—NW Rucs 

GAFFNEY, SC—RuG & Home 
! » Mempuis, TN—Kiser’s FLoor FASHIONS 
* * Houston, TX—Matr Camron Rucs & TAPESTRIES 


ABINGDON, VA—ABINGDON RuG 
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WASHINGTON D.C. (Bethesda) MD 








BIRMINGHAM MI 
Kitchen Stuc 248) 645-041 
MINNEAPOLIS MN 
ST. LOUIS (Des Peres) MO 
ter Custom Kitcher 214) 965-57 
CHARLOTTE NC 
Downsview Kitchen (888) 541-1189 
MORRISTOWN NJ 
nord Kitche terior 07 829. 112 
LAS VEGAS NV 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 
NEW YORK NY 
Euro Concepts, Ltd (212) 688-9300 
CLEVELAND (Willoughby Hiils) 
Faralli’s Kitchen & Bath (440) 9 
TOLEDO 
Jan Merrell Kitchen (419) 246-0991 
PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 
SAN JUAN PR 
Cocinas + Diseno (787) 721-5555 
DALLAS ™X 
Redstone Kitchens & Baths (214) 368-5151 
SAN ANTONIO TX 
Palmer Todd, Inc (210) 341-3396 
WASHINGTON D.C. (Herndon) 
Design Solutions, Inc (7( 
SEATTLE (Redmond) WA 


Rice’s Cabinetry by Design (206) 443-2271 


CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 
VANCOUVER BC 
Empire Kitchen & Bath (604) 681-5994 
TORONTO ON 
[ nsview Kitchen (416) 481-5101 
TORONTO ON 
Yorkville Design Centre (416) 922-6620 
MONTREAL PQ 
Downsview of Montreal (514) 483-1800 








DOWNSVIEW KITCHENS 2635 Rena Road, Miss ssa i 























s les onado L4T 1G6_ Telephone (905) 677-9354 Fax (905) 677-5776 | www.downsviewkitchens.com 
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Discoveries by Designers 


Stephen Shadley, right, 
examines a 1940s Ital- 
ian ceramic vase at His- 
torical Materialism. 


A 1950s ceramic lamp 
with a botanical design, 
below right, is also 
from Italy. Bright fab- 
ric accents the simple 
lines of a circa 1948 
Gio Ponti armchair. 
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History on the Hudson 
Dina Palin and Tom Luciano moved their business, 
Historical Materialism, from Manhattan to Hud- 
son, New York. “We wanted to expand our offer- 
ings and deal with clients in a more relaxed setting,” 


says Palin. “The array of vintage light fixtures and 


early-20th-century furniture is always interesting,” 
Y Y y 8 


are our foremost criteria,’ explains Luciano. sel VI 





Historical Materialism, 601 Warren St. ¥ a 
Hudson, NY 12534; 518-671-6151 Tare 
www.historicalmaterialism.com HTS 


says Stephen Shadley. “Form and visual interest Ee \) 
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ee Hicks, designer and son 
of design legend David Hicks, 
has updated his father’s flamboyant 
fabrics from the 1950s, 60s and ’70s 
with the David Hicks by Ashley 
Hicks fabric collection for Ground- 
works (above and below), available 
through Lee Jofa (212-688-0444). 




















two shops, above, an- 
tiques from Russia, Mark Ransom’s London shops feature dec- 
China and continental 
Europe are on display. 


| 
| 
| Inside one of Ransom’s Russi an Ri ches 
| 


orative arts from Europe and Asia, with many 
pieces from Russia’s golden age of the late 
I8th and early I9th centuries. “These antiques 


have a distinct beauty and work well in con- 













temporary interiors,’ says Graham Viney. 


Mark Ransom Ltd, 105 & 62—64 Pimlico Rd. 
London SW1W 8LS; 44-20-7259-0220 
www.markransom.co.uk 


A pair of circa 1860 
tazzas, made of or- 
molu and malachite, 
are from Russia. 
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Vivid fabrics, such as 
the satin on a 19th-cen- 
tury French chair, ap- 
peal to Space’s owners. 











Color Statement 


“We discovered estate sales and 
became addicted,” says Francesca 
Oriolo, explaining why she and Tam- 
my lams opened Space in Washing- 


ton, D.C. Now everyone can choose 











One of a selection of 
colorful vintage pieces, 
a 1960s lamp is made 
from translucent glass. 


from their clever, colorful mix of 







I8th-, 19th- and 20th-century pieces. 
“The shop has a unique flavor, with 
plenty of fresh ideas,” says Anthony 
P. Browne (above, in the shop, seat- 


ed by a John Mascheroni low table). 
Space, 1625 Wisconsin Ave. 
Washington, DC 20007; 202-333-0140 

















Samuel Botero says there’s a renewed interest in French country 





furniture. “For years it got a bad rap, and now we're enjoying it again. 


| Armoires are being rediscovered for their original intended use, as alter- 





native closets, and they're also being used as bars and kitchen pantries.” 
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Duralee 


Family-owned since 1952, the ven- 

















erable company Duralee (212- 
752-4040) has produced the High- 
land Court Silk Empire Vol. |I Col- 
lection of fabrics, made in India. Aloe, 
shown here in aqua, has a detailed 


vine-and-flower pattern embroi- 














dered on a subtle plaid background. 
The design comes in two other 


colors: rose green and antique. 


4 














Prized Porcelain 
and Pottery 


or the finest Asian porce- 
lain, the new Ralph M. 
Chait Galleries in New 


York is a must stop for any col- 
lector,” says Mario Buatta. “It’s 
a three-generation family busi- 
ness, started by my father in 
1910 and now run by my sons 
and me,” explains Allan S. Chait, 
who, like his father, has exten- 
sively studied Chinese art in all 
its forms. Museum-quality ob- 
jects, dating from the Neolithic 
period to the 19th century, are 
displayed in the galleries. 


Ralph M. Chait Galleries 
724 Fifth Ave. 

New York, NY 10019 
212-758-0937 
www.rmchait.com 


A 19th-century blanc 
de chine Guanyin fig- 
ure, left, is “Iie as 


M. Chait Ga 





leries. 


















































Objects include a pair 
of circa 6th-7th- 
century Chinese un- 
glazed pottery tigers. 











Connecticut 
Country 

The big red barn is an apt 
showroom (far left) for the 
mostly late-I9th-century 
country antiques that Mo- 
nique Shay has been collect- 
ing for years on monthly 
buying trips to Canada. Along 
with farmhouse furniture, 
she favors fun painted pieces 
such as a circa 1875 rocking 
horse (left).““The finishes are 


beautiful,” says Beverly Reich. 





Monique Shay Antiques & Design 
Hidden River Farm 

920 Main St. South 

Woodbury, CT 06798 
203-263-3186 


continued on page 88 


More than 70 years after its initial launch in tribute to the great 
seafaring nation of Portugal, the legendary Portuguese 





watch is now available in an elegant new edition: the appeal of the 
Portuguese Automatic lies in its mechanical movement, 

automatic Pellaton winding system, seven-day power reserve and 
case diameter of 42.38 mm. Water-resistant to 30 metres. 

Ref. 5001 in 18 ct. rose gold. Also available in stainless steel. And 


in platinum, in a limited edition of 500 watches. 


IWC 


Since 1868. 


i 1 | J) And for as long as there are men. 








AUTOMATIC 






SCHAFFHAUSEN 





_westime GWestime 


extraordinary watches & jewelry 





RMOIDIE© 
Westside Pavilion O 254 RODEO DRIVE 
310-470-1388 BEVERLY HILLS. CA 90210 


Website: www.westimewatches.com T. (310) 271-0000 


rland 

















ty 


aor ceac nara DRS a he il Sienna 


nine anne 


» = eae AAA cpr 


: RSS A ARR ek ee hone 


a} 
® 
— 
5 
FS 
wn 
© 
4 
Fe 
Q 




































AD’s Editors Present Designers’ Sources 


reap DY ac ina 









An American folk art 
carved wood pipe . 
is mid-19th century. 





Americana on 
the West Coast 
homas R. Field is one 
of just a few Southern 
California dealers who 
specialize in Americana. “My fo- 
cus is furniture from the 18th and 
early 19th centuries and folk art 
from the same period, plus the 
20th century,” he says. “Many of 
his items have a graphic element,” 
notes Matthew White (above, 


right, in the shop with his busi- 
ness partner, Frank Webb). 
Thomas R. Field American Antiques 
1127 Mission St. 

South Pasadena, CA 91030 
626-799-8546 





A late-19th-century 
banner weathervane’s 
gilt finish is original. 






Alexa Hampton is 
interested in Adirondack and 
Victorian garden chairs and 
17th- and early-18th- : 
Fabricut 
Etching by Fabricut 
(800-999-8200) has a 
dense, rich pattern 


century Chinese 
root furniture (right). 
“The design pen- 















dulum has swung from 
angular to organic,” she 
says. “I’ve also noticed 

Gothic Revival detailing 


being used.” 








reminiscent of Jaco- 
bean embroidery. The 
design is available in 
black and white, right, 
navy and white, and 
ecru and black cotton. 





continued on page 90 
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Sinan. wizard | in his — Cafe. 
50 mile desert vistas in his backyard. 
5,000 cookbooks in his library. 


So what’s cooking in his kitchen? 


Mark Miller, world-famous restaurateur of Coyote Café and Wildlife Sydney, creator HI 
of modern Southwestern cuisine, author, anthropologist and connoisseur of culinary. ~ r a 
and cultural ethnicity in his GE Monogram kitchen, Santa Fe, New Mexico. mere eS Fe 


| To learn more, visit monogram.com 
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i ) imagination at work GE Monogram. 
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here’s a constantly 

changing inventory of 

very usable antiques in 
Carl Todisco’s shop [right],” 
says William Hodgins. “I get 
excited about everything I buy,” 
says Todisco. An 18th-century 
carved wood barometer, a Baltic 
Neoclassical painted chest of 
drawers and an 18th-century 
carved giltwood urn (above) are 
among the decorative objects 
and painted pieces that he hopes 
“clients will love as much as I do.” 

















Carl Todisco Antiques 
I41A Arlington St. 
Boston, MA 02116 
617-357-5050 








90 





FJ Hakimian 
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For a recent project, 
Stephen Sills and James 
Huniford chose a car- 
pet, far left, from the 
new Vintage Kilim 
Compositions collec- 
tion at FJ Hakimian 
(212-371-6900). 


Made from handwoven 
undyed-wool panels 
from Iran, circa 1940, 
the distinctive modern 
pattern of a carpet, 
left, caught the atten- 
tion of Greg Jordan. 





continued on page 92 
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IRFORMANCE. PRESTIGE. PASSION FOR INNOVATION. 


A beautiful plane is a plane that flies well. Here at BREITLING, we 
share the same philosophy. It is expressed through a single- 
minded commitment to building ultra-efficient wrist instruments 
for the most demanding professionals. Our chronographs meet 
the highest criteria of sturdiness and functionality, and we 
submit all our movements to the merciless tests 
of the Swiss Official Chronometer Testing 
Institute. One simply does not become 

an aviation supplier by chance. 











www.breitling.com 
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'/The Luxury Name in Jewelry and Gifts. -& | | | A - | N G 


‘TOWSON TOWN CENTER e PIKESVILLE 1884. 
800-487-0309 | 


INSTRUMENTS FOR PROFESSIONALS 
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“The selection of Asian furniture and 








accessories 1s huge,” says Alex Jordan. 





olden Triangle 


es 


ve been buying beautiful 
[os from The Golden 

Triangle since it opened its 
doors, more than 10 years ago,” 
says Alex Jordan (left, with Dan 
Smieszny, right, in the shop’s 
gallery, looking at Han Dynasty 
ceramics). Antique and contem- 
porary furniture and accessories 
from all over Asia are arranged 
in modern room displays. A liv- 
ing room (above) shows a carved 
ceiling panel from Thailand be- 
hind a Shanghai Art Déco sofa. 





The Golden Triangle 
72 W. Hubbard St. 
Chicago, IL 60610 
312-755-1266 
www.goldentriangle.biz 
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Papaver is the Latin name for 
poppy and the name that S. 
Harris (800-999-5600) has 
given to a velvet-appliqué-and- 
embroidery poppy design. It 
comes in ecru and white cot- 


ton duck and ina sheer fabric. 
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By Nicholas von Hoffman 


RCHITECTURAL DESIGN- 
er Wallace E. Cun- 
ningham started out in 

seeming bleakness. No money 

and hard times. “We lived on 

a farm in the middle of no- 

where,” he recalls, or, more 

precisely, western Pennsyl- 
vania, “and it ended up going 
for back taxes.” 

Before he purchased the 
farm, his father worked at the 
installation in Oak 
Ridge, ‘Tennessee. “He wasn’t 


atomic 


a chemical engineer,” Cun- 
ningham explains. “He didn’t 
have a degree.” And apparent- 
ly his heart wasn’t in it. Cun- 
ningham believes that after 
Oak Ridge, his father “wanted 
a quiet life,” and so he led his 
wife and nine children to a 
place he hoped would be a ref- 
uge and a joy. “He loved to 
farm and raise horses, but he 
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The Professionals 


Wallace E. Cunningham 
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didn’t know anything about 
it. The farm ended up being 
strip-mined. It was a disaster.” 

But offsetting that was the 
family bond, his own optimism 
and the kindness of strangers, 
particularly their neighbors, 
whom Wally Cunningham 
calls “salt of the earth, right is 





¥ 


right, wrong is wrong people.” 
Eventually the family had to 
leave a place whose image in 


Cunningham’s memory is “of 
Oo ? 


barns slightly leaning and ca- 
bles holding them up and old 
horsehair furniture—the gen- 
eral grayness and the dullness 
of the air.” They left not for 








greener pastures but for a yet} 
grayer and dirtier place—an|} 
industrial slum in Buffalo,} 
New York. “The chemicals, } 
the refinery, the steel plant, 
the auto industry, the Rust 

Belt,” is how the designer re- 
members the new world the} 
continued on page 96 | 


“Modern architecture | 
has a bad name, but it 
can have great feeling,” | 
says architectural de- 
signer Wallace E. Cun- 
ningham (above left). 
ABove: A computer 
rendering of a house 

in the planning stages 
near San Diego. 





Lert: “My clients said 
they wanted to live 
outside,” he says of a 
residence he designed 
in Rancho Santa Fe, 
California (see Archi- 
tectural Digest, Octo- 
ber 2003). “The pool 
is like a three-dimen- 
sional floating object.” 
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BEST SMALL SUV FOR 2004 
INSURANCE INSTITUTE 
FOR HIGHWAY SAFETY 
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The 2005 Subaru Forester. eae ee balance an 
All-Wheel Drive System, standard.’ A 210-hp, turbocharged boxer:éng 
standard safety features than any SUV in its class. The utility of an SUV, unprecede =A; 
a Porsche and starting under $26,000: Take a deep breath, Let it allisink in. The Subaru Eor 
dealer for a test-drive, visit subaru.com or call 1-800-WANT-AWD for more information. » °, 
Based on a rating of “Good” in 40 mph frontal offset crash tests (7/02), low-speed bumper tests (7/02) and Beaute tests\(6/03) ey, ietsemek 1c ar lel¢—0h ea 


based on testing by Gar and Driver. Subaru Forester XT, (8/03), Porsche-Boxster,(8/03),“Audi TT3.2 Quattro'DSG (4/04), Nissan 350Z Touring, (8/03), Jaguar S-TypeJR (5/03) and Pc ; 
(11/03), MSRP excludes destination, tax, title, license and registration fees due at signing. ;Best SmialhSUV award, March 2004.issu€. The ABC's of Safety: Air poe upssChildten in backseat. 
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Ricut: A house on the 
Southern California 
coast is “like a ship at 
sea,” notes Cunning- 
ham. “I’d be bored to 
death if I just did varia- 
tions of the same build- 
ing my whole life.” 


continued from page 94 

family found itself in, as his 
father went to work in the 
now-defunct Bethlehem Steel 
Corporation’s gigantic plant 
in Lackawanna. 

“There were eight of us, 
and we lived in a very small 
flat on the south side. There 
were lots of characters around. 
Lots of bars on the corners. It 
seemed like everybody in the 
city was drunk.” 

Yet this slowly dying me- 
tropolis was not without its 
beauty. “The great thing about 
Buffalo, since there was no 
money, is that it was a town 
no one wanted, and the build- 
ings hadn’t been destroyed,” 
says Cunningham. “Buffalo 
has some incredible things, 
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like the Olmsted Park System, 
Frank Lloyd Wright houses 
and a city hall that is one of 
the greatest Art Déco edifices 
in the United States.” 

‘The boy had daily contact 
with some notable art. “I went 
to a technical high school. Pd 
leave south Buffalo on the bus 
and make my way up close to 


the downtown area. I'd go past 
city hall and the Prudential 
Building by Louis Sullivan. 
The church downtown, by 
Richard Upjohn, has a win- 
dow by Tiffany.” 
Cunningham’s story dem- 
onstrates that environment is 
not necessarily destiny. “My 
parents were bright. Poor but 








bright. We could read an 
write went tc 
kindergarten. My brother wag 
named after Lord Byron.” 
His mother must have bee 
something of a blithe spirit 
“She was very artistic,” he says 
“She was a little out of he 
mind, and she didn’t treat us 
continued on page 98 


before we 


Lerr: “There’s a seren- 
ity to the curving, flu- 
id forms,” the designer 
says of a house in 
Rancho Santa Fe with 
clerestory windows 
and a copper roof 
(AD, December 2002). 
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when you can 


walk around in one. 





She loves magic shops. Windsor Castle. The unexpected. No matter who you are, Andersen” windows let you put a little of 


yourself in any room. A gothic window with wood interiors is one of many interesting shapes and styles that creates a stunning 


if accent. With Andersen, you'll know it’s your home. Because everywhere you look, you'll see yourself. Call 1-800-426-4261, 


ref. #5117, or visit us at andersenwindows.com LONG LIVE THE HOME® Andersen. m4 | f 
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The Air Bath by TOTO. 


The ultimate bathing experience. 
Elegant low-profile Air Jets envelop 
your body in a luxurious 
cocoon of warm, soothing air 
bubbles. Precision engineered 
high-volume brass Air Jéts. 
Cast acrylic shell (25% thicker than 
the industry C misese standard), 
whisper quiet, premium blower, 
and 5 levels of water massage 


Tal <-1arih Ae MRNA (meee eel cre Tale 


Air Bath styles to match your decor. 


Perfection by Desi 


www.totousa.com 
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continued from page 96 
as children but as equals and playmates. 
Her idea of a good day was getting up, 
taking a long walk, coming back, having a 
cup of tea and some toast, practicing her 
calligraphy, making some drawings, read- 
ing a little poetry. We didn’t have a piano, 
so we'd go to this bar with an old ’50s 
bandstand in the back near the pool tables 
and the glitter ball and all. She’d play the 
piano, and we'd play underneath. The 
men in the bar would say, ‘Mrs. Cunning- 
ham, could you keep it down? We’re try- 
ing to watch the ball game.’ And she’d be 
playing a Rachmaninoff piano concerto. 
There was a constant contrast of things 
that were incredibly beautiful and things 
that were a different kind of beauty.” 
Cunningham made his way out of Buf- 
falo. “There were people who, when we 
needed something or somebody, rescued 


“There are people who are architects, and then 
there are people who are artists who use the medium to 
express themselves. It’s not about a piece of paper.” 


us. It was an amazing thing—kind of our 
own underground railroad. My oldest sis- 
ter lived in Aurora, Illinois, and so the es- 
cape route was a bus ticket to her house.” 
In nearby Batavia the young Wallace 
struck up a friendship with a family that 
lived in a Frank Lloyd Wright house. As 
others had before, they recognized his 
talent and told him, “You’re smart. You 
need an education. You should go to the 
Chicago Academy of Fine Arts.” They 
| arranged it, and he was soon in Chicago 
studying, although, he says, with “zero 
| confidence.” He found another guide and 
patron in Marya Lilien (1900-1998), the 
| longtime head of the department of in- 
| terior architecture at the School of the 
| Art Institute of Chicago. 

In due course, she had Cunningham 
drive her to Taliesin in Wisconsin, where 
she had studied in the 1930s as the first 
female fellow. Of the experience, he ex- 
plains: “I went out exploring the estate, 
walking through the fields, coming across 
great Buddhas set amid the corn and 
just soaking up the place.” Lilien then 
| arranged for him to study at Taliesin 
| West in Arizona. It was not a good fit. “It 
| was a tough transition,” he says. “No pri- 























vacy, you were surrounded by very sma 
people, and they owned you. It was work 
study. It was lots of work. We were a 
young. We’d hide out and take off fi 
town all the time. 

“At Taliesin you were forced to live ar 
work with people you didn’t know, at 
then you had to entertain. You had to tal 
to people you didn’t know, which for 1 
was difficult. After six months I left. 
didn’t call Marya because I was ashameg 
She found me and apologized. She said, 
don’t think I prepared you well enough 
What a kind thing to say to someone wh 
has just let you down. She was a great lady, 

Shortly after that, one of the membe 
of the family that had helped Cunning 
ham in Illinois asked him to design he 
first house, outside San Diego. It was 
success, but the next commission wa 


slow in arriving. Things got so tight that 
he remembers, “I thought I’d have to ge 
a real job. I sold my car. I sold my camera 
I kept selling and waiting, thinking some 
thing would happen.” Something even 
tually did, and the designer’s second com4 
mission came along. 

Just as his beginnings are unusual, so 
has been the rest of his career. “I stil 
don’t have an architecture license,” he 
says. “I’m dyslexic. I could never pass the 
exam.... There are people who are archi 
tects, and then there are people who are 
artists who use the medium to express 
themselves. It’s not about a piece of paper. 
It’s like, ‘Do you have a degree in music? 
‘Then you can’t compose.’” Nonetheless, 
on his staff of five he has two licensed ar- 
chitects. “Often the staff is paid and I am 
not, but it’s fine.” 

Cunningham’s work is unmistakably 
his own, as is his conviction about his art: 
“You want people to come into a space 
and feel something that they cannot feel 
anywhere else, that makes them feel bet- 
ter, that makes them look into their souls. 
I’m not saying that all of my buildings are 
good or do that, but with the ones that do, 
you know. You don’t have to ask.” 0 
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In my kitchen 


| preheat a memory. 
| fold in old friends with new. 


| bake a good laugh. 





PHOTOGRAPHY BY VINCENT KNAPP 





Capote’s letters 
span the good times 
and bad, from his 
preteen years 
through his rise 
to fame to the ebb 
of his later life. 
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Books 


‘To Have and to Hold 


Six Works to Please.the Eye and Stimulate the Mind 


KELLY HOPPEN STYLE 
The Golden Rules of Design 
Sometimes the key to great 
design is simply to follow a 
golden rule or two: Buy big for 
large or small spaces, place a 
focal point in each room, calm 
the bedroom by introducing 
symmetry. London interior 
designer Kelly Hoppen has 
her science down to an art, 
with lessons on how to use 
texture, lighting and color. 
Perhaps the most important 
rule is this: Be not afraid of 
taupe, for it loves pure white 
paint and dark-stained wood, 
but—beware—tt hates yellow. 
Hundreds of color photos re- 
veal how to achieve your own 
version of feng shui without 
the usual commitment. 


Bulfinch, $40 








TOO BRIEF A TREAT 


The Letters of Truman Capote 
In celebration of the 80th an- 
niversary of Truman Capote’s 
birth, Random House has put 
out a collection of his personal 
letters. Compiled and edited by 
Gerald Clarke, his contem- 
porary and friend, they span 
the good times and bad, from 
his precocious preteen years 
through his rise to fame with 
the publication of In Cold Blood 
to the ebb of his later life. The 
recipients, including Katharine 
Graham and Cecil Beaton, 
could make a who’s who of so- 
ciety elite. The last note is a 
short telegram to his longtime 
partner, Jack Dunphy; its sad- 
ness resonates almost as much 
as the news of his death two 
years later. 


Random House, $27.95 


















MICHAEL GRAVES 
Buildings and Projects 
1995-2003 

Clad in a serene blue, this 
monograph is the fourth in a 
series chronicling the work o 
architect Michael Graves and 
his firm. The easy-to-distin- 
guish forms—oculi and rotun- 
das, the pitched roof—happily 
coexist with the mysterious, 
undulating lines found in his 
work in Egypt. From the un- 
built (a study for the Philadel- 
phia Eagles football stadium) 
to the unusual (an elephant 
fountain), all are compelling 
examples of the universal lan-}} iso, 
guage of architecture. 
Rizzoli, $45 
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Future home 


| im TOYOTA 


. MOTOR MANUFACTURING, TExas 






jWe’re not just breaking 
jnew ground 
1 with Ou r ve h icl es. Toyota's eight U.S. manufacturing plants set the standards for building 





a 


1) quality into every vehicle we produce. Today, eight Toyota models are manufactured in the U.S. 
') Last year alone we built more than a million vehicles here* And with new plants under construction in San Antonio, Texas and 


) Jackson, Tennessee, we'll continue to break new ground every day. 





“Toyota components and vehicles are made using many U.S. sourced parts. ©2004 


toyota.com/usa 
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OBSESSIONS 


Collectors and Their Passions 
One has a thing for samurai 
armor. Another hoards bugs. 
One has purchased enough 
old western cabins to make 
himself a real ghost town. 
And one has in his possession 
about 5,000 discarded motel 
keys that “remind me of where 
I’ve been.” Writer Stephen 
Calloway, an admitted obses- 
sive collector of arts and let- 
ters from the 1890s, guides a 
journey into a world where 
poodle kitsch is gathered with 
the same fervor as Gothic 
furniture, and wooden man- 
nequins wait patiently for 
their owner to return from his 
harrowing search for more. 


Mitchell Beazley, $45 
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GREETINGS 

FROM ANDY (WARHOL) 
Christmas at Tiffany’s 

This is a rare glimpse into the 
not-so-familiar Andy Warhol 
—absent are the bold, geomet- 
ric forms that so characterized 
his later work; present are the 
whimsical lines of Warhol the 
commercial artist of 1950s 
New York. John Loring, Tif- 
fany’s longtime design direc- 
tor, narrates with his signature 
anecdotal flair the joys and 
eccentricities of working with 
Warhol on commissions like 
these holiday cards, produced 
with the wit and jubilance 
only Warhol could conjure. 
Harry N. Abrams, $25 


FOG 
Flowing in All Directions 
The art of the architectural 
process is what Frank Gehry 
wants you to consider while 
perusing his most recent of- 
fering. In it, he blurs the mak- 
ing of buildings to abstraction: 
Models are clad in felt, a la 
Joseph Beuys, and the Puente 
de Vida Museum in Panama, 
expected to be finished in 2006, 
is rendered in scrumptious 
flowers. Extreme Frankophiles 
can purchase a limited-edition 
version in a clamshell box com- 
plete with a signed print of 
an etching of the Walt Disney 
Concert Hall (see Architectural 
Digest, December 2002). 0 
Circa Publishing, $75 
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Stephen Calloway 
guides a journey 


poodle kitsch is 
gathered with the 

same fervor as 
Gothic furniture. 
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JUDITH RIPK 


234 North Rodeo Drive on Via Rodeo Beverly [TOES ET cia 


NEW YORK BEVERLY HILLS SAN FRANCISCO ASPEN EAST HI 
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One of nature’s most magical and beautiful 
moments, the rainbow, has finally been 
captured in a dazzling array of 
fancy-colored genuine sapphires. 


Please contact us for the fine jeweler 
nearest you, further information 
and a free color brochure. 


Toll Free (866) 750-GEMS 
info@rainbowsapphire.com 
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Super Automatic Coffee Center 
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(#13212) 


Celebrating Capresso's 10th anniversary, this 24-Karat gold plated Super 
Automatic Coffee Center is available in only 555 numbered units. 


The Impressa F9 Limited Edition is equipped with sensor touch control, brewing 
illumination, multi-color two-line display, seven languages two different frothers ar 
a special warranty. Retail $3,999 


m 24-Karat gold-plated metal alloy front panels. 

m Laser engraved Limited Edition number. 

@ Grinds, tamps, brews and cleans in less than 60 seconds. ~ 

m Makes Crema Coffee, Espresso, Cappuccino and Latte... perfectly, every time 
m JURA-CAPRESSO offers a complete range of Super Automatics from $799. 
= For free video and information visit: www.capresso.com 


Available at these selected authorized retailers: 
The Cook's Warehouse (Atlanta, GA), Kitchen Kaboodle (Portland, OR), 
Kitchen Kapers (Cherry Hill, NJ), River City Coffee, Tea & Candy Co. (Little Rock, AF 
William Glen (Sacramento, CA) 
www.1stincoffee.com ¢ www.1st-line.com ¢ www.amazon.com 
www.kitchenkapers.com * www.neimanmarcus.com ¢ www.wholelattelove.com 
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Old Pueblo Gallery 
Tucson 
(520) 529-9677 


crea was 
Palm Desert 
(800) 545-1086 


reece el eer a 
Las Vegas 
(702) 256-7278 


rail 
Pleasanton 
EVA) ELVA Tel) 


(ore acre 
Team slrle) 
(949) 376-4185 


Coastal Gallery 
Half Moon Bay 
(650) 726-3859 


(er Ta TE) 
SY Te Mell (er-) 
(877)-ART-0319 
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James Bond Gallery 
MotB er: | ol 
(408) 395-1415 


PTS IN rg 
San Francisco 
CL) RE SET 
ll 
| ie ear 6 7 
7 Woodland Hills 
(818) 884-1110 


Pierside Gallery 
Huntington Beach 
(800) 959-7979 


Frame & Art Gallery 
New Canaan 
(203) 966-8483 
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“Tender Shoulder” 


A Boy and His Dog Fine Art 
Key West 
(305) 296-5567 


Collectors Wall Fine Art 
Sarasota 
(941) 927-2643 


Gallerie Brion Fine Art 
Delray Beach 
(800) 683-4300 


ai age 
Ft. Lauderdale 
(800) 527-8835 


Shaw Gallery of Naples 
Naples 
(239) 261-7828 


Syd Entel Galleries 
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Billy Hork Galleries 
Chicago 
(773) 528-9090 
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36” x 36” Limited Edition Serigraph on Canvas 


ARA Gallery 
Cedar Rapids 
(800) 915-2787 


Teri Galleries 
Metairie 
LU RRS KYL) 


Newbury Fine Arts 
Boston 
(617) 536-0210 


ETT atm reg 
West Bloomfield 
(248) 626-5810 





Studio Fine Art 
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Gaslight Gallery 
LCN] 
(888) 348-5079 


rm e 
Minneapolis 
(763) 567-2205 


er Teed erg 
Clayton 
(314) 727-2020 


Accent Gallery 
Ocean City 
(609) 398-3577 


Frame Décor & Gallery 
Marlboro 
(732) 972-2171 


oT @ emer 8 
Manhattan 
(212) 725-6787 








Soundview Gallery 
Port Jefferson 
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The Art Shop 
Greensboro 
(888) 336-3736 


Opus Gallery 
Cleveland 
(216) 595-1376 


or TUE TT Cera 8 
Philadelphia 
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Mainstreet Galleries 
Kingston 
(570) 287-5589 


RTE ELI 
Pittsburgh 
(412) 344-0233 


Complements Art Gallery 
Warwick 
CU Gees 


Chasen Galleries 
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P&C Galleries 
Washington D.C. Metro Area 
(703) 698-8452 


RFE maw ad 
STAN) 
(425) 455-4552 


Printziples Fine Art a 
UCT Ome Lies 
(416) 920-1957 























[luminating Spaces 


A Free-Flowing Redesign Liberates a Boxy Apartment on New York’s Upper East Side 





Interior Architecture and Design by David Ling/Text by Wendy Moonan/Photography by Durston Saylor 
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F YOU ARE BOTH A WORLD- 
famous New York City 


neurosurgeon and a dedi- 
cated bibliophile, what do you 
do when your kids grow up 
and leave home? You keep 
your three-bedroom Upper 
East Side apartment with great 
views and turn it into a one- 
bedroom with a rare-book li- 
brary. And if you are really 
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counterintuitive, you call an 
architect like David Ling. 
Trained by such modernists 
as Richard Meier and I. M. 
Pei, Ling founded his own 
firm in New York in 1992. He 
has an international practice 
that includes museum spaces 
and high-end boutiques. 
When the doctor and his 
wife, a public relations ex- 


ecutive, hired Ling, they told 
him they wanted to highlight 
their art and their collection 
of rare 15th- through 18th- 
century medical texts. “Books 
are like rabbits,” he says. “You 
put them on shelves, and 

they multiply.” 
Ling’s approach was radi- 
cal. He gutted the apartment, 
continued on page 112 





“The library is the cen- 
terpiece of the de- 
sign,” architect David 
Ling says of a New 
York apartment he ren- 
ovated. Medical books, 
some dating to the 15th 
century, line the back- 
lit shelves. A 1685 ana- 
tomical atlas is at right. 





Carpe diem? 


Isn’t that Latin for more places to go | 
and more seats to get you there? 
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Seizing the day just became a little easier, thanks to the Citi / AAdvantage” credit cards. With 
more destinations; more award seats than any other airline, and miles that may never expire? 
you'll be able to fly someplace fabulous wherever you choose. And with Purchase Protection; you 


have peace of mind no matter where you choose to seize the day. 


1-800-FLY-4444 citibank.com/aadvantage | : 
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a » “Destinations include those served by AAdvantage participant airlines. Miles may not expire provided that once every three years you (i) fly on American Airlines”, American Eagle® or AmericanConnection® carriers or an airline participant 
- § in the AAdvantage program or (ii) have qualifying AAdvantage participant account activity. Miles are earned on purchases only. For complete details visit www.aa.com/aadvantage The maximum number of AAdvantage miles you can 
pe canis 60,000 per calendar year with the Citi® / AAdvantage” card and the Citi® Gold / AAdvantage* World MasterCard”, 100,000 miles per calendar year with the Citi? Gold / AAdvantage Card and the Citi® Platinum Select® / AAdvantage 

World MasterCard®, and 150,000 per calendar year with the Citi Platinuna.Select* / AAdvantage® Business Card (purchases recorded on your Jan. - Dec. billing statements). AAdvantage Executive Platinum’, AAdvantage Platinum | 
i) and AAdvantage Gold® members are exempt from these limits. AmericanAirlines, American Eagle, AmericanConnection, AAdvantage, AAdvantage Executive Platinum, AAdvantage Platinum and AAdvantage Gold are registered | 
trademarks of American Airlines, Inc. American Eagle and AmericanConnection carriers are American Airlines regional airline associates. AmericanConnection service is operated by one of the following independent contractors: Trans 
State Airlines, Inc., Chautauqua Airlines, Inc. or Corporate Airlines, Inc. American Airlines reserves the right to change the AAdvantage program at any time without notice and to end the AAdvantage program with six months’ notice | 8 
American Airlines is not responsible for products or services offered by other participating companies. For complete details about the AAdvantage program, call 1-800-882-8880 or visit www.aa.com/aadvantage Purchase Protection || = 
is for Gold and Platinum Select cardmembers: Buyers Security coverage is underwritten by Triton Insurance Company. Purchase Assurance® coverage is underwritten by Virginia Surety Company, Inc. Purchase Security is Hii} 
underwritten by Indemnity Insurance Company of North America. Certain conditions, restrictions and exclusions apply. Details of coverage are provided upon cardmembership. ©2004 Citibank (South Dakota), N.A. Citi, Citibank 
and Citi with Arc Design are registered marks of Citicorp 
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continued from page 110 
eliminating what he calls cell- 
like rooms—and most of the 
doors—laid new white-maple 
floors and replaced the win- 
dows with special UV-filter 
glass to safeguard the art and 
the books. 

But instead of creating a loft, 
“where you walk in and see 
everything at once,” he says, “I 
chose a more romantic way of 
experiencing the space—you 
go around corners constantly 
in a voyage of discovery. 

“By blowing out the cellular 
composition and replacing it 
with spatial flow, I established 
a continuous view along the 
window walls,” Ling explains. 

He then lined the perime- 
ter with waist-high cabinets 
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in luxurious Swiss pearwood. 
“A common criticism of mod- 
ernism is that it’s cold,” he says. 
“We wanted to warm it up.” 
Unlike most bibliophiles’ 
libraries, this one is mod- 
ern, with custom sandblasted- 
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glass shelves supported by ebo- 
nized-black-oak panels. It is 
the opposite of what you might 
expect in the home of a man 
who has 4,000 books, includ- 
ing a 1476 illuminated edition 
of Pliny the Younger, which 


was printed in Venice, or De 
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ABoveE: “A freestand- 
ing plane separates 
the dining room and 
the bedroom,” says the 
architect. The slot win: 
dow provides a view 
into the latter space, 
where an oil on paper 
by Al Held is displayed 
The rug is Persian. 


“T opened up the cellu- 
lar spaces,” says Ling 
(left). Far Lert: “The 
kitchen appliances are 
concealed to allow 
maximum flow of line 
and materials,” he says 
Sub-Zero refrigerator. 





Humani Corporis Fabrica by An- 
dreas Vesalius, published in 
Basel in 1543. 
The architect also dropped 
the ceiling to create a cove 
for indirect and track lighting. 
“T’ve always thought ceilings 
continued on page 114 
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For the passionate cook, a grocery run is not an errand. It’s an art form. To find the perfect m4 JENN-AIR 


ingredients to create a masterpiece kitchen, call 1-800-Jenn-Air or visit www.jennair.com. 
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“You go around 
corners constantly 
in a voyage of 








continued from page 112 
were wasted spaces,” he says. 
Grouped in the center of the 
space are a 17th-century Italian 
refectory table and modern 
classics: a Le Corbusier love 
seat and sling-back chairs and 
a Mies van der Rohe Barcelona 
table. “It’s a dialogue between 
new and old,” says the husband. 
The entrance is an all-white 
gallery, displaying works by 
Kenneth Noland and Jules 
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discovery,” says Ling. 








Olitski. “The hall is a series of 
wall planes that step away to- 
ward the dining room,” says 
Ling. Some of the walls are ac- 
tually doors that swing open 
to reveal closets. 

One wall has a slice through 
it, a vertical piece of glass that 
acts as a slot window, which 
offers a peek into the master 
bedroom and the bed and 
night table Ling designed, 
also in Swiss pear. 


“The closer you look, the 
more you notice the crafts- 
manship throughout,” says the 
architect. Adds the wife: “I 
don’t think a square inch of 
space has not been used.” For 
example, the glass bookshelves 
are deep enough for a double 
row of volumes, so that the 
collection can grow. 

And is the doctor continu- 
ing to buy books? “Hourly,” 
he says with a laugh. 0 






Ling conceived the 
bedroom’s pearwood 
cabinet, bed and night 
table, which is topped 
by a Baule finial. At 
right are a duck decoy 
and a Japanese uki- 
yo-e wood-block print. 


— 
JAGUAR 


Tole om le claan 











Pl ye sé 


i ek 





ee ee ae ee oe! 


} 





Oe Retna Ed 
t Ree 


ee 


SLEEK, LONG LINES. CURVES IN ALL THE RIGHT PLACES. PERFECTLY PROPORTIONED 
LIGHT, YET RIGID, ALUMINUM BODY — IT’S ALMOST RUDE TO STARE. 


guste A>. @ P70 


WWW.JAGUARUSA.COM/LUST 
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THE ACADEMY OF MOTION PICTURE ARTS & SCIENCES 
PRESENTS 


SET DECORATORS 


AT WORK 


A UNIQUE EXHIBITION EXPLORING THE ART OF 
CONTEMPORARY SET DECORATION, FEATURING 
INTERACTIVE MOVIE SETS AND BEHIND-THE- 
SCENES ART WORK, PHOTOS AND FILM CLIPS. 


SEPTEMBER 8, 2004 - JANUARY 2, 2005 
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HOSTED BY CN TOWER, | 


CN TOWER ED BY C OURISM 
10m FRONT STREET NA ace MARKETING PARTNERSHIP AND TOURISM TORONIT 


TORONTO, ili dled abate PRESENTED WITH THE GENEROUS SUPPORT OF 
416.86.TOWER ty 


WWW.CNTOWERSGM ARCHITECTURAL DIGEST 
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ANTIQUE LIMESTONE TERRA CoTTA Roor TILES Woop Mosaic MARBLE CERA 






, Los Angeles, CA 90069 323-655-1819 fax 323-655-8816 www.farnesegallery. 
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8424 Melrose Ave. 
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| ntroducing Honolua Ridge, an intimate enclave of agricultural homesites within the gated 

community of The Plantation Estates. This unprecedented collection of 25 homesites, the largest 

ie ever offered within Kapalua Resort, commands panoramic views of the 
pristine West Maui Mountains and the marine life conservation district 


: of Honolua Bay. 


| PRIMARY BROKER <«wKAPALUA REALTY 


129 BAY DRIVE - KAPALUA, MAUI, HAWAI‘!I 96761 





1:800:545-VIEW(8439),- WWW.KAPALUAREALTY.COM \T 


X Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property. 
WARNING: The California Department of Real Estate has not inspected, examined or qualified this offering. 
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Vi-Spring, Hand-crafted in England for over 100 years. 


\ 


\ perfect night's sleep on the world’s finest bed is made of a number of things: More wire than any other bed with almost two miles of vanadium-treated premiere grade wire, 


Up to 3,500 individual coils wrapped in calico cotton, Honeycomb nesting of these coils to eliminate gaps. Nearly $$ pounds of all-natural fiber including the 


purest Asian cashmere, soft New Zealand lambswool and rich cotton felt from the American deep South. Beautiful Belgi amask coverings in 
purest Asian cashmere, soft New Zealand lambswool and rich cotton { South, Beautiful Belgium woven damask covering 


nineteenth-century Gothic designs. Hand-tufting by second and third generation craftsmen. Hand side-stitching, an age old craft that eliminates 


the use of metal border strips and rods, And not one iota of foam, It’s England's Vi-Spring mattress, 


North American Headquarters and Showroom - Vi-Spring of Scottsdale, 


15507 N. Scottsdale Ra., Ste. 155, Scottsdale, AZ 85254. 


mint fMmatinn an handeratted Vi.Cnring mattraccee ar 9 Incatinn nearect van || 
For MoreuhiOrmation on nandcratted Vi-Spring Mattresses Or a Location nearest YOU, Ca 


1-877-LUX-MATT 


te. 


Worldwide in-home delivery available, An occasional turn of the mattress from head to toe eliminates the need to flip your mattress. 


Exclusive Distribution Opportunities Available: Phone - 480/367-6766 Email - 
Visit our website at www.ebedroomeyes.com 
“As seen on Fine Living TV” 
Vi-Spring, Scottsdale, Arizona - 480-948-9488 + Vi-Spring, Los Angeles - 323-651-0800 
Vi-Spring, Carle Place, Long Island - 516-873-1108 + Vi-Spring, East Hanover, New Jersey « 973-560-1699 


Vi-Spring, New York City « 212-995-0044 « Vi-Spring, Greenwich, Connecticut - 203-637-8571 
\i-Spring, Princeton, New Jersey - 609-919-0924 


roger@vispringUSA.com 
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OUR CARPETS COVER THE WORLD 

















ANTIQUE CARPETS 
TAPESTRIES 
RE-EDITIONS 
CUSTOM DESIGN 
& RESTORATION 





























ANTIQUE IVORY 
‘SULTAN ABAD 
10'- 5" X 172-5" 





J ESTABLISHED 1905 


JH. MINASSIAN & CO. 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com Hf 



















CAPTURE THE TIMELESS BEAUTIES... 





“ ALABASTRO EGIZIANO ONYX COURTESY TO THE TRADE 


STOWE TILE & SLAB ® STONE & GLASS MOSAIC ® GLASS TILE ® GEM-STONE SLAB 


> are VE a 


(818) 765-4800 WWW.STONEMART.COM 









JAY, NORTH HOLLYWOOD, CA 91605 
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STRAD A. 


Fashioned after the most sophisticated estates in Italy and France. 
One of the grandest residences in the region, a showplace. 4 bedrooms, 
6 bathrooms, subterranean garage, decadent master suite and spa bath. 
Lavish décor and finishes, most materials imported from Europe. Best view 
in Pelican Point, golf course, ocean, white water. Artfully designed: mosaics, 


trompe l'oeil, stonework and art glass. 


577,900,000 
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JOHN MCMONIGLE + 949.640.3604 * www.johnmcmonigle.com 


un ee Ke Bede Me el ee ur ome eee Ble Rael g 





























57 


] 


fies 
/ 


rsonvl 


> 
4 


100 _Hende 


)-6 


52 


op 


5) 


+ 


7-1490 San Francisco (41 


(312) 46 


icago 


) Los Angeles (310) 360-8400 Ch 


31-9006 


New York (212) 4 





Ile, NC (828) 69 








RUGS 


[ies G1 @ Ra AYE NE 


OPK 


ESSOMUrR GE 


i 


PREM! 


telslak 








The Gates Are Closing On The Most Luxurious High-Rise 
Condominium In The History Of Las Vegas. 


ie last tower going fast, it's time to decide. You can swimming, gala entertainment, and unparalleled pampering. Plus 

e Turnberry Place, or you can settle for second place. If less Nevada's favorable tax climate for primary residents. All just steps 
a best is not an option, our magnificently crafted residences, from The Strip. . 
npeccable personal services, our priceless privacy and security Call (800) 616-2120 for information or visit us, today. 


amatched anywhere in town. And to top that, residents aio 
Pelee emce clei mrcece leer Memeo hn m Ka aaKae 
vership in the exclusive Stirling Club. Featuring epic dining 
ed by famed chef and restaurateur Charlie Palmer, 
opean anti-aging spa, tennis, indoor and outdoor 


Luxurious 1, 2, 3, 4 bedroom & penthouse condominiums, 
pre-construction priced from $575,000 to $5.9 million. 


Created by Turnberry Associates, the people who wrote 
the book on private club lifestyles - 








The place to live 
in Las Vegas. 
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| 
| 


2777 Paradise Road, Las Vegas, Nevada 89109 © 702.732.9797 ® Fax: 702.733.8222 © Visit our Website at MRA ap eee fs 
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EXAMINED OR QUALIFIED THIS OFFERING. This is not an offer to residents of New York or New Jersey or where prohibited by state statutes. ; 
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established in Italy 1900 





HM 180 N.E. 39th Street, Suite # 106 
Miami, Florida 33137 


915 N. La Cienega Boulevard 
Los Angeles, California 90069 
Ph.: (310) 855-0035 


Fax: (305) 572-0290 Fax: (310) 855-0034 


www.fantinimosaici.com 
email: info@fantinimosaici.com 
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THE FARMHOUSE ¢ 3200 SF 


Japanese Country Houses 


Cues. designed homes combine western 
refinements with design basics reminiscent of ancient 
Japanese Country houses and feature: * Grand Vaulted 
Interior Spaces * Redwood Paneled Walls and Verandas » 
Majestic Pole and Beam Architecture * Suitable for all 
climates and terrains * Precrafted for each assembly - meets 
all codes * Made in U.S.A. - Shipped worldwide * Also 


available in the “Super Frame Package’ alone for those who 


prefer finishing with local suppliers 


For an informative 


Richarc Leitch 
[Nt E Re N Avs lm OnNiAg 


391 SAINT ANNS DRIVE. LAGUNA BEACH. CALIFORNIA 92651 


1-800-350-6000 * www.rl-intl.com 


colo} catalog ple ase send $14.50 to... 





PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 






the international magazine of fine 
Tilcae me Ccy ta Pec oor Cer as 
source of profits and increase your 
Um Cer Mom Cm taster 
PRC Bnet nel 


r 5 : ve 
Ne se arm ose CRs LEE u 
. " 
e An Attractive Discount ss ae rr 
» Free On-Time Delivery (prepaid shipping via UPS) 
¢ 


Full Credit for Returns (return unsold covers) , 
ORS Moe Cm har hme the 
copies sold. 
Free display fixture 

¢ Direct store delivery 


Oo 
vIC 


Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
customers will appreciate this extra service and 


OMIM yao tm ael sted 


\When everything in your life reflects elegance and 
good taste, you'll certainly want to accessorize 
your home with Acenti. Sleek, beautifully 


contoured and engineered to perfection, the 


Acenti Collection by Leviton is an exclusive 
new line of innovative lighting controls, 
switches and outlets reserved for 


a date Mae Mote Leal] 
fin 
sate about all the details. Available 
ells through your designer 


or architect. 


Xe Tee Btere(ut-gor Leviton Manufacturing Co., Inc. 


OMe Ri eleVianufacturing Co., Inc. 


www.leviton.com/Acenti 
41-888-4-ACENTI 















































Text by Amanda Vaill/Photography by Billy Cunningham 


OMETIMES A CIGAR IS JUST 

a cigar...and sometimes 

it’s a quilt: an intriguing 
piece of textile ephemera that 
came into being in the latter 
half of the 19th century and 
persisted up until World War 
[. Though it’s hard to imagine 
in our current smoke-free era, 
most households of the peri- 
od had at least one smoker in 
them, and when he (it was al- 
most always a he) purchased 
his cigars from the corner to- 
bacconist, they came bundled 
with brightly colored silk rib- 
bons imprinted with the man- 
ufacturer’s name. Those rib- 
bons became prized collector’s 
items, and ladies’ magazines 
began including instructions 
for incorporating them into 
pillows, tablecloths and quilts. 
The predominant color for 
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cigar ribbons was golden yel- 
low with black lettering, al- 
though brilliant blue, scarlet, 
violet, rose or emerald were 
also used. “There were a gazil- 
lion brands at the turn of the 
century, with manufacturers 
all over the country as well as 
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in Cuba,” says Laura Fisher, 
a New York-based dealer in 
American folk art. “A gazil- 
lion” translates into 350,000 
manufacturers, which made 
for fierce competition among 
brands. Sometimes a quilter 
would try to incorporate dif- 


Editors’ Finds 


American Cigar Quilts 


Colorful Folk Art ‘Textiles Shed Light on a Bygone Era 


ferent colors and makers into 
her quilt; others would restrict 
themselves to only one. “Then 
the quilt repeats one name 
over and over, in a kind of Pop 
art way,” Fisher observes. 

The ribbons’ shape dictated 
the pattern the quilts assumed: 
The most frequently seen con- 
figuration is a log cabin pat- 
tern—a geometric built from 
graduated rectangles—“but 

continued on page 120 
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Asove: Golden silk rib- 
bons imprinted with 
popular cigar brand 
names adorn a circa 
1900 cigar quilt. Lerr: 
Diamond patterns dec- 
orate another turn-of- | 
the-century example. 



































Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass 





Amdega and Machin design offices throughout the 

USA and Canada. Please call 1-800-449-7348 ~ 
. A R 4 ‘ { 

www.amdega.com A MI ID IE G A 


All other countries call +44 1325 468522 ESTABLISHED 1874 





Places to go, designs to see... 





A Bold Look for a Flagship 

For 172 years, Bailey Banks & Biddle has been celebrating the romance 
of fine jewelry and watches. This September, the company unveiled a 
new flagship boutique in the prestigious Galleria in Houston. The store 
marked the 108th retail location for the company—a_ network 
that spans 31 states and Puerto Rico. The contemporary space was 
created by Robert Young 
Associates and divides 
the layout into four 
sections: fashion jewelry, 
watches, bridal and 





fine gemstone, and a 
large gift department. 


Bailey Banks & Biddle 
The Galleria 

5015 Westheimer Road 
Suite 2280 

Houston, Texas 


BAILEY BANKS & BIDDLE AT THE GALLERIA IN HOUSTON 


For more information, 
call (713) 622-4920 or visit 


www.baileybanksandbiddle.com. BAILEY BANKS b BIDDLE 
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continued from page 118 

there are many original and exciting vari 
ations,” Fisher says. “There’s a limit t 
what you can do with a long, narrow stri 
of fabric, but I look for imaginative solt 
tions to the problem or for a clever grap 
ic use of the brand name.” Sometime 
ribbons in contrasting colors, like black 
were employed in the design. The regi 
stricted palette and minimalist patterning 
give these pieces a highly sophisticated 
look; they’re more like Art Déco textile 
or kente cloth than patchwork, and the 
work well with a variety of décors. 

A derivative of the cigar quilt is thé 
cigarette quilt, which began to appea 
around the beginning of the 20th centu 
when ready-made cigarettes were coming 
onto the market, and their manufactur 
ers hoped to pitch this new product td 
women as well as to men. Cigarette sil 
were thus printed with butterflies, flags 
fashionably dressed ladies, Indians, Kew 
pie dolls or other figures; and some man 
ufacturers began including a small silk 
picture in cigarette packets, along with 
ideas on how to incorporate the premijjm 
ums into various household items. “To 
day’s premium offerings from Virginie 
Slims are nothing new,” says Fisher wryl 

But the tobacco companies may hayé 
been too smart for their own good. The 
image of the liberated, Lucky Strike 
puffing flapper they were trying to pro 
mote spelled doom for the quilt-making 
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These pieces are highly 
sophisticated; they’re more 

like Art Déco textiles or 
kente cloth than patchwork. # 
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Little Woman; by the time World War I 
was over, the tobacco quilt had faded 
| from view. Because they were made from 
| fragile China silk, not many survive in 
| good condition; but when some examples 
| were appraised on television’s Antiques 
Roadshow at upwards of $5,000, interest in 

them surged. And now, with No Smoking 
| signs everywhere, these collectibles have 
| come to seem like relics of a vanished era, 
when the panacea for our country’s trou- 
bles was, as one advertising slogan put 
it, “a good five-cent cigar”—or a good 
$5,000 quilt. 0 
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SEWARD JOHNSON, JR. 


Sey i.) 





TELE SCOLE TURE FOUNDATION Special Delivery 
2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 Bronze, 1s ifesize 


TEL 310.264.2400 FAX 310 264.2403 


www.SewardJohnson.com 
info@TSFmail.com 


























Fditors Selec Properties Around the Work 


Spain, Greece, New York, Montecito, Vermont... 


NEW YORK Richard Meier—Designed Suburban Residence 


ituated on more than six 

landscaped acres in New 
Castle, New York, is a four-bed- 
room residence designed by ar- 
chitect Richard Meier (AD, Sep- 
tember 1978). One of just 19 


LOS ANGELES 


Chandler House Revived 
by Tim Corrigan 


n 1913 a six-bedroom Beaux 

Arts residence was construct- 
ed in the Hancock Park area of 
Los Angeles. The house, called 
Los Tiempos, was purchased in 
the mid-1950s by Los Angeles 
Times publisher Norman Chan- 
dler and his wife, Dorothy. More 
than 40 years later it was restored 
by interior designer Tim Corri- 
gan (AD, September 2000). The 
second-story master bedroom 
opens to three terraces (right). 
The property was relandscaped 
to include over 300 trees, a pool 
and a rose garden. $8.75 million. 
Call 310-278-0962. 


1D 





private houses conceived by the 
architect, the 6,700-square-foot 
structure is 35 miles north of 
Manhattan and features a two- 
story living room (above right) 
with a freestanding fireplace and 


Estates for Sale 























glass doors that open to a walled 
terrace and the pool area. An in- 
door bridge leads to the family 
room, which has a built-in me- 
dia system, with a service 
kitchen behind it. The master 


suite is located in the cottage 
wing, which overlooks the pool | 
and has a living room, a kitchen,} 
a formal dining room and a gym} 
with a sauna. $4.9 million. ! 
Call 914-234-0308. 
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People often share their gratitude 
for having us unlock their doors. 


we te ray 











This time, someone wanted to lick our faces. 















When Luigi Damiano locked his schnauzer inside his car, he rushed 


to call OnStar. An OnStar Advisor promptly sent a signal to unlock his 








: doors; and within minutes, he was reunited with his buddy. Luigi was 
: so thankful that he offered to bring his dog to meet the Advisor. 
; Make sure you're never without the valuable assistance of OnStar. If 
your current vehicle has OnStar, press the blue button to make sure 
your service is active. Visit your dealer or onstar.com to learn more. 
Star 
Or, 
visit onstar.com 
The first year of service is included on all new OnStar-equipped vehicles. 

oe ee a (cae ea 

Lg @) ~T cwc © nummer Ya 

CHEVROLET) 3=oe3tu4I@K OO pontiac Fxdllec SATURN 











OnStar services require vehicle electrical systems, wireless services and satellite technologies to be available and operating for features to function properly. Visit onstar.com for system 
information and details. ©2004 OnStar Corp. All rights reserved. *Remote Door Unlock varies by conditions. Not available on some Saab models. tOnStar standard on HUMMER HZ. Saturr 
a registered trademark of Saturn Corporation. The OnStar emblem is a registered trademark of OnStar Corp 











Alan Wanzenberg Architecture 
and Jed Johnson Interiors 


7° R ard 





So Farm, a 120-acre es- 
tate in Vermont, has a stone- 
and-cedar house created by ar- 
chitect Alan Wanzenberg and 
interior designer Jed Johnson in 
the early 1990s (AD, September 
1994). The 12,000-square-foot 
house has views of Mount As- 


cutney and an entrance hall with 


a trellised arch (right) and a 


brick fireplace. A double-height 
library has oak paneling. The 
master suite is on the second 
floor and has a dressing room. 
The property includes a pond, a 
heated pooi and a 10-stall horse 


barn. $6.25 million. 
Call 802-651-5392. 
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pair of curving stone stair- 

cases lead to a 1920s house 
built by architect Reginald 
Johnson (left). Set on three acres 
of manicured lawns in Mon- 
tecito, California, the five-bed- 
room house was remodeled in 
the 1980s and has a formal din- 
ing room with plantation shut- 
ters and views of the gardens. 
The living room’s French doors 
open to an interior courtyard 
with a fountain, tile walkways 
and stone columns. A marble 


~!TO Reginald Johnson Gem from the 1920s 







fireplace, built-in shelves and an He 
oak bar with a hidden passage t 
a 940-bottle wine cellar charac- 
terize the library. There is a 
brick fireplace in the gourmet 
kitchen, which is near a break- 
fast area with a skylight. The 
master suite has access to a gar- 
den via French doors. A tennis 
court, a rose garden, a pool 
area with a cabana, a fishpond 
and a six-car garage complete 
the property. $8.75 million. 
Call 805-565-4020. 

continued on page 12 
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The KitchenAid® Stand Mixer, 
with over 10 culinary attachments. 


Purchase a KitchenAid” Stand Mixer. Choose from a selection 
of attachments to create a complete food-prep center. 


Grind, slice, juice, and julienne. Make fresh pasta or 
ravioli. And leave room for dessert: there’s even an 
attachment to make ice cream. 


Share your delicious discovery with someone who loves to 
cook: Give a KitchenAid® Stand Mixer this holiday season. 


See why chefs choose KitchenAid for their homes more than any other brand. 


i 


TM trademark ed trademark of Kit S.A, ©2 hts Reserved. ___||KitchenAid » 























| ea or designer Charles Allem 
and architect Alexander Nera- 
toff remodeled four stories of a 
19th-century town house on the 
bank of the East River in Man- 
hattan (AD, April 2003). An en- 
trance hall was added to the 


2,500-square-foot apartment, 














Spm manne 


and the living room opens to a 
terrace (right) and has a fire- 
place and a double-height ceil- 
ing covered in silver leaf. The 
master bedroom has a private 
balcony OV erlooking the 

river (above). $4.975 million. 
Call 212-836-1063. 




















Hilltop Mansion in Corfu 


pas around 1890 and reno- 
vated in 1995, an eight-bed- 
room mansion stands on a hill- 
top on the Greek island of 
Corfu. The more than one-acre 
grounds include g*oves of fruit 
trees and flower ga ‘ens. Two 
separate guesthouses, one with 
three bedrooms and the o 

with four, are near the terra 
pool area. $2.15 million. 

Call 30 -210-364-3112. 
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th Barney Financial Consultants have an average of 15 years in the financial industry. Few people actually stumble into wealth 


kes persistence, tenacity, and a tireless work ethic. Not surprisingly, the same qualities that have helped you succeed are 
ones we demand of our Financial Consultants. Because in the end, luck has little to do with success. It takes experience 


hard work. Pure and simple. Visit us at smithbarney.com. 


THIS IS WHO WE ARE. TH Ww WI SMITH BARNEY,,.. 
citigroup! 


Citigroup Gl 



























Chapter Three 
of an Unprecedented Estates for Sale 
Musical Phenomenon! 


Nope A) 


North Country 
; aw ‘ Ilth-Century Castle 
‘= oe 
ce Q he small town of Celra, 


fan pm . << which is 20 minutes from 
SONGBOOK s the Mediterranean coast in 
G } northern Spain, is the location 

for a hilltop castle dating to the 
11th century. The seven-bed- 
room stone structure has pano- 
ramic vistas of the Pyrenees and 
the French border. The prop- 
erty, which was completely ren- 
ovated over the course of four 
years by a local architect, is next 
to a nature preserve. There is a 
formal dining room that seats 
up to 20, a library in a tower, an 
entrance hall with a beam ceil- 
ing (below) and a wine cellar. A 


pool and changing rooms are 


wat) aid tate) rla4 9 atyoie ig ey J Ales surrounded by a stone court- 
yertecelelll tg trilogy re) d albums. yard. ‘The residence is listed on 


Spain’s register of historic 
Includes the classic songs: places. $3.6 million. 
“Embraceable You” Call 203-869-7800, ext.223. 


“What A Wonderful World” 












(featuring STEVIE WONDER) “= 
“For Sentimental Reasons” 
“Stardust” 
ET alatiae- ta i 
Ce [Te=y edi da) 2 |e) ed) 
“Isn't It Romantic” 
“Blue Moon” 
(featuring ERIC CLAPTON) 
“Baby It's Cold Outside” - 
(duet with DOLLY PARTON) at 
and many more! - 
i 
Also Available a 
= “J, 
rs 
or 
= 
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i 


continued on page 130 & 





UNE + FARGET | 








ri ae Te e 3 ae eee 





Experience the Perfect la mOmon Ctr Nard Comme lao mm dete 


refreshing new WineSteward from Dacor. This handsome refrigeration unit 


RAS anid oe unique balance and character of the most complex cabernet to cac OF. 


the driest champagne. Complement your Dacor kitchen or transform any room 


into your own private reserve! 


ANGES * WALL OVENS * COOKTOPS * VENTILATION * MICROWAVES * INNOVATIONS * OUTDOOR GR 
800.793.0093 www.dacor.com/experienceAD 
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Things to know, from 


our advertisers... 





A Maestro’s Eye on Design 


A major exhibition from The 
Art of Cartier Collection is 
on display at The Museum 
of Fine Arts, Houston, now 
through March 27, 2005. 
“Cartier design viewed by 
Ettore Sottsass” includes 

dramatic diadems, brooches, 

necklaces, rings and bracelets 
as well as accessories, writing 
instruments, precious clocks and 
watches from various periods dat- 
ing back to the family company’s 


establishment in 1847. 


Italian design master Ettore 
Sottsass, Art Director for the 
exhibition, has based his selection 
of objects purely on the design of 
each item, rather than on social 


importance or material value. 





For more information and exhibition 
hours, please call (713) 639-7540. 
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MONTANA Architect Bartholomew Voorsanger’s Creation 


nspired by Mies van der Rohe’s 

Resor House, New York—based 
architect Bartholomew Voor- 
sanger conceived a seven-bed- 
room retreat on a 17,000-acre plot 
in the mountains of Montana 
(AD, October 1996). The struc- 
ture has a reverse-curved olive- 
wood-and-slate roof supported 


by bronze-clad metal struts over 


the rear section (above), which 
houses the baths, entrance hall 
and kitchen. A barrel-vaulted 
copper roof shelters the study, 
the living/dining room and the 
master bedroom, which has sky- 
lights and a fireplace. The house 
has views of a lake and the hills 
(below). $25.9 million. 

Call 406-656-7500. O 
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TUSCANY, MAY 15" 
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Move IN DIFFERENT CIRCLES 


TRUE FOUR-SEATER 390-HORSEPOWER COUPE WILL 


) PROPEL YOU FROM O To 60 IN 4.8 SECONDS. How LONG IS YOUR DRIVEWAY? 
MASERATI.COM 





THE GIUGIARO-DESIGNED, 
CALL 1-877-MY-MASERATI oR VISIT 


STARTING AROUND $86, 300* 

















HIDALGO 


In addition to'Hidalgo's well-known mix and match stackable rings and bracelets, Hidalgo introduces ring jackets 
Select the style you like and simply insert the color of enamel, diamonds or gold according to your fashion or mood. 
DEVEL Eee am Um RRL CT) 


‘ALVIN MAGNON JEWELERS * Tampa, FL * 813-872-9374 
ARMEL JEWELERS « Sarasota, FL * 941-388-3711 
a] Neha 00 ST RECA Pa san) 
gt aN SSR a USE Pee Reseed 
testi) 0) a UNS OU Ge en aA SL 
Se NN Saeed 
CIM I Ms and MARSHALL FIELDS « In Select Stores 
CI [s\SM SRST ETE TU Me ces 5] 
LERS * Greenville, SC » 864-242-5558 
& COMPANY « Wilson, NC » 252-237-7166 
* Buffalo, NY * 716-854-0500 


DUCT a LET OL a Pasa} 
TSC aS ea 


v NE oUt 
A waalaan ay aesat UO OETKER RITES) 
JANSC DESIGNER-GOLOSMITH r 


NVA yee cmb lorena 
Ae Meo SW ae eR date) ke) 
POG SMR MOLL RAC NS In Ten. tal Co 
MAC TAVISH JEWELERS « Irvine, CA + 949-551-6753 & Laguna/Hilis 
aCe ae OCP eC 


, Ot Call 305-379-0110 or Fax 305-379-0021 or E-mail hidalgocorp@aol lu) 





www. hidalgojewelry.com * © Hidalgo 2004 








Humidifier & Puritiep: 
Two in one. == 
















® The Venta-Airwasher not only washes the al 
but also prevents millions of airborne particle 
from rising. The air is humidified, fresh and cle 


@ The Venta-Airwasher humidifies and purifie 
the air by washing it with water. Automatical 
adds moisture to the air by cold evaporatio 
recognized as the best technique. 
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® Very hygienic. No odor causing bacteria- + 
ridden filterpads. No problems with white dus y 







wt 


100% made in Germany. @ No filterpads to replace. Easy maintenance. 


Red design award winner 2003 : 


¥ 
om A 
Many famous customers are already enjoying the benefits of 
Venta-Airwasher: e. g. Sony Europe, Porsche, Nestle, Bri Wy 
Airways, adidas, McDonalds, Audi AG, Carnegie Hall (40 unjmel! |) 
Ask for your local dealer. . 

Call for a 14 days cost-free test. - 


e 1-888-333-8218 - www.venta-airwasher.co 


BED BATH & LINENS-NTHINGS 
BEYOND ACE True Value. 


Venta-Airwasher LLC. 180 Stanley Street, Elk Grove Village 
IL 60007, Tel. (847) 758 9598, Fax: (847) 758 9597 

























Advertisement 


Style Watch 


Maximize Your Time 


Coliseum, from P. Peugeot, has size and style. Oversized 
45mm gold plated case is matched with genuine Croc 
embossed leather. Featuring remote sweep second hand, 
water resistant, lifetime warranty, Style #288BR $85.00. Also 
available in steel finish with black strap, Style #288BK. To order 


call 1-888-223-0026 or visit www.peugeotwatches.com 


Wine of the Month Club 
The Perfect Holiday Gift 


Lucky gift members of Clubs of America’s Global Wi 


receive two bottles of the finest international rare wines 
monthly newsletter, “Wine Expeditions,” all for only $29 
month plus shipping. Choose from: all Red, all White of 
selections delivered any amount of months. Monthly de 
are also available in Beer, Flowers, Fruit, Coffee, Pizza, 
and Chocolate of the month. To order call 1-800-CLU 
(1-800-258-2872) or visit www.clubsofamerica.com 





Clubs of America sends unique holiday gifts. 


Produced by WMI (203) 256-0880 (212) 673-4500 www.w Hy 
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wp: y CUSTOM PROJECTS WORLDWIDE | ALSO AVAILABLE THROUGH 


©» AUBUSSONS &B SAVONNERIES INTERIOR DESIGNERS AT TRADE SHOWROOMS OR THROUGH 


FINE RETAILERS | TAPESTRY & AUBUSSON CATALOG TO THE TRADE 
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PHONE 212 696 OO8O FAX 212 696 4248 


INFO@RENAISSANCECARPET.COM WWW.RENAISSANCECARPET.COM 
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EXPERIENCE YVES DELORME PRODUCTS AT THESE FINE STORES 


ALABAMA 
BIRMINGHAM - Christine’s (205) 871-8297 
MOBILE - The Giving Tree (888) 678-0068 
ARIZONA 


SCOTTSDALE - Night & Day 


BEVERLY HILLS - Yves Delorme 
BURLINGAME - Yves Delorme 

CARMEL - Yves Delorme 

cLovis « Yarnell Interiors 

COSTA MESA « Yves Delorme 

LA JOLLA + Everett Stunz Co. Ltd. 
LAGUNA BEACH - The Laguna Colony Co 
LOS ALTOS - Yves Delorme 

MALIBU » The Malibu Colony Company 
MENLO PARK = Yves Delorme 

MODESTO « Lino Bella 

PASADENA « Salutations, Home 
ROLLING HILLS ESTATES - Yves Delorme 
SAN FRANCISCO « Scheuer Linens 





SANTA BARBARA = Yves Delorme 


DENVER - Scandia Down 
The Brass Bed Fine Linens and Furnishings 


GREENWICH * Lynnens, Inc 

NEW CANAAN : S. Browne & Co 
WEST HARTFORD - Labrazel Home 
Westport - A Touch of Europe 


WILMINGTON « Yves Delorme ( 


AMELIA ISLAND « The Master Suite 

BONITA SPRINGS - Bonne Nuit Fine Linen 
DELRAY BEACH « Yves Delorme at ABC 
FORT LAUDERDALE - Casa Chameleon 
JACKSONVILLE « The Bath & Linen Shoppe 
MIAMI « Pacific White 

Burdines Dadeland 

NAPLES « Gattle’s 

XONTE VEDRA BEACH “The Bath & Linen Shoppe 
SARASOTA - Yves Delorme 

ST. PETERSBURG * Good Night Moon 
TAMPA - Villa Rosa Distinctive Linens 
VERO BEACH « All Thru The House 

: Gattle’s 

WEST PALM BEACH - Pioneer Linens 
WINTER PARK > Luxe Linens 


(480) 481-5106 

CALIFORNIA 
(310) 550-7797 
(650) 342-6767 
(831) 625-5311 
(559) 325-6041 
(714) 549-7880 
(800) 883-3305 
(949) 497-8919 
(650) 917-9183 
(310) 317-0177 
(650) 324-3502 
(209) 491-0931 
(626) 577-7460 
(310) 541-4262 
(800) 762-3950 
(805) 682-0894 

COLORADO 
5-8087 


(303) 355- 
L712: 


303) 3: 
CONNECTICUT 
(203) 629-3659 
203) 966-2403 
(860) 232-6300 
(203) 227-3355 
DELAWARE 
302) 656-3700 
FLORIDA 
(904) 491-5933 
(239) 949-4646 
(561) 279-7777 
(954) 763-2543 
(904) 398-7147 
(305) 668-0882 
(305) 662-3532 
(800) 344-4552 
(904) 543-0480 
(941) 388-4494 
(727) 898-2801 
(813) 831-6189 
(772) 567-7991 
(800) 243-4409 
(800) 207-5463 
(407) 644-7677 








GEORGIA 

ATLANTA « Couture Home Buckhead (404) 848-9110 
Yves Delorme Vinings (770) 438-7100 

HISTORIC ROSWELL - The Chandlery (800) 440-4789 
ILLINOIS 

BARRINGTON - The Gilded Nest (847) 381-6005 
CHICAGO - Bedside Manor Ltd. (773) 404-2020 
Yves Delorme at Marshall Field’s (312) 781-2942 
GENEVA - Past Basket (630) 232-4191 

HINSDALE - Bedside Manor Ltd. (630) 655-0497 
LAKE FOREST - Bedside Manor Ltd. (847) 295-8370 
WINNETKA - Bedside Manor Ltd. (847) 441-0969 


INDIANA 

CARMEL - Yves Delorme (317) 574-1862 
KANSAS 

OVERLAND PARK « Annabelles (913) 345-0606 
KENTUCKY 


LOUISVILLE - Bedded Bliss (502) 899-5153 
LOUISIANA 

BATON ROUGE - Custom Linens (800) 808-0457 
NEW ORLEANS « Intimate Home (800) 551-3923 
MARYLAND 

ANNAPOLIS » Yves Delorme (410) 224-0015 
BALTIMORE « Yves Delorme (410) 828-4777 
BETHESDA - Yves Delorme (301) 897-5009 
MASSACHUSETTS 

BOSTON - Linens on the Hill (617) 227-1255 
CHATHAM - Midsummer Nights (888) 945-2280 
CHESTNUT HILL - Scandia Down Shops (617) 969-7990 
HINGHAM + La Petite Maison (781) 741-8393 
WELLESLEY - Bonsoir Fine Linens (781) 416-2800 
YARMOUTHPORT - Design Works (508) 362-9698 
MICHIGAN 

GROSSE POINTE - Kramer's (800) 248-8906 
HOLLAND « DeVries & Dornbos (800) 392-2950 
SYLVAN LAKE > Nancy's Linens (877) 683-0455 


MINNE 
EDINA - Euro-Am Bed & Bath (866) 485-4 
Missisi 
JACKSON * Ray’s Fine Linens (601) 977-4 
MISS 


KANSAS CITY » Scandia Down (800) 875 
sT. LOUIS + Sallie home (800) 257- 
NEBR 
OMAHA - The Linen Gallery (877) 399-9 
NE 
LAS VEGAS - Yves Delorme (702) 759+ 
NEW HAMPS 
PORTSMOUTH = Somnia—Artistry for bed & bath (603) 433- 
NEW JE 
FAR HILLS - Sydney Street (908) 7814 
LONG BEACH ISL. - Between the Sheets (609) 361- 
PENNINGTON + Ashton-Whyte (609) 737- 
RED BANK « Down to Basics (800) 822-3 
UPPER MONTCLAIR + Tesori (973) 655- 
NEW ME 
SANTA FE = Cielo (505) 995-4 
NEW 
NEW YORK - Gracious Home (212) 988-8 
Harris Levy Fine Linens (212) 226- 
Yves Delorme at ABC (212) 254- 
WOODBURY - Artifacts, Too (516) 364-4 
NORTH CARO 
BOONE - DeWoolfson Down (800) 833-3" 
CHARLOTTE : Bedside Manor, Inc. (866) 554-7 « 
DeWoolfson Down (704) 5414 > 
GREENSBORO « Cocoon Fine Linens (336) 275-4 7 © 
RALEIGH » Lavender and Lace (919) 828-Gaees 
Yves Delorme (919) 791-( 
WILMINGTON - Linens & Lace (910) 256-4 
WINSTON-SALEM - Belle Maison (336) 722-4 
O 
BEACHWOOD - Yves Delorme (216) 360-€ 
CINCINNATI + Gattle’s (800) 634-4 
COLUMBUS « Yves Delorme (614) 476-2 
TOLEDO - Paula Brown Shop (419) 241-4 
OKLAH@ 
TULSA « The Dolphin Bed & Bath (918) 743-6 
PENNSYLVA 
BRYN MAWR : Yves Delorme (610) 520- 
BUCKINGHAM - Yves Delorme (215) 794-9 
EPHRATA * Doneckers (717) 738-9 
PITTSBURGH « Feathers (800) 382-9 
RHODE ISL 
PROVIDENCE - Wendy Brown Ltd. (401) 455-2 
SOUTH CARO 
CHARLESTON - Yves Delorme (843) 853-4 
COLUMBIA - Bella Lino (803) 256-1 
TENNE 
CHATTANOOGA « Yves Delorme (423) 265-4 
MEMPHIS - Legacy Linens (901) 682-6 
TH 
AUSTIN - Provencal Home (512) 306-9 
DALLAS « Yves Delorme (214) 526-2] 
FT. WORTH - Yves Delorme (817) 882-8 
HOUSTON - Longoria Collection (713) 621-4 
PLANO - Yves Delorme (972) 202-5] 
SAN ANTONIO « Lin Marché Fine Linens (210) 826-6 
VERM@ 
MANCHESTER * Yves Delorme (802) 366-4 
VIRG 
ALEXANDRIA « Yves Delorme (703) 549-6 
CHARLOTTESVILLE - Yves Delorme (434) 979-4 
FREDERICKSBURG * The Home Design Center (540) 371-2 
McLEAN « Yves Delorme (703) 356-3 
RICHMOND « Yves Delorme Carytown (804) 353-8 
Yves Delorme Stony Point (804) 320-7 
VIRGINIA BEACH « Yves Delorme (757) 425-6) 
WASHING 
BELLEVUE - Yves Delorme (425) 455-3 
SEATTLE - Yves Delorme (206) 523-8 
Wisco 
KOHLER « Past Basket (800) 401-9: 
MILWAUKEE « Past Basket (414) 247-9 
CANA 
ONTA 
TORONTO « Yves Delorme (416) 626-6) 
WINDSOR « Yves Delorme (519) 972-8 
QUE 
MONTREAL - Décor Marie-Paule (514) 273-8 
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Yves Delorme’} 


PARIS 


FINE LiNnENS & ACCESSORIES 
\ 


YVESDELORME.COM 


For the Yves Delorme linen source nearest you, call 1-800-322-3911 or contact your interior designer. 























HARRY BENSON 


ancy Reagan 
Jacqueline Kennedy 


THE PRIVATE QUARTERS OF TWO FIRST LADIES DURING 


THEIR-REIGNS AP Tin Wire HOUSE 


Reagan Interior Design by Ted Graber/Kennedy Interior Design by 
Stéphane Boudin and Sister Parish/Text by Aileen Mehle 





Nancy Reagan 


At the start of Ronald Reagan’s first 
term, the former First Lady (above, 
in the Red Room in 1984) enlisted 
the help of designer Ted Graber 

to update the private White House 
rooms (see Architectural Digest, De- 
cember 1981). “This house belongs 
to all Americans,” she once said. 


Ricut: For her office, Nancy Rea- 
gan favored retaining existing White 
House furniture, which she had re- 
furbished. Only the mirror over the 
fireplace and the 18th-century day- 
bed were acquired for the room. The 
wildflower prints were reproduced 
from 1925 botanical watercolors. 





very First Lady of the United 

States, by dint of her unique 

position alone, occupies an indi- 

vidual niche in American histo- 
ry. As the wife of the most powerful man 
on earth, she commands the attention of 
the world, placed under a sometimes un- 
forgiving microscope, dissected. From 
the top of her hairdo to the height of her 
heels, she is fair game. People want to know: 
What does she eat, drink, think? Does 
she like red, pink, mink? How and who 
does she entertain? Above all, what in her 
eyes is it like to be the chatelaine of the 
White House, the most famous house in 
the land? What mark will this woman 
make on her surroundings? What evi- 
dence of her personal taste and style will 
she leave behind, hoping that her loving 












PHOTOGRAPHY: DERRY MOORE/ARCHITECTURAL DIGEST ARCHIVES 
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BOA eso Ta mene en rancor] 
decorated the antiques-tilled Cen- 
tral Hall. For this and other areas, 
ET Tam personally culled 
Sone a Pen R orm ta 
by previous first families—“beauti- 


“i enka Conn iret 


needed to be restored,” she noted. 
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yprimatur will last longer than the few 
ears it was her temporary residence? 
| In this regard, Jacqueline Kennedy and 
yancy Reagan were two of the most re- 
tarkably caring.first ladies of the 20th 
entury. Previously they had both enjoyed 
rilliant lifestyles. One had been the wife 
f a US. senator, the other of the gover- 
or of California. They were chic and 
unning, refined and impeccable. ‘They 
ought these personal traits to bear al- 
most from the moment they walked 
Hhrough the door of 1600 Pennsylvania 
pyenue. How lucky they cared so passion- 
ely about history. That the White House 
Soked much more authentically beauti- 
il and harmonious when they left than 
vhen they arrived is a testament to their 
xquisite stewardship. 
Jackie, American to the core, was also an 
rdent Francophile. Dismayed at the un- 
ared-for sight she beheld when her pre- 


ecessors vacated the premises, she called 


or help. Enter the celebrated French inte-~ 


ior designer Stéphane Boudin, a master of 

he grand and the opulent, the star of the 

enowned Paris decorating firm Jansen. 
It takes a star to know one. The ele- 
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Lert: Just off the First Family Bed- 
room was President Reagan’s private 
study, which he used on evenings 
and weekends. It contained his own 
possessions, such as the mahogany 
partners desk and the pre-Colum- 
bian sculpture on the mantel. The 
small painting is by George Catlin. 
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BeLtow: The Queens’ Sitting Room 
was left virtually untouched from 
when it had been revamped under iI 
Jacqueline Kennedy, who approved 
the blue-and-white fabric for the 


walls, draperies, valance and furni- 
7h ty 
ture. The 19th-century Aubusson | Kee 
rug was placed in the room in 1971. || eee 
| ee 
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gant, sophisticated Boudin, along with 
an excited, enthusiastic Jackie, set about 
business. He all but re-created the Red 
Room, the famed Treaty Room, the Lin- 
coln Sitting Room and the imposing Blue 
Room, to Jackie’s delight. These are the 
public rooms of the White House, and 
Jackie wanted them to remain ‘ 
sanct,” and so they have for decades. 

In the new, improved White House, 
culture and the arts abounded. Jack and 
Jackie entertained dazzlingly. Nobel lau- 
reates came to dinner; captains of indus- 


“sacro- 


try and world leaders were impressed. 
‘There was a French chef in the kitchen. 
The menus were poems. De Gaulle sent 
| Jackie a precious French desk. 
| Perhaps to offset all the Gallic influ- 
ence, Jackie decided to engage the ser- 
vices of Sister Parish, the all-American 
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“She has been deeply involved wi 
everything we’ve done,” Graber said 
about Nancy Reagan’s role in the 

project. ABOVE Lert: A Paul Clem 
ens portrait of her and her daugh- | 

ter, Patti, hung in the First Lady’s Hy 
Dressing Room. Lert: A floral fab- 
ric was chosen for the room’s walls. 


ABoveE: Hand-painted Chinese pa- 
per depicting birds and bamboo en- 
veloped the First Family Bedroom ini 
light. OpposirE: The Reagans enjo 
a quiet moment in their bedroom. 
About the completed interiors, the 
First Lady said, “Each room, when 
I look at it, seems to be my favorite.” 

















indisputable dean of America’s designers, 
to do over the Kennedys’ private upstairs 
quarters. Sister’s mission was to bring her 
much-admired style—luxury plus cozi- 
ness—to the refuge, making it warm and 
comfortable. This was Sister’s forte. She 
took on the job, commuting between 
Washington and New York. 

She had decorated the Kennedys’ 
Georgetown living room before they 
moved into the White House, and she 
more or less duplicated it in the West Sit- 
ting Hall, painting everything off-white, 
installing bookcases for Jackie’s collection 
of art books and paintings. Jackie had also 

made it clear that she wanted her bed- 
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PHOTOGRAPHY: ROBERT KNUDSEN/COURTESY JOF 


Soon after her arrival at the White 
House as the wife of 35th president —_ | 
John F. Kennedy, the First Lady | 
(right, in 1961) set about renovating 
the private quarters. Collector Henry 
Francis du Pont was consulted on 
the antiques, and interior designers 
Sister Parish and Stéphane Boudin 
were brought in for the décor. 


BELow: Jacqueline Kennedy wished __ | 
for the West Sitting Hall to resem- 
ble her Georgetown living room. 
She and Sister Parish devised an in- 
formal conversation area near the 
window. Far RiGut: To the Boudin- 
designed First Lady’s Dressing 
Room, she added a leopard throw. 































room to be the same as it was in George- 
town. “I had my same curtains copied,” she 
later said. But despite Sister’s best effort, 
all was not sweetness and light. The two 
strong-willed women had a falling-out. 

The story went that Sister, seeing one 
of the Kennedy children’s feet on the fur- 
niture, responded with a kick. Jackie was 
furious. So was Sister. It was her way or 
the highway, and she took the highway 
right back to New York. 

But before she left in a huff, Sister had 
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managed to cover the love seats in white 
and the Louis chairs in damask, silk and 
velvet. The canopy over the headboard 
was green silk. Though she concurred 
with Sister on the décor, it never really 
made Jackie happy. 

Reenter Stéphane Boudin. He found 
Sister’s ideas much too bourgeois and re- 
designed everything in sight. Up came 
new draperies in luscious silk with extrav- 
agant trim. He suggested a new head- 
board, painted wood in a Louis XVI style. 





ee 











Boudin erased all traces of Sister Parish in Jackie’s dressing room, 
substituting French silk and a gorgeous trompe l’oeil wardrobe. 

















He erased all traces of Sister Parish 


in Jackie’s dressing room, substituting i 
French silk and a gorgeous trompe l’oeil Q 
wardrobe. This transformation @ /a fran- I 
caise was interrupted by tragedy—Presi- |B 
dent Kennedy’s assassination. 

(Years later I was having dinner with 4 
Jackie in her lovely but far-from-grand He 
Park Avenue apartment. Looking around | ie 
her, she said, for no particular reason, Bi 
“My mother and mother-in-law were al- 2 


Sen 


ways decorating and redecorating. I can’t 
stand that. I want the things I love around 
me in the same place they’ve always 

been.” Sic transit gloria, Jackie Kennedy.) 
When it was her turn, and in her way, 
Nancy Reagan, whose superb taste can- 
not be denied, left her own individual mark 
on the second- and third-floor private 
quarters of the White House, the Yellow 
Room, the Treaty Room, the Lincoln Bed- 
‘room and the Queens’ Bedroom. What 
continued on page 221 
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Lert: The First Lady’s Bedroom— ABOVE: The First Lady worked with a 
which she also wanted “the same as__—_— Boudin on the remarkable transfor- a 
it was in Georgetown”—as done by __ mation of the Queens’ Sitting Room. ae 
Sister Parish. The decorator chose Boudin recommended the Neo- | es 
the daisy-motif draperies andhelped _ classical-pattern fabric; Jacqueline if 
her place the Chinese porcelain. Kennedy was so fond of it, she asked : : 
Top: Jacqueline Kennedy with the for it to cover the walls as well. It i 1 
children, John and Caroline, in 1962. _ remains in the room to this day. wee 
a a 
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A. GLASS-AND-STEEL HOUSE LIKE NO OTHER IN BEY PREVSEMEES 


Architecture by Edward R. Niles, FAIA/Interior Design by Steve Chase Associates and Steve Adams Designs 
Text by Michael Webb/Photography by Erhard Pfeiffer 
























or someone living in would have to take its place on Bruce and Marilyn Gillis “It’s one large, abstract sculpture,” 
the hills of Malibu, a tight lot ina lineup of Span- were unfazed. When it came ee nets . Dees 

2 . . . Pe Peay: ley . s eee — 0 ne house he designe or bruce 
with only wildlife ish haciendas and Italianate time to replace an old house andl canbe Gillie antBevedy 
for company, a steel- villas, where it would be seen that had proven defective, Hills. Asove Lerr: The towering 
vand-glass house by architect and judged by everyone driv- they had no doubts. “We just _ wall of glass and steel forms a bar- 
Edward R. Niles might offera ing—or occasionally walking wanted something radically Hee ee eens ; 
t thrilling escape from conven- —by. Though this free-spir- different from what we tore hall. At right is a circa 1990 cast- 
tion. But it takes courage to ited city has no design code, down,” Marilyn Gillis ex- concrete maquette by Guy Dill. 
“commission such a structure people talk, and few owners plains. “We wanted some- 


for the flats of Beverly Hills. It want to be on public view. thing unique and timeless and 
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Opposite: The living room “isanex- — bulk and to express the indi- | ; 

tension of the exhibition court, viduality of each room. In- Be 

says Niles. “It accommodates some ae : 12 
very large artworks.” A 1988 Sam d oor and out oor Spaces are 4 

Francis acrylic is at left. Markian fused and bathed in sunlight, HY 
Olynyk’s Column is at rear. Thefree- = but the pattern of printed y 

standing wall of printed-glass pan- rah 3 : Be 

a Ae ‘ squares and bars on the glass ft 
els “creates privacy,” he says. as c iH 

protects the paintings and rE 

° - Br; 

shields the occupants from Hi 

Hi 

neighbors and passersby. ie 

ce =e . . Y*17° a Ar: 

beautifully finished—not just Ironically, the Gillises met AL: 

a beautiful facade,” Bruce the architect while he was su- He 

. . 7 - . - Fe 
Gillis adds. “A house for the _ pervising the restoration of a fe 

: Nee 

21st century and beyond.” vintage house down the street, Ree 
; i o ; Be! iP 
Niles gave them a village of | something he used to do be- ee 

Tithe 7 = : e : = : | bess 
Platonic forms: transparent fore opening his own firm in be 

pavilions opening onto a_ the mid-’60s. “I still admire He 

‘ 0 - 6 ‘Wee 

paved sculpture court that is _ the rigor of the architects who EF 

screened from the street by a_ were trained at Beaux Arts ee 

G ms ’ 14yE 

wall of patterned and clear schools, even though that’s ie 

; “60 2 RRS 

glass and partly hidden by a__ very different from what I do ie 

’ tT . : fers: 

row of trees. The large house now,” says Niles. Rigor is a ee 
rte 2 Pe . be 

is fragmented to reduce its quality that runs through all RES 

. 

“The design is a combination of ee 

re 





rudimentary forms: the cube, the 
triangle and the cylinder. When 
combined, they became an art form,” 
says the architect (above). Lrrr: He 
designed the sconces and the maple 
trellis that is suspended from | 
the skylight in the dining room. 8 
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his work and wins him ap- 
proval for designs as auda- 
cious as this. Equally impor- 
tant to Niles is finding clients 
with a clear vision, no pre- 





conceptions and a willingness | oe 
to stay the course. As the ar- ae 
chitect observes, “There’s no Be 
point in going through the iE 


agony if there isn’t a sense of 
ecstasy at the end.” | 
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pa eee 





The couple had two over- 
riding concerns. ‘The first was 
to showcase their burgeoning 











art collection, which they be- i 
gan in the ’80s and expanded i 
during the years that they were at 
investors in a gallery specializ- ee 
ing in young British artists. To aed 
enhance their holdings, they Hi 






invited Robert Berman, an 
art dealer and respected au- 
thority, to be their adviser. 
“Bruce wanted a collection that 
would mirror the substance of 





the Hirshhorn Museum and ; 
Sculpture Garden—the pre- ; 
eminent gallery of modern art iE 
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BOVE: “It’s a place fo withdraw, a 
ulm retreat from daily life,” Niles 
ys of the master suite. Over the 
ed is a 1984 untitled acrylic by Sam 
ancis. Nancy Graves’s Kile, 1983, 
angs at left. Designer Steve Adams 
elped select the fabrics and fur- 
ishings. Pollack fabric on bed. 


Dpposite: A bridge of laminated 
lass leads to the dressing room and 
ath. “It’s like a lens between the 
loors,” the architect points out. 

| Light shines through the skylight 
mm the third level, past the bridge 
nd into the family room below.” 
ne panels cover the walls. 


in Washington, D.C.,” says 
Berman. In search of under- 
valued masterworks, Berman 
took his clients to Osaka, 
Japan, to approve the pur- 
chase of a bronze by Henry 
Moore. Most of the pieces 
were found closer to home, 
however, and the bronze shares 
the courtyard with important 
metal sculptures by Louise 
Nevelson, Beverly Pepper and 
Fletcher Benton. 

The second priority was 
durability. Bruce Gillis is a 
physician and an expert on 
the effects of toxic mold, and 
he discovered that their old 
house had become contami- 
nated as‘ result of a leaky roof. 

Steel and glass would avoid 
that problem, while offering 
protection from the elements. 


They also promised more ad- 
venturous forms than a stuc- 
co-clad wood frame. “I wanted 
the structure to be as won- 
derful as the art and to work 
together with it,” the doctor 
says. “A house needs to be 
dressed, and the art and fur- 
nishings do that.” The Gillis- 
es turned to Steve Adams, 
who had worked with the late 
Steve Chase, to help select 
furniture, fabrics and rugs for 
the interiors. 

On a street where every 
facade makes a statement, the 
Gillis house is an enigma. 
Niles likens the west-facing 
wall to an abstract collage, a 
two-dimensional composition 
that conceals the three-di- 
mensional sculptures in the 
courtyard. Onyx doors are set 


into a grid of patterned glass, 
which alternates with pan- 
els of brushed aluminum that 
wrap around the south wall. 
As daylight softens, the wall 
mutates from a shimmering, 
hard-edged Mondrian to a di- 
aphanous veil. 

‘The house behind is full of 
surprises. A sharp-angled en- 
trance hall rises to 32 feet and 
leads into the long trapezoidal 
living room. Orientation was 
a crucial factor in the design. 
“It was critical for energy con- 
servation and to reduce glare,” 
says Niles. A wall of clear glass 
faces due north and opens on- 
to the courtyard. It receives 
no direct sun, though the tri- 
ple glazing is well insulated 
and protects the artworks from 

continued on page 221 
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Niles gave them a village 

of Platonic forms: transparent 
pavilions opening onto a 
paved sculpture court that IS 
screened from the street. 
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Hi 
t “Tt’s chic and unassuming,” James Hi 
Huniford says of a Park Avenue du- oY 
plex he and Stephen Sills designed. % 
: The living room has an eglomise He 
: mirror from Cecil Beaton’s estate. Hs 
terior Architecture and Design by Sills Huniford Associates Pee ae 2s ae Kf 
oo and tufted chairs. Decorators te 
ext by Judith Thurman/Photography by Scott Frances Walk ottoman and drapery fabrics. ie 
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storm is gathering 
above Madison Av- 
enue, and the sky re- 
sembles a smudged 
chamois. Stephen Sills and his 
partner, James Huniford, are 
chasing off the gloom with a 
decadently late lunch while 
riffling through a tome of 
paint chips the thickness of an 
unabridged dictionary. Sills is 
looking for a celadon so pale 
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that it barely registers as a col- 
or. His quest inspires a polite 
tirade about the absence of 
nuance in the modern world. 
“Why does everything always 
‘need more edge’?” he drawls. 
(He’s a southern gentleman.) 
“Edgy—don’t you just hate 
that word?” 

The designers themselves 
are a study in sharp contrasts. 
Sills is the anxious, poetic one. 


Huniford, with his sunny na- 
ture and his surfer’s phy- 
sique, is the extrovert. But they 
both abhor the vacuity of dec- 
orating hype. “What is ‘mod- 
ern’?” Sills goes on. “All too 
often it means antiseptic. To 
us it means that you pare 
away extraneous detail, and if 
you take something from the 
past, you also bring something 
new to it.” 
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“The entire apartment is contem- 
porary within a traditional frame- 
work,” Sills observes. “It’s clean- 
lined and simple.” Oppostre: A 
patchwork cowhide rug from Bel- 
gium adds graphic interest and * 
defines a seating area in the living 
room. The table is 1940s French. 
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Miller were an inspiration for the 
design. “The style was grand but 
also tailored and pared down,” Hun- 
iford says. “What made it modern 
was its clarity.” Tis PAGE: 

dining room. Balloon sha 

from Old World Weavers, 


| Their latest challenge was 
to revive a grand Park Avenue 
duplex that had been gutted 
}somewhat ruthlessly in the 
1970s, at the height of the 

sraze for lowered ceilings with 

an lights, floating stairs and 
uneven platforms. Thanks to 
ithe building’s summer work 
‘tules, the designers had the 
pluxury of a nine-month plan- 
‘ning period before the demo- 
ition started. Underneath the 
‘drywall and plywood, they 
found, Huniford says, “a beau- 
tifully articulated space that 
just needed clarity in order to 
breathe.” They proceeded to 
realign doorways, rip out dat- 
'ed bookshelves and built-ins, 
‘restore and enrich the archi- 
} tectural detail and open win- 
| dows that, “for some perverse 
reason,” had been boarded 
up. The entrance hall was an 
aging diva desperate for a shot 
of glamour. Stone treads and a 

















bronze balustrade transformed 
the staircase, and the team in- 
stalled’one of their famously 
bold floors—an inlaid-mar- 
ble-and-stone checkerboard. 
“There’s a minimum of furni- 
ture but a maximum of im- 
pact,” Sills notes of the new 


entrance. And it resists the im- 
pact of hockey sticks and tri- 
cycles just as imperturbably. 
The clients, a sophisticated 
couple in their 30s with two 
children, were moving to the 
city from a fine Federal house 
in New Jersey. Despite their 





Axsove: Sills and Huniford covered 
the dining room walls in a bold, 
vertical brown-and-cream stripe, 
then hung draperies of the same 
fabric from the ceiling. “Warm 
shades make for a more intimate 
atmosphere,” Sills says. Decorators 
Walk chair fabric. Duralee stripe. 


Lert: In the kitchen, yellow fabrics 
animate a breakfast area centered 
around a 19th-century industrial 
steel table. “The clients have chil- 
dren, and it’s easy to take care of,” 
Sills says. Banquette and shade fab- 
rics from Cowtan & Tout. Flooring 
from Ann Sacks. 
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At the foot of an iron four-poster in 
the master bedroom, a love seat is 
arranged with a Louis XV chair. “A 
bedroom needs comfortable seat- 
ing so you don’t always have to sit 
on the bed,” Sills remarks. The col- 
umn cabinet is 19th-century Ital- 
ian. Carpet from Stark. 


youth, or perhaps because of 
it (they didn’t have to prove 
that they were edgy), they 
wanted a traditional décor. 
“We like to entertain elegant- 
ly but to live comfortably,” the 
wife says. “Stephen and Ford 
had worked for relatives, and 
we admired their understate- 
ment. They have a fresh ap- 
proach to classicism and a 
wonderfully refined sense of 
color. There is definitely a 
Sills Huniford signature—but 
they don’t scrawl it over a 
room. Their work is tailored 
to their clients, and in that 

sense, it’s like couture.” 
Before they do any draping 
or cutting, couturiers, like inte- 
rior designers, are anatomists. 
They take the measure of a 
client’s figure to the millimeter, 
the better to flatter its virtues 
and dissemble its imperfec- 
tions. “Hanging the draperies 
at ceiling height throughout 
the apartment was a little 
sleight of hand,” Huniford ad- 
mits: “It elongates all the pro- 
portions.” The palatial scale of 
the living room, “unusual for 
New York,” he notes, might 
have made it feel intimidating, 
so the designers mixed a warm 
glaze for the walls (“a magical, 
slightly offbeat color—part 
goldenrod and part apricot,” 
Sills says) and defined three 
discrete seating areas. In the 
most intimate, a Belgian cow- 
hide rug anchors a love seat 
and two 19th-century Italian 
armchairs. The patchwork 
leather adds a bracing touch of 
rawness to a room with the 
feminine charm of a chateau 
boudoir. Near the fireplace, 
continued on page 221 
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Discoveries by Designers 


von Shops 
Devon shops 
II E. 27th St., New York, NY 10016 
212-686-1760; www.devonshop.com 


A country armoire 
and night commode 
are handmade Louis 
XV reproductions. 






















In the heart of Manhattan, a team of 
highly skilled craftspeople carve, 
build, finish and upholster custom 
antique reproduction furniture by 
hand in workshops downstairs from 
the showroom at Devon Shops. “1 
like that | can buy an antique table in 
Paris and then order however many 
chairs | need, to go seamlessly with it, 
back here,” says Penny Drue Baird. 


“It’s also a great place to take clients.” 
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ClassicCloth 


_ Bagatelle 


From ClassicCloth’s 
fall collection at Jerry 
Pair (212-546-9001), 
the Bagatelle gros- 
grain ribbon and silk 
taffeta design is 








available in multicol- }§~=——— 


ored stripes and five 
single-color stripes. 














AD’s Editors Present Designers’ Sources 





Exquisite Jewelry 


ehind each piece of jewelry 
I create—and most are one 
of a kind—is the desire to bring 


blessings and beauty to the wear- 
er,” says Adria de Haume, founder 


of Haume (203-618-9000). The 


Lily of the Valley brooch (above) 


symbolizes the return of happi- 
ness and is made of nine-karat 





gold with stems of white and yel- 
low diamonds and tsavorites, 
jade leaves and flowers of moth- 
er-of-pearl and yellow sapphires. 
Will’s Snowflake brooch (below), 
named for her son, is made of 
18-karat gold with pavé diamonds 
and a peridot. “The jewelry is 
amazing,” says Elissa Cullman. 


continued on page 178 
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ing the Barn 


AFTER 20 YEARS, AMARTHA’SS VINEYARD RESIDENCE IS JUST RIGHT 


Architecture by David Howard/Interior Design by Greg Jordan 
Text by Amanda Vaill/Photography by Bruce Katz 


nce upon a time there was a 
young couple who loved to 
sail along the New England 
coast. On one of their sailing 
tips they discovered the picturesque vil- 
lage of Edgartown on Martha’s Vineyard, 
and they thought it so charming that 
then their son was born, they decided to 
old his christening there, in an old 
church near the water. The next day, 
sightseeing along the island’s upland 
anes, they spotted a piece of property for 
sale: a heavily wooded plot, threaded with 
stone walls, with a view of the sea. The 
young couple looked at one another, and 
ey had one thought: Buy it. So they 
did—even though, as the wife, Deborah 
}Colitti Wiggins, remembers, “We had to 

















put the last payment on our credit card.” 

Of course, there was no house on this 
lovely piece of land. But Colitti Wiggins 
and her husband, Craig Wiggins, had 
heard about an architect in New Hamp- 
shire named David Howard, who spe- 
cialized in finding, salvaging and moy- 
ing historic barns—and once again they 
looked at each other and said, “Why not?” 
Two years and a fistful of permits later, 
they owned a 19th-century barn, which 
Howard disassembled and shipped—lit- 
erally, since it had to travel by boat—to 
Martha’s Vineyard, where he and a crew 
of island craftsmen converted it into a 
summer house. “They found old beams 
and old barn siding to finish the interior,” 
says Colitti Wiggins, “and they built a 


fireplace out of recycled bricks—the 
beam for the mantel was so big it had to 
be brought into the site with a crane.” 
And that, for nearly 20 years, was the 
end of the story. The couple lived in Cal- 
ifornia at the time, and over the next 
decades they moved, first to a London 
town house, then to a Park Avenue apart- 
ment, then to a 1911 house in the West- 
chester suburbs; they had demanding 
jobs in advertising and two small children 
(a daughter had followed the son four 
years later). The barn on Martha’s Vine- 
yard, while a cherished base for summer 
activities no matter where they lived, was 
just that—a summer place, furnished with 
hand-me-downs from other residences. 
But, says Greg Jordan, the New York— 























| ABovE: Craig Wiggins and Deborah 
Colitti Wiggins bought three acres 
»on Martha’s Vineyard in the 1980s. 
| Architect David Howard found a 
circa 1850 cattle barn in New Hamp- 
shire, shipped it to the site and 
onverted it into a residence by at- 
taching a matching structure. 


Opposite: The barn’s beams were 
left exposed, while the walls were 
eliminated to make a great room, 
encompassing the living area, din- 
ing area and kitchen. Greg Jordan 
was responsible for the interiors. 
Cowtan & Tout floral print. Rug, 
Patterson, Flynn & Martin. 
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RiGuT: Watercolors by Colitti Wig- 
gins’s mother, Carole Russell Co- 
litti, were placed in driftwood frames 
and hung in the entrance hall. “My 
mother started creating art in her 
50s,” says Colitti Wiggins. “Her 
work gives the house a homespun 
look, a family connection.” 





BeLow: The dining table occupies 
the space where the kitchen once 
stood. “We removed a built-in booth 
and expanded the kitchen to the 
rear,” Jordan says. The 1990 artwork 
over the fireplace, Wedding Party, 
is by June Moss. The chair cushion 
fabric is from Cowtan & Tout. 
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based interior designer who worked w 
the couple on their first New York apa 
ment, their Westchester house and th 
vintage 60-foot motor yacht: “It was 
ways their dream to do more with 
They used to tell me, ‘When the kids 
old enough, we’re going to move to 
Vineyard.’ We were always working 
ward that Vineyard house.” It wasn’t un 
their children were getting ready for c¢ 
lege that Craig Wiggins retired and t 
couple were at last ready to make Marth 
Vineyard their home. 

By this time the working relations 
between Jordan and Colitti Wiggins h 
developed into something beyond that 
client and designer. “She has a wonderf 
eye and great taste and meticulous follo 
through,” says Jordan, and the two ha 
collaborated professionally on a numbi 
of projects, including another Marth 
Vineyard property (see Architectural D 
gest, June 2004), with Jordan as design 
and Colitti Wiggins as project manage 
And Colitti Wiggins has begun to cary 
out a new career for herself, somethi 
she calls “helping select clients make the 
lifestyle dreams become a reality” 
searching out, acquiring and designi 
properties for clients who know whé 
they want but aren’t sure how to get it. 

This clearly wasn’t Colitti Wiggin 
problem. By the time she and Jordan g¢ 
around to working on the project the 
had both been talking about for so ma 
years, they knew exactly what they wan 
ed. They tore out walls inside the barn t 
make a great room, which Jordan fu 
nished with country antiques, old wickel 
and pieces upholstered in a chintz the 
seems to bring the property’s abunda 
flowers indoors. The walls are hung wi 
cherished paintings, among them wate 
colors by Colitti Wiggins’s mother, Ca 
ole Russell Colitti; there are nooks fo 
reading and conversation, a handmad 
refectory table from New Hampshire fof 
convivial dinners and, at one end of th 
room, an open kitchen on which Jordat 
and Colitti Wiggins lavished particula 
thought. Since the couple like to cook 
























Opposite: “I think the great room 
is like a wonderful hotel lobby in 
New York, since it has such a large 
volume but also intimate gather- 
ing spaces,” says Howard. “I love 
barns because they’re a reflection 
of the past even when they’re 
being renewed for the future.” 
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BeLow: “Originally it was going to 
be the children’s room, but it just 
became a room to retreat to,” How- 
ard says of the family room. A win- 
dow seat and a porch were added 
to the room, which is near the mas- 
ter bedroom on the first floor. Sisal 
rug, Patterson, Flynn & Martin. 
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Opposire: The master bedroom, 
Nineteenth-century engravings| 
Dutch, Swedish and English sail, 
ing vessels are over the bed. “Ey, 
when the house was so rustic it 
didn’t have heating, we were stil 
working toward what it has beco 
the designer explains. 
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In the family room and master bedroom, chintzes are 
layered with small-scale geometric prints for a comfortable look. 


and entertain frequently, they wanted an 
area where the chef was accessible to 
family and guests. In the interests of 
space, food items and crockery were ban- 
ished to a concealed pantry, but the 
preparation area was left out in the open, 
with the stove nestled in a hearth—built 
of recycled bricks—that has baker’s ovens 
on both sides to store pots and pans in. 
To take advantage of the views over lush 
lawns and kitchen gardens toward the sea, 
an octagonal screen porch was added at 
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one corner of the barn—a kind of outdoor 
sitting room with comfortable wicker 
seating, a hooked rug and antique quilts. 
A fireplace—for which, Jordan says, Co- 
litti Wiggins approved every stone— 
warms one corner and makes this out- 
door room “great most of the year.” 

In order to accommodate bedrooms, a 
family room and a library/office for the 
couple, a new wing—a mirror image of 
the original barn—was grafted onto the 
house, but the use of weathered and recy- 


| 
cled materials makes it appear as if it hac 
always been there. In the family room an¢ I 
master bedroom, chintzes are layered witl} 
small-scale geometric prints for a relaxed 
and supremely comfortable look; and both, 
rooms open to the outdoors—the famil 
room with a bay window seat, the maste 
bedroom with French doors that lead te 
the terrace around the pool. “It’s planted’ 
aromatically,” says Jordan, closing his) 
eyes as if he can recall the scent. Upstairs 
is a feature he’s especially proud oft « 
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By the time Deborah Colitti Wiggins and 
Greg Jordan got around to working on the project, 
they knew exactly what they wanted. 


a long room under the eaves lined on 
either side with cozy alcove beds, each 
with a curtain to ensure privacy. “Where 
are the cousins going to sleep?” Colitti 
Wiggins had asked, imagining large fam- 
ily gatherings at holiday time—and this 
was the answer. 

In fact, the idea of family is central to 
the owners’ vision of their Vineyard barn. 
“T wanted it to be the ultimate nest for my 
family,” says Colitti Wiggins. “We had 
lived in so many different places—but 
this, I hoped, would be the place they 
would always come home to.” After 23 
years the house that began at a son’s chris- 
tening has become the home its owners 
always dreamed of. It doesn’t seem too 
much to say it looks like the place where 
they will all live happily ever after. 
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Jordan and Colitti Wiggins (top) ABOVE: The pool area, which has 

have collaborated on four of the a poolhouse with a sauna, was com- 

Wigginses’ residences. LEFT: The pleted five years ago. “Deb was very 

screen porch is “a hub for summer clear about this area,” says Jordan. 

gatherings,” says Colitti Wiggins. Howard agrees: “We talked all about 

“The acoustics are great. Ourneigh- _it, but she ran the whole job.” Co- 

bor James Taylor says he wants to litti Wiggins worked with Michael 

record his next album in here.” Mushak on the landscape design. 
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Architect William Mahan designed 
Spa Ojai (right) and the entire 
renovation of the Ojai Valley Inn & 
Spa, near Santa Barbara, California, 
in the Spanish colonial style of the 
inn’s old clubhouse by Wallace Neff. 
Like the spa, all of the new buildings 
wrap around central courtyards. 


BreLow: The fountain on the patio 
of the 1923 clubhouse is a repro- 
duction of the original. Far RiGuT: 
In the lobby, a carved wood chande- 
lier is suspended from the trussed 
beam ceiling. A large trestle table is 
flanked by oversize ottomans. Cour- 
istan carpets cover rustic tiles. 





HOTELS 


jai was the Chu- 
mash word for 
“moon” or for 
“nest,” depending 
on whom you ask. In ei- 
ther case, the Chumash Indi- 
ans regarded the Ojai Valley, 
a lush expanse beneath the 
‘Topa Topa Mountains 75 miles 
northwest of Los Angeles, as a 
spiritual sanctuary. The Span- 
ish missionaries would import 
their own doctrine to the re- 
gion, but Ojai’s mystical repu- 
tation survives, drawing seek- 
ers from Jiddu Krishnamurti 
(who settled there in 1922) to 
Frank Capra (who cast the val- 
ley as Shangri-La in the 1937 
classic Lost Horizon). 
In 1908 Edward Libbey, a 


A CALIFORNIA RENOVATION THAT BEFITS WALLACE NEFF 


Architecture by Wiliam Mahan, AiA/Interior Design by Cheryl Rowley, AsiD 
Text by Peter Haldeman/Photography by Mary E. Nichols 
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‘Top: Guest rooms and suites sur- 
round a courtyard at one of several 
new villas. The inn’s landscape de- 
signer, Michaelyn Hodges, collabo- 
rated with landscape architect Katie 
O’Reilly Rogers on the plantings. 
ABove: Cheryl Rowley designed the 
interiors of the 305 guest rooms. 


glass tycoon from ‘Toledo, 
Ohio, came to Ojai seeking 
little more than relief from 
midwestern winters. A patron 
of art and architecture, he pro- 
ceeded to commission the San 
Diego architect Richard Re- 
qua to transform the town’s 
commercial center into what 
still looks like a Spanish colo- 





nial village. He later hired a 
then obscure Los Angeles— 
based architect named Wal- 
lace Neff to’design stables on 
his Ojai estate as well as a 
country club and a hotel over- 
looking the valley. The hotel 
was never realized, but Neff 
built a lovely clubhouse in- 
spired by the haciendas and 





mission outbuildings of th 
Spanish days. 

The Ojai Valley Country 
Club survived its World Wa 
II tour of duty as an Army and 
Navy base to become a favorit¢” 
getaway for Hollywood golf} 
ers: Bing Crosby, Jack Benn 
and Bob Hope all played here 
Along the way, the place grew 


into a 100-room inn, with cot- 
tages scattered around the 
main building. But the inn, 
‘much like Ojai itself, retained 
its unpretentious charm. At 
least, that is, until the 1980s, 
when its owners attempted a 
renovation that can charitably 
be described as forgettable. To 
double the room count, the 


cottages were replaced with 
several dormlike structures 
that bore as much resem- 
blance to Wallace Neff’s con- 
tribution as a minivan does to 
a Modet T- 

“Tt didn’t even make sense 
for Southern California, let 
alone for the hotel,” concedes 
Thad Hyland, managing di- 


rector of the Ojai Valley Inn 
& Spa since 1995. “The lo- 
cation deserved a lot better.” 
It would not, in fairness, be 
the first 80s renovation to fail 
the test of time. Moreover, 
the owners, the Crown family 
from Chicago, have every in- 
tention of getting it right this 
time: The finishing touches 





One of the inn’s 60 suites, with a ton- 
al blue, persimmon and terra-cotta 
color scheme. “I wanted to bring 
the fresh palette of the Ojai Valley 
landscape inside,” says Rowley. 
The dining chairs are covered in 
Brunschwig & Fils fabric. Duralee 
sofa and banquette cushion fabric. 
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imperfections,” say 


to be sloppy, and tl 


Lert: All but a few of the guest 
rooms and suites open onto terra- 
cotta-tiled patios, where the fa- 
mous Topa Topa mountain sunsets 
can be enjoyed. “Brightly colored 
striped fabrics add a Moroccan feel,” 
says Rowley. Perennials blue-stripe 
chair cushion and pillow fabric. 


are now being applied to a $70 
million makeover. 

Nine years ago the San- 
ta Barbara architect William 
Mahan was hired to design a 
spa in the vernacular of the 
old clubhouse. He came up 
with a three-story towered af- 
fair, clad in hand-troweled 
plaster and 60,000 pieces of 
hand-set tile, that looks more 
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like a church in Andalusia 
than a place to get a good shi- 
atsu massage. (Rest assured: 
The treatments offered in- 
side—Ayurvedic detoxifica- 
tion wrap, bindi sugar body 
glow—do_ ethereal-minded 
Ojai proud.) The success of the 
spa kick-started the rest: The 
buildings that remain from 
the 1980s are receiving face- 
lifts; several new Neff-inspired 
structures will add 100 or so 
rooms; and there’s a new (but 
old-looking) entrance, lobby, 
conference center, restaurant 
and pair of ballrooms. 
Though it’s lacking some 
final tile work and furniture, 










the new lobby greets guests 
with a warm gravitas befitting 
the inn’s origins. The ceiling 
soars; the arches are wide and 
graceful; the iron sconces look 
ancient. Even the adjoining 
business facilities are furnished 
with the care of a private resi- 
dence. “It doesn’t feel like a 
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continued on page 


BreLow: The pool, where guests 
can take water-aerobics classes, is 
located by the west facade of Spa 

Ojai. The design of the five-year- 
old spa inspired the hotel’s exten- 
sive renovation. “It has the charm 
and ambience of a thriving Medi- 
terranean village,” notes Mahan. 
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36 E. 10th St., New York, NY 10003 
212-254-1877; www.karlkemp.com 


















Thad Hayes says he 
finds “beautiful pieces 
in perfect condition” 
at Karl Kemp & As- 
soc. Antiques in New 
York. The collection 
includes a 1920s Art 
Déco mantel clock and 
a 1910 armchair by 
Adolf Loos for Thonet. 











After a road trip from Istanbul to 





India in 1973, textile dealer Mark 
Shilen opened a gallery offer- 
ing—along with pre-Columbian 


Peruvian fabrics, Central Asian 






ikats, acquired in Afghanistan, 











| and early Chinese textiles—the 


oe 








largest collection of antique 









indigo-dyed cotton dhurries 









(right) outside India.“Shilen has 











a wonderful eye. His textiles 


are rich without being preten- 





tious,” says Melvin Dwork. 









i Mark Shilen Gallery 
457 Broome St. 

| i New York, NY 10013 
212-925-3394 
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Natural Beauty 
imple objects are so beautiful- 
! ly presented at Zaragoza. I’m 
‘always inspired by what's there,” 
says Roger Thomas. The shop 
| right), with items like the trum- 
Het shell (above), reflects owner 
[Diana Rudsten’s interests in art, 
science and natural history. “I try 
0 display each piece in a way that 
eveals how it’s made,” she says. 











Zaragoza 

316 Sir Francis Drake Blvd. 
xan Anselmo, CA 94960 
415-485-506 















































Geoffrey Bradfield says, 
“There’s an enormous attraction 
to Boulle right now.” A young 

collector chent of his in the Mid- 


west is using several important 





Boulle pieces as sculptures. 





sti] continued on page 190 
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ne day the tele- 
phone rings in my 
Palm Beach office, 
and it’s Sherman 
Cohen, and he speaks to my 
director,” Scott Snyder recalls. 
“He tells her he’s familiar with 
my work and needs me to look 
at his condominium on the 
grounds of The Breakers. I 
drive over. The doorman lets 
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me into the apartment, which 
was built in 1986, the year the 
Cohens bought it. I can’t quite 
believe what I see. The place is 
in pristine condition. It looks 
as if someone had designed it, 
closed the door and never re- 
turned. It’s a perfect time warp 
of decoration from the era of 
lacquer, laminates, vinyl and 
shag carpets. The centerpiece 


of the apartment is a bar in the 
middle of the living room. It’s 
so long it should be in a hotel, 
and around it are half a dozen 
barrel chairs. There isn’t a 
piece of furniture worth sal- 
vaging. So I return to my of- 
fice, and I call my prospective 
client. ‘Mr. Cohen,’ I say, ‘un- 
less you want your apartment 
gutted, I don’t know what I can 





do for you.’ ‘Of course I wa 
it gutted,’ Mr. Cohen replie$), 
‘I need the same number: 07 
bedrooms and bathrooms, bu ~ 
give me a new plan.’ ” 

From subsequent meeting) — 
with Cohen and his wife, Glo 
ria, Snyder determined tha 
their taste had changed ove 
the years. “In 1986 contempo 
rary was very ‘in,’ ” Gloria Co} 


€ 


1en says. “We liked modern 
hen; but we no longer do.” 
onyder took a look at the Co- 
lens’ traditional but mascu- 
ine Park Avenue apartment 
tind drew up plans for a tradi- 
ional but feminine apartment 
n Palm Beach. “The Cohens 
‘iad black and green marble in 
he entrance hall of their Man- 
) lattan residence,” Snyder says. 


rience SRE RARE CRS Hp Rar aa 











“I decided to give them ivory 
and white marble in their en- 
trance hall at The Breakers 
—just as soon as they had an 
entrance hall. In the original 
apartment, you fell right into 
the living room when you 
opened the front door.” 
Anthony Minichetti, an ar- 
chitect in Snyder’s New York 
office, worked with the design- 


BREAKERS GOES CLASSICAL 


Interior Design by Scott Snyder 
Text by Susan Sheehan/Photography by Kim Sargent 
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Scott Snyder emphasized classical 
proportion and detailing in his de- 
sign for Sherman and Gloria Cohen’s 
residence on the grounds of The 
Breakers in Palm Beach, Florida. 
ABOVE Lert: The living room. Mar- 
vin Alexander lantern. Schumacher 
drapery silk and sofa pillow fabric. 





















Snyder gutted the original space, 
reworked the floor plan and added 
architectural definition through- 
out. ABovE: The living room’s cof- 
fered ceilings and fluted pilasters 
“bring a new order to the previous 
free style,” Snyder says. Low tables 
from John Boone. Stark carpet. 




















RiGcut: “The architectural features 
structured the circulation and max- 
imized the use of space,” explains 
Snyder, who conceived the broken- 
pediment-topped entertainment 
center, which hides a television, es- 
pecially for the study. The desk and 
chair are from his furniture line. 


er on transforming the apart- 
ment’s “rambling T-shaped 
and L-shaped” rooms into 
symmetrical spaces and then 
embellished the new, clas- 
sically proportioned rooms. 
“The apartment didn’t even 
have crown moldings,” Snyder 
says. The architectural details 
now include coffered ceilings, 
which tie into the fluted pi- 
lasters and wainscoting in the 
living room, and a shallow 
dome above the entrance hall. 
The original kitchen was 
made smaller—the Cohens 
have access to all the restau- 
rants at The Breakers and do 
little cooking—and a breakfast 
room was eliminated. Instead, 
Snyder gave the couple a com- 
bination dining room/library 
with an ocean view. It contains 
a built-in entertainment center 
with a broken pediment that 
houses a 50-inch plasma TV. 
By moving the bed to anoth- 
er wall of the master bedroom, 
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Lert: An Empire gilt-bronze chan- 
delier illuminates the dining area, 
which the designer enclosed in 
paneling and painted a soft green 
hue. The Regency-influenced ma- 
hogany table and chairs and the 
rosewood sideboard in the same 
style are all Snyder’s own designs. 


he gave the couple a view of 
the Atlantic to wake up to. He 
covered the headboard with 
the same fabric he used for 
draperies and above it created a 
coronet. “A master bed should 
be an event,” he declares. 

For the palette, “the ocean 
is so predominant, I thought, 
Don’t fight it, go with it,” 
says Snyder, who chose blue 
as one of the principal colors. 
The living room is a pleasing 
mixture of pastels, including 
peach and light blue florals, 
solids, stripes and trellises in 





luxurious silks and damasl 
“The Cohens bought a re 
lacquered secretary at ay 
tion,” Snyder says. “The liviif = 
room needed a shot of an off j 
beat color. Red is fun and falf ij 
ciful.” Garish light fixtur ' 
were replaced with perio| 
style lanterns. “Lanterns aj 
less expected in a condomiry 
um than in a house,” Snydif 
says, “but they make an apatl 
ment feel more like a hom@ 
Reproductions of antique) }) 
from Snyder’s own line, aly) 
scattered throughout. 
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“The ocean is so predominant, I t 
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hought, Don’t fight it 
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When Gloria Cohen first 
aw the new interiors, she 
ouldn’t believe how much 
jpace the apartment had. “I 
jold Scott I thought he’d 
pought the apartment next 
poor,” she says. She was par- 
ycularly delighted by the new 
Master suite. “Before the ren- 
‘vation, the closets dumped 


. 


into a large master bedroom,” 
Minichetti says. “We created 
a master bedroom foyer and 
gave the Cohens not just sepa- 
rate bathrooms but separate 
dressing rooms and two walk- 
in closets apiece.” After Gloria 
Cohen saw the closets, she 
told Snyder that she would 
have to go out and buy more 





clothes. “It’s a good thing I 
like to shop,” she says. 

“It’s fair to say that once we 
opened the door we didn’t 
recognize the place,” says Sher- 
man Cohen. “When I look 
back on that 20-foot bar we 
used to have, all I can think is 
how ridiculous it was. I don’t 
even drink.” 














A George III-style writing table is 
oriented to take full advantage of 
the master bedroom’s ocean views. 
Old World Weavers fabrics on desk 
chair cushion and blue bench. Ot- 
toman and drapery plaid, Travers. 
Wallcovering and drapery and pil- 
low floral print, Brunschwig & Fils. 
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A Hill Country 
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Harbi al CE CON TEMPORARY CONCEPTS MERGE 
WITH THE VERNACULAR IN TEXAS 
Architecture by Tighe Architecture/Interior Design by Joel Miller Design Associates 
Text by Philip Nobel/Photography by Arthur Matthew Gray : 
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n Wimberley, it’s all 

about the view,” John 

Trahan says of the pre- 

occupations of this Texas 
Hill Country town. “Every- 
body talks about the view 
here. It’s view, view, view.” In 
that way, this house fits right 
in; as designed by Patrick J. 
Tighe, an emerging architect 
in Los Angeles, it is an agile 
machine for framing perspec- 
tives out over the land: scrubby 
limestone-ledged hills shoul- 
dering stands of live oak. In 
other ways, it is something 
very new: a breath of fresh air. 


Only 40 miles outside of 


Austin, Wimberley has a long 
history of symbiosis with that 
freethinking Texas hot spot. 
Historically, it was a place for 
living with the land and off the 
grid. “It’s a live-and-let-live 
kind of town,” Trahan says. 
“This is where people from 
Austin—which was already a 
dropout place—this is where 
they came to drop out.” But 
that heritage is not always clear 
in its architecture. In recent 
years, like so many formerly 
secret corners of the country, 
Wimberley has been “discov- 
ered” and is going upscale. It 
has seen a boom in construc- 
tion of second homes for afflu- 


It's a trick that 
was pioneered 
by Frank Lloyd 
Wright, and 
Wright floats 
about the house 
like a ghost. 
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Top: “The eaves are needed for 
sun protection and extend up to 20 
feet from the building envelope,” 
Tighe notes. ABOvE: The entrance 
arbor, made of a steel frame and a 
redwood canopy, draws the eye 
through the living space to the nearly 
panoramic views of nearby hills. 





ent newcomers and prima 
residences for retirees, aij 
that has tended to reinfor§ 
entrenched architectural ha 
its—a vernacular tradition 
massive construction in t 
local stone that stretches ba 
to the first European settlet 
“They'll say, ‘Give me a tyy 
cal Hill Country home,’ ar 
they'll get the facade in lim 
stone, and they'll get a me 
al roof,” Trahan says of 
neighbors. “I wanted to it 
corporate limestone into tl 
house. But I didn’t want son 
house torn out of a magazin 
Like many of the best struc 
tures that pack a punch insid 
this one greets visitors somé 
what reticently. It’s a trick thay 
was pioneered by Frank Llo 
Wright, and Wright himse 
floats about the house like 
ghost. There is no direct quq 
tation—Tighe is too sophig 
ticated for that—but in it 
geometry (cranked) and th 
way it works to amplify th 
land (sending off long gallerie 
to grab hold), it owes a quie 
debt. Like Taliesen, Wright 
home, school and office comfy” 
plex in Wisconsin, the hous{j 
is set on the brow, not the tomy 
of its hill; Trahan himself saié 
that in a recent visit to Taliese1 
West, in Scottsdale, Arizona 
he felt like he was “home.” 
The most overtly Wright 
ian moment is the entrancé 
facade. It is a composition off 
opaque glass alternating wi 
tall board-poured-concret@ 
pylons. The purpose of thosé 
buttresses, which Tighe in 
tended to evince a “ruinlike 
feel,” is revealed on the othet 
side of the door: There the 
can be seen to anchor the low 
er end of a system of stee 
beams shooting up and out 
through the house, framing) 
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Opposite: Limestone mined from 
the 14-acre site was used for the mas- 
sive fire surround and chimney in 
the living area. Concrete flooring 
was chosen for the living and dining 
spaces; cedar ceiling boards “create 
warmth.” The bronze figure is from 
David Sutherland. Odegard rug. 

















the main living spaces and a 
nearly equal area outside un- 


der the wide, curving eaves. 
The ends of the beams are 
held aloft by pairs of slender 
pipe columns, leaning playful- 
ly as they take the weight. The 
system looks like an architec- 
tural indulgence, but it was 
also conceived with the prac- 
tical in mind; after the con- 
crete foundations were poured, 
the steel was erected in a sin- 
gle day. Past the ceiling-high 
wall of glass, through the tri- 
angular apertures made by the 
columns, is the payoff—what 
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Trahan refers to as “a full-on 
westward Hill Country view.” 
The cedar-lined eaves that 
shade the house when the sun 
is high catch its red light at the 
end of each day. 

‘Trahan lives alone—and he 
works at home, as a banker— 
so the plan of the house was 
tuned to the needs (and op- 
portunities) of his lifestyle. “I 
do have guests regularly, and I 
like them to feel secluded,” he 
says. “I told Patrick, ‘I want 
the master suite on one end, 
the guest rooms on the other 
and the living room in the 





middle.’ And then I let him 
go.” The result is essentially a 
loft; sandwiched between the 
concrete floor and the steel- 
beam roof, the main space 
incorporates living, dining, 
office and master bedroom 
in a single L-shaped sweep. A 
small kitchen with a pass- 
through opens off one corner 
of this all-purpose pavilion. 
(Trahan likes to cook unmo- 
lested when he throws par- 
ties—“I don’t multitask”—so 
the single-occupancy size is 
no accident; one of the build- 


continued on page 222 





Protruding from the living space is 
the master bedroom. “With walls 

of glass on three sides, the sleeping} 
area is part of the landscape,” Tighe} 
says. The freestanding wall sepa- 
rates it from a sitting area. Interiors 
throughout are by Joel Miller Design 


Associates. McGuire round table. 
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patio illuminates the curved roof 
plane at dusk. “Spindly, SN lc 
columns form a layer of Seater A 
that distances the living area from » 
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Mostly Made by | 


M eeting the artisans who 

make the decorative ob- 
jects she chooses for her Toronto 
shop, Hollace Cluny, is impor- 
tant to Susan Fowlie. “I look for 
tactile, handmade pieces, where 
there’s passion in the workman- 
ship; nothing here is mass-pro- 


Discoveries by Designers 
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“Everything in the shop is i 


essentially ajwork of art 


y 


t 








and 


duced,” she says. A bottle de- calls it a “one-stop shop for 


signed by Sophie Cook (right) furnishings and gifts, with a 
is one of many sculptural ceram- very modern aesthetic.” 


ics displayed alongside ethnic ob- 





jects such as a Namshi doll from 
Hollace Cluny 


1070 Yonge St. 
Toronto M4W 2L4 
Canada; 416-968-7894 


Cameroon (above right), glass- 
ware, jewelry and Knoll Studio 
furniture. Katherine Newman 
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Marj orie Shushan notices an interest 
in offsetting bland contemporary furniture 

with antique architectural fragments. “Large and 
small stone or wood finials and brass hardware 
add exciting details. Paneled wood doors from 
country estates in England can be used as 
screens, and wood paneling from France or Italy 
can be architectural backdrops. For scale and 


drama, use garden urns and statues indoors.” 
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Drawing on the time-honored design 
traditions of toile and chinoiserie, Ver- 


vain (800-611-8686) has cre 
surrounded by gold filigree vines, print- 


ed on cotton sateen. L] 
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Interior Architecture by Gavin Macrae-Gibson, AIA 
Interior Design by Geoffrey Bradfield, AsiD 
Text by Stephen Drucker/Photography by Durston ie 
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ere is a theory I cannot sub- 

stantiate but feel certain is 

true: For every 10 of us who 

like red, for every 50 of us 
who like blue, there is only one among us 
who likes purple, though with a fervor the 
rest of us will never know. 

This dazzling new Manhattan pied-a- 
terre was created for one of those believers. 
It has lavender upholstery and lavender 
curtains and lavender carpeting and lav- 
ender fringe on lavender pillows. The 
Hershey’s Kisses and M&M’s in the candy 
dishes are lavender. “People are always 


‘giving me purple presents. I have friends 


who wear lavender when they know 
they’re going to see me,” the owner says. 

She was 16 years old when she put on 
her first purple blouse and discovered the 
power of this color to light up the face 
and lift the spirit. Many years later, in 
Palm Beach, she would have that feeling 
all over again, when she entered a room 
by the interior designer Geoffrey Brad- 
field. “Seeing that room was like hearing 
the Beatles for the first time,” she says. 

Like his client’s signature color, Geof- 
frey Bradfield emanates positive vi 
tions. His beautiful clothes and lovely 
manners could brighten any dinner table, 
and there is an optimistic streak in his 
work, which often combines his love of 
old-fashioned Hollywood glamour with 
his interest in new materials and technol- 
ogy and the future. Old movies are nice, 
but it’s also nice to believe that the best 
is yet to come. 

In this cinematic apartment, high 
above New York City, Bradfield and his 
associate, Douglas Wittels, set out to 
create the see-you-tonight-at-the-Stork- 
Club-darlings atmosphere of a pent- 
house in 1940s MGM Manhattan. It is 
located in one of the city’s most distinc- 
tive residences, part apartment tower, 
part office building, a midcentury-mod- 


Geoffrey Bradfield put purple to 
work in his design for a couple’s 
New York pied-a-terre. Lerr: The 
open-plan living room. Louise 
Nevelson’s Column, 1959, is at left. 
Clarence House check on sofas. 
Bergamo Roman shade stripe. 
Glant pillow fabric. Stark carpet. 

























“My client happens to have a love 
for shades of purple,” says Bradfield 
(above). “To my surprise, I found 
myself enjoying integrating this 
unfamiliar palette into the space.” 








ern landmark with a very glamorous ad- 
dress. The apartment encompasses two 
2,000-square-foot units, one on top of the 
other, which had been combined clum- 
sily by a previous corporate owner. “The 
duplex was less than the sum of the apart- 
ments,” says architect Gavin Macrae- 
Gibson, whose New York firm untangled 
the considerable problems of the shell. 
“There was a frustrating lack of spatial 
connection and no clear sense of which 
floor was the main one. No dimension 
was more than 20 feet. My intentions 
were to create drama, openness, light- 
ness, spatial flow and appreciation for the 
panoramic views.” 

The entrance remains on the upper 
level; only now you feel that you've ar- 
rived, seeing a vast new living room un- 
furl in front of you. The new dining 
room, kitchen and library/media room 
are on the lower level. Each floor has 
two bedrooms. Connecting them all is 
a stainless-steel staircase with—thank 


you, Geoffrey Bradfield—a purple-striped , 





Architect Gavin Macrae-Gibson re- 
configured the interior surfaces. 
ABove: A bronze mask by Haminski, 
a Ming horse and a Jean Metzin- 
ger oil join ’40s chairs in the dining 
room. Robert Allen shade fabric. 
Stroheim & Romann chair fabric. 
Larsen check on sofa and ottomans. 


runner as cheerful as a Kate Spade bag. 

The enemy of glamour is a low ceiling. 
This apartment suffered from an insis- 
tent rhythm of big, square windows that 
topped off too low and brought the ceil- 
ing down visually. Roman shades now 
would have you believe that the liv- 
ing room windows continue several feet 
higher, an illusion reinforced by tall pan- 
els of book-matched fiddleback anegre 
between them; and in the bedroom, bold- 
ly striped taffeta draperies lead the eye 
upward with the same result. To further 
the illusion, the horizon line was kept low. 
“In any room, what’s critical is the scale 
of the furniture,” says Wittels. “The seat 
heights are only 18 inches, and the back 
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heights only 28 inches. It makes the apart- 
ment look very streamlined and con- 
tributes to the Art Moderne feeling.” 

“Pye had such an adventure because of 
this palette,” says Bradfield, explaining 
that purple has been a somewhat rare col- 
or in American interior design lately and 





that he has never really had an opportu- 
nity to explore it. S« ymetimes it is described 





as the color of royalty and sometimes as 
the color of free spirits; popes, flappers, 
hippies and Barbie have all been attracted 
to it, but it has never seemed to suit the 
spirit of our era. “The last time it was very 
big was in the 60s,” the designer says. 
“Mary Quant used it with orange. David 


You would take a bite 
out of one of the 
pillows if you didn’t 
know better; they’re 
like candy hearts. 


Hicks used it with green. Yves Saint Lau- 
rent turned purple and olive into the 
great combination.” 

The client could hardly believe her 
eyes when he made his initial presenta- 
tion of fabrics. “I was so moved,” she says. 





“I couldn't believe he could find so many 
fabrics in my color. And he brought me 
variations on a theme, not repetition.” 
There is no strong pattern but an amaz- 
ing range of textures. You cannot resist 
running your hand across the chenille 
or the carved checkerboard of the sofas, 
or the sculpted basket weave of the mas- 
ter bedroom carpet. You would take a bite 
out of one of the pillows if you didn’t 
know better; they’re like candy hearts. 

“Purple is a very sensual color, though 
it’s not for the faint of heart,” says Brad- 
field. “It has to be used with economy, and 
it has to be balanced with other colors to 
achieve its full contribution.” Ice-blue ac- 


continued on page 222 












































The master bedroom “has the best 
view in the apartment: a dazzling 

panorama overlooking the city and 
Central Park,” says Bradfield. The 
oil is by Sam Francis. Seated Figure, 
a bronze by Lynn Chadwick, is ona 
low table from Maison Gerard. Brad- 
field designed the carpet for Stark. 
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Jewels by Design 
BRILLIANT PIECES THAT CELEBRATE THE MAKER’S CRAFT 
Text by Amanda Vaill/Photography by Billy Cunningham } 








HARRY WINSTON 
Anear-invisible setting, character- 
istic of Harry Winston (800-988- 
SOU iew Comsat 
carats of emerald-cut and pear- 
shaped diamond clusters on a cuff, 
Peta nemiCootantc kale BLL YAN Ce) 
“44 7 | 
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FRED LEIGHTON 

tiGHT: A whimsical 1920s French 
Déco lapel watch, typical of 

ts time, cunningly mixes function 
with form: The diamond-and-enam- 
+] hanging basket, filled with cab- 
ychon sapphire, ruby and emerald 
Howers, flips open to reveal a small 
watch. Based in New York, Fred 
‘Leighton Rare Collectible Jewels 
212-288-1872) specializes in vin- 
age and antique pieces. 


















s a species, we began 
decking ourselves 
with jewelry around 
the same time we 
started chipping bits of flint 
o make tools. Archaeological 
sites dating from the Paleo- 
ithic Age have yielded sea- 
shells pierced with holes that 
were prehistoric pendants or 
earrings; and by the Neolith- 
ic Age, ornaments were be- 
ing created out of stone, bone 
and shells. Seemingly the 
gleam of precious metals and 
e glitter of gemstones satisfy 

need almost as basic as that 
or food, shelter and clothing; 
and the urge to craft them in- 
o pleasing forms resulted in 
some of the earliest examples 
of design. 

In fact, jewelry is arguably 

e purest form of design, at 
least as it’s defined by The 


American Heritage Dictionary: 






































Lert: For more than 150 years the 
Paris-based firm (800-227-8437) 
has been creating jewels for royal- 
ty and celebrities ranging from 
Queen Elizabeth to Elizabeth Tay- 
lor, whose 69-carat Cartier dia- 
mond ring was a gift from Richard 
Burton. Another distinctive piece 
is a stylized flower brooch whose 
grid of pavé sapphires and diamonds 
surrounds a lustrous pearl. 
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“The purposeful or inventive 
arrangement of parts or de- 
tails; an ornamental pattern; a 
basic scheme or pattern that 
affects and controls function 
or development.” But for cen- 
turies it was thought of less as 
design than as signifier, worn 
more as a token of its own- 
er’s (or its bestower’s) wealth 
and position than of his or 
her taste. It took the sharp 
eyes and sharper tongue of 


that great innovator of 20th- 
century design, Coco Chanel, 
to discern the change in atti- 
tude that the modern era had 
brought about. “Jewelry isn’t 
meant to make you look rich,” 
she once said, “it’s meant to 
adorn you, and that’s not the 
same thing.” 

It’s no coincidence that the 
most celebrated wearers of 
jewelry in the 20th century 
were women whose discrimi- 


CHANEL 


A celebration of the sun—one of 
Coco Chanel’s favorite motifs—the 
Soleil brooch has platinum rays, 
covered with 406 pavé diamonds, 
that burst forth from a blazing 
3.10-carat diamond core. Inspired 
by jewels she designed with Paul 
Iribe and displayed in the famous 
1932 exhibition at her Paris man- 
sion, the brooch is from a 1993 
Chanel (800-550-0005) collection. 
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Lert: Two witty lapel pins: A 1957 
design, left, features malachite 
peas nestled within a pair of gold- 
en pods speared on a gold safety 
pin; and a 1967 bejeweled parrot 
sports feathers of enameled gold. 
Both were created for Tiffany’s 
(800-526-0649) by Jean Schlum- 
berger, a favorite designer of Babe 
Paley, Countess Mona Bismarck 
and Jacqueline Kennedy. 
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RiGut: A bracelet fashioned with 
yellow-gold-and-rock-crystal 
“bamboo” links and accented with 
a chinoiserie chess piece typifies 
the bold, eclectic style of Seaman 
Schepps (212-753-9520). Embel- 
lished with emeralds, pearls, dia- 
monds and cabochon rubies and 
sapphires, “it’s one of his chunkier 
pieces,” comments writer Amanda 
Vaill, Schepps’s granddaughter. 



































nation extended equally to 
matters of dress, décor and ar- 
chitecture. Think of Charles 
James’s muse Millicent Rogers, 
with her historic adobe house 
in Taos and her Verdura ear 
clips; or Daisy Fellowes, whose 
Art Déco Parisian palace by 
Louis Siie was the backdrop 
for her Cartier diamond brace- 
lets as well as her Schiapa- 
relli suits; or interior designer 
Chessy Rayner, with her Ma- 
dame Gres gowns and Sea- 
man Schepps baroque-pearl 
brooch. They all saw their jew- 
elry primarily as an expression 
of their eye for good design. 
The best modern jewelry 
designers have, too, as evi- 
denced by the jewelry on 
these pages—pieces created 
with wit and elegance, whose 
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The urge to craft metals and 
gemstones into pleasing 
forms resulted in some of the 
earliest examples of design. 
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“Jewelry isn’t 
meant to make 
you look rich,” 

Chanel once 
said, “it’s meant 
to adorn you.” 


form and function derive frot 
the materials from which the 
were made. 

Sometimes those material 
themselves are extremely pre 
cious: Harry Winston’s daz 
zling diamond cuff, whic 
looks like a wreath of ice chip: 
is composed of 164 carats 
worth of flawless pear-shape 
and emerald-cut diamonds 
Sometimes the piece’s whol 
is more valuable than the sut 
of its parts: A chessman brace 
let by Seaman Schepps mixe 
carved emerald leaves of a 
unusual pale green with gol 
links molded to imitate bam 
boo and other links cut fro 
rock crystal, the sort of ston 
you'd find in a child’s rock col 
lection. The Winston brace 
let, with its spiky-sharp delica 
cy, is the essence of artifice 
the Schepps bracelet, with i 

rounded, chunky shapes an 
eclectic materials, is more or 
ganic. But each is purpose 
ful and inventive, each mad 
in a way that is appropriate to 
its raw materials. Neither 1s 
really about “making you loo 
rich,” and both are beautiful. 
What more can one ask o 
good design? 








































The Istanbul-based design team 
for Gilan (212-949-4350) infuses 
the exotic cultural heritage of Asia 
Minor with modern glamour. With 
their trembling diamond pendants 
and diamond-encrusted wreaths, 
a pair of chandelier earrings from 
the Harem Collection are true 
showstoppers. Set in 18-karat white- 
gold mountings, they display daz- 
zling movement and fluidity. 
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004 Schonbek Worldwide Lighting Inc. 
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Interior Design by Jacques Grange 
Text by Michael Peppiatt/Photography by Marina Faust 


Yves Saint Laurent 


THE DESIGNER TRANSFORMS HIS PARIS COUTURE HOUSE 
INTO A MUSEUM WITH PARTNER PIERRE BERGE 





8 


ABovE: The former couture house 
of Yves Saint Laurent, located at 5 
avenue Marceau in Paris, is now a 
museum dedicated to art and fash- 
ion. Named for the designer and 
his partner, the Pierre Bergé-Yves 
Saint Laurent Foundation has per- 
manent and revolving exhibitions. 
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ABOVE RiGutT: Paris-based designer 
Jacques Grange was asked to retain 
the couture house feel while updat- 
ing the two main salons, once used 
for client fittings. OpposiTe: A 1979 
pencil drawing of Saint Laurent by 
Andy Warhol hangs in a salon. The 
gilt statues depict the four seasons. 








na brilliant career span- 
ning more than four 
decades, Yves Saint Lau- 
rent has always been driv- 
en by the need to invent and 
change. At the tender age of 
21 the shy, bespectacled de- 
signer had already established 
himself as the new creative 
force behind the grand cou- 
ture house of Christian Dior. 
A few years later, with the help 
of Pierre Bergé, his partner 


and business manager, Sai 
Laurent left Dior to strike o 

on his own. In his restles 
search for freer, more moder 
but inherently elegant clothes 
Saint Laurent dazzled the fash 
ion world time after time with 
designs ranging from the sa i 
fari look and the pantsuij 
to dresses inspired by famougy 
artists and—controversially — 
enough at the ttme—the see 
through blouse. 
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Although he officially re- 
tired from his vast fashion 
empire a couple of years ago, 
Saint Laurent has lost nothing 
of his urge to innovate. A 
growing preoccupation for 
him and Bergé was the huge 
number of original Saint Lau- 
rent dresses and accessories, as 
well as the sketches for them, 

at the two men had careful- 
y preserved sirtce their fash- 
ion house was founded in 
1962. “From the very start, we 
coilected everything that Yves 
designed and drew,” says Ber- 
gé. “Our collection gradually 
ew into a uniquely complete 
record of a designer’s creativ- 
ity. Little by little we started 
thinking about a foundation 
that, would house and display 

e work in a way that would 

eep it alive.” 

The new Pierre Bergé-Yves 





/Oprostte: In one salon, which is 
jused mainly for receptions, Grange 
ung a number of Saint Laurent 
)costume sketches for the 1964 pro- 
)duction of The Marriage of Figaro 
pat the Théatre de l’Odéon in Paris. 


The furniture remains from the cou- 
) ture house days but was restored. 


Saint Laurent Foundation had 
to be not only well situated 
but evocative of Saint Lau- 
rent’s heyday. After some soul- 
searching, they decided that 
the best location would be the 
most obvious one: their ele- 
gant couture house on the av- 
enue Marceau, a stone’s throw 
from the Champs-Elysées. 
The discreet salons where cli- 
ents had been fitted for a new 
tuxedo dress or a Braque-in- 
spired hat did not lend them- 
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selves naturally to use as an ex- 
hibition space, however. ‘They 
needed to be transformed— 
but subtly, to preserve their 
aura as the last grand couture 
house in Paris. To make that 
change, the pair turned to one 
of France’s best-known deco- 
rators, Jacques Grange. 

“I was delighted to take this 
project on,” Grange says. “My 
brief was to preserve the feel- 
ing of a famous fashion house 
while creating a space that 





Lrerr: Thousands of the designer’s 
sketches and photographs are kept 
in the paper archive room. BELOw: 
“Dialogue with Art,” the first show 
in the revolving exhibition space, 
features dresses from the vast col- 
lection of Saint Laurent originals. 
Various artists’ work will follow. 


could be used for every kind of 
art or fashion display. So I kept 
the two main salons, with their 
gilt statues, huge mirrors and 
swagged chandeliers, essen- 
tially as they were, simply re- 
storing or renewing the sofas 
and the silk curtains. I made 
the other space, which is spe- 
cifically for exhibitions, as min- 
imal and practical as possible.” 

Having opened earlier this 
year, the new foundation has 
already staged one stunning 
exhibition of Saint Laurent 
dresses side by side with the 
paintings—from Mondrian 
and Matisse to Andy Warhol 
—that helped to inspire them. 
“We want to explore all kinds 
of creativity,” explains Berge. 
“Friends such as Robert Wil- 
son and David Hockney have 
agreed to shows of their work 
here, and we have other proj- 
ects in the pipeline. The foun- 
dation is a place where people 
can come and find something 
quite unexpected and excit- 
ing,” he says. “The adventure 
we began 40 years ago is 
not over!” 
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By Georgina Howell 


ith his first collection, on 

February 12, 1947, 42- 

year-old Christian Dior 

became the most famous 
couturier in the world and reestablished 
Paris as the leader of world fashion. 

To the women present at that collec- 
tion, the war and its drab aftermath 
seemed to be over at last. After 13 uninter- 
rupted years of square-shouldered, boxy 
suits, they were offered all that was most 
feminine and forbidden: soft shoulders, a 
wasp waist, a bosom padded for extra 
curve, hips that swelled over shells of cam- 
bric, and—contrary to all fabric restric- 
tions—rustling skirts of 10 to 25 yards of 
fabric. Dior had discovered the formative 
look for the 1950s by invoking the femi- 
nine charms of his beloved mother, with 
her hand-span waist, creamy shoulders 
and love of perfume and flowers. 

The timid middle-age Frenchman had 
conjured up both wild enthusiasm and the 
fury of officialdom. In a Paris street a well- 
dressed young woman in a copy of Dior’s 





Top: Christian Dior, in 1954, sur- 
veys a river on the grounds of the 
gabled 15th-century mill in Milly- 
la-Forét, France, that he restored 
in the late 1940s. Le Moulin du 
Coudret, seen in Architectural Di- 
gest’s October 1994 issue, became the 
couturier’s “hermitage of repose.” 














Lert: A freestanding fireplace served 
both sitting areas in the double salon. 
ABOVE: The dining room had been 
the mill’s barn, located at the center 
of a complex of stone structures on 
the property. Dior (1905-1957) pre- 
served the room’s original rough- 
hewn ceiling beams and flooring. 
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New Look had the clothes nearly torn off 
her body by enraged housewives. Triumph 
brought him fame and money and pres- 
sure and anguish. Fight days before each 
of his collections, as regularly as clock- 
work, the oversensitive couturier would 
panic and become ill with stress. Of these 
moments he wrote, “I want to escape. lam 
hoping for a sudden catastrophe—even 
a fatal one—that will prevent the Collec- 
tion from being shown. I want to die.” 

Hurrying out of Paris as soon as he 
could after that first collection, he fled to 
a cottage close to the forest of Fontaine- 
bleau and began to look for a permanent 
country residence. In the evening he 
would discuss his ideal house with his 
friends Pierre and Carmen Colle. “It was 
to be neither a chateau nor a weekend 
villa,” he wrote, “but a real rural retreat, a 
part of the countryside, preferably with 
a stream running through it.” 

One day his friends told him they had 
found “a ruin in a swamp,” near Milly-la- 
Forét. Soon afterward he climbed out of 
























































Lerr: Old machinery, left intact, and 
high, small windows bespoke the 
former existence of the guest salon, 
as did a massive millstone that was 
converted to seating. BELOW: A 
Louis-Philippe bed and an Empire 
chair and night table filled the room 
Dior reserved for female guests. 


a 


Borrom: In another guest room, 

a Louis-Philippe bergére, a marble- 
top table and floral drapery fabric 
evoked the late 19th century. Oppro- 
SITE: Set on the edge of the gardens, 
French patio furniture was used for 
alfresco dining or card playing, a 
favorite pastime of Dior’s. 
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us car and stepped cautiously into the 
overgrown courtyard to a derelict 15th- 
century mill. Plump and pink-faced, like 
q bland country curate, he would have 
jnopped his brow with a white silk hand- 
™&erchief as he pushed the foliage aside 


jind ‘peered through gaping windows 
Nit dark beams and stone- flagged floors. 
We could hear nothing but birdsong and 
. yunning water. He had discovered the 
Snouse where he would live out his hap- 


iest and most satisfying moments: Le 


Moulin du Coudret. 

' Other designers wanted to shock, to 
' mpress, to dress the working woman or 
"0 pursue an artistic ideal. To be dressed 


by Dior was simply to be dressed in per- 
fect taste, and he brought the same appro- 


priate and appealing restraint to each of 


his houses. Others named his style “classi- 
cal chic,” but he merely said, “I brought 
back the neglected art of pleasing.” 

The mill was different from all of his 
other houses. The house on the bou- 
levard Jules Sandeau, decorated with 
Georges Geffroy, Victor Grandpierre 
and Pierre Delbée, was the perfect Paris 
backdrop for a king of couture. Three 
servants cleaned and cared for the Sévres 
jardinieres and Aubusson carpets, crystal 
chandeliers, and the marble-and-silver 
bath. Florists from Dedeban moved si- 


lently over the parquetry floors in felt 
slippers. Chef and sous chef labored in 
the kitchen. At his couture house at 30 av- 
enue Montaigne—and soon in London, 
New York and Caracas—he established 
a distinctive décor, executed with Victor 
Grandpierre, that evoked the quiet for- 
mality of his parents’ apartment in Passy, 
with gray-and-white paneling, white- 
enameled furniture, giant palms and doors 
with small panes of beveled glass. The 
boutique was papered in toile de Jouy and 

scattered with Dior hatboxes. 
He was to title his 1957 autobiogra- 
phy Christian Dior et Moi. If the house on 
continued on page 223 


























Axsove: A manicured lawn and large 
shade trees introduce Giorgio Ar- 
mani’s two-story farmhouse, located 
a block from the sea on the Versilia 
coast of Italy. More than 20 years ago 
Armani (right, in 1983) thoroughly 
renovated the interiors but chose not 
to alter the rustic exterior. 


Far Ricut: The living room narrows 
at one end to an intimate fireside sit- 
ting area. White panels on the walls 
and ceiling lend the room a nauti- 
cal air. The house, shown in Archi- 
tectural Digest in May 1983, is “ideal 
for a simple, ultrarelaxing holiday 
shared with friends,” says Armani. 


1orgio Armani, the designer 
whose creations are at the 
same time classic and revolu- 
tionary, represents a paradox 
in the world of fashion. The couturi- 
er, who eased the tailored fit of traditional 
clothes by inventing a relaxed, unstruc- 
tured look paired with a comfortable 
feel, nonetheless remains a classicist, 
searching for an ideal of beauty by avoid- 
ing the unnecessary. Through a pro- 
cess of elimination, he reduces designs to 
elemental simplicity, producing trend-re- 
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Text by Joseph Giovannini 
Photography by Jaime Ardiles-Arce 





sistant pieces that never fall out of fashion. 

Though Armani is best known for his 
sartorial innovations, he has long experi- 
mented with interiors. His calming eye 
easily moves between fashion design and 
interior design, underscoring the close, 
sometimes intimate, relationship be- 
tween the two disciplines. For Armani, in- 
terior design starts in the home—specifi- 
cally, his home, or homes, in Europe and 
America. His own interiors showcase 
forerunners of the furniture in his line 
Armani Casa, and the restraint of the 































forms that characterize pieces now on his 
showroom floors was evident in a house 
he designed in the early 1980s in Forte dei 
Marmi, a retreat on the Versilia coast in 
Tuscany (see Architectural Digest, May 
1983). Some 20 years later the interior re- 
mains timeless. “The house in Forte was 
my first holiday home and, therefore, 
holds a special place in my heart,” says the 
designer. “I decided to decorate it with the 


idea of creating a cabin on the sea. I have)” 
not changed the house since then, and it’ 





has lived incredibly well over the years.” 





Giore! 


Italy is blessed with traditional farm- 
yiouses that have acquired a second lease 
on life as vacation and weekend homes. 
‘But these charmingly casual houses, many 

of them centuries old, come with a rigid 
" patial order that is antithetical to mod- 
~ern lifestyles. Made of stone, the interior 
valls form boxy configurations that are 
lifficult to adapt to the lives of people. 
who want ease of movement. The farm- 
1ouse that Armani found in Forte dei 
Marmi, a long-established resort commu- 
uty convenient to Milan, had already been 


io Armani 


RECALLING THE DESIGNER'S 


MODERNIST FARMHOUSE IN ITALY 


restored in 1940, but Armani completely 
reinvented the interior, opening it for flow. 
Just as he relaxes the structure of cloth- 
ing, he relaxed the house’s structured in- 
teriors. The exterior was left largely as he 
found it, a beautifully proportioned, rus- 
tic two-story building comfortably set- 
tled on its grounds, but he brought down 
walls inside. Rooms lost their boundaries 
and merged into larger spaces that run 
through and up the house. The apparently 
simple farmhouse masks a far more com- 
plex—and modernist—interior world. 


Armani may be an inspired designer, 
but the eee are based on princi- 
ple—the principle of function: If his fash- 
ions are eminently wearable, his interiors 
are equally livable. He believes that a 
house should conform to its occupant and 
not the occupant to the house. “In es- 
sence, a house should not overwhelm the 
person living in it. The house must be 
lived.” 
completed by a group of friends enjoying 


The surroundings are deferential, 


conversation encouraged by physical com- 
fort and a visual calm. People are the cen- 
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“T don’t pretend to create industrial 
design, but I do try to design objects 
in the cleanest, most clearly defined 
way,” Armani once said. ABOVE: Wo- 
ven-coconut floor matting offsets a 
1930s table and chairs. Interior shut- 
ters original to the six-bedroom 
house remained after the redesign. 





BreLow: A brass canopy bed and a 
leather club chair are in the serene 
second master bedroom. Armani de- 
signed the pyramidal shades on the 
1920 brass-and-wood table lamps. 
“Lamps are necessary,” he has noted. 
“They're among the few things that 
create an atmosphere.” 











ter of attention, not vases on a low table 

For many decorators, design often sta 
with a spectacular piece—an Oriental} yy, 
carpet that grounds a room or a carve@)p;, 
mantel with a trophy painting above it. “] 
have not acquired any antiques or paint+)))) 
ings,” Armani says. “I think that in thi 
kind of house, antiques should be used. 
sparingly. I wanted a place where yo 
could walk barefoot in the summer and si 
by a roaring fire in the winter.” 

Instead of arranging a hierarchy o 
pieces, from an imposing armoire or din 
ing table to such accessories as lamps and i 











vields of furniture with an almost evenly 
dispersed emphasis. The furniture in a 
)ortion of the living room occupies an al- 
Fcove but does not dictate the geometry 

of the living area. The calm of the rooms 
‘comes from the stability of the pieces. Ar- 
nani chose furniture with big volumes 
) whose weight alone grounds the spaces, 
»2ach mass almost a complete environ~ 
) nent in itself. He may have domesticated 
the architecture with plain wood and alu- 
‘ninum paneling, but he sized the fur- 

iiture at an almost architectural scale, 


“In this kind of house, antiques 


should be used sparingly. I wanted 
PM Plom sean VelTmeetCemyell« | 
barefoot in the summer and sit 
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and the architecture and furniture marry 
as near equals. 

Armani affirmed the notion of a con- 
tinuous field from the furniture to the ar- 
chitectural shell with a palette of colors 
and materials that minimized contrasts 
while maintaining a discreet differentia- 
tion. He upholstered the furniture in nat- 
ural hues and in materials whose unifor- 
mity ties the rooms together and visually 
expands the spaces. The cocoa floor mat- 
ting blends with the slightly darker fabric, 
which, in turn, complements the white 


paneling on the walls and ceilings. In . 


Forming an alcove in the master 
bedroom are a stair and a small land- 
ing that lead to an attic intended 
for office use. “I chose warm col- 
ors—from the khaki on the sofas 

to the gray of my bed—that would 
blend with the wood and the mat- 
ting,” Armani once commented. 
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“I decided to decorate the house with the idea of creatin 


deference to the walls, whose clean sur- 
faces and soft tones suffuse the interiors 


with a gentle quiet, he avoided hanging 


pictures. He also virtually eliminated dis- 
tracting light fixtures and other accesso- 
ries. The few lamps he did use qualify as 
furniture: [wo pairs of table lamps, brass 
cubes for the bases supporting pyramidal 
shades, echo the simple euclidean geome- 
tries of the furniture. 

‘This is a house in which the seamless 
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agreement of the parts builds into a har- 
mony of the whole. The magic lies in the 
atmosphere that Armani created by bal- 
ancing the architecture and furniture in a 
well-tempered environment. Lit to glow- 
ing, the spaces ease occupants into a tran- 
quil state of mind. “I believe that fashion 
and design go hand in hand,” he says. “If 
you dress in a certain way, you can’t live in 
a house with a contrasting atmosphere. 
Harmony ts the key to serenity.” (1 
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Maritime pines surround the key- 
hole-shaped swimming pool at the | 
rear of the house. Wood decking - 
mimics the house’s interior paneling. f 
“The pool is perhaps the only thing 
that is luxurious, but I was so excited | 
to have a pool at the time that I went } 
alittle overboard,” the designer says. 
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é superb Regency rosewood writing table 
on boldly carved lion-headed scrolled legs. 
Circa 1815. 

Provenance: Joshua Vanneck, 2nd Baron 
Huntingfield for Heveningham Hall, Suffolk. 
By descent to Joshua Vanneck, 


4th Baron Huntingfield. 
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KENTSHIRE 
America’s leading gallery 


for the finest English Antiques. 
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37 East 12th Street, 
New York, NY 10003 
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www.kentshire.com 
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and those to come, 
choose the highest 
quality wide plank 
floors, finely crafted 


Enduring ~ PUROr Ty ITY Com Ebi ti by 
Cec W Ne r for nearly 4.0 years. 


Call for your 
free portfolio. 


800-595-9663 


- Corvette 


Wide Plank F ‘loors. 
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Eastern White aint “Fae crafted, Trusted for generations. 
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THE ULTIMATE CHOICE 


Design, innovation and quality 
are the hallmarks of nearly ne 
centuries .of craftsmanship. that 
MEoMaaete cmc Tunis etn elect 
showers, bathroom accessories and 
door & window fittings renowned 


throughout the world since 1820. 


Meop like a Cheon 


in the bed that Royal Dreams are made of. 


Handcrafted under the Royal Warrants of Her Majesty Queen 
Elizabeth Il and The late Queen Elizabeth The Queen Mother. 


Elegantly covered in the finest gold and silver Belgian damask, 
the deep luxurious mattress encloses the very best of trusted 
traditional fillings including pure silk and cashmere. It is the very zenith 
of craftsmanship, expertly designed and handmade to perfection. 
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mattress.com™ 


#800-Mattress. 


Call for a showroom location near you 1-800-872-1999 





Barstools Oasis sofa bed Venetian chandelier 


Up & down 





Thai bed with hidden storage, cantilevered night stands and a built in light The modern classics 





t a a A . . . 
International corner sectional Revolving: round bed in oak or wenge with electric remote control 


modern furniture sale ends December 5 


Design Centro Italia 1290 Powell Street Emeryville, CA 94608 © 510.420.0383 
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Celebrates the 35th Anniversary 
of his Apollo 11 Moonwalk with 
Style and Adventure 






Dr. Buzz Aldrin’s favorite ties are hand-painted in 
various colors and feature the moon and stars. He 
wears them often, he says, “as an indication of my 
past, the future other people look forward to, and 
because | think the stars inspire us all.” 

Coming this fall, he — as well as his admirers — 
will have another accessory that celebrates his 
luminous accomplishments: The Eagle Pilot's Watch 
by Accutron, which will feature the famous astro- 
naut’s signature on the caseback. 

Bulova Corporation created the watch to com- 
memorate both the hundredth anniversary of aviation 
and the thirty-fifth anniversary of Apollo 11's moon Presidential Medal of Freedom still enjoys physically 
landing, when Aldrin became one of the first two men demanding sports like scuba diving and snow skiing. 
to walk atop the dust of the lunar surface. And, in September he became one of the first to fly 

Aldrin used Bulova's Accutron technology aboard a commercial plane that darts up and down 
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through much of his career in space — placing an like a roller coaster to create zero gravity, allowing its 
Accutron timer for crucial data transmissions in the handful of participants to experience weightlessness. 
Sea of Tranquility during his moonwalk. Four years “It's a real eye-opening and exhilarating experience,” 
ago he became a spokesperson for the Accutron line. he says. As a vocal proponent of space tourism, 
The watch is an embodiment of style and he hopes others can experience even greater 
adventure, much like the man it honors. Aldrin has adventures in the future. 
had an intrepid spirit for as far back as he can With such a zest for life, is it any wonder Aldrin 
remember, and it led him to West Point, where he prefers to wear colors? (One exception: spacesuits, 
graduated with honors, going on to become a U.S. Air which are white to reflect sunlight.) The national hero 
Force fighter pilot. Next came combat in Korea, is particularly fond of blue. “It signifies the skies and 
where he flew Sabre Jets in 66 combat missions. | outward reaching of humanity,” he says, adding, “and 
After returning to the States, he headed to M.I.T., it also matches my eyes.” 
where he received a doctorate in astronautics. His — The astronaut himself has extended his talents 
career with NASA began in 1963, and three years | in fascinating and selfless ways, and Accutron - 
later, as a crew member of the Gemini 12 mission,he | celebrates his achievements with its Eagle Pilot's 
took his first space walk. He floated outside the craft | Watch this fall. Aldrin likes the timepiece because it ° 
for about five hours, thus taking nearly two trips | is stylishly sophisticated yet ideal for the active out- 
around the world. | door adventurer. With great modesty he expresses 
Thirty-five years after his moonwalk, Aldrin | gratitude for an enviable career. “I’m quite aware | 
hasn’t stopped seeking the rush of an exciting quest. was given great opportunities throughout my life to 


The writer, businessman, and recipient of the 
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serve my country,” he says. 
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THE BENTLEY CONTINENTAL GT. 


“PURE LUXURY AND CLASS?” - The New York Times 


"Excellent ride comfort and refinement are combined with superlative handling and road-holding.” 





The AWD 552 hp GT powered by a 6.0 liter 12 cylinder twin-turbocharged engine. 
Performance: 0-60 mph in 4.7 sec, and top speed 198 mph’. Hand-crafted in Crewe, England. 


We're flattered by The New York Times’ verdict, but it’s your opinion that really matters. 
Drive the new Continental GT at your Bentley retailer and experience it for yourself. 
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tinued from page 145 
+ he wanted was “a home,” warm and 
) harming, where she and President Rea- 
| san could live in sweet contentment with 
| heir furniture and personal possessions, 
wrought from their California house, 
}iround her. To create this atmosphere, 
he worked with her dear friend the noted 
california designer ‘Ted Graber, a disciple 
of Billy Haines, the movie actor turned 
ecorator and a darling of the Beverly 
Fills and Hollywood set. Nancy and Gra- 
er brought beauty, color, graciousness 
and comfort to the First Lady’s office, 
dressing room and bedroom. The First 
amily Bedroom was a truly gorgeous 
space, with walls covered in hand-painted, 
18th-century-style Chinese paper and a 
zolden mirror over the marble mantel. 

Any guest fortunate enough to stay 
overnight might sleep in the Queens’ Bed- 
room, where five visiting queens have slept 
in the canopy bed. All was pastel—the 

urkish rug, the striped silk taffeta on the 
bed and at the windows. The 19th-cen- 
painting and mirror over the antique 
mantel was a gift to the U.S. government 
from Queen Elizabeth when she was still a 
princess. Nancy kept intact the cerulean- 
blue fabric that covered the walls of the 
adjacent Queens’ Sitting Room. 

Nancy and Graber completely redeco- 
rated the third-floor Center Sitting Hall, 

here the family gathered. It was a sym- 
phony of trompe l’oeil pediments and 
mahogany card tables, with an early-19th- 
century drum table and 18th-century 
‘Chippendale chairs. Many of the furnish- 
ings were authorized gifts from the Rea- 
gans’ devoted friends and others who 
loved and respected the White House. In 
nearby rooms, she kept her own collection 
of Battersea boxes, blue-and-white por- 
celain and jade on small tables. Paintings 
by Cassatt, Cézanne and Peale adorned 
other spaces in the private quarters. 
* Nancy, make that Super-Nancy, was 
involved in every aspect of the Reagan 
White House design. Said Graber, “She 
was responsible for its same elegance and 
easy charm she herself epitomizes.” 

Did any of Jackie’s and Nancy’s valiant 
efforts at beautification last? Not really. 
New first families come in with their own 
ideas of how the house should look. 

| Though vestiges of Jackie’s and Nancy’s 
dream house remain, nothing lasts for- 
ever. But, in the end, beauty, however 
transient, is its own reward. 0 








continued from page 151 

ultraviolet rays. A Sam Francis canvas fills 
the width of a detached wall that encloses 
a triangular study. 

From here, you follow a path around 
three sides of the courtyard, with stairs 
leading down to the basement garage and 
up to the master suite. 

A few materials are used consistent- 
ly throughout: limestone pavers, per- 
forated-stainless-steel ceiling panels and 
peaked skylights filtered by trellises 
of maple. Wood paneling, honey-col- 
ored marble and a subtle carpet warm 
the upstairs sitting room. The printed 
bars on the glass set up moiré pat- 
terns as you move past. At night, the 
glass-enclosed balcony contains an in- 
finity of reflections, and the steel grid 
appears to recede into the darkness 
like one of Sol LeWitt’s three-dimen- 
sional frames. 

Art and architecture are constantly 
interwoven. A red steel maquette of 
Alexander Calder’s Jerusalem Stabile is 
the centerpiece of a rotunda that serves 
as a hinge between the public and pri- 
vate areas of the house. Wall niches 
and a bed alcove display artworks in the 
master suite. Spotlights are set into the 
limestone pavers of the courtyard to 





As the architect observes, 
“There’s no point in 
going through the agony 
if there isn’t a sense 
of ecstasy at the end.” 





illuminate the sculptures. Intertwined 
hearts by Jim Dine draw attention to 
the detached guesthouse at the rear 
of the site. 

“We decided this would probably be 
our last residence and went for broke on 
the design,” says Bruce Gillis. The doctor 
focused on the organization of the spaces 
and gave Niles a free hand in shaping 
them, but the essence of the design seems 
to be contained in a faceted Steuben crys- 
tal that sits on a bedside table. It’s his 
Rosebud—an object that haunted his 
dreams as a poor child growing up in 
the Midwest, and the first piece of art 
he was able to acquire. He has not 
stopped since. 0 
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continued from page 161 
two Georgian armchairs of faux bamboo 
sit by a plush ottoman in mushroom-gray 
silk velvet and a love seat with the plump, 
rounded arms of an Ingres countess. ‘The 
eglomise mirror above the mantel is liter- 
ally a glass of fashion: It came from the 
estate of Cecil Beaton. The partners’ 
cheek in upholstering the sofa for a fam- 
ily living room in a hand-tufted white 
silk-and-linen blend might also have ex- 
cited Beaton’s admiration—not least be- 
cause the piece seems dressed, as were so 
many of his subjects, for a court debut. 
Perhaps it is a tribute to the couple’s pa- 
trician nonchalance—or to their chil- 
dren’s manners—that they call their salon 
“kid-friendly.” “The room speaks to 
adults,” the wife says, “but it isn’t prissy, 
and we don’t worry about sticky fingers.” 

According to Huniford, the clients 
were “unusually receptive to our ideas 
and precise about their own.” She loves 
French and Italian painted furniture and 
feels an affinity with the 18th century. He 
is a media executive who was raised be- 
tween town and country in houses fur- 
nished in the English style. The library 
suits his inherited tastes for comfortable 
if lordly rooms that aren’t, as his wife puts 
it, “museum-like,” and for rich woods and 
muted colors. “Along the way,” Sills says 
with a certain relief, “he outgrew chintz.” 
Sills Huniford refinished the paneling 
(the rosewood is faux-bois) and designed 
the custom-woven paisley carpet. The 
pair of slipper chairs are attributed to 
Jansen, and the partners desk was one 
of several heirlooms that the couple 
brought from New Jersey. 

Every family with young children 
needs an eat-in kitchen (or a mess tent in 
the backyard). Finger painting, cookie 
dunking and the consumption of chicken 
nuggets take place on a banquette uphol- 
stered in daffodil linen. Jean Prouvé might 
well have coveted the steel table, which is 
19th century. For grander meals, the par- 
ents and their guests retreat to a dining 
room whose striped walls and volup- 
tuously swagged windows ripple like harp 
strings in the flickering candlelight reflect- 
ed by mirrored sconces. Despite its graph- 
ic vibrance, the room has the composure 
of a chamber piece. One couldn’t call it 
cutting edge, but then the signature of 
Sills and Huniford—a lucid synthesis of 
opulence, rigor and surprise—never needs 
a power tool to assert its modernity. 






















































































OJAI VALLEY INN & SPA 


continued from page 177 

conference center, does it?” says Hyland. 

“ r ~ 1c 7 a 
By the way, that fireplace is going. It’s 

supposed to ease back, so it doesn’t look 

like a witch’s hat. They’re getting it right 

next week.” 


HILL COUNTRY 


| continued from page 188 


The exacting manager wipes down | 
the front seat of a construction-dusty 
golf cart and conducts a visitor down to | 


the old clubhouse—a romantic, terraced 
hacienda that suggests why Neff houses 
were all the rage in Hollywood 70 years 
ago and remain so today. It’s not difficult 
to picture inn regular Ronald Reagan (in 


the Dark Victory years) hoisting a martini | 


at the terrace restaurant. The restaurant 
and the old guest rooms inside will re- 
main untouched, but a seamless addition 
(vaulted ceilings, wine bottle windows) 


will accommodate a new signature res- | 


taurant with three discrete dining rooms 
looking over the oak-studded valley. 
Back in the golf cart, Hyland zips past 
construction crews busy making 20-year- 
old buildings look older—cropping roof 
corners, building staircases, installing 
balustrades and wrought iron railings. 
At the west end of the property, four new 
hacienda-style structures wrap around 
fountain-dotted courtyards. “With the 
new buildings you have to plan the im- 
perfections,” says the manager, indicating 
one of the red-tile roofs. “We went back 
to the old Neff buildings and said we 


needed serpentine roofs. We told the | 


workers to be sloppy, and they loved it.” 

Each compound has its own personal- 
ity. One features a peacock mosaic in 
Malibu tile. Another is landscaped in fiery 
hues in honor of Ojai’s famous “pink mo- 
ment”—the glow of the Topa Topas at 
sunset. The third has a Moroccan theme, 
with a fire pit on each patio. All of the 
guest rooms open onto their own patios. 
Inside, they’re lavish, with Mexican terra- 
cotta tiles, Spanish armoires and “eclectic 
surprises for freshness,” according to inte- 
rior designer Cheryl Rowley, whose pre- 
vious credits include the Hotel Bel-Air. 
“No more pink upholstered valances,” 
quips Hyland. “We’re bringing back a 
sense of place.” 0 





Ojai Valley Inn & Spa 
Country Club Road 
Ojai, California 93023 
805-646-1111 
800-422-6524 
www.ojairesort.com 


_ The system looks like an 





ers referred to it as a “one-butt kitchen.”) 
A lower, more conventional wing beyond 
holds two’ bedrooms for guests. “The 
only door in the main part of the house is 


in the half bath,” Trahan says, “and even 


that’s got a big pane of glass in it.” 

After the great wing of the roof, the 
major component shaping the primary 
living space is the freestanding fireplace 
and its chimney. Here we find the requi- 
site nod to Hill Country vernacular—a 





dry-stack mass of local limestone. “It | 


seems kind of cliché,” Tighe admits, “but 
we used stone from the site.” Following 


architectural indulgence, 
but it was conceived with 
the practical in mind. 


the logic of the house—concrete under- 
foot, steel and wood overhead, glass all 
around—this unique element had to be 
treated as a special case. But the underly- 
ing structure of that focal point was com- 
plete before the architect and his client 
had decided what to do. Various finishes 
were considered, then both accepted the 
path of least resistance. “Limestone’s bro- 
ken up and lying everywhere on the prop- 
erty,” Trahan says. The mason on the job 
protested, pointing out that it would be 
just as cheap to get the stuff from a local 
quarry, but Trahan held firm. “I can’t 
imagine having 12 acres of limestone and 
bringing in more. And this is exactly why: 
I wanted to be able to tell people it all 
came from here.” 

Except for a stint in California just pri- 
or to his move to Wimberley, Trahan has 
lived in Texas all his life. Tighe, a Massa- 
chusetts native, has lived for years in Los 
Angeles, where he attended architecture 
school and then worked at the acclaimed 
local firm Morphosis. But he didn’t know 
from Texas. “He had only been here once, 
so it was a roll of the dice,” Trahan says. 
“The stereotype of Texas is that it’s flat 
and unimaginative. And, frankly, much of 
‘Texas is flat and unimaginative. The Hill 
Country is an exception.” And now there 
is an exception within the exception—a 
house unlike its neighbors, finding new 
ways to show off the land. 0 


WAXING PURPLE i 
continued from page 196 f 
cents, creamy Venetian plaster walls an > 
"a pair of pink-lacquered French arn} 
chairs introduce that balance here, wit) >” 
the help of two swirling white Aubussor) 
style rugs that Bradfield designed. T 
Frankenthaler canvas that dominates 
_ living room, so big it had to be remove 
from its stretchers and rolled up to get 
into the elevator and through the dooj 
also counters the lavenders with its: vas 
field of coral. Titled Crete, the painting} \™ 
says “landscape” to Bradfield and “heat 
to its owners, and it is hard to imagine thi}! 
room without it. mie 
A Bradfield room is always tightly edj) » 
ited. Every detail counts. The upholstere¢ 
pieces here have brushed-steel feet tha 
read like jewelry. French furniture fro 
the 1940s has iron scrolls and mirrored} 
facets that attract the eye. “Brushed steel 
aluminum, glass—all of these materials 
together make a statement very reflective 
| of the 21st century,” says Wittels. Eve 
the baby grand piano, the centerpiece o 
the upper level, is not the usual black box 
One of about 60 built by the Dutch man 
ufacturer Rippen in 1965, originally lac 
quered in a pastel, it has been stripped to 
its cast-aluminum shell and looks like 
it could play Rhapsody in Blue by itself. I 
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“Purple is a very sensual 
color, though it’s not 
for the faint of heart. It — 
has to be balanced with 
other colors to achieve its | 
full contribution.” 





is so unlike a piano in every way that, 
the client says, “you really don’t feel as 
if you're playing a piano.” 

The color commitment in this apart- 
ment is no passing fancy. “I would like to 
have more carpeting made, to stockpile it, 
just in case,” the wife says. Her husband 
has come to appreciate the salutary ef- 
fects of purple almost as much as she 
does. But their two sons have begun, as 
children will, forging their own direction. 
‘Their favorite color is blue. For the mo- 
ment they are only teenagers, but the fab- 
ric manufacturers and candy makers of 





the world would be wise to get ready. 0 
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CHRISTIAN DIOR 


continued from page 215 

the boulevard Jules Sandeau was where 
“Christian Dior” lived, the real man was to 
) be found at the mill, where he rested and 
entertained for his own pleasure. It was as 
simple and fresh as the other two were so- 
phisticated and formal. Working weekend 
by weekend with equal enjoyment on the 
| house and the garden, he channeled the 
river, drained the swamp, cleared the un- 
dergrowth and reclaimed the small, plain 
uildings that had been stables and barns. 
“T wanted my first country home to look 
both lived in, and livable in,” he wrote. He 
intended the garden to look like “the peas- 
ants’ gardens which decorate the sides of 

the roads in my native Normandy.” 
While his couture house smelled of 
Miss Dior perfume, the mill was redolent 
of lavender and furniture polish. There 
were white walls and shutters and big 
‘country cupboards, a Directoire wallpa- 
per screen, pretty porcelain and sloping 
ceilings. In its simplicity it was a little like 
the linen room of his family house on the 
cliffs of Granville, where, one of five chil- 
dren, he liked to watch the maids gossiping 
jas they ironed and sewed. His alcove bed 
vat the mill, like his old nursery bed, was 
enclosed at night by soft white draperies. 
In the guest salon, the mill’s original ma- 
chinery was left in place between the piano 
_and the drawing board where he worked 
on sketches for his next collection. In the 
kitchen, Madame Denise, “the only cook 


Dior archivist Marika Genty, that the de- 
signer loved the mill so much. “He was at 
his happiest moving around the property 


and chatting with Ivan, the gardener, who | 


became a great and special friend.” 

Over the years, Dior was to play host to 
many well-known and influential people, 
notably in Paris and at the chateau he 
owned at his death. But he never enter- 
tained so comfortably or privately as he 
did at the mill. 

“He was a shy man,” says fashion artist 
René Gruau. “He generally entertained 
because he had to. He would call me in 
Paris and ask what I was doing that night. 
I would say, ‘Nothing special. Will you 
have dinner with me?’ and he would al- 


ways say, ‘Only if youre alone.’ But at the » 


mill, with old friends, he could be tremen- 
dously funny and an accurate mimic.” 
There were two kinds of parties at the 
mill, Genty explains. There were the 
friends with whom he worked and who 
became his adopted family. Chief of these 
was Mme Raymonde Zehnacker, whom 
he called “my other self” and who kept 
the press away and organized his public 
and private lives. Other favorite guests 
were Roger Vivier, who made the beauti- 
ful Dior shoes, and Marguerite Carré, 
who interpreted his sketches into toiles. 
Then there were the more bohemian 
parties, with Jean Cocteau, painter Chris- 
tian Bérard, composer Henri Sauguet and 


While his couture house 
smelled of perfume, the mill was redolent 
of lavender and furniture polish. 
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in Dior dresses,” prepared the superbly 
rich gourmet dishes that he loved so much, 
while the designer puttered in the garden, 
his pockets full of pencils, crayons, note- 
_ books and erasers, picking a bunch of old 
roses for the mantelpiece or bedside table. 
_. Several times in his life Christian Dior 
had lived in the country, and he had dis- 
_ covered, to his own surprise, a deep satis- 
_ faction in cultivation. In the Mehun-sur- 
_ Yévre near Bourges, during World War 
_ II, he worked in the fields like everyone 
else. After the defeat of France, he joined 
his father and one of his sisters in Callian 
in the Var region, growing vegetables. It 
was because of the garden, says Christian 





historian Pierre Gaxotte. The “accurate 
mimic” would then whisk a tablecloth 
over his head, wear a lampshade as a hat 
and execute a wicked impersonation of a 
music hall star or an imperious client. 

In 1955 Dior bought a chateau in Mon- 
tauroux, near the village where he had 
spent part of the first year of the war. He 
began to restore the old building and pre- 
pared ambitious schemes for the proper- 
ty. He wrote, “I think of this house now as 
my real home ... the home where perhaps 
I will one day forget Christian Dior, Cou- 
turier, and become the neglected private 
individual again.” But within two years of 
buying La Colle Noire, he was dead. 0 
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